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Buneapcko npegcegamencmo Ha
CuBema a EBponetickus coio3

The materials in this book have been provided fo the publisher by the companies
according fo their views on corporate image.

HoBomo Auue Ha ycnexa

CBETbT € FOAIM 1 BBAMOXHOCTM AEBHAT OTBCSIKbAE. 3ATO-
BA M yCNewHnTe KOMMNAHUM CbyMSIBAT AQ HOMEPST BAPHATA
GOPMYAQ B MOCTOSHHO MPOMEHSILLMS CE CBAT HA ThPCEHE U
NPEeANAraHe.

,YCNEWHUTE KOMNAHMX® € yChnewHA WHUUMATMBA Ha
cn. ,VIKOHOMKKQ”, KOSITO Ce NPEBPLLLA B AOBPA TRAANLMSL.
CAe OrPOMHNS UHTEPEC, KOUTO NMPEAM3BUKA MbPBOTO N3AQ-
Hne npes 2017 1., pelwrxme, ye BbArapCKOTO NPEeACEAATEA-
CTBO HO CbBETA HA EBPONENCKIMS ChIO3 € TOUHUSIT MOMEHT AQ
MOKAXKEM HSIKOU OT AAEPUTE B BU3HECA, KOUTO PABOTIT HA
TEPUTOPUITA HA BbArapms. Tean KOMNAHUN MUCAST TAOBOAHO
1N He AeNCTBAT CAMO AOKAAHO - TOBA € YACT OT TIXHATA , TaN-
HAQ” Ha ycnexa. Beankust mopenaasateA Xpuctodop Ko-

BapBame, ue no Bpeme
Ha boazapckomo
npegcegameacmBo
Ha CvBema Ha EC

eBponelckuam 6u3Hec
we npeomkpue bvAazapug
kamo gecmunayus
30 napmHbopcmBo u
uHBecmuyuu

AYMOG € KA3QA, Y€ HUKOra HIMA AQ MPEKOCULL OKEOHA, AKO
HAMALL KYPOXKA AQ Ce OTKbCHeL OT bpera. ToBa NpaBMAO
C MbAHA CUAQ BAXKM M 30 BU3HECA, eTo 30O NOBEYETO OT
T€31 YCNELWHM KOMMNAHUM HO TAOBOAHNS NO3AP CE YyBCTBAT
B CBOW BOAM.

Bapsame, ue BbAarapckoTto npeaceaateActso Ha Cbeeta
Ha EC e waHc EBpona Aoa npeotkpure BbAarapus Ha KapTaTa
Ha CTapKS KOHTUHEHT 1 TYK €BPONENCKUAT BU3HEC AQ BUAM
CBOWTE HOBW Bb3MOXHOCTM 30 PA3BUTUE.

Heka cpelara ¢ ycnelwHns usHec B BbArapnsi CbAencT-
BA KOMMNAHUUTE AQ OTKPUST NAPTHLOPU, C KOUTO 3AEAHO AQ
WN3MUHQAT MbTS KbM OLLLE MO-TOAEMMS YCreX.

OT eknna HA U3ACHUETO

We believe that during the
Bulgarian Presidency of the
Council of EU, European
businesses will rediscover
Bulgaria as a partnership
and investment destination

The New Face of Success

The world is big and opportunities lurk around the
corner. That is why successful companies manage to
find the right formula in the constantly changing world of
supply and demand.

.The Successful Companies” is a successful initiative
of Economy Magazine that is becoming a good
fradition. After the huge interest that was aroused by
the first edition in 2017, we decided that the Bulgarian
Presidency of the Council of the European Union is the
right time to show some of the business leaders who
work on the ferritory of the Republic of Bulgaria. These
companies have global thinking and do not act only
locally - this is part of their ,secret” of success. The great

sailor Christopher Columbus has said that you can never
cross the ocean until you have the courage to lose sight
the shore. This rule is equally true for businesses, and this
is why most of these successful companies feel at home
on the global market.

We believe that the Bulgarian Presidency of the Council
of EU is a chance for Europe to rediscover Bulgaria on the
map of the Old Continent, and for European businesses to
see their new opportunities for development here.

May the meeting with the successful businesses in
Bulgaria help companies find partners, with which they
will walk together on the way to an even greater success.

By the team of the edition
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'Pab0oT1 OBTOMATUYHO NpH CKOPOCTH HaP 8 KM/u 1 nog 80 km/u. MoceTete opel.bg 3a
noppobHa UHGopMayus 3a GpyHKYUOHUPAHETO Ha cucTemaTa.lToKa3aHKST Mogen e camo
C UMIOCTPATMBHA Len U MOXe A CbbPXKa JOMbIHUTENHO 060PYFBAHE M OMLMM, KOUTO Ce
3annawat gonbauutento. CpegeH kombuHupaH pasxop 8,7-4,0 /100 km; CO, emmncun
KoMbuHMpaHu 199-105 r/km. *Harpagata e BpbYeHa HO HOYUOHANEH KOHKYPC,
opranuanpaH ot Mpec Asto Kny6 Bbarapus.

BbJELWETO TU NPUHAQNEXHU




POPMYAATA HA YCIEXA
THE FORMULA OF SUCCESS

bopucaraB MaauHoB,
yypegumen, MaXXopumapeH
aKYUOHEP U npegcegamen
Ha HagsopHus ceBem Ha
+HOPA XONAUHIT" AA:

KopexmHocm,
ycemouyuBocm,

aganmayus u

HI0X, 8 cbhuemaHue ¢
npogecuoHaAusmMa Ha
CAYyXUmeAume, e KAloYbm
KbM ycnexa Ha Hawama
KomMnaHug u mpaguyuume 8
6usHecq, koumo HaArqzame.

I YcnewHume komnaHuu / The successful companies

Xpucmo XpucmoB, ocHoBameA, UsnbAHUMEAEeH guUpeKkmop
u MaxkopumapeH cobcmBeHuk Ha ,Auckopgua” AA:

AKO He cU KOHKYpeHmMocnocob6eH, Hamaw
HUKAKBB WwaHc ga pacmew u ga
npocnepupauwl.

Hristo Hristov, founder, execufive director
and major shareholder of Discordia AD:

If you are not competlitive, you have no
chance fo grow and prosper.

Borislav Malinov, founder, majority
shareholder and Chairman
of the Supervisory Board of
NORD HOLDING AD:

Correctness,
stability,
adaptation and
sense - all this in
combination with the
professionalism of the
employees, is the key to
success of our company and the
fraditions of business that we apply.




AuaHa CmegaHoBa, ynpaBrsBauwy /i AN Diana Stefanova,
gupekmop Ha pasBotHume IVRYN Managing Site Director
yeHmpoBe Ha VMware 3a ; _ EMEA R&D &
bvrcapus u EMEA u gupekmop - Strategic Business
busHec pasBumue 3a . . Development:
UHMEZPUPOHU NPOQYyKmMU '
u peweHus Ha VMware 3a

EBpona: Our goal is to

A \ become an even
Umame 3a yea ga npeBbpHem | IR | I8 more atfractive
oguca myk 8 owe no-ampakmuB- W place for Bulgarian
HQa AoKayus 3a 6bA2aPCKU U YyXgu - Y 1 and foreign professionals
cneyuaAucmu, koumo ga paéomsm u R RV fo come and work in Sofia.
XuBesm 8 Cogus. AR ]

MuseHa BugeHoBa,
ynpaBumen Ha Kogac 3a berzapus:

Ycnexbm B8 6usHeca o3Ha4yaBa
omgageHocm Ha moBa, koemo
npaBuw Hau-gobpe.

Milena Videnova, Counftry Manager
of Coface in Bulgaria:

Business success means dedication
fo what you do best.

lMpog. g.u.H. uHXX. Hukorau Muxaunaog,
npegcegamen Ha HC Ha Tpedc pyn Xorg AA:

Haud-ucmuHckama cmoUHocm HA ycnexa e
ygoBremBopeHuemo, ye moBa, koemo npaBuw
u cb3gaBauw, Bogu go NOAOXKUMEAHU pesyAmamu
8 npoyecume, koumo ynpaBagB8aw, u 3a
gobpyBaHemo Ha o6ujHocmma!

Prof. Nikolay Mihaylov, PhD (Econ), Dipl. Eng., Chairman
of the Supervisory Board of Trace Group Hold Plc:

The most real value of success is the satisfaction that
whatever you are doing and creafing, leads fo positive
resulfs in the processes you manage and for the sake of
society well-being!
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.A.3.K. nponopmuc”
Cocbug, 1404
6yn. ,boreapus”,
komnaeke ,bokap”,Ne21,em.2
Telephone: +359 2 9549514
http://planaheights.com/index.php/bg/

A.Z.K.Properties EOOD
Sofia, 1404,
Bulgaria Blvd., 21 Bokar complex, fl. 2
Telephone: +359 2 9549514
http://planaheights.com/index.php/bg/

[IAaHa Xaumece - 6AU30 go 2paga,
No-6AU30 gO hpupogama

- I-H KaTtpueau, KAk ce pasBUBA XUAULLHUAT MPOEKT
«MAaHa Xantc"?

- [IAaHa Xantc” e BM3MOHepPCKn nNpoekT. Ton e npumep
30 PABBUTMETO HA HALWIATA AbPXABA. MNpean noseue o1 70 ro-
AVHN € Cb3ACQAEH MOCAEAHUAT TPAA B BbArapus - AMMUTOOB-
rpaa. Cera B Cb3AABAHETO HO HOBOTO CEAULLE CA QHIOXM-
POHN TOAKOBO MHOTO XOPQA. BKAIOUMTEAHO M NPABUTEACTBOTO
€ 30€TO C HEero 1 € NOeAO KOHKPETHN AHraXmMMeHTn. CTpo-
WNTEAHUST CEKTOP CblLO € OBBLP3AH C TO3M NPOEKT. BCuukn
ce OnuUIBAT AQ NMOEMAT OTTOBOPHOCT 3d yactu ot ,[llAaHa
Xantc”. TpaXAQHUTE CbLO CA AHFAXKMPAHM C NPOEKTA U HA
BCSIKA NPE3EHTALUNS, KOITO OPraHn3npame 3a Hero, MABAT
CTOTULM XOPA, KOUTO Ce UHTEepeCyBaT.

CrapmMpoxMe pPekKAaMHATA  KOMMOAHWS,  3AMOYHAXME
NPEABAPUTEAHUTE MPOACXKOU 1 MOAYYOBAME MHOTO NO3UTMB-
HW peakummn. B Kpast Ha 3MMHKS CE30H LWe 3ANOYHEM N3MPAXK-
AQHETO HA MHOPACTPYKTYPATA, KOETO Beye Le Cb3Aaae U
PEAAHOTO YCELAHE 30 HAYAAOTO Ha ,[AaHa Xantc”. Cury-
PEH CbM, Ye OTTAOM HATATbK BCUYKO Le Ce PA3BMBA B MNOAO-
XNUTEAHO MOCOKA.,

- 3aLW0 30KbCHS CTPOUTEACTBOTO HO HOBUS FPCAA U MOXe
AN AQ AGAEM rapaHLmg, Ye TO Wwe 3anoyvHe npes 2018 r.?

- ToBO € BbMPOC, KOWTO HW OTBEXACQ KbM CGAMUMHUCTPA-
UMSITA, BKAOUMTEAHO W KOPYMUMOHHUTE CXEMU HA 3eAeHUTE
opraHmsaumn. Cnpasmxme ce C OnuT 3a NU3HYABAHE OT TO-
KOBQ €KOAOMMYHA OpraHmaaumns. 3apaan ToBA TPs6BALLE AC
npemnHeM npes npoueaypa no OBOC, KOSTO 30KOHbBT He
M3NCKBALLE OT HAC, HO KOHKPETHUTE BAQCTU, AHIOXKUPAHM C
TEMATA, HE MOUCKAXA AQ C€ KOHGPOHTUPAT C TO3M TUM OPra-
HU3ALMM 1 HX NPENOPBUYAXA AC NPEMMHEM NPE3 NPOLEAYPT-
1a. TOBQ, pA3dbUpa ce, HX 3a6aBKN C AOCTA Meceln.

MmMale 1 ApYriM OAMUHUCTPOTUBHU MPEAN3BUKATEACTBA,
HO HWE MPUKAIUMXME C BCMUKO TOBA M MOAYYMXME BCUUKM
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paspeLeHns. PEaAHO Beue CMe 3anoUYHAAN, 3ALLOTO MAPKI-
PAXME MbTULLATA B MbPBUS KBAPTOA.

- llle ce pasAnMuQBAT AU LieHUTE ,HQ 3€AeHO"” U ueHuTe
CA€A 30arnoyYBaHe Ha cTpoexa?

- Pasbupa ce. ToBa e BU3HEC AOTMKA. XOpPATA, KOUTO
KyMnyBAT XXNAMLLG B HOYAAOTO CA B M3BECTEH CMUCHA MHBEC-
TUTOPK, NOAOBHO HA HAC camuTe, Te NOeMAT HIKAKbB PUCK
1N KATO BbB BCEKM APYT BU3HEC, CA€A TOBA MMALL LWAHC AQ
cneveAmll noseve. Xopard, KOUTO BSIPBAT B TO3M NPOEKT U
BSIPBAT, Ue TPI6BA AC CA CPeA Tesn, KOMTO NPABAT MbPBATA
KPQUKQ, eCTECTBEHO, Ye LWe Ce Bb3NOA3BAT OT MHOMO MO-AO-
Opu LeHu.

LleHnte HO KblKTe We 3ABUCST OT TEXHNS PA3MEP, BUABT,
KOKTO M TOAEMUHATA HA napueAd. CTAHAQPTHA Kbla o1 150
KB. M C MOAOBMH AEKAP ABOP e Bbae OT NopsAbKka HaA 125
XVIA. €BPO. B 6baeLle NOAOBHO XUAULLE We AOCTUTHE LeHa
oT 250 XVA. eBPO.

- KakbB e pasmepbT HO o6waTta uHeectuuyma B ,MAaHa
Xantc"?

- LlaaaTta CTOMHOCT HA NpoeKTa We Bb3AnM3a HaA 500-600
MAH. €BPO, HO TOBQ, PA3OUPA Ce, € MHBECTMLMS BbB Bpe-
METO, KOSTO We 6bAe HAMPABEHA B PAMKUTE HA 7-9 roAn-
HW. HOUMHBT, NO KOMTO Ce YNPAOBASIBA NPOEKTBT, LE HU AQAE
Bb3MOXHOCT CAMOCTOSITEAHO AQ O QUHAHCUMPAME npes
BCUUKMTE My eTanu. LLIaCTAMB CbM AQ NOAYEPTAS, Ye AOCErd
HE CM€e MOAYUYCBOAM HUKAKBO CTPAHUYHO GUHAHCUMPAHE OT
OAHKM UAU ARYTU UHCTUTYLMK. TOBA ONPEAEAEHO HI NOCTOBS
B PEAOBETE HA CTABUAHUTE KOMMAHUN, He Buxme Cu1 No3Bo-
AMAM CTPAHUYHN NHBECTULMM, KOUTO AC HOAXBBPAIT HaA 20%
OT COBCTBEHUTE HM OKTUBW.

- KakBa poo6aBeHa CTOMHOCT Wwe pAoHece ,lAaHa Xawntc”
HO CBOUTE XUTEAU?



- MUCAS, ue OTTOBOPBT HA TO3M BBLMNPOC MABA OT CAMO cebe
CU, OKO AOPU CAMO nocetnte MICToTo NAaHA. B nctopuue-
CKUTE KHUTM HO BbATApUIS PETMOHDBT € HOPWYAH PAit B OAN3OCT
20 Codus. ToBA € HEBEPOSITHO MSICTO, MHOTO KPACKBO, C He-
BEPOSITHA MPUPOAA 1 € BAM3O AO rPAAd. oauepTaBaM, ye
HMe Cb3AOBAME MPOAYKT, KOWTO HE CbLLECTBYBA HA NA3APA B
MOMeHTA. YacTHa kbla o1 150-200 KB. M HO NOAOBMH AEKAP,
B €AHO UMCTO HOBO, AOBPE YPEAEHO MAICTO, TOBA HELLO B BbA-
rapus He colecTtsysad. Hanpumep, B bogHa nan Aparaaesum
TO 61 CTPYBAAO MUHUMYM TPW MbT NOBEYE U BbNPEKN TOBA
MOXE HSIKOW CbCEAHV UMOTN AQ HE BbAQT XyOABW KATO BALLINSL.
B .MMAQHG XanTC” BCUUKO We 6bAEe KPACKBO, HE CAMO €AHA
WAV ABE KbLLIM, BCUUKO C€ NAGHMUPA MO TO3MN HAUNH.

- Kak cTtou BbNpochT ¢ MHPpACTPYKTYypaTa Ao ,lMAaHa
Xantc"?

- Cnopea 06ellanHmdra, AGAEHM OT NPOBUTEACTBOTO, Cb-
LLLeCTBYBALWMAT BeUe MbT A0 [NAQHA LWe Bbae PEMOHTUPAOH U
NoAOBPEH. B Bbaelle We ce NosBAT M HOBW MbTULLA, EANHUST
OT T9X e 6bAe A0 TOPHU 1 AOAHN OKOA 1 OLLEe EAMH, KOWTO
BEPOSITHO WE MMUHOBA NPE3 CEAO AANHO. B AGAEHMS CAYUAN
r-H borko bopucos ce € HaMeCuA KaTo NpemMmep 1 Noetn-
T AHFOXKUMEHT HU 6€ AQAEH, He 3ALOTO MMAM YeCTTa AQ
nms KadeTo CU C HEro BCEKM AeH, A 3aWOTO NPABUTEACTBOTO
OCb3HOBA, Ye TO3M NPOEKT € BAXKEH 30 camaTta bbArapwus.
3AL0TO TOM HE CAMO LE Cbh3AOBA PABOTM MECTA, HO U Liie
NOKOXXEe HA CBETA, Y€ HALWATA AbPXABA € MHTEPECHA 1 ye
MO MHBECTUTOPW, KOUTO BAQIAT B HES.

LTTAQHO Xantc” cam no cebe Cu Cb3pAABA EAVH MHOTO MO-
SUTNBEH AYX U AHIAXXKNMEHTUTE, KOUTO NPABUTEACTBOTO € No-
€eAO, CA CBbP3AHM C ToBA. OBELAHMITA HE CA AOBAHN NPEA
TEAEBU3NOHHNTE EKPAHN, KbAETO MOHSKOra CTPEMEXDBT € AQ
Ce Cb3AQBA LWYM, A CA HA NPOGECUMOHAAHO HMBO. B KpanHa
CMETKO HE TOBOPUM 3Q HIKAKBM HEBEPOSITHU WUHBECTULIMN,
KOWTO LLle CEe U3MCKBAT OT AbPXXABATA, TOBA € CAMO KAMNKA B

ABuHoam Kampueau
e u3spaeacku busHecMmeH
u npesugeHm Ha AByHa-
YUOHaAHaOMAa  mbpeoBcka
kamapa bbrzapus-Vspaen.
Tol uHBecmupa B npoek-
mu no ysaa cBsm u Beve 20
20QUHU pa3BuBa 6usHec
B bbreapus. Kampueau e
npe3ugeHm Ha KoMNaHUs-
ma A.3.K. lponspmuc, kos-
mo pa3pabomBa 3ereHus
npoekm ,lraHa Xadmce”,
koumo cbBcem ckopo we
3anNoyHe ga ce usguea Ha
20 km om Cogus.

Avinoam Katrieliis an Israeli
businessman and President of
the Binational Chamber of
Commerce  Bulgaria-lsrael.
He has invested in projects all
over the world and has been
doing business in Bulgaria for
20 years now. Katrieli is the
President of the company
A.ZK. Properties, developing
the Plana Heights green
project, which is soon fo start
raising 20 km away from Sofia.

MOPETO, HOPEUEHO AbPXKABEH BIOAXET.

- B ,MAaHa Xantc" we 6bAe M3rPOAEHA LAAOCTHO MH-
PpPaACTPYKTYpa - AETCKA FPAAUHA, GOAHMLQA, NAPKOBE U
MOrasvHU. Ha nbpBu eTan OT CTPOEXA AU LWe 6bAAT U3rpa-
A€Hun te?

- Bcnuko we 6buaAe M3rpaaeHo B PA3AMYHUTE eTanK, 3aLLo-
TO HSIMQA HY>XAQ OT BCUUKO OLLl€ B HOUYAAOTO HA npoekTa. Mpu
CTPOEXA HA BCEKM KBAPTAA Le Ce A0DCBS NoBeve OT Ta3m
MHOPACTPYKTYPA. B MOMEHTO OBCBHXAOME Cb3ACGBAHETO HA
HeWo KAro ,UCTOPUYECKO CeAue”, KOeTo e NPeACTOBs
BCUUKN HELLA, KOUTO CA CE NPOUN3BEXACAM B BbArapNS - KAK
ce NPaBn CUPEHE, KOK CE Cb3AABAT PASAUYHN LUEBMLIM U APY-
T PA3AUYHN TPAAULUMOHHN 3QHASTM. TOBA MSICTO LWE NPEA-
CTABASIBA TYPUCTUYECKA ATPOKUMS, 3ALOTO NPEANOAArame,
ye We MMA FoAsIM TYPUCTMYECKM NOTOK 30PAAU BAM3IOCTTA
AO 3UMHU KYPOPRTU 1 930BMpP ., VIckbp”. MMpaBMM NAQHOBE U C
KMeToBeTE OKOAO [TAQHA, 3ALLOTO MMA U APYTY MECTA, KOUTO
MOXe AQ ObAQT MHTEPECHM 3a TYPU3bM M HME NCKAME AQ
™ NOAOBPUM. MTAOHA € YHUKAAHO MSICTO 1 3QCAY>XXKABA TOBA.

- J[IAaHa Xantc” we ce n3rpaxaa Karo 3eAeH NpoekT.
KakBu Wwe ca eKOAOrMYHUTE peLleHus B Hero?

- HonomHsM, ue Hue, YOBELWKUTE ChLLIECTBA, UMAME He-
OBXOANMOCT AQ XMBEEM CPEA NPUPOAATA. Tesn, KoUTo yn-
PEeKBAT NPOEKTA, HEKA MOMUCAST BbPXY TOBA, Y€ HA MSCTOTO,
KbAETO XMBEST, NPEAN CbLO € HIMAAO HULWO. ONA3BAHETO
HO NPUMPOACTA HE O3HAYABA AC HE XMBEEM HUKbAE, O3HA-
UYaBA AQ CE€ OMUTBAME AC MPOBWM BCUYKO Bb3MOXHO AC MU-
HUMU3NPAME LWETUTE, KOUTO HAHACSME BbPXY HES. AONUTAAN
CMe Ce A0 MHOTO eKcneptu, 3a AQ NPOBEPUM ACAN NPOEKTLT
NPEACTABASIBA MPOBAEM 3A NPUPOACTA HOOKOAO U OTTOBOPBT
€ eAHO3HAuYeH - ,He"”. Cbobpa3ssIBAME Ce CbC CbhBETUTE HA
Te31 CNeunaAmcTu, 3a AQ HOMOAUM MOKCUMOAHO BAUSIHUETO
BbPXY NPUPOAQTA. LLle nirpaxaame 1031 NpoeKT No HAYMH,
KOWTO AQ FO NPEBbBPHE B YACT OT NPUPOAQATA.
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Plana Heights cls the ciy,

closer 1o Nature

- Mr. Katrieli, how is the Plana Heights residential project
developing?

- Plana Heights is a visionary project. It is an example
of the development of our country. The last city in
Bulgaria, Dimitrovgrad, was established more than 70
years ago. Now, there are so many people involved in the
establishment of the new settlement. The Government is
also taking part and has made specific commitments. The
construction sector and the citizens, too, are involved in
the project.

We launched the advertising campaign, started pre-
sales, and are receiving many positive responses. At the end
of the winter season, we will start building the infrastructure,
which will create the real feeling of the beginning of Plana
Heights. | am sure that from then on everything will go in a
positive direction.

- Why is the construction of the new city being late, and
can we guarantee that it will start in 20182

- This is a question that can lead us to the administration,
and also to the corruption schemes of the green
organizations. We managed to handle a blackmail
attempt from such an environmental organization. This is
the reason why we had fo go through the Environmental
Impact Assessment (EIA) and public discussion procedure
that the law did not require of us, but the specific authorities

YcnewHume komnaHuu / The successful companies

involved in the matter did not want to confront this type
of organization and recommended that we go through
the procedure. This, of course, slowed us down with many
months. There were other administrative challenges, too,
but we are finished with all this, and we received all the
permissions. Actually, we have already started, because
we have marked the roads in the first neighbourhood.

- Will the prices before and aofter the beginning of the
construction be different?

- Of course. This is a business logic. People who buy
houses af the beginning are in some sense investors
like ourselves. They take some risk, and like in any other
business, later on, they have a chance to win more. People
who believe in this project, and believe that they should be
among those who make the first step, of course, will take
advantage of much better prices.

The prices of the houses will depend on their size, type,
and the size of the plot. A standard house of 150 sg. m. with
a yard of half an acre will cost about EUR 125,000. In the
future, such a house will reach a price of EUR 250,000.

- What is the total amount of the investment in Plana
Heights?

- The total amount of the project will be EUR 500-600
million, but this, of course, is an investment in time that will
be made within 7-9 years. The way in which the project




Tk = s
i}
gt o

is managed, will enable us to finance it independently at
all its stages. | am happy to emphasize that until now, we
have not received any side funding from banks or other
institutions. This definitely puts us in the ranks of stable
companies.

- What added value will the Plana Heights bring to its
residents?

- I'think you will be able to answer this question yourself, if
you just visit the Plana area. In the history books of Bulgaria,
the region is called ,paradise near Sofia”. It is a very
beautiful place with incredible nature and is close to the
city. I want to emphasize that we are creating a product
that does not exist on the market at the moment. A private
house of 150-200 square meters on half an acre, in a brand
new, well-regulated place, this is not seen in Bulgaria. For
example, in Boyana or Dragalevtsi, it would cost at least
three times more, and yet, some neighbouring properties
may not be as nice as yours. In Plana Heights, everything
will be beautiful, not just one or two houses, everything is
planned in this way.

- What about the infrastructure to Plana Heights?

- According to the promises made by the Government,
the existing road to Plana will be reconstructed and
improved. In the future, there will also be new roads, one
of them leading to Gorni and Dolni Okol, and another one
that will probably pass through the village of Alino. In this
case, Mr Boyko Borisov has intervened as a prime minister,
and the commitment was made to us not because | have
the honour to drink my coffee with him every day, but
because the Government understands that this project is
important for Bulgaria. Because it will not only create jobs,
but it will also show the world that our country is interesting,
and there are investors who put their money in it.

Plana Heights creates a very positive spirit and the

commitments made by the Government have to do with
this. Their promises are given on a professional level. After all,
we are not talking about some unbelievable investments
that will be required by the state, it is just a drop in the sea
called state budget.

- A comprehensive infrastructure - a kindergarten, a
hospital, parks and shops will be constructed in Plana
Heights. Are they going to be built at the first stage of the
construction?

- Everything will be built ot different stages, because
there is no need of everything at the beginning of the
project. More of that infrastructure will be added to the
construction of each neighbourhood. We are currently
discussing the establishment of something like a ,historic
village” that will present all Bulgarian traditional crafts. The
place will be a tourist attraction, since we suppose there
will be a big tourist flow because of the proximity to winter
resorts and the Iskar lake. We are making plans with the
mayors around Plana, because there are other places that
can be interesting for tourism, and we want to improve
them. Plana is a unique place and deserves it.

- Plana Heights will be constructed as a green project.
What will the environmental solutions be?

- | remind you that we, human beings, have a need to
live in nature. Let those who criticize the project think on
the fact that there were times, when in the places where
they live, there has not been anything. Protecting the
environment does not mean not living anywhere, it is trying
to do our best to minimize the damages we are causing.
We have had consultation with experts to see if the project
will cause problems to the surrounding environment, and
the answer is explicit - ,no.” We follow the advice of these
specialists to minimize the impact. We will be building this
project in a way that will turn it into part of the environment.
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Aobpe powam B bvbarapus! Kato TypucTtn A Kato
XOpad, KOUTO UCKAT ACQ NPABST BU3HEC VAN AQ PABOTAT
TyK. TYypUCTUTE MMA KOKBO AQ BUAST — UMA N30BUAME
OT My3eWu, raAepum, LbPKBU, MOHACTUPY U 300EAEXN-
TEAHOCTU, KOUTO CU CTPYBA AQ ObAAT MOCETEHU. BbA-
rapus € HOCUTeHA C APEBHA NUCTOPUS, HALWKTE 3EMU
M3OBMACTBAT OT APXEOAOTMUYECKM HAXOAKM. Kpan Ba-
PHA € HOMEePEHO HAN-CTAPOTO 3AATO B CBETA — TO €
ot VI BeK Np. H. €. N € C U3KAIOUUTEAHA CTOMHOCT. [aHarop-
CKOTO 3AATHO CbKPOBMLLE OT AEBET CbAQ C OBOLLO TETAO OKOAO
6 KI € CbC CBETOBHA M3BECTHOCT. VIMOME NPEeKPACHN MOPCKU
N NAQHUHCKM KypopTh. Bearapcknar CIA Typunsbm € nepAd B
KOPOHATA 30PAAN OTAUYHUTE YCAOBUS U MUHEPAAHATA BOAQ.
Typu3mMbT NPEAAQra YAOBOACTBUS 30 YMA, 3A AYLLATA U 34 T-
AOTO MPE3 YEeTPUTE CE30HA B TOAMHATA. M oule o1 BbArapus:

v/ Hawara Hayka e ¢ TPAAMLM BbB GYHAGMEHTAAHUTE 13-
CAeABOHUS. AKQA. feopri HOAXOKOB OTKPMBA GOTOEAEKTPET-
HNS edeKT 1 CBETLT NPU3HABA HAYYHMS My NPUHOC npe3 1937
r. Bb3 OCHOBO HG TOBA MNO-KbCHO € M306PEeTEHA KONMPHATA
MAOLWKMHA. MEeTOABT 30 Ae€HE C ra30BO NPOTUBOHAAITAHE, Cb3-
AQAEH OT AKAA. AHreA baaesckm 1 nHX. iBaH AMMOB, € CpeA
HAM-3HAUMMUTE VHXEHEPHN NMOCTUXEHNS HO YOBEYECTBOTO.
AHec 6bArapCKUTE YUYEeHW 1 BU3HECHT BCE NoBeYe CU NAPTHW-
pAT 1 TAKA Ce PAXAQAT MHOBALMM, KOUTO HOMUPAT NA3AP HA
BbHLLUHWS 1 HQ BLTPELLHWS NA3ap.

v/ Cb3AQTEAIT HO KOMMIOTbPA AXKOH
ATAHOCOB € OT ObArAPCKM MPOU3XOA.
BepostHO € BbMpOC 1 HA reH, WoMm B
BbArapus NHGOPMALNOHHUTE TEXHOAO-
TN HOMUPAT OTAMYHO PA3BUTUE,

v/ BbArapus e A0BpO MICTO 3a
npeanpuemMaunte, Ho 1 3a CTapTUMPO-
Mg GuUsHec.

v IMame CYAHO PasBUTa AOBKBHG
MHAYCTPMS, CbLUEBPEMEHHO MEAOAO-
OUBHUST 30BOA ,Aypybuc”, CTOMAHO-
AOBUBHOTO Npeanpusatne ,CToMaHa NHABCTPU” 1 BOAELUNAT
NPOV3BOAUTEA HO AAYMUHUEBM MPOAYKTU , AAKOMET” CA CPEA
BOAELLMTE UBHOCUTEAN.

v Vvame cuAHO  GapMALEBTUMUHA
Huvepharma e cpea KAIoYOBUTE MMEHQ.

v/ MeA UMHATA 11 CTOMATOAOTUUHUTE HI YCAYTU CA HA BU-
COKO HUMBO, KOETO € AOBPA MPEANOCTABKA 30 MEAMLIMHCKM
TYPU3bM.

v/ BbArapusl € TOYHOTO MSICTO 30 MPOU3BOACTBO HAO QBTO-
MOOUAHN KOMMOHEHTU, O , ABpUTEC” NPOU3BEXAC COPTYEP U
XapAYyep 3a AUArHOCTUKA HO MOTOPHW NPEBO3HN CPEACTBA.

v/ .MoH6ar” e uMe B QaKyMyAQTOpHWUTE 6arepuu, a

NHAYCTOUS 1
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,MpUCTa OMA” - B MOTOPHUTE MACAQ.

v VIMaMe CUAHV CTROUTEAHU KOMMAHUM, CPeA KOUTO Ca
LApTeKkc VIHxeHepuHr” n ,Tpenc Fpyn XoAa”.

v/ MopCKuaT TPAHCTOPT B AMLIETO HA , BBATAPCKIN MOPCKM
®AOT” € Ha BUcoTa. CekTop TPAHCNOPT U AOTUCTUKA € AOBpe
PA3BUT 1 EBPONENCKUAT BUSHEC € HASICHO C KOHKYPEHTHATA
MYy CUAQ. ,ANCKOPAMA” € CPpeA BOAELLMTE KOMIOHNN,

v/ Posa pamacleHa (Rosa damascena) € CUMBOA HA BbA-
rapus. T € HOMEPUAQ CBOETO BAAroAATHO MSICTO B PO3oBaTta
AOAVHA. TOM Ce NPOU3BEXAQ HAM-BUCOKOKAUYECTBEHOTO PO-
30BO MACAO, AOBPE NO3HATO B USA CBST. bbArapmns nocTass
PEKOPAM B MPOU3BOACTBOTO N HO AQBAHAYAOBO MACAO, KAKTO
N HO APYIM €TEepUYHN MACAA. Mimame aobpe passuta nap-
droMepust N KOIMETUKA, KOSITO Cb3AOBA BEAUKOAENHU NMPOAY-
KTW C LIEHHWN eCTECTBEHM CbCTABKM.

v/ CAGBATA HA BBATAPCKOTO KUCEAO MASKO C& HOCU MO
CBETA. YHVKAAHWUTE My KQUYECTBA CE ABAXAT
HO cneumdUUHATa MAEYHOKMCEAD BaKTepus
Lactobacillus Bulgaricus. Ts BAMSIE BbPXY XWM3-
HEeHWNs TOHYC U AOMPUHACS 30 ABATOAETUETO.
lllomoBe oOT T3 B6akTepus Ce M3NOA3BAT B
MHOBALMN, KOUTO CNOMAraT 30 AOBPOTO 3APA-

v/ VIMaMe CUAHO Pa3BUTA AEKA MPOMMLLAE-
HOCT. TyK C€ NPpOU3BEXAQT NPEKPACHN APEXM
1N OBYBKM, UMAME COBCTBEHU MAPKKU, KOUTO
HAMUPAT AOGBP NPMemM No cBeTa. MebeAHaTa
HY MHAYCTPMS CbLLO € B PACTEX, T8 pA6oTh 3a
BbHLUHMUTE NA3APW NOA CBOM U MOA UYyXKA BPAHA.

v/ BbATOPCKATA 3eM$l AQBA BKYCEH MAOA. OnUTanTe HALW-
TE€ NAOAOBE W 3EAEHUYLIN U LLIE CE YOEeAUTE. BbATapPCKOTO BUHO
€ eAKCUpP. XPAHATA HI € BKYCHQ.

v/ BbArOpYUS € roAIM NPOU3BOAUTEA HA 3bPHO 1 3ATOBA TYK
VMO FOASIM MOTEHLMAA 30 PA3BUTME HA XPAHUTEAHO-BKYCOBA-
1A UHAYCTPWMS.

IMame... olle MHOro NPOU3BOAUTEAM N NPOU3BOACTBA HA
E€BPONEencKko 1N HO CBETOBHO HMBO. EAQTe B bbArapus 1 Lwe Bu
NPeACTABMM Bb3MOXHOCTUTE.

,YCNEeLWHNTe KOMMNAHUN" BN NMPEAAATA NHTEPECHU 3AMN03-
HAQHCTBA C LBETA HA 6bArAPCKUS BUSHEC.



-

Welcome to Bulgarial As tourists, or as people who want
to do business or work here. Tourists can see a lot - there are
plenty of museums, galleries, churches, monasteries and
sights that are worth visiting. Bulgaria has rich ancient history;
archaeological finds abound in our land. The oldest gold in
the world, from 6th cenfury BC and with exceptional value,
was found near Varna. The Panagyurishte gold freasure
consisting of nine vessels with a total weight of about 6 kg is
world famous. We have wonderful sea and mountain resorts.
Bulgarian SPA tourism is like a pearl in a crown because
of its excellent conditions and mineral water. The ftourism
sector offers pleasures for the mind, the soul and the body
throughout all four seasons of the year. And more of Bulgaria:

v/ Our science has traditions in fundamental research.
Acad. Georgi Nadzhakov discovered the photoelectric
effect and the world acknowledged his scientific contribution
in 1937. Based on this, the copy machine was later invented.
The gas counter pressure casting method, developed by
Acad. Angel Balevski and Eng. Ivan Dimov
is among the most significant engineering
achievements of humankind. Today, Bulgarian
scientists and businesses collaborate more
and more and innovations, which find their
place on the external and domestic market,
are born.

v/ The inventor of computer, John
Atanasoff, is of Bulgarian origin. Probably,
it is also a matter of genes, since information technology
develops excellently in Bulgaria.

v/ Bulgaria is a good place for entrepreneurs and start-
ups.

v/ We have well developed extraction industry. At the
same time, the Aurubis copper factory, the Stomana Industry
steel company and the leading manufacturer of aluminium
products — Alkomet - are among the leading exporters.

v/ We have a strong pharmaceutical industry, and
Huvepharma is among the key names.

v/ We provide high-level medical and dental services,
which is a good prerequisite for medical tourism.

v/ Bulgaria is the right place for production of automotive
components, and Abrites produces diagnostic software and

~Successful Companies”
offers you interesting

meetings with the most
promising producers

Meetings
with the
Best of
. Businesses

hardware for motor vehicles.

v/ Monbat is a name in the production of accumulator
batteries, and Prista Oil - in motor ails.

v/ We have strong construction companies, among them
are Arteks Engineering and Trace Group Hold.

v/ Maritime transport represented by the Bulgarian
Navy is up to the mark. The transport and logistics sector
is well developed, and European businesses are aware
of itfs competitive force. Discordia is among the leading
companies.

v/ Rosa Damascena is a symbol of Bulgaria. It has found
its favourable place in the Rose Valley. This is where the
rose oil of the highest quality, well know all over the world, is
produced. Bulgaria sets records in the production of lavender
oil, as well as of other essential oils. We have well-developed
perfumery and cosmetics sector, which creates fine products
with valuable natural ingredients.

v/ Bulgarian yogurt is well known
all over the world. Its unique qualities
are due to the specific lactic acid
bacterium Lactobacillus Bulgaricus. It
influences the tone and contributes to
longevity. Strains from this bacterium
are used in innovations that help good
health.

v/ We have a highly developed light
industry. Beautiful clothes and shoes are produced here;
we have our own brands, which are well accepted around
the world. Our furniture industry is also growing; it works for
external markets under its own or a foreign brand.

v/ Bulgarian land bears delicious fruits. Try our fruits and
vegetable and you will know it for yourself. Bulgarian wine is
an elixir. Our food is tasty.

v/ Bulgaria is a large grain producer, and for this reason, it
has great potential for the development of the food industry.

We have... many more producers and industries af
European and world level. Come to Bulgaria and we will
show you the opportunities.

.1he Successful Companies” offers you
meetings with the best of Bulgarian businesses.

interesting



ABRITE-S

automotive solutions

A6pumec OOA
ByA. depHu Bpox” 147
Codbug, 1407
Boazapua
www.abrites.com

Abrites Ltd
147 Cherni Vrah Blvd.
1407 Sofia
Bulgaria
www.abrites.com

Aa nocmuzxew HeBu3moxHomo 8 obracmma

H aBmomoBuUAHAMA guaeHOCMUKA

LAbputec” OOA e 6bArapcka IT KOMNAHMS, Cb3ACAEHA NPE3
2005 r. OupmarTa e CneumoAn3vpaHa B PA3paBoTKa HA codTy-
ep 1 NPOM3BOACTBO HO XAPAYEP 30 AUArHOCTMKA HA MOTOPHM
NPEBO3HU CPEACTBA. KOMNAHMITA € CBETOBEH AMAEP B CBOSTA
chepa, onepupankin Ha BCUUKM NA3APK C BUCOKA KOHLEHTPA-
LMsl HO ABTOMOBKWAHO NPOU3BOACTBO M NOTPEBAEHME, 3A TPUHA-
AECETTE TOAVHM HO CBOETO CbLLECTBYBAHE NPOAYKTUTE C MAP-
Ka ABRITES ce npeBpblaT B €TOAOH 3a MHOBAUMS M KAYECTBO
1 HOAQrQT HOBM CTOHAQPTU B PO3BUTMETO HO OBTOMOOUAHATA
AVArHOCTUKA.

Nctopugra Ha ,Abputec” OOA e npumep 3a yCTonuu-
BO PAO3BUTME, 3ABOIOBAHE HA MA3APHW NO3NLMM Y HEOBPATM

Tec” OOA e NPUCBLCTBMETO HA NPOAYKTUTE C MapKa ABRITES Ha
CBETOBHMSI NA3AP, KAKTO M MHOXECTBOTO CMEUYeAeHM HArpaAn U
OTANUMS. AHEC KAEHTUTE HO KOMMOHMSTA CE& HOMUPAT HO BCUY-
KM LIECT KOHTUHEHTA. A HAW-TOAIMATA MHBECTULMS, KOSITO NPeA-
CTOM AQ 6bAE HONPABEHA B HAM3KOTO ObAELLEe, € OTKPVBAHE HA
odunc B CALL.

Nctopusta Ha ycnexa Ha ,Abputec” OOA e pesyAtaTr oT
YCNELWHO NPUAQraHATA KOPMNOPATUBHA GUAOCODKS, Ye  Yo-
BELUKMSIT PECYPC € HAM-LEHHNSIT KANUTOA HO BCSIKO KOMMQHWSI.
APYXECTBOTO HACBPYOBA CAYXUTEAUTE CU KbM HEMPEKbCHA-
TO MOBMLWOBAHE HA KBOAMDUKALMSTA. IHOBATUBHUMST MOAXOA B
YNPOBAEHMETO HO YOBELLKUTE PECYPCU AGBA BbIMOXHOCT HA

pacTtex. 3anoyHOAO CBOSTA CAYXKUTEAS AQ PA3NOAArA CbC

7 CBOBOAQTA CAM AQ KOHTPO-
ﬁggzgizaf%¢%?o?£y§f nocmueHu HeB'b3MO)kH0mO AMPQ go6omm| C':AI/I npouréc,
KOMNAOHWUSTA ©BbP30 Ce pPas- , AQ TEHepupa naen, 13Kassa
pactea 1 npe3 2017 1. CAYXu- Cekmopu, B koumo komnaHu;)ma paéomu. MHEeHWe 1 B3eMA pPeLleHUs.
Teante Ha ,Abputec” OOA ca Pa3pa6omka Ha cocbmyep [MPUAOXEHATO MOAEPHA KOH-

Haa 90. HapacHaamst 6pon
KAVIEHT N YBEANUEHUST BPON
NOPBYKN HAAQFAT GMPMATA AC
PO3LWNPU AENHOCTTO CU, NyC-
KQMKN B €KCNAOQTALMS COBCT-
BEH LieX 30 ACEMOAMPAHE HA

IMpou3BogcmBo u acembaupaHe Ha xapgyep
ABmomobunHa guaeHocmuka
lpou3BogcmBeHa getHocm

uenums OCUrypsBa  Bb3MOXX-
HOCT BCEKM AQ YCETU AUYHUS
CU MPUHOC B PA3BUTMETO HA
dMpmMaTa, AQ Ce MNOo4YyBCTBO
3HAUYMM U EMOLMOHAOAHO OH-
FTAXKNPAH C BbAELLOTO 1 Pa3-

EAEKTPOHHN MOAYAVI N YCTPON-

ctea. Taka ,Abputec” OOA 3aTtBAPS NPOM3BOACTBEHUS CU LN-
KbA, KOETO TAPAHTUPA HE3ABUCUMOCTTA 1 CMIPSMO BbHLLHM AOC-
TABUMLN, YBEAUUABA NPOV3BOACTBEHMS KANALMUTET 1 OCUTYPSIBA
CTPOr KOYECTBEH KOHTPOA BbB BCEKM €AMH MOMEHT OT npoLeca
HA NPon3BoACTBO. AHec ,Abputec” OOA pas3noAara C ABe
cobcTtBeHn crpaan B Codus, Lex BbB BApHA, a HAN-IpKaTa My
WNHBECTMLMS € Cb3ACQBAHETO HO COBCTBEHO NPEACTABUTEACTBO U
NPEBPBLLAHETO MY B OBYUUTEASH LIEHTbP B MNapux.

MokasareA 3a yCTONUMBIS BbB BPEMETO PACTEX HA ,ABpu-

YcnewHume komnaHuu / The successful companies

BUTNE,

30AAramk HQ BUCOKUTE CTAOHACPTU B pABOTATA CU, OCUTY-
PSABAVIKM OTAVIUHI YCAOBWS HO TRYA W Bb3HAMDOXKAEHWE, NPUAC-
FAVKM BUCOKOEDEKTMBHA COUMAAHA NMOAUTUKA, KOMMAQHUSTA CU
NOCTOBS 30 LEA AQ CE NPEBBLPHE B NPUTErATEAEH LEHTLP 30 [T
CNEUMOAAUCTI OT LSIA CBSIT, B TOBA UMCAO M HQ BBArAPU, MOAYUMAN
CBOETO 0OPA30BAHME M PABOTELLM B YyXXOUHA.

BapHa Ha cebe cu, ,Abputec” OOA NPOABAKABA AC PA3BU-
BA CTPEMEXA CU, 3A5BEH B CAOTOHA HA KOMMNAHMaTA - AA NO-
CTUTA HEBB3MOXXHOTO.



Achieving the impossible in the

aufomotive diagnostics industry

Abrites Ltd is a Bulgarian IT company established in 2005.
The company specializes in software development and
hardware manufacturing for motor vehicle diagnostics.
The company is a world leader in its field, operating in
all markets with a high concentration of motor vehicle
manufacturing and use. For the thirteen years of its
existence ABRITES products have become a benchmark
for innovation and quality and have set new standards in
motor vehicle diagnosis.

The story of Abrites Ltd is

An indicator of the sustainable growth of Abrites Ltd is
the presence of ABRITES branded products on the world
market, as well as the many awards and honors won. Today
the company’s customers are located on all six continents
and the largest investment to be made in the near future is
opening an office in the USA.

The success story of Abrites Ltd is a result of the successful
corporate philosophy that human resources are the most
valuable assetof each company. The company encourages
its employees to continuously upgrade their qualifications.

an example of sustainable
development, market
leadership and irreversible
growth.  The  company
started with only two staff
members in a rental office
but grew rapidly and Abrites®
employees are already
over 90. The increased
number of customers and
the increased number of

Achieve the Impossible o

Sectors where the company operates:
Software Development
Hardware Manufacturing and Assembly
Automotive Diagnostics

Manufacturing Activities

The innovative approach
human resource
management allows the
employee to have the
freedom to control his or her
own work, generate ideas,
express opinions and make
decisions. The applied
modern concept enables
everyone to feel their
personal contribution to the

orders require the company

to expand its operations by putting into operation its
own workshop for assembly of electronic modules and
devices. Thus, Abrites Ltd has closed its manufacturing
cycle, ensuring its independence from external suppliers,
increasing its manufacturing capacity and providing
rigorous quality control at any time in the manufacturing
process. Today Abrites Ltd has two own buildings in Sofia,
a workshop in Varna, and its most telling investment is
the establishment of its own representative office and its
tfransformation into a training center in Paris.

company’s  development
and to feel significant and emotionally committed to its
future development.

Relying upon the high standards in its work, providing
excellent working conditions and remuneration and
applying a highly effective social policy, the company aims
to become an attractive center for IT professionals from alll
over the world, including Bulgarians who have graduated
and are working abroad.

True fo itself, Abrites Ltd continues its quest stated in the
company slogan - TO ACHIEVE THE IMPOSSIBLE.
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be3naameH
meAedoOoH:
0800 111 66

Agrion
www.agrion.bg
Tel.: +359 32 204900

+A2PUOH" - PA3YMHU peweHus
HO NA30p ¢ MHO20 Heu3BecmHu

[oAemUTE yCNEXn CA BbNPOC HAO PA3YMHW peLleHs, B3eTu B AVNYEH 3EMEAEACKW BPOKEP

HaBpeme. TOBA C MbAHO CUACQ AOKA3BA BbArAPCKATA KOMMNQA- ,AKO UGCTHUSIT BAHKEP MOKA3BA CAOXHA rPAdUKA C Na-
HUsl ATPUOH, CbC CBOSTA CMEAd 3dsIBKA OT NPEAN NET roAu- PUIYHU NOTOLM, HUE PA3rPBLLAME KAPTATA HA BbArApUS 1 AC-
HN AQ U3AUTHE YMPOBAEHMETO HA 3EMEAESACKUTE AKTUBM HA BAME KOHKPETHU PELUEHMs KAK AQ Ce MeYeAn 1 UHBECTUPA
NPOPECHOHANHO HMBO. MOAEABT HO PABOTA Cé oKkaza npa- B 3eM4”. TOBA O3HAUYABA YCAYraTa ,AUYEH 3EMEAEACKN BPO-
BUAHMST, 3ALOTO AHEC BPAHABT ,ArPUOH" € HAN-PA3MNO3HA- Kep”, HACOYEHA KbM XOPAd C FOAEMUN 3EMEAEACKN NopThEn-
BOEMATA 3eMEAEACKA MApPKA B CTPAHATA. pe3 roanHute AV AV TOKMBA C HATPYNAHW CNEeCTaBAHMS. OTHOBO , ATPUOH”
APYXECTBOTO Ce& HOAOXM C KOMMAEKCHUTE CU pelleHns 3a 69X MbPBUTE, KOWUTO 51 MPEAAOXKMXA.

3eMsTa - OT MOKYMNKM, NPOACXKGU, HOEMAHE, OTACBAHE, 3a- B KOPEKTEH NMAPTHbOP HA (>EPMEPUTE

MeHN, OQOPMSIHETO HO AOKYMEHTUTE N ONPEAEAIHE HA Le-
HUTE A0 OVHOHCUPAHE, KPEAUTU U AUSUHT. ,ATPUOH" PA3BK
ePeKTUBHN YCAYTU, KOKTO 30 COBCTBEHULNTE N HOCASAHULN-

7€, TAKA 1 30 AKTUBHUTE GepMepu, a AOPM U 3a XOPATA, KOW-
OTAGBAHETO HAO NOPTHOAMOTO CU OT 3eMsl UPE3 ThPTOBE MEX-

TO THPCAT HAUMHM 30 HOBAVIBAHE B CEKTOPA AU MHBECTMLINM.
AY COMUTE YUOCTHULM 1 AGAE Bb3MOXHOCT NA3CPbT HA KOH-
W MIOKYMNKN U MPOAAXBM HA 3EMA KYPEHTEH NPVHUMN AQ ONPEAGAU PEHTUTE.

KOMMQHUSTA Ce OTKPOU OT OCTAHAAWTE B BPAHLLA C SICHA B KPEAUTV U AV3VHT MO OBAEKYEHA MPOLIEAYPA
KOPMOPATUBHA UASHTMUHOCT U GHIOXKIMEHT, Ue KyMyBa 3eMmsl, ABLLEPHOTO ADYXECTEO HO KOMNGHYSTA, ,ATPUOH it
o o o Tosiont moie oIOWRS gt B SIS, L

Adp P 4 ' ASACKMS BPAHLL CbC CBOWTE KPEAUTY 1 AV3MHT, 3ALLOTO OCH-
APYXECTBOTO CE€ HOAOXKM VI PV T.HAP. TRYAHV CASAKN - TE3IN C rypW BUCOK MPOLEHT GUHOHCUPAHE 1 OBASKYEHA W 6bp3a

MHOTO HACAEAHWUM. HO, OCBEH NOKYMKU, , ATPUOH” MDEAAOXN POLEAYDA. ADYKECTBOTO SAMHCTBEHO HA NA3APA AGAS Of-
U LUIMPOKO MOPTHOAMO OT 3EMEAEACKM MAPLEAM 30 MPOACXK- Vs 30 100 % GUHAHCMPAHE 6E3 CaMOYUACTIE

EAMH OT HON-BAXKHUTE CTbAGOBE 30 M3IPAXACHE HA yCnew-
HNS MOAEA HO , ATPUOH" Ce OKA3AXA KOPEKTHUTE OTHOLLEHWS
c depmepute. Apy>KECTBOTO HAAOXKMN M3LUSIAO HOB MOAEA NPU

64a. /1 BCMYKO TOBA Npu NpedepeHUNaAHN YCAOBKSI. NPV AUSUHT 30 MOKYMKQ HA 3eMs. ol

B BE3NAATHA OLIEHKA HA 3EMEAEACKU AKTUBU Taka 30 NeT FOAMHU ¥
EAHQ OT HON-ATPAKTUBHUTE YCAYTU HO , ATPUOH" € 6e3nAaT- LJATPUOH”  AOKQ3Q, ue .

HOTA OLUEHKA Ha 3eMepaenckata 3ems. OupmMara paspadboTm YNPOBAEHNETO  HA yl y

CBOW OArOPUTBM, KOWTO B3MMA MPEABMA NPOLEHTLT HO OTAQ- 3eMEeASACKM aKTU- (\

BAEMOCT HA nAoLUTEe, Cneundukmnte Ha KOHKPETHUS PErnoH, B/ Y HOC MOXe AQ

CPEAHN HAEMHW HWBA, BPOV OKTUBHK depmepun 1 Ap. Taka 6bAe 30AQUA C

COBCTBEHMKBT MOXE AQ B3EME OAEKBATHM PELUEHUS KAKBO noseye o1 eAHO

AQ NPOBK CbC 3emsata cu. OT Tasn rOANHA YCAYraTa Beue e NEPABUAHO

AOCTBIHA M OHAQH, Ha aapec https://www.agrion.bg/bg/ peuwe-

request/sell Hue!
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Agrion - Land management
in good hands

,Big success is a matter of reasonable decisions, made on
time”. This proves the Bulgarian company Agrion, with its five
years bold decision to raise the management of agricultural
assets on a professional level. Their model turned out to be
the right one, and that is why today the brand ,Agrion” is
the most recognizable agricultural trademark in the country.
Throughout the years, the company has established itself
by its offering of multi-component decisions for land -
purchasing, selling, renting, land-exchange, documents
preparation, defining the pricing, loans and leasing. Agrion
has developed effective services for landowners, their heirs,
active farmers and even for the people that are looking for
land as a wise way for investment.

B PURCHASES AND SALES OF LAND

The company stands out with a clear corporate identity
and a commitment fo buy land regardless of how big it is or
where itislocated. Thanks to the professional team of experts,
the company has also positioned itself in the so-called taft
deals - the ones with many heirs involved. However, apart
for purchases, Agrion has also offered a wide portfolio of
agricultural land for sale. Moreover, all those services are
offered to the company’s clients with preferential conditions.

M FREE EVALUATION OF AGRICULTURAL ASSETS

One of the most attractive services of Agrion is the free
evaluation of agricultural land price. Through the years of
expertise, the company has developed its own algorithm
that takes into consideration the percentage of rendering the
areas, the specifications of the regions, average rental levels,
number of active farmers etc. After obtaining the evaluation,
the landowners can make adequate decisions on what to do
with their land. As of this year, the service is now available
online at https://www.agrion.bg/bg/request/sell.

l A PERSONAL AGRICULTURAL BROKER

A private banker can show a complex cash flow graphic.
What we do, we unfold the Bulgarian map and give precise
solutions for how to win investing in land”. This is what the service
Jpersonal agricultural broker” means, aimed at people with big
agricultural wallets or people with savings they wish to invest.
Again, Agrion were the first to offer this on the Bulgarian market.

H A TRUE PARTNER OF FARMERS

One of the most important pillars of success for Agrion
turned out to be the reliable relationship with the farmers.
The company established an entirely new model in renting
out its portfolio of lands by the means of tenders between
the participants themselves and allowed the market to
define the rent margins on a competitive basis.

B LOANS AND LEASES UNDER A SIMPLIFIED PROCEDURE

The subsidiary of the company, Agrion Finance, quickly
became a leading partner of the agricultural sector with its
offerings of loans and leases, providing a high percentage
of financing and an easy and quick procedure to obtain
the financial service. The company was the only one to give
the option for 100% financing without self-participation for a
lease to buying a land. In just five years, Agrion has proven
that the management of agricultural assets in Bulgaria can
be a task with more than one solution.
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TOAMHATA
THE YEAR

HALO MORE THAN

2000

cnykumenu B komnaHusma. Hag 500  Number of people in our team,
om msx — Bucoko kBaauduuuparu incl. more than 500 highly qualifies
mexHu4vecku cneuuaaucmu u ulkeHepu  structural engineers and specialists

MORE THAN

1500000

moHa npou3BegeHu u nonokeHu  tones of asphalt produced
acdanm u achanmoBu cmecu  and layed

HAL MORE THAN

200000

kybuuecku mempa npousBegeHu  cubic meters concrete and
u nonokeHU 6emoH u 6emoHoBu  concrete products produced and
enemeHmu  installed

HAO MORE THAN

10000000

kybuuecku mempa uHepmHu  cubic meters of inert materials
Mamepuanu — npou3BegeHu u  were produced in our
BaokeHu B npoekmu  facilities and used in projects

www.agromah.bg
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AgBaHmuc Ko EOOA
men:+359 879162951
funwine@advantis.bg
https://advantis.bg
https://www.facebook.com/
Friends.Fun.Wine.Bulgaria

Advantis Co Ltd.;
tel:+359 879 162 951;
funwine@advantis.bg;

https://advantis.bg
https://www.facebook.com/
Friends.Fun.Wine.Bulgaria/

[xomka funmacmuuHo 306a8AeHUe

IHOBOTUBHUTE, HUCKOQAKOXOAHM, HUCKOKQAOPRWYHM 1 HOTYPOA-
HO APOMATM3MPAHN BMHA B keH Fun Wine™ ca paspaboteHn ot
Friends Beverage Group, pasnoroxeHa B Masmn. KoMnaHusra
MOAOXM HAUAAOTO HO HOBO CBETOBHA KATErOpWS
HaNUTKK , BUHO 301 30BABAEHMS”, KOUTO CE PEOAU-
3upar noa Mapkara Friends Fun Wine™ - The New
Lifestyle Drink™. Mpean 5 roanHn Friends Beverage
Group MbPBA B CBETA MAEHTUOMLMPA NOTPEBUTEA-
CKOTO TbPCEHE HA HOBM GOPMATU 11 HOBM HOUMHM
30 MMEHE HA BMHO W1 B PE3YATAT HO TOBA AEMOK-
PATM3MPA AO3APO-BUHOPCKATA MHAYCTPUS, PEBO-
ANOLVMOHM3NPA BUHOMPOM3BOACTBOTO U € €AHA OT
MbPBUTE, KOMTO Cb3AOAE BUHEH NMPOAYKT B KEH, KOWTO MMA MACO-
BA MPVBASKATEAHOCT NO LeAVsl CBT. Td € 1 MbPBATA U €ANHCTBE-
HO KOMMNQHMS B CBETA, CBYETAAD B €AHA HAMUTKA BMHO U Kade.
HoBarta kaTeropust HOMUTKN OCUNYPSIBA HEMPYHYASHO HOCAQAQ OT

|

{:-q'?::rltj:)rl;vﬂ 334100 1Y
AVYNNOQYYHD i

The newest global trends

in wine drinks arrive
in Bulgaria

Ty

Hau-HoBume cBemoBHu
meHgeHuuu Bu0

BuHeHume Hanumku ca
8 bvAzapus

ceAeM GOHTACTUYHI 1 CMEAV BKYCd U B NOCAeAHMTe 18 meceld
NO3BOAN HA NOTPEBUTEAUTE HO CBETOBHO HMBO B MET KOHTMHEHTA
1 30 ABPXOBM AQ CE€ HOCACKAQBAT HOl BUHOTO HOBCSIKbAE MO HOB

N OCBEXABALL HAYNH. OpI/IrVIHOAHI/ITe n
VHOBATMBHM BWHA CA MPOU3BEAEHN OT
BMCOKOKQUECTBEHO  DPEHCKO  PO3AE
NOA MATEHTOBAHM peuentypn 1 GepmMeH-
TOLUMOHHW TEXHOAOTUM BE3 AOOABEHA 30-
XAP. He CbABPXAT TAYTEH AV U3KYCTBEHM
AO0BCBKM. Www.funwine.com

AaBaHC Ko EOOA e oduumnaneH

NPEACTOBUTEA 1 BHOCUTEA Ha Friends Fun Wine™ 3a BwArapus 1
octaHaamte 11 CTpaHK Ha baAkaHuTe. PABOT B CbOTBETCTBUE CbC
CTOHAQPTUTE 30 AOBPC AUCTPMBYTOPCKA MPAKTVKA U MPUTEXABA
BCUUKM €BPONENCKN AVMLEH3M 3Q BHOC, M3HOC, CbXPOHEHNE 1 Th-
OB, CBBbP3AHN C ASVHOCTUTE 1.

Enjoy the taste of fun

The Fun Wine™ brand is owned by the Friends
Beverage Group - an infternatfional beverage
company, head-quartered in  Miami, which
operateson5continentsandsells productsin over 30
markets around the world. We make a low-alcohol,
low-calorie flavored wine beverage which comes
in 7 bold delicious flavors. We have revolutionized
the way that people around the globe consume
wine and we are popular with female consumers
and millennials who are looking for new flavor
profiles and a new format
for experiencing wine. We
revolutionized the wine
industry 5 years ago when we
were one of the first beverage
companies to launch wine ,in
a can”. We now sell a new
product which has created its own category of low-

YcnewHume komnaHuu / The successful companies

alcohol flavored wines called Fun Wine™. Our brand
fulfills a unique promise - we take the complicated
process of buying and consuming wine and we
have transformed it info something that is affordable
and has mass market appeal. We looked at the
wine industry and quickly identified the white space
that no one else is currently operating in. And doing
so we have disrupted the industry and created a
whole new category that lives at the intersection
of fashion, art and music - and has truly captured
the imaginations of our fans around the globe.
www.funwine.com

Advantis Co. Ltd. is an official representative
and importer of Friends Fun Wine™ for Bulgaria and
the Balkan countries. It operates according to the
standards of good distribution practice and holds
all European import, export, storage and trading
licenses related to its activities.
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aLLIanCE PrinT

HIGH QUAILITY PRINTING SERVICES WITH COMPETITIVE PRICES

YOUR PRINTING SOLUTIONS FROM YOUR EUROPEAN PRINTING PARTNER

Print for Business: Books, Magazines and Newspapers

business cards, catalogues, brochures,
packaging, flyers, ledflets, all types of calendars

tel.: +359 422 59 39 GSM.: + 359 899 803 050 e-mail: office@alliance-print.com
www.dlliance-print.com



ATOMHA EAEKTPOLIEHTPAAA “KO3AOAYW”
KOZLODUY NUCLEAR POWER PLANT

BE3OMNACHA, HAAEXXAHA, EKOAOTUYHA
SAFE, RELIABLE, CLEAN

BOAELL NPOU3IBOAUTEA HA EAEKTPOEHEPTUS B BbATAPUS
LEAD GENERATION ELECTRICITY COMPANY IN BULGARIA

AEL “Kosnoayw’ KOZLODUY NPP
Ton: Bo737 o000 | WMwkznpp.org BaE O
®dakc: 0973 8 05 91 Fax: +359973 8 05 91
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Ankomem, UAU 30 QAYMUHUS kamo
Memana Ha 6vgewemo

Ankometr AA e AMAEP B MPOWM3BOA-
CTBOTO HO OAYMWHMEBM BOALOBM U Npe-
COBW U3AEANS C HOA 35-TOAULLHA UCTO-
pns. Mucunata Ho AAKOMET e AQ Bbae
COUMOAHO OTFOBOPHA U €KOAOTUYHO
OPUEHTUPAHA KOMMAHMS, KOSTO MPEA-
AQra MHOBATMBHW peLleHns Ha CBoUTe
KAVMEHTU 1 HOBM Bb3MOXHOCTIN HA NAPT-
Hbopute cu. QUPMATA NPOK3BEXAQ
MbAHATA FTAMA AAYMUHWEBU NOAYHAO-
PUKATU - AOMAKMHCKO, TEXHUYECKO U
KOHTEMHEPHO GOAMO, AUCTA U AEHTU,
OUHCTOK, CTAHAQPTHU NPODOUAN 1 NPO-
OVAN MO UepTEX HA KAUMEHTA, EAOKCU-
PAHU U NPAXOBO 6OSANCAHN TPODGUAN.

AAkomeT AA NpeaAara  Bnevyaras-
BAWO WMPOK MNPOM3BOACTBEH ACOP-
TUMEHT OT OAYMUHWEBM NPOGUAM -

CTAHAQPTHM M MO YEPTEX HA KAMEHTA,
EAOKCUPAHN, MNPAXOBO BOJANCAHU. |

OrpMATa NPEAAAra U AOMBAHUTEAHU . ;
0BPABOTKM 30 NPOPUAUTE KATO PA3a- ;
He, AynueHe, nacbkocTpyeHe. Komna- | _

HWSITA MMQ Bb3MOXHOCTTA 1 ONUTA AQ
Cb3ACBA YHUKOAHWU PELLEHNSI CMOPEA
NOTPEBHOCTUTE 1 OYAKBAHMSTA HA
BCEKM €AMH KAVEHT, KOTO BAPUAHTUTE
HoABMWAOBAT 6500 BMAQ QPTUKYAU C
NPUAOXKEHNE B CTPOUTEACTBOTO, OBTOMOBUAHATA UHAYCTPUS,
TPAHCNOPTA N AP.

Komnanusgta ce Hapexaa cpea 100-Te Han-A0B6pu GbA-
rapckn GMPMM NO NPUXOAN OT AEMHOCTTA 1N PbCT HA NEYAADa-
TA, KAKTO N cpep 20-1e HON-TOAEMUN BBATAPCKN U3HOCUTEAN.
Haa 90% ot npoAOXKGBUTE CA HAOCOUYEHN KbM CTPOHUTE OT EC,
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rAOBHO FepmaHug, MoAwa, Vtaams, As-
cTPMa 1 AQHWS, O OT CKOPO W HA KOMMO-
HUATA PEAAU3NPA NMPOAYKTUTE CU 1N HA
AMEPUKAHCKMS NA3ap.

KomnaHugara e ceptmdunumpaHa no
ISO 9001: 2015 - Cuctemu 3a ynpaBsAe-
HMe Ha kavecteoto; ISO 14001:2015
- Cuctemn 30 ynpOBAEHWE MO OTHO-
LIEeHne Ha OKOAHATA cpead; BS OHSAS
18001:2007 - Cucremm 30 ynpaBAEHNE
HQ 3APQBETO M 6E30MACHOCTTA npu
pabota; EN 15088 - KOHCTPYKLUMOHHM
NPOAYKTU 30 CTPOUTEACTBOTO.

Mpes 2017 ropnHa AAKOMET NOAYYM
BMCOKQO OLUEHKA M HArpoAdQ 30 NOCTU-
XEHME CAep NpoBeaeHus oT Intertek
COUMOAEH OAMT,

Onas3BaHETO HA OKOAHATA CPeAd U
edEeKTMBHOTO M3MNOA3BAHE HA MPUPOA-
HWTE pecypcn Cca Cpep OCHOBHUTE
NPNOPUTETN B PA3BUTMETO HA AAKOMET.
MPOM3BOACTBEHATA AEMHOCT CE& OCb-
LLeCTBSIBA B CbOTBETCTBME C eBpone|7|-
CKUTE AMPEKTMBM, BBBEAEHW M B BbATAP-
CKOTO 3QKOHOAQTEACTBO. BbBeaeHuTe
TEXHNYECKN N TEXHOAOTUYHN pelleHns,
OTUMTALLM HAN-AOBPUTE HOAUYHU TEX-
HWUKM, TAPAHTMPAT BUCOKO HMBO HA MPEYMCTBAHE HA U3MOA3-
BOHWS BOAEH PECYPC 1 HA OTAEAIHUTE EMUCUN B ATMOChHE-
para. C AKTMBHATA CU MOAUTUKA N NPEANPUETUTE MEePKN B
0BAACTTA HO OMNA3BAHE HA OKOAHATA CPeAd AAKOMET U3Pa-
359BQ BU3MITA CU 30 yCneleH busHec, paboTell B MHTepecC
HO ObLLEeCTBOTO.



Alcomet, or alumiunium
as the metal of the future

Alcomet AD is one of the leading manufacturers of
rolled and extruded aluminium products in the Balkans
with over 35 years of experience in the field of non-ferrous
metallurgy. Alcomet s mission is fo be a socially responsible
and environmentally friendly company which offers
innovative solutions to ifs clients.

The company provides a full range of aluminium semi-
finished products - household, technical and container
foil, sheets and strips finstock, standard and custom profiles
and tailor-made solutions according to clients’ needs and
expectations.

Alcomet has wide production range of aluminium profiles
- standard and special. The company offers additional
surface treatments such as powder coating, anodizing,
cutting, drilling, sandblasting. It has the capability and
experience to create tailor-made solutions according o
the requirements of each client. The company s portfolio
includes more than 6500 different dies with application in
construction, automobile, transport and other industries.

Today Alcomet ranks among the fop 100 Bulgarian
companies in ferms of income and growth and among
the 20 biggest exporters in the country. Over 90% of the
production is exported to Germany, Poland, Italy, Austria,
Denmark and since recently to US.

Evidence of the company’s commitment to quality
improvements are the numerous international standard
certifications such as ISO 9001:2015 Quality management
systems, SO 14001:2015 Environmental management
systems, BS OHSAS 18001:2007 Occupational health and
safety management systems, and EN 15088 Structural

Oukpet UHAXE, MODKOPUTAPEH COBCTBEHNUK HO AAKOMET:

Yenexsm e yea Ha Beceku busHecMmeH. Ho ychexsm
He mps66a ga 6bge camo 3a Hac. Aobpusm
busHec mps66a ga yBaxxkaBa xopama, epaga u
cpegama, B kosmo xuBee, u ga pabomu 3a mexHus
npocnepumem. CoyuarHama omeoBopHocm e gbAe,

Fikret Ince, Alcomet majority shareholder:

Success is the aim of every businessman. But success
should not be just for us. A good business must respect
the people, the city and the environment in which
he lives and he should work for their prosperity. Social
responsibility is a duty.

products for construction works.

Alcomet received a Recognition and Achievement
Award following Infertek’s social audit in 2017

Environment protection and the effective use of
natural resources have always been among the tfop
priorities in the development of Alcomet. The production
activity is implemented in compliance with the European
directives, infroduced also in the Bulgarian legislation. The
technical and technological solutions in the company
are of the highest standards and guarantee high degree
of purification of the air emissions and the water used
in production. ,Alcomet” demonstrates ifs vision of a
successful business working in accordance with social
interests by actively implementing environment protection
policies and measures.

N
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Altinbas
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LDiamon

Altinbas
Codbusa
6yA. ,.Bumowa” 68
http://www.altinbas.bg/

Altinbas
68,Vitosha Blvd
Sofia
http://www.altinbas.bg/

AAmbHOAW - Had-cuzypHama mapka

C noseuve o1 60-TOANLHNS ONNT 1 MEXAYHAPOAHUTE NHBEC-
TMUMN, KOUTO NPABKM, H1E BCSIKA TOAHA YBEAMUABAME NPKMHOCA
CW B MIKOHOMKKATA HA CBeTA.

Ham-BOXKHUTE NMOKA3ATEAU HO HALMG YCNEX CO HArpoAUTE,
KOUTO NMOAYYOBAME, OFPOMHUST ASA HO U3HOC 1 6E30PONHNTE WH-
BECTULMM, KOUTO MMAME MO USJA CBAT. HME, KATO AMAEPW B TO3M
VHAYCTPUS, NOEXME U YNPCBAEHNETO HO CAPYXXEHMETO HA 60p-
COBUTE KAHOAM N CAPYXXEHMETO HA UBHOCUTEANTE HO BAQIOPOA-
HN METAAU Y MUHUTE. TTpHexMe KPU3UCHUTE NEPUOAN KATO HOBM
Bb3MOXHOCTM 1 CE PA3BUXME OLLE NMOBEYE 1 MOOABAKABAME HO-
LUMS MbT. BMHAM HO MbPBO MSCTO 34 HOC € YAOBAETBOPEHOCTTA
HQ HOLWWTE MOYMTOTEAU - KAUEHTUTE., HECAYUYAMHO AATBHOALW e

M3BPAHA 3a , HON-CUNYPHATA MAPKA”,

Onpeaenxme ueamte cin Ao 2023 r., KOTO B CBETOBEH NACH
uemnmm Aa poctrHem 1000 KOHUENTYOAHM MArdsnHA U AQ CMe
BOAELLA KOMMNAHMS B M3HOCA HA OMXYTA. AATbHOAL € YaCT OT
CBETOBHATA KOHGEeAEpALMS 3a BKYTA.

Mpe3 2017 r. AATBHHALL CTAPTUPA HOBA MPOTPAMA C U3MEP-
BAHE, MPOMSHA N NOCTOSHEH MEXOHM3bM 30 ycnex Ao 2020 r.
Cb3papoxme 10 CbBMECTHM MPEACTOBUTEACTBO C HAN-A0BPU-
Te 3natapu B Codus, MNaosame, Ctapa 3aropa, byprac, Beanko
TepHOBO, AeBeH, baaroesrpaa 1 CAHAQHCKM. VIMOME MbAHO
NOKPUTME HA NA3APA B BbArQpMS 1 C FTOPAOCT MPOABAKOBOME
AEVIHOCTTA CW.

Altinbas - the most secure brand

. X
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With more than 60 years of experience and our international
investments, we increase the contribution fo the world’s economy.

The most important indicators for our success are the awards we
receive, the huge share of exports and the worldwide numerous
investments. We, as leaders in this industry, have also taken over
the management of the Association of Exchange Channels and
the Istanbul Mineral and Metals Exporters” Association (IMMIB).
We have adopted the crisis periods as new opportunities and
have developed even further. For us, our priority has always been
the satisfaction of our fans - the clients. It is not by accident that
Altinbas is chosen as ,the most secure brand”.

We have defined our godals by 2023, aiming at reaching 1000
conceptual stores globally and be a leading company in the
export of jewelry. Altinbas is part of the world confederation for
jewelry.

In 2017 Alfinbas started a new program with measuring, change
and a constant mechanism for success by 2020. We have created
10 joint representations with the best goldsmiths in Sofia, Plovdiv,
Stara Zagora, Burgas, Veliko Tarmovo, Pleven, Blagoevgrad and
Sandanski. We have full coverage of the market in Bulgaria and
we continue our work with pride.
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L~ARTEKS

Cocpbusi 1000,
yA."Heodpum Puncku” 46
mea.: 0886 000 500;

office@arteks.net
www.arteks.net

APTEKC WHXEHEPWHI AA e usudro 6Goacapcka
CMpoUMeAHo-uUHBecmuyuoHHakomnaHusi, kossmoom1993e.
npoekmupa u peaausupa KUAUWHU U agMuHUCmpamuBHu
cepagu, YacmHu gomoBe, xomeAu; usdzpakga xpamoBe,

pekoHCcmpyupa namemHuuu Ha kyamypama. C Bdpa 6
apxumekmypama, kossmoHacuuwlazpagac kuBomucb3gaba
npocmpaHcmBa3sawacmuemoHayoBeka, APTEKCcmpou3a
Codous u HetiHumMe xopa.

B UCTOPUSA N GUAOCODUSA

APTEKC nbpBo nocmposiBa cBos ocbuc u »uauuwHama cepaga
Hag Hez0 npe3 1993 2. Tam, Ha yA. “Heodoum Puacku” 8 Codbus,
e agpecbm Ha komnaHusima u go gHec. “Hac BuHa2u mozam ga Hu
Hamepsam, a moBa e nbpBomo ycroBue 3a MpaeH U NbAHOUEHEH
guanoz ¢ kaueHmume, 6e3 kolimo He moXkem. Npegu moakoBa
20gUHU Cu gagoxme obeulaHue, ve Hawama Mucus e BuHazu ga
cmemykcusinamacuomeoBopHocmunpuBesakakBuobecmosmenc-
mBa. /13nbAHUXMe 0bewaHuemocu coBcembykBaaHo, ocmaBatiku
B cowust oduc. Ho e npuamHo Bceku geH ga ce yBepsiBame,
4e om camMomo Ha4yaAo cMe cmpouAau maka kakmo mps68a -
no Hat-Bucokume cmaHgapmu, npegaazatiku 6e3koMnpoMUCHO
kauecmBo. Owe no-npusmHo e ga nocpewame Maagu kauenmu,
koumocucnomHsmkakcaugBaaumykkamogeuacpogumeaumecu”,
kasBaapx. MupsHoBa, usnoAHUMeAeH gupekmop Ha komnaHusma.
CmurbmAPTEKCcmaBapasnosHaBaem uBobBBmopamacepagaHa
komnaHusima (Ha yA. “Muna poguHa”, 1997 2.): knacudecku yuc-
MU AUHUU Ha cuAyema, guckpemeH Aykc Ha kameHHama dhacaga,
gemailiau no npoekm, cneyuanHo ocBemaeHue. C psgko cpeulaHa
mozaBa2purka canpoekmupaHu U usnoAHeHU choaliemo, CnmoAbuLL-
Humenaowagku, kamomozaBakaueHmumeHenAawamnoggpok-
ka Ha ugeanHume vyacmu. B APTEKC ceza cu cnomHsam ¢ ycmuBka
3awonevanbamaomnopBumecepaguemanka. OweommoeaBaoba-
YyedhopMyAUpamnpuHUUnaHaBcenpoHukBawomokayecmBo: Bce-
ku kBagpameH caHmumMembp ga Hocu kaacama Ha usiaomo. Hsima
UHUWOo MaAoBaxkHO: katouoBeme 3aocBemaeHuUemo, gusatiHomHa
3BvHeua uAu Ha noweHckume kymuu ca eaAeMeHmu om UAAOCMHa,

YcnewHume komnaHuu / The successful companies

npemucAeHa ecmemuka. B cepaga Ha APTEKC He moxke ga uma “Henpeg-
cmaBumenHa”yacm-mo3unpuHyuneomBogewumeBgeliHocmmaHakom-
naHusma.

3apagu HapacHanomo goBepue kom APTEKC npe3 Bmopama noroBuHa
Ha 90-me komnaHuama duHaHcupa npoekmume cu Ype3 npogaxbu Ha
3eAeHO Npu BbamesgsaBaHe Ha cobcmBeHULUMe Ha mepeHU C XkuAauwa.
[MTopBama cepaga Ha yA. ,Heodoum Puacku* e peanusupaHa brazoga-
peHue Ha AuyeH 3aem om 20 000 goaapa om npusimeAu amepukaHyu.
Apx.[MAameH MupsiHo8, ocHoBameasm, yuamomBopyeckaeHepaus, bus-
HeccmpameausauemuyHUnNpuHyunucaBocHoBamaHaAPTEKC, omcmos-
BanocmyaamumeHanAaBHomoucmabuAHo,ycmotyuBopa3Bumue. Komna-
Husima peaAu3upa No egHa cepaga Ha egHa-gBe 20guHuU.

Ha epaHuuama Ha gBama Beka komnaHusima u3Au3a Ha ha3apa Ha odhuc
cepagu coc cBost npoekm Ha yA. “ckop” 8, BneyamanBaw, c uHoBamuB-
HUMe CuU peweHus, a cepagama B kB. “/18aH Ba3oB”, BHywumeaHa coC
cBoume 6000 kB.Mm u npeyusHa B U3NAHEHUEMO CU gO CaHMUMeMbP,
gemMoHCMpupa pa3maxa U pasepbliawiusi ce nomeHyuaa Ha APTEKC. Bee
nak He onucBam mas3su peaAusayus ¢ “ygap”, Makap msiga e 8 akmuBHus
6usHec peyHuk mozaBa. Tyk He obudam masu gyma. “Ygapom MoxXke camo
ga pa3pywata, kaszBa apx. MupsiHoB8, ocBeH moBa co3gaBa BneuamaeHue,
Ye usinama paboma e B yraBsiHe Ha HakakoB mue, 8 HstkakBo ocpebpsaBare
Ha BbamoXkHocm. AusianocmHama paboma, basupaHaHaycmodyuBocm,
2pagsuwa goBepue, e gbAbe npouec, cBbp3aH C MHO20 YCUAUSi Ha MHO20
X0pa, CMbNUAU Ha NpUHUUNAa Ha noYymeHocmma u voBekosHaHuemo.”
Tasu 6usHec dourococbusi ce okasBa nedeauBwama u kozamo caeg
2007/820guHaHemarkocmpoumenrudpupmuomnagamomcekmopa. AP-
TEKC muHaBa kpuzama maka, kakmo u nepuogume npegu U cAeg Hes:
¢ paboma, coc couusa ekun, omHoBo Brazatiku kayecmBeHu u gokasaHu
MamepuaAu U mexHono2uu. brogrkembm He e bua cokpawaBaH u HUMO
eguHapmukya, mBopgamomkomnaHusima, HeebuazamecmeHcno-eBmuH.
[MoBuwaBaHemoHakayecmBomouHapasxogumeeHat-gobpomonpomu-
BogelicmBueHacoMHeHUsimaucmpaxoBeme. MNeyarbamaomodpucHama
cepaga Ha yA. “TuHmsiBa”, npogageHa Ha dhoHg “AoBepue” npe3 2010 2.,
no3BoAaBa HoBU ambuuuo3HU NAaHoBe. IMpogykyusima Ha komnaHusima
ce ygBosiBa npe3 2015 2. caeg 0cobeHo ycnewHama npegxogHa 20guHa.
OmmozaBaAPTEKCHacouBauHmepecacuukomBucokomocmpoumeacmBo
(c AVAMAHT, AVAMAHT 2 u 3AATEH BEK), kamo 20 npeocmucas 6
nAaHaHauHoBamuBHocmma, AykcaunompebHocmumeHapapacmBawama
ce Cocbust - guHaMU4Ha U MogepHa.



APTEKC MHXEHEPUHT 3aema kamezopuuHu nosuyuu 8
Hali-Bucokusi ceameHm Ha na3apa 3a HegBuXkumu umomu,
a npusHaHuemo ugBa u nog dhopMama Ha Hazpagu, cpeg koumo ce
omkposiBam “Cepaga Ha coguHama” (3a xomea KPVICTbA MANAC
- 2004 2., 3a »kuauwHume cepagu CEKBOS - 2007 2., APT-
FPUIAH - 2012 2., CTEAA BOSHA - 2015 2., AATVHKA
CEAEM 2016 2.), “Hati-gobpa cmpoumenHa coupma” (2005 2.)
HabbAcapckamacmpoumenrakamapa, nopBomsacmoBkamezopus
“CmpoumencmBouHegBukumuumomu”BkoHkypca“Hati-3eneHume
komnaHuu Ha Boacapusi - 2010 u 2017” Ha b2b Media Group,
“BusHec gama Ha 2oguHama 2008” 3a apx. Becena MupsiHoBa,
“(Pacaga Ha 2oguHama” Ha “Baymum Boneapus” (gBykpamHo npes
2011 2.), “KomnaHus Ha 2oguHama 2016" 8 kamezopus “Ipuka
3a0buwecmBomo”uBkamezopus“CmpoumencmBouapxumekmypa”
om [oguwHUME Hazpagu Ha cnucaHue u kayd “Business Lady”,
npusHaHUemo u Haepagume Ha baHka ['ymmaH (ABcmpusi) 3a
Hali-gobpa cemeliHa komnarus 3a 2017 2. 3a LleHmpanHa u 13-
moyHa EBpona.
BpaHgbmAPTEKCceymBop)kgaBakamocuHoHuMHaguckpemeH
Aykc, eBponetlicko gocmoaenue, cBemoBHU cmaHgapmu 8
»kuauwHomocmpoumeacmBo.OmegHacmpaHa,camomopasbupaHe
3a Aykc nocmeneHHo 3a2bpbBa nuwHoCcmMmMa u ce HacouBa kom
ene2aHMHoOCcMMaHavucmume, cemnaudgopmu, komckpumume
kayecmBaHaomauyHomocmpoumeacmBo.0Omgpy2acmpaHa, kom-
naHusima He cnupa ga npuAaza opmyarama “Aomomgace “on-
uwe” okoro obumamenst, a czpagama ga ce Bnuwe 6 2paga - 6o3-
MOYKHO Hali-gobpe”. [Mpegu nopBama AuHuA B Yepmerka mpsibBa
gacenosBuy4oBekom,gaceocmucAtsmHe2oBumenompebHocmu,
gacenpocaeguHez0BusgsmpumoM. [ocaenpocmpaHcmBamampsioBa
gaceaganmupamkbMHe20;HeobpamHomo,06scHABammyk. [MopBo
e yoBekom, nocae e thacagama u He2oBusim komdbopm HAma ga
6vge ueHama Ha moBa ms ga e edhekmHa. “YoBekom BuHazu e
uckarnomgomacunpocmop,cBemauHa,ygobcmBa,aomcmpoumens
- cu_ypeH 2pageXk. B mo3u cMucbA HOBUMeE MexHOAO2UU ca
HanoAHOCHBMecmumMucemukamaHacmapumematicmopu”, ka3Ba
apx. MupsiHo8. “Hue Hamupame gHeWHUst Ha4UH ga omz20Bopum
HaBeuHumenompebHOCMUHaxopama, HomoUHeHUegocmanTo4eH,
koeamoznegamekomMympewHusi-kakganpegocmaBumbogewume
usuckBaHusa Ha kauenmume cu”.

AmbuuusimaHakoMnaHusimaegagobAukunapaMmempumeHaeHepautiHama
echbekmuBHocm go mesu Ha m.Hap. hacuBHa kowa. “BcaywBame ce 6
kaueHmumecu, npogoakaBamot, mecmaBamBceno-onumHu, Bce
no-BauckameAHu u moBa e xybaBo, 3awomo ce yBepsiBame, Ye npeg-
A@2aHOmMO 0m Hac ce mbpcu U ce UeHu. He camo Huckume eHepauliHu
pa3xogu ca BakHu, a 3gpaBocaroBHama cpega kamo udao, kosmo
3anoyBa c
kauecmBeHuUmMemamepuaAuunpeMuHaBanpe3omauYHamacAbHUe3awuma,
MONAO- U WyMou30Aayust, Ho He cBbpwBa ¢ max. PekynepamopHama
cucmema 3a nogaBaHe Ha cB8exk npeyucmeH Bb3gyx Hanpumep, ce pagBa
Ha noBuweH uHmepec BvB Bpbaka ¢ Bucokume cepagu AVVAMAHT u
AVNAMAHT 2. BaxkHomo e ga geticmBame usnpeBapBaulo u Hukoza ga He
3abpaBame kakBo e gobpomo 3a yoBeka, koecamo npoekmupame... 1 kak
ga nocmuzHeM banaHca gobpomo 3a 4oBeka ga e gobpo u 3a 2paga, 3a
»kuBeewume 8 6au3ocm, 3a okoaHama cpega.”

“Caywame knueHma, 2aegame Cocpusi” e Hewo kamo chopmyaa 8 AP-
TEKC.Czpagamampsn6B8agaceBnuweBcpegamacuecmecmBeHo, kamo
cbuweBpemeHHO 1 06Aazopogu. Ha nopBo mscmo moBa 03HayaBa ga ce
nogobpuuHdpacmpykmypama,gaceHanpaBuaaHguadmeHnpoekm, maka
yegaceonasampegkumepacmumeaHuBugoBe,3anycmeAumesereHUNAOWU
gacekyamuBupam unoggoprkam. Apx. MupsiHoBa mBopgu, yYe “He e pegHo
4yoBek ga ce gobupa npe3 3aHeMapeHu BxogoBe u cmoabulla go »KUuAU-
uwemocu umam ga cuomgbxHeomeapozomama uMpbcomusma. INocouius
HauyuH xybaBama cepaga He mpsbBa ga “kauHe” B8 Hepa3bopust UAU Nyc-
mouwl. BonpocbmegaceuanonzBamepeHobm, kamoceonmumMusupausirama
cpega, ga cmaHe npegpasnonazauia u gpy’kenobHa koM xopama. Camama
cepaga mpsibBa ga uMa 3apa3umenta ecmemuka: ga nokaxe, ue yHukaa-
Hama hacaga c usmbHYeHU gemaUlAu, udsiuHama 2paguHka okono 8xoga,
cneyuanHomo ocBemaeHue - moBa He ca HakakBu “ekcmpu”, a camama
CcbWuHaHaapxumekmypama, kossmomMucAu3aobumameaumeusazpaga
egHOBpeMEHHO”.

Benexkganemo 8 Codous u nepcnekmuBume npeg Hest kamo eBponetlicka
cmoAuua u bypHo paspacmBauw, ce 2pag Bogu go uHmepeca kom
BucokomocmpoumeacmBocuspuyHomopaszpaHudaBaHeomgBeHe208u
AuUa. MHoz2oemakHomo naHeAHo “cou” cmpoumeAcmBo ce cBbp3sBa ¢
egHoobpasue u cuBoma, a ochuc cepagume uslaaexkgam cmygeHu, a u
“3aneyamaHu’cauncamaHamepacu. [TopBamabumkaecuHepuyusmaHa
moBa MucAeHe, koemo He gonycka, ye Bucokama cepaga MoXke ga uma
HenoBmopuMo AuUg, ga oXkuBsaBa u paskpacdBa cpegama cu.
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Opwkuemo, pasbupace,cacamumenpoekmu, koumonpegcmatsm
AVAMAHT u AMAMAHT 2 8 “N32peB” u 3AATEH BEK 6
“No3eHel”. Te He camo BneyamasiBam kamo embAeMamuyHU 3a
cpegama cu cepagu, Ho U kamo npocmpaHcmBa 3a NbAHOUEHEH
»kuBom. Ha npbB noeaeg me ca npogoankeHue “no Bepmukana”
Ha ugesima 3a Aykco3Hume komnaekcu cbc cneyuaseH gocmbon,
HoMakapcuaypHocmmaHaobumameAumegaezapaHmupaHa, myk
Mecmama 3a cpeuu, pasBaeveHue, cnopm, nasapyBaHe ca om-
BopeHu 3a Bcuuku. Bucokama cepaga e waHcom 3a yguBumenHa
apxumekmypHa koHuenuusi, kosmoxapMoHU3UpacapagHU meaa,
3eAeHU NAOWU, hpocmpaHcmBa 3a 0bwyBaHe B8 cBobogHOmMo
Bpewme. MNoHexkeekomnakmHo, BucokomocmpoumeacmBonecmu
pecypcu u 3ems, a 2puxkama 3a msax 8 XXI 8ek u 8 eguH MHo20-
AlOgeH 2pag He MoXke ga ce npeHebpezHe. Te3u cepagu we
guwam-0cBeH cu3usroomBapsuumece Nnpo3opuU UNPoCMop-
Humepacu-ucpekynepamopHumecucmemu, HamaaaBawu
CouweBpemMeHHo U pa3xogume3aomonaAeHue. Beuece BkatouBam
BnpoekmumeucorapHunaHeaukamoyacmomgekopamuBHume
apxumekmypHu apku, exeMeHmMU U gu3atiHepcku pewieHust Ha no-
kpuBume, a dhacagama moXke ga bbge egHOBpeMeHHO Bu-
cokomexHoAO2UYHa U 3eAeHa - ¢ XkuBa pacmumeAHocm.

3Hauu nocokama e Hazope? “B cayyast ¢ AykcosHomo Bucoko
cmpoumeAcmBo “Hazope” e BsipHo BykBaAaHO U Memacdbopuy-
HO: MOXkeM ga Cb3gageM goM Ha Bucomama Ha »keaaHusima Ha
coBpemeHHUsXKUMeAHaz20AeMus2pag. Apxumekmypamaobaue
uma He camo npocmpaHcmBeHuU usmepeHus. Ta BAausie U Ha
gyxa Ha 2paga, u Ha mo3u Ha 4oBeka. buxme uckaau cepa-
gume HU ga umMam u gyxoBHo npucbcmBue: ¢ xapMOHUYHOMO
cu BnucBaHe, ¢ Bususma cu, ¢ BepageHume cuMBoAu B8 msx.
EmbAaemama Ha peguua cepagu e u opHameHm, u CUMBOA.
(Macagama Ha cepaga AETEPA 8 k8. ,Mamok* Hanpumep ce
omAu4aBa ¢ 2rnazonudecku cumBoau u bubaelticku dpasu, us-
npawauwu nocAaHUst 3a cb3ugaHue, gyxoBHoO uspacmBaHe u
kpacoma. PasnonorkeHuemouapxumekmypHama U koHuenuus
He ca cayyaliHu moyHo go 119-mo COY, cepaga AETEPA ugBa
cHagexkgamaga npegu3sBuka uHmepeca uAb603HaHUEMO Ha
yueHuyume, ga cAyku 3a msixHomo uspacmeBaHe, ga 2u Ha-
kapa ga ce 3amucaam Bvpxy ucmopusima Ha Boazapusi, ga

3HasmomkbgeugBam, 3agapa32bpHamcBossnomeHyuarmouHomyk,
kogemo e Hali-HyXeH”- ka3Ba apx. laameH MNarameHoB MupsHoB
(cuHHaapx.MupsiHo8),npoekmaHmHacepagama.Apxumekmypamauma
HecpaBHUMU Bo3amoXkHoCcmMuU ga npaBu kuBoma Ha YoBeka no-gobbp,
amoBaeHemucaumo besgyxoBHocmma”, kazBamaaguamapx. laamen
MupsHoB. “Hue 3HaeM, ye Bcaka cepaga e cuHmes Ha BpemeHa: Ho-
CUM U mpaguyuume, Uonuma Ha MUuHaAomo, U eHepausima Ha Hacmo-
Aauemo, Ho moBa, koemo npaBum gHec, 20 usnpawame 8 bogeuwemo.
OcBeH moBa Hue HacmaHsaBame B8 gomoBeme Ha APTEKC He camo He-
nocpegcmBeHumMecukAaueHmMU, HouMmexHUMeHacAegHUUU, NokoAeHUs
Hapeg. Taka ye Hawusam ekun Baaza ym, gyx, uHoBamuBHa MUCbHA U
copue 8 pabomama. Teau ueHHOCMU U cbBecmHa paboma npuBaudam
kaueHmumeHuusamoBacmamam,ue APTEKCebpaHgHagoBepuemo”.

B AOBOMNMUTHU DAKTHU

APTEKC MH)XXEHEPWHT e cemeliHa komnaHusi, 8 kosimo ca aH2aXkupaHu
mpu nokoAeHus npochecuoHaaucmu. [TpegcmaBumen Ha nocaegHoOmMo,
apx.[MaameH A, MupsHoB, ocBeHnpsikamacupabomakamoapxumekm,
€ UHUUUamop Ha poHgauusima Ha APTEKC “Hawusim gom e Boazapust”
u 2rnaBeH op2aHusamop Ha nposBume U, cb3gamen U peXkucbop Ha
kaunoBeme uguAaMumeHaoHgauusima, usguaauiu HauuoHaAHOMO
camouyBcmBue, gyx, mpaguuyuuu kyamypHoHacAegcmBoHa bbazapume.
[Mpegu npoekmupaHemo Ha Bcaka egHa cepaga ce npoyyBa 3eMHUAmM
gusaliH,N0g3eMHUME UHa3eMHU2e0Namo2eHHU30HU UEMUCUU, MEXHO-
2eHHUMedakmopu, paguecmesusma,3auomonoAcKUmeAHamaeHep2Us
Ha goma 3aBucu u om buorokayusma Ha mepeHa. [Mpu opueHmayusma
Ha cepagume, kakmo u npu paspabomBaHemo Ha oyHkuuoHaAHUMe
CXeMU-pa3npegereHusmaHaXkuAuwama-cenpuaazams3agbAkumenHo
U XUAAgoAemHUME mpaguuyuu Ha cobHWYU.

Ha 19 mali 2017 2. Puyapg BpaHcoH, kolimo psigko moxke ga ce Bugu
ganey omA020mo Ha Virgin, ce usguzHa ¢ bpaHgupaHus monAoBo3gyuleH
6anoH Ha APTEKC MHXXEHEPWHT Hag HAK. KomnaHusama bewe
2eHepaAeH cnoHcop HaBusumama my. “HezoBomo byHmapcmBo u couye-
maHuemoHanpazMamu3sbMudaHmasusBnpoekmumenpomeHsmcamomo
MucAeHe 3a busHeca”, kasBa Becena MupsiHoBa, udanbAHUMEAEH
gupekmop Ha APTEKC, noguepmaBatiku, uye ocobeHo MAagume
npegnpuemayu umam Hykga om “kuB npumep, om npoBokauus, om
pas3AuYHU Busuu 3a ycnexa”.
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ARTEKS ENGINEERING AD is a Bulgarian construction
and investment company, which, since 1993, has
designed and built residential and administrative
buildings, private homes and hotels; it has built churches

and reconstructed cultural monuments. With its belief in
architecture that saturates the city with life and creates
spaces for the people’s happiness, ARTEKS builds for Sofia
and its people.

H HISTORY AND PHILOSOPHY

Firstly ARTEKS built its office and the residential building above
it in 1993. Even today the company’s address is there, on
Neofit Rilski Str. in Sofia. “You can always find us, and this is
the first condition for a lasting and meaningful dialogue with our
clients, without whom we cannot exist. So many years ago we
made a promise that our mission is to always be here with all
our responsibility and under all circumstances. We made our
promise quite literally, staying in the same office. But it is nice
to make sure every day that from the very beginning we have
built in the right way - up to the highest standards and offering
uncompromising quality. It is even more pleasant to welcome
young clients who remember how they came here as children
with their parents,” says arch. Miryanova, Executive Director of
the company.

The ARTEKS style is also recognizable in the second building of
the company (on Mila Rodina Str. in 1997): the classic clean
lines of the silhouette, the discreet luxury of the stone facade,
the custom-made details, the special lighting. The lobby and the
staircase landings were designed and built with great care - a
rare occurrence at the time; back then the clients did not pay
maintenance fee for the indivisible parts. The ARTEKS personnel
now recall with a smile why the profit from the first buildings was
small. Ever since, however, they have formulated the principle
of pervasive quality: each square centimeter bears the class of
the whole. There is nothing unimportant: the light switches, the
design of the door-bells or mailboxes are elements of a thorough,
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thoughtful aesthetics. There is no “unrepresentative” part in any ARTEKS
building - this principle is one of the leading ones in the company’s
activities.

Due to increased trust in ARTEKS, in the second half of the 1990s
the company funded its projects through pre-construction sales,
recompensing the landowners with residential units. The first building
on Neofit Rilski Str. was built thanks to a personal loan of USD 20,000
from American friends. The founder, arch. Plamen Miryanov, whose
creative energy, business strategy and ethical principles are at the core
of ARTEKS, defends the postulates of smooth, stable and sustainable
development. The company is able to build one building every one or
two years.

At the turn of the 21st century, the company joined the market of office
buildings with its project at 8 Iskar Str., impressive with its innovative
solutions, and with the building in Ivan Vazov Housing Estate,
impressive with its area of 6,000 square meters and precisely executed
to a centimeter, demonstrating the scope and the expanding potential of
ARTEKS. However, they do not describe that realized project as a “hit”,
although it is in the active business vocabulary at the time. They do not
like that word here. “The hit can only destroy,” says Arch. Miryanov,
“and it also creates the impression that the whole thing is to capture
a moment, some cashing in of an opportunity. And the overall work,
based on trust-building sustainability, is a long process involving many
efforts of many people who have embraced the principle of integrity and
humanity.”

This business philosophy proved to be profitable even when, after 2007-
2008, many construction companies dropped out of the sector. ARTEKS
went through the financial crisis in the same way as during the periods
before and after it: by working with the same team, still using high-quality
and proven materials and technologies. The budget was not curtailed and
the company claims that no item was replaced by a cheaper one. Raising
the quality and the spending is the best way to counter doubts and fears. The
profit from the office building on Tintyava Str., sold to Doverie Fund in 2010,
allowed for new ambitious plans. The company’s business doubled in 2015
after the particularly successful preceding year. Since then, ARTEKS has
directed its interest to high-rise construction (with DIAMOND, DIAMOND
2 and GOLDEN AGE), rethinking it in terms of innovation, luxury and the
needs of the growing city of Sofia - dynamic and modern.



ARTEKS ENGINEERING occupies solid positions in the
highest segment of the real estate market and the recognition
also comes in the form of awards, among which are “Building
of the Year” (for the hotel CRYSTAL PALACE - 2004, for the
residential buildings SEQUOIA - 2007, ARTGREEN - 2012,
STELLABOYANA-2015, LATINKA7-2016), “Best Construction
Company” (2005) of the Bulgarian Construction Chamber, first
place in the category “Construction and Real Estate” in the
competition “The Greenest Companies of Bulgaria” - 2010 and
2017 organized by b2b Media Group, “Businesswoman of the
Year 2008” for arch. Vesela Miryanova, “Fagade of the Year”
organized by Baumit Bulgaria (twice in 2011), “Company of
the Year 2016" in the category “Care for the Society”, and in the
category “Construction and Architecture” at the Annual Awards
of the “Businesswoman” Magazine and Club, the recognition
and awards by Bank Gutmann (Austria) for the best family
company for 2017 for Central and Eastern Europe.

The ARTEKS brand is recognized as a synonym for discreet
luxury, European elegance and world standards in residential
construction. On the one hand, the very understanding of
luxury gradually turns away from the luxuriance and turns
towards the elegance of pure, simple forms, to the hidden
qualities of excellent construction. On the other hand, the
company does not stop applying the formula “The home shall
be “drawn” around the resident and the building shall fit in the
city - as best as possible”. Before the first line in the drawing
there shall be the man, whose needs shall be understood and
whose rhythm shall be followed. Then the spaces must adapt
to him/her, not vice versa, they explain here. First shall be the
man, then the facade and his/her comfort will not be at the cost
of it being effective. “The man has always wanted from their
home to have space, light and comfort, and from the builder -
dependable construction. In this sense, the new technologies
are fully compatible with the ethics of the old masters,” says
arch. Miryanov. “We find today’s way to respond to the timeless
needs of the people, but it is not enough for us when we look
at the future - how to deliver the future requirements to our
customers.”
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The company’s ambition is to bring the energy efficiency parameters
closer to those of the so-called passive house. “We listen to our
customers,” he continues, “they are becoming more and more
experienced and more and more demanding, and that's good because
we make sure that what we offer is sought after and highly valued. Not
only the low energy costs are important, but a healthy environment as
a whole, which starts with high-quality materials and continues with
excellent sun protection, heat and sound insulation, but it does not
end there. The recirculation system for fresh air supply, for example,
is subject to increased interest in the high-rise buildings DIAMOND
and DIAMOND 2. It is important that we act ahead of time and never
forget what is good for the man when we design... And how to achieve
the balance that what is good for the man is also good for the city, for
those living nearby, for the environment.”

“We listen to the client and we look at the city of Sofia” is something
like a formula at ARTEKS. The building should fit naturally in its
environment, all the while enriching the same. In the first place,
this means improving the infrastructure, preparing a landscape design
so as to protect rare plant species, and cultivating and maintaining
unkempt green areas. Arch. Miryanova also says that “it is not right
for people to get to their residential units through neglected entrances
and staircases and there to relax from all that ugliness and squalor.
In the same way, a nice building should not “land” amidst a mess
or a wasteland. The question is to use the terrain, optimizing the
whole environment to become more likable and friendly to people.
The building itself must have captivating aesthetics: to show that the
unigue fagade with sophisticated details, the exquisite garden around
the entrance, the special lighting - these are not some “extras”, but the
very essence of the architecture that thinks of the residents and of the
city simultaneously.”

Looking at the city of Sofia and the prospects for it as a European
capital and a rapidly growing city leads to the interest in high-rise
construction with an explicit dissociation from two of its face.

The “Socialist” multi-storey prefabricated concrete construction is
associated with monotony and grayness, and the office buildings look
cold and “sealed” by the lack of balconies. The first battle is with the
inertia of this thinking, which does not allow the high-rise building to
have a unique face, to come to life and to beautify its environment.
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Of course, the “weapons” to fight that are the very projects
DIAMOND and DIAMOND 2 in lzgrev Housing Estate and
GOLDEN AGE in Lozenets Housing Estate. They not only
impress as emblematic buildings for their environment, but
also as spaces for a full life. At first glance, they are a “vertical”
continuation of the idea of luxury residential complexes with
special access, but although the safety of the residents is
guaranteed, the places for meetings, entertainment, sports
and shopping are open to all. The high-rise building is
the chance for an astonishing architectural concept that
harmonizes buildings, green areas, and places for meetings
in the free time. Because it is compact, the high-rise
construction saves resources and land, and the care for
them in the 21st century and in a crowded city cannot be
overlooked. These buildings will also breathe - apart from
the fully opening windows and spacious balconies - with
the recirculation systems, all the while reducing the heating
costs. Solar panels are now also included in the projects
as part of the decorative architectural arches, elements and
design solutions of the roofs, and the fagade can be both
high-tech and green - with live vegetation.

So the direction is up? “In the case of luxury high-rise
construction, “up” is true literally and metaphorically: we can
create a home at the height of the wishes of the modern citizen
of the big city. The architecture, however, has more than only
spatial dimensions. It influences both the spirit of the city and
that of the man. We would like our buildings to have a spiritual
presence: with their harmonious fitting into the environment,
with their vision, with the built-in symbols in them. The emblem
of a number of buildings is both an ornament and a symbol. For
example, the fagade of the LETTERA building in Iztok Housing
Estate features Glagolitic letters and biblical phrases, sending
messages of creation, spiritual growth and beauty. Its location
and architectural conception are not accidental - just next to
the 119th Secondary School, the LETTERA building comes
in the hope of provoking the interest and curiosity of the
students, to encourage their spiritual growth, to make them
think about the history of Bulgaria, to know where they come

[

from in order to develop their potential right where they

are most needed,” says arch. Plamen Plamenov Miryaov (the
son of the founder, arch. Miryanov), the designer of the building.
Architecture has unparalleled opportunities to make human life better,
and this is unthinkable without spirituality,” says the young arch.
Plamen Miryanov. “We know that every building is a synthesis of times:
we carry both the traditions and the experience of the past and the
energy of the present, but what we do today we send to the future. In
addition to that, ARTEKS provides homes not only to our immediate
clients but also to their heirs for generations to come. So our team
invests its mind, spirit, innovative thought and heart in its work. These
values and conscientious work attract our clients, and therefore | think
that ARTEKS is a brand of trust.”

H DID YOU KNOW?

ARTEKS ENGINEERING is a family-owned company with three
generations of professionals. In addition to his work as an architect,
the representative of the youngest generation, arch. Plamen Plamenov
Miryanov, is the founder of the ARTEKS foundation “Our Home is
Bulgaria” and the main organizer of its events, as well as the creator
and director of the videos and films of the foundation, which aims at
raising the national self-esteem, spirit, traditions and cultural heritage
of the Bulgarian people.

Prior to the design of each building, the land structure, underground
and terrestrial geopathogenic zones and emissions, technogenic factors
and radiesthesia are studied, because the positive energy of the home
also depends on the biolocation of the terrain. In the orientation of the
buildings, as well as in the development of the functional schemes -
the layouts of the residential units, the millennial traditions of feng shui
are also mandatorily applied.

On 19 May 2017, Richard Branson, who can rarely be seen away from
the Virgin Group logo, rose with the branded hot-air balloon of ARTEKS
ENGINEERING over the National Palace of Culture. The company
was the general sponsor of his visit. “His rebelliousness and the
combination of pragmatism and fantasy in his projects change the very
understanding of business,” says Vesela Miryanova, executive director
of ARTEKS, emphasizing that particularly the young entrepreneurs
need a “living example, a provocation, different visions of success.”
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ATAREA MEAFT-AA

JAcaper-Megem” AA
Manaztopuwe 4500
http://www.asarel.com/

Assarel-Medet JSC
4500 Panagyurishte,
Bulgaria
http://www.asarel.com/

JAcaper-Megem” AA - eBponetickomo
AUUe Ha Bvazapckug pygogobuB

MuHHO-06020muUMeAeH komnaeke ,Acapea-Megem” AA
e nbpBama, HaU-20AIMA U Bogewla 6bAeapcka MUHHO koM-
NAHUg 3a omkpum gobuB u 0602aMgaBaHe HO MegHU Pygu.
ApykecmBomo e ocHoBeH ¢akmop 3a COUUAAHO-UKOHOMU-
yeckomo pa3Bumue u 0bAuka Ha 06ulUHA [MaHORIOpUWLE U
MNasapgkuwka obaacm. Mima cmpykmypoonpegensaulo 3Ha-
yeHue U yHUkaaHo macmo B 6bAeapckama ukoHomuka Cbe
3HAQYUM NPUHOC 30 BPYMHUS BbmpeuleH npogykm HO cmpa-
HamMA.

LAeBusbm Hu ,Om npupogama - 3a xopama, Om Xopa-
mMa - 30 NPUPOgAMA” oAUUEMBOoPIBAa gbAGOKO OCb3HAMOMO
PA3BUPAHE 30 HEPA3PUBHAMA U Xku3HeHOBKHA B3aUMO3Qa-
Bucumocm mexgy uoBeka u npupogama. QupmeHoMo Hu
Momo ,Ad mpbeHeM NbpBU, 03HAYABA ga MpbeHEM HABpe-
Me” ompasgBa cbBpeMEHHOMO PA3BUPAHE 30 UHOBAMUBHA
koMnaHug”, kasBa npegcegamensm HA Hag3opHuUs cbBem
Aumumbp LloyopkoB.

LMpBu B8 6breapckama medkka uHgycmpus BHegpuxve
MHMezpupaHa cucmema 3a ynpaBaeHue. Mpes 1999 2. ISO
9 001 3a ynpaBaeHue Ha kayecmBomo - nbpBu B GbAap-
ckus MuHeH 6paHu. Mpes 2002 2. - ISO 14 001 3a ekoaoeus,
nak nppBu 8 cmpaHama, a npes 2003 2. - OHSAS 18 001 3a
6e30nacHU ycAoBUs HO Mpyg, OMHOBO NbpBU B GbAzapckus
MUHEH B6paHW.,,, hNoguyepmMa UsnbAHUMEAHUSIM gupekmop Ha
JAcaper-Megem” AA urk. Aeayo HukonoB.

KoMnaHusma 6e3ycAoBHO cNa3Ba eMUCUOHHUME O2PAHU-
yeHus no Bcuuku nokasameau 3a onasBaHe Ha okoAHaMaA
Cpega, CheAdCHO eBponelckume u BbAeapckume Hopma-
MUBHU usuckBaHus. ,Acaper-Megem” AA ocueypsiBa HAg
90 % om BHeceHume gaHbuu B penybAukaHckus Giogkem
om npegnpusmusma B8 obujuHama, kakmo u Hag 70% om
NOCMbBbNAEHUSIMA OM MECMHU gaHbuu U makcu u Hag 30%
om Bcuuku npuxogu B8 Blogkema Ha OBuuHA MaHaziopUWe.
JAcapen-Megem” AA e HaU-2onemusim padbomogamen, go-
Hbkonaamey u gapumen B Masapgikuwika obaacm. B npeg-
npugmuemo padomsm okoao 1 200 pabomHUUU U cheyua-
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AUCMU U oue okono 400 B gbuuepHUMe gpykecmaBa.

,KoMnaHusma HU e mpukpameH HoCUMeA HA HORPAga-
ma , MIHBecmumop HA 20gUHOMA” HA BvAzapcka aeeHuus 30
uHBecmuuuu, a npes 2016 2oguHa KPB HU omAuYU 3a USIAOC-
meH npuHoc B 6bAzapckama ukoHoMuka”, uspexkga yacm
om ycnexume Ha gpykecmBomo npegcegamensm Ha Hag-
30pHUg cbBem Aumumbp Llouopkog.

,CAeg npuBamusauusma cMe peaAusupasu Hag 1 MAPQ.
AeBa uHBecmuyuu No 7 Npozpamu 3a ycmouyuBo pasBumue,
om koumo Hag 87 mMuAuoHa AeBa B ekoAoczuuHu npoekmu.
PasnoArdzame ¢ mpu npeyucmBamenHu CMAaHUuUU - 30 pyg-
HUYHU Bogu, 30 gpeHOkHU U 3a omnagHo-6umoBu Bogu”,
QONBABA U3NBAHUMEAHUSIM gupekmop UHX. AeAdo HukonoB.

HecayuyaUHo ,Acapen-Megem” AA e uemupukpameH Ho-
CUMEA Ha Haepagume 3a 6e30NacHU ycAoBus HO Mpyg U 3a
ekonoeust Ha Bbaeapckama MuHHO-2eonoXkka kamapa u nem
NbMU HOCUMEA HO NPU3a 3a kopnopamuBHA COUUAAHA OM-
20BopHOCM. Cnopeg u3BbpuleHo NpoyyBaHe koMNaHUSIMa e
HaU-NpegnoYuMaHusm padbomogamen 8 6uazapckama MuH-
Ha UHgycmpus 30pagu Bucokume cmaHgapmu HA 30NAC-
wiaHe, yCAoBUS HO Mpyg U COUUAQAHU NpugoouBku.




Assarel-Medet JSC - the European
Face of Bulgarian Ore Mining

Assarel-Medet JSC Mining and Processing Complex is the
first, largest and leading Bulgarian company for copper ore
open pit mining and processing. It is a major factor for the
social and economic development of the municipality of
Panagyurishte and the district of Pazardzhik and their image.
The company has a fundamental significance and unique
place in Bulgarian economy contributing substantially to the
country’s GDP.

,Our device: ,From Nature to people and from people to
Nature” is representative of the profound understanding about
the indestructible and crucial relationship between humans
and nature. Our company’s motto: ,To start first means to
be on time” reflects the modern concept of an innovative
company”, the Chairperson of the Supervisory Board Dimitar
Tsotsorkov said.

.We were the first in the Bulgarion heavy industry who
implemented an Integrated Management System. In 1999, we
infroduced the first ISO 9 001 Quality Management Standard
in Bulgarian mining industry, in 2002 - the first in the country ISO
14 001 Environmental Protection Standard and in 2003 - OHSAS
18 001 Occupational Safety and Health Standard which was

again the first in Bulgarian mining”, the Executive Director of
Assarel-Medet JSC eng. Delcho Nikolov underlined.

The company unconditionally observes the emission
restrictions on all environmental protection indices in
complionce with the European and Bulgarian standard
requirements. Assarel-Medet JSC provides more than 90 % of
the taxes to the republican budget paid by all the companies
in the municipality, more than 70% of the revenues from local
taxes and fees and more than 30% of all the revenues to the
budget of Panagyurishte Municipality. Assarel-Medet JSC is
the biggest employer, taxpayer and contributor in the district
of Pazardhik. About 1,200 workers and specialists are employed
by the company and about 400 people work in its subsidiaries.

,Our company has been awarded three fimes with
the Investor of the Year prize by the Bulgarian Investment
Company. In 2016, the Confederation of Employers and
Industrialists in Bulgaria honored us for our overall contribution
to Bulgarian economy”, the Chairperson of the Supervisory
Board Dimitar Tsotsorkov mentioned just a part of the
company’s achievements.

LAfter the privatization, we have implemented investment
projects amounting fo more than 1 bilion BGN under
seven sustainable development programs as more than 87
million BGN of this investment was spent on environmental
protection. We have at our disposal three water tfreatment
| plants - for mine waters, drainage waters and waste domestic
waters”, the Executive Director eng. Delcho Nikolov added.

Not surprisingly, Assarel-Medet JSC has been awarded
four times with occupational safety and health and
environmental protection prizes by the Bulgarian Chamber
of Mining and Geology and five times with the corporate
responsibility prize. According to a conducted poll, the
company is the most preferred employer in Bulgarian mining
industry due tfo its high payment standards, occupational
labor conditions and social benefits.



AAurubis!

AYPYBUC BBATAPWS AA
2070 NMNPAQTT,
NHAYCTPUAAHA 30HA
+359 728 6 23 03
+359 728 6 26 36
info.pirdop@aurubis.com

MegHomo covpue Ha BvbAaapus:
60 20gUHU NO-KbCHO

AypybrC e BOAELLA MEXAYHAPOAHA rpyna
30 MPOW3BOACTBO HA MEA U APYMN LUBETHU METAAU
1N CBETOBEH AVAEPD B PEUMKAVPOHETO HA MEAHM
OTNAABLN. 3ABOABT HM B BbAraOpKs € pa3noAoxeH
B CpeAHOropmreTo 1 e CTPYKTYPOONpeAeAsiLy 30
MKOHOMMKQTA HO CTPAHATA. Hre cMe Hawn-rone-
MUST NPOU3BOAUTEA HO MeA B tOromstouHa Eepo-
na 1 BTOPATA MO FOAEMUHO KOMMNAHNS B BbArapms
KATO PA3MEP HA FOAVLLHUTE MPUXOAW. Peaamsn-
paMe 3HAUUTEAHA YOACT OT M3HOCA HA CTPAHO-
TA C MPUHOC B PACTEXA HA OPYTHWUS BbTPELLEH
NPOAYKT. VHBECTMUMNTE HX B MOAEPHM3ALMS HA
MPOU3BOACTBOTO W ONA3BAHE HO OKOAHATA CPpeAd
HOAXBBPAIT 1.2 MUAMOPAQ AEBA. TPOAYKTUTE HU
HAMMPAT WMPOKO NMPUAOXKEHWE B €ASKTPOHMKATA,
eHepremkara, GaBTOMOBUAOCTPOEHETO, XUMUYe-
CKQTA HAYCTPWS 1 CTPOUTEACTBOTO.

HatpynaHngr onut, 3aAbAOOYEHATA eKcnepTnt-
30, NPVEMCTBEHOCTTA N YBODKEHNETO KbM TOCAM-
UMmITe HM NOMArQT BUHAM A MUCAMM B NEpCnek-
TMBA. [PXKATA KbM OKOAHATA CPEAQ, COLUMAAHATA
OTFOBOPHOCT U ABATOTOAMLLHOTO NAPTHBOPCTBO C
OBLLHOCTITE CA YACT OT OBLLMSI HM CTPEMEXK 3a NPOCNEPUTETA 1
AOBPYBAHETO HA BbArapums.

Mpes 2018 roaMHa o16ens3Bame 60 rOANHN OT Cb3ACBAHETO
HQ MEAOAOBMBHMS 3aBOA B CpeaHOropmero.

BoaAMM Ce OT NPUHLIMNITE 30 OTTOBOPHOCT, YBAXKEHNE U NepC-
nektea. OTTOBOPHOCT, 3ALLOTO KOTO BOAELLA KOMMQHMS CMe
ANBXHIN AQ 30ACBAME CTAHACRTV HE CAMO B METAAYRTUUHIS CEK-
TOP, A B UHAYCTPUSTA KOTO LIIAO. HEe CMe 3aTBOpEeHa CUCTeMda n
BSPBAME, Y€ BMCOKOTO HUBO HA GUPMEHA KYATYPO ACBA CBOETO
OTPOKEHNE HOBbH. YBAXKEHME, 3ALLOTO XOPATA, KOUTO pABOTAT
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npn HAcC, ca HAN-TOAEMUST HU KAMUTOA. HepCI'IeKTVIBCL 3AWoTO
CMe CTpdarermyeckn MHBECTUTOP M NO OTHOLUEHWE HA CAyXUTe-
AMTE CW.

Bcaka roaMHa OCBLLECTBIBAME PEeANLA NPOEKTN HA HALMO-
HQOAHO 1 MECTHO HMBO B MOAKPENA HO OBPA3OBAHUETO, KYATYPO-
TA N 3APOBOCAOBHMS HAUMH HA XWBOT. MNpe3 2017 1. CTapTMpOaxme
N MPOEKT 30 AYOAHO 0ByueHne B CpeAHOTrOprETO B AOMBAHEHNE
KbM TPOAMUMOHHATA HM MOAKPENA 3Q YUMAULLATA OT PErvoHa.
Taka HOATPAXKAQME MPAKTUKAHTCKATA H NPOTPAMA 1 PA3LWMPS-
BAME Bb3MOXHOCTUTE 30 MPOPECHMOHAAHA MOATOTOBKA HO MAG-
AnTE XOpPa.



The Copper Heart of Bulgaria:
60 Years Later

Aurubis Group is a leading international producer of copper
and other non-ferrous metals and a world leader in copper
recycling. Our plant in Bulgaria is located in Srednogorie and
is of structural importance to country's economy. We are the
largest copper producer in Southeastern Europe and the
second largest company in Bulgaria in terms of revenue. Our
operations contribute to the GDP growth by realizing significant
part of country’s export. Our investments in modernization of
production and environmental protection
exceed 1.2 billion leva so far. Our products are
widely usedin electronics, energy, automotive,
chemical industry and construction.

Accumulated experience, in-depth
expertise, continuity and respect to traditions
help us to always think in perspective.
Environmental care, social responsibility and
long-standing partnership with communities
are part of our common drive for the prosperity
and well-being of Bulgaria.

In 2018 we mark 60 years since the
establishment of the copper plant in the
Srednogorie region.

We are guided by the principles of
responsibility, respect  and prospect.
Responsibility because as aleading company,
we are obliged to set standards not only in the
metallurgical sector but in the industry as a
whole. We are not a closed system and we
believe that the high level of corporate culture
reflects its outward appearance. Respect,
because the people who work with us are
our greatest capital. Perspective because we

strategically invest in our employees as well.

Each year we carry out a number of projects at national
and regional level to support education, culture and a
healthy lifestyle. In 2017, we launched a dual education
project in the Srednogorie in addition to our fraditional
support for the schools in the region. This is how we build on
our apprentice program and extend the opportunities for
professional training of they young people.




The bank that cares for

Yes, we care - with our strictly iadividual
approach we offer products based on

three principles: promptness, flexibility
and innovativity

ZBACB



www.bach.bg

The bank that cares for

ucturc

Because our modern financial solutions
have three interrelated priorities: green,
social and sustainable banking

ZBACB
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Koa ueHtsp 0700 1 375

baHka ACK DSK Bank
BeArapug, Coduna 1036 Bulgaria, Sofia 1036
yA. ,Mockoscka” 19 19 Moskovska Str.

Call centre: 0700 1 375

baHka ACK -
HOAEXAEH NAPTHLOP HA BU3HECO

baHka ACK e y1BbpAEH AMAEP B BAHKMPAHETO HO APEBHO
M HOAEXAEH NAPTHBOP HA 6U3Heca B bvAarapus. OBCAyXBA
HAA TPU MUAMOHA KAMEHTU B HON-TOAIMATA Y MOCTOSIHHO MO-
AEPHU3NPALLA Ce KAOHOBA MPEXA B CTPAHATA.

BaHKkaTa ocurypsisa BUCOKOKBAAMDULNPAHO OBCAYXBAHE
B CNEeUNaAM3NpaHnTe brusHec LeHTpoBe 3a OBCAYXBAHE HA
MOAKN Y CPEAHV NPEANPUATUS 1 KOPNOPATUBHU KAUEHTH, B
KOWUTO T€ NOAYYABAT GUHAHCOBKM PELLUEHMS, CbOBPA3EHN CbC
cneundukaTa Ha CbOTBETHUS BU3HEC.

baHka ACK ce oTAMUYaBA C MPUAQTrAHNS TbBKAB MOAXOA 30
OUHAHCUPAHE HO BM3HEC KAWMEHTWN, BKAIOUUTEAHO 3EMEAEN-
CKN MPOU3BOAMTEAM U CTAPTUPALN GUPMU, PASAUYHU Be-
HEDQULNEHT MO FPAHTOBM CXEMWU N MEPKM MO NPOrpPAMM HA
EBponerickus cbio3. BAHKATA NPeAAQrd aTpAKTMBHN YCAOBMS,
KOWTO OTFOBAPST HO OUYAKBAHUSTA HA BU3HEC KAMEHTUTE C LieA
M3MbAHEHNE HA 30AOXEHU MAQHOBETE 30 PA3BUTUE, MOAEP-

n established leader in retail banking and
er for businesses in Bulgaria. It serves more
n customers at the biggest and constantly
anch network in the country.

sures high quality service in the specialized
fres for SMEs and Corporate Customers
y are offered financial solutions according
pecificity of the respective business.

SK Bank is distinguished for its flexible
approach for financing business customers,

HU3UPAHE Y NOBULLIABAHE HA KOHKYPEHTOCNOCOBHOCTTA UM,

baHka ACK akTMBHO pPABOTM N C TAPAHLUOHHUTE CXEeMU
Ha HauMoHaAeH rapaHumoHeH doHa EAA n EBponenckus
VHBECTMUMOHEH GOHA, Ype3 KOUTO NpeaAara GUHAHCHpPAaHe
npwv OBAEKYEHN M3NCKBAHMS 30 OBE3NEeUYABAHE HA KPEAUTU.

B cvotBerciBME C AMHOMWUYHOTO PA3BUTNE HA GUHAHCO-
B1s nasap, baHka ACK pa3paboTtsa 1 NPUAAra MHOBATUBHM
TEXHOAOTUN NPU OBCAYXBAHE HA BU3HEC KAUEHTU 4pe3 UM-
NAEMEHTUPAHE HA HOBM NPOAYKTA U QATEPHATMBHU KAHAAM 301
06CAYXBAHe. C LeA NOBULIOBAHE KAYECTBOTO U H6BP3MHATA
HQ OBCAYXBAHE 1 YAOBAETBOPEHOCTTA HA KAMEHTUTE, BAHKA-
TA AUTUTAAM3NPA N MOAEPHN3NPA NPoLEeCca HO OBCAYXBAHE.

Cpea oCcHOBHUTE npuoputetn Ha baHka ACK e okasBaHe
NOAKPENA 3a PA3BUTMETO HA BU3HECA HA KAMEHTUTE C LeA
M3FPAXAQHE HO ABATOCPOYHO NAPTHBOPCTBO.

DSK Bank -
eliable partner for businesses

customers' expectations for implementing their laid
down business plans, modernizing and increasing their
competitiveness.

DSK Bank works actively with the guarantee schemes
of the National Guarantee Fund EAD and the European
Investment Fund, and through them, it offers financing
under favourable requirements for collaterals.

In accordance with the dynamic development of
the financial market, DSK Bank develops and applies
innovations for its business customers through the
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[la3zapyBau n nbTyBaw.

KpeaoutHaTta kapTta Ha baHka [ICK c otctbnku B Wizz Air
n 6esnnateH Wizz Discount Club.

Tpynan To4kun 3a HamaneHunsa 3a WIZZ buneTtu c BCsAKa NOKynka.
A owe noBeye TOUYKK C BCSAKA NOKYMNKa Ha wizzair.com
Hayumn noseue Ha dskbank.bg

3A MOBEYE NH®OPMALIUA N KOHCYNTALUA:
www.dskbank.bg ¢ Bcuuku nogenenusa Ha banka [ICK ¢ Call center: 0700 10 375 « *BDSK (*2375)



NMPUATEN
HA BbJIFTAPCKUSA
KJIMEHT

BILLA BvA2apuq -
npuameaA Ha kaueHmume

Mpe3 2000 r. y HOC CTbNBA MbPBATA MEXAYHAPOAHA Aune ,TpuateA Ha KAMeHTUTE”, cnopea He30BUCUMO
TbOrOBCKQ Bepura cynepmapketu - BILLA. 3a 17 roamn- npoyysaHe Ha opraHmsaunata ICERTIAS.
H KOMNAHWSTA U3rPaAN Ha 100 MArasuHa B 37 rpaaa KoMNaH1sTa € He Camo NPpUsITeA HA KAMEHTUTE, HO
nce HOAOiKVI KATO AIOGMMO MSCTO 30 NA3APYBAHE HA 11 UEHEH NAPTHLOP HA OPraHM3aLMK KaTo BUK, DoHaa-
obArapure*. OcHoBeH npuoputet Ha BILLA e aa npea- ums L Mickam 6e6e”, SOS AeTcku ceamua 1 Cbios Ha

AQFQ HO KAUEHTUTE CU KAUECTBEHU N PA3HOOBPA3HM cAenuTe B BbATPUS, C KOUTO PAGOTU ABAFOCPOUHO MO
NPOAYKTN - MAOAOBE U 3EAEHUYLM, 3HQUMMU NPOEKTI.

69/\. ,,B'bAZCIpUQ" 55 E}S\/:(Z?J?AZMCBnoH:?pgr?ST;pﬁoAMglrLX 30 BEPUrata € BAXHO He MPOCTO AQ MHBECTMPA B
men:02/818 8 100 IR SRR SR NPOAYKTUTE 1 YCAYTUTE CU, HO U AQ AOTIPVHACS 30 PA3-
: HM MO 3APOBOCAOBEH HOUMH 6e3 PELWaBAHETO HA COLLI/IO/\HI/IVI'IDO6AeMV|. BILLA e eanH-
WWWbI”CIbg MbPKEHS; XASG, N3NEUEH HA BCEKN CTBEHATA KOMNAHUS B PUTENA CEKTOPA Y HAC, KOSTO B

30 MI/IHYTI;I oT BILLA nekapu, cepy- ABE NMOPEAHV FOAVHY M3AQBA AOKAGA MO KOPNOPQTVB-

dUUMPAHY o MOH; MPSICHO MECO C AOKA3AH MPOM3- HQ OTTOBOPHOCT, OTUWTALL MOCTUXEHUSTA I MO OTHO-

XOA 1 ASAUKATECH. LWEHNE HA NPOAYKTUTE, OKOAHATA CPEAQ, CAYXUTEAUTE

1 ObLWEeCTBOTO.
KomnaHugata ce CTpeMn AA NOAABLPXA BUCOKO HMBO

HO OBCAYXBAHE 1 AQ MPEBPbLLLA NA3APYBAHETO B NPU-

SITHO M3XMBIBAHE. 3ATOBA HE e U3HEeHOAQ, ve BILLA e *Cnopeg eguHcmBeHama Nompebumencka KAaca-
MbPBATA TbPIOBCKA BEPUIA Y HAC C NPECTUXKHOTO OT- yus y Hac ,NFOBUMINTE MAPKN” 2017
BILLA Bulgaria - customers’ friend
In 2000, BILLA became the first international a valuable partner of NGOs such as Bulgarian Red
supermarket retail chain in Bulgaria. For 17 years, Cross, | want a baby” foundation, SOS Children’s
the company has developed a network of more Villages and Union of the blind, with which it develops
than 100 stores in 37 cities and has established itself long-term projects.

as Bulgarians” most favorite shopping chain*. BILLA's
key priority is to offer quality and diverse products -
fruit and vegetables, grown in more than 150 gardens ; ; i
in Bulgaria with the support of BILLA experts; dishes, glrsooble:gs SB?II\S\ issigguzne'sogrl]cgjl 55 Bulgquq blvd.
prepared in a healthy way without frying; bread, ' . . .
baked every 30 minutes by BILLA bakers, cerfified by only ~company in_ the  refail Tel 02/81 8 8 ]00

the Ministry of Education; fresh meat of proven origin secfor n Bulgaria fo sue a CSR billa.
and delicacies. The company strives to maintain high report n .TWO gonsecq‘rlve years, WWW bl”CI bg
level of service and to turn shopping into a pleasant summarizing  ifs ochlevgmenTs,
experience. It is not a surprise that BILLA is the first retail related fo products, environment, employees and
chain in Bulgaria to win the prestigious Customers’ society.

Friend award - a result of an independent study of

ICERTIAS organization. *According to the one and only consumer rate in
The company is not only customers’ friend, but also Bulgaria ,LOVE MARKS” 2017

The retail chain’s goal is not only to invest in
products and services, but

BT YcnewHume komnaHuu / The successful companies



BORICA

BANK SERVICES

Bawuam napmHbop ==

B e-busHecal ==

3a BOPUKA AQL:

BOPVKA ALl e B ocHoBama Ha mexHoAo2uvHama uHpacmpykmypa Ha naameXkHama uHgycmpus 8 Boazapus u Augep B
npegocmaBsHemo Ha ycayau 3a 6aHkoBus cekmop. Mpuopumem Ha gpyxkecmBomo e ocuzgypsBaHemo Ha cbBpemMeHHa
kapmoBa u nnamexHa cpega 3a puHaHcoBume uHcmumyuuu, 8 non3a Ha mexHume kaueHmu. BarkHo mscmo B8 nopmdonu-
omo Ha komnaHusma 3aemam uHoBamuBHume fintech npogykmu 3a kpalHu kaueHmu, kamo enekmpoHeH nognuc B-trust,
enekmpoHHa ¢akmypa E-faktura, napuuHu npeBogu npes 6aHkomam Cash-M u npuaokeHue 3a MOBUAHU nAawaHus
Mobi-B. Beue 6auso 50 zoguHu BOPUKA AL e goBepeH napmHbop Ha BaHkume u busHeca B npegaaz2aHemo Ha pasHOo-
bpasHu u HagexkgHu ¢uHaHcoBu ycAayau.

About BORICA AD:

BORICA AD built the foundations of the technology infrastructure of the Bulgarian payment

industry and is a leader in providing services to the banking sector. It is priority of the company

to provide a modern card and payment environment for financial institutions for the benefit of their

end clients. An important place in the portfolio of the company take the innovative fintech products

for end clients, such as B-trust — electronic signature, E-faktura — electronic invoice, Cash-M — money
transfers via ATM and Mobi-B — an application for mobile payments. For nearly 50 years, BORICA has
been a trusted partner of banks and businesses in the provision of diverse and reliable financial services.
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BM® Mopm bypeac EAA
YA. . KHa3 AA. BameHbepe” 1
8000 bypeac
Ten.: +359 56 898 612
Oake: +359 56 898 613

BMF Port Burgas EAD
Knyaz Alexander Battenberg
Street 1, 8000 Burgas
Phone: +359 56 898 612
Fax: +359 56 898 613

MogepHuam npucmaHuweH onepamop

,BMO MopTt Byprac” EAA € 4YaCTeH NPUCTAHUWEH one-
pPATOP HA TepMUHAA ,byprac Natok II” n tTepmuHan ,byprac
3anaa”, yactn o1 MNpuctaHuLLe 30 OBLWECTBEH TPAHCNOPT C
HAUMOHAAHO 3HAYeHne byprac, NPeAOCTABEHN C KOHLECH-
OHHN AOrOBOPK, CbOTBETHO 0T 2012 1. 1 2013 1. PA3BUTNETO HA
CbBPEMEHHM KOHLEeNUMn 30 NPUCTAHULLHN AENHOCTA U YCAYTU
€ Ha-BUCOK NpuopuTeT 3a ynpasaeHneto Ha EMO Mopt byp-
rac. Ot 2012 1. A0 2017 1. 6AM30 70 MAH. €BPO CQO BAOXKEHN B
PEXABUANTALMS HO CbLLECTBYBALLATA MHOPACTPYKTYPA 1 MO-

AepPHM3AUMA HO MeXAHN3aUnAaTa.

MeCTONOAOXEHNETO HA  ABATA
TEPMUHOAG OBYCAQBS OTAMUYEH Ao- [
MMCTUYEH NOTEHLMOA:

o OAM3O AO OCHOBHW MEXAYHQO-
POAHU TbPIrOBCKU AUHNN

e AOBPA BPB3KA C BLTPELWHOCTTA
HO CTPAHATA YPEe3 MOASPHA MArnc-
TPAAQ U KEAE3OMbTHN AVHIN

o LIEAOTOAMNLLHA HABUrAUMS 1 6e3
MOPCKM OTPAHNYEHMS

¢ MOKCMMOAHO raseHe A0 14,6 m
NO3BOASIBA NPUEMOHETO HA KOPA6MU
™mn Panamax

e HAW-OAM3KOTO ABADOKOBOAHO
npucTaHnwe Ao bocdopa - npeto-
BAPEH NOTEHUNAA

[foAIMATa AMHOMWMKA HO NA3apa

HQ TOBAPW HOAQIQ HO KOMMNAHMSTA MbBKABOCT B MPUBAUYAHETO
HQ HOBW KAMEHTW 1 MPW 3AMNA3BAHETO HA HAcToswmte. CbB-
MECTHO C KAneHTtute cu BMO TMopTt byprac paspaboTBa Cb-
BPEMEHHW TEXHOAOTNN 30 OBPABOTKA HA TOBAPU. B pesyatar
HQ TA3M NOAUTUKO HA yNPABAEHME [TOPTbT AHEC PA3MNOAQra C

HAKOAKO CneunaAn3npaHn TepMNHAAQ:

o TepMNHAOA 30 PA3TOBAPBAHE HA BBl - eAnHCTBEHOTO 3a
BbArapus cneunaAnsapaHo MOPCKO CbOpbXeHne 3a 06pa-

60TKA HO BTEYHEHW BBIAEBOAOPOAHM rA30BE
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o CyAO3eH KoMnAaeKke ¢ obu kanauutet 83 000 Ky6.M. 3bp-
HO, KOWTO MPEAOCTABS TOBAPEHE HA 3bPHOBO3M TN AHAO-
MOKC

o TEXHOAOTNYHM CbOPBXKEHWS 30 MEAEH KOHLEHTPAT, KOWNTO
NPEAAAra HAN-CbBPEMEHHA EKOAOTOCOBPA3HA TEXHOAOTMSI
HQ 0B6pPABOTKA M NOKPUT CKACA C naow 6 000 kB. M.

o CneumaAmsMpaOH TEPMUHAOA 30 CIPHA KMCEAMHA C Ka-
naumtet Ha cbxpaHeHre 50 000 ToHa. C 103K TePMUHAA ce
NPVBAEYE HAMBAHO HOB TOBAP C FAPAHTUPAHW MUHUMOAHN
FTOAVLIHN 0Bemm OT T MAH. TOHA.

. o KoHTEnHepeH TepMUHAA C
35% pPbLCT B BpOs 06PABOTEHN
TEU 3a nepuoa OT 4 ropAnHN,

e HOBOMOCTPOEH Po-Po
TEPMUHOA C 3 HOBM KOPQAOGHM
MECTA U HAMbAHO Bb3CTOHOBE-
HO CKAaAOBA naow ot 100 000
KB.M

B BMO® Mopt byprac pado-
19T Hap 840 uoeka. Apyxe-
CTBOTO paA3NoAara ¢ LleHtsp 3a
NPOPECNOHAAHO ObyYeHne, B
KOWTO C€& W3BbPLIBA HAYAAHA
NPodECNOHAAHA  KBAAUPUKO-
ums, npekBaAMduKaAuMs 1 no-
BMLIOBAHE HA KBAAMDUKALMSTA
HQ KaApuTe.

B ctpemexa cn AQ OTKAMKHE HA HYXAUTE N OUYOKBAHMAITA
Ha cBouTte KAMeHT, BMO lMopT Byprac nocTosHHO pa3Wwmnps-
BA OOXBATA M KAYECTBOTO HA YCAYTUTE, KOUTO NpeaAara. Kato
npuctaHuLeH onepatop, BMO® MopT Byprac e aHraxupaH ¢
N3MbAHEHNETO HA NPEAOCTOBEHUTE AEMHOCTN MO €KOAOTUYHO
N COUMAAHO OTFOBOPEH HAYMH N B CLOTBETCTBME C NPUAOXKMN-
MOTO HOUMOHOAHO M1 €BPONENCKO 3AKOHOAQTEACTBO, PeAMLa
MEXAYHOPOAHN KOHBEHUMM /Hanp. ISPS Code/, NpOTOKOAK U
CTOHAQPTA.



The modern port operafor

BMF Port Burgas is a private port operator of Port Terminal
.Burgas East 2” and Port Terminal ,Burgas West” - parts of
national public Port Burgas, granted with concession contracts
respectively dafted 2012 and 2013. The development of
modern concepts of port activities and services is the highest
priority for the management of BMF Port Burgos. Since
2012 till 2017 roughly 70 million euros have been invested in
rehabilitation of the existing infrastructure and modernization
of the equipment.

The location of the two terminals determines excellent
logistic potential:

° close to main
international tradelines

e good connection with
the hinterland by modern
highway /Burgas - Plovdiv -
Sofia/ and railways

e all year navigation and
no nautical restrictions

e moaximum draft of
14.6m allows the receiving
of Panamax vessels

o the nearest deep-
sea port to Bosphorus -
transshipment potential

The high dynamics of the
freight market places the company with flexibility in attracting
new customers and keeping the current. Together with its
clients BMF Port Burgas develops advanced technologies for
cargo handling. As a result of this management policy BMF
Port Burgas now relies on several specialized terminals:

e |PG Terminal - the only Sea Port Terminal for discharging
LPG in Bulgaria

¢ Silo complex with a total capacity of 83,000 cub.m. of
grain that ensures loading onto Panamax grain vessels

e Technological port facilities and warehouse for
unloading copper concentrate which ensures state-of-the-art
environment friendly handling and indoors storage on 6,000
sqQ.m.

¢ Specialized terminal for treatment and storage of sulfuric
acid with total capacity of 50,000 tons. This terminal alone
attracted new cargo with guaranteed annual volumes of 1
000 000 t.

e Container tferminal with 35% increase in the number of
processed TEUs for a period of 4 years.

. Newly
consfructed
specialized Ro-

Ro terminal  with
3 berths and fully
rehabilitated
storage area of 100
000 sg.m aft the rear.

At ,BMF  Port
TETE . Burgas” work more
4 - than 840 people.
y The company has a
Vocational Training
Center, where the
initial  professional
qualification, re-
qualification and
qualification of the personnel are carried out.

In an effort to meet the needs and expectations of its clients,
BMF Port Burgas is constantly expanding the scope and quality
of the services it offers. As a port operator, BMF Port Burgas is
committed to the implementation of the provided activities
in an environmentally and socially responsible manner and
in accordance with the applicable national and European
legislation, a number of international conventions (eg. ISPS
Code /, Protocols and Standards.
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office@kmeta.bg
www.kmeta.bg

Kmeta.bg - nopmaaom
Ha 6vA2apckume 06w uHU

MopTaAbT HO BGbArapCKUTE 0BLWMHK Kmeta.bg e eaHa ot Han-
ObP30 PA3BMBALLMTE CE MEAVNHN TPYMN B BbArapus. T e ealH-
CTBEHATA HALUMOHOAHO MEAMS, MOCBETEHA HA MECTHATA BAQCT.
HewnH nsaaren e ,bpaHa Meams Bearapms”.

Hawwumre n3aaH1s NPEACTOBST B ASTAMAN PAGOTATA HO BCUYKM-
1€ 265 OBLWMHM B BbArapms, B KOMTO paboTar Haa 120 000 Aywim
OT OBLUMHCKATA 1 OBAQCTHATA GAMUMHUCTPAUMS. Pasnoaarame ¢
MPEXA OT KOPECTOHAEHTU, ODXBALLALLA TEPUTOPUSTA HA LSIACTA
CTPOHQ.

Cantst Kmeta.bg e AeCHOAOCTBNEH HAUMH BCEKM AQ HOYUM 3Q1
NOCTUXKEHMSTA KOKTO HO FOASMUTE IPTAOBE, TOKA U HO HAN-MAAKU-
T€ HOCEAEHN MeCTa. ToM CbLLECTBYBA OT €CeHTa Ha 2012 1., KATO
CTapPTMPA B AeHs HO GbAFOPCKATA OBLMHA - 12
oktomepu 2012T.

Bcsaka oblmMHa € MpeACTaBEHA B NMOPTOAQ
CbC COBCTBEHA MOACTPOHULQ, B KOSTO OCBEH
BOAELUMTE HOBMHWN, CA OMUCOHU 300EAEXUNTEA-
HOCTUTE W, BBAMOXHOCTUTE 3a MHBECTULINA, NPO-
eKTmTe, Mo KOUTO PABOTU OBLLMHCKATO AAMUHM-
CTPAUMS, KAKTO 1 NPEACTABSIHE HA KMETA.

CanteT 6€ OTAVUEH CbC CMEUMOAHATA HO-
rPOAQ HO MEXAYHOPOAHNS MeareH GEeCTMBOA
Mediamixx 2013 ¢ HarpPaAQ 30 XYPHOAUCTUKA B
0b6AQCTTa , B noaKpena HA GbArAPCKUTE OBLLM-
HN" HO LEPEMOHNSITA MO BPBYBAHE HO
WECTUTE XXYPHAAMCTUYECKM HArPOAU
HQ AreHuus 30 NySANYHN KOMYHUKALMN
VIP Media Awards 2016. Kmeta.bg no-
AYUM U HOrpaAa . Means Ha obLmHUTE”
Ha CAPYXEHMETO Ha BbArapckute 06-
WnHN1 2016.

3a cBouTe MOAKO NoBeye OT 5 roan-
HK cbllecTByBaHe Kmeta.bg ycns aa ce
MPEBbPHE B €AMH OT HAW-YETEHUTE WH-
GOPMALMOHHM NOPTAAM HO TEPUTOPUSTA
Ha BvArapmst, ¢ GAM30 HOA MUAVIOH YnTaTE-
Al €XXEMECEUHO.

Haa 500 000 AyLLm OTKPUBAT CBOSITA HO- mm
BMHO npe3 30-Te peroHanHn Facebook

ERBNAN
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s MOLAREA A PO

[Smersacem <)

YcnewHume komnaHuu / The successful companies

Cadmbm Kmeta.bg e
AECHOQOCMBbNEH HAYUH
Bceku ga Hayuu 3a
nocmukeHuasma kakmo
HO 2oAemume 2pagoBe,
maka u Ha Had-maAkume
HOCEeAEHU mecma

i AN
" AW

COMING soon;

CTpaHuum ,Mogt rpoa e ...".

Ouwwe 150 000 unrateAnm OuaKBAT BCEKM Mecel, eAMHCTBEHMS
6e3nAaTeH BECTHUK HA BbArapusg Kmeta.bg, konro aoctmra a0
BCSIKA €AHA TOUKA HA CTPAHATA. Ch3aaAeH Npes toHn 2015 1., Ton
Beue noBeve OT 2 TOAVHN YCNELWHO NPEACTABS ACMHOCTIA HO ObA-
rAPCKNTE MECTHN CAMUHUCTRALNM,

Kmeta.bg opraH1snpa eanHCTBEHUTE NPECTUXHN KOHKYPCH
Ha Teputopusata HaA bearapus ,Kmet Ha meceua” u ,KMeTt Ha ro-
AVHOTA”, B KOUTO OTAUYOBA 3ACAYXKUAUTE TPAAOHAYUCAHMLIN 1 TAKO!
ACBA TPMBYHA 30 AOBPUTE NPAKTVKMA HO MECTHATA BAQCT.

3a rPOAOHAUAAHMLIMTE KOHKYPCHT ,KMET HO ropnHATA” € no-
AE3EH HaM-BeUe C TOBA, Y€ 3ACUABO KOH-
KypeHUMsITa Mexay Tax. Ha cneumanHo
Cb3ACAEHATA 30 HAUMOHOAHMS  KOHKYPC
naaTdopma - kmetnagodinata.bg, 6bAra-
puTe rAACYBAT M TAKA U3PA3SBAT MOCXKACH-
CKATA CY NO3MLMS M NOCTABST BCSKA TOANHA
OLEHKA HA PaBOTATA HO KMETOBETE U TEX-
HUTE eKnni.

30 Te31 NeT TOAVHM KOHKYPCHT , KMeT Ha
FTOAVHOTA” Ce MPEBbPHA BbB BAXKEH MOCT
MeXAy MECTHATA BAQCT, UHCTUTYUMMTE B
CTPOHATA U FPAXAQHUTE. I Helo no-Ba-

XHO - CTOHA MAQTGOPMA HE CAMO
30 CbCTE3QHNE MEXAY COMUTE KMe-
TOoBE. [PEBLPHA CE B Cpeauile Ha
MAEM 3a MPOMSHA HA XKU3HEHATA
CpeAd HO BCEKM €AMH ObATapCKM
TPAKAQHWH. KOHKYPCHT BeUue e eaHa
HEDOPMAAHA MPEXO OT MECTHU UH-
CTUTYLMM U BAQCTW, KOSITO MO3BOASIBA
HQ TPOAOBETE AQ ODOMEHST AOCBPU
NPAKTNKA, AQ MOKA3BAT TOBA, KOETO CA
HOMPABWAN, U AQ PA3KA3BAT 301 CBOUTE
NPEANMCTBA U NOCTVXKEHKS.

KoHkypchr ,Kmetr Ha roanHara” e
YHVKOAHQ VHULWOTVBA, KOSTO CTAPTU-
pa B BbArapus 1 CKOPO Le 13ne3e ot
NPEAEATE HA CTPAHATA HA.

BECTHHKLT 1y

T0BCHa 3 Fonemyg
"
K2 et 2 o

MET YAPOBHY gay
24U YIPACIBAT § ATA UEpEMOMMS 5 coous TE;
>ATA UEPEMOHNA B 00oMs Tex napg




Kmeta.bg - the portal of
the Bulgarian municipalities

The Portal of Bulgarian Municipalities Kmeta.bg is one of
the fastest growing media groups in Bulgaria. It is the only
national media devoted to local authorities. Its publisher is
Brand Media Bulgaria. Our editions present in detail the work
of all 265 municipalities in Bulgaria, employing over 120,000
people from the municipal and regional administration. We
have a network of correspondents covering the territory of
the whole country.

Kmeta.bg is an easy way for everyone to learn about the
achievements of both big cities and smaller settlements. It
exists from the autumn of 2012, starting on the Day of the
Bulgarian Municipality - 12 October 2012. Each municipality
is represented in the portal with its own subpage, in which,
besides the leading news, its landmarks,

investment  opportunities, | oot G FibanK
projects under the  gK@NAK:
municipal  administration,

as well as a presentation of
the mayor are described.

The site was honored
with  the special prize
at  the Mediamixx 2013
International Media Festival
with a prize for journalism
in the field ,Supporting the
Bulgarian  Municipalities” at
the ceremony for awarding
the sixth prize-giving prizes of
the VIP Media Awards 2016.
Kmeta.bg received a prize
.Media of the Municipalities”
of the Association of Bulgarian
Municipalities 2016.

For its 5 years of existence, Kmeta.
bg has become one of the most widely
read information portals on the territory
of Bulgaria, with nearly a million readers
monthly. Over 500,000 people open their
news on the 30 regional Facebook pages

| T preoBrPAR

| aeacsaom |
T apeoB 1 HAKOTAYA B
UARPLKOBA

EK@NAK i

The website Kmeta.bg is
an easy way for everyone
to learn about the
achievements of both the

big and the smaller cities

.My City Is ...”. Another 150 000 readers expect the only free
newspaper of Bulgaria Kmeta.bg, which reaches every
point of the country. Created in June 2015, he has been
presenting the activities of Bulgarian local administrations
for more than two years.

Krmeta.bg organizes the only prestigious contests on the
tenitory of Bulgaria ,Mayor of the Month” and ,Mayor of the
Year”, in which he distinguishes the deserving mayors and
thus provides a platform for the good practices of the local
authorities. For the mayors, the Mayor of the Year competition
is particularly useful in boosting competition between them.
At the kmetnagodinata.bg platform specially created for the
national competition, the Bulgarians vote and thus express
their civic position and
evaluate annually the work of
the mayors and their teams.

For the past five years,
the ,Mayor of the Year”
competition has become an
important bridge between

MEN NAHOB
ANNATOOPMATA

4| _ ! local government, counfry
S " institutions and citizens. More
noptan ThEBﬂﬂneucl{m{T importantly, it has become
mﬁwmMmmemavm'.eu a platfform not only for a

race between the mayors
themselves. It has become a
center of ideas for changing
the living environment of
every Bulgarion citizen. The
competition is already an
informal  network  of local
institutions  and  authorities
that allows cities to exchange
good practices, show what they have
done, and fell about their benefits and
achievements.

The Mayor of the Year contest is a
unique initiafive that starts in Bulgaria
and will soon be held abroad as well.







690 - 850

€ /M2 A

AnapmameHmu
3a hpoga)kba

C 20pewa MuHepanHa Boga

MWHEPAMIHA BOAA BYELULMWUTE

Cneg npeuucmBaHe gocmuza 20pewa u cmygeHa Boga

go Bceku anapmamenm B komnnekca.

MINERAL WATERIN YOUR HOME

After special treatment — Ozonation and filtering, hot
and cold mineral water will reach each apartment.

CMABBHBBCEKU ANAPTAMEHT

0bpabomeHnama mepmanHa Boga ce xapakmepu3upa
¢ banHeoneuebeH edpekm npu gepmamumu, HeBpanauu
u Bu3nanumenHu npoyecu.

SPAIN EACH APARTMENT

The specially treated thermal mineral water will be
balneo-therapeutic (healing] in cases of dermatitis,
neuralgia and inflammatory processes.

*
BUCOYUHATA HANPO30PUNTE
E 102,50 METPA, B 3ABUCUMOCT
0T BUCOYNHATA HA MAPATETA
3AKOHKPETHUAT ETAX.

CUr'YPHOCT

MNgesma 3a 03eneHeH, nogpegeH, uucm u cuzypeH KunuweH
komnnekc e 8 ocHoBama Ha “BapHa cumu napk HOI'™".

— SAFETY

Our main goal is to create safe, well-arranged landscape and
clean residential complex.

N
4

varnacitypark.bg

L. +359 888 810 810
TR Viber

LEAOroguLIHA KSIMMATU3ALINA
KonBekmopu 3amecmBam u3usino kaumamuyu u napHo
npu oxnaXgaHe U omonseHue Ha goma. feomepManHama
eHepaus HamansBa ¢ go 40% cmemkume 3a buma.

YEAR-ROUND AIR-CONDITIONING
Convectors substitute air-conditioning and

heating units to heat and cool your home. Geothermal
energy reduces utility bills by up to 40%.

OPAMHAT/IEAKA

Hag 13 mempa dpeHcku nposopuu*

u ocmokneru Bpamu paskpuBam 180
2pagycoBa naHopamHa 2negka kom
BapHeHckomo e3epo u 2opucmama
BucouuHa dopmupawa Hoc Fanama.

Apartments for
sale with hot

thermal mineral water



vmware
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Codbug,
OyA. .[. M. AumumpoB”
16 A
www.vmware.com

16 A, G. M. Dimitrov
Blvd., Sofia
www.vmware.com
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VMware npogbaxaBa ga pazwupaBa
busHeca cu B 6GvA2apus

VMware e rhobaneH AaAep B cHepata HO OBAQUHUTE UH-
GPACTPYKTYPU U TEXHOAOTUMTE 3A BU3HEC MOOBUAHOCT. [Mpes
2017 1. opuncht B Codus OTOEASI3BA YCNELLIHO AECETUAETUE HA
GbArAPCKMS NA3AP, KATO 30 TO3K neproas VMware paspacTtsa
eKMNa C1 B CTPAHATA BAM3O YETUPKU MbTU, NPEBPBLLLAVKN Ce B
€AVH OT HaM-roAemuTe MHBeCTUTOPK B UT MHAYCTPUITA B pe-
moHa. VMware BbArapus € OCHOBEH Xbb 30 PA3PABOTKM U
MHOBAUMM HO KOMMNAHWUATA B pernoH EMEA (EBpona, bAanskus
M3TOK 1 APPUKA) 1 € CPeA ToN TPK KAKOUOBK CTPATEIMUYECKM
PA3BOVHK LeHTPOBe 3a VMware B CBeTOBEH MaALWa6. Komna-
HUSITA NAQHMPA AQ YABOM Kanaumteta ¢ A0 1500 ayLum B CAEA-
BALLNTE HIKOAKO FTOANHM.

H EKCcrniepTn3a HO MeXAYHOPOAHO HUBO

Cneunaamctnte 8 Codus pasnoAarar ¢ 60rata ekcnep-
TM3Q B OBAQCTIA HA BUPTYOQAU3AUMATA, YNPOBASHNETO 1 OB-
TOMQATU3AUUATA HO BUPTYAAHN WUHPPACTPYKTYPU, Bb3CTAHO-
BSIBAHE HA AQHHU NPV B6EACTBME, QHOAUSUPAOHE HO TOAEMU
MOCWBU OT AQHHN 1 APYTU. C PASHOPOAEH EKUM OT TAAQHTW OT
HOA AeCeT HAUMOHAAHOCTH, B BbATAPCKNSI ODUC CEe Cb3ATBAT
KAIOUOBM MPOAYKTU U PELLIEHWS 3Q HYXXAUTE HA HIKOW OT HON-
rOAeMUTE CBETOBHM KOMMNAHWN. YCNEXbT HO Cb3ACAEHNS NPe3
2015 T. LeHTbP 30 NPODECUOHAAHN CODTYEPHN YCAYTU U NEP-
COHOAM3MPOHN pelueHus (PSCOE) B bbArapus e eanH o1 Gak-
TOopUTe 30 AOBPUTE PE3YATATY HA KOMMNAHUATA B PErMOHA.
Couwara roamHa B Codust OTBAPS BPATU M AQBOPATOPUS 30

VHOBALUMN C PA3BONHA AEMHOCT B CHepaTa HA TEXHOAOTUNTE
c oT1BopeH koa (Open Source) n NHTepHeT Ha Hewata (loT).
Mpes roanHUTE KOMMNAHNATA € OTAMYABAHA C PeAMLa npec-
TMXKHM NPU3HAHMS OT KOHKYpCK Ha Forbes, Computerworld,
BAUT, Weblt n Apyrv 3a nOCTXeHns B OBAQCTTA HO MHOBALM-
nTe, pa3pabOTBAHETO HA MPOAYKTU U PA3BUTUETO HA TOAQHTU.

B MHBECTMLMM B YCTONYMBO OBPA3OBAHME

VMware BbArapusi aKTMBHO PAO3BMBA CAEABALLOTO MNOKO-
AeHMe UT cneumaAMcT Ypes3 Cb3ACGBOHETO HA YCTOMYMBM
OBPA30BATEAHN VHULMATMBI, CPEA KOUTO OKAAEMUM MO BUP-
TYQAU3AUMS 1 nporpammpaHe - VMware UT Akoaemmsl, AITHO
akaaemms Talent Boost, XaKATOHN 1 AeKUMM HO U3SBEHN AEK-
TOPW OT UHAYCTPUSITA. EAHO OT NOCAEAHUTE MHULMATMBK HA
VMware BbArapus B 103K MOCOKA € 6E3MNAATHA BUCOKOCKO-
pocTtHa Wi-Fi Mpexa 1 CBbp3aHATA C Hesl OBPA30BATEAHO
naardopma BbB DAKYATETA MO MATEMATUKA U NHGOPMATUKA
Ha Codurckung yHusepcutet ,Cs. KammeHT Oxpuacku”. Becuu-
K Te31 YCUAMS HO ekmna Ha VMware bbArapms ca HOCbPYEHM
CbC CNEeuMaAHATa HArpaaAd ,Engage” 3a UIAOCTHA AHIraXm-
POHOCT HO CAYXUTEAUTE B KOPNOPATUBHO-COLUMAAHN NPOEKTM
B KOHKYPCA ,[OAULLHUTE HOMPOAM 30 OTTOBOPEH BusHec 2016
HA BvArapckuns ¢opym Ha busHec Avaepute. VMware bBbara-
pus € OTAMYEHAa U B KaTeropumte ,PasButne HA YOoBELLIKUTE
pecypcKn”, ,busHec passutne” un ,CAyXUTEA HO TOAMHATA” B
roAvwHMTE Harpaam Forbes Business Awards 2016.

AvaHa CtedaHOBQ, YNPABASBALL AMPEKTOP HO PA3BONHUTE LieHTpoBe Ha VMware 3a bbArapus u
EMEA 1 AMpeKkTop 6u3HeC pasBUTUE 3a UHTErpPUPAHU NPOAYKTU U pelueHns Ha VMware 3a Eepona:

.Ipes nocregHume 10 eoguHu VMware brreapus ce npeBbpHA B eguH om HaU-cmpameaudyeckume U yc-
newHu yeHmpoBe Ha VMware Ha enobarHO HUBO. [pes eoguHume pa3Buxme gbA6OKQ BU3HEC U MEXHONO2UYHA

eKkcnepmu3a U bAgeogapeHue Ha moBa pabomum No egHU OM HAU-UHOBAMUBHUME peweHUs HO KOMNAHUSIMA.
Vimame 3a yen ga npeBepHem opuca myk B owje No-ampakmuBHA AOKQUUS 30 BbAOPCKU U YyXXgu cheyuanu-
cmu, Koumo ga pabomsam u xuBesm 8 Copus, 3aHanpeg uMame ouwje no-amMbuyuo3HU NNAHOBE U NO-KOHKpem-
HO W& NpUAOXKUM Cmpameauu 3Q U3gPKgAaHe HQ NOPME@OAUO OM NPOGYKMU, PELUEHUS U YCAyeU, 2eHepUpauu
npuxogu om 1 mapg. goarapa 3a VIMware. C HembpneHue odyakBame cregBaujomo gecemuremue.”
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VMware
eyes further
expansion in

Bulgaria

VMware is a global leader in cloud infrastructure
and business mobility. The office in Sofia celebrates
its 10 years of success and growth in Bulgaria. Since
2007 the company has invested significantly in
Bulgaria, quadrupling its workforce and becoming
one of the largest investors in IT in the region.
VMware Bulgaria is an innovation hub for the entire
EMEA region (Europe, Middle East and Africa) and
is one of the top three core strategic R&D sites for
VMware globally. The company plans to double its
team capacity in the region to 1,500 employees
over the next few years.

B World class expertise

The Sofia team has developed strong domain
expertise in technical areas such as core
virtualization, management and automation,
disaster recovery and analytics. With a diverse
workforce of more than fen nationalities, the
office in Sofia is responsible for serving the needs
of some of the world’s largest organisatfions. A
core component of the region’s success has
been the creation of the revenue generating
Professional Services Center of Excellence (PSCoE)
in Bulgaria in 2015. In the same year, the Sofia
office also established its innovation lab focused on
developing innovative technologies that support
emerging frends around Open Source and The
Internet of Things.

Throughout the years, VMware Bulgaria has
been recognized by Forbes, Computerworld, The
Bulgarian Association of Information Technologies
(BAIT), WeblIT and other reputable business, media
and industry organizations for its achievements in
the fields of corporate social responsibility, product,
human resources and business development.

H Investments in sustainable education

VMware Bulgaria is committed to actively
supporting the growth of the next generation of IT
talents by sustaining multiple educational initiatives.
These include academies in virtualization and
computer programming like the VMware IT Academy, the Talent
Boost summer academy, hackathons, prominent industry guest
speakers, efc. One of the latest inifiatives is the implementation of a
free high-speed Wi-Fi network throughout the main building of the
Faculty of Mathematics and Informatics of the Sofia University ,St.
Kliment Ohridski” and a specially developed educational platform
for the students. The tfeam’s continuous investments in education
have been recognized with the special ,Engage” award for overall
company and employees’ commitment to the community by the
Bulgarian Business Leaders organization at their 2016 Responsible
Business Awards forum. VMware Bulgaria has also won awards for
,Human Resources Development”, ,Business Development” and
LEmployee of the year” af the 2016 Forbes Business Awards.

Diana Stefanova, Managing Site Director EMEA R&D
& Strategic Business Development:

,Over the past 10 years VMware Bulgaria has
developed info one of the most strategic and
successtul sites for VMware globally with strong domain
expertise, driving some of the most innovative solutions
for VMware. Our goal is fo become an even more
afttfractive place for Bulgarian and foreign professionals
to come and work in Sofia. We will aim even higher
and apply strategies for product, solution and service
portfolio generating revenue of S1 billion for VMware
globally. If the past decade has shown what VMware
Bulgaria is capable of, | cannot wait fo see what's next”.,



Gugushev & Partners

—

yA. ,AkcakoB” Ne 11A,
emak 5, Codpug
1000, Borzapus

www.gugushev.com

11A Aksakov Street, floor 5,
1000 Sofia, Bulgaria
www.gugushev.com

AABOKATCKO APYXECTBO ,['yryLies 1 napt-
HbOPN” Ce HAPEXAQ CPEA AAEpUTE B CBOS

AgBokamcko gpykecmBo

AYHOPOAHM MPOBHWU AVPEKTOPUM U XKYP-
Hav kaTo IFLR 1000, Legal 500, Chambers

BPaHL. 30 NoBEYE OT AECET TOAUHU OT Cb- . rUZUUJGB U napmHovopu” and Partners. MocpeACTBOM CBOMTE NAPT-

LLIeCTByBAHETO CK KAHTOPATA € YyCniAa AQ

HbOpW OT Pontes 1 Lexwork International

ce OTAVUM HA MA3aPA HA MPABHM YCAYTU B npegaaza 6UmUKOBO AABOKATCKO ARYXKECTBO ,MyryLes v napTt-

BbArapus 1 peroHa Ha KoromsTouHa Espona
C BUCOKOMPODUAHU KAVUEHTWN, OBLLIECTBEHO-

anBHO 06C/\U)I(BC|H€ B HGg HbOPU” MOXE ACQ MPESAAOXWN HO CBOUTE

KAVEHTN BYTUKOBO MPOBHO OOCAYXBAHE B

3HOUMI MPOEKTV U COLUMAAHA QHFOXKMPC- 60 POpUCgUkuUU us HAQ HaA 60 opucanKLMn B HaA 100 Meranoan-
HOCT. Mpeaaraniki srcoko HiBo Ha npode-  BENGIONNT=FYs o) \U[elo RaloRelo = aao [l CC MO CBETA. 3APCAN MEXAYHAPOAHNS CY

CUIOHOAM3bM, MbBKABOCT U LLIMPOKOOBXBATHU
MPABHV KOHCYATOLMM, AABOKATCKO APYXKe-
c180 ,[yrylwes n noptHbOPKN” NPEeAOCTABS HO CBOUTE KAUEHTU
CMOKOWCTBME U CUMYPHOCT. AABOKATCKATA KOHTOPA € HOCUTEA HA
MHOXECTBO KOASKTVBHW HOMPOAW, A HEVHN CAYXUTEAU CBLLO Ca
OTAVYOBOHM 301 CBOUTE AUYHI NOCTUKEHNS OT OBTOPUTETHU MEX-

(1

OonuT 1 aBTOPUTET B KPAs HA 2015 T. KOH-
TOPATA HGele NOKAHEHA N CTAHA YAEH Ha
MEXAYHAPOAHUS OTAEA KbM AHTAMACKOTO MPOBHO OBLLECTBO.
Mpe3 2016 r. AABOKATCKO APYXecCTBO ,[yrylies 1 naptHLopn”
BeLle OTAMYEHO C HArpaAaTa , Han-A06pa OABOKATCKA KAHTOPA
B BbArapKs” HA rOAVLLHWTE HOMPOAM 3Q MPABOCHAME.

A Leading Law Firm

Gugushev & Partners Law Firm ranks among the leaders
in the business. For more than ten years of its existence
the firm has succeeded in distinguishing itself in the legal
services market in Bulgaria and Southeastern Europe with
high-profile clients, publicly significant projects and social
engagement. Gugushev & Partners Law Firm provides its
clients with comfort and security by offering a high level
of professionalism, flexibility and extensive legal advice.
The law firm is a winner of numerous collective awards,
and its employees are also distinguished for their personal
achievements from reputable international law directories
and journals such as IFLR 1000, Legal 500, Chambers and
Partners. Gugushev and Partners Law Firm can provide
its clients with boutique legal services in more than 60
jurisdictions and over 100 megapolises worldwide via its

T[T IR RN K AR (Mo RO VEREI ORI A  partners from Pontes and Lexwork Intemational. In 2016

more than 60 jurisdictions and over 100 megapolises worldwide
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Gugushev and Partners Law Firm was awarded as ,the
Best Law Firm in Bulgaria” at the Annual Justice Awards.



off ice@geostroy.com

DESIGN AND CONSTRUCTION OF
INFRASTRUCTURE PROJECTS

v METRO CONSTRUCTION
v/ ROAD CONSTRUCTION
WASTE MANAGEMENT
WATER MANAGEMENT

DESIGN AND CONSTRUCTION OF INDUSTRIAL PROJECTS

INDUSTRIAL BUILDINGS
MINING ENGINEERING

DESIGN AND CONSTRUCTION OF CIVIL PROJECTS

/MULTIFUNCTIONAL, RESIDENTIAL AND OFFICE BUILDINGS
TRADE AND HOTEL COMPLEXES
CONSTRUCTION OF CHURCHES

MINING ACTIVITIES
GEODETIC SERVICES

NMPOEKTUPAHE U CTPOUTE/ICTBO HA
WHOPACTPYKTYPHU OBEKTU
/METPOCTPOVITEHCTBO

/I'IbTHO CTPOUTENCTBO
/yI'IPABJ'IEHME HA OTNAAbUA
/YHPABHEHME HA BOAMU

NMPOEKTUPAHE N CTPOUTE/ICTBO HA
NMPOMMULLUNEHN OBEKTU

v VHOYCTPUATIHM CTPAIM
v MUHEH UHMKEHEPUHT

NMPOEKTUPAHE U CTPOUTE/ICTBO HA
FPAXAOAHCKHN OBEKTU

/IVIHOFOCDVHHLI,MOHAI'IHM, KUINLWHU N ODPUC CTPALN
/TbPFOBCI-(M N XOTEJICK KOMMNJEKCH
/XPAMOBO CTPOUTENCTBO

MWHHA AENHOCT

FrEOAE3NYECKU YCNYTU




Company Overview: Printing Solutions:

1000+

products

2 5 years Family 3,5m. € 2 3

on the market Business ﬁ turnover

vendors

over 30 employees

(LI L LTLI-
W W W W W W

New
400/0 generation \ Industrial solutions
7+ years in hired in [

20%

the company | 201 7 80%

Business solutions

8 O 0 customers for
o 10+ years
Values:

O P2P (people to people)
O (lients come first
O Professional Development

O State of the Art Technology Established position and trust on the market

GED

www.gedbg.com

Labels &
Packaging

Brand &
Digital Marketing

Graphic Design

Product photography

Design adaptation

Final artwork FAW

3D visualization and animation
Mock-ups

Color proofs

Printing: Digital, offset, flexo

hd =
Online and offline marketing
Brand & Corporate Identity
Marketing Strategy & Planning
Digital Advertising

Social Media
E-mail Marketing

O O0OO0OO0OO0OO0OOoOO o

OO O0OO0OO0Oo

O Campaigns & Event organizing Wine and Spirits

O Design & print -

O Product advertising w

O Marketing materials

O Focus on EU companies entering Bulgaria . Food and Beverage Pharmaceutical Household cleaners

T: 02 80 61 200 -+ office@gedbg.com « 36 Vasil Drumev Str., 1505 Sofia, Bulgaria

Follow us on Social Media: (f)@GEpLtd - (in) GED Ltd




3a komnaHusma: MeyamHu peweHus:

25

20QUHU
onum

3,5 MuA. €
20quweH
obopom

CemelHa
komnaHus

1000+

npogykma

23

gocmaByuka

Hag 30 caykumenu

W UUUUUU WU WU U
4 O 0/0 Ha3HayeHu

7+ 20QuHU MAagu kagpu
cmayk B npes3

komnanusima 201 7

a0 0D

LleHHOCMU:

O P2P (om xopa 3a xopa)

O KAueHmume Ha nbpBo macmo

O MNpodecuoHarHo pa3Bumue

O NocregHo nokoneHue mexHoAo2UU

20%

NHgycmpuaaHu peweHus

80%

bu3Hec peweHus

kaueHmu om
10+ 20gUHU

YmBbpgeHa no3uu,us Ha na3apa

bpaHg & www.gedbg.com Emukemu &
gu2umaneH mapkemuH2 onakoBku

[paduyeH gusalH
NpogykmoBa pomozpacus
D Aganmauus Ha kalouoBa Bu3us
(uHanHa nogzomoBka Ha ¢ainoBe
D 3a neyam - FAW

3D Bu3yaAu3auus U aHUMauug
PeaAHu mocmpu Ha onakoBku - Mock-ups

O 00O

O O OO

O OHAalH u opraliH mapkemuH2
CepmuduuupaHu uBemHu npobu
O bpaHg u kopnopamuBHa ugeHmMuYyHOCM
Neyam - guzumaneH, opcemoB, daekco
O Au2umanHa peknaama
O CouuaAHuU meguu % =
O Wmeilin mapkemuH2 @9
O OpzaHu3upaHe Ha kamnaHuu u cobumus
O Au3alH u neyam AnkoxonHa Kosmemuka .
O NpogykmoBa pekaama A UHgycmptﬂ =
O W3pabomka Ha mapkemuHz Mamepuaau /g bt @
O @okyc Bopxy eBponeiicku komnaHuu,

HaBAU3awu Ha nasapa XpaHumeAHo-BkycoBa (apmauus BbumoBa xumus

npomuwAeHoOCM

meA.: 02 80 61 200 - officec@gedbg.com ¢ 1505 Codus, yA. Bacua ApymeB N2 36

CAegBalime Hu B CouuanHume mpexku: @ @GEDLtd - @ GED Ltd
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DEVIN

AEBMH EAA
2p. Codpug, ya. ,TuHmaBa”

13B, B8x.A,em.5

office@devin-bg.com
Tea.: 070017707

(HO ueHama Ha eguH

2pagcku pazeoBop om

UaAaMa CMPAaHQ)

DEVIN JSC
Sofia, 13B Tintyava Str.,
Entr.A, et.5
office@devin-bg.com
Tel.: 070017707 (at the
price of one city call from
the whole country)

OmzoBopHo AugepcmBo, ocHOBAHO
Ha aBmeHmuyYyHoCcM U YecmHocm

Koe otanuasa ycnewHnte KOMNAHUM OT NOCPEACTBEHU-
1e? LleHHoctnte? NHBectnumnte? Xopara? Cipatermmre?
Ad, BCUYKO N3BPOEHO AOTYK, HO N YMEHNETO AQ PA3KA3-
BAT CBOYTA AMYHA MCTOPWUS. MIcTopudTa, KOSTO NpeBpbLyd
NPOAYKTA B HELLO NoBeYe OT AIOBUMA MAPKA, A UMEHHO - B
HEPA3AEAHO UACT OT HOUMHA HU HA XMBOT.

KaTto coOunManHO OTTOBOPHA KOMNAHUS, ,AEBUH" CUCTEM-
HO MHBECTMPA B COLMAAHN U OBPA30BATEAHN UHULIMATUBA,
NOCBETEHN HA 3APCABOCAOBHATA XMAPATALNS. MUCKITA HAO
KOMNAOHKUSITA € AQ NPOU3BEXAQ BUCOKOKAUECTBEHN NPOAY-
KTM NO HAW-AOBPUTE MEXAYHAPOAHN CTAHAQPTU, KAKTO Y
AQ AOMPUHACS 3Q PA3BUTMETO HO OBLLECTBOTO, ONA3BAHE-
TO HO OKOAHOTA CPEeAQ U FPUXATA 30 3APABETO HO ObArAP-
CKUTE NOTPEOUTEAN.

OT roanHn ,AeBUH" € BOAELL NPOU3BOAUTEA U AMAEP HA
nasapa HA B6YTMAMPAHA BOAQ B BbArapwus. Vssopurte HA
BOAQTA U MSCTOTO HA BYTUAMPAHE Ce HAOMMPAT B €KOAO-
TMYHO YMCT PAMOH B PErMOHA HA rpaa AEBUH, B CbpLETO
Ha Poaona nAQHWHA. MUHEPOAHATA U U3BOPHATA BOAQ C
Mapka DEVIN ce oTAM4yaBAT C YHUKAAEH CbCTOB, AOKO3QAH
NPOWN3XOA U HEMNOBTOPVMMK BKYCOBM KAUYECTBA, KOWUTO U
NPEBPLLLAT B NPEANOUNTAH NPOAYKT 34 MUAMOHN GBbATAP-
CKW notpedutean. NpoaAyKToBaATA rama HA , AE€BUH" BKAIOU-
BA MUWHEPAAHQ, WM3BOPHA, TPAMNE3HA U FA3sMpAHA BOAQ.
KoMnaHnata e Cblo TaKa AUCTPUBYLMOHEH NAPTHLOP
Ha eHeprunHute Hanutkn Red Bull 1 nAocpaOBUTE COKOBE
Granini 3a bbarapus. Oupmara e 6asnpaHa B Codus m
PA3NOAAra CbC COBCTBEHA TbProBCKA U AUCTPUBYTOPCKA
MPEXA C HAUMOHAAHO NOoKputne. KbM HACTOSLLMS MOMEHT
DEVIN vma Haa 500 cAyXUTeAM, onepupanki B PONOH C
TPOANUNOHHO BUCOKA 6e3paboTmua.

Nctopuara Ha ,AeBVH” € HEPA3PMBHO CBbP3AHA C yC-
nexa. KakBa obauve e nevyeArBlIaTa GpopmMyAd? Bucoka
CcTeneH HA OTTOBOPHOCT M AOSAHOCT KbM MOTPEbUTeAnTe,
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MHBECTNMUMN B MHOBALWW, HOBM TEXHOAOTUN N PA3BUTME HA
CAYXNTEAUTE.

.BapBaM, ue uoBek TPI6BA UCTUHCKM AQ OBMUYA TOBA,
KOETO NPAOBK, 30 AQ MMA ycneX. CblLoTO BAXM 1 30 KOMNA-
HUMTE. 30 AQ BbAE €AHO KOMMNAHWS YCNELWHA, TS TPSI6BA AQ
Ce rpuxn 3a XopaTa CK, 3a MECTHUTE OBLIHOCTM 1 30 peru-
OHQ, B KOWTO Ce pa3BMBA. B HOWKMS BU3HEC € MHOTO BAXKHO
BCEKNM OT HAC AQ BbAE UBKAIOUMTEAHO OTTOBOPEH. 3dlLLOTO
NPOACBAME BOAQ, 6€3 KOATO XMBOTbT € HEBL3MOXEH. PO-
AONNTE CA HAWMST AOM, AYLIQTA HA NPOAYKTA, KOWTO NPO-
n3Bexaame. Hue ocb3HABAME CBOSITA POAS 30 ONA3BAHETO
HQ TO3M LEHEH NPUPOAEH PECYPC N CEe TOPAEEM C Hero”
- KOMeHTNpa Tomac KpeHbayep, U3NMbAHUTEAEH AUPEKTOP
Ha ,AeBuH” EAA.

Mpes3 mapt 2017 r. ,AeBMH" 6€ NPUAOBUTA OT BEArUn-
CKATa KOMNAHMsg CnaAeA 1 BeYe € UACT OT BbAHYBALLMS
yCnex Ha eAHa OT BoAelUnTe BYTUANPALLN KOMAOHUM B 3a-
naaHa EBpona - npounsBoaMTeEA HO MapkuTe: Spa (bearns),
Watwiller (OpaHums), Carola (Oparums) 1 Brecon Carreg
(Yenc). Cnopen € AMaep B OBAACTTA HA YCTONUMBOTO PA3-
BUTME B beArns n ce ropaee ¢ NOCTUXEHNSATA CU B OBAAC-
TTA HO 3APABOCAOBHATA XMAPATALNS 1 MPOM3BOACTBOTO HA
HOTYPOAHN NPOAYKTU; OMA3BAHETO HA OKOAHOTA CPEeAq:;
FPVXXATA 30 CAYXUTEAUTE, HOMOASBAHETO HA OTNAAbUUTE
N NOTPEBAEHMETO HO BOAQ, EHEPIVS U PEeCYypPCU, A CbLLO
TAKA NOCTUFOHETO HA HEYTPAAHOCT NO OTHOWEHWE HA Bb-
TAEPOAHUTE EMUCUN.

LAEeBVH” N CNAAeA CA AHFAXKMPAHN C AbATOCPOUYHOTO
YCTOMYMBO MKOHOMWYECKO, COLMAAHO N EKOAOTUYHO PA3-
BUTME B BbArApPUS M CUCTEMHO MHBECTUMPAT B PEMMOHA HA
AEBUH N 30eTOCTTA HO HAUMOHOAHO HMBO. KATO ropA Kop-
NOPATMBEH TPAXAQHUH, ,AEBMH” We NPOABAXM AQ AQBA
npumep, AQ HACBbPUYABA M PA3BMBA TOAQHTUTE, KOKTO W
LLEHHOCTUTE CU1 B NOA3A HA OBLWECTBOTO.



Responsible leadership, created
by authenticity & honesty

What distinguishes successful companies from mediocre
ones? Values? Investments? People? Strategies? Yes, all of this,
and the ability to tell their own story. The history that turns the
product intfo something more than a favorite brand, namely -
an integral part of our lifestyle.

As a sociadlly responsible company, Devin systematically
invests in social and educational initiatives dedicated to healthy
hydration. The mission of the company is to produce high
quality products according to the best international standards
as well as to contribute to the development of the society, the
protection of environment and the health care of the Bulgarian
consumers.

Foryears, Devin hasbeen the leading bottled water company
in Bulgaria. All sources and the bofttling facility are based in the
ecologically clean and pure region of Devin, in the heart of
Rhodope Mountain. The mineral and spring water under DEVIN
brand have unique composition, proven origin and incredible
taste qualities, which make them a preferred product for millions
of Bulgarian consumers. The product range of Devin includes
mineral, spring, table and carbonated water. The company is
also the distribution partner for the energy drinks Red Bull and

Granini fruit juices in Bulgaria. The company is operating a
national sales & distribution network, headquartered in Sofia. At
present, DEVIN has over 500 employees, operating in a region
with traditionally high unemployment.

The story of Devin is inextricably linked to success. But what
is the winning formula? High level of responsibility and loyalty
to consumers, investment in innovation, new technologies and
employee development.

| believe that one should really love what he does to be
successful. The same goes for companies. For a company o be
successful, it must take care of its people, local communities,
and the region in which it develops. In our business, it's very
important that each of us is extremely responsible. Because we
sell water without which life is impossible. Rhodope Mountains
are our home, the soul of the product we produce. We are
aware of our role in preserving this valuable natural resource
and we are proud of it”, Devin Chief Executive Officer Mr.
Thomas Krennbauer commented.

In March 2017, Devin became part of the Spadel Group
and now is part of the exciting success of one of the leading
bottled water companies in Western Europe with the brands:
Spa  (Belgium), Watwiller (France), Carola (France) and
Brecon Carreg (Wales). Spadel is a leader in sustainable
development in Belgium and is proud of its achievements in the
field of healthy hydration and production of natural products;
environmental protection; employee care; reducing waste and
water consumption; energy and resources, as well as achieving
carbon neutrdlity.

Devin and Spadel are committed to long-term sustainable
economic, social and environmental development in Bulgaria
and will continue to invest strongly in the region of Devin and
the employment of its nationwide workforce. As a proud
corporate citizen Devin will confinue to lead by example and
nurture talent as well as values across and to the benefit of
society.



LeHmpanHo ynpaBaeHue
6UA. ,KHa3 Ar. AoHgykoB” 68
1504 Cocpug
Tea: +359 2 9267 111
http://www.generali.bg

Headquarter
68 ,Knyaz Al. Dondukov” bivd.
1504 Sofia
Phone: +359 2 9267 111
http://www.generali.bg

[luoHep Ha 3acmpaxoBameAHus na3ap

LAxeHepaoam 3actpaxoBaHe AA e JacT ot Generali Group,
KOSITO € HE3ABUCUMA UTAAVOHCKA rpyna, Cb3aaAeHA npes 1831
I. CbC CUAHO MEXAYHAPOAHO MPUCHCTBME. TS € Cpea BOAELLM-
T€ 3ACTPAXOBATEAM B CBETOBEH MALLAH U € NPEACTOBEHA B HOA
60 CTPOHM, C OBLL NPEMNEH MPUXOA, HOAXBBPAALL 70 MUAMOPAQ
eBpo npe3 2016 1. C Haa 74 000 cAyKuteAv no LeAms CBat 1 55
MUAVOHQ KAVEHTI, [PYNATa 3aemMa AUASPCKA NO3MLMS HO 30NAA-
HOEBPOMNENCKMTE NA3APU 1 BCE NO-BAXKHO MICTO HA NA3apuTe B
LleHtpanHa 1 MisTouHa EBpona, kakto 1 Asung. Mpes 2017 1. [pyna
AXeHepOoAn Belle BKAIOUYEHO B KAQCAUMSITA
Ha Corporate Knights 3a Ham-yctonumsmte
KOMMOHWM B CBETOBEH MALLA6.

LLxeHepam 3acTpaxoBaHe” AA e Ao-
6VMA MAPKA HA NOTPEBUTEAUTE B KATETOPUS
,3ACTPAXOBATEAHN KOMMNOHUU 1 BpoKkepn”
302016 12017 .

LxeHepaam 3actpaxosaHe” AA e xe-
AQH MOPTHEOP KOKTO 30 MHAMBUAYOAHUTE KAU-
€HTW, CPEAHNS N APEBEH BU3HEC, TaKA U 30
FOAEMUTE KOPNOPATMBHM OPTAHM3ALIMN, KOTO
1M NPEAOCTABS BUCOKOKQUECTBEHM YCAYTU U
NPOAYKTU, C LEA YAOBASTBOPSIBOHE HO BCUUKM TEXHM OUCKBAHMS
1N NOTPEBHOCTU. BM3NGTA, MUCUSTA U LEHHOCTUTE HO KOMMNOHMS-
TA NOCTABAT KAVEHTA B LIEHTbPA HAO AEMHOCTTIA HA |, AKEHEPAAM
3actpaxoBaHe” AA. Ypes Bb3anpreMAHE AeAHATA TOUKA HA KAM-
€HTA HME Ce CTPEMUM ACQ MPEABUANM W OTTOBOPUM HO KUTEN-
CKUTE MOTPEBHOCTM HA XOPATA, NMPEAAQranKN PA3HOOBPA3HM
3ACTPOXOBATEAHU peLleHuns. TpoaykTute Ha ,AKeHepaam 30-
CTPOXOBOHE" AA MMAT 3a LEA AQ GbACT AECHWN U AOCTBIHN, AC
ObAQT PABMPAEMM N NPAKTUYHN, KOETO O3HAYABA HAN-AOBPOTO
3ACTPOXOBATEAHO MOKPUTUE HA QAEKBATHA 1 AOBPA LeHa. Hue,
LAXXEHEPOAAM, CME NO-A0BPU, NO-AUHAMMYHN 1 NO-6bP3n!

EAHO OT HOW-LEHHUTE NPEAVMCTBA HA APYXXECTBOTO € MPEA-
AQrOHETO HA MPOAYKTN OT BCUUKN CHEPU HO 3QCTOAXOBATEAHNS
BU3HEC, HOBATVBHW PELLEHMS B OBACQCTTA HAO OBLLOTO 3ACTPO-
XOBAHE. ,AKeHepaAn 3acTpaxoBaHe” AA PA3BMBA AEVMHOCTTA
cu ypes noeeye o1 170 odu1ca B LSIAQTA CTPAHA. 30 NO-A0BPOTO
OBCAYXBOHE U YASCHEHME HA AVKBUAQUMOHHNS MPoLeC KOMNa-
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Ookycbm Ha AkeHepanu
3acmpaxoBaHe AA B
QbA20CPOYEH NACH €

HOCOUeH kom Augepcka
no3uyus B8 npogaxkéume
Ha gpebHo B bvAzapus

HUSTA PA3KPN 15 AMKBUAQLMOHHM LEHTBPA HA TEPUTOPUATA HA
LSIAQTA CTPAHA. Halumte npoayktn ce npeaaarat ot 1066 areHtn
1 309 6pokepw. MpeumnsHO N3rpPAAEHATA MPEXa OT OdUCK ACBC
Bb3MOXHOCT 30 ©bP30 1 KAYECTBEHO OBCAYXBAHE HA KAUEHTUTE
N U3MbAHSBOHE HO NOETUTE AHICXKUMEHTA.

LAKeHepaAn 3acTpaxoBaHe” AA € eAHa OT HAW-ONUTHUTE
KOMMAHMM B OBAQCTTA HO MEAMUMHCKOTO 3ACTPOXOBAHE. ,30-
KPUAQ” € EAHO OT MbPBUTE APYXECTBA 30 AOBPOBOAHO 3APOB-
HO OCUIYpPSIBOHE, CPEA AVMAEPUTE HA MA3APA, MPUTEXOBALLO
cobctBeH MEeAMUMHCKM LEHTbD 30 W3BbH-
BOAHMYHA NoMOoLL. KATO TEHAEHLINS OUYAKBO-
ME MHTEPECDHT KbM 3ACTPAXOBKUTE AC NPO-
ABAKM AQ HOPACTBA, NOPAAN HOCTLNBALLATO
AVTUTAAM3ALMS, KOSTO PA3BMBA N YCKOPSIBA
npouecuTe Ha NPOACKOU N OBCAYXKBAHE HA
KAVIEHTW,

DoKycbT HO AXXEHEepaAu B AbATOCPOYEH
MACGH € HOCOUEH KbM AMAEPCKO MO3ULMS B
NPOACKOUTE HO APeBHO B BbArapus, karo
NPeAAara CTOMHOCTHM  3ACTPAXOBATEAHU
MPOAYKTU U PEeLIeHUS HA CBOUTE KAUEHTU
upes NPOAYKTOBUTE CU AVHUM:

v/ ABTOMOBUAHO 3ACTPAXOBAHE

v VIMyLLIECTBEHO 3ACTPOXOBAHE

v/ 3APOBHO 3ACTPOXOBAHE

v/ TEXHMUYECKO 3ACTPAXOBAHE

v/ 30CTPAXOBKM HQ OTTOBOPHOCTU

v 3ronoAyKa & MOMOLL MK MbTyBAHE

v/ CeACKOCTONAHCKO 3ACTPAXOBAHE

v/ MopCKO 1 OBUALMOHHO 3ACTPOXOBAHE

[MOBEAEHNETO HA KAVEHTUTE, KOWUTO M3MOA3BAT 3ACTPAXOBO-
TEAHW YCAYT, CE€ NPOMEHS EXEAHEBHO, KOKTO 1 HEMPEKLCHATO
PA3BMBALLATA CE HYXAQ OT MHGOPMALMOHHN TEXHOAOTUM - TOBA
nopaXAa ,AKeHepaAn 3actpaxoBaHe” AA AQ PA3PABGOTBA U
NPEAAAra BUHAM HO BBbATQPCKMS NA3AP MHOBATUBHIN PELLEHMS -
No-A0BPU, NO-AVUHAMMYHM 1 NO-BbP3M NMPOAYKTU U YCAYTU.



The focus of
Generali Bulgaria

Insurance AD in the
long run is directed
to a leading
position in retail
sales in Bulgaria

Pioneer on the insurance market

Generali Insurance Bulgaria is part of Generali Group which
is an independent, Italian Group, with a strong international
presence. Established in 1831. It is among the world’s leading
insurers and it is present in over 60 countries with fotal premium
income exceeding €70 bilion in 2016. With over 74,000
employees in the world, and 55 million clients. The Group has
a leading position in Western Europe and an increasingly
significant presence in the markets of Cenfral and Eastern
Europe andin Asia. In 2017 Generali Group was included among
the most sustainable companies in the world by the Corporate
Knights ranking.

In 2015, Generali is the only insurance company included
in the MIT Technology Review for the 50 smarter companies
in the world. Generali Insurance Bulgaria is a favorite brand of
consumers in the insurance and brokerage category for 2016
and 2017.

Generalilnsurance AD is a strategic partner for big corporate
organizations as well as individual clients, medium and small
businesses providing them high quality services and products in
order to meet all of their expectations and needs. The vision, the
mission and the values of the company places the client in the
center of the activity of Generali Insurance AD. By perception
the client point of view, the company strives to anticipate
and respond to the people’s life needs, offering a variety of
insurance solutions. The products of Generali Insurance AD are
aimed atf being easy and accessible, understandable and
practical, which means the best insurance coverage at an
adequate price.We. Generali are Smarter, Faster and Simpler!

One of the most valuable advantages of the company
is offering products from all spheres of insurance Business,
innovative solutions in the area of general insurance. Generali
Insurance AD operates through more than 170 offices across
the country. For better service and facilitation of the claims
process, the company has opened 15 claim centers in the
country. The products are offered by 1,066 agents and 309
brokers. The precisely built network of offices enables fast and
quality customer service and fulfiling the commitments.

Generdli Insurance AD is one of the most experienced

companiesin the area of medical insurance, among the market
leaders with its own Medical Center for Outpatient Care.

As a frend, Generali Insurance AD expect insurance inferest
tfo continue to grow, as a result of the digitalization which
develop and accelerate the sales and the service processes.

The focus of Generali Insurance AD in the long-term is
directed to aleading position in retail sales in Bulgaria by offering
valuable insurance products and solutions to its customers
through its product lines:

v Car Insurance

v Property Insurance

v/ Health Insurance

v Technical Insurance

v Liability Insurance

v/ Accident & Travel Assistance
v/ Agricultural Insurance

v/ Marine and Aviation Insurance

The behavior of the users of insurance services is changing
rapidly, as well as the constantly evolving information
technologies - this leads Generdli Insurance AD to develop and
to provide always innovative solutions on the Bulgarian market -
simpler, smarter and faster products and services.



DISCORDIA

www.discordia.eu

Auckopgua - HageXgHocm U
ycmouuuBocm upe3 uHoBauuu

~JAuckopgua” e egHa om HaU-uHOBamuBHuUMe
U 6bp3opacmiaulu  MPAHCNOPMHO-AORUCMUYHU
komnaHuu B8 EBpona. CpegHozoguuwHUIM pacmex
Ha komnaHugma B8 nocaegHume 4 2oguHuU e 35% -
40%, kamo BneuamasB8aulo €, ye mou € 2EHEPUYEH.
LAuckopgua” npuaaza B8 gelHocmma cu gecemku
UHOBAMUBHU peweHus, koumo noBuwaBam 3Ha-
yumeaHo edekmuBHocmma, cb3gaBam Bucoku
cmaHgapmu B kayecmBomo u npaBam pacmexka
ycmouuuB 3a npogbAkumeAeH nepuog om Bpeme.
Cb3gaBam ce pa3AUYHU Om gocezawHUMe CMaH-
gapmu B8 ynpaBaeHuemo u KOHMPOAQ HA Bu3Hec
npouecume, koumo nogo6pgaBam 3HAYUMEAHO
CpegHaMa peHMABbUuAHOCM 30 OompacbAd. [TOA3-
Bauku uHoBamuBHOCM-
ma kamo ¢yHgameHm 3a
cBoemo pasBumue, ,Auc-
kopgua” okasBa BAusHue
BbpXy NPOMIHOMA HA MU-
cAeHe B ueaug cekmop.
OCHOBHU napmHbOopu B
moBa omHOoWeHUe ca:
Microsoft dynamics NAV,
Navitrans, Transics, Map
& Guide. M3BbH UHBecmu-
yuume 8 uHoBayuu, ,Auc-
kopgua” e uHBecmupa-
AQ B ocHOBHU akmuBu 3a
geldHocmma cu Hag 65
MAH. eBpo. KomnaHusma
NPOMEHS  PA3dbupaHemo,
ye uHBecmuyuume B HAU-
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HOBU u ckbnu BucokomexHOAO2UYHU U ona3Bauju
okoanHama cpega akmuBu Bogam go Hucka peH-
mabuAHocm. HanpomuB, cbc cBoume akmuBu
CbC CcpegHa Bb3pacm om 1 20guHA U 3 meceya u
B8 msacHo napmHbopcmBo ¢ VOLVO Truck, SCANIA,
Schmitz Cargobul, Michelin, Shell, mga gokas3Ba 06-
pPAMHOMO.

HacbpuaBauku HoBamopcmBomo U HecmaH-
gapMHOMO MUCAeHe U gelUcmBue Ha xopama om
ekuna cu, ,Auckopgua” cb3gaBa y mgax ecmecm-
BeHa momuBayug u aHzakupaHocm B PoOASIMA UM
Ha dakmop, BAuseuy Bbpxy NpomMeHume Ha cBema,
npeBpbwadku 20 B8 egHO NO-gOBPO U YUCMO MJC-
mo 3a kuBeeHe.

Xpucmo XpucmoB, ocHoBamen, uznbAHUMEAEH gupekmop u

maxkopumapeH cobecmBeHuk Ha ,Auckopgua” AA:

BapBam, ye noroxkumerHomo mucareHe gaBa apeyMeHmu 3Q gBukeHue
Hanpeg. Cekmop TpaHcnopm u Aoceucmuka e ocBobogeH om MOHONOAU
u 3amoBa cme npuwnopeHu om koHkypeHyusma. Camo B beareapus ¢up-

mume 8 mo3u cekmop ca Hag 20 xunagu, a B8 yeaus EBponedcku cbio3 me
ca cmomuyu XuAsigu. Ako He cu koHkypeHmocnocobeH, HamMaul HUKakbB
WaHC ga pacmew u ga npocnepupaw. Ho ¢ peweHusma cu EBponed-
ckama komucus Bausie 3a HamansiBaHe Ha KoHkypeHmMocnocob6HoOCmMmMa Ha
usmoyHoeBponedckume koMnaHuu ¢ npeghroxeHus om Hes Takem , Mo-
6unHocm”, a B peayamam Ha moBa we ce yBeauyu yeHama Ha mpaHcC-
nopmHyume ycAyeu 3a yeaus eBponedcku 6usHec,




Discordia - reliability and
sustainability through innovation

Discordia is one of the most innovative and fast-growing
fransport and logistics companies in Europe. The average
annual growth rate of the company in the last 4 years is 35% -
40%, and it is impressive that this is generic. Discordia implements
dozens of innovative solutions that significantly increase the
efficiency, create high standards in the quality, and make the
growth sustainable over a prolonged period of fime. Different
from the current standards of business processes, management
and control have been created, which significantly improve
the industry’s average profitability. Adopting innovation as a
foundation for its development, Discordia has an impact on the
change of thinking across the whole sector. Key partners in this
regard are: Microsoft Dynamics NAV, Navitrans, Transics, Map

Hristo Hristov, founder,
executive director and major

shareholder of Discordia AD:

| believe that positive thinking
gives arguments for moving forward.
The Transport and Logistics sector
is exempt from monopolies and is
therefore driven by competition.
In Bulgaria alone, there are over
20,000 companies in this sector and
in the entire European Union there
are hundreds of thousands. If you
are not competitive, you have no
chance to grow and prosper. But
with their decisions, the European
Commission influences the
reduction of the competitiveness of
Eastern European companies with
the proposed by them ,Mobility”
Package, and as a result of this the
price of transport services for the
entire ‘European business will be
increased.

& Guide. Besides investing in innovation, Discordia has invested
over 65 milion euros in core assets. Discordia changes the
understanding that investing in the latest and most expensive
high-tech and environmentally-friendly assefs leads to low
profitability. On the contrary, with its assets having an average
age of 1 year and 3 months and in close parthership with
VOLVO Truck, SCANIA, Schmitz Cargobul, Michelin and Shell, it
proves the opposite.

By encouraging the innovation and the unusual thinking
and actions of the people in their team, Discordia creates a
natural motivation and engagement in their role as a factor
influencing the changes of the world, making it a better and
cleaner place to live in.
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TYK CbM YOBEK
TYK NA3APYBAM

1784 2p.Codous
6yA. .Uapuepagcko woce”
No.115 M, cepaga A,
em.3., ocpuc 3.1. _ )
1784, Sofia P VX

dm M02a3uHUMe - ABUMOMO MICMO
30 na3apyBaHe Ha gpozepudHu cmoku

C HaBAM3AHETO U B BbArapust npes 2009 roanHa, dm npeAAOXm
M3USIAO HOB GOPMAT 3A NA3APYBAHE HO APOrEPUINHIA CTOKM, KOUTO
NOCTABS B LLEHTBPA HO AEMHOCTTA YOBEKA - KATO KAUEHT, CAYXUTEA
WA NAPTHLOP. TAKA KOMNAHNSTA BHECE Y HOC CBOS YAODEH U NPEA-
NOYMTAOH B EBPONA MOAEA HO NA3APYBAHE HA CTOKM 301 AVYHQ XUTVE-
HQ, KO3METVKA, 3 6ebeT0, 30 AOMALLHUTE AOBVIMLM, 30 NOYNCTBA-
HEe HO AOMA U TOKQ HATATBK. TOM MPEAAQra OrPOMEH
1360p o1 Haa 14 000 NPOoAYKTA HO €AHO MSCTO, B6bP30
1N YAOBHO NA3APYBAHE N KOMNETEHTHA KOHCYATALMSI.

MarasuHute Ha dm BbArapums 6bp30 ce Npesbp-
HOXA B AOBMMO MSICTO 30 MOKYNKA HA APOrepUiiHA
CTOKM 1 30 30MNO3HABAHE C NOCASAHUTE TEHASHUNM 1
MHOBALMM B CEKTOPA. B pe3yATaTr HA TOBA NPE3 NOCASAHUTE TOANHN
dm BbArapus otunta AByUMGPEHN PbCTOBE HO 060POTA - HaA 20%
30 2016 ropvHA 1 6AM30 16% 30 2017 rOAMHA.

3a AQ e BAM30 AO XOPATA, KOMMNAHKSTA OTKPKMBA U 8-10 HOBM MO-
FO3MHA TOAMLLHO M KbM Kpaist Ha 2017 roamHa 6post v e 71 B 25
rpaaa. Taka dm BeArapms € Ha-FoAIMATA BEpUra, CNeUmaAn3npa-
HQl B TbPrOBWSI C APOTEPUINHM CTOKM Y HAC.

dm: Tyk com uoBek,

myk nazapyBam

HasAM3aHeTo Ha dm B BbArapus NPOMEHM 1 PA3BUPAHETO 30
COBCTBEH BPAaHA. MapKuTe HO KOMMNAHKATA BbP30 CTAHAXA GOBO-
PUTN HO KAEHTUTE C BUCOKOTO CU KQUECTBO HA PA3YMHA LeHa. Te
Ce NPOM3BEXAAT OCHOBHO B [€PMAHMS NO HAM-BUCOKM CTAHAQPTH,
Bb3MOXHO HAM-LLOASLLO OKOAHATA CPEeAd U He Ce TeCTBAT BbpXY
XMBOTHW. 3aToBA M Balea, alverde, babylove 1 dmBio ca cpea
HAW-PA3NO3HABAEMUTE CODBCTBEHW OPAHAOBE
Y HOC, CNOPEA PA3ANYHA MAPKETUHIOBM NPOYY-
BAHMSI.

KomnaHmsiTa € eAHa OT MAAKOTO, KOUTO MMAT
CBOW BPOHAOBE CepPTUOMUMPAHA HATYPOAHA
KO3MeTVKa - alverde n 61o xpanu - dmBio. Te
CbCTOBASIBAT OFPOMEH MPOLEHT OT NpeaAaranmte 6A13o 900 61o u
HATYPOAHM NPOAYKTA - 440 OT T9X Ca CepTMOUUMPAHA HOTYPAAHA
Ko3meTnka, 180 - 6ebellkn XpaHn, a Apyrn 270 Ca BUOXPAHK 3a
Bb3PACTHU.

dm BbArapms e NpOAbAXKM PA3BUTUETO CU 1 BCE NOBEYE XOPA
LLle MOraT AQ Ce Bb3MOA3BAT OT YAOBHMS MOAEA 30 NA3APYBAHE HA
APOrEPUNHM CTOKM Ha dm.

dm stores - the favorite place
fo shop for drugstore goods

With its entry into Bulgaria in 2009, dm has offered an entirely
new format for drugstore goods shopping, which places the
person in the center of the activity - as a client, employee or
partner. Thus, the company has brought to us its convenient
and Europe's preferred shopping model for personal hygiene,
cosmetics, baby, pet, home cleaning and other goods. It offers
a huge selection of over 14,000 products in one place, fast
and convenient shopping and competent
consultation.

To be close to the people, the company
is also opening up to 8-10 new stores per
year, and by the end of 2017 their number is
71 in 25 cities. Thus, dm Bulgaria is the largest chain specialized
in the trade of drugstore goods in the country.

The company's brands quickly became the clients’ favorites
with their high-quality at a reasonable price. They are produced
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dm: Here | am a person,

here | am shopping

mainly in Germany at the highest standards, as environmentally
friendly as possible and they not tested on animals. That's why
Balea, alverde, babylove and dmBio are among the most
recognizable brands in the country, according to various
marketing studies.

With its own brands, dm also meets the yet growing infterest
in the healthy lifestyle. The company is one of the few to have
its own brands of certified natural cosmetics
- alverde and bio foods - dmBio. They make
up an enormous percentage of the nearly
900 bio and natural products offered.

The company wil confinue ifs
development, and more and more people will be able to take
advantage of the dm’s convenient drugstore goods shopping
model. The plans for 2018 are to open 8-10 new stores and the
investments will be over BGN 7 million.
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Adku Mu fpyn AA
Cocdbua 1407
OyA. YepHu Bpox”
Ne 59 A
Ten.: #3592 8169900
www.gpgroup.bg

G.P. Group JSC.
Sofia 1407
59A Cherni Vrah Blvd.
Tel.: +3592 81699 00
www.gpgroup.bg

Aa npaBuw moBa, koemo mpa66a,
kakmo mp968a

Lxn M Tpyn AA € eArH OT AMpepute B CTPOUTEAHMUS
OPAHLL B BbArOpKS CbC CEPUO3EeH ABTOPUTET U NPU3HAHKE
B U3IPAXAOHETO HA MHOPACTPYKTYPHN OBEKTU, NPOMULLAE-
HW, OBLWECTBEHM N XUAULWHN CTPAAM N KOMIAEKCHU, BEH3U-
HOCTAHUMK, CNOPTHU CbOPBXEHUS U APYTU.

[OAIMA UaCT OT PA3WNPEHMNETO HO COPUNCKOTO METPO
e AeAo HO Axu Tn Tpyn AA - 5 narpaaeHn CTaHumm mn 3
B MPOLUEC HA M3MbAHEHNE, 3AEAHO C TyHEeAUTe N UHOPA-
CTPYKTypaTd. YaCT OT OKOAOBPBLCTHUS MbT HA CTOAMLATA,
MHOXECTBO OB6EeKTU N0 HALMOHAAHATA NPOrPAMA 3a eHep-
TMAHA €PEKTUBHOCT, UIPAXAOHETO N PEXABUAUTALMATA HA
BuK cucremum, npeunctesateAHmn CTaHUNK (BKAKOUYUTEAHO U B
MaKeAOHMS), TOBOOMPOBOAN 1 NETPOACNPOBOAN, CNOPTHU
CbOPBXEHMS N OBLWECTBEHU CTPAAM N KOMNAEKCHU, KOKTO U
MHOTO APYIM OBeKTM CA YACT OT NOPTHOAMOTO HA GUPMA-
Ta. APYXXECTBOTO MMA 3AQA MPO6A CU U3rpAAeHn Haa 850
0beKkTa Ha Teputopungata Ha bbarapus, Cvpbus, XbpBATCKA
1 MakeAOHMsI.

OcHoBaHa npe3 2004 roaAMHa KATO MOAKQ TICHO cne-
LUNAAUZMPOHA GUPMA, KOMNAHUITA 6BP30 Ce Pa3pacTBa
1 pasWMpaBa OB6XBATA U OBEMA HA AENHOCTTA cu. lNpes
roanHnte Axxn Mu Fpyn AA HOTPYNA 3HAUMTEAEH OMUT B
KOMMAEKCHOTO CTPOUTEACTBO N YNPOABAEHUETO HO MHBECTU-
LUNOHHM NPOEKTU. KbM AHEWHA AQTA B KOMNAHUSTA pA6OTAIT
noseye ot 800 CAYXUTEAN N PABOTHUUN, OT KOUTO HOA 150
BMCOKOKBOAMDULNPAHN MHXKXEHEPU 1 eKCNEPTU.

APYXeCTBOTO PA3NOAArd CbC COBGCTBEHW CKAOAOBK
6a3U, TEXHVKA, MEXAHU3AUWS M 3ABbPLUEH LMKbA OT MPO-
eKTUPAHe, APXMTEKTYPA, MHTEPUOPEH N EKCTEPUOPEH AN-
3QMH - BCUUYKLA OCHOBHW GOAKTOPW 30 KAUECTBEHO M3MbAHE-
HVE HA BCUUKM €TANN OT EAUH CTPOUTEAEH npouec. [ToAsm
MPVHOC 30 PenyTaumnsaTa Ha GUPMATA UMA U Cb3AAAEHOTO
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3BEHO 30 MOAAPBXKA HO OBEKTUTE CASA TIXHOTO 30BbPLLUBA-
He - HOA 24 ekuna OT CNEeUMAAUCTU, PA3NOAOXEHW B OOUCK
B USIAQTA CTPAHA. Eknnnte ce KOOpAMHUPAT OT AEGHOHOLLEH
KOA LEHTbP, PA3MNOAOXEH B CEAQAULLETO HA APYXECTBOTO
B rp. Coopus, KONTO pasnpeAeAs NOCTbNBALMKTE 305BKM B
PEAAHO Bpeme. [pynute Ca B HEMNPEKbCHATA FTOTOBHOCT AQ
pPEearnpaT HA BHE3AMHW ABAPUN 1 CNELIHN PEMOHTU.

CneuroAmn3MpaHOTO 3BEHO MOAABPXA ABOHAMEHTHO U
ABAPUNHO Hap 300 6EH3MHOCTAHUNN, XUAULWHK KOMMAE-
KCW, CMOPTHN CbOPBXEHNS, AAMUHUCTPATUBHU CrROAN U
Ap.

MpuoputeTm HA GUPMATA CA KAYeCTBOTO HA M3MbAHE-
Hne, 6€30MNACHOCTTA HA CAYXUTEAUTE, OOYUYEHMNETO U KBA-
AMOULUNPAHETO HA NEPCOHAAQ U KOPEKTHOCTTA BbB B3AU-
MOOTHOLWEHMNSITA C KAUEHTU N NAPTHBOPMU.

OCHOBHUTE LEHHOCTM HA KOMMAHWUSATA CA MOYTEHOCT,
PABOTA B €KUM N KOPEKTHOCT KbM CAYXUTEAUTE U NAPTHLO-
puUTE CU, N OYAKBOA OPraHU3ALMUTE, C KOUTO NPAOBK BU3HEC,
AQ CMOAEAST CbLUNTE QHIAXUMEHTU. Te3n NPUHUUNN CAy-
XKAT KATO OCHOBJ, N CbC 3HAHMETO, Ye B TO3N AMUHOMNYEH
BPAHLL HIMQO MOCTOSIHHA GOPMYAQ 3a ycnex, dupmata ce
CTpemMu AQ Ce PA3BMBA M YCbBbPLIEHCTBA.

KomnaHusata e ceptudpuumpaHa no MeXAYHAPOAHU-
Te ctaHaapTh ISO 9001:2015, ISO 14001:2015, BS OHSAS
18001:2007, SA 8000:2014, ISO 50001:2011, a B cbvoTBET-
CTBME CbC 3A0KOHOAQTEACTBOTO HA P BvArapms e BnMcaHa B
LMPC 3a BCUUKM rpynn N KATEFOPUM CTROEXMN.

MpnTexaBa Cbllo 1N cepTMdUKAT OT AbPXABHA AreHumns
30 METPOAOTNYEH N TEXHUYECKM HOA30P 30 NMOAAPBXKA,
PEMOHTUPAHE N NPEYCTPONCTBO HA FA30BM MHCTAOAALUK U
ceptMduKaT 3a CNeUaAn3npaHo obyyeHre ¢ NnpruAoG1BaA-
He Ha NPOodEeCNOHAAHA KBAAMDUKALMS NO 3ABAPSIBAHE.



To do what you have to do in
the way It should be done

G.P. Group JSC. is one of the leaders in
the construction industry in Bulgaria with
serious authority and recognition in the
construction of infrastructures, industrial,
public and residential buildings and
complexes, petrol stations, sports facilities,
efc.

Large part of the extension of the Sofia
Metro is done by G.P. Group JSC. - five
constructed stations and three under
construction, including the tunnels and the
infrastructure. Part of the ring road of the
capital, numerous sites under the National
Energy Efficiency Program, the construction
and rehabilitation of water and sewerage
systems, water freatment plants (including
in Macedonia), pipelines and oil pipelines,
sports facilities and public buildings and
complexes, as well as many other sites, are
part of the portfolio of the company. It has
more than 850 constructed sites behind ifs
back on the fterritory of Bulgaria, Serbia,
Croatia and Macedonia.

Established in 2004 as a small, narrowly
specialized company, it expanded rapidly
and extended ifs scope and volume of
activities. Over the years, G.P. Group JSC.
has gained considerable experience in the
complex construction and management of
investment projects. To date, the company
has more than 800 employees, including
over 150 highly qualified engineers and
experts. The company has its own storage
facilities, equipment, mechanization
and a complete cycle of engineering,
architecture, interior and exterior design -
all the main factors for quality performance
at all stages of a construction process.
A big contribution to the reputation
of the company is made by the unit
for maintenance of the sites affer their
completion - over 24 teams of specialists
that are located in offices throughout the
country. The teams are coordinated by
a 24-hour call centre, located atf the seat
of the company in Sofia and distributing
the incoming requests in real time. The
groups are always ready to react o sudden
breakdowns and emergency repairs. The
specialized unit maintains over 300 petrol stations, residential
complexes, sports facilities, administrative buildings, etc. with
a subscription and in cases of emergency.

The priorities of the company are the quality of performance,
employee safety, staff training and qudlification, and
correctness in the relationships with customers and partners. The
core values of the company are integrity, feamwork and loyalty
to employees and partners, and it expects the organizations with
which it works to share the same engagements. The company
strives to develop and improve with these principles as its basis,
and with the understanding that in this dynamic industry there is

no permanent formula for success.

The company is certified under the international standards
ISO 9001: 2015, ISO 14001: 2015, BS OHSAS 18001: 2007, SA
8000: 2014, ISO 50001: 2011; and in accordance with the
legislation of the Republic of Bulgaria, it is registered in the
Central Occupational Register of Builders for all groups and
categories of construction. It also holds a Certificate from the
State Agency for Metrological and Technical Surveillance for
maintenance, repairs and reconstruction of gas installations
and a Certificate of Specialized Training with Acquisition of
Professional Qualification in Welding.



Infrastructure

Industrial construction

Petrol and gas stations

Public and administration buildings
Housing and hotel complexes

www.gpgroup.bg
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EGT @

Euro Games Technology Ltd.
BbATAPKAS
Cocpuga 1151,
patoH MaruapeBo, mecmHocm
BpaHa-Aozer-TpubzbAHUKa,
yA. ,Mapuua“ 4
Ten.: +359 2 890 24 00
www.egt-bg.com
sales@egt-bg.com

Euro Games Technology Lid.
BULGARIA
4 Maritsa Str.
Vrano-Lozen-Triugulnika,
Pancharevo Region 1151 Sofia,
BULGARIA
Phone: +359 2 890 24 00
www.egt-bg.com
sales@egt-bg.com

Hue gaBame noBeue

OcHoBaHa npes 2002 2. 8 Codus ¢ nepcoHaA om 5 gywu, 15
20QUHU no-kbcHO ,EBpo Metmc TexHorogku” Beue uma peny-
MAyYUs Ha eguH oM HAU-6bP30 Pa3BuBaujume ce yyacmHuUUU
8 cBemoBHaMAa UpOAHA UHgycmpust ¢ Hag 1450 cayxkumeau
u ¢ 20 uykgecmpaHHU oduca U gUABPCMBA B PA3AUYHU pe-
2UOHU No cBema. Cmapmupadku ¢ uzpama
Gladiator, koMnaHUSMa 6bP30 HABAU3A
Ha 6bA2aPCkUs NA3AP U HE CAeg gbAO
3anoyBa npousBogcmBomo U HA UPaA-
HU MOUJUHU, koemo 5 u3Bexkga Ha Augep-
cka no3uyug no npogaxkéu B cmpaHama.
BapHa Ha kopnopamuBHamMa cu GUAOCO-
dus, ye eguHCMBeHUSIM NbmM kbM ycnexa e
Qa gaBaw noBeye HaA kaueHmume, kamo
HaQXBbpAsdw ouakBaHUSIMA UM U Cb3gaBaud
BucokokoHkypeHmHu npogykmu, gHec EGT
e ¢ hopmaooAuo, koemo BkaiouBa 602amo
PA3HOOBPA3Ue oM CAOM kaBuHEMU U U2pU,
gkaknom cucmemu, MyAMmunAeUbPHU pe-
wieHus, uHMmepakmuBHU Ugpu 30 geckmon
komniompu u MoBuAHU ycmpoucmBa, VLT
u kasuHo MeHugkMbHM cucmemu, kakmo
U pasAuyHU akcecoapu. MNoBeuemo om
msX CA UHCMAAUPaHU 8 Hag 80 cmpa-
HU B EBpona, Amepuka (tOxHa,
LeHmpoaHa u  CeBepHa), ¢
Adpuka u Asug, a cbomBem-
cmBuemo UM CbC cCMaHgapmume u
usuckBaHusgma Ha MHOXecmBo topuc-
Qukuuu e 20pPAHMUPAHO CbC Cepmu-
dukamu om pPasAUYHU MeXQYyHAPOgHU
pPEe2yACMOPHU GeHYuUU U mecmoBu Aa-
60paMmopuU.

Cnopeg HesaBucumama e2pyna

30 BU3HEC UHPOPMAYUOHHU U KOH-
cyAmaHmcku ycayeu ICAP, gHec
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,EBpo ledimc TexHoAOQKU" e cpeg Bogeuwume npousBogume-
AU B 6pAeapckama ukoHomMuka, kaacupaHa 8 koHkypca um |, True
Leaders” Ha geBemo mgcmo no EBITDA (neuanba npegu AuxBu,
QaHBUU, 0Be3ueHIBaHe u amopmusayus) 3a 2016 2. ToBa e pac-
mexX om noumu 80% B cpaBHeHUe C pe3yaAmamume om npe-
& SXOgHOMa 2015 2. EGT e u HO ueAHOMA No3UyUs

B cBosma kamezopus ,MpousBogcmBo Ha
enekmpomexHudecko obopygBaHe u kom-
noHeHMU”, kamo pesyamamume U ca 3
NbMU No-Bucoku om 3aemaujus Bmopomo
MSICMO 30 OMPACBAQ.

TexHuueckume nocmukeHus u  npo-
gykmoBume HoBocmu Ha EGT Bcaka 2ogu-
Ha ce npegcmaBsm HA HaU-NpecmMmuXkHU-
me MeCMHU U MeXXgyHAPOQHU UsAoXKeHUSs B
uepaAHama uHgycmpus - ICE London, G2E
Las Vegas, SAGSE Argentina, Peru Gaming
Show, FADJA Colombia, ExpoJoc Valencia,
Irish Gaming Show, Indion Gaming Show
(CALL), Entertainment Arena Expo 8 Pymb-
Hus, BEGE Expo Sofia u MHOz20 gpyeu.

Mpes nocaegHUMe HAKOAKO  20QuUHU
npousBogcmBomo, pasBolHama, ckaa-
. goBama u AceucmuuHamMa gelHocm
3 yyBcmBumeAHO ce pPa3pPACHO-

X4 U NOHACMOSUEM Ce NoMe-

waBam B 5 cepagu B Bbaeapus,
pPa3NOAOXkKeHU HA NAoW, om 16 000 kB. m.

EGT e uaeH Ha Hgkou om HaU-Ba-
>KHUMeE opezaHU3ayuUU B uzpanHUS cBsm
- Acoyuauugama 3a crmaHgapmume B ue-
paAHAMA uHgycmpus (GSA), Acouuayu-
SMA HA NPoU3BoguUMEeAUME HA UPOAHO
w 000PYygBaHe (AGEM) u Bwazapcka-
5 mMa Mbp2oBCko-NPOMUWAEHA Na-
Aama (BTMMM, uau BCCI).



We give more

Founded in 2002 in Sofia and having at first staff of only 5
people, 15 years later Euro Games Technology has gained the
reputation of being one of the fastest growing companies in
the global gaming industry, employing over 1450 professionals
and having 20 foreign offices and dedalers in different regions
around the world. The company

starts with the game Gladiator
in  Bulgaria and soon affer
that commences producing
gaming machines as  well,
which takes it fo the leading
position on the local market.
Following its belief that the only
path to success is to give more
to customers, exceeding their
expectations and developing
highly competitive products,
nowadays EGT's portfolio
includes rich variety of video slot
cabinets and games, jackpot
systems, multiplayer solutions,
intferactive games for desktop
computers and mobile devices,
VLT and casino management
systems, and diverse accessories.
Most of them are already installed
in over 80 countries throughout
Europe, America (South, Central
and North), Africa and Asia and
infernational  certificates  from
various regulatory agencies and
testing laboratories guarantee
that EGT’s products comply with
the technical and legislative
requirements of many jurisdictions
worldwide. N

According to the independent business information and
consulting group ICAP, Euro Games Technology has established
itself as one of the leading manufacturers in Bulgaria, ranking in
their competition , True Leaders” at the ninth place by EBITDA
(earnings before interest, taxes, depreciation and amortization)
for2016. The growth in company’s results, compared to 2015th,
is of almost 80%. EGT stands also af first position in its category

~Manufacturers of electrical equipment and components”
= with three times higher EBITDA than the second company
- in the sector.

EGT’s technical achievements and key product
novelties are presented each year at the most
prestigious local and international exhibitions in
the gaming industry - ICE London, G2E Las Vegas,
SAGSE Argentina, Peru Gaming Show, FADJA
Colombia, ExpoJoc Valencia, Irish Gaming Show,
Indian Gaming Show (USA), Entertainment Arena
Expo in Romania, BEGE Expo Sofia and many others.

Within the last several years EGT's production,
research & development activities, warehouse and
administration have significantly expanded and
they are currently housed
in 5 buildings in Bulgaria,
spread across 16 000
square meters.

EGT is a member
of some of the most
important  organisations
in the gaming world -
the Gaming Standards
Association  (GSA), the
Association of  Gaming
Equipment Manufacturers
(AGEM) and the Bulgarian
Chamber of Commerce
and Industry (BCCI).
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.34 EBponHC” AA Beue 20 roanHM OKTMBHO MPUCBHCTBA HA
ObAraPCKMS 30CTPAXOBATEAEH MA3AP. KOMNOHUSTA € YacT ot
LEBpOMHC VHWypbHC Mpyn” AA - €AHA OT HON-TOAeMUTE HE3O-
BUCUMM 3QCTPOXOBATEAHM IPYNK, onepmpalla B LIeHTpaAHa 1
3TouHa EBpona. Mpynata nma Haa 2 MAH. KAneHTn, 1600 CAyXXK-
TEAU N TOAULLIHN Npnxoan Haa 400 MAH. €BPO.

Toprosckmdr MoaeA Ha ,3A EBponHC” AA € HacoueH KbM
NPEAANAraHe HA NAKETHW 3ACTPAXOBATEAHN MPOAYKTA, MOKPUBA-

OTANYUA

,3acmpaxoBameaHo gpykecmBo
EBpounc” AA - 20 20guHU 30egHO

LM LUIMPOK CNEKTbP OT PUCKOBE 1 OCUIYPSIBALLI KOMMAEKCHO 3a-
CTPOXOBATEAHO OBCAYXXBAHE HA KAUEHTUTE, KOPMOPATVMBHATA
COLMAAHA OTTOBOPHOCT Ha ,3A EBpOMHC” AA € UacT oT BusHeC
CTPATEIMSITA HA 3ACTPAXOBATEAHOTO APYXKECTBO. T 06XBALLA
NOAUTVK CMPSIMO OKOAHATA CPEAQ, CNOPTA, OBPC3OBAHNETO U
M3KYCTBOTO HA PErMOHAAHO 1 HALMOHAAHO HUBO.

L3A EBponHC” AA € MbpBATA KOMIAHMS, NPEANArALLA KNoep-
30CTPAXOBKA HAO BBAFQPCKMS 3ACTPOXOBATEAEH Nazap o1 2014 .

+34 EBpouHc"” AA neyeAu peguya Hazpagu npes 20guHume
Kamo egHU om Had-3HaYuUMume ca KaKkmo caegBa:

v/ Harpaaa B koHkypca ,3acTpaxoBatea Ha 06-
wectsoto 2017”, OPraHm3nMpaH ot AcCoumaumata HA
ObArAPCKUTE 3ACTPAXOBATEAM M BbArQPCKATA ACoUm-
AU HO 3ACTPOXOBATEAHUTE BPOKEPU, C  KAY3ATA
CM 30 OCUrypsIBOHE HO CPEACTBA 3A AETEH PEXABU-
AVTALIMOHEH MOPCKIN AQrep 3a CUPAYETa C TEXKN du-
3MYECKN YBPEXAQHMS OT LIEHTbP 3 HOCTOHSIBAHE OT
cemMeeH 1, rp.BeAmko TbpHOBO.

v Harpaaa 30 ,HOW-AMHOMWYHO PA3BMBALLO Ce
3ACTPAXOBATEAHO ApYyXecTBO” 3a 2013 r. HO TPAAK-
LNOHHUTE Harpaan ,Han-A06bp 3ACTPOXOBATEA HA
FTOAVMHOTA", OPraHM3NPAaH OT BUCLIETO yurAMLLE MO

3ACTPOXOBAHE 1 GUHAHCK, ACOUNALMITA HO ObArapP-
CKUTE 3ACTPAXOBATEAM, doHAaUMS ,[Tpod. A-p Be-
AECAQB [aBpUNCKN® 1 BbArapckata acoumaums Ha
APYXEeCTBATA 30 AOMBAHUTEAHO NMEHCUOHHO OCUTypSI-
BAOHE.

/ Harpoaa 3a ,ApyXXeCTBO C HAM-AOBPO KOPNopa-
TMBHO YNPABAEHME” OT ACOUMAUMITA HO MHBECTUTO-
pwute npe3s 2007 T.

/ .3/ EBponHC” AA € 065BEHO 30 3ACTPOXOBATEA
HO FOAMHATA HA TPAAULMOHHA LIEPEMOHNS “ABTOMO-
OVA HO roaMHaTA, npes 2008 .

Mapkama EBpouHc npucbemBa akmuBHo 8 10 eBponeucku gbprxaBu.

43, Christopher
Columbus Blvd.

1592 Sofia, Bulgaria
T:0700 17 241
office@euroins.bg

Euroins Insurance JSC has been actively present on the
Bulgarian insurance market for 20 years already. The company
is member of Euroins Insurance Group - one of the largest
independent insurance groups operating in Central and
Eastern European Countries. The group has over 2 million
clients, 1600 employees and annual revenues of over EUR 400
million.

The marketing strategy of the company is focused on
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Euroins Insurance JSC -
20 together

the provision of complete range of insurance products that
cover a wide spectrum of risks and ensure sophisticated
insurance service to the clients. Euroins’ corporate social
responsibility is a part of its business strategy. It covers policies
on the environment, sports, education and art at regional and
national level.

Euroins Insurance JSC is the first company offering cyber
insurance on the Bulgarian insurance market since 2014.



HONORSS |

Euroins Insurance JSC has won a number of awards over the years,
with the most significant being as follows:

/ Award for "Insurers of the Society 2017, organized
by the Association of Bulgarian Insurers and the
Bulgarian Association of Insurance Brokers, with its
cause to provide funds for a summer rehabilitation
camp for orphans with severe physical disabilities
from a Family-type Accommodation Center in
Veliko Tarnovo city.

/ Award for ,The most dynamic developing
insurance company” for 2013 at the traditional
awards ,Best Insurer of the Year” organized by the

VUZF University, Association of Bulgarian Insurers,
Foundation “Prof. Dr. Veleslav Gavriiski” and the
Bulgarian Association of Supplementary Pension
Security.

/ Award for ,Company with best corporate
management” by the Association of Investors in
2007

/ Award for ,Insurer of the Year” at the traditional
,Car of the Year” ceremony in 2008

The Euroins brand is actively present in 10 European countiries
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KOHCYAmaHm Ha ycnewHu
eBponelcku npoekmu

OUHAHCUPAHETO OT eBponencknte GOHAOBE € KAIOUOB
MOMEHT B PA3BUTUETO HA BbATAPCKUTE NPEANPUSITUS, 3AKY-
NyBAHETO HA MALWWHN 1 OBOPYABAHE, KAKTO CAHUPAHETO
1 HOBOTO CTPOUTEACTBO, CO MOYTM HEBB3MOXHN 6€3 TOKOBA
duHaHcupaHe. C TEXHOAOTMUHMS NAPK, C KOWTO PA3NOAQ-

XecTBa. HalweTo npeAMMCTBO € ONUTbT, KOUTO HATPYnaxMe
npes3 NPeAUWHMS 1 TO3M NPOrPAMEH NEPUOA, MOAXOABT HU
AC MO3HABAME M PA3BUPAME HYXAUTE U NPOBAEMUTE HA
HawnTe 6eHedPUUNEHTN, KAKTO M HA HAUMHMTE 3A TIXHOTO
pPA3pPELWaABAHE, KAKTO M U3KAIOYNTEAHATA HM NEAQHTUYHOCT

rat noBeyeTo, 0COBEHO MAAKUTE U CPEeAHU MPEANpUITAS,
TPYAHO BUXQA yCrneAn AQ 6GbAQT KOHKYPEHTHN HO eBponen-

CKusl Nasap.

Haweto MOTO KATO KOHCYATAHTU €, Y€ HIMA APYXECTBO,
KOEeTO AQ HE MOXE AQ MOAYUM €BPONENCKO PUHAHCUPAHE.
Pasbupa ce, cnopea cneumdrkata HO AEMHOCTTA napuTte
CQA PA3AMYHU. HO Ca AOCTBMHM 30 BCUUKK. AOKA3ATEACTBO €
OFPOMHUSIT AUANA30H OT APYXECTBA, KOUTO NOAYYABAT du-
HOHCUPAOHE - 6e3 3HAYEeHMe OT KOM KPpAWn HA bbArapusg ca m

B KON CEKTOP paboTdT.

Hne npunoputetHo nuwem npoektn no OnepaTnMBHA NPO-
rooma ,MIHOBAUMKN N KOHKYPEHTOCNOCOBHOCT”. Mepkute,
30AOXEHM B NPOrPAMATA, LUEAdT KOMMNAEKCHO AQ AOMPWU-
HeCcaT 30 Cb3AOBAHETO HA YCTOWYMBM ABATOCPOYHM KOH-
KYPEHTHM NPEAMMCTBA HA ObArOPCKUTE MPEANPUITUS ©
YCKOPSIBAHE HA MPEXOAQ KbM MKOHOMMKA, 6A3MPAHA HAO
3HaHKMEeTO. ToAKPEenaTa e CbCPpeAOTOYEHA BbPXY POA3BU-
TMe HA MHOBALUUNUTE, NPEANPUEMAYECTBOTO, Kanauyutera 3a
PACTEX HO MOAKUTE U cpeaHu npeanpugatna (MCIT), eHep-

TMMHATA U PECYPCHATA ePEKTUBHOCT HA NPEANPUATUSITA.

YcnaxMe AQ CrneuveArM AOBEPUMETO HA TOASIM Kpbl APY-
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npes ueAns Npouec B eaAnH NpoekT. CTpemMmm ce Ad Npos-
BUM OPUMMHAAHO M TBOPUYECKO MUCAEHE NPpW PaspaboTsa-
HETO HO NPEAAOXKEHMNETO,

Hne Hukora He B3emMamMe Napwu 3a NMCAHETO HA NPOoek-
TMTe, HaWnTe NbPBM NAPK KATO KOHCYATAHTM NOAyYaBAME
CAeA ClievyeABAHeTO HA NpoeKTd.

ViIMame roAsM AMANA30H OT KAMEHTW. HawaTta Hawn-ro-
ASIMA CUMAQ € B OBAACTTA HAO AOOMBHATA MPOMULLAEHOCT,

CTPOUTEACTBOTO, METAAOOBPABOTBAHETO, WMBALLKATA NPO-
MULWAEHOCT.

CneveAnxMe MHOro NPOeKTn KAKTo B ,EHeprunHa edex-
TMBHOCT” 30 MAAKWN, CPEAHUN N TOAEMWN NPEANPUATUS , KOETO
€ HAWATa HAW-TOAIMA CUAQ, TOKA 1 B MepkuTe ,MopA00ps-
BAHE HA NPOM3BOACTBEHMS KANAUMTET B MOAKUTE U CPEAHM
npeanpuatms”, ,IHosaunn” n Ap.

LEKO Thoy6” OOA npUTEXABA AMLEH3M 30 EHEPrUMHO
OBCAEABOHE KAKTO HA CrPOAM, TOKA M HA MNPOMULLAEHMU

npeanpustns. MPABMM OTPOMHO KOAMUYECTBO EHEePruinHM
OAUTH.

ApPYXeCTBOTO MMA COOCTBEH OBYUYUTEAEH LLEHTLD, KOWUTO
CblLO pPA3BMBA.



Consultant for successful
europedan projects

The financing from European funds is
a key moment in the development of the
Bulgarian enterprises. Buying machinery
and equipment, such as rehabilitation
and new construction, is almost impossible
without such funding. With the technology
park available to most, especially small
and medium-sized enterprises, they would
hardly be able to compete on the European
market.

Our motto as consultants is that there is
no company that can not receive European
funding. Of course, according to the specifics
of the activity, the money is different. But they
are available fo all. Proof is the vast range of
companies that receive funding - no matter
what end of Bulgaria they are and in which
sector they work. We prioritize writing projects
under the Operational Program ,Innovation
and  Competitiveness”.  The  measures
set out in the program aim to contribute
to the creatfion of sustainable long-term
competitive  advantages of  Bulgarian
enterprises and accelerate the transition to
a knowledge-based economy. Support is
focused on the development of innovation,
entrepreneurship, the growth capacity of
small and medium-sized enterprises (SMEs),
the energy and resource efficiency of
enterprises.

We have gained the trust of a large
number of companies.

Our advantage is the experience we have
gained in the past and this programming
period, our approach to knowing and
understanding the needs and problems
of our beneficiaries as well as the ways of
solving them, as well as our extraordinary
meticulousness  throughout the whole
project process. We strive to show original
and creative thinking when designing the
proposal. We never take money for writing
projects, our first money as consultants we
get affer winning the project.

We have a wide range of customers. Our
greatest strengthisin the mining, construction,
metalworking, clothing industry.

We have won many projectsbothinEnergy
Efficiency for Small, Medium and Large
Enterprises, which is our greatest strength, as
well asinthe measures ,Improving Production
Capacity in Small and Medium Enterprises”,
.Innovations” and others.

.Eco Globe” Ltd. holds licenses for energy
audit of buildings as well as of industrial
enterprises. We are doing a huge amount of
energy audifs.

The company has its own fraining center,
which also develops.

AgBokam bunsHa ToHyeBa e npokypucm Ha ,Eko roy6” OOA - koHcyA-
maxmcko gpykecmBo 3a nogzomoBka Ha npoekmu, cbpuHaHcupaHu om EB-
ponedckus cbios3, U npumeXkameA Ha AUYEH3U 3a eHepaulHo obcaegBaHe Ha
czpagu u npomuwireHu cucmemu. Ekunem cneyuanucmu nogeomBs npoekmu
no OI1 ,MHoBayuu u koHkypeHmocnocobHocm”, kakmo u no gpyau onepamuB-
HU npogpamu, cb@uHaHcupaHu om EC - Of1,,lpoepama 3a pazBumue Ha ceacku-
me pauoHru”, Of1,,PasBumue Ha YoBewkume pecypcu u gp.

Aftorney Bilyana Toncheva is a procurator of Eco Globe Lfd. - a consultancy
company for preparing projects, co-financed by the European Union and holder
of energy audiit licenses for buildings and industrial systems. The feam of specialists
prepares projects under OP “Innovation and Compelitiveness, as well as other
operational programs co-financed by the EU - OP “Rural Development Program,,
OP "Human Resources Development, and others.
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BucokokauecmBera mypucmuyecka Ycayza

YcnexoT Ha Eant TpaseA VHTepHelbHbA OOA ce AbAXM HO NPOo-
GECUOHOAMZMA HA HALLINS EKMN, NHBECTMLMN B NOBULLOBOHE KBOAU-
OVKAUMSTA HO CAYXUTEAUTE, NOCTOSIHHUS MHTEPEC KbM MHOBALMM,
BMCOKO HMBO HO CUNYPHOCT U KOHOUAEHLMOAHOCT NPW MbTyBOHE,
AVMUHO OTHOLLIEHME KbM BCEKM KAUEHT 1 OBCAYXXBAHE 24/7.

Komnanusgta nputexxasa  16-ropmeH npoheCUoHaAeH OonuT,
NPVAOCBUT OT OBCAYXKBAHETO HA HaA 500 KOPNOPATUBHA 1 MHAMBU-
AYOAHW KAVIEHTU, B OCUTYPSIBAHETO HO COMOAETHN BUAETM, XOTEACKMN
pe3epBaLnm, TPAHCHEPW, OPTAHM3NPAHE HO MEPONPUISITUS 1 ARYTU
TYPUCTUYECKN YCAYTU.

Eavt Tpasen MHTepHelwbHbA OOA € BIMCAHA B PErMCTbpa HA Ty-
poneparopute 1 TyPUCTUYECKUTE AreHTU, MPUTEXABA OKPEAUTALMS
B |ATA 1 MO NPABA HA AreHT 30 BCUYKM OBUOKOMMIAHWN, MPEACTC-
BEHW B CTPAHATA, KOKTO M MPABATA 30 AreHTCKA AGMHOCT HA GbA-
TAPCKM N YYyXKASCTPOHHM AOCTABUMLM HO XOTEACKM YCAYTU, Typone-
PATOPU U XOTEACKM BEPUIA.

BbB BPb3KA C NOBULLEHUTE M3UCKBAHNS 1 HEOBXOAVMOCT OT ChOT-
BETCTBME CMPSMO CBETOBHUTE 1 €BPONENCKM CTAHAQPTU, EAUT Tpa-
BeA NHTepHelubHbA OOA BHeppr npes 2006 1. cnuctema 3a ynpaoBAe-
H1Ee HA KQUYECTBOTO B CBOSITA AEVMHOCT U € ceptnduumpaHa no 1ISO
9001:2008, KOETO FAPAHTUPA KAUYECTBOTO HA YCAYTUTE, N3BbPLLIBAHN
OT areHumara. AreHumsta e ceptmonumpaHa 1 no 1ISO 27001:2013 -
Cuctema 30 ynpaBAeHNE HA MHGOPMALMOHHATA CUTYPHOCT.

Mpes roamHunte Eamt TpaseA MHTepHelwbHbA OOA ce yTBbpan
KATO HOAEXAESH U NPEANOUUTAH NAPTHLOP, KOUTO MPEAAAra BUCO-
KOKQUECTBEHA YCAYra 1 KOPEKTHOCT MPKU NMPEAOCTOBSIHE HA YCAYTU
KbM KAVIEHTUTE CW.

AVIYHOTA AHFADKMPAHOCT HA CAYXKUTEANTE MPY KOMIAEKCHOTO 06-
CAY>KBOHE HO KAUEHTUTE € TAPAHLIMS 3a YCNEXA N AOKA3ATEACTBO 3d
TOBA CQ AOBOAHUTE KAVEHTU, KOUTO UMAME.

Hawwara ueA e AQ NPOABAXNM AQ CE PA3BMBAME, AQ CE CMNPABS-
Me C NPEeAN3BUKATEACTBATA U AQ YCTSIBOME AQ YAOBASTBOPMIM HYX-
AVTE HO HOLLTE KAUEHTM,

Righ quality tourist service

The success of Elite Travel International Ltd. is due to the
professionalism of our team, investment in employee qualification,
constant interest in innovations, high level of security and
confidentiality when providing travel arrangements, personal
attitude to each customer and 24/7 service.

The company has 16 years of professional experience
acquired by serving more than 500 corporate and individual
clients in providing airline tickets, hotel reservations, transfers,
organizing events and other fourist services.

Elite Travel Infernational Ltd. is registered with the Tour Operator
and Travel Agents Register, has IATA accreditation and has the
rights of agent for all the airlines, represented in Bulgaria as well
as the rights of agent of Bulgarion and foreign suppliers of hotel
services, four operators and hotel chains.

In connection with the increased requirements and the
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AHeAus ba4ulcka,
cobcmBeHuUK Ha kKoMnaHUSIMa

Aneliya Bachiyska,
owhner of the company

necessity for compliance with the world and European standards,
Elite Travel Infenational Ltd. implemented in 2006 a quality
management system in its activity and is certified according
to 1SO 9001: 2008, which guarantees the quality of the services
performed by the agency. The agency is also certified by ISO
27001: 2013 - Information Security Management System.

Over the years, Elite Travel International Ltd. has established
itself as a reliable and preferred partner that offers high quality
service and honesty in serving its customers.

The personal engagement of our employees in the complex
customer care is a guarantee for success and is proved by the
satisfied customers we have.

Our goal is fo confinue developing, tackling the challenges
and managing to meet the needs of our clients who become
our friends and partners.
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GRAMMER - Global player in the automotive and
commercial vehicle industry.

GRAMMER AG, Amberg, Germany, is specialized in the development and production of components
and systems for automotive interiors as well as suspension driver and passenger seats for onroad and
offroad vehicles.

GRAMMER AD, Trudovetz, Bulgaria, has been part of the German concern GRAMMER AG since 1997. We are specialized
in the production of components for automotive interior — headrest and armrest covers, as well as production of upholstery
for truck seats, center consoles and offroad seats. Our clients are world leaders in automotive industry and offroad machinery.

With over 12,000 employees, GRAMMER operates in 19 countries around the world.

GRAMMER - no6aneH urpay B aBTOMOOUSIHATA UHAYCTPUA U UHAYCTPUATA
C TbProBCKM MPEeBO3HUN CpeaCcTBa.

GRAMMER AG, Am6epr, [epmaHua, e cneunani3upana B pa3paboTBaHeTo 1 NPOU3BOACTBOTO Ha KOMMOHEHTI 1 CUCTEMI 33 aBTOMOBUNTHIA MHTEPUOP, KaKTO 1 LO(BOPCKY 1 MBTHUYECKN
CelanKM 3a CeNCKOCTONAHCKY MaLLIMHI, KaMUOKM, aBTO6YCH 1 BNaKoBe.

GRAMMER AL, TpyzoBeu, bbarapus, e yact ot Hemckus KoHuepH GRAMMER AG ot 1997. Hue cme cnieumanuupanit B ipon3BOACTBOTO HA KOMMOHEHTM 32 aBTOMOOUAHYA UHTEPHOP
— KambOu 3 NOATNABHULM 1 NOANAKBTHULM, KaKTO M MPOMU3BOACTBO Ha TanuLepIk 3a CeAanKM 3a KaMUOHI, LIEHTPaNHU KOH30/M 1 Cefanky 3a 0¢poyz MaLumHI. HawmTe KnueHTn ca
(BETOBHM NMAEPY B aBTOMOOMIHATA MHAYCTPUA 1 0GPOYA MaLLMHUTE.

C noseuye ot 12,000 cnyxutenu, GRAMMER pa6oTtu B 19 cTpaHu no uenus cBAT.

00000008
N

GRAMMER

GRAMMER AD - Tzar Osvoboditel Str. 2 - 2160 Trudovetz - Sofia district - Bulgaria
GRAMMER AJj - yn. Llap OcBo6oauTen 2 - 2160 Tpygosel, - 06w, boteBrpag - Codus obnact, Bvarapusa
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yA. ,MaHacmupcka BogeHuya™ 1
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www.inframa-bg.com

1 Manastirska wodenitza Str.
1186 Sofia, German
Bulgaria

- www.inframa-bg.com

25 20gUHU
CAMOYCbBopwEHCMBAHE U pa3Bumue

INTRAMA e yTBbpAEH MPOU3BOANTEA HO BUCOKOKAYECTBE-
HV TEPMODOPMOBBUYHN MALLKMHK, ABTOMATUYHM 3APEXAALLM
yCTpONCTBA, GOAMA 1 MAMKOBE 3a OAPUEPHO ONAKOBKA
1M COMO3QAEMBALM E€TUKETM HA POAQ. [TPOM3BOACTBEHO-
Ta AeHOCT HA INTRAMA npeBbpHA KOMMNAHUATA B €AMH OT
MOAKOTO MPOU3BOANTEAM B EBPONA, KOUTO AOCTOBAT TE€3U TPU
MPOAYKTO OT EAVH U3TOUHKK M NPEAAQIAT 30BbPLUEH LIMKbA OT
peLeHms.

OcHoBaHa B NepMaHus npes 1993 r., KOMNAHMSTA PA3BMBA
YCNELWHO CBOSITA AEMHOCT Ype3 COOBCTBEHM APYXKECTBA B
BoAarapus, MakeaoHus, PymbHUs, Copbins, KocoBo 1 ANGQO-
HWS. NPON3BOACTBEHATA AEVHOCT N LEHTPOAHUST MEHNAX-
MBHT CQO CbCPEAOTOUEHM B BbArapusi.

Ot ocHoBaBaHeTO cn A0 MoMeHTA INTRAMA 3aAara Ha no-
CTOSIHCTBOTO B ABETE HAM-BAXKH HAMPABAEHNS — IHBECTULNA
B XOPATA 1 NPOU3BOACTBOTO. [MTOAABPXKAMKN BUCOKO HVBO HO
KOMMETEHTHOCT N NPOMECUOHAAN3BM, KOMMIAHUSTA N3BbPBS
YCMNELIHO U MPEMVHA TPYAHWS MbT HA PA3BUTUE OT MAOAKA Ce-
MEMHA OPraHM3aLNs B CTOBUAEH, YTBBPAEH U MPEANOUUTAH
napTHLOP B BbArapusa mn tOroustouHa Espona. Cera, ocseH
30 OLArQPCKMS NA3AP M 1031 HA baakaHute, INTRAMA npo-
M3BEXAA M U3HACS NMPOAYKUMSITA CU 30 XOAQHAMS, VicnaHnsg,
Knmbp, KOxHA Adprika 1 Ap.

Mpe3 2016 1. INTRAMA nHBecTpa 20 MAH. AB. B POASLLMPSIBA-
HE U MOAEPHMU3NPAHE HA CbLLECTBYBALLOTO MPOU3BOACTBO
30 OMAKOBKM B IP. MNAOBAMB. B pAMKUTE HA TOAMHO NOCTPOU
HOBAO NPOW3BOACTBEHA 6A3a B TPAKMS MKOHOMMYECKA 30HA,
KbAETO  BbBEAE B EKCMAOATALUMS MOCAEAHO MOKOAEHWNEe
EKCTPYAEPHO MHCTAAQUNS 3a 9-CAOMHM BapunepHu Goama,
dAekconeyaTtHa MALMHA, AGMUHUPALLA M POAOHAPS3BALLA
MaLWKHA. B pesyAtar Ha Tasu nHeecTnums INTRAMA marpaam

I'-H AAekcaHAbp Boxxunaos

1 A-p OpaHK YApux,
CbOCHOBATEAM U YNPOBASIBALLN
cobctBeHnum Ha INTRAMA

I YcnewHume komnaHuu / The successful companies

BMCOKOTEXHOAOITMYHO NpeAnpusatine 3d npomn3BOACTBO U Ne-
UAT HA MBKOBKM ONAKOBKM C A0 18 CAOS, MOAXOASLLM 30 XPQa-
HUTEAHUN N HEXPAHUTEAHN MOOAYKTA.

Kato npeaCTaBUTEA HO BOAELLIM EBPOMNENCKN MPOM3BOANTEAN,
INTRAMA e KOMMAEKCEH AOCTOBUMK HA TEXHOAOTMUYHO OBO-
PYABOHE 1 KOHCYMATMBK 3Q XPOHUTEAHO—BKYCOBATA MPOOMMLL-
ASHOCT, MHAYCTPMAITA, XoPeKa 1 TbproBckmte o6ekTu.

KbM MOMEHTA B APYXXECTBOTO PABOTST HAA 200 CAYXMTEAN.
TbProBCKATA M CEPBM3HA CTPYKTYPA HA KOMMAHMATA B BbA-
rapus € N3rPAAEHd HA PErvoHAAEH NPUHUMN — B 12 rpaad
B LUSIAQTA CTPAHA. TOBA FAPAHTUPA EKCMNEPTHO, KAUECTBEHO
N HOBPEMEHHO OBCAYXXBAHE OT NPODECUOHAAUCTU C FOAIM
ONUT 1 BUCOKA KBOAMOUKALMS, HE3ABNUCUMO OT AOKALMSTA
HO KAMEHTQ.




25 Years
self-improvement and development

INTRAMA is well-known manufacturer of mulfilayer bar-
rier films and pouches for flexible packaging, thermoform-
ing packaging machines, automated loading devices for
sliced products and self-adhesive labels for food industry
and food retail. The company production has made INTRA-
MA one of the few vertical integrated producers in Europe
offering to its customers’ complete system solutions from
one source. INTRAMA conftributes to development of a high
quality, reliable and cost-effective production process of
food products.

Founded in Germao- e L
ny in 1993, INTRAMA %: 35 \
has over 20 years of Ty N

professional experi- 5

ence with subsidiar-
ies in Bulgaria, Ro-
mania, Macedonia,
Serbia, Kosovo and
Albania. The pro-
duction facilities and
the central manage-
ment are based in
Bulgaria.

Since its establish-
ment INTRAMA has
been focusing on
investing in people
and developing its
manufacturing op- e >,
erations.  Maintain- - e, el

ing a high level of competence and professionalism, the
organization has successfully walked the difficult way of
development from a small family company to a stable,
reputable and preferred partner in Bulgaria and South-
eastern Europe. Currently INTRAMA is leading supplier of

~ih &

» Technical Service =
‘
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I'-H AAeKcaHAbP BoXXxnaos:

. @opmyrama 3a ycnexa Ha INTRAMA e eguHcmBomo Mexgy ynopum
mpyg. KOMNeMeHMHOCM, KOpekmHocm U B3aumHO goBepue Ha MeHUGXX-
mMbHM U Hag 200 cayxumenu. B INTRAMA cme ybegeHu, Ye ycneuwHUsIm
6usHec B gbAeOCPOYEH NAGH Ce KPpenu HA HeNnpeCcmMaHHOMO CaMOyChb-
BbpuieHcMBaHe HQ KOMNAHUSIMA U HEUHUME CAYXUMEAU, CMPUKMHOMO
CbONOgABaHe Ha BUCOKU CMAHgapMU U gobpu NpoGEeCUOHONHU NPAK-
muku. Hama ga npecmarem ga eu cregBame u B 6pgewe. ”

A-p OpaHK YApux:

BB purocopusma Ha komnaHusMa Bzpaguxme meopusma Ha Bu-
gHUSI Hemcku coyuonroe Makc Bebep, koumo mbpcu UsmoyHuUyume
HQ KanumanusMa 8 npomecmaHmckama emuka. HelHusm ¢okyc ca
mpygonobuemo, CKPOMHOCMMA U KOPEKmMHOCmMmMa. 3apoguubm HA
KanumMaAusma u uHgycmpusma e 8 cemelHume GupMU, KOUMo PeuH-
Becmupam Bcska nedyanba obpamHo. Taka npaBum u Hue. PeuHBec-
mupame B8 MogepHU3QUUIMA U pa3uwUpsIBaHemo Ha HaWemo npous-
BogcmBo, pearusupame gbA2oCpPOYHAMA cmpameeus 3a pasBumue
HQ 6usHecaq HuU, exnegame B nepcnekmuBa u ce HanacBame KbM npo-
MeHUme u npegusBukamercmBama, npeg koumo ce unpaBsme. 3a
9a nocmueHeM ycnex, NOHsKoeA e gobpe ga pabomum cnopeg NpUH-
yuna npoba-gpewka, gopu U ga cgpewium. BaxHomo e ga ce yyum om
gpewkume cu, ga usbreyem npaBurHume u3Bogu u ga npegnpuemem
Heobxogumume geucmBus.

Flexible Solutions for Flexible Packaging

NTRHMH
"'m-. ﬁ\*ﬁy\‘w'ﬁrﬁ- ‘:‘

i }’.'. www.inframagroup.com

complete system solutions on the Balkans and expanding
its export to markets including Netherlands, Spain, Cyprus,
South Africa and others.

In 2076 INTRAMA invested BGN 20 million in expansion and
modernization of its packaging production in Plovdiv. Within
ayear, the company built a new production plant in Trakia
Economic Zone, where putsinto operation the latest genera-
tion extrusioninstallation for 9-layers barrier films, flexo printing
machine, laminating machine andslitterrewinder. As aresult
of the investment INTRAMA established a highly-techno-
W i logical enterprise
WILY L for production and
printing of up to 18
layers flexible pack-
aging for food and
non-food products.

As a sales represen-

tative of leading
European manufac-
turers, INTRAMA s

complete supplier of
technical system so-
lutions and consum-
ables to customers

> Labels
in the sector of food
processing, food
packaging, HoRe-

Ca and food retail.

The company em-
ploys over 200 highly qualified specialists. The trading and
service networks of INTRAMA in Bulgaria are built on a re-
gion basis - in 12 cities throughout the country. Thus, the
company ensures expert, quality and timely service by ex-
perienced professionals regardless the customer location.

Mr. Alexander Boshilow:

LINTRAMA's key to success is the combination of hard work, compe-
tence, loyalty and mutual confidence between management and over
200 employees. At INTRAMA, we are convinced that he long-term busi-
ness success is based on the continuous self-improvement of the compa-
ny and ifs employees, the strict monitoring of high standards and good
professional practices. We will not stop following them in future.”

Dr. Frank Ulirich:

.We built our corporate philosophy in accordance with the theory
of the German sociologist Max Weber, who looked for the sources of
capitalism in the Protestant ethics. The focus is in hard working, modesty
and honesty. The germ of capitalism and industry is in family businesses
that confinuously reinvest their profit. So we do in INTRAMA. We conftin-
uously reinvest in modernizing and expanding our production facilities,
accomplish our long-term strategy for developing our business, looking
ahead in future and adapting to the changes and challenges we face.
In order to have success, sometimes you have to be allowed fo make
mistakes in a process of trial and error. The important point is to learn
from mistakes and fo draw the right conclusions and to take the right
consequent actions.”



2 iuvo

group

IUVO GROUP OU
HapBa MaaHmee 5,
2p. TaauH,
okpve Xapto, 10117,
EcmoHug
iuvo-group.com

lUVO GROUP OU
Narva mnt 5, Tallinn City,
Harju county, 10117,
Republic of Estonia
juvo-group.com

BvpHeme cu koHmpoaa Bupxy Bawuume UHAHCU C iuvo

IUVO GROUP OU e eCTOHCKA GUHTEX KOMMNAHMS 3Q
peer-to-peer KpeANTMPAHE, KOSITO HOBAE3E HO GBArAPCKMS
nasap npes aeryct 2016 r. QupMaTa 3anouHa A onepupa
B BbArapms C LLeA AC TECTBA M BOAVAMPO O CBOSI BU3HEC MOAEA
1 MOPKETMHIOBATA CU CTpATErMsl KATO NPEAOCTABU HA
KAVIEHTUTE CU MOAEPHA OATEPHATMBA HO TRAANUMOHHUTE
CNECTOBHN U MHBECTULIMOHHN UHCTPYMEHTU.

luvo e nAaThopMa, KOSITO  CBbP3BA  AUPEKTHO
VHBECTUTOPU WU  HEBAHKOBM PUHAHCOBM  UHCTUTYLMMU
(KPEAUTHN  OPUTMHATOPW),  Cb3AOBAVIKM  Bb3MOXHOCT
30 VHBECTUTOPUTE AQ TreHepupar A0 15% roauwHa
AOXOAHOCT, O OPUIMHATOPUTE ACQ PO3MNOAQraT C MbBKAB
MEeToA 30 OUHAOHCUPAHE HO AEVHOCTTO CcW. Bcekn
KPEANT, AMCTHOT B iuvo, MABa cbC 100% rapaHums 3a
0BPATHO M3KYyMNyBaHE. TS NMPEACTOBASIBO AOTOBOP MEXKAY
OVHOHCOBATA  MHCTUTYUMSI U VMHBECTUTOPA, KbAETO
OPUMMHATOPBT CE 30ABAKABA AQ U3MNAQTA
06patHO Ha 100% BCSKA MHBECTULMS,
HAMNPOBEHA MO KPEAUT, KOUTO He ce
0OBCAYXBA 30 noBeue o1 60 AHM. CblO
TOKQ OPUMMHATOPBLT € 3AABAKEH AQ
3anasy 30% OT CTOMHOCTTIA HA BCEKU
KPEAMUT, KOUTO AUCTBA HA NAATOpPMATA.
TOBO O3HAUOBA, Ye PUCKLT MPOABAKABA
AQ Ce CMNOAEAS MEXAY ABETE CTPOHM,
a He ce NPEXBbPAS HA NOTPEBUTEAUTE HA NAATGOPMATA.
OTANUHUTE NPEANOXKEHNS HO KOMMOHUSATA HE CBbPLLBAT
AOTYK. lUVO paBOTU C HSIKOW OT HAW-YCNELHNTE KPEAUTHM
VHCTUTYLIMM HO BOAKQHCKISI TOAYOCTPOB, KOETO OCUIYPSIBA
PA3HOOBPAZHO MPEAANArOHE HA 30eMU N AUKBUAHOCT HO
NAQTGOPMATA.,

B NpoeKkTMpaHETO 1 PeaAM3aumnaTa HA NAQTGOPMATA
CA KOMBUHUPOHM COAMAHN GUHAHCOBU U TEXHOAOTUYHM
NMO3HAHWS. EKMMBT, KOMTO CTOW 304 iUVO, € MAQA, 3HOeLL 1
CUAHO MOTUBMPOH AQ M3MbAHN MUCUSITA CU - AQ MPOMEHM
HOYMHA, MO KOWTO XOPATA CNECTIBAT U MHBECTUPAT NApUTE
CU 1 AQ BbPHE KOHTPOAQ HA NoTpebuteamte.

NcTtopuarta HaO iuvo 3anousa npes Aatoto Ha 2016
r. C aMBMUMSTA AQ Ce PA3BME AO €AMH OT AMAEPUTE HA
nasapa 3a peer-to-peer kpeantmpaHe B EBpona.

YcnewHume komnaHuu / The successful companies

Kom kpag Ha 2017
20QUHQ npe3s iuvo ca

npuBAeueHu okono
6,5 MmuAauoHa eBpo

CbcC CUAHOTO BSDBOHE, ye ChbLLEeCTBYBA
HEPA3PABOTEHA  Bb3MOXHOCT,  YMPABAEHCKUST — €Kun
Ce MNOArOTBS 30 AMOMUMO3HATA MUCKUST AQ MPEACTABM
VMHOBAOTMBHA MHBECTULMOHHA Bb3MOXHOCT 3a
VMHBECTUTOPUTE B BbArapMs. luvo MMA AeTAW CTapT. 3a
MbPBUS MECEL, KOMMNAHMSITA NPUBAMUA MbOBUTE CU KAUEHTU,
KOWUTO MHBECTUPAT HOA 100 X1As9AM €BPO.

brp3anoraeaHanpea kbMKpasiHA 2017 roAMHA: Npe3iuvo
CA MPVBAEYEHN OKOAO 6,5 MUAMOHA €BPO. VIHBECTUTOPUTE
BAPUPAT OT PA3AUYHI CTPAHK, KATO BbArapus, Ffepmanms,
Vicnanmg, O6eanHeHoTo Kpaacteso, Pycwus, Moptyraams,
OPAHUMS 1 MHOTO APRYTU. PA3TEXBT U AQHHUTE, CbOPAHM
OT eKu1na, NOKABAT, Ye BbArapus € MHOro ycnelleH nasap
C AODBBLD MOTEHUMAA U VMHBECTUTOPUTE OT CTPOAHATA HEe
OTCTBIMNBAT HA TE3M OT 3aNAAHA EBpona.

CbC cpepeH pbcT OT 34% Ha MeceuyHa 6a3q,
KOMMNOHUSTA TPCK Bb3MOXXHOCTA 3Q OLLe
NO-CEPUNO3HO HABAVM3AHE HA  BCUUKM
E€BPONENCKNNA3aPU. lUVO BeUe npearara
MbAHO OBCAYXXBAHE HA KAMEHTUTE HA
QHIAVMACKN, OBATAPCKM, HEMCKM, KATO
Ce OUYAKBA CMMUCHKBLT AQ CE YBEAMUABA.
ChblLLO TOKA NAATGOPMATA PABOTH, 3a AQ
OCUrypy OLLE NAPTHBOPCTBA C KPEANUTHA
MHCTUTYLUMK B EBpONA, KOETO AQ OCUIypU
owe no-A0bpn HMBA HA AUKBUAHOCT UM Bb3BPBLLLAMOCT.
B MOMeHTa iuvo CK1 NAPTHUPA C ABE OT HAMW-yCNelHUTe
KpEAUTHM KOMNaHWK B Barapust - Easy Credit u Viva Credit.
ChbLLUO TAKA lUVO € NAPTHLOP C EAHA OT HAM-NEPCNEKTUBHITE
drpPMK 30 KpeANTUPAHE B PymbHKS - iCredit.

CbC CEpPUO3HMS CU PACTEX AOCETA N C AMBUNLMO3HNS
CW NAQH AQ ObAE €AHA OT HAM-6bP30 PA3BMBALLMTE Ce
KOMNaHWK 30 peer-to-peer KpeanmpoHe B Espona B
CAeABALLMTE NET TOAMHU, IUVO € peLleH AQ BbPHE KOHTPOAO
HQO KAVIEHTUTE CU BbPXY TIXHOTO GUHAHCOBO BbaeLLE.

|lUVO e M3USAO MHBECTULIMOHHA YCAYTd, KOTO BAOXKEHUTE Upe3 Hesl CPeACTBA
He Ca Aeno3nTN N He CA TAPAHTUPAHW OT 30KOHA. MAATGOPMATA € AULEH3N-
PAH KpEeAUTEH NOCPEAHVK, CbIAACHO PelieHre Ne 4.1-1/133 ot 28.08.2017 r.
HQ ecToHCKaTa KoMUCKs 30 GUHAHCOB HOA3OP.
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Reclaim control of your finances with iuvo

IUVO GROUP OU is an Estonian fintech company for
peer-to-peer lending that entered the Bulgarion market
back in August 2016. The firm started operating in Bulgaria
to validate and fest the business model and its go-to-market
strategy, creating a whole new niche market and opportu-
nity for people to find an alternative way to invest their free
capital.

luvo is a platform that connects investors and non-bbank-
ing financial institutions (originators) directly, creating an op-
portunity for investors to generate returns up to 15% per an-
num and for originators a flexible source of income. Investors
can buy portions of loans listed on the platform and expect
returns when the loan installments are paid. Every credit on
iuvo comes with 100% buy-back guarantee, which means
that the investor has a great tool to mitigate the risk of the
investment. The buy-back guarantee is a contract between
the originator and the investor, where in
the case of a delay in loan payments for
more than 60 days the first is obliged to re-
pay the invested amount to the second.
Furthermore, the originators retain 30% of
every listed credit, further mitigating the in-
vestment risk. The excellent propositions of
the company do not end here. luvo is al-
ready working with some of the top lend-
ing companies in the Balkan region which create a stable
supply of loans and liquidity on the platform.

From its very start the company combines a solid finan-
cial and business fundamental, that helped achieve signifi-
cant results for a very short period of time. The team behind
the platform is highly motivated and firmly believe in the mis-
sion of iuvo - to change the face of financing and bring the
control back to the users.

The story of iuvo begins in the summer of 2016 and the
ambitions of the company are not small. The firm has the
godal to position itself as one of the leaders in the peer-to-
peer lending market in Europe.

With a firm belief that there is an unexplored opportuni-
ty, the management team buckles up for an ambitious mis-
sion fo infroduce an innovative investment option to retail

Towards the end of 2017
iuvo has attracted nearly

6,500,000 EUR on the
platform

investors in Bulgaria. The start is with flying banners. In the first
month, iuvo was able to attract early adopters who invest-
ed more than 100 000 EUR. The result validated the business
model and the go-to-market strategy, fueling the yearning
of the team to continue and fry to take as much as possible
of the market in Bulgaria without further hesitation.

Fast forward to the end of 2017, iuvo aftracted nearly
6 500 000 EUR on the platform. Investors are varying from
countries like Bulgaria, Germany, Spain, United Kingdom,
Russia, Portugal, France and many more. The growth and
the data collected by the company show that betting on
the Bulgarian market was a rather a successful move as Bul-
garian investors are responsible for a significant portion of
iuvo’s growth.

With an average growth rate of 34% month-on-month,
the company is looking at further expansion on all European
markets. luvo already offers full customer
service in English, Bulgarion and German
with more languages to follow soon. Fur-
thermore, the company will work on se-
curing partnerships with more loan origi-
nators around Europe to ensure that the
liquidity and the retumns on the platform
will stay at least as attractive as they are
at the moment. At the moment iuvo is
working with the two of most successful lending companies
in Bulgaria - Easy Credit and Viva Credit. Also, iuvo has se-
cured a partnership with iCredit, the one of the most signifi-
cant Romanian lenders.

With the significant growth and the ambitious plan to be
one of the fastest growing peer-to-peer lending companies
in Europe in the next five years, iuvo is hoping to help people
take back the control of their financial future and be able
to find an excellent alternative o generate returns on their
free funds. After all, this is the whole idea behind the peer-
to-peer model, bringing back the power to the people.

luvo is an investment service and the funds in the plafform are not deposits
and their return is not guaranteed by law. The platform is regulated credit
infermediary by the Estonian Financial Supervision Authority.
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KamapxuHa Ecmetm EOOA
1505 Codpoug, Boazapus,
6yA. ,CumHakoBo” Ne48,

Odpbucu - Cepguka Lenmbp, em. 8
TenedpoH: +359 2 4911733, +359 2 4051795,
Oake: +359 2 4051797, office@katarzyna.bg

www.kafarzyna.bg

Katarzyna Estate LTD

1505 Sofia, Bulgaria,
Serdika Offices, 48 Sitnyakovo Bivd., 8 floor,
phone: +359 2 4911733, +359 2 4051795,
fax: +359 2 4051797, office@katarzyna.bg

www.katarzyna.bg

B UMEHUETO

KATARZYNA ESTATE ce HOMUPA B €ANH OT HOMN-OAQ-
rTOAQTHUTE POMOHN 3Q OTTAEXAOHE HA AO35 B BbArapus
1 € PA3NOAOXEHA HO €AHA U CblLLA reorpadCcka Wmpu-
HQ C €AHV OT HAW-U3BECTHUTE BUHEHW OBAQCTM B EBPO-
na. M36ata e no3nUMOHNPAHA B HOW-IOXHATA YACT HA
CTPQAHATA, HO 2 KM OT rPAHMLATA C [bpums, B NOAHO-
XUeTo HA M3TouHuTe Poponn. MeCTHOCTTa € XbAMUCTA,
MHOTO XMBOMUCHA 1 BCE Ollle NPEeAECTHO AMBA.

LleATa HM e KATO M3NOA3BAME TPAANUNOHHUTE BUHAP-
CKN TEeXHUKN AQ pa3Kpnem YHUKAAHOCTTA HA HAWeTOo
AO3€e, Herosus Tepodadp, AA Cb3pdAEM BMHA, KOUTO HO-
CAT @AEraHTHOCTTA U U3UCKAHOCTTA Ha ,CTtapus caar”
M AQ HOMEPUM HAW-YUCTUS BAAAHC MEXAY NMAOAQ, KU-
CeAHUTE, ABOA U TAHUHUTE.

B AO34

KATARZYNA ESTATE nputexasa 700 xektapa cobCT-
BEHW AO30BM MAcCuKBMU. [MopABpaAHUTE copToBe MepAo,
KabepHe coBuHbOH, Cupa, KabepHe dpaH, Manbek,
TemnpaHuno, Kapmenep, Maspya, WapaoHe, Cosu-
HbOH OAAQH, CeMUnoH, Buonune, MuHo Mpu, MyckaTt un
TopamMyHep Cca CbOBPA3ZEHN C KAUMATUYHUTE OCOBEHO-
CTW HO PErOHA 1 BUAQ HA MoUBUTE. B OTrAEXAQHETO
HA AO3ETO BAArame U3KAIOUYUTEAHO MHOTO BHUMOHUE
¥ eHeprus, 3aLoTo NPOU3BOACTBOTO HA KOYECTBEHO
rpo3Ae € HAM-BAXKHUIT GAKTOP 3A MOAYYABAHE HA
AOBPK BMHQ.

B BUOMNMPOU3IBOACTBO B KATARZYNA ESTATE

Ot 2015 1. CTAPTMPAXME MPOU3BOACTBO HO CEPUS
OGNOANOTMUYHO cepTndnumnpaHn snHa - KATARZYNA
BIO WINE. Te ca HOB npOounT HA MNPOAYKTA, NPOU3-
BEXACOH MPEeAM CTOTUUM TOAMHW, KOETO OTPpA3sBA
LEATA HA CbBPEMEHHMS YOBEK 3Q BPbLIAHE KbM Mbp-
BMYHOTO M HATYPOAHOTO, KAKTO U KbM OMNA3BAHE HA
OKOAHATA cpeadq. MpakTnkmute HA 61O U BUOAMHAO-
MUYHOTO MPOM3BOACTBO MMAT 3A LEA AQ N3PA3IT HO-
TYPQAAHMS U ABTEHTUUYEH XAPAKTEP HA CYPOBMHATA,
KOSTO € NPOn3BEAEHA 6E3 M3NOA3BAHETO HAO KAKBUTO
M AQ NEeCTULMAN.

H BUHA

OT Cb3AOBAHETO HA M3BATA A0 TO3M MOMEHT BMHATA
Ha KATARZYNA ESTATE ca HocuteAan HaO HOA 268 MepAaAd
OT HOW-NPECTUXKHUTE CBETOBHM BUHEHW KOHKYPCW. ABOW-
HU 3AQTHK MeAOAM 3a 2017 1. ca npucbaeHn Ha ENCORE
MALBEC 2015 (nAoc oueHka ,Ham-A06p0 6bArapcKo
BMHO"), CHOPIN BALLADE 2013, QUESTION MARK GOLD
2012, KATARZYNA RESERVE 2012 (1 oueHka ,Han-o06p0
OBbArAPCKO BMHO").

BuHata Ha KATARZYNA ESTATE ce npousBeXxaaT no
KAQCNYECKA TEXHOAOTUS - ABYKPATHO PBbUYHO COPTUPAHE
HO FPO3AETO, NPEUN3EH TEMNEPATYPEH PEXNM, OTAEXA-
BOHE HO BMHOTO BbB GPEHCKU ABOOBK GBUBM, MUHUMOA-
HO 0BPABOTKA U CTABUMAM3ALNS HO BUHATA 1 AOCTATBYHO
ABATO OTAEXABAHE B BYTMAKA. LleAnsaT npouec e cbyeTaH
C OUBUKO-XVIMUYHN 1 MUKPOBUOAOTUYHN QHAAU3M U Opra-
HOAENTUYEH KOHTPOA. [OASIMOTO MPEAMMCTBO HA M36ATA
€, Ye eKkunbT padboTtn U PA3NOAArd C MHOFO 1 HAM-BEUe
PA3AUYHM KATO KAYECTBA U CNEUMPUKA MAOLLM B AO3OBUTE
HU MACKBU. TOBO AGBQ Bb3OXHOCT 30 FOASIM B OW PA3ANY-
HU NAPTUAM BMHA, KOUTO Ce& M3NOA3BAT 30 OGOPMSIHE HA
GUHOAHNTE NMPOAYKTU.




B THE ESTATE

KATARZYNA ESTATE is located in one of the most
fertile areas for growing vineyards in Bulgaria,
in the same latitude as some of the most famous
wine regions in Europe. The estate is positioned in
the most southern part of the country, 2km from
the border with Greece in the foot of the Eastern
Rhodope mountains. The area is hilly, picturesque
and still gorgeously untamed.

Our goal is to reveal the uniqueness of our
vineyard and its terroir through the use the traditional
winemaking techniques, and to create wines which
carry the uniqueness and elegance of the ,OId
world”. We aim to find the purest balance between
fruit, acidity, oak, and tannins

B VINEYARDS

KATARZYNA ESTATE owns 700 hectares of its own
vineyards. The selected sorts of Merlot, Cabernet
Sauvignon, Cabernet Franc, Malbec, Tempranillo,
Carmenere, Mavrud, Chardonnay, Sauvignon Blanc,
Semillon, Viognier, Pinot Gris, Muscat, and Traminer
are aligned with the climate conditions and soils

of the region. In the growing of the vineyards we
invest a considerable amount of care and energy,
because the production of quality grapes is the
most important factor of making great wines.

B ORGANIC WINEMAKING IN KATARZYNA ESTATE

From 2015 we launched a series of organic
certified wines - KATARZYNA BIO WINE. Organic wine
production is a new take of a product that has been
made for hundreds of years. It reflects the modern
person’s attraction towards the primal and natural,
as well as environmental conservation. The practices
of organic winemaking aim to underline the natural,
authentic character of the grapes, which are
produced without the use of any pesticides.

B WINES

Since the creationofthe cellarto date, KATARZYNA
ESTATE's wines have won over 268 medals of the
world's most prestigious wine competitions. Double
Gold medals for 2017 were awarded to ENCORE
MALBEC 2015 (as well - Best Bulgarian Wine Award),
CHOPIN BALLADE 2013, QUESTION MARK GOLD 2012,
KATARZYNA RESERVE 2012 (also Best of Show Wine

Award).

KATARZYNA ESTATE’s wines are produced using
approvedtraditionaltechnologies: double manual
sorting of the grapes, precise femperature regime,
aging in French oak barrels, minimum processing
and stabilization of the wines, and sufficient
bottle aging. The entire process is combined with
physicochemical and microbiological analyses
and organoleptic contfrol. The winery’s biggest
advantage stems from the fact that its feam is
working on many and various vineyards, both in
terms of characteristics and specification. This
allows for the large number of different wine
batches, which are used for forming the end
product.
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Kaufland Bulgaria
EOOD & Co. KD
1A Skopie str.
1233 Sofia Bulgaria

aufland bvA2apug -
AUQEpP C MUCU9

Kaufland bvArapuns € AMAepbT B ThProBMSTA C 6bP30060-
POTHM CTOKM, KOTO KOMMAHUSITA MOCTUIA ABQ MbTW MO-BUCOKMN
PEe3yATATM OT Te3n HO CAeABALMS NA30pPeH yyacTHuK. C 58
XMNepPMAPKETA HA TepPUTOPULTA HA UsSAaTa cTpaHa Kaufland
€ NPEANOUNTAHUSAT N300P HA BBArAPCKUS NOTPEBUTEA.

MapaAEeAHO C YyCTOMUMBOTO CU BusHec passutne, Kaufland
BbArapuns ce npeBbpHA B 3HAUMM GAKTOP 3a CTUMYAUPOHE-
TO HO HOUMOHOAHATA U PErMOHOAHATA MKOHOMUKA, MHOPA-
CTPYKTYPATA NO MECTA U MOBAUS MOAOXUTEAHO BbPXY COLMAA-
HOTO PA3BUTME B CTPAHATA. EKMMBT HO BEpUrata € n3rpaAeH
o1 6400 yoBeKka, FoAIMA YACT OT KOUTO CA C KOMMNAHUATA OT
CAMOTO 1 HOUAAO.

B YAOBAETBOPEHUETO HA KAUEHTA
BABXHOBSIBA BCSKO HALUE AENCTBUE

Kaufland bbArapus e kauecTBeH exeAHEBEH NAPTHLOP HA
ObAraApPCKUTE AOMAKMHCTBA. pe3 2017 roaAnHA, NAPAAEAHO
C eKCMNAH3UATA, KOMNOHUITA HABAM3A N B AKTMBHA Q30 HA
MOAEPHM3aUMs. HOBATA KOHUENUMs € M3LSAO OPUEHTUPAHA
KbM KAMEHTUTE 1 Cb3ACAEHA CAEA 30ABABOUEHN MPOYYBAHMS
HQ HArAQCUTE UM.

[MbpBATA CTHAKA OT OOHOBIBAHETO 6& HOBUSIT AM3ANH HA
KAVMIEHTCKATA BpOoLLypa, KOITO Ce PA3NPOCTPAHSIBA A0 BAM3O
1.8 MMAMOHA BBAFAPCKU AOMAKMHCTBA, KOPMOPATUBHUIT CANT
1 MOBUAHOTO NpuAoXKeHme K-App.

Han-cblleCcTBeHATA YACT OT NPOMSIHATA CE OTPA3SBA B XM-
nepmMmapketute Ha sepurata. MNpes 2017 r. Kaufland 3anou-
HQ NOETANHO AQ MOAEPHMU3MPA MbPBUTE U3IPAAEHN OBEKTU
Yy HOC 1 AQ M3TPOXKAQ BCEKM CAEABALL MO HOBATA KOHLENUMS.
OCHOBEH QKLEHT B OBOHOBAEHUATA CO MOAEPHUSIT NHTEPNOP
1N HOBATOPCKUTE PYHKUMOHOAAHN PeLeHNs 30 NO-AeCHO Na-
30PYBAHE N KOMPOPT HA KAMEHTA. CneunanHO Cb3aaAEHATa
3a Kaufland HaBUraAuMOHHA CUCTEMA 3A YAECHSBAHE MbTS HA
NOTPEBUTEAST AO XEAQHUTE NPOAYKTU, NO-LUMPOKO NPOCTPAH-

YcnewHume komnaHuu / The successful companies

CTBO M MOAEPHA NOAPEABA CA YACT OT HOBOBbBEAEHMSITA B
xmnepmapketnte H.

B BUCOKA EHEPTUMHA EQEKTUBHOCT

Kaufland bvArapus e nbpBaTa KOMMNAHKS B PUTENA CEKTOPA
HA TAOBGAAHO HMBO, KOSTO CepTUdUUMPA BCEKM XUNepMApKeT
no EDGE craHaapTa Ha CBETOBHATA BAHKA, CTUMYAMPALL 13-
FPOKAQHETO HO EHEPTUMHO eDEKTUBHIN CrpaAmn. Bcekn HoBo-
N3rPOAEH UAN MOAEPHU3NPAH OBEKT OT BEPUraTa pasnoAara
CbC CUCTEMA 30 KOMBUHNPAHO OTOMNAEHNE N OXAQXKAQHE, MO-
AEPHA eHeprMnHoOedEKTMBHA XACANAHA MHCTOAQLMS, KOKTO U
N3USIAO eHEePrMMHOEdEKTUBHO OCBETAEHNE.

Cpea Apyrute eHeproedeKT1BHN PeLleHns Ca NPOorpama-
T 30 6bP303APSIAHUTE EASKTPOCTAHUMI 30 ABTOMOBUAM 1
CUCTEMATA 30 NPEPABOTBAHE HA OTNAABUM.

B UHBECTUTOP B OBLLEECTBOTO U PA3BUTUETO
HA UKOHOMMUKATA

3a 12 roanHn Kaufland BbArapus € MHBeCTUPAAQ Haa 1.4
MAPA. AB. B BBATAPCKATA MKOHOMWKA. KOMMAHWMATG NOCTABS
HAYAAOTO HA PEeAMUa TEHASHLMN B MOAESPHATA TbProBus y
HAC N CA€ABA YCTOMUMBO MOAUTUKA B NMOAKPENA HA GbArap-
CKUTE NPOU3BOANTEAN N OBLLECTBOTO.

Camo npe3 2017 ropAMHA TbProBCKATA BEPUIA NOAKPENN
ObArapCKM depmepn C HAA YETBLPT MUAMOH AEBA 30 Cep-
MOMUMPAHE MO CBETOBHATA nporpama Good Agricultural
Practice (G.A.P) Ha CBeTOBHATA BAHKA C LEA NPOAYKUMNATA
UM AQ AOCTBINU 1 CBETOBHUTE NA3APN.

Kaufland beArapumsi HOAQra BUCOKM CTAHAQPTU U B Cchepa-
TO HO KOPNOPATMBHATA COUNAAHA OTTOBOPHOCT. KOMNAHUATO
MHBECTMPA CPEACTBA U YCUANS KOKTO B COBCTBEHA NPOrpama
30 BAAOHCUPAHO U 3APABOCAOBHO XPOHEHE, TaKA U B MOA-
Kpena HA peAlLa OBLEeCTBEHO 3HAUMMWN HALUMOHOAHW 1 pe-
TMOHOAHM OPraHN3ALNN 1 NPOEKTU.
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Kaufland Bulgaria
A Leader with a Mission

Kaufland Bulgaria is the local leader in the FMCG sector,
extending its lead by doubling the results of the second
biggest player on the market. The retail chain consists of 58
hypermarkets, situated across the whole country, which makes
Kaufland the preferred choice of the Bulgarian consumer.

Alongside its sustainable development, Kaufland Bulgaria
proved itself to be a vital factor in stimulating the economy
and infrastructure on a national and regional level, leading
up to its positive overall influence on the country’s social
development. The company has a feam of 6400 people, the
majority of which are part of Kaufland from the moment the
retail chain stepped on the Bulgarian market.

B CUSTOMER SATISFACTION IS THE FOUNDATION
OF OUR EVERY ACTION

Kaufland Bulgaria is the quality everyday partner of the
Bulgarian households. In 2017, together with its expansion, the
company also undertook an active modernization process.
The new concept is fully focused on the consumers and
developed on the basis of in-depth analysis of their needs and
preferences.

The first step in the modernization process was the new
design of the clients’ brochure, distributed to 1.8 million
Bulgarian households, the corporate website and the
company’s mobile application K-App.

The core part of the modernization is being implemented
in the hypermarkets throughout the country. In 2017 Kaufland
began a step-by-step renovation process of the stores it first
built, as well as constructing the new hypermarkets in full
coordination with the new and modern concept. The main
renovation highlights are the modern inferior and innovative
functional solutions, which make the shopping experience
easier and even more comfortable for the customers. Part of
the new additions in the hypermarkets include a navigation

system, especially designed for Kaufland, which helps clients
reach all their wish list products in an instant, moving effortlessly
across a wider and well-arranged area.

M ENERGY EFFICIENCY AT ITS BEST

Kaufland Bulgaria is the first retail company on a global
scale, which has certified every store from its chain according
to the EDGE standard, established by the World Bank Group
and stimulating the construction of energy efficient buildings
throughout the world. Every newly constructed or renovated
hypermarket has a combined heating and cooling system,
the world's most efficient refrigeration installation, as well as
energy-efficient LED lighting.

Other energy efficient solufions, implemented by the
company include a developed program for electric
automobiles and a system for waste recycling.

Il A SOCIAL AND ECONOMIC INVESTOR

Kaufland Bulgaria has invested 1.4 bilion BGN in the
Bulgarian economy for the last 12 years. The company is a local
frendsetter in the field of modern trade, being a sustainable
support for the Bulgarian producers and the society overall.

In 2017, solely, the retail chain has supported Bulgarian
farmers with over 250 thousand BGN in order for them to be
certified according to the global Good Agricultural Practice
(G.A.P) program, established by the World Bank Group. The
certification gives the local farmers the opportunity fo present
their production on the global markets.

Kauflond Bulgaria upholds high standards in terms of
corporate social responsibility as well. The company invests
resources and efforts in its newly established program for
balanced and healthy nutrition, as well as in various socially
significant organizations and projects on national and regional
level.



OuakBanTe npe3 man 2018 r. OTKPMBAHETO HA
HAU-MOAEPHNA AOTMCTUYEH LLeHTbP B bbArapusa ot kapro-naptHep!

e 16 500 KB. M CKAQAOBO MPOCTPAHCTBO MAM HAA 22 000 MaAETOMECTA, NPUCIoCObeHMu 3a
CbXPAHEHMETO HQ OCHOBHM TOBAPM, LLEHHM, TEPMOKOHTPOAMPDAHM U MPATKM MOA
MMUTHUYECKM KOHTPOA;

e CTpartermyecko nMo3nUMOHUPAHE A0 AeTuLLe COQoMs U C BBAMOXKHOCT 3Q AUPEKTHO
pa3TroBApPBAHE HA XIT KOMMO3MLMM;

® AOMbAHUTEAHM CKAQAOBM ONEPALMM — KOMUCHUOHMPAHE, KOHCOAMAMPAHE, ETUKMPAHE,
OMNAKOBAHE 1 0BPATHA AOTUCTHKQ;

® BLUCOKOTEXHOAOMYHO OOOPYABAHE U CbBPEMEHEH COQPTYEP, OCUIYPIBALLIM MOCTOIHHA
EDI Bpb3KQ;

e Ceprugomkat ISO 9001, HACCP, TAPA B, GDP 11 ONO.

U3npeBapeTe KOHKYPEHUMATA U U3NPATETE 3ANMMTBAHE 30 CKAQAMPAHE B HAM-MOAEPHUSA
AOMMCTUYEH UEeHTbP!

OLle To3n Mecel, LWe NoAyYmuTe ochepTa npu npechepeHUNAAHN YCAOBUSA, U3FrOTBEHA OT
CneuMaAucT B 06AQCTTA HO AOTMCTHKATA.

CBbpXxeTe ce € Hac:
0887 247 247 n X anna.ancheva@cargo-partner.com
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lToBeue om 50 20quHu ycnewet Bu3Hec ¢ Boerro obopygBare

KNHTEKC EAA e cb3poaeH npes 1966 1. KATo AbPXOBHA drpMa, cre-
LUMOAM3MPAHA B ThPrOBUS C BOEHHO MMYLLECTBO. KbM HACTOSILLMS MOMEHT
BCUUKM QKL HO GUMPMATA CO COBCTBEHOCT HA AbPXOBATA, B AULIETO HO
MUVHUCTEPCTBOTO HA MKOHOMMKATA.

B UCTOPUSA HA KOMMAHUATA

[TbpBUTE ABE ASCETUASTISI OT OCHOBABAHETO HA GUPMATA Ce XaPAKTE-
PUBMPAT C MHTEH3MBHOTO PA3BUTVIE HO GbATAPCKATA OTOPAHUTEAHA MPO-
MULLAEHOCT 1 MPOM3BOACTBOTO HO LUMPOKA FAMA BUCOKOKAUECTBEHN M3AS-
AMSI CbC CbOTBETHATA HOCOUEHOCT, ChIAQCHO M3NCKBAHMSITA B PAMKMTE HO
OuBLLMS BapLuascku AoroBop. OT 90-Te I. HACAM NOPTHOAMOTO HA KMHTEKC
AOMBAHUTEAHO Ce OBOraTsIBA C UBASANS OT CTPOHUTE OT BMBLLIMS VI3TOUeH
BAOK. EKCMIOPTHATA AUCTA HA ARYXXECTBOTO HEMPEKBCHATO CE MOMbABA U C
HOBW 11 YCBBBPLLIEHCTBAHM U3ASAMS, KOHCTRYUPOHM 1 MOOU3BEASHNM B HAYY-
HUTE UHCTUTYTV 1 30BOAN HO BbArapust. [oBeueTo OT TX OTTOBAPSIT HA U3KC-
KBAHMSITA HO PYCKUTE OPBXENHM CTAHACPTU, KOTO 06aUe HEMPEKBCHATO
HOPACTBA AGABT HO U3ASAMSITA, CNIOCTOBUMM CbC CTAHAQPTUTE HA HATO.
B COEPU HA AEMHOCT

KunHtekc ce cneumaasnpa B M3HOCA HO MPOAYKUMS HO GbArOpCKATa
OTOPAHUTEAHA MPOOMULLASHOCT, OBXBALLIALLA BCUUYKN HOMPOBASHNS HO CU-
NYPHOCTIA 1 OTOPAHATA:
® BbopbxeHre, boenpmunacu, MEPHULN 1 OBOPYABAHE 3Q HOBAIOAEHME;

o KOMYHVKQLMOHHN 1 EASKTPOHHM BOMHM CPEACTBA, POACPHO OBOPYA-
BAHE;
o PEMOHT, MOAAPBXKKA 1 MOASPHN3ALMS HO TAHKOBE, BPOHNPAHN MOLLIMHM,

Over 50 years successful busingss with defence equ

KINTEX SHC is a state owned company established in 1966, and
specialized in procurement of defense (military) equipment. At present, the
only shareholder is the Ministry of Economy of the Republic of Bulgaria.

W HISTORY

In the first two decades since company establishment Bulgarian
defense industry developed infensively, and produced wide range of high
quality products with the respective specialization as demanded within the
framework of the former Warsaw Pact. Since the 1990s the portfolio was
further expanded with products from countries of the former Eastern Bloc.
The export list is being continuously updated with new advanced products
developed in Bulgaria. Most of them comply with post-Soviet armament
standards, increasing number of items, however, is produced according to
NATO norms and regulations.

H AREAS OF ACTIVITY

The main specialization of Kintex is procurement of Bulgarion military

equipment for all branches and services of the Armed Forces, including:

o Armament, ansmunition, surveilance equipment;

o Communication, radar and localization equipment;

» Upgrade, maintenance and repair of tanks, armored vehicles, helicopters
and aircrafts;

o Spare parts for a wide range of military systems;

XEAVIKOMTEPU 1 COMOAETY;

o Pe3epBHM YOCTN 30 PABAVYHI BUAOBE OPBXEVHN CUCTEMM;

o TexH1UeCKku paspabOTKM, YNIPABASHNE HA MPOEKTU, TEXHUUECKA MOMOLL|
N TPAHCHEP HA TEXHOAOTUM 30 OTOPAHUTEAHATA MPOMULLAEHOCT;

o OOyUeH1e N YUEBHO-TPEHNPOBbYHM CPEACTBA.

[PV NPOEKTUPAHETO HA BCUUKM M3ASAMSI 1 PABPABOTKN, KOUTO MPEANC-
raMe, € OTYeTeHA BbAMOXHOCTTA 301 EKCMAOATALMS B PA3ANYHM reorpad-
CKM U KAVIMOTUYHM YCAOBMSL.

OCBEH C BbHLLHOTbPIOBCKA AGMHOCT, KMHTEKC Ce 3aHUMAOBA U C pas-
PABOTKM Y BHEAPSIBAHE HA TEXHNUYECKN CPEACTBA 30 HYXKAMTE HO APMMSTA,
KQTO: ABTOMATM3MPAHA CUCTEMA 3Q YIPABAESHNE HA OMbHSI HO APTUASPUS-
1a ,BYAKAH”, BKAKOUBALLIA 1 CAEAHUTE crCTEMM: , CUCTEMA 30 PO3Y3HOABO-
He 1 0B30PHO HOBAIAEHME - MPEASH HABAIOACTEAEH NocT”, ,CrucTema 3a
0B30PHO HabAOAEHME”, ,OPbASEH TEPMUHOA" 11 AD.

H TPAAULIA N ONUT

Beue noseye ot 50 roanHM KUHTEKC M3MBAHSBO AOTOBOPM 301 AOCTOBKA
HO BOEHHOTEXHUYECKA MPOAYKLMS, BBOPBKEHNE 1 BOENPUNACH, KOKTO U
30 PEaAV3ALMS HO HXEHEPHW NPPOEKTM B CTPAHN OT AdpuKa, Asng, Bana-
Knsl N3TOK 1N AQTUHCKO AMEPUKA. ACOPTUMEHTBT 1 KQUECTBOTO HO HOLIUTE
N3ASAVISI COl U3BECTHM B LiSIA CBSIT.

B MEXXAYHAPOAHO CbTPY AHUYECTBO

KVHTEKC NOAABPXA TPAANLMOHHO MHOTO AOBPM OTHOLLEHMS C MPABU-

TEACTBEHU MHCTUTYLMW, KOKTO U C BbOPBXEHUTE U MOAULENCKNA CUAN HO

pment

e System engineering. project management, technical assistance and
technology fransfer;
o Training and training devices.

All our products and projects are specifically designed, and infended
to operate within a wide range of geographical locations and climate
conditions. In addition to import-export activities Kintex is engaged in
development and deployment of advanced technical systems for military
needs: ,VULKAN” Automated Atillery Fire Control System, including
the following systems: ,Surveillonce and reconnaissance assembly unit
- forward observation post”, ,Ground surveilonce system”, ,Gun-fire
computer”, efc.

H TRADITIONS AND EXPERIENCE

For more than fifty years Kintex has been involved in procurement of
defense equipment, technical assistance and technology transfer, and
has completed numerous confracts in countries in Africa, Asia, Middle
East and Latin America. The range and quality of our products is world-
renowned.

H INTERNATIONAL COOPERATION

Kintex fraditionally maintains friendly relations and frusted partnership
with governmental institutions, army and police forces commands from all
over the world.
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KAuGHmex bbAeapus - kamasuzomop 30 pa3Bumuemo
HOr Yucmu mexHoAo2uu u yemoduuGu uHoBayuu

Kak AQ pas3BMBALL yCREWwHN BU3HEC MOAEAM BbB BPEMEHQ,
KOraTO CbLECTBYBALUMTE TOKMBA HE OTTOBAPST HA CbBPEMEH-
HUTE HYXAW, PECYPCUTE CE U3YEepPnBAT, A NPOoLECUTE AOKA3BAT
cebe cn Kato HeedekTBHM? KaAKBa We 6bAe MKOHOMUKATA HA
obaeLleto? OTTOBOPLT € B MPOMSIHA HA BU3MSTA N B OC3HATOTO
Bb3MNPUEMAHE, Ue TE3M NPEAMIBUKATEACTBA MOTAT AQ BbAQT Npe-
OAOAEHM YpE3 PAPABOTBAHE M NHTEMPUPAHE HA YCTONUMBU KO-
HOMMUECKM NPAKTUKIN., OCHOBHUSIT BLMPOC € ACAM UPES HOBM NAEN
MOXEM AQ U3rPAAVM YCNELEH BU3HEC, BA3NPAH HA NPUHUMNUTE
HQ KPbroBATA MKOHOMUKQ, OTAPBNBAVIKM CE OT TOGAULUMOHHIS AA-
HeeH NKOHOMMYECKN MoAeA. OTroBopbT € ,AQ” 1 KAnHTEX BbA-
rapust KATO KATOAM3ATOP 30 PA3BUTUETO HA UNCTU TEXHOAOTUN W
YCTOMUYMBM MHOBALMN MO BOAELLA POASI B TA3N HACOKQ.,

OpraHn3aumngTa ynpaBAIBA AKCEASPATOPCKA MPOrpPAaMa 3a
NOAKPENA HA CTAPTUPALLM KOMIAHUW C MOTEHLMOA 30 PO3BUTUE,
KATO CbLUEBPEMEHHO MPOBEXAQ PEANLA OBPA3OBATEAHN GOP-
MaTh C GOKYC BbPXY NpeAnpremavectsoto. CpeaCTBATA, KOUTO
NOAYYOBAT YYACTHULMTE B OKCEASPATOPCKATA NPOrpama, ca B
pa3smep A0 25 000 eBpO 1 Ce NPEAOCTABST LEAEBO 30 Cb3ACBAHE
HQ NPOTOTUN, MMAOTHO TECTBAHE HA NMPOAYKTA U MASHTUOUUMPOHE
HQ NOTEHUNAAHN NA3APU U KAUEHTU. ChTPYAHUYECTBOTO HI C ABE-
T€ OCHOBHW CTPYKTypW B EBpPONA, NoAKpensLwm MHOBALMAUTE B OB-
AQCTIA HO OATEPHATUBHUTE EHEPTUNHNA N3TOUHMLM 1 BOPOATA C
KAMMaTuHmTe npomenn (InnoEnergy 1 Climate-KIC) AaBa AOCTbN
HQO BbATAPCKUTE MHOBATOPU AO Bb3MOXHOCT 30 GUHAHCUPAHE
HQ NPOEKTU HA CTOMHOCT HOA 3 MAH. €BPO. 3ACAYXEHO KAUMHTEX

Aro6omup MedHoBcku, cocobecmBeHuk
Ha KauGHmex boAzapus:
0O6pa3oBanuemo u uHoBamuBHomo

MUCAEeHe ca ocHoBama Ha
ukoHomuyeckomo pa3zBumue

BT YcnewHume komnaHuu / The successful companies

BbArapurs € KOOPAMHATOP HA MbPBMS LEHTLP 3a MHoBaUMK EIT
Hub” kKbM EBpONENCKMNS UHCTUTYT 3 MIHOBAUMM U TEXHOAOTUM (EIT),
KOWTO OBEAMHSBA MHOBALMOHHUTE AAepU HA Espona. , EIT Hub”
€ NMMAOTEH MOAEA, KOWTO e H6bae TECTBAH MbPBO B BbArapus, a
B nocAeacTeme - B Maata un Kunbp. LieAata My e Aa npeAoCTaBst
MHOOPMALMS OTHOCHO BCUUKI Bb3MOXHOCTM 3Q NOAKPENA U PA3-
BUTME HA HOBM PELUEHNS NOCPEACTBOM LWecTre OBLWHOCTM 30
3HOHVE 1 MHoBAUMK (Knowledge and Innovation Communities -
KICs) - KAMMQIT, YCTONUMBI EHEPTUN, AUTUTAAHN TEXHOAOTM, 3APO-
BE, XPAHN N CYPOBMHU, LIEHTbpBT We 6bae OPUUMAAHO OTKPUT
npe3 mecel anpua 2018 r. B pamkmte Ha beArapckoTto Mpeace-
AaTencTBo Ha Cbeeta Ha EC 2018.

KaTo yacT o1 nopeAmLaTa 3HAUMMU CbBUTIS, KOUTO NPEACTOST
npes3 WeCTre Meceld HA NPEACEAQTEACTBOTO, OT OCOBEHA BAX-
HOCT 30 HOC € GOPYMBT , KpbroBd MKOHOMUKQ M YNCTL TEXHOAO-
N, KOMTo KanHtex bbAarapms opraHusnpa Ha 18 mar 2018 .
B HAK. Cbbutmeto e KAoUOBO 3a AEMHOCTTA HK, 3ALLOTO AQBA
Bb3MOXHOCT AQ NPMBAEYEM BOAELLIM EKCNIEPTN HA EBPONENCKO U
HALWOHOAHO HMBO, MHOBATVBHM KOMMNAHUM 1 UHBECTUTOPU, C KOW-
TO 30€AHO AQ Cb3AOAEM BAQrONPUSTHO CPEAC 3a PA3BUTME HA
KPbroBM BM3HEC MOAEAM 30 NMPEXOA KbM MKOHOMMUKATA HO ObAE-
weto. opyMbT € UACT OT OPULMOAHATA NPOrPAMA Ha Mpeace-
AQTEACTBOTO HA BuArapms Ha Cbeeta Ha EC 1 ce npoBeXAd Noa
NATPOHOKA HA MMHUCTEPCTBO HO OKOAHATO CPEAQ 1 BOAMTE,




Cleantech Bulgria - The Catalyst for he evelopment

of Clean Techno

How do you build or sustain successful business models at times
when the existing ones are becoming outdated, resources are
running out and processes are becoming inefficient? What will the
economy of the future look like? The answer lies in the disruptive
change of the vision and in a general acceptance that these
challenges can only be overcome through the development and
infegration of sustainable economic practices. The underlying
question is whether with novel ideas and products we can build
a successful business looking beyond the existing take-make-
dispose extractive economy model through integrafing the
circular economy concept. The answer is ,Yes” and Cleantech
Bulgaria - The catalyst for the development of clean technologies
and sustainable innovation in the country, has already taken
the lead by putting in place systemic transformative actions,
engaging all key-actors in the process.

The organization runs an Acceleration Program, supporting
start-up companies with substantial growth potential, while
conducting a number of educational formats with a focus on
entrepreneurship. Participants in the Acceleration Programme,
receive up to [J 25,000 for prototype creation, pilot product
testing, market potential and customers identification and
validation. The partnership with the two biggest structures in
Europe, supporting the innovations in the field of sustainable
energy and tackling climate change (InnoEnergy and Climate-
KIC) gives Bulgarian innovators a total of more than 3 million euro
worth opportunities for financing projects in the field. This is exactly
the reason why Cleantech Bulgaria is the coordinator of the first
Centre for Innovations -, EIT Hub” in Bulgaria, part of the European
Institute of Innovation and Technology (EIT) which brings together
Europe's innovation leaders. The EIT Hub is a pilot model that
will be tested first in Bulgaria and later in Malta and Cyprus. Its
aim is to provide information on all opportunities on support and
development for new solutions through the six Knowledge and
Innovation Communities (KICs) of the EIT in Climate, Sustainable
Energy, Digital Technologies, Health, Food and Raw Materials. The
HUB will be officially launched in April 2018 under the framework
of the Bulgarian Presidency of the Council of the EU in 2018.

N

0gies and Sustainable Innovation

Lyubomir Peynovski, co-chairperson of
Cleantech Bulgaria:
Education and innovative thinking
are the basis of sustainable
economic development

As part of the series of significant events that will be held during
the six months of the Presidency, Cleantech Bulgaria organizes
the ,Circular Economy and Clean Technologies” forum on the
18th of May 2018 at the National Palace of Culture. The event
is key to our work because it enables us to bring together
leading European and national experts, innovative companies
and investors to create a favourable business environment for
the development of circular business models needed for the
fransitioning to the economy of the future. The Forum is part of the
official agenda of the Bulgarian Presidency of the Council of the
EU and is held under the patronage of the Ministry of Environment
and Water.




1766 Cocpua
yA. Pauo MemkoB -
KazaHgxkxuama 8
+359 2 921 4600
080012345
https://bg.coca-colahellenic.com/bg/

1766 Sofia
Racho Petkov -
Kazandzhiyata 8 street
+359 2 921 4600
080012345
https://bg.coca-colahellenic.com/bg/

[lo-gobpa ¢ Beaka caegBauya 2nomko

Ao 2020 ropnHa Koka-KoAa HOMOASIBA 3AXQPTA U KOAOPW-
nTE B ABE-TPETM OT HAMUTKUTE CU Y HAC N BOAM OLLE MO-CUAHA
NOAUTUKA B 3ALUMUTA MPOBOTO HA MHOOPMUPAH NOTPEBUTEACKN
1360p.

,AOBPA A0 MOCASAHATA KAMNKA” € eAWH OT MbPBUTE N HAW-
CUAHWN CAOraHM Ha mapkara Coca-Cola (1908). AHec Ton oT-
NPABSI NOCACGHUE HE CAMO 30 KPEQTMBHOCTTA HA 6PAHAC ”
BKYCQO HO HAMUTKATA, HO M 30 QHFODKMMEHTA HO KOMMNAHUSTA AQ
PQ3BMBA NMOPTGOANO C NMO-MAAKO WA HYAEBO CbABPXKAHME HA
30XAPW 1 C NOBEYE NMOA3N 3 NOTPEBUTEAUTE.,

Mpes 2009 r. Koka-KoAa CTOHA MbpBATA KOMMOHUS B CEK-
TOPA 30 BE3AAKOXOAHM HAMUTKM B CBETA, KOSITO CE€ AHraXmnpa
AQ CAQra MHGOPMALMS 3 KOAOPUMUTE BbPXY MPEAHATA YACT HO
eTnKeTUTE CU, KAKTO N AQ CMA3BA CTPUKTHO ABATOCPOUHATA CU
NOAUTUKA AQ HE HACOUYBA PEKAOMUTE CU KbM AeLd NoA 12-ro-
AVILIHO Bb3PACT. KOMNAHWATA MHBECTMPA M B Cb3AOBAHETO
HQ CAEABALLO NMOKOAEHME NOACACAUTEAN 6E3 KOAOPUM, 3a
AQ MPEANOXKN HO XOPATA HAMUTKA C HUCKO KAAO-
PUNHO CbABPXAHME, BE3 AQ TV AVULLABA OT ,BKY-
CA, KOWTO XOXKAQTA XapeCcBa”, KAKTO TAACK APYT
CAOTQH.

AQ NOCTAaBS NOTPEBUTEAUTE B LIEHTHPA HA
CBO$ BU3HEC € OCHOBEH NpuopuTeT 1 30 KOKO-
Koaa B buArapums. KomnaHusta e asMaep B CTpa-
HATQ HE CAMO KATO PABOTOAQTEA N MHBECTU-
TOP, HO 1 NO OTHOWEHME HA CTUMYAUPOHETO
HQ yMEpeHaTa KOHcymaums. Td He npocTo
CAEABO TAOBOAHO NOETHNS AHFAXKMMEHT AQ HO-
MOAM 30XaPTA B HanuTkTe cn ¢ 10% A0 2020
r. B CbOTBETCTBME C Npenopbkunte Ha CBETOB-
HATA 3APABHA OPraHN3ALMS U AHFAXKUMEHTU-
Te Ha EBponenckara acounaums Ha 6e30A-
KoxoAHUTe Hanutkn (UNESDA). Koka-Koaa B
BbArapms AeMCTBA NMPOAKTMBHO U LWe HAOMAAM
OBLOTO KOAOPUMHO CbABPXKAHME HA LSAO-
TO U NOPTOOANO ¢ BAM30 20% 1 C Hop 15%
HQA rasnpaHute Hanutkn, Taka 60% OT USAOTO
noptdoamo Ha Koka-Koaa B buarapms oo 2020 r. Wwe ce
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CbCTOM OT HUCKOKOAAOPWYHM UAM MPOAYKTU M3LSIAO Be3 3aXap.
Komnarusta npasy TOBA, CAEABAVIKI BU3MSITA CU AQ PACTE OTIO-
BOPHO 1 B MOAKPENA HA YCUAMSTA HO AbPXXOBATA 30 6OPOA CbC
3ATABCTSIBAHETO 1 CTUMYAUPAHETO HA NO-3APABOCAOBEH HAUMH
HQO XXMBOT.

Y Hac Koka-Koaa e npoaKTMBHA W B NOAUTUKMUTE, CBBP3AHM C
MHbOPMAUMITA BbPXY €TUKETA, KATO ole npe3 2006 r. A0bpo-
BOAHO MPUAOXM KOHLENUMSITA 3 AECHO AOCTBMHA U BUMAMMA
MHOOPMALMS 3Q XPAHNUTEAHATA CTOMHOCT HAO NPOAYKTUTE CU. B
HOYAAOTO Ha 2017 rOANHA Ce 3aCTbMY 30 AOBPOBOAHOTO NpUe-
MOHE HA HOB CTAHACPRTM3MPAH 3a EBPONA ETUKET, KOWUTO ChAbP-
XA LUBETHA TABAMLA C XPAHUTEAHATA CTOMHOCT HO MPOAYKTUTE C
YOEXAEHMETO, Ye NPABOTO HA MHOOPMUNPAH U3BOP € B LIEHTbPA
HQ YCTOMYMBOTO PA3BBUTNE U OTTOBOPHNS BU3HEC.,

Koka-Koaa B BbArapms HOCbPYOBA OTFOBOPHATA KOHCYMA-
UMS U KATO MOAQra YCUAMS HUCKOKOAOPUYHKUTE HAMUTKN AQ
ObAQT BUANMN U AECHW 30 OTKPUBOHE, W KATO YBEAVUABA
MPEAAQraHETO HA MPOAYKTM B MO-MAAKM OMOKOB-

KW, YNEeTO TbPCEHE 3HAUMTEAHO HOPACTBA. KoM-

NAHWUSTA MHBECTMPA OLLEe OT BIoAXeTa Cu 3a
MOPKETUHT, 30 AQ NOBULLM MHOOPMUPAHOCTTA
3a Tax. Mpe3s 2016 1. AQHCUPA 1 HOBATOPCKA-
TA CTbKAEHA OYTMAKA OT 750 MA, paspaborTe-
HO CMeUMaAHO 30 MECTHMS NA3AP B NOA3A HA
YMEPEHATA KOHCYMALMS. TA31 MHOBALMS UMA
1N AOMBAHUTEAHM EKOAOTUYHM MOA3N.

BbArapus e MpoAbAKM AQ Ce PAa3BMBA
KATO CTPATENMUECKN BAXKHA AOKALUMS 3Q BU3-
HECA HA TAOBAAHMSI AVAER B MPOU3BOACTBOTO
HQ 6E30AKOXOAHM HamuTKK. [lpes3 roamHute,
B kouto Koka-Koana onepupa B CTPOHATA,
VHBECTUUMUTE 1 B BBATAPCKATA MKOHOMMKQ

HaAXBBPAIT HOA 550 MAH. eBpo. Camo npes
CAEABALLATA FTOAMHA TE e BbAQT yBEAUUE-

HK ¢ owe 20 MAH. KOMNaHWSTA We NPOABA-

XM AQ PA3BMBA U COLMOAHO AEVNHOCT B TpU
OCHOBHM HOMPABAEHMS: PA3BUTUE HO MACANTE,
OKOAHQO CpeAQ M MOAKPENa HO MECTHUTE OBLLIHOCTU.



Better fo the Last Drop

Til 2020 Coca-Cola
will  reduce sugar and
calories in two-thirds of
its drinks in Bulgaria and
will lead a stronger policy
for protection of the right
to informed consumer
choice

‘Good to the Last Drop’
is one of the first and
strongest slogans of Coca-
Cola (1908). Today it refers
not only to the creativity
of the brand and the taste
of the drink, but it also
applies to the efforts of
the company to develop
a product portfolio with
less or zero sugar content
and with more benefits for
the consumer.

In 2009 Coca-Cola
became the first beverage
company in the world,
which placed calories
information up front and
declared that it will strictly
follow its  long-lasting
policy not to advertise to
children under 12 years-
old. Further, the company
invests in next generation
sweeteners with no
calories in its efforts to
offer people a drink with
lower calories, without
depriving them from ‘the
taste, that thirst likes,” as
another slogan says.

Placing the consumer
at the center of its business
is key priority of Coca-Cola
in Bulgaria. The company
is a leader in the country
as an employer and an investor. Moreover, it stimulates the
moderate consumption. It does more than just following
the global commitment to reduce sugar in its refreshments
with 10% by 2020, in line with the recommendations of
the World Health Organization and the commitments of
the European Association of Non-alcoholic Beverages
(UNESDA). Coca-Cola in Bulgaria is proactive and it will
reduce the calories in its total portfolio with 20%, with more
than 15% for the sparkling drinks. As a result, 60% of the
portfolio of Coca-Cola in Bulgaria will contain low or no-
sugar products by 2020. The company makes these efforts,
following its vision to grow sustainably and as a support
to local government in fighting obesity and stimulating a
healthier lifestyle.

In Bulgaria Coca-Colais proactive inits policy for placing
information on the label. Back in 2006 it implemented
voluntarily the concept for an easy-accessed information
on the nutrition of its products. At the beginning of 2017 it
advocated the voluntary adoption of a new standardized
European label, which will contain a color scheme with

TASTE THE
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the products’ nutrition, believing that the right to informed
choices is at the heart of sustainable development and
responsible business.

Coca-Cola in Bulgaria promotes the responsible
consumption also by putting efforts for the low-calorie-
drinks to be visible and available and by increasing the
offering of products in smaller packaging, which demand
is growing. In addition, the company expands its marketing
budget in increasing the awareness about all the efforts. In
2016 it launched an innovative a 750-ml glass bottle, which
was developed specially for the local market and which
aimed at promoting the moderate consumption of Cocao-
Cola. The novelty also had an ecological impact.

Bulgaria will continue its development as a strategical
location for the business of the leader in beverage
production. Through the years, Coca-Cola invested more
than 550 million Euro in the Bulgarian economy. Next year
it will invest another 20 million Euro. Further, the company
will continue developing its social activities in three main
directions - youth, environment and community.
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Kogoac - HagexgHuUam napmHoop
ynpaBAaeHuemo Ha pucka

bAn3o 80% o1 dnpmMmnTe B CBETOBEH MALLAG Ce HOAAra
AQ Ce CNPAaBAT C HEeNAAWAHWS 1 NPOCPOYESHN NAALAHWS
OT TexHUTe KAneHtu. Uean 25% o1 dupmeHute ¢aamtn ca
CBbBP3OHM C HENAaTeHn GakTypu. TOBA CA UMCAQ, KOUTO
HIMAO KOK AQ HEe M3OCTPSIT BHUMAHWETO HA NPeAnpuemMa-

ynTe 1 MeHnAXbvpute.

PeweHneto? TMpPeBAHTUBHU AEWNCTBUS, CBBP3AHW CbC
30CTPAXOBKA HA MAALWOHUATA, OLEHKA HO PUCKOBETE Wt
NPOYYBAHE HA AABXHULUTE - NPEAOCTABIHN OT HOAEXAEH

napTHbop Kato Kodac.
m MAWAB HA KOMNAHUATA

B npoabaxeHne Ha 70 roanHn Kodac, CBETOBEH AUAEP
B KPEAMTHOTO 3ACTPOXOBAHE, MOMArd 34 PA3BUTMETO HA
OU3HeCA HA MHOXECTBO KOMMNAHUN U AOMPUHACS 3A Cb3-
ACBAHETO HA YCTOMUMB PACTEX B CBETOBEH MALLA6. Bece-
K AeH Haa 4 000 CAyXUTEAN HAO KOMNAHKATA OT 70 HaUMO-
HOAHOCTM MO CBETA OCUNypPSIBAT 3ALLKUTA HA MNPOAAXBUTE

Ha ceoute 37 000 KAMeHTM B HOA 200 cTpaHuU.

A B NPOAbAXEHME Beue HA 23 roamnHn Kodac e
AMAEP N HO BbArApPCKMS NA3AP, NPEAOCTABSKA
©e3lUeHeH OnuT No UeAnsl UMKbA HA YNpPOaBAEHME
HO KPEAUTHUS PUCK: MPOU3BOACTBO U TbPrOBUS C
Bu3HeC MHGOPMALMKS, 3ACTPAXOBAHE OT HEMNAQ-
LaHe n GAAUT 1 CbbUpaAHe HO GUPMEHN B3EMAO-

HW.

MNpodecuroHaanmctTnte B Kodac cbBeTBAT CBOU-
T€ KAMEHTU HO BCEKM eAMH eTan OT BU3HEC UMKb-
AQ, C LUEA AQ MOMOTHAT NPU OLEHKATA HA TEXHU-
T€ PUCKOBE U B3EMAHE HA MPABUAHW peLleHus.
Taka Te OCcuUrypssaT 3AWUTA HO KOMAAHUKUTE Cpe-
Ly NPOCPOYEHN BIEMOHNS, KOUTO 3ACTPALIABAT
O13HeCa 1 3aNAQLBAT CbLECTBYBAHETO HA KOM-

naHunTe.
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m ONTUMUN3UPAHE HA KPEAUTHUA LUKBA

B Kodac nmar epAHa OCHOBHA MUCKS U TS € AQ 3ALLNTIT
KOMMNOHUNTE - OT MOAKN U CPEAHN NPEANPUATUS AO MEX-
AYHOPOAHM KOPNOopAUnUn - OT HENAALLLAHE NO U3BbPLIEHN
cAenkn., C Ta3M LeA CA NPOEKTUPOAAU PEANLA PEeLLEHMUS
B OOAQCTTA HAO KPEAMTHOTO 3ACTPAXOBAHE, KOUTO MNOKPU-
BAT YETUPU OCHOBHU HYXAN HO GUPMUTE: AQ 3ACTPAXOBAT
B3EMOHUSATA CU, AQ NOEMAT NPUEMAMBN PUCKOBE, AQ MU-
HUMW3NPAT 3AryounTe 1 AQ OUEHST NA3APHNTE CU Bb3MOX-
HocTW. Mo 1031 HaunH Kodac cbpaAencTBA HA KOMMAHUUTE
AQ NMOCTUTHAT CBOUTE TbPrOBCKN LEAU, AC KOHTPOAUPAT
no-A0BpPE NEeUYaAdbATA CU U AQ CNEYEAIT NA3APEH ASA Upes
ONTUMU3NPAHE HO CBOS KPEAUTEH LINKbA.

bAaaropapeHne HaO CBOUTE MOAPOBHN U U3YEPNATEAHMU
QHAAM3M HO ABPXXOBU, OTPACAU U KpeanTeH puck, Kodac
MOXe AQ ObAe LEHEH NAPTHLOP HA BCEKW KAUEHT B OLEH-
KATA HO PUCKOBETE, NPEeA KOUTO € M3NPABEH BGU3HECHT,
KAKTO 1 B 3AWMTATA OT TSX.

MuaeHa BugeHoBa,
ynpaBumen Ha Kodoac 3a boazapus:

Ycnexvm B 6usHeca o3HayaBa omgageHocm

Ha moBa, koemo npaBuw Hai-go6pe. 3a Bcuuko
ocmaxano, BkaroyumeaHo u 3a ynpaBaeHuemo
Ha pucka u 3awumama Ha nAQWaHUAMa, uma

napmHbopu kamo Kogpac.
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Nearly 80% of
the companies
globally have to
deal with unpaid
and overdue
payments from their
customers.  About
25% of company
bankruptcies
happen due to
unpaid invoices.
Entrepreneurs and
managers have
to definitely pay
attention on those
figures.

Definitely tion
activities related to insurance of payments, risk assessment
and information about the debtors - provided by a trusted
partner like Coface.

B THE COMPANY

For 70 years, Coface, a global leader in the field of
credit insurance, provides opportunities for development
of the business of many companies and contributes to the
creation of sustainable growth globally. Every day, more
than 4,000 company employees from 70 nationalities
around the world provide protection of the commercial
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Coface - reliable partner
In risk management

activities to its 37,000 customers in over 200 countries.

And for 23 years already Coface is a leader in the
Bulgarian market as well, providing valuable expertise on
the whole cycle of credit risk management: production
and trade of business information, insurance against non-
payments and bankruptcies and b2b debt collection.

The professionals in Coface advise their clients at
every stage of the business cycle to help them evaluate
the risks and have the best business solutions. Therefore,
they provide protection for companies against overdue
payments that are threatening the business activities and
can even jeopardize the existence of these companies.

H LOAN CYCLE OPTIMIZATION

Coface mission is to provide protection to all the
companies - from small to medium-sized enterprises to
international corporations - from the risks of non-payment.
Coface professionals have developed a number of
solutions in the field of credit insurance covering four
basic needs of companies: to insure their payments, to
take acceptable risks, to minimize losses and to assess
their market opportunities. Thus Coface helps companies
achieve their business goals, plan better their profits and
gain market shares by optimizing their credit cycle.

And following the detailed and comprehensive country,
sector and credit risk analyzes, Coface is a valuable
partner for every company, helping to assess the risks to
business and to protect them.

Milena Videnova,
Country Manager
of Coface
in Bulgaria:

Business
success means
dedication
to what you

do best. For

everything else,
including risk
management
and protection
of payment,
there are
partners like
Coface.
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AugA boazapus - nog 3HAka Ha ycnexa

YCTOMUMBA €KCNAH3MSI, MOAKPENQ 30 ObAFQPCKOTO U MPUHOC 34
NO-ACBPNS U MBAHOLEHEH HOUMH HA XKIMBOT — MOA 3HAKA HA TE3U TPW
dokyca npemmHa 2017 r. 3a A\van BeAarapms. KOMNaHWsTa He camo
3QTBbPAM MSICTOTO CU HA BOAELLA BEPUIA 1 KAOUYOB MHBECTUTOP U1
POBOTOACTEA B CTPAHATA, HO 34 MOPEAEH MbT AOKA3A, Y€ MAPKATA
Lidl € CUHOHM HO OTTOBOPHOCT M OHIAXKPAHOCT KbM KOQUYECTBEHNS
XMBOT HO OBLLECTBOTO.

H MALLAB. NHOBALIA. OTTOBOPHOCT

MSICTOTO, KbAETO TE3M TPM AYMIN CE CbOMPAT B EAHO, HOCY MMETO
AOMMCTUUEH LEeHTbP Kabrae — BTOpATA CKAOAOBO 6A30 HO BEpUra-
TQ, KOSITO 6€ OTKPUTA NPE3 OA1 TA3M roAMHA. Hoa 80 MAH. AB. MHBEC-
Mg, Hoem 150 paboTtHM MecTa. ToBa CA YACT OT Lmbpute, KOUTO
AOKQ3BAT 3ALLO OTKPUBAHETO HA HOBSI AOTUCTUYEH LIEHTBP € HOW-TO-
ASIMATQ YOCTHA KOPMOPATUBHA MHBECTULMS 30 TA3M roAMHA. OCBEH
BMEYATASIBALLA C MALLABA CK, TOBA € U EAVHCTBEHATA AOTUCTUYHA
6a3a B BbArapus, cepmdnUMpaHa No CTOHAOPTA BREEAM, HiBO
L, OTAUHO" — AOKTZATEACTBO 30 BUCOKATA EHEPIMHA €PEKTUBHOCT,
NOBULLEHNTE EKOAOTUYHN HOPMM 1 PEANLIATA TEXHOAOTUN 11 MHOBO-
LMK, KOUTO AOMPUHACST 30 BUCOKOTO HMBO HO OBCAYXKBOHE 1 U3KAIO-
UNTEAHATA YCTOMUMBOCT M GYHKLUMOHOAHOCT HO 6a3aTa. ACTUCTUYEH
LieHTbP Kabumae e He NpOoCTO BTOPATA CKAGAOBO 6030 HO AVAA BbA-
rOpms — TOM € OHA3M BAKHA KPAUKA B POBPACTBAHETO M YTBBOXAO-
BAHETO HA KOMMAHMSTA HA NA3APA, KAKTO U ICEH 3HAK, Ye Bepurata
PO3BMBA CBOSI BM3HEC MO YCTOMUMB 1 COLIMOAHO OTTOBOPEH HAUMH.

HMOA POAHATA CTPAXA

Kak A cbbepell poaHMS BKYC B €AHO? BEPHIMS OTTOBOP HA TO3M
BbMPOC /AMAA BbArOpMS HOMMPA B HAQUAAOTO HA FOAMHATA, KOTOTO
MyCKQ MbPBATA MPOAYKTOBA AVIHWSI C BUCOKOKQUECTBEHN MPOAYKTA
COMO OT BGbAFaPCKM NMPOM3BOANTEAM — ,POAHO CTPSIXA”. AHEC HOA
80 npoayKTa OT HOA 30 GLATQPCKM MPOM3BOAMTEASI CA UACT OT CEAEK-
LMSTA M AOCTUFAT AO KAUEHTUTE HO BEPUIATA, 30 AQ MM MPUMOMHSIT,
ye POAHMST BKYC BUMHAM Le BbAe HaW-LEeHeH. baaropapeHne Ha
YUACTETO CU B MPOAYKTOBATA AVHIS, GbATAPCKITE MPON3BOAUTEAU
NOCTUIQT UBKAOUUTEAHI PE3YATATI 1 COMO 30 MECELM HOABMLLOBAT
B MbT1 OBOPOTUTE CU. ,POAHA CTPSIXA” 0BAUE € COMO EAHO OT MHO-
rOTO UBPCHKEHMS HOl YCTOMUMBATA 1 ABATOCPOUHA MOAUTUKA HA AVIAA
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BbArapms B NOAKPENA HA BbArAPCKOTO MPOM3BOACTBO. ApYr ChLLO
TOAKOBQO BMEYATASBALL MPMMEP € MbPBATA MO POAA CU ,BOAKOH-
CKA CEAMMLIQ”, KOSITO CE NMPOBEXACQ NPE3 AITOTO U BAQroAQpEHME
HQ KOSITO 00O 14 apTKyAQ OT 6 GbAFaPCKI AOCTOBUMKA AOCTUFAT
A0 19 AbpXKOBK B EBpONA, 1AM 06LLO 6 989 MArasmHA. TeMATUUYHATA
CEAMNLIA MAIOCTPNPA AVPEKTHITE BB3MOXHOCTI 301 EKCMOPT, KOUTO
ApA BeAraprs ocurypsiBa HO GbArapCKinTe Npon3soateAr. Camo
301 7 AHW LWeCTTE BbATQPCKN MPOM3BOAUTEAS PECAUINDAT MPOOACKOM
30 6130 3 MAH. AeBA. ChbLLO TOAKOBA BNEUATASBALL € 1 MPUMEPET C
ObArOPCKM MPON3BOANTEA HO BOHMLA CbC CUPEHE, KOMTO CAMO 30
CEAMMLA MPAOBM AOCTOBKN, PABHM HO AOCTOBKIUTE MY 30 BEPUrATA B
BoArapns 3a 10 roanHm. Benukin 1e3n undpn ca KATEropuUYHOTO AO-
KQ3ATEACTBO, Ue /AMAA BbArapKsl AOBA PECAEH LLIAHC 301 YCTOMUMBO
PO3BUTIE HO MOAKW, CPEAHN M TOAEMM KOMMOHM, AONPUHACS 30
NOBULLCABOHE OBEMA M KAYECTBOTO HA TIXHATA MPOAYKUMS, PbCTA
B MPPOACKOUTE VM, KATO EAHOBPEMEHHO C TOBO MOBULLABA KOHKY-
PEHTOCMOCOBHOCTIA M HA POAHMSI U UyXKASCTPOHEH NA3AP N UM
OCUINYPSIBA PEOAHN Bb3MOXHOCTM 30 €KCTOPT.

H 3A NO-AOBBP XNBOT

2017 1. BEASKIN HAUCAOTO M HO HAM-TOAIMOTA COLIMOAHO OTFO-
BOPHA MHMUMATBA HA KOMMNAHWSTA — , T 1 Lidl 3G No-A06bP XIMBOT”.
Td MMA 30 LEA AQ MOAKPENN COUMOAHOSHAUMMIA MPOEKTM B LIIAQTC
CTPAHA B 4 OBACCTU: OBPA3ZOBOHME, KYATYPA U UCTOPUYECKO HO-
CAEACTBO, OKOAHO CPEAQ 1 3APOBOCAOBEH HAUMH HA XKMBOT. HMLW-
QTVBATA BBP30 HAMMPA ChMULLAEHNLM. PekopaeH 6poi ot 425 op-
FOHM3AUMM OT 143 HOCEAEH MECTA KOHAMAQTCTBAT MO NPOrPAMATa.
BneuatAsBALL € 1 PA3MEPBT HA MOAHTA, KOMTO KOMMNAHMSTA YCMSIBA
AQ Cbbepe C NOMOLLTA HO CBOUTE KAMEHTN — OBLLO 252 741 AeBq,
CAeA KOTO B MPOABAKEHME HO 8 CEAMMUM OTAEAS MO 3 CT. OT BCEKM
KACOB BOH. CAEA HIKOAKO €Tana HA OLEHKa, 0bLwo 31 npoekTa ca
OAOBPEHN 30 PUHAHCUPAHE. BCEKM eAVH OT TiX MOAYYOBA MOOHT B
pasmep A0 10 000 AB., C MOMOLLTA HO KOMTO AQ PEAAN3NPA CBOSITA
NAES.

T 1 Lidl 30 N0-A06bP XMBOT” OTPA3SIBA CTREMEXO HO AVAA BbA-
rapusa AQ AONPUHACY 3A NO-MbAHOUEHHNS 1 NO-KAYEeCTBEeH XMBOT,
KOTO €AHOBPEMEHHO C TOBA H HAMOMHSI, Y€ MOXEM AQ TO CAYUBAME
30€AHO, KOraTO OBEAVHSBAME YCUANSTA CU1 30 €AHO NO-A0BPO YTPE.



Lidl Bulgaria - Under
the Sign of Success

Sustainable expansion, support for Bulgarian production
and contribution for a better and more fulfilling lifestyle - for Lidl
Bulgaria 2017 passed under the sign of these three focuses. The
company not only established its position as a leading chain
and a key investor and employer in the country, but also proved
once again that the Lidl brand is a synonym for responsibility
and commitment to society’s quality of life.

W SCALE. INNOVATION. RESPONSIBILITY

The place where these three words are gathered in one is
named Kabile Logistics Centre, the second warehouse of the
chain that was opened in July this year. Investment of more than
BGN 80 million. 150 new jobs. These are some of the figures that
prove why opening a new logistics centre is the largest private
corporate investment this year. In addition to being impressive
in scale, this is the only logistics base in Bulgaria certified to
the BREEAM standard, level ,Excellent” - proof of high energy
efficiency, increased environmental standards and a number of
technologies and innovations that contribute to the high level
of service and exceptional sustainability and functionality of the
base. Kabile Logistics Center is not just Llld Bulgaria's second
warehouse base - it is an important step in the expansion and
establishment of the company on the market, as well as a clear
sign that the chain develops its business in a sustainable and
socially responsible way.

B RODNA STRYAHA - UNDER THE EAVES OF YOUR HOME

How to gather the taste of home in one place? Lidl Bulgaria
found the correct answer to this question at the beginning
of the year when it infroduced the first product line with high
quality products only by Bulgarian producers - ,Rodna Stryaha”
(from Bulgarion - the eaves of one’s home). Today, more
than 80 products from more than 30 Bulgarian producers are
part of the selection, and reach the customers of the chain
in order to remind them that the taste of home will always
be the most valuable. Thanks to their participation in the
product line, Bulgarian producers achieve exceptional results
and in just a few months increase their furnover several times.
However, Rodna Stryaha is only one of many expressions of the
sustainable and long-term policy of Lidl Bulgaria in support of
Bulgarian production. Another equally impressive example is
the first of its kind ,,Balkan Week”, which takes place in summer,
and thanks to which a total of 14 products from 6 Bulgarian
suppliers reach 19 countries in Europe, or a total of 6,989 shops.

The thematic week illustrates the direct export opportunities that
Lidl Bulgaria provides to Bulgarian producers. In just seven days,
the six Bulgarian producers made sales for nearly BGN 3 million.
Equally impressive is the example of a Bulgarian producer of
Banitsa with cheese (Bulgarian cheese pie), who, in just a week,
made deliveries equal to his deliveries for the chain in Bulgaria
for 10 years. All these figures are a strong evidence that Lidl
Bulgaria gives a real chance for the sustainable development
of small, medium and large companies; it contributes to the
increase of the volume and quality of their production and the
growth in their sales by enhancing their competitiveness on the
native and foreign markets and providing them with real export
opportunities.

M FOR A BETTER LIFE

2017 marked the beginning of the company's largest socially
responsible initiative - ,You and Lidl for a Better Life”. It aims to
support socially significant projects across the country in four
areas: education, culture and heritage, environment and a
healthy lifestyle. The initiative quickly found its supporters. A
record number of 425 organizations from 143 places applied
for the program. The amount of the grant that the company
managed to raise with the help of its customers was also
impressive - a total of BGN 252,741, after putting aside BGN 0,03
from each cash receipt for 8 weeks. After several assessment
stages, a total of 31 projects were approved for funding. Each
of them received a grant of up to BGN 10,000 to help them
implement their idea.

,You and Lidl for a Better Life” reflects Lidl Bulgaria's striving to
contribute to a better and quality life, while reminding us that we
can do it together when we join forces for a better tomorrow.
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Aakmuma baakaH
Codbug,
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02/ 980 22 99
www.lactima.bg

Lactima Balkan
Sofia,
Ralevica 98 A
02/ 980 22 99
www.lactima.bg

Aakmuma baakan uHBecmupa 8 mogepHu3auua
U nogoopaBare Ha 0bcAyxBaHemo

[oBeue o1 21 ropanHN ,AOKTMMO BAAKOH" NPOM3BEXAQ BUCO-
KOKQUECTBEHW 1 MbAHOLEHHI MASYHI MPOAYKTI KOTO YMEAO Chye-
TABA TPOANLMMTE HA CTAPUTE MANCTOPU C MOAEPHM MPOM3BOA-
CTBEHM MPOKTUKL. TS € MbpBUSIT MPOU3BOAUTEA HO AVPEKTEH 3a
KOHCYMALMS QNPSsH B BbArapms - anpsiH , baakaH”. Bcaka roanHa
MPOAYKTET YBEAUUABA NA3APHUS CU ASIA, O TOBA TO AbPXU HO AVI-
AEPCKA NO3nLMS B NPOACKOUTE HO AMPSH 1 TO MPOBK HAM-PA3-

no3HABOEMMS B BArapusl.

OcBeH anpsH, ,AaKTUMa BAAKOH” NPeAAara WMPOKO NopT-
GOANO OT KMCEAO U MPSICHO MASIKO, 30KBACEHO CMETAHA, MAEU-
HW HOMUTKN 1 aecepTn. Tpes 2016 . KOMNAHWATA  NPEACTABM
N BUCOKOMNO3MUMOHNPAHATA BUOCEPUS MAEYUHM MPOAYKTU, KOSITO
ole npes MbpBUTE WECT MeceLa 30BAAAS B1ONA3apa C OKOAO

30 % ASIA.

LAGKTMMA BOAKGH" NOKA3BA BUCOKM PE3YATATU B NMPOACKOU-
TE€ 1 CTPEMEX KbM PA3BUTNE. TOBA CE ABAKM KAKTO HA BOAITA U
NPOGECUOHOAN3MA HO  YNPABASHCKMS €KUM, TOKA 1 HA CTPUKTHO-
TO CA€ABAHE HO ABATOCPOYHA MHBECTULMOHHAO NPOrpAMA, YaCT
OT KOSITO CA MOAEPHM3ALMS HA NMPOU3BOACTBEHUTE MOLLHOCTA U
NOAOBPSIBAOHE HA AOTUCTUKATA. APYro MHBECTULMOHHO Nepo e
CBBP3AHO C PA3BUTUETO HA YOBELLIKNS PECYPC U YCAOBUSTA HA
TPYA. OT HOUOAOTO HO FTOAMHATA BPOST HA CAYXUTEAUTE N Ce e
yBeAMUnA € 40% KATO MPUBAMYG OCHOBHO MACAM CNELMOAUCTU.
KoMnaHSTa 30AAra 1 HO MEHUAXKBPCKM €K1 OT MAOAK Npode-
CUOHOANCTH.

,YCNexuT ce Kpue B CTpeMexa AQ CTABALL BCE NO-AO0ObLP.
TOBA € ABUrATEAST HO HALWKS eKMn” - cnoaens Mimnxaeaa Xpucto-
BA, VI3MbAHUTEAEH AUPEKTOP HA , AOKTUMA BAAKOH".

Lactima Balkan invests in modernization
and service improvement

For more than 21 years, Lactima Balkan has been
producing high quality and nourishing dairy products by
skilfully combining the traditions of old masters with modern
production practices. It is the first producer of directly
consumable ayryan in Bulgaria - Ayryan Balkan. Every year,
the product increases its market share, which is due to the
leading position in the sales of ayryan and which makes it

the most recognizable in Bulgaria.

Apart from the ayryan, Lactima Balkan offers a wide
range of yoghurt and milk, sour cream, dairy drinks and
desserts. In 2016 the company also presented the highly-
positioned bio series of dairy product, which in the first six
months conquered the organic market with about 30%

share.

YcnewHume komnaHuu / The successful companies

Lactima Balkan shows high sales results and an urge
for development. This is due both to the will and the
professionalism of the management team and to the strict
adhering to a long-term investment program, part of which
is the modernization of the production facilities and the
improvement of the logistics. Another investment item has
to do with the development of the human resources and
the working conditions. Since the beginning of the year
the number of its employees has increased by amost 40%,
attracting mainly young specialists. The company also relies
on a management team of young professionals..

LSuccess lies in the urge to become better. This is the
drive of our team,” says Mihaela Hristova, executive director
of Lactima Balkan.



FONDUE is a unique restaurant which offers a different experience.
It is situated at Lucky Bansko SPA & Relax*****
and tempts with specialties from Swiss and French cuisine.

It is the only fondue restaurant in Bansko, with delisious and different food, perfect service
and an exciting feeling of warmth and coziness.

For reservations and more information: www.fondue.bg; Phone: 0999 111 333
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AYKOWA-BBATAPUS EOOA
Codpouan 1303,

OyA. ,Togop
AnekcaHgpoB” 42
Ten.: +35929174100
www.lukoil.bg

LUKOIL BULGARIA
42,Todor Alexandrov Blvd.
1303 Sofia, Bulgaria
Ten.: +35929174100 .
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HedrteHa komnanus ,AYKOWMA”" e cpea Ha-roAemmnte Beptu-
KQAHO UHTEMPUPAHN YOCTHW NETPOAHN KOMNAHWN B CBETA U PEAA/-
31PA NPOEKTM MO NPOYYBAHE U AOBVB HA HEDT, HEDTONPEPABOTKA
M TBPTOBKS C NETPOAHN MPOAYKTU B HOA 35 CTRAHM.

AYKOWA" B BbArapIIs € AMAEP B MPON3BOACTBOTO M MPOACKOM-
T€ HA BUCOKOKAYECTBEHM TOPUBA 1 HEDTOMPOAYKTA, MPOV3BEAEHM
8 ,AYKOWVIA Hedtoxmm Byprac” - Ha-roremiis HehToKOMBMHAT Ha
BaakaHuTe, Boaelum Nproputet B ASMHOCTIA HA KOMMNAHMNTE OT
Mpynara AYKOWIA y HOC €A TapAHTUPAHO KAUECTBO, KOPEKTHOCT,
KOMMNETEHTHOCT 1 BUCOK NPOGECMOHAAN3BM NPK PABOTA C KAUEH-
TUTE, KOKTO M MOAEPEH KOPMNOPATUBEH MEHNAXKMBHT. 3AP0AN CBOSI
MPVHOC B PA3BUTMETO HO MKOHOMUKATA HA BArapKS, KOMMNAHUUTE
ot Mpynara AYKOWA ca MHOTOKPATHI HOCUTEAM HO HArPAAWTE
LVIHBECTUTOP HA roanHATa”, ,HA-ToAIM CTpaTermyeckmn MHBecC-
wmrop”, ,M3HOCUTEA Ha ropAnHATA”, , AQHBKOMAQTEL, HO TOAMHATA”,
L, OCuryputeA Ha roAvHaTa”.

LN\YKOMA-BbATOpUS” € BOAELId KOMNAHWS HA Na3apd Ha
APEBHO B CTPAHATA C MPEXA OT HOA 220 0bekTa. Bepurara 6eH-
suHocTaHUMM L, AYKOWMA” obxaawa Haa 100 HaceAeH! MecTa B

g
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CTPAHATA U BCUUKM OCHOBHM MbTHM QPTEPUA. BEH3MHOCTAHLMM
AYKOWA npeaAarar Ha CBoUTE KAVEHTU ropuea cbC 100% rapaH-
TMPOHO KAYECTBO, OTAUMHO OBCAYXKBAHE 1 ©6OrAT ACOPTUMEHT HA
CTOKW 1 YCAYTU B TBPTOBCKUTE CU KOMIAEKCU.

NYKOVIA-BbArapms” € MboBATAl KOMMOHIS! OT NETPOAHMSI BOCHLL
Y HOC, 3QWMNTUAQ CEPTUDUKAT 301 CbOTBETCTBME C MEXAYHOPOAHMS
c1aHaaPT ISO 50001:2011 30 eHEPIMEH MEHUAXMBHT. T € 1 eAnH-
CTBEHATA C YeTVpK CEPTUPUKATA 30 ChOTBETCTBME C MEXAYHO-
poaHnTe ctaHaapTv: ISO 50001 - eHeprieH MeHAKMBHT, ISO 9001
- KQUecCTBeHO ynpaeAeHne, ISO 14001 - ynpoBAEHNE HO OKOAHOTO!
cpeaq, 1 BS OHSAS 18001 - ynpaBAeHMe HA 3APCBETO U Hesonac-
HUTE YCAOBUS HO TRYA.

NYKOMA-BbArapiisl” OTAEAS! MBKAKOUUTEAHO BHUMAHIE 11 MOCBM
3HAUATEAHN VHBECTVLMM B OMA3BAHETO HA OKOAHATA CpeAd U B
OCUINyPSIBAHETO HA 3APABOCAOBHM 1 BE30MNACHN YCAOBUS HO TRYA
HQO CBOUTE CAYXUTEAU. KOMMNOHWSTA TOAANLMOHHO NOAKPENS ObA-
rapPCKATA KYATYPQ, CMOPT, 06PA30BAHME, NOANOMAra GUHAHCOBO
Aelld B HEPABHOCTOMHO MOAOXKEHNE U MHBOAUAM, KOKTO W BbArap-
CKATA MPABOCACBHA LibPKBA.

LUKOIL - the spine of Bulgarian Economy

LUKOIL is one of the largest vertically integrated oil and gas
companies in the world and the largest multinational privately
owned group of oil companies in Russia. LUKOIL carries out oil
and gas exploration and production projects, oil processing and
marketing of petroleum products in 35 countries.

LUKOILinBulgariais the leaderin the production and marketing
of high-quality fuels and petroleum products manufactured at
LUKOIL Neftochim Burgas, the largest oil refinery on the Balkans.
LUKOIL group’s leading priorities are guarantee of quality,
reliability, competency and professionalism in client relations
along with a modern corporate management. The contribution
of the LUKOIL group to the development of Bulgaria’s economy
has been recognized by numerous awards such as Investor of
the Year, Biggest Strategic Investor, Importer of the Year, Best
Sales Company, Taxpayer of the Year, Insurer of the Year.

LUKOIL Bulgaria is a leading company on Bulgaria’s retail
market with over 220 outlets. The LUKOIL network of filling stations

YcnewHume komnaHuu / The successful companies

covers over 100 populated areas and all major motorways.
LUKOIL filing statfions offer fuels with 100% quality guarantee,
perfect service and a wide range of products and services in its
convenience stores.

LUKOILBulgariaisthefirst oil company in Bulgariato be awarded
ISO 50001:2011 Energy Management System certification. It is also
the only company to be granted four certificates of compliance
with infernational standards, i.e. ISO 50001 Energy Management
System, ISO 9001 Quality Management System, ISO 14001
Environmental Management and BS OHSAS 18001 Health and
Safety Management System. Environmental protection, health
and safety at work are among the priorities of LUKOIL Bulgaria
supported by significant investments. The company supports
individual and collective actions in the fields of Bulgarian
culture, sports and education, provides financial assistance
to disadvantaged children, people with disabiliies and the
Bulgarion Orthodox Church.
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6yn. ,Uapuepageko woce” Ne111,

Codpus Tex Mapk, cepaga

Vinkyb6amop, em. 3.

meA.. 02/ 962 50 71

pake: 02/ 962 54 97
office@metroreklama.com
www.metroreklama.com

111 Tsarigradsko shose Blvd.,
Incubator Building, floor 3,
1784 Sofia, Bulgaria
tel: 02/ 962 50 71
fax: 02/ 962 54 97
office@metroreklama.com
www.metroreklama.com

Mempopekaama - cumBoa Ha ycmoluuBo
noBuwaBauiu ce pe3yamamu

M npe3 2017 r. ,MeTtpopekanama” OCTABA €AHA OT
HON-AMHAOMUYHO PA3BUBALLUTE CE U MOAEPHU KOMNOHUN
30 BBHLWHA PEekKAOMA K BBbATAPCKUIT PEKAAMEH Onepa-
TOP, KOWUTO MPEeAAArd HAM-TOAIMOTO PA3HOObpasne ot
Bb3MOXHOCTW 304 BbHLWHA pPekAaMda. [opTdOAMOTO Ha
KOMMNOHMATA BKAIOYBQ BCE NMOBEYE CbOPBXEHUS HA TEPU-
TOPUITA HA TOAEMUTE TPOAAOBE B LUSAQTA CTPAHA U MO pe-
nyBAMKAHCKATA NbTHA MPEXA, KAKTO 1 A0Bpe no3HaTaTa
pekAaMa Ha Teputopmata Ha CoPpuNCKoTo MeTpo, Ma-
rasvHW ot Bepurnte buana n KaydaaHa, aBTOTPAHCNOPT,

KNHA.

brusHec moaeAbT HO ,MeTpopeKkAaMa” MPOAbAXABA
AQ BbAE OPUEHTUPAH KbM MOCAEAOBATEAHOTO NPUAAra-
HEe HO BCUUYKM AOBPU NPAKTUKM B OBAQCTTA HO KOPNopa-
TMBHOTO YNPABAEHNE U KOPNOPATUBHATA COLMAAHA OTIO-
BOPHOCT. B HOUAAOTO HA 2017 r. KOMNAHUATA OPULMTAAHO
ce NPUCbeAUHN KbM HALUMOHAAHMS KOAEKC 3 KOpnopa-
TMBHO YNPABAEHNE U KbM HOCTOSLWMS MOMEHT € NMbPBOTO
N €AMHCTBEHO HeMnyBAMYHO APYXECTBO B CTPAHATA, Koe-
TO AOOPOBOAHO MPUAATA B AEMHOCTTA CU HAM-BUCOKUTE
CTOHAQPTN B 0B6AACTTA. [TO OTHOLWEHVE HO KOPNOPATHB-
HATA COUMAAHA OTTOBOPHOCT HME Bevye UMAME TPOAMU-
U1, a 6podr HO MHULMATUBUTE, KOUTO OPraHu3vpame

AV NoAKpenaMe, ca CToThnyn.

OcBeH Ha KOPNOPATUBHUTE U BU3HEC LEHHOCTU, HO-
WaTta GOPMYyAQ 30 yCnex ce OCHOBABA M HA MOCAOBUY-
HOTA HW YNOPUTOCT N MOCAEAOBATEAHOCT, KDEATUBHOCT U
KOPEKTHOCT. YCUAMSITA, KOUTO NOAQraxme npes roaAnHnTe
AQ N3FPOAAMM AOBPOTO CU MME, CU CTPYBAT U AHEC TO
AOBpe pabotn 3a Hac. KameHtnte Ha ,Metpopekaama”
3HOAT, Ye HUEe CMe MNAPTHLBOP, HA KOTOTO MOXe AQ ce

PA3YNTA BbB BCSIKA CUTYALNS BE3YCAOBHO.
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KopnopatnMBHOTO PbKOBOACTBO HA ,MeTpopekaama”
30AAra HA HOBUTE TEXHOAOTUN N BAAropAQpEeHNe HA BHe-
ApeHata ERP cuctema Beve 10 1. ynpaBAEHNETO HA KOM-
NAHUATA Ce OCbLLECTBIBA NMOCASAOBATEAHO WM NPO3PAY-
HO.

B pe3yATaT HO OCBLECTBEHATA AEMHOCT MO NPEABA-
PUTEAHU AQHHM KbM 31.12.2017 r. APYXECTBOTO OTUMTA
HaA 10% pPbCT HO NPUXOANTE OT NPOACXKOM B CPABHEHME
Cc peaAnsnpanmte koM 31.12.2016 r. TO3n PbCT CE€ ABAXMU
OCHOBHO HQO BMCOKATA ePEeKTUBHOCT HA YCAYTUTE, KOUTO
KOMMNOHMATA NPEeAAQrd, HO 6€3ynpPeyHOTO OBCAYXBAHE
HO KAMEHTUTE W YYACTUETO HA UeAns ekmn Ha ,MeTpo-
pPEeKAOMA” B PEAANINPAHETO HO OTAEAHUTE NPOEKTHU.

Mpes3 2018 r. oyuakBAME CTAPTUPAHE HA [poekTa 3a
YNPOBAEHNE N NMOAABPXOAHE HA CUCTEMA 34 OTAOQBAHE
Ha BeAocunean noa Haem B Codus, KOMTO Belle cnevye-
AEeH OT [PAXAQHCKO apyxecTtBo ,Coduga banke”. Toea
€ NPOEKT C OrPOMHA OBLWECTBEHA 3HAYMMOCT U UMA 34
OCHOBHQ LEA AC NPEAOCTABU HA XUTEAUTE U TOCTUTE HA
CTOANLATA MOAEPHA, YAOBHA N EKOAOTUYHO CbOBPA3HA
AATEPHATVBA 30 MPUABUXBAHE.,

HalmnTe améuumnm ca AQ HANPOBUM YCAYTATA NO OTAC-
BAHE NOA HAEM HA BEAOCUNEAN HE MPOCTO KAYECTBEHA
N EBTMHA 3Q NOTPEBUTEAUTE, HO U Upe3 A0BPATA KOM-
BMHALMS C TPAACKUS TDAHCNOPT U USIPAAEHNTE BEAOO-
AEU AQ CE PEeAYyLMNPA YNoTpebaTd HO MOTOPHN NMPEBO3HN
CPEeACTBA, OCOBEHO B HAM-HATOBAPEHATA LEHTPOAHA
MPAACKQA YACT, KOETO e AONPUHECE 1 30 NOAOBPSIBAHE
HQ KQUEeCTBOTO HA Bb3Ayxa B Codus.

C peaAnsnpaHeTo 1M HA To3n NpoekT ,MeTpopekaa-
MQa” OYAKBO AQ 3QTBbPAM MO3MUMUTE CU HA AUAEP B OO-
AQCTTA HO BbHLIHATA pekAamMa B bbAarapus.



Metrorekloma - a symbol of
steadily rising results

In 2017 Metrorekloma has stil been one of the
most dynamically developing and modern outdoor
advertising companies in Bulgaria and the Bulgarian
advertising operatfor that offers the largest variety of
outdoor advertising opportunities. The portfolio of the
company includes an ever expanding number of outdoor
advertising facilities on the territory of the big cities in the
country and the national road network as well as the well-
known advertising positions in the Sofia metro, Billa and
the Kaufland stores, public fransport and the cinemas.

Metroreklama’s business model has been continuously
oriented towards the consistent application of all good
corporate governance and corporate social responsibility
practices. In the beginning of 2017 the company officially
joined the National Corporate Governance Code
and currently is the first and only non-public company
in Bulgaria that has been voluntarily implementing in
its activities the highest standards in the field. We have
long lasting traditions in the field of corporate social
responsibility and the number of the initiatives we have
been organizing or supporting is hundreds.

In addition fo our corporate and business values, our
formula for success is based on our proverbial persistence
and consistency, creativity and honesty as well. Our
efforts through the years to build a good name are worth
it and now it works well for us. The clients of Metroreklama
know that we are a partner that they can rely on
unconditionally in any situation.

The management of Metroreklama relies on the new
technologies and thanks to the integrated ERP system
for 10 years now the management of the company
has been implemented in a consistent and transparent
manner.

As a result of the activities conducted pursuant to
preliminary data the company reports over 10 % growth
of the sales revenues as of 31.12.2017 compare to the
results as of 31.12.2016. This growth is mainly due to the
high efficiency of the services provided by the company,
the superior customer service and the participation of the
entire team of Metrorekloma in the implementation of
each project.

In 2018 we expect the project for management and
maintenance of a bicycle rental system in Sofia that was
won by Sofia Bikes joint adventure to start. This is a project
of great public importance and its main objective is to
offer the citizens and guests of the capital city a modern,
comfortable and environmentally friendly alternative to
public fransportation.

Our ambition with this project is not only to make
the bicycle rental service of quality and cheap for the
customers. We also aim the proper combination of bikes
for rent with the public tfransport and the new bicycle
lanes to reduce the use of motor vehicles, particularly in
the Sofia center. This will significantly contribute for the
better air quality in the capital city.

Withthe implementation of this project ,Metrorekloma”
expects to strengthen its position as a leader in outdoor
advertising in Bulgaria.
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- I-H Feoprues " r-H BUKTOPOB, KOK Bb3HUKHA MAEATA 3a
«MyMall"?

- Naesta Bb3HMKHO CbBCEM CMOHTAHHO olwe npe3 2007 1. B
MbPBOHAUOAHNS 1 BOPUAHT MMAX HOMEPEHME AQ Cb3ACOAEM OH-
AQWH NAQTHOPMA, KOSITO AQ UMUTUPA PEAAEH MOA, B KOWTO BCEKM
XeAaael Tbprosel AQ Hoeme BUPTYAASH MArasmH CpeLLy 3anAC-
LLIOHE HCO ONMPEeAEAEHA LieHA. Hie ycnsaxme AQ OCbLLECTBMM TO3M
MAEEH MPOEKT, HO C OrAeA TOTABALLHOTO PA3BUTME HA OHAQIH
TbPrOBMSITA TOWM HE MOAYYM TBPCEHWUS OT HOC OT3BYK. Bnocaea-
CTBME TA3M MAES Be yCnelwHo peaAnsnpaHa ot shopify. O12010r.
3ANOYHAXME AQ U3IPAXKAAME NAPAMETPUTE HO HACTOSILLMS BU3-
HeC MopeA. C ropMHUTE TOW MPETLPNS U3BECTHN TPAHCHOPMO-
LMK, HO TOBA € HEM3BEXHO, NPEABMA AMHOMWYHOTO PA3BUTME HA
nasapa. AAQNTMBHOCTIA € KAKOYOB €AEMEHT MO MbTs HA ycrnexa,
3ATOBA CbBCEM PE3OHHO, MPOABAKABAME AC MPUAQIrOME HOBM
NPAKTUKM.

- KakbB @ pacTexxsT HO KOMMOHUSTA Npe3 NOCAeAHUTE To-
AVNHU?

- CTapMpOXMe KOMMIAHUITA C MHOTO E€HTYCUO3bM U MOYTU
HYAEB KANUTOA. Lleansdr pacTex, KOUTO yCnsaxMe AQ NOCTUTHEM,
Belle OT PEMHBECTULINM HO TEHEPUPAHUTE NEYOAOU. BuHAr cme
BUAM MHOTO ANCUMMAVHMPAHM B PA3XOAHATA YACT, KOETO BEPOSIT-
HO NPEAONPEAEAN BBASLLATA HN CTABUMAHOCT. LIEATO HM NPOABA-
KOBA AQ ObAE YBEANUABAHE BPOSI HO AOBOAHUTE KAMEHTW. Te Ca
B OCHOBATA HA PACTEXA. 30 NOCAEAHUTE TOW TOAMHN PACTEXBLT
HQ KOMNAHMSTA € CPEeAHO OKOAO 60% HA FOAMLLHA 6A3al.

- MAaHMpaTe AU PABLIMPSBOHE HO KOMMAHUATA M3BbH BbAra-
puys n kbpe?

- [MpMCbCTBAME HA PYMBHCKMS NA3AP OT cpeaara Ha 2014-qa,
a Ha rpbukng ot kpas Ha 2015 .. Ao cpeaara Ha 2019 1. cve
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11 NPABO Ha BPBILAHE HA NOKYNKa
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NAQHVPAAM HABAM3AHETO HA oLLle 5 Na3apa, KAToO LeAUM AUAEP-
CKM NO3NLUMN HO BCEKM OT TSX. VIHTepecute H1 CbC CUTYPHOCT He
Cce OrPAHNYABAT A0 BAAKAHCKMSI PEMMOH 1 CME FOTOBU AQ NMPEA-
NPUEMEM HOBM NPEAN3BUKATEACTBA. C rOAMHUTE PA3PABOTUXME
1 HOAOXVIXME BUBHEC MOAEA, KOUTO CUMTAME, Ue OU MOTbA AQ CE
MPUAOXM 1 HA NA3APY C MHOFO KOHKYPEHTHI UrPAYMN.

- Kaksa e roAsimaTta BU AMYHA LIeA KATO 6U3HeC Aupepu?

- HernacHo cMe GOPMYAPAAM HIKOAKO OCHOBHM LiEAn, 3a
N3MbAHEHNETO HA KOUTO PABOTMM EXEAHEBHO. Te HN CTUMYAU-
AT AQ CE PA3BMBAME M H AMOMLUMPAT AQ PA3MBPHEM AUUYHUS
CW NOTEHUMAA, TOKO 1 BU3HEC Bb3MOXHOCTUTE CU. HaKpaTKO TE
Ca CAepHUTE: AQ MOANOMOTHEM PA3BUTUETO HO EKOCUCTEMATA
y Hac. YCnewHute KOMNAHMN, KOUTO GYHKUMOHMPAT HA 6a3aTa
HQO YCTOHOBEHW BU3HEC MOAEAM, BEUE HE CA EAMHMUM, HANPO-
TMB, CTOBAT BCE MO-CTABMAHIN 1 NPU3HATM. He, a 1 HaLWW KOAe-
M OT NPEANPUEMAUECKNS BPAHLL, Ce ONMTBAME AQ MPUAArame
WMHOBATMBHN CUCTEMM HA PABGOTA, KOUTO BYAST AOBEPME Y UyXK-
AECTPAHHN NHBECTUTOPW. TAKA NOCTENEHHO Ce M3MPAXAC EKO-
CUCTEMA, KOSITO BM MOTAQ AQ BbAE TPBOHAK HO €AHA CTABUAHO
MKOHOMMKA. AQ NTOANOMOTrHEM NpeAnpUeMAYECKN MHLMATUBI C
NOTEHUMNOA 30 Pa3BuTME. TOBA € N EAHA OT MPUUNHUTE AC YASHY-
BaMe B Endeavor. LleAta Ha caMaTa opraHmn3aLns € Cb3aaBaHe-
TO HO MPEXA OT yCNnelUHN BU3HECK, HE3ABNUCKMMO B KOSl chepa
- COUMOAHQ, HAYYHO WAV TbPTOBCKA, YMNTO AMAEPU AQ MOA3BAT
ONUTA U HOY-XAYTO HO OCTAHAAMTE. B TO3M CMUCBA, CTPEMUM CE
AQ CroAEAsIME HATPYNAHMSI AOTYK OMT CbC CTARTbM KOMMNAHNM,
KOWUTO CQ HW NOTLPCWAM 30 CbBET AN MHEHME. AO MOMEHTA CMe
NHBECTUPCAM N CPEACTBA B HAKOAKO NPOEKTA. HaasBame ce no
TO3M HAUNH AC MOANOMOIHEM, OT EAHA CTPOHQ, TIXHOTO PA3BU-
Me, a OT APYra, LeAUM AMBEPCUDUKALMS HO BU3HECA CU.

az 500 000 npc



Bacun leopaueB, ureH Ha bopga
Ha gupekmopume:
UskntoyumenrHo BaxkHa e puHaHcoBama gucyuniuHa, lapu-

me, koumo busHecbm uskapBa, ca napu Ha busHeca u Mps66a
ga ce peuHBecmupam camo B Hezo.

Vasil Georgiev, Board Member:

Financial discipline is crucial. Profits earned by the business are
profits of the business itself and must be reinvested in its further
development,

laTHa AoCTaBxa Hag S0ne.

Z

- Mr. Georgiev and Mr. Viktorov how did the idea of
‘MyMall' emerge?

- The idea emerged quite spontaneously as early as
2007. In its original version, | intended to create an online
platform that mimics a real Mall where any willing merchant
would hire a virtual shop against paying a certain price. We
succeeded in implementing this conceptual project, but
in view of the development of online commerce at that
time it did not receive the response we were looking for.
Consequently, this idea was successfully implemented by
shopify. Since 2010 we have begun to build the parameters
of the present business model. Over the years it has
undergone some transformations, but this is inevitable, given
the dynamic development of the market. Adaptability is a
key element on the path of success, so, quite logically, we
continue to apply new practices.

- What is the growth of the company in recent years?

- We started the company with a lot of enthusiasm and
almost zero capital. The whole growth we managed to
achieve was by reinvesting the profits generated. We have
always been very disciplined in expenditure, which probably
predetermined our future stability. Our goal continues to be
to increase the number of satisfied customers. They are the
basis of growth. For the past three years, the company’s
growth is on average about 60 % on an annual basis.

- Do you plan to expand your company outside Bulgaria
and where?

- We have been present on the Romanian market since
mid-2014 and on the Greek market since the end of 2015.
By the middle of 2019, we have planned to enter five more

Bukmop BukmopoB, ureH Ha bopga
Ha gupekmopume:

¥ He e HyxkHo ga umame nepgekmHus npogykm, 3a ga usreseme
Ha nasapa. MHozo komnaHuu npaBsm masu epewka u

nponyckam mMoMeHma.
Viktor Viktorov, Board Member:

It is not necessary to have the perfect product, fo go on the
market. Many companies miss the right moment by making this
mistake.

MyMall
grows quickly

markets by targeting a leadership position on each of them.
Our interests are certainly not limited to the Balkan region
and we are ready to take on new challenges. Over the
years we have developed and imposed a business model
that we believe could also be applied to markets with very
competitive players.

- What is your big personal goal as business leaders?

- We have tacitly formulated a number of basic goals
for the implementation of which we work every day. They
stimulate us to develop and we are ambitious to unfold
our personal and business potential. In short, they are the
following: To support the development of the ecosystem in
Bulgaria. Successful companies that operate on the basis
of established business models are no longer an isolated
case; on the contrary, they are becoming more stable and
recognized. We, and our colleagues from the entrepreneurial
industry, are trying to apply innovative systems of work
that build frust in foreign investors. Thus, an ecosystem is
being gradually built, which could be the backbone of a
stable economy. To support entrepreneurial initiatives with
potential for development. This is one of the reasons why we
are members of Endeavor. The goal of the organization itself
is to create a network of successful businesses, regardless of
their sphere, social, scientific or commercial, whose leaders
use the experience and knowhow of others. In this sense,
we strive to share the experience gained so far with start-up
companies, who have asked us for advice or opinion. So far
we have also invested funds in several projects. We hope in
this way to support their development on the one hand and
to diversify our business on the other hand.
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office@themayor.eu

www.themayor.eu

TheMayor.eu - [Topmarom Ha
eBponelckume obwuHU

TheMayor.eu, NMopmaabm Ha eBponeldckume OBWUHU, e
UHOBaMUBHA NAOMBOPMA 3a UHGOPMAUUS U gupekmHa Bpb3-
ka mexgy epadkgaHume Ha EBponelckus Cbio3 U UHCMUMYyUU-
ume, NOPMAA 3a HOBUHU U CbBumusl, UHUYUAMUBU U Npumepu
30 gobpuU ugeu u npakmuku U He Ha NOCAEGHO MICMO - NAOM-
dopmMa, NnpomMoMuUpPAWa gobpume BHegpeHu eBponeucku
noAumuku. TheMayor.eu e oHAQUH NAOMbopMa, Ypesd kosmo
Bceku kmem Ha gpag om EBponedckus cblo3 Moxke ga cno-
geAu onum u gobpu npakmuku om cBos epag, kakmo u ga
gocmbnu UHGOPMAUUs 30 NPoekmu U uHUUUaMuUBU om 2oAe-
MUMe, HO CbO Maka u oM cpegHUMe u
MaAkume o6uuHU Ha EBponelckus Chio3.

EBpokomucap Mapusg [abpuen ¢
pecop ,UudpoBa ukoHomuka u obue-
cmBo”, BuuenpesugeHmbm Ha EBponeU-
ckus komumem Ha pezuoHUMe Mapky
Mapkyaa, npegcegamensm Ha Komucu-
g9Ma NO PeUOHAAHA hoaumuka B8 EBpo-
neuckus napaameHm Kckpa MuxalaoBa,
npegcegamensm Ha  HAOUUOHOAHOMO
cgpyXeHue Ha obuluHumMe B8 Penybauka
BbAzapug u kmem Ha Beauko TepHOBO Ao-
HueA MaHoB u Npegcegamensm Ha ACo-
yuayus ,EBpoagBaHc” u ocHoBamen Ha npoekma TheMayor.
EU BosiH TomoB gagoxa cmapma Ha eguHCmMBeHama No poga
cu nAamdopma Ha eBponelckume OBUUHU.

KoHuenuyusma, Ha kosmo cmbnBa naamdopmama, € ga
cbgelcmBa 3a No-gobpama Bpbska mexgy 2pakgaHumMme Ha
EBponelckus cblo3, MecmHume BAacmu U eBponeuckume
uHCMUMyyuu. Mo mMo3u HAYUH ce UeAu UHGOPMUPOHE om-
HOCHO goBpume Npakmuku HO MECMHO U PE2UOHAAHO HUBO,
dokycupaHe Ha BHUMOHUEMO HA eBponedckume gpaXkgaHu
Bbpxy pabomama Ha MecmHume BAacmMu U cbgeldcmBue 3a
OBbMeH HaO uHbopMauus Mexgy obuluHUMme U3 ueAus EBpo-
neucku cblos. ToBa e macmomo, kegemo kmemoBe Mmozam ga
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[Topmanbm Ha eBponelickume
obwuHu, TheMayor.eu,
CMapmMupa 0p2aHU3UPAHEMO

Ha konkypca ,Kmem Ha
EBpona”, kolimo we
OMAUYU Had-gobpume
eBponetcku kmemoBe

obmeHsIM uHbopMayus u onum, kakmo u ugeu 3a epagcko
pasBumue. HoBama naamdopma 06eguHsBa Bcuuku epagoBe
B EBponeuckus cbio3 u pokycupa pabomama cu Bbpxy nony-
AJIPU3UPAHE Ha padomama Ha kvemoBeme u mexHume 2pa-
QgoBe.

TheMayor.EU cbgelcmBa 30 no-gobpa UHGOPMUPAHOCM
Ha eBponeuckume 2pakgaHu 3a BHegpeHu uHUUUaMuUBU u
npakmuku 3a ycmouduuBo pasBumue, NogobpsBa KoMyHU-
kauusma mexkgy mecmHume Baacmu B8 EBponelickus cbios
u ocBegomgBa 3a ocbulecmBaBaHemo HA eBponedckume
noAumuku. o mosu HauyuH eBponel-
ckume epakgaHu we Mo2am ga NOAY-
yam uHbopmayus 3a Bcuuko, koemo ce
CAYYBa B mexHuUs 2pag UAU OBUIUHA, HO
Ccbulo mMaka ga ca gobpe ocBegomeHu
30 CAYYBAUIOMO CE€ HA NO-20AIMO, €B-
poneudcko HUBo. MecmHUMe agMUHU-
cmpauuu ue umam gupekmeH kaHoa,
ypes koumo ga uHdopmupam 2pakga-
HUME 3a NOCMUHAMOMO OM Mgx U ga
NpoOMOMUPAM UHMepPEeCcHU npoekmu ¢
obujoeBponelcko 3HaueHue. [lopma-
ABM We ompasgBa u gelHoCcMuUMeE Ha
eBponedckume uHCMUMyuUuu, ¢ npsko ompadkeHue Bbpxy
pe2UOHUME, U NO MO3U HAOYUH ule ce hpeBbpHe B NnpoCcmpaH-
cmBo 3a gupekmeH koHmakm mexkgy uHcmumyuuume Ha EC
u gpavkgaHume, kakmo u we noBuwiu Bugumocmma HA NOAU-
mukume, koumo npoBexkga Cotozbm.

MNAamdopMama € gUHAMUYHA U kbM Hesl MOXke ga ce npu-
CbeguHU Bcaka egHa 0buyuHa om EBponelckus cbios. MNpuch-
eguHaBauku ce kbm Mopmana, obujuHUMe cmaBam yacm om
eguHCMBEeHOMO NO POYA CU OHAQUH NPOCMPAHCMBO, NOC-
BemeHO U3USAO HO NONYASPU3UPAHEMO HA PE2UOHOAHOMO
pasBumue U Cb3gageHo CNeYUOAHO 3a obuluHUMe Ha EBpo-
nedckus cblos.



TheMayor.eu - The Portal
of the European municipalifies

TheMayor.eu - The portal of the European
municipalities, is an innovative channel for information
and direct connection between citizens of the European
Union and institutions, a portal for news, events, initiatives
and examples for good ideas and practices, and
last but not least - a platform for promotion of good
European policies, implemented through public-private
partnerships. TheMayor.eu is the online platform through
which every EU mayor can share experience and good
practices from their cities and find information about
projects and initiatives taking place in large, as well as
medium and small, European Union municipalities.

Mariya Gabriel, European Commissioner for Digital
Economy and Society, Markku Markkula - First Vice-
president of the European Committee of the Regions, Iskra
Mihaylova-Chairof Committee onRegionalDevelopment,
Daniel Panov - Chairman of the
National Association of Bulgarian
Municipalities and Mayor of
Veliko Tarnovo, and Boyan Tomov
- Chairman of EuroAdvance
Association and founder of the
project TheMayor.EU launched
the unique platform dedicated
entirely to the municipalities in the
European Union.

The major and most important
concept, on which the platform is
based, is to cooperate for better
connection between the citizens of the European Union,
the local authorities and EU institutions. The goal
of the pl&tform is to keep citizens well informed
about the good practices on a local and
larger regional level, focusing the attention of
European Union citizens on the work of local
authorities and cooperate for regular
exchange of information between the
municipalities in the European Union.

It is also the place where mayors
can exchange experience and
city development ideas. The new
Platform unites all cities of the EU
and dedicates efforts fo popularizing
the work of mayors and their cities’
development.

TheMayor.eu works towards providing
better awareness of the EU citizens for
implemented good practices for sustainable
development, plus improving communication
between the local authorities within the
EU and presenting information about
European Union policies. Thus, EU
citizens are able to access a platform
where they can receive information
about everything that is taking place in
their city or municipality, also be aware
of development on a larger EU level.
The local administrations have a direct
channel, through which to inform the

citizens about what is achieved and promote interesting
and attractive projects with European values. The portal
also reflects the activities of the EU institutions with direct
impact on regions and is a space for contact between
them and the citizens. Improving the visibility of the EU
policies and focusing on bringing them closer to people
are additional aspects of the Platform’s objectives.

TheMayor.eu - The Portal of the European Municipalities
is dynamic and open for any European Union municipality
to join. In addition, by joining the Portal, municipalities
become part of a one-of-a-kind online space dedicated
enfirely  to popularizing

regional development and
created especially for
the municipalities of the
European Union.

The Portal of the European
Municipalities, TheMayor.eu,
started the organization of the
.Mayor of Europe” competition
to distinguish Europe’s most
accomplished mayors
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MHMHCTPO A

NMPNEMCTBEHOCT, CTABUAHOCT V1 PASBUTUE
3A MNO-AOBPO BbAELLE

e ,MuHcmpou XoaguHe” AA uma onum B gobuBa Ha MemaAHU NOAE3HU U3Konaemu (OAOBHO-
UUHKOBU pygu), cmpoumeAcmBomo U NbAHUA UHKEHEPUH2 Ha 06eKmu ,go Katoy” B obaacmma
Ha NPOMUWAEHOMO U 2parkgaHCKo cmpoumeAcmBo, eHepauliHomo cmpoumeAcmBo,
eHepauliHama uHcpacmpyrmypa, eKoA02UAMa U MUHHama npoMuwAeHocm, npousBogcmBomo
Ha eAekmpoeHepauA om Bb306HOBAEMU eHepauliHu U3MOYHUUU a Cbwo maka u B cchepama
Ha xomeAuepcmBomo.

* ApyskecmBomo npumerkaBa KoHUecuu Ha geBem Haxoguwia 3a ekcnaoamauyua Ha MemaAHu
MUHEpaAHU CypoBUHU — pygu Ha oA0BO U UUHK, Hamupawu ce B PogoncKkua pygeH GacelH
8 PenybAauKka Bvazapua u 8 Penybauka MakegoHuA.

e Yemupu obo2amumenHu ¢abpuku U Yemupu xBocmoxpaHuAuwa ca cbwo cobecmBeHocm
Ha MuHcmpou.

e KomnaHuama e ¢uHaHcupaaa, us2pagura u ynpaBaaBa cobcmBeHu mowHocmu 3a gobuB
Ha eneKmpoeHepauAa om Bb306HOBAEMU eHepauliHu U3mOoYHuUyU, 2AaBHo domoBoAmauyHu
cucmemu u MaAKu BogHoeAermpuyecku cucmemu 3a Hag 50 MW.

* ApyskecmBomo pasnoraza ¢ Heobxogumume paspewumeAHU gokymMmeHmu u uma npaBomo ga
pabomu no npoekmu Ha HATO u EC, usuckBauwu gocmbn go KaacuduyupaHa uHdopmayua.

e B cucmemama Ha xoAguHaa pabomam Hag 3 500 gywiu.

“MuHcmpou XoAaguHe” AA

1 700 Codpun, Bvacapua

6uA. ,A-p I M. AumumpoB” Ne 57

meA. + 359 2 963 55 55, dharc: + 359 2 962 50 85
www.minstroy.com




YEARS

MINSTROY

CONTINUITY, STABILITY AND DEVELOPMENT
FOR ABETTER FUTURE

» Minstroy Holding AD is experienced in the fields of mining of metal ores (lead and zinc ores),
construction together with full engineering of “keysin-hand” sites in the fields of the industrial and
civil construction, power construction, engineering infrastructure, ecology and mining industry,
electricity production using renewable energy sources and hotel management.

* The corporation holds concessions over nine deposits for extraction of metal mineral resources —
lead and zinc ores located in the Rhodope ore basin in the Republic of Bulgaria and in
the Republic of Macedonia.

* Four enrichment plants and four tailing ponds are also owned by Minstroy.

* The company funded, built and manages its own facilities for electrical generation from renewable
energy sources, mostly photovoltaic systems and small hydroelectric systems, for over 50 MW.

» Minstroy has the necessary permits and the right to work on projects of NATO and the EU which
require access to classified information.

* Over 3500 people are employed at the holding’s system.

Minstroy Holding AD

1 700 Sofia, Bulgaria

57 D-r G. M. Dimitrov Blvd.

tel. + 359 2 963 55 55, fax: + 359 2 962 50 85
www.minstroy.com
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www.monbatgroup.com

Reliable is (not) invisible - like 300 million Ah sold capacity




HAUWOHAAHA KOMNAHUN

WHAYCTPUAAHWU 30HN

HauuoHoAHA
komnaHug
UHQYCMPUGAHU
30HU EAA
1000 Cocpusa
UA. ,AHzen KoHueB" 1

National Company
Industrial Zones PLC
1, Angel Kanchev Str.
1000 Sofia
Bulgaria

HOUUOHOAHQ KOMNAHUS UHGYCMPUCTAHU
30HU nogkpeng pa3Bumuemo Ha bu3Heco

,HAUMOHOAHO KOMNAHNS MHAYCTPUAAHKN 30HU" EAA € ApY-
XECTBO OT XOAAMHIOB TN CbC 100% ABPXOBHO yyaCTne, cne-
LUNAAMBNPCAHO B U3MPOXACHETO HAO MHAYCTPUAAHM NAPKOBE,
YNPOBAEHNE HA MHAYCTPUAAHW 30HM N LUEHTPOBE 30 MHOBA-
UM, NPEAOCTOBSHE HO AOMBAHUTEAHWN YCAYTM HO UHBECTUTO-
pute. KOMNOHNATAO € Cb3ACAEHA C LEA OCbLIECTBSBAHE HA
CTPATErMITA HO BBATAPCKOTO NPABUTEACTBO 30 PA3BUTUE HA
MKOHOMMKATA U MOANOMAraHe MPUTOKA HA NPEKM YyXAecC-
TPOHHN MHBECTULMM B BbArapus.

OBWMIT paMepP HO AOTOBOPEHNUTE MHBECTULMM B UHAYC-
TOUOAHUTE U CBOOGOAHWM 30HM HA ,HAUMOHAAHO KOMMNAHWS
MHAYCTPNAAHM 30HK" EAA /HKN3/ HaaxebpAs 390 MUMAMOHG
AEBA, COUYM CMPABKA KbM Kpast Ha 2017 1. PAskputn ca HOA
2100 HoBM PABOTHM MecTa, a noseue OT 130 GBLArAPCKU U
UYXAECTPOHHM GUPMM CA MOAYUMAL MOA-
Kpena 3a pasBUTMETO HA CBOS BU3HEC.

,CTpaTternyecka AoOKaumsi, AOCTbN AO
NHPPACTPYKTYPA M HAANYME HO PABOTHN
KOAPW — TOBA CO HAW-6A30BUTE U3NCKBO-
HMS HO uHBecTutopmute. C He NnO-MAAKA
BADKHOCT AOBABIM M MbAHA MOAKPENA HA
BCEKM eTan OT PeaAn3aumsITa HA MHBEC-
TMUMOHHKMS NpoekT. ToBa ca dakTtopute,
HQ KOWTO CAa 30AOXMAN WHBECTUTOPUTE
M3B0PAAM KOMNAHMATA HK”, KA3BA r-Xa AHTOaHeTa bapec,
M3MbAHUTEAEH AMPEKTOP HA , HOUMOHOAHO KOMNAHMS MHAYC-
TPWOAHM 30HU" EAA.

LAVMHAMUYHAST NPUTOK HA UHBECTULIMM OTOEAS3BA U OLLe
EAHQA TEHASHLNS — KOHLEHTPUPAHE B 06OCOBEHN MHAYCTPU-
QAHW 30HU, CPEA KOUTO CEPUO3HO MSICTO 30EMAT AbPXKABHUTE
NHAYCTPUAAHMN 30HM. B OCHOBATA HA NAESTA 30 Cb3ACBAHETO
UM € ABPXABHATA MOAUTMKA, HOCOUEHA KbM MOAOBPSBAHE
HO BU3HEC CPEeAQTA U MOBULIOBAHE HA KOHKYPEHTOCNOCO-
BHOCTTA HA BBLATAPCKATA UKOHOMUKA, TOBA, KOETO 1 OTAU-
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Mpoekmwvm Fast Tracking
Success ce peaau3upa

8 napmHvopcmBo ¢
Bogewu yHuBepcumemu
om yarama cmpaHa

YaBA, € NPUOPUTETHOTO NPUBAMYAHE HA WMHBECTULNWN OT On-
peaeneHnTe B IHOBAUMOHHATA CTpATEris 30 MHTEAUTEHTHA
cneunammsaungs MCNC) dokycHM OBAACTN - MHBECTULMK,
KOWUTO CA YCTOMUMBM B ABATOCPOYEH NAQH M KOUTO reHepupar
BMICOKA AOBABEHA CTOMHOCT, BKAIOUMTEAHO B NPOU3BOACTBE-
HNS cekTop. FoAEMUSIT NOTEHUMAA HO UHAYCTPUAAHUTE 30HMU
Ce Kpue B KOHLENUMITA 30 CNOAEAEHA CpeAd (KAbCTepU3a-
Lns), B KOSTO KOMNAHUUTE ONEPUPAT CbBMECTHO C APYIU VH-
BECTUTOPU N AOCTA YECTO HOMMPAT NPECEYHMN TOUKMN — BUAO
TO KATO PA3ANYHM 3BEHA B €AHA NPOU3BOACTBEHA BEPUIA UAK
KQATO BM3HEC NAPTHLOPK”, AOMBABA XA AHTOOHETA bapec.

bescnopHuar GAQrMaH KaTto MALWabun Ccpep WMHBECTUTO-
pute B HKN3 e aatckara komnaHns JYSK, KOSTO M3rpaXAQ B
MKoHomnuecka 30Ha Coodus-boxypuie
HAM-TOAEMUS CU AOTUCTUUYEH LEHTbP 3a
lOronstouHa Espona. Cpea komnaHuute,
KOWUTO ONepupaT B UHAYCTPUAAHUTE 30HU
Ha HKWN3, ca ouwe Myatmeak, bep-Xeana
TEPMOKOHTPOA, Boaakom, HeoHa, Cwutn
ras, BoAso rpyn v MHOTO Ap.

B CTPATETMYECKA AOKALMA

PA3nOAOXEHN HA NpeceyvyHaTa TOUKA
HQA HIKOAKO NAHEBPONENCKU TPAHCNOPTHU
KOPUAOPQ, MHAYCTPUOAHUTE 30HM MPEAAQraT 6bp3 U AeCeH
AOCTbIM AO TPAHCNOPT MO Bb3AYX, BOAQ M 3eMsl, MO3BOASBALL
NPUAQraHeTo HA MYATUMOAGAHW TOAHCNOPTHU PeLUeHus. Yn-
paBAgBaHUTE OT HKN3 30HM Ca pA3NOAOXKEHN B HIKOAKO pe-
TMOHA HO CTPAHATA, C NPSKA BPb3KA A0 OCHOBHUTE MPUCTA-
HMWA no p. AyHOB 1 YepHO Mope, HON-TOAeMUTE AETULLA U
MbTHW ApTEPUN.

Crparermyeckara Aokaums Ha BkaoueHnte B HKINS3 3oHM rn
NPEEBPBLLLA B NPEANOUYNTAHO MSICTO 30 U3FPANKAQHE HO AOTUC-
TUYHW LLEHTPOBE N NPON3IBOACTBEHM BA3N, HIKOU OT KOUTO 0B-



No’rionl Company Industrial Zones
Supports Business Development

National Company Industrial Zones is a holding company with
100% state participation that is specidlized in the construction of
industrial parks, management of industrial zones and innovation
centres, provision of additional services to investors. The company
was established with the aim fo implement the strategy of the
Bulgarian government for development of the economy and
support of the inflow of foreign direct investment in Bulgaria.

The total amount of contracted investments in the industrial
and free zones of National Company Industrial Zones /NCIZ/
exceeds BGN 390 million indicates a report prepared at the end of
2017. More than 2,100 new jobs were created, and more than 130
Bulgarion and foreign companies have been supported for the
development of their business.

LStrategic location, access to infrastructure and availability
of work force - these are investors’ basic
requirements. | also add the full support at each
stage of the implementation of the investment
project as not less important, These are the factors
that the investors that have chosen our company
rely on.” says Mrs. Antoaneta Bares, Executive
Director of National Company Industrial Zones.

.The dynamic flow of investments marks one
more trend - the concentration in separate
industrial  zones, among which state-owned
industrial zones take an important place. At
the basis of the idea of creating them is the state policy aimed
at improving the business environment and increcsing the
competitiveness of the Bulgarian economy. Their distinctive
feature is the priority attraction of investments from the focus areas
identified by the Innovation Strategy for Smart Specialization (ISIS) -
investments that are sustainable in the long run and that generate
high added value, including in the manufacturing sector. The
large potential of industrial zones lies in the concept of shared
environment /clustering/ where companies operate together

The Fast Tracking
Success project is
being implemented

in partnership with
leading universities
across the country

with other investors and quite often find focal points - whether as
different units in one production chain or as business partners,”
adds Mrs. Antoaneta Bares.

The indisputable leader among the investors in NCIZ as o scale
is the Danish company JYSK, which is building its largest logistics
centre for Southeast Europe in the Sofio-Bozhurishte Economic
Zone. The companies operating in the industrial zones of NCIZ are:
Multivac, Behr-Hella Thermocontrol, Volacom, Neona, Citygas,
Volvo Group and many others.

Il STRATEGIC LOCATION

Situated at the intersection of several pan-European transport
corridors, the industrial zones offer fast and easy access to air,
water and land transport, and allow multimodal transport solutions
to be implemented. The zones managed by NCIZ
are located in several regions of the country, and
have direct connection to the main ports along the
Danube River and the Black Sea, the largest airports
and arterial roads.

The strategic location of the zones included in
NCIZ makes them a preferred place for buiding
logistics centres and production sites, some of
which operate not only on the internal market but
also on their markets in other countries in Europe
and Asia.

Il SHARED AND MODERN INFRASTRUCTURE

Serious advantage for investors in the industrial zones is the
shared infrastructure, which, under other conditions, each
company should plan and redlize independently. It not only saves
time and resources but also provides access o an infrastructure
that meets inferational standards.

Il PERSONNEL

The Fast Tracking Success project, launched in the middle of
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CAY>XBAT HE CAMO BbTPELLHUS
nasap, HO U NA3APU B APYTH
CTpaHu o1 EBpona n Asus.

MHOPACTPYKTYPA

CepuosHO NPeAnMCTBO 3a
VHBECTUTOPUTE B UHAYCTPU-
OAHUTE 30HWU € CMOAESASHATA
VHOPACTPYKTYPA, KOATO NpwU
APYTV YCAOBUS BCSIKA KOMMQO-
HNS B CAEABAAO AQ NMACHUPA
N PeaAmsmpa  COMOCTOSTEA-
HO. TOBO HEe COMO UM cnec-
T9BA BPEME W pPecypcu, HO
MM OCUIypsIBA AOCTBN U AO
WHOPACTPYKTYPA, KOITO OT-
roBAPS HA MEXAYHOAPOAHUTE
CTAHAQPTH.

B KAAPU

Mpoextsr  Fast  Tracking
Success, KOWTO CTApTMPAa B
cpeaara Ha 2017 r., ce pe-
OAM3NPA B MAPTHBOPCTBO C
BOAELLM YHUBEPCUTETN OT LS-
AQTQ cTpaHa. Fast Tracking
Success UeAn ocurypsiBaHe
HO YCAOBUSI 30 YCKOPEHO
NPOGECNOHAAHO  U3MPAXAQ-
HE HO MAQAMTE CMELNAAUCTH,
KOUTO WM3AM3AT OT YHUBEPCU-
TETMTE Ype3 NPeAOCTABIHE
HQ Bb3MOXHOCTU 30 CTAXOBE
M NOCTOSIHHA 30EeTOCT B KOM-
NOHUM, ONEepPVPALLM B 30HU-
1€ OT nopTdoAMoTo Ha HKI3.
MNapameTpute Ha CbTPYAHU-
YeCTBO MEXAY KOMMAHUATA U

YHUBEPCUTETUTE NPEABMKAAT ABYCTPOHEH OOMEH HA VH-
dopmMaLKs B NOAKPENA HA NpoLeca No OCUTyPsBAHE HA
HEOBXOAUMUTE HA MHBECTUTOPA KaapW. [MprBAMYAHETO
HQO BOAELLUM KOMMOHUN B 30HUTE, TOASIMA YACT OT KOUTO CA
BUCOKOTEXHOAOTMYHN, AOBA Bb3MOXHOCT 30 MHOTO AOGPA
pPEeaAM3aLMS HO BUCOKOKBAAMDULMPOHN KAAPW, KOITO AQ

T 30ABbPXM B BbArapms.

M NMOAKPENA HA BCEKU ETAN OT PEAAU3ALIUATA

HA MHBECTULIMOHHUA NPOEKT

OCBEH NHAYCTPUAAHK nAowm, HKN3 npeaaara n naket
OT YCAYTU, KOUTO YCKOPSBAT M YAECHSIBAT PEAAU3ALMNATA
HA VHBECTULUMOHHN NPOEKT. B KOUEeCTBOTO CU HA AbP-
XABHA KOMNAOHKS, HK3 ce NOA3BA C MbAHATA MOAKpPeE-
na HA MWHUCTEPCTBO HA MKOHOMMKATA M CE€ PUABA HA
AOBPO ChIPYAHNUECTBO KAKTO C ABPXABHATA, TAKA U C
OBLMHCKUTE OAMUHUCTPAUMN. MPEeAMMCTBATA HA 30HUTE
1 KOMNAeKCHUTE yCAyTU, kouto HKN3 npeaaara, ca npea-
NMOCTABKA HE CAMO 3A NOAOBPSIBAHE HO BU3HEC CpeAaTa
30 ONepupaLLMTE HO TEPUTOPUATA UM KOMMIOHUA, HO 1 301
NPEBPBLAHETO VM B NPEANOUMTAHO MICTO 30 PABOTA.

B noptdoanoro Ha HKIN3 ca BKAOUEHM CAEAHUTE NPO-
€KTU: HON-AMHOMWYHO PO3BMBALLM Ce CA VIKOHOMUYECKO
30Ha Coodusg-boxypuiie N MIHAYCTPUOAEH U AOTUCTUYEH
napk - byprac, npoektn B npouec HaA pasBuTMe Ca Nosn-
UMOHMPAHK B Pyce, BuanH n CeuaeHrpaa, Kapaoso, Te-
amw (MaeseH), BapHa, Kepaxaan, CaHaaHcku. HKNA3 pe-
ammsmpa 1 ad hoc npoektn Npu 3asgBeH MHBECTUTOPCKM
VHTEPEC 3a ONPEASAEH PErVMOH, BKAUMTEAHO 1 CbBMECT-

HO C MeCTHU1TE BAQCTU.

MNoseue nHGopMALMS 3a KOMNOHUATA MOXETe AQ HO-

Mepute Ha www.industrialzones.bg
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AHmoaHema bapec,
u3nbAHUMEAEH gupekmop
Ha ,HauuoHanHa komnaHus

H CNOAEAEHA U MOAEPHA WG e IRk

Antoaneta Bares, Executive
Director of National
Company Industrial Zones

2017, is being implemented in partnership with leading universities
from all over the country. Fast Tracking Success aims to provide
conditions for the accelerated professional development of
young specialists, who can leave the universities with available
opportunities for traineeships and permanent employment in
companies operating in the zones included in the portfolio of NCIZ.
Parameters of cooperation between a company and universities
provide for bilateral exchange of information in support of the
process of providing the investor with the needed personnel. The
affraction of leading companies, many of which high-tech, in
the zones give an opportunity for a very good realization of highly
qualified personnel, which could keep them in Bulgaria.

I SUPPORT AT EVERY STAGE OF THE IMPLEMENTATION
OF THE INVESTMENT PROJECT

NCIZ also offers a package of services that accelerates
and facilitates the implementation of investment projects. As a
state-owned company, NCIZ has the full support of the Ministry
of Economy and enjoys good cooperation with both the stafte
and the municipal administrations. The advantages of the zones
and the complex services offered by the NCIZ are a prerequisite
not only for improvement of the business environment for the
companies operating on their territory, but also for making them a
preferred place for work.

The following projects are included in the portfolio of NCIZ: The
most dynamically developing are the Sofia - Bozhurishte Economic
Zone and the Industrial and Logistic Park Burgas, projects under
development are located in Ruse, Vidin and Svilengrad, Karlovo,
Telish (Pleven), Varna, Kardzhali, Sandanski. NCIZ also implements
ad hoc projects in specific regions in case of indicated investor
interest, including jointly with the local authorities. More information
about the company can be found at www.industrialzones.lbg
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,CIVABT € B MOAKMSI ASTAVIA” - HE
\ MPOMYCKAAQ AQ HAMOMHM  AereH-
| ACPHATA AMBAHEPKA OT MUHOAMS
'BeK Koko Lliaren. MorsbpaeHa BbB
| BDEMETO MUCHA, KOSTO C AEKOTa
Ce OTpPa3sBA BbB dUAOCODUATA HA
OBpe MO3HATATA MOAHA  MAPKA
LLINI. Ce30H CAeA CE30H, BbB BCEKM
PBYHO U3PABOTEHUTE MOASAU MPO-
3 OBCOAIOTHA HE3KOMMPOMVCHOCT
60PA HA BMCOKOKQUYECTBEHWN MO-
MAMCTOPCKATA UrPa C AUHUUTE,
TOBALLUM CUMAYETA, HEXHWUST PO3-
3P1CYBOH OT >KEHCTBEHUTE GAO-
MPWHTOBE W1 MPADUUHM LLIAMMM.
ACIBOHMTE B MOAKM CEPUM OBAEKAD
BMNAUTAT C ECTECTBEHA XAPMOHMS
BbB BCEKM MOMEHT OT EXXEAHEBI-
€70, MO3BOASIBAMKM HE CAMO
N3IPCOKAQHETO HA XKEH-
CTBEH W KATEropuyeH
TPOACKA UMK, HO
N HOMbAHO OPOpP-
MeH ” komdop-
TEH AVUEH CTUA. B
MHO3MHO OT TsX
e pPasnosHa-
ere un upeqra
30 MHOTO®YHK-
LUMOHOAHM  MO-

ASAA, KOUTO B

Codoug, ya. ,Beauko TopHOBO” 1

men.. 0886 299 460,
www.mellinifashion.com

Quaocodpug Ha
gobpuga cmuA

Pagkputme matHAMA HA HENPEXOGHAMA EAE2OHMHOCM C
yceusaHemo 30 Bucoka kaaca u guckpemeH ayke, cmpyawu om
koaekuuume Ha 6oazapckus mogeH 6paxg MELLINI

30BVICUMOCT OT OKCEeCoapute b1xa BrAn
MOAXOASILLIM KOKTO 30 AGAOBQ CPELLA, TAKA
1 30 BAICKAB KOKTEMA. AOBOBETE U Npe-
LIMBHOCTTA KbM AETAMAQ, GUHMS 30BbPLLEK,
YCAOXHEHNTE KPOVIKM N 30KAYAVBUTE AE-
TANAV C XOPOKTED HO BUXY, U LLIE NOAYUM-
T€ MASOAHATA CTUAUCTUYHA KOMBUHALMS,
NPEAHO3HAYEHA 3Q YBEPEHUTE B CEbe Cn
AQMM, YMEEeLM AQ OLEHSBAT CTOMHOCTTA
HA rapAEpPO6A CU.

MoaeauTe, NOANUCAHN C ANCKPETHWS
etvkeT 3a kauectso MELLINI, ce 3apexaar
E©XXEAHEBHO B BYTVKA HO BPAHAQ, PA3MNO-
AOXEH B HON-OPUCTOKPATUYHATA YACT HA
Codwig - Ha yA. ,Beanko TepHOBO” 1, Heno-
CPEeACTBEHO A0 AOKTOPCKATA MPOAMHA.
ATMOCHEPATa My HAMBAHO CbOTBETCTBA
HQO M3MCKBOHWUATA HO MOPKATA 30 HEHO-
TPAMUMB AYKC, AICKPETHOCT U NOCTOBSHE
HO KAVEHTUTE B LIEHTBPA HA ChouTmaTa. Te
CA OBCAYXKBOHW NIOBE3HO W KOMNETEHTHO
1 MOTQT AQ PABUATAT HO MOMEHTOAHN KO-
PEKUMM HO 30KyNEeHUTE OBASKAQ B BYTUKO!
HQ BpaHAQ.

Koaexunmte Ha MELLINI MmoraT A0 6bA0T
MOPBUYAHN N OHAGKH - Ha mellinifashion.
com, d BCWYKM HOBOCTM OKOAO MAp-
KATa AQ GbAQT MPOCASASHWM HO dewnc-
oyk ctpanuuara www.facebook.com/
MelliniFashionOfficial/

Philosophy of Good Style

Discover the secret of the infransient elegance with the sense of high class and discreet luxury flowing
from the collections of the Bulgarian fashion brand MELLINI

"Style is in the small detail,, reminds Coco Chanel, the legendary
designer of the last cenfury. A thought confirned in fime that is
easily reflected in the philosophy of the well-known fashion brand
MELLINI. Season affer season, each handmade model reveals the
absolute determination in the selection of high quality fabrics, the
masterful play with the lines accentuating the sihouette, the gentle
splendour painted by the feminine floral and graphic prints. The
clothes made in small series weave with natural harmony into every
moment of the everyday life, allowing not only the forming of feminine
and unconditional urban chic, but also of a perfectly outlined and
comfortable personal style. In many of them, you will recognize the
idea of mulfifunctional models, which, depending on the accessories,
could be suitable both for a business meeting and for a glamorous
cocktail. Add the precision to detail, the finishing fouch, the

sophisticated cuts, and the playful details with a jewelHike character,
and you'll get the perfect stylistic combination for the confident ladies
who appreciate the value of their wardrobe.

The models, signed with the discreet quality label MELLINI, are
supplied daily in a boutique of the brand, located in the most
aristocratic part of Sofia - 1 Veliko Tamovo Sir., next to the Doctors®
Garden. Its atmosphere fully complies with the brand's requirements
for unobtrusive luxury, discretion and putting the customers at the
heart of events. They are kindly and competently serviced, and can
rely on instant corrections of purchased clothing in the boutique of
the brand.

The collections of MELLINI can also be ordered ondine ot
mellinifashion.com, and all novelties about the brand can be followed
on the Facebook page - www.facebook.com/MelliniFashionOfficial/




Everything becomes electric. Reliable and safe high-power is the
driver behind many sensitive applications. Innovative solutions and
high-quality products based on German manufacturing are the

competitive advantages that stay for this continues change.

Get ready for the lithium-ion future of power and energy with EAS.
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POWER YOU CAN TRUST

www.eas-batteries.com




@ HOPIL XOAIIHT ALl
Peuukaupate Ha cypoBuHu

HOPA XOAANHT
yA. ,EnoB gon”1
1220 Cocpus
Ten.02 926 59 11;

+ 359 888 390 745,
nord@nordholding.bg,
www.nordmetals.com

NORD HOLDING
1 Elov Dol Str.
1220 Sofia, Bulgaria
Phone. 02 926 59 11;
+ 359 888 390 745,
nord@nordholding.bg,
www.nordmetals.com

HOPA XOAAVHT - peuukaupaHe Ha cypoBuHu

,KOPEKTHOCT, yCTONUMBOCT, AAQNTALMS U HIOX - BCUUKO TOBQ, B
CbyeTaHne ¢ NPOGECMOHOANIMA HO CAYXUTEAUTE, € KAOULT KbM
yCrnexa HA HALWATA KOMMNOHWS U TPAAMUMNTE B BU3HECA, KOUTO
HOoAQrame”, Ka3sa boprcAaB MOAMHOB - YUpEANTEA, MAXKOPUTO-
PEH AKUMOHEP 1 NpeACeAaTEA HO HOA3OPHMS CcbBeT Ha ,HOPA
XOANAMHT AA.

HOPA XOAAVHI e ocHoBaHa npe3 1995 r. Hue cme y1Bbp-
AEHO VIME B CEKTOPA 30 PEUMKANPOHE HO CYPOBUHN N AVAEP B
TbPIOBUSTA C METOAEH CKPAI.

MiImame HaM-roASIMATA MPEXA OT NAOLLOAKN 30 CbOVPAHE HA
CKPAM C APEKTEH XXEAE30MbTEH AOCTBI, KOETO OCUIYPSIBA CTPO-
TEMMYECKO MECTONOAOXEHNE. PAsnoAarame ¢ MOLHOCTM 30 pe-
LUMKAMPAHE HA BCUYKI BUAOBE OTMNAABLIN.

TopryBOME C XEAd30, UYyryH, HEPBXAOEMA CTOMOHA, MEA U
MEAHW CNAQBW, OAYMUHWIA, MECUHT, HUKEA, UMHK, KOAQK, MArHe-

31 1 OAOBO. HALLM NOCTOSIHHN NARTHLOPK CA BOASLLUTE BbArQD-
cKkn GrpMM B BPAHLWA. NpoACBAME HA BCUUKM TOAEMIN NPEPC-
©OTBATEAN HA BLTPELLHWS NA3AP, KAKTO M HA MHOTO MPEANPVSTUS
1 30BOAM B UyXKBMHQ.

KoOMNaHMSTa € 3AATEH YAEH HA BbArapcKa acoumaums no pe-
umkApaHe (BAP) 1 uaeH Ha KPUB ot 2009 r. boprcaas MaavHoB
€ eAVH OT OCHOBATEAUTE HA BAP 1 UeTnpn MAHAQTO NPEACEACH-
TEA HO ACOUMAUMSTA. ABATOTOAMLLHATA PABOTA 1 MOTAEABT BbOXY
LSIAOCTHOTO CbCTOSHNE HA NHAYCTPUSATA KAKTO U CUAHUTE NepC-
NEKTUBN HA PEMOHAAHUTE U MEXAYHOPOAHN NA3APK My NOMOT-
HOXA AQ Cb3ACAE MPOCNEPUPALLA KOMMAHMS.

LHOPA XONAVHI AA € HOAOXEHO MAPKA B BPAHLLA C OT-
AMYHQ PENyTALNS U CTABUAHM OTHOLLIEHMSI C AOCTABYULIMTE W KAU-
EHTUTE, OTAMEH PBKOBOAEH eKumn, PMHOHCOBA OBE3MNeYeHOCT,
AOKQ3OHA KOPEKTHO, U SICHA BM3MS! 30 BbASLLIOTO PA3BUTUE.

S

NORD HOLDING - recycling of secondary meteria

.Correctness, stability, adaptation
and sense - all this in combination with
the professionalism of the employees, is
the key to success of our company and
the traditions of business that we apply”,
Borislav Malinov says - founder, majority
shareholder and Chairman of the
Supervisory Board of NORD HOLDING
AD.

NORD HOLDING is established in
1995, We are proven name in the sector
for the recycling of resources and a
leader in the trade with metal scrap.

We have the biggest network of sites
for collecting scrap with a direct railway
access, which provides the strategic
location. We have available powers for
the recycling of all types of waste.

We trade with iron, cast iron,
stainless steel, copper and cooper
alloys, aluminum, brass, nickel, zinc, fin,
magnesium and lead. Our permanent
partners are the leading Bulgarian
companies in the branch, We sell to

all the big processers on the national
market as well as to many enterprises
and plants abroad.

The Company is a golden member
of the Bulgarian Association  for
Recycling (BAR) and a member of
the Confederation of Employers and
Industrialists in Bulgaria since 2009.
Borislav Malinov is one of the founders
of BAR and has four mandates as
a Chairman of the Association. The
longstanding work and view on the
overall condition of the industry as
well as the strong perspectives on the
regional and international  markets
helped him to establish a prospering
company.

NORD HODLING AD is an established
brand in the branch with excellent
reputation and stable relations with
the suppliers and the customers, an
excellent management team, financial
security, proven correctly and with clear
vision of the future development.

YcnewHume komnaHuu / The successful companies




OMTUYHU LI,EHTPOBE

TICLASA

www.opticlasa.com www.facebook/opticlasa
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Codus: yn.”Anabun”Ne31, yn. “ConyHcka”N214, yn. “ConyHcka”Ne37, 6yn. “Butowa”Ne40, yn. “Tpad Urnatues”N241A, Mall of Sofia,
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MCTOPUA OF HISTORY

MOBEYE OT MORE THAN

KUWJ1OMETPA KILOMETERS
MAIT'NCTPAJIN OF HIGHWAYS

MOBEYE OT MORE THAN
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NMPOEKTA PROJECTS

@
MNOBEYE OT MORE THAN

6500

KUJTOMETPA KILOMETERS
NMbTULLA OF ROADS

www.patishta.com
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HAYECTBRHH DRLICHHS
Da3YMHH LiEHH

OT ®ACALATA OO BAHATA
\,Ten: 0700 15 015 ) www.siko.bg

CUKO® e egHa OT MbpBUTE YaCTHU KoMNaHuu B Bbnrapus, oc-
HoBaHO npe3 1989r. [leHOCTTa € HacoyeHa MbPBOHAYaNHO
KbM TbProBus CbC CTEHHA, MOAO0BA KepaMurKa 1 napketu. B mo-
MeHTa npegarame Bcuuko,OT dpacagata fo baHATa” °.

CUKO® e odumumaneH npeacTaBuTEN U OCHOBEH ANCTPUBYTOP
Ha BCMYKWM GbNIrapcky Npon3BoanTeny B 6paHLLa, KakTo 1 aun-
peKTeH BHOCUTEN Ha CTEHHA M NOJ0Ba KepaMumKa 1 ob3aBexaa-
He 3a 6aHs oT Utanus, Ucnanus, Monwa, Cbpbusa, MakeaoHus,
Typuwms, Kntain — Hag 50 3aBoga ot uyk6buHa. OT 2001r. drpma-
Ta HEMPeKbCHATO Meyeny Harpagu 3a U3KNYMTENHO Jo6pu
NoCTVXeHWA B Npofda)obaTa Ha NPoAyKTWTe, Ha BCUYKM 6Gbnrap-
CKM 1 vyxan 3asogu: Fayans, Roca bbnrapus, Kepoc, bpamak,
BbaymuT, a 15 nopegHu rognHn CUKO® e amctprbyTop No1 Ha
KAl group v Han-go6pusa oucTprbyTop Ha Kepoc.

CUKO® npepnara KOMMIEKCHN NHTEPUOPHN peLleHuns C acop-
TUMeHT oT Hag 35 000 aptukyna, 500 000 m2 Ha cknag, 7000
mogena nnoyku, Hag 300 mogena napkeTu, Pa3rnosioxKeHU B N3-
NoX6eHUTe 1 CKNafoBM MowWm B 06O 17 TbProBcky obeKTa
B 8 rpapa B cTpaHata: Codus, MNneseH, Benvko TopHoBO, CTapa
3aropa, Nasapgxuk, Pyce n byprac.

Ycnexst Ha CUKO® ce obmkn, KakTo Ha Cb3dafeHaTa MpeXxa oT
TbProBCKM 06eKTI, U3rpageHaTa TPaHCNopPTHa CTPYKTYPa U ornc-
TUYHa MpeXa, obpe nogbpaHaTa NPOLYKTOBA rama, CbyeTaBalla
KauecTBO Ha AOCTbMHM LEHN, €KMMa OT 0OYYEHN 1 KOPEKTHM CIly-
XKUTENW, Taka 1 Ha JOBEPUETO HA HalLUTe NMAPTHLOPW U KINEHTU
- pe3ynTaT OT Ab/ITOrOANLLHA, yCrellHa paboTa 1 CbTPYAHNYECTBO.

SIKO® is one of the first private companies in Bulgaria, founded
in 1989.The activity is initially aimed at trading of wall and floor
ceramics and parquets. At the moment we offer everything -
“From the facade to the bathroom” °.

SIKO® is the official representative and main distributor of
all Bulgarian manufacturers in the industry, as well as a direct
importer of wall and floor ceramics and bathroom furniture
from ltaly, Spain, Poland, Serbia, Macedonia, Turkey, China - over
50 overseas factories. Since 2001, the company has always
won prizes for outstanding achievements in selling the
products of all Bulgarian and foreign factories: Fayans,
Roca Bulgaria, Keros, Bramak, Baumit, and 15 consecutive
years SIKO® is KAl group distributor # 1 and the best Keros
distributor.

SIKO® offers complex interior solutions with an assortment of
over 35 000 items, 500 000 m2 in stock, 7000 models of tiles,
more than 300 models of parquets, located in the exhibition
and warehouse areas in a total of 17 retail outlets in 8 cities
in the country: Sofia, Pleven, Veliko Tarnovo, Stara Zagora,
Pazardzhik, Ruse and Burgas.

The success of SIKO® is due both to the established network of
retail outlets, the built transport structure and logistics network,
the well-chosen product range combining quality with affordable
prices, the team of trained and correct employees and the
trust of our partners and customers - the result of years of
successful work and collaboration.
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Our products have a pH of 5.5 that matches the pH value of the skin Yo prs
and are never tested on animals. Reinstating yet again that se ﬂmB[I

beautyis afterall, in ourhands. For skinthe way it's meant to be.

www.sebamed.bg For skin the way it's meant to be



SERVICESOURCE™

CopBucCopc
MHMepHewHbA
Bboazapua EOOA

6yA. ,Lapuepagcko woce”
90, emax 22
Codoug
http://servicesource.com/

SERVICESOURCE
Infernational Bulgaria
blvd.Tsarigradsko Shousse
90, fl. 22, Sofia

ServiceSource paskpu owe 100 pabomHu mecma,
npuBAuvadku maagu xopa ga ce Gopram 6 bbazapug

Beue 20 roavHn ServiceSource noMara HO BOAELM CBETOBHM
KOMMAQHM AQ ObAQT MO-OAM30 AO  CBOMTE MOTPEOUTEAMM N AQ
YBEAVUCBAT CBOUTE MPUXOAW. YCMOpeAHO C ToBa ServiceSource
NMOMAra HA XMASAMTE CU CAYXUTEAM MO CBeTa AQ M3PACTBAT
NPOGECHMOHAAHO B CBOETO KAPUEPHO PA3BUTME U AQ MOACOPSBAT
CBOETO GMHAHCOBO CbCTOSHME. EAHO OT NOCASAHUTE PA3LUMPEHNS
HQ BU3HECA HA KOMMNAHWSTA € MMEHHO B Coduisl, Bbarapus,

ServiceSource e rAOBOAEH AMAEP B UBHECEHUTE MPOACKON,
MOBULLOBOHE YAOBAETBOPEHOCTIA HA  KPAWHUTE  MOTPEBUTEAN,
KOKTO 1 NPEANArOHE HA PeLLEHNS 30 YBEAUUOBOHE HO MPOACXKOUTE
N 30ABPXKOHETO HA  KAMEHTW. AHEC KOMMOHMSTA Ce POABA HA
AOBEpPUETO HA noseve o1 65 AOBOAHN AVAEPV B CBOUTE MOBAPHM
CErMEHTN KATO OBAQUHUTE TEXHOAOTUM, CODTYyep U XApAYep.,
MEAVLIMHCKO AVMArHOCTUYHO OBOPYABOHE U UHAYCTPUOAHN MHTEPHET
OA3MPAHN TEXHOAOTUW. ServiceSource NPOACBA, YNPOBASIBA WA
MOAHOBSIBA $9+ MYAAPAEH TOAMLLIEH MPUXOA OT MMETO 1 301 CBOUTE
KAVIEHTU, cpea KouTo ca Google, VMware, Dell, Microsoft, Redhat

1 Symantec.

Cobc coute noseve ot 3000 CAYXUTEAM, BAOAEELLN NOBEYE OT
35 e3num, pasnoAOXKeEHM B AECET LIEHTbPA NO CBETA, ServiceSource
€ CpeA BOAELMTE NAPTHBOPK 3Q BCEKM BUBHEC, KOUTO UCKA AQ
HOMMPQ HOBUN KAMEHTU, AQ TOAHCHOPMNPA, YBEAMYOBA M 3ANA3BA
NPUXOAUTE CU.

UeHmpbr B Codus otBopu Bpatm npes mapt 2016 1. ¢ 40
CAYXXUTEAN,

KaKTo 0Bella MOBHMST U3MbAHUTEASH AMPEKTOP HA KOMMOHUSTO
Kpuc KOpWHITH, AHEC UeHTbpbT Beue Haoposea 200 Aywin,
KOWTO OBLLIO FoBOPST 16 €31Ka U AOMPUHACHT 3a ycnexa Ha 11 ot
FAOBONHNTE KAVEHTN HO KOMMOHUSITAL.

O1 22-py 1 23-T €TOX HA eAHO OT HAW-KPACUBUTE CIPaAM
B Codus, CAyYKUTEAMTE CA PELIEHM AQ PACTAT MNO-ObpP30 OT
OUAKBAHMISITA M AQ EYEASIT KATO CMAOTEH KM MOBEACQ CAA NOBEAQ.

Ha 6 aekemBpr 2017 1. ce OTKPY HOBOTO PABLLMPEHME B CIPOACTA
Ha Kanurtan Qopr ¢ ole 100 HOBM PABOTHM MECTA.

ServiceSource opened additional 100 jobs
atfracting young Bulgarians from abroad

For nearly 20 years, ServiceSource has been helping the world’s
leading brands grow closer to their customers and more revenue.
Similarly, ServiceSource has helped thousands of employees grow
personally, professionally and financially in their careers all around
the globe. One of the company’s most recent global expansions
is in Sofia, Bulgaria.

ServiceSource is a global leader in outsourced inside sales,
customer success and recurring revenue growth and retention
solutions. The company is trusted by more than 65 global market
leaders in the cloud, software, hardware, medical diagnostic
equipment, and industrial loT sectors. ServiceSource sells,
manages or renews $9+ billion of revenue annually on behalf of
its clients, which include Google, VMware, Dell, Microsoft, Redhat,
and Symantec.

With more than 3,000 employees, speaking 35+ languages
across ten global centers, ServiceSource is the leading partner
for businesses who want to find, convert, grow and retain more
revenue.

The ServiceSource Sofia site opened in March of 2016 with 40
employees. As promised by CEO Chris Carrington, the center has
grown significantly and now holds 200 employees. The employees
collectively speak 16 languages and manage the success of 11 of
the company’s global client brands.

From the 22nd and 23rd floors of one of Sofia’s most
magnificent buildings, employees are driven to grow beyond
expectations and win as a feam.On December 6, an extension
of the site opened in Capital Fort, which will provide 100 more job
opportunities for the community.
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FOAUHK

CONBEW B EBITAPUSA

,Longeit Copu’, [leBHA, € eIHO OT Hali-roniemuTe UHAYCTPUAHI
npeanpuATiA B bbarapus u Haii-ronemuat 3aBoa B EBpona 3a
MPOM3BO/CTBO Ha CUHTETUYHA KaNLMHMPaHa coia C NPOU3BOACTBEH
KanawuTeT ot 1,5 MUAMOHa ToHa rofmLLHo. KanumHupaHaTa coa e
OCHOBHA CYPOBMHA 3a CTbKMApCKaTa MPOMULLEHOCT, M3N013Ba
(e CblO MpU MPOU3BOACTBOTO HA JAETEPreHTH, B XMMMYeCKaTa
NPOMULLNEHOCT M MeTanypriATa. B 3aBoga ce npoussexna 1 coaa
61KapOOHaT, KOATO 00CTYXKBA Ma3apuTe Ha MKUBOTUHCKO XPaHEHe,
MPEYICTBAHE Ha MMHWTE [a30BE U APy,

Mpe3 1997 1. [pyna, Congeit’, 3aeHO C TypckaTa XUMUYeCKa
rpyna, Lnweaxam’, npunobusa feBHEHCKNA COJ0B 3aBO Npyt
CbOTHOLUEHME Ha aKLUMOHepHOTO yyactue 75 % 3a,Congeii” n
25 % 3a,,nwempxam”,

NHec Hag 90 % ot npow3BefeHaTa B [AEBHEHCKNA COf0B
3aBOA KanuuHuMpaHa cofa ce u3Haca, Kato ,Conseit Cogu”
ocurypaBa 1% ot u3Hoca Ha bbnrapua. CBucoka penyTawms Ha
€[VH OT Halt-ronemuTe MHBECTUTOpYN B bbnrapua, ¢ Abnbokn
KopeHu BbB BapHeHcka obnacr,,Congeli Cogun” ma ambuumaTa
[1 YNpaBnABa JeiiHOCTTa (U B AyX Ha 4060 CLTPYAHNYECTBO C
00LLIECTBOTO, C rpUKa 3a OKOMHATa Cpefa 1, Mpeay BCUKo, 3a
34paBeTo 11 0e30MaCHOCTTA Ha CTYXKUTENNTE CA.

Pa3paboTBaHETO 1 BHeAPABAHETO Ha UNCTU TEXHONOTUN,
peanu3vpanHnTe MallabHN MHBECTULAN (A B OCHOBATa Ha
(TpaTeruATa 3a pa3BuTye Ha HalmA 3aBoA. Hue cve ybeeHu,
ye posATa Ha XMUMUATA e fa [aBa YCTOMYMBI OTFOBOPY Ha
npean3BIUKaTeNCTBaTa, CKOUTO Ce COMMbCKBA HalLLaTa NiaHeTa,
1 paboTum 3a ToBa.

www.solvay.bg

v SOLVAY SODI

Solvay Sodi, Devnya is one of the biggest industrial
companies in Bulgaria and the largest European plant for
production of synthetic soda ash with a capacity of 1.5
M tons per annum. Soda ash is a main raw material for
the glass-making industry, used also for production of
detergents, in the chemical industry and metallurgy. The
plant produces also sodium bicarbonate which serves
the markets of animal feed, flue gas cleaning, etc.

In 1997 Solvay Group, together with the Turkish chemi-
cal group Sisecam, acquired the soda ash plant in Devnya
with shareholders’ stake of 75 % for Solvay and 25 % for
Sisecam.

Today over 90 % of the soda ash produced in the
Devnya plant is exported and Solvay Sodi ensures 1 %
of the Bulgarian export. With its high reputation of one
of the biggest investors Bulgaria, well rooted in the re-
gion of Varna, Solvay Sodi has the ambition to manage
its activities in the spirit of good cooperation with the
society, care for the environments and above all for the
health and safety of its employees.

The development and implementation of clean tech-
nologies, the realized high-scale investments are in basis
of the development strategy of our plant. We are convinced
that the role of chemistry is to provide sustainable solutions
to the challenges our planet is facing, and we work in this
direction.

o
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Aumumuvp AumumpoB:
PazpacmBame ce Ha baakaHume

- I'-H AvmuTpos, Beue 11 nopeaHu roanHn Copapma Tpei-
AVHF 6eAeXM pbCT Ha dUHAHcOoBUTE cu pesyAatatn. Kaksa e

Lpeuentara” 3a ycnexa Ha KOMNAHUATa?

- He 3HaM AQAM e peuenta, OBUKHOBEHO PELENTATA NPEA-
NOAQra TOYHM NPONOPLUM OT AQAEHN CbCTABKM. 30 MEH TOBQ,
KOETO ce CAyYBa BCekn peH B Codapma TperanHr, € emouust
1 eHeprms, CTUXMN, HENOAAEXALLN HO OPA3MEPSIBAOHE, OTMEP-
BAHE, npeTerasHe. HecAyuyamHO MWHOAQTA FOAMHA  LSIAQTA
KOMMQHWS N3BPAXMe KOM CA HALUMUTE LLEHHOCTM N EAHA OT TAX
6ewwe CrpacT. 3aWoTo TOBA, KOETO HWU NPABK YCNELLIHN TOAKO-
BA rOAMHN, €, Ye 3a Hac Codapma TpenanHr € Mmcus, Kaysa,
emMoumsl, He NPOCTO PaboTa. Hre ,ropum” B TOBA, KOETO NPA-
B/M, UMAME HECTUXBALLA AMBULIMS BCEKN AEH AQ CTABAME MO-
A06PU. IMEHHO 30POAM TO3M CTPEMEX KATO APYrd LEHHOCT
n3bpaxme MHosaumata. OCBEH AQ GbAEM AVAER B BU3HECA, B
MKOHOMMYECKO U PUHAHCOBO N3MEPEHME, BUHATN CME BUAM 1
MHOBATOPM - MbPBM CME HAAQTGAN HO 6bATAPCKMS NA3AP HAK-
HOBUTE MPAKTUKK, TEXHOAOTUW, BU3HEC MoaeAn. [Mpnbasete
KbM TOBQ W EkmnHOCT, 3awoto B Codapma TperanHr cme ce
CbOPAAM ,AYAN TAQBU” - CHMULLAEHWNLM, N3NOBIABALLN OBLLM
LLEHHOCTN, OBEAMHEHM OT AIOBOBTA KbM MPEAMN3BUKATEACTBATA.
N e10 TaKA Ce NOAYYOBA HAWATA GOPMYAQ HA YCNEXA, B KOSTO
NPONOPUMNTE HO CbCTABKUTE CE MEHST, HO CTPACTTA, AMBULK-

gTA U BOASITA 30 yCnex - Hel

- Kakeu ca naaHoBeTe 30 6bAeLL O PA3BUTUE U MHBECTULIMKN

Ha Codapma TpenAnHr?

- Ml npean CbM KA3BAA, Y€ OPFraHNYHOTO PA3BUTME HE € 3a
HAC 1N MOXEM AQ CTAOHEM CUAEH AOKAAEH UNPAY EANHCTBEHO
ypes AMHAMMYHA ekcnaHsms. 3atosa npes 2017 r. paspa-
CHOxXMe BU3HeCa Cu Ype3 ABe NPUAOBUBOHMKY - Ha Lekovit -
Tbprosew Ha eApo B Cbpbus, 1 Ha Bepura antekn GapmaCrop.
ToBa € CaMO HAYAAOTO, KATO e NPOABAKUM AQ UHBECTUPAME

QKTMBHO B PA3PACTBAHETO HA BU3HECA HU.

YcnewHume komnaHuu / The successful companies

- NMAaHMpATE AU AQ NMPOABAXUTE PASLIMPIBAHE HA AeW-
HOCTTA CU B permoHa?

- 30 HOC BAAKQHCKMAT NTOAYOCTPOB € PENMOH C OrPOMEH MO-
TEHUMAOA, OT KOUTO UCKOME AQ Ce Bb3NOA3BAME MOKCUMOAHO.
HaansaHeTo B Cbpbusi € CaOMO HAYAAOTO HO PETMOHOAHATO HIA
EKCMNaH3us, A CTPATEMSITA HU € AQ BbAEM AUAEP C HAUMOHAAHO
npucbcTsme. NpraAobUBAHETO HA Lekovit Belle AOrMuHa Kpauka
B TA3M NMOCOKA 30P0AM BUCOKATA 1M PENYTALUMS 1 A0BPU NO-
3ULMM HO MECTHMS NA3AP U 30POAM CUHEPTUNITA C AOKA3AHO-
ycnewHums 6usHec moaeA Ha Cobapma TpenanHr B Bearapusi.

- HaBAsi3oxTe M B pUTENA CErMEeHTa HA anTeuvHus nasap,
npuao6uBaiku eepura antekn OapmaCrop, KOUTo ce npu-
CbeAMHUXA KbM cemenctsoto anteku SOpharmacy. Kaksu
Ca NAGHOBETE BM 30 PA3LIMPABOHE U PA3BUTME HA ANTEUHATA
Mpexa?

- OT AEH MbpBM 30sBMXME, Ye KoHLenumata SOpharmacy e ¢
NOTEHUMOA 30 HOUMOHOAEH N PErMOHOAEH MALLO6. B BbArapus
BEYe CMe B TOM 5 HO HOM-TOAEMUTE BEPUI CAEA NPUAOBUBAHE-
10 Ha OapmaCTop, KATO AHEC MMame 46 anteku B 8 rpaad. Ao
kpas Ha 2018 1. TAaHUPOME oLe NO-MAWABHO PA3PACTBAHE.
Cbc SOpharmacy cu NOCTaBUXME ABE OCHOBHM LiEAU, HO KOW-
TO MOAYMHSIBOME BCUUKO, KOETO NPOBUM. [TbpBO, AQ MOAEPHM-
3MpPAMe anTeyuHrs PUTENA Y HOC U1, BTOPO, AC CMe AOBEPEHUST
NAPTHLOP HA KAMEHTUTE HK 30 LISIA XKMBOT. B KPATKOCPOUEH NAQH
e ce GoKyCcupame BbPXY AUTUTAAHOTO PA3BUTNE, KOTO HACKO-
PO NPEACTABMXME OBHOBEHMS HU AUTUTAAEH KOHOA 30 MDOACK-
6u www.sopharmacy.bg. ToBa e nbpBA CTLIKA B PA3BUTNETO
Ha omni-channel 3a AOCTbN AO HALWINTE KAUEHTU. B AUTMTOAHOTO
BpPEME NOTPEBUTEAUTE NCKAT AQ HN HOMEPSIT B MOMEHTQ, B KOW-
TO CM€E UM HY>HW, OT BCSKO MSCTO, Upe3 BCIKO YCTPOMCTBO WA
CPEACTBO, KOETO NOA3BAT B TO3M CbLLMS MOMEHT. HALWMAT XOPAK-
TEP HA AVAEP N MHOBATOP HU KAPO AQ GbAEM MbPBU 1 B AUTUTAA-
HATA TPAHCHOPMALMS HO BbArapms.



Dimitar Dimitrov:

We are expanding on the Balcans

- Mr. Dimitrov, Sopharma
Trading has been growing
financially for the past 11
years. What is the recipe for
the company’s success?

- | do not know if
it is a recipe, usually
a recipe suggest
specified proportions
of  certain  ingredients.
To me, what happens
everyday at Sopharma
Trading is an emotion
and  energy, elements
that are not subject to
sizing, measurement
and weighing. It was not
random when last year we,
as a company, chose our
values and one of them was
Passion. Because the thing
that makes us so successful
for so many years is that
for us Sopharma Trading is
mission, cause, emotion,
not just work. We ,burn”
in what we do, we have
an undying ambition to
become better every day.
This is exactly why we chose
Innovation as  another
value. Apart from being a
leader in the business, in
economic and financial
terms, we have always been
innovators - we were the
first to present the newest
practices, technologies
and business models on
the Bulgarian market. Add
to this Teamwork, because
at Sopharma Trading we
are all ,crazy heads” -
associates, who  have
common values, united
by the love for challenges.
And this is how our formula
for success is build, in which
the proportions for the
ingredients are changing.
but the passion, ambition
and will are not.

- What are Sopharma

Trading's plans for future development and investments?

- I have said before, the organic development is not for us
and we can become a powerful local player only through
dynamic expansion. This is why in 2017 we grew our business
through two acquisitions - Lekovit, wholesaler in Serbia and
pharmacies PharmaStore. This is only the beginning, as we
will continue to actively invest intfo the growth of our business.

- Are you planning to continue expanding your activities in

fransformation in Bulgaria.

the region?

- To us the Balcan
peninsula is a region
with  huge pofential and
we want to take the
most advantage of it
Penetrating Serbia is just the
beginning of our regional
expansion and our strategy
is fo be a leader with
national acknowledgment.
The acquisition of Lekovit
was a logical step in this
direction because of their
high reputation and good
positions on the local
market, and because of the
synergy with the successful
and proven business model
of Sopharma Trading in
Bulgaria.

- You have also entered
into the retail segment of
the pharmacy market,
acquiring pharmacies
PharmaStore, which joined
the pharmacy family
SOpharmacy. What are your
plans for expanding and
developing the pharmacy
network?

- Since day one we
declared that the concept
of SOpharmacy has a
potential for national and
regional scale. In Bulgaria
we are dlready in fop 5 of
the biggest networks, affer
acquiring PharmaStore
and to this day we have 46
pharmaciesin 8 cities. By the
end of 2018 we are planning
a much bigger expansion.
With SOpharmacy we set
2 main goals, to which
we dedicate everything
we do. First, fo modernize
the pharmacy retail in
Bulgaria and second, to
be the ftrusted partner to
our clients for a lifetime. In
short term we will focus on
the digital development,

as we recently infroduced our updated sales channel www.
sopharmacy.bg. This is the first step in the development of
omni-channel for reaching our customers. In the digital fime
the customers want to find us in the moment they need us
from any place, through every device or means they are
using in this precise moment. Our character of a leader and
an innovator motivates us to be the first ones also in the digital
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CmomaHa NHgoeempu -
NO NbM9 HA Ychexa

H3AHAC

,C1omaHa MHabctpn” AA € abllepHa dnpma Ha ,CruaeHop
Moyn”, KOSTO € YACT OT XOAAVHT , BUOXOAKO”.

.CnaeHop lpyn” ce CbCTom OT KOMNAHNM, KOUTO MPOU3BEXAQT,
NPEepPAbOTBAT U THPINYBAT C NPOAYKTM OT CTOMAOHA. [PYNaATa € eAHO
OT HON-TOAEMUTE CTOMAHOAODKBHN NPEANPUSITUS HO BAAKAHCKMS
NOAYOCTPOB C BOAELLM NO3uummn B EBpona.

[oHacTOosWEM, KATO UACTHO KOMMNAHWUS, C  Hap 64-rOAULLIHO
HacAeacTBo, ,CTOMAHA MHABCTPN” AA Ce NPEBPbLLLA B €AMH
OT EBPONENCKUTE AUAEPU B MPOU3BOACTBOTO W TbPIOBUSTA C
BUCOKOKQUYECTBEHN NMPOAYKTU.

l COLMAAHA OTTOBOPHOCT

Hawmsar cektop He e eAVMHCTBEHUST, HO
€ CpeA OCHOBHUTE MOTbPMEBLLM OT AUNCATA
HO KBOAMOUUMPOHM KOAPW. B T1O3M Bpb3KA
CtoMaHa VHABCTPM € WMPOKO QHraXMPAHA
B COUMOAHOTA cbepd, a Cbllo € OCHOBEH
NAPTHLOP B PA3BUTMETO HA P. [epHUK.
[AOBHG UeA npu GOPMUPAHETO HA  TO3MU
dOKyC € KOMNAHUITA AQ MO Bb3MOXHOCTTA
C AGVHOCTTIA CU AQ BAVSIE U AQ AOMPUHECE
30 MOAOXUTEAHO MPOMSHA, PA3BUTME U AQ
NpVBASUE NOBEYE MAOAU XOPA.

[ocaeaHUTE TPU TOAMHM HA 1 HOewmBpU
KOMMNQHUSTA OPTraHM3MPA AEH HO OTBOPEHUTE
BPATU. VIHMUMOTMBATA € NOA CAOraHA ,[opaes
ce C TPYyAQ HO MoUTE POAUTEAN”, KATO MMA 30 LEA AELATA HO
paboTeLnTe B 30BOAQ AQ CE€ 3AMNO3HAST OTOANZO C PABAUYHUTE
npodecnn n AQ HAYUAT KAKBM KQUECTBA, 3HAHMS 1 YMEHMS CA M
HY>XHW 30 NPAKTUKYBAHETO M.

B VHBECTUPAME B MPOU3BOACTBOTO HA
BUCOKOKAYECTBEHU NMPOAYKTU

Ot 2010 roAvHO HOCAM B NPEANPUSITUETO CA BAOXKEHM HOA 60

YcnewHume komnaHuu / The successful companies

MAH. €BPO KAMUTAAHM MHBECTUUMN, C TIX CE€ OCBHLLECTBMXO MHOTO
npoekTn. CpeA TiX HON-MALLABHNTE CA Cb3AABAHETO HA AEMO 30
NPOMULLAEHN OTNAABLM, 30KYNYBAHETO HO BAKYYMEH AEra3aTop,
PEKOHCTPYKUMS HO MALUMHA 30 HENPEKLCHATO AeEHE HA BAYMM
1 CASIBU. BCHUKO TOBA HN AOBQA Bb3MOXHOCT AQ MPOU3BEXAOME
LUMPOKA rAMA  OT MPOAYKTM, BKAIOUMTEAHO AEBEAOAMCTOBA
AOMOPUHA, COPTOB MPOKAT, CTOMAHEHW cdepu U Har-Beye
CNEUMOAHM MOPKM CTOMOHQ, LeAdwM AQ MOKPUST BUCOKUTE
M3NCKBOHMS HO GBTOMOBUAHATA MHAYCTPMS Y MALLMHOCTPOEHETO.

H OVHAHCOBW NMOKA3ATEAU

KaTo pesyAtar ot AbATOrOANLLIHNTE MHBECTULIMA 1 NOACBPEHMS
He 3AKbCHSBAT U AOBPUTE GUHAHCOBY
PEe3yATaTM HA KomnaHugta - 2016 T.
6e HAM-A0BPATA TOAMHO OT KpM3aTa
HOCAOM, KATO TO3K TPEHA Ce 3anasn U
npes 2017 .

Ot 2014 1. AO MOMEHTA OCHOBHATA
30NAQTa B MPEeANpUITMeETo  ce e
YBEAMUMAQ CPEAHO C  OKOAO  12%.
NHTErpMpaHa € BGOHYyCHA  cuctema,
MEOrPaMa 3a 0ByYeHMe 1 NPENOPBUYCH
CAYXUTEA.

Il ONA3BAHE HA OKOAHATA CPEAA

Kato  CTpykTypHO — onpeaesio
npeanpusive  Hne B CTOMAHA
npvemame, ye 3awmtaTa "
ONA3BAHETO HA  OKOAHATA  CPeAd
€ KAIOYOB KOMMOHEHT 30 HaWwWg 6usHeC pactex. Hue ce
CTPEMMM HEMPEKBCHATO AQ MOAOCOPSBAME EKOAOTUYHUTE CU
NOKQ3ATEAM, KOUTO CA 3HOUUTEAHO MOA AOMYCTVMUTE HOPMM.
MW CTPUKTHOTO CNA3BAHE HA AEWCTBALLOTO 3AKOHOAQTEACTBO
N MEXAYHOPOAHUTE CTAHACPTM 30  MPEAOTBPATSIBAHE  HA
30MBPCSBAHETO, MPEANPUEMAME HEMNPECTOHHN AESCTBMS 3a
HOMOASIBOHETO HA MPOW3BOACTBEHUTE EMUCUM.



Stomana industry -
the road to success

M ABOUT US

Stomana Industry SA is subsidiary of
Sidenor group, whichis part of the Viohalko
holding. As a private company with more
than 64 years heritage, Stomana Indusrty
SA is one of the leaders in the production
and trade of high quality steel products.

Sidenor group consists of companies
that produce, process and trade steel
products. The group is one of the largest
steel factories on the Balkan Peninsula
and it has leading positions in Europe.

M SOCIAL RESPONSIBILITY

The industry in which Stfomana operates
experiences a shortage of skilled workers.
The company is actively engaged in social
projects and is a main partner of Pernik
town’s council in the efforts to develop
the area. The main goal is to aoffect
positive changes, attract and develop
young people in the region of Pernik.

Stomana is the proud organizer of
an ,Open doors” event for three years
in a row. It enables the young children
of the current workers to get first-hand
experience of what their parents do and
get inspired to pursue a career in this field.

B WE ARE INVESTING IN THE PRODUCTION
OF HIGH QUALITY PRODUCTS

Since 2010 the company has received
capital investments in excess of 60 million
EUR which has been effectively utilized in
a number of projects, such as a new scrap

yard and a vacuum degasser for the
factory. These investments are enabling
Stomana to produce a diversified range of
high quality products, such as steel plates,
merchant bars, steel balls, all designed
tfo meet the stringent requirements of our
clients.

H FINANCIAL INDICATORS

As a result of long-term investments
and upgrades, the company has enjoyed
exceptional  financial  performance,
namely 2016 being the best-performing
one and the frend is proved to have
continued in 2017.

Since 2014 the basic salary
has increased by an average of
approximately 12%. The company also
infegrated a welfare scheme which
comprises of bonuses, fraining programs
and employee referral bonuses.

Il ENVIRONMENTAL PROTECTION

Environmental protection is of high
priority for the Management of Stomana
Industry SA. We strive constantly to
improve our environmental impact which
the company is proud fo report as below
the admissible norms. The management
of the company is constantly endeavoring
to improve its sustainability culture, in strict
observance of the law’s requirements,
infernational  standards and  criteria.
Stomana is constantly taking action to
reduce carbon emissions from its activities.

STOMANA
A INDUSTRY S.A.

www.stomana.bg
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Engineering

Head Office 1532 Sofia
Industrial Area
West Kazichene
Tel: +3592 4191919
Fox: +3592 41818 18
office@talengineering.com
http://talengineering.com/

C6vgBame meumu G
cmpoumeAcmBomo

Hue cme TAA NHkeHepuHe EOOA. Pabomum ¢ BgbxHOBeHUe
u npegaceamve  dyHkyuoHupauwu  dacagHu  peweHus. C
nozaeg B 6bgeulemo nogobpsiBamve kavecmBomo Ha »kuBom,
peoaAusupauku npoekmume Ha  Hawume  NAapmMHbOPU.
BogeHu om Boadama 3a ycnex, kpeamuBHOMO MUCAeHe U
omHouleHUemo kbMm

CbeAaCHO cmaHgapm SA 8000. VMHmMezpupaHaMa cucmema
30 ynpaBAeHUe NOgNOMa2A NPEUU3HOMO CUHXPOHU3UPAHE HA
padomama Ha Bcuuku omgeau u epekmuBHO NPOMUYAHE HA
npouecume.

Om ocHoBaBaHemo cu goceza komnaHusma 6eaexu
HenpekbCHOM  pbCcm

gemaulaa,  cb3gaBame
dOopMyAa HO ycmouuuBo
pasBumue upe3 HoBu
MEXHOAO2UU.

Mpes nocAegHume
10 20QuHU koMnaHusMa
e QgokasoH Augep G
npousBogcmBomo  Ha
anymuHueBa u PVC

Cekmopu, 8 koumo komnaHuama paéomu: co

TAA UHXkeHepuHz npegaaea yarocmeH nakem
8 cmpoumenHus uHXkeHepuHe, BkarouBaw

U gHec MoXem Qa
noxBaAum c
oducu Ha TAA ocBeH
B bBbbAeapus, HO U B
ABcmpus u FepmaHusl.

QopaMA,  aAyMUHUEBU

koHCcmpykuuu, ckayeHu dacagu, eaemeHmMHU dacagu,
CABHUE3AUUMHU  cucmeMu, dacagHu  obauyoBku  om
kepamuka, HPL naHeAu, oAyMuHUeBU KOMNO3UMHU NAHeAU,
dubpoUUMEHMHU nAockocmu U gpyeu GACAgHU peuleHuUsl.
MpodecuoHaaucmume Ha TAA MkkeHepuHe EOOA Mmozam ga
paspadomam ugeldHUMe Npoekmu U gu3alHa Ha XkeaaHume
koHCcmpykuuu, ga HanpaBsm pabomHume yepmexku Ha
npoekma, ga peaausupam gocmaBkama, caro6598aHemo U
MOHMAXA HA BCuyku HEOHXOQUMU MAMEPUAAU U EAEMEHMU.

Cucmemama  3a  ynpaBaeHue Ha  kauecmBomo,
cbomBemcmBauwla Ha cmaHgapm 1ISO 9001, cucmemama
30 ynpaBaeHue Ha okoaHOMa cpega, cbomBemcmBawlda
Ha cmaHgapm ISO 14001, u cucmemama 3a ynpaBAeHuUe
Ha 3gpaBocroBHUME U 6e30NACHU  yCAOBUS HO  mMpyd,
cebomBemcmBaula  Ha  cmaHgapm  OHSAS 18001, ca
edpekmuBHO BHegpeHU U no3BoAsBam  NnoggbpXkaHemo
Ha koHcmaHmMHO kauyecmBo u NogobpsgBauwlu ce ycAoBus
Ha mpyg. PvkoBogcmBomo Ha TAA akmuBHO nogkpens u
NPUACRO  NPUHUUNUME HA COUUOAHOMA  omzoBopHocm,
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- TAA
koHcyamupaHe, gu3atH, npou3BogcmBo, A02UCMUKA | pearusupanu hpoekme
u MoHmMax Ha aaymuHueBu u PVC koHecmpykyuu. om  npousBogcmBo
u gocmaBka Qo
NbAHO 30BbpwBaHe

Ha obekmu B Beneus, OpaHuus, Yexus, WcnaHus,
BeaukobpumaHrug, Tvpyus, Fepmanusg, ABcmpus, Npak,
CAL u Kapubckume ocmpoBu.




We fulfill your
engineering dreams

TAL Engineering Ltd. is an organization, which offers design,
manufacturing and installation of Aluminium and PVC constructions.
We offer everything necessary for the execution of fasade
engineering from draft to finished project. As a result we are a widely
recoghized and preferred partner for large scale ventures. We offer
highly tfechnological and innovative solutions for the development of

monumental projects in Bulgaria and abroad.

TAL Engineering Ltd. consists of numerous feams of experienced
professionals, who successfully deal with allindustry challenges, while
delivering dedicated service. All innovations in the fasade system
industry are met as new challenges by the organization, pushing us
toward gaining new and useful experiences, bringing us one-step

closer to new opportunities to further improve ourselves.

Our constant desire for perfectionism, has hushed us foward
working with only the industry leaders in order to deliver the best
possible product. We have been fortunate to develop relationships
with world-renowned organizations, allowing us to be a sftrong

competitor in Bulgaria and abroad.

TAL Engineering Ltd. was requested to participate in ,Successful
Business Practices” as a result of our professional attitude toward our
partners, clients and personnel, which contributes to the extraordinary
quality of all our activities and the development of favorable
relationships, with everyone that the organization has contact with.

In respect to our successful relationships with our partners, highly

competent staff and technical prowess, TAL Engineering
Ltd. is proud to confinuously be a preferred partner in
large-scale and complex projects for more than a
decade in Bulgaria and abroad.

The organization has successfully realized the
production and export to completed projects in the
European Union (Austria, Belgium, Czech Republic,
France, Germany, Greece, Spain, and United Kingdom)
and beyond (Caribbean Islands, Irag, Kazakhstan,
Surinam, and USA).

TR . il [RLL TSR TR Y '_,’

Sectors where the company operates:
TAL Engineering offers a range of services for
the construction engineering industry regarding

consulting, design, manufacture, logistics and
installation of Aluminium and PVC constructions.
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TenenuHk Ypes NpodecruoHanHns cu ekun,
UT peweHus oT cnegsallo NoKONeHne 1
MaLwabHM NapTHLOPCKN B3aUMOOTHOLLEHUS,
npeaocTaBst Bb3MOXHOCT Ha opraHusaummnTe
Aa “3nonaeaT Han-MOL4EPHUTE TEXHOMOMUM,
3a fJa peanusupar cBoATa gurntanHa
TpaHcopmauyus.

C rmobanHa mpexa B 10 gbpxasu n 17
roanHu onut, TenenuHk npeanara 6orat
Habop OT MHOBATMBHM YCNYIU U peLleHNs

3a uarpaxgaHe Ha Mpexu, CUCTeMHa
WHTEerpawmsi, CUrypHoOCT, aBTOMaTu3aums,
,YMHU rpagose“, R&D n obpasoBaHue.

TenenunHk HENpPeKbLCHATO MHBECTUPa B
obyyeHne, pasBuTme n ceptTuduumpaHe Ha
cBouTe cnyxutenu. MexayHapoaHUAaT ekun Ha
KOMMaHusiTa ce CbCTOM OT BOAELLM eKCnepTu
N BM3MOHepM B obnacTTta cu, HabposiBanku
600 BucokokBanuuumupaHn cny>xutenn n Hag
2000, paboTewu Ha npoekTHa Gaaa.




Lyubomir Minchev
TELELINK FOUNDER & CEO

“Technology advancement has brought about the integra-

tion of a number of systems for the benefit of society and

business over the past few years. We are driving the digital
'wnship, and as it is a major social cause, it inevitably
p” boosts economy’s growth.”

oooooooooooooooooooooooooooooooo
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Alo6omup MuHueB
OCHOBATEN N TMABEH N3MNBIHUTENEH
OVNPEKTOP HA TEJIEJTIMHK

,bnarogapeHne Ha TexHonorMMTe gHeC peguua cuctTeMu
ca MHTErpMpaHu B nonsa Ha obwecTBoTo 1 GusHeca.
Fpagum guruTanHoTo rpax4aHCTBO U Tbi KaTo TOBa €
obLlecTBeHO3HaUYMMa Kay3a, TO T HEMUHYEMO BOAM
MKOHOMMKAaTa A0 pa3BUTUE U PbCT.”

Telelink enables people and organizations to
adopt technology and realize their full poten-
tial in the digital world. We tap into global tal-
ent, compelling next-generation IT solutions
and extensive partner relationships to help
everyone to transform digitally and seize new
opportunities.

With a global network spanning across 10
countries and 17 years experience we pro-
vide a wide range of innovative services and

solutions for network infrastructure services,
system integration, security and automation,
smart cities, R&D and education.

Telelink international team numbers 600
highly qualified professionals and over 2000
people working on project basis representing
the region’s largest pool of certified experts,

trained to work within and across vendors

and technologies.



) Bank

TBI Bank
Agpec: Cocbua 1421,
yA. ,Aumumop XagxkukoueB” 52-54
https://tbibank.bg/bg

TBI Bank ce npeBpovuia 6 gueumanHa
6aHka om caegBawio nokoaeHue

TBI Bank € HaNbAHO AUUEH3UPAHA 6aHka ¢ pokyc Bbpxy No-
mpedbumeAckomo GuHAHCUPAHE U BusHec BaHkupaHe, one-
pupawa 8 beazapus u PymbHUS, OcbuiecmBgB8ame geuHocm

ypes napmHbopcka MpeXa om Hag
5000 mouku Ha npogaxk6a, 72 oduca
Ha gBama nasapa u ekun om Hag 1500
npodecuoHaAuCmu, nocBemeHu QA
nogobpsiBam u mpaHchopmupam Gu-
HaHcoBus >kuBom Ha Hauwume kaueHmu.
MNopmdoauomo HU gocmuza noBeye om
1.4 MAH. peeucmpupaHu kaueHmu. Caeg
npugobuBaHemo Ha TBIF om 4finance
Holding npes3 2016 2., TBI Bank ce npuch-
eguHuU kbm Hau-zoAaMama eBponeldcka
OHAQUH U MOBUAHQ 2pyna 30 nompebu-
mencko kpegumupaHe. ToBa HU NoMaRa
ga nogobpum ckopocmma u edekmuB-

HOCMMA Ha CbulecmByBaujus HU Bu3HEC U CbuleBpeMeHHO

paskpuBa HOBU BbaMOXHOCMU 3G pacmek.

TBI Bank npegusBukBa ymBbpgeHust MogeA Ha 6aHkupaHe
U NAGHUPQ ga 0b6¢cAykBa kaueHmu om usaa EBpona upes oH-

U HO mes3u

N3epaxkgame
kyamypa Ha
HenpekbCHOMU
guU2UMOAHU

nogo6peHus 6
NPO3PAyYHa U
pe2yAupaHa cpega

8 NoA3Q Ha

Bom.

AQUH 6a3UpaHU Npogykmu U ycAyeu, nogobpsgB8auku duHaH-
coBus >kuBom He camo HO Hacmosgujume cu kaueHmu, Ho

, koumo ca HegoBoAHU om cbulecmByBaulume
6aHkU UAU NpegnoyumMam gueumoAHUME YCAY-
2u. baHkama e cbwo cunHo dokycupaHa B Npu-
BAUYOHEMO HA HAU-20AEMUME MEXQYHAPOQHU U
MecmHU MAAaHMU U ekcnepmu B uHoBayuume.,

EBoatoyusma Ha TBI Bank uwie ce ocbulecmBu
ypes3 06eguUHIBaHEMO HA goce2aUHUS HU 6aH-
koB onum ¢ Hoy-xay B8 o6AaacmmMa Ha GuHMex u
ype3 uHoBauyuume, koumo paspabomBame. Lien-
MAa HU € ga OCU2ypUM NO-ObP3 U ONPOCMEH goC-
mbn go 6aHkoBuU ycAyeu upes BHegpsBaHeEMO HA
HOBU kAueHMCcku opueHMUPAHU CuCmeMu U OH-
AQUH NpogykmoBu AUHUU, OCHOBAHU HO UHMEAU-
2eHMeEH U 2bBkaB nogxog ¢ oeAaeg HA Bbgewume
Hy>Xgu. M3gpakgame kyamypa Ha HenpekbcHamu

QURUMAAHU NOGOBPEHUs B NPO3PAUHA U PE2YAUPAHA Cpega,

Hauwume kaueHmu. 3aujomo BspBame, ve Bceku

umMa npaBomo ga ce pagBa HA 3gpPaBocAoBeH GUHAHCOB Xu-

TBI Bank
52-54 Dimitar Hadjikocev Str.,
1421 Sofia, Bulgaria
https://tbibank.bg/bg

TBI Bank is becoming a next
generation digital lender

TBI Bank is a fully licensed consumer and business focused
bank operating in Bulgaria and Romania. We operate through
a partners’” network of more than 5000 sales points, a total of

72 branches in both countries and a team of
more than 1500 professionals, dedicated to
improving and transform consumers” financial
lives. Currently our registered customers
exceed 1.4 milion. Through the acquisition of
TBIF by 4finance Holding in 2016, TBI bank joined
Europe’s largest online and mobile consumer
lending group. This helped us improve the
speed and efficiency of our existing business
and opened a new field of opportunities for
growth.

TBI Bank is challenging the established view of banking
and plans o engage customers across Europe through an

We will create a

culture of continuous

digital improvement
in a transparent and
regulated environment

online-based journey, thus improving the financial lives of
those underserved by their existing banks or those who prefer
digital services. Currently the bank also places a strong focus

on attracting the best international and local
talents and innovation experts.

TBI bank’s evolution wil fake place by
mixing our banking experience with FinTech
know-how and by incorporating cutting-edge
innovations. The goal is to bring simplicity to
the banking experience by implementing new
customer centric systems and online product
lines, built intelligently, flexibly and with the
future in mind. We will create a culture of

continuous digital improvement in a fransparent and regulated
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environment to benefit our customers. Because it is our belief,
that everyone should be able to enjoy a healthy financial life.



Next

Gen
Digital
Lender




www.tracebg.com

TPENC FPYI'I XOAA -
cmpoumeA ¢ gocmouHcmBo

Tpelc Mpyn XoAg e 6breapcka komnaHus, kosimo ycneulHo
pa3BuBa cBogama geuHocm HA eBponedckus crmpoumeneH
nasap. Apy>kecmBomo e egHo om Hau-zoremume B cmpou-
meACMBomo HA bbAzapust U € pesuCcmpuUpaHO HA bbAaeapcka-
ma doHgoBa Bopca npes 2007 2. O6eguHIBa CMPOUMEAHU,
npoekmaHmcku u mbpzoBcku dupmu, yecnewHo pasBuBaulu
cBosma geuHocm HA Mmepumopusima Ha beaeapus, Cbpbus,
FepmaHug u Yexus. Yacm om epynama e ¢oHgayus , Tpeuc 3a
xopama” - HenpaBumeACMBeHa Op2aHU3AUUSI, U3USIAO B 06-
ulecmBeHa NOA3Q.

B Tpeuc Mpyn Xoag padomsm okoao 2000 cay>kumeau Ha
cpegHa Bb3pacm 33 2oguHu. ,YBakeHue, npoBokupaHe, us-
epakgaHe - moBa ca npuHUUNUMEe B omHoweHUemo kbM xo-
pama, koumo caegBame B XoAguHea. A padomuud NO-YMHO
ce UeHu noBeye om moBa ga pabomuul NO-ynopumo U 30 MeH
€ 0CcobeHo BaXkHo xopama ga ca MOMUBUPAaHU, kpeamuBHu,
ga ce BbAHyBam om moBa, koemo npaBsm. B ekunHama pa-
60ma gobpume ,Uzpauu” ca aHzaXkupaHu u dokycupaHu Bbp-
Xy NpobAeMa UAU npoekma, He Bbpxy cebe cu”, kasBa npod.
Hukoaal MuxaUnoB.

TRACE GROUP HOLD
a builder of great merit

Trace Group Hold Plc is a Bulgarian company that successfully
develops its business activities on the European construction market. This
is one of the largest companies in the construction field in Bulgaria which
has been listed on the Bulgarian Stock Exchange in 2007. The group
unites construction, design and commercial companies, successfully
developing their activities on the territory of Bulgaria, Serbia, Germany
and the Czech Republic. Part of the company group is ,Trace for
People” Foundation, which is a non-governmental organization entirely
involved in benefit of the society.

In Trace Group Hold Plc are working around 2000 employees with
average age of 33. "Respect, provocation, building up - these are the
principles we follow in the atfitude towards employees in our group.
Working smarter is more valuable than working harder, and it is especially
important for me the people to be motivated, creative, to be excited
about what they are dealing with. In the tfeam work the good "players,,
are engaged and focused on the specific problem or project, not on
themselves,,, says Prof, Nikolay Mihaylov, PhD (Econ), Dipl. Eng.

YcnewHume komnaHuu / The successful companies



[MemewecmBeHuk Ha Bpememo, nNpog. MuxatroB Cbs3-
QaBa peanHocm B bbgeuwjemo, pearHocmma HA on-
mMuUMUCMUYHUST YoBek, kolmo Hocu U npomeHs cBema. C
yBepeHocm u omgageHocm npo@. MuxadroB ,,crmpou
nsmuwa kem Aoma”“, gaBa WaHC HQ MAQQU, aM-
OUYUO3HU U 06pa30BaHu b6breapu ga pasBu-
Bam cBosma npogecuoHaNHa kapuepa u ga |
gpagam xkuBoma cu 8 bbreapus, peBHOCMHO
3awumaBa npogecusima cmpoumen, 6paHU
aBmopumema Ha yHUBepcumemckus npeno-
gaBamen. lasumen e Ha buAeapUUHAMA.

Time Traveler, Prof. Mihaylov creates a reality
in the future, a reality of the opfimistic man
who changes the world. With confidence and
dedlcation Prof. Mihaylov is , building up roads that
are leading back Home”, he gives a chance fo
young, ambitious and educated Bulgarians fo

develop their professional career and to build
up their lives in Bulgaria, he is a keen defender

of the construction profession and keeps the
university lecturer authority. He is a guardian
of the Bulgarian national spirit,

.Hukou He moXke ga cnpe Bpememo, HO
ce cAyuBa ga 20 usnpeBapum. BakHa
e He ckopocmma, a nbmsm, kou-
mo usbupame, 30 ga CmMuz2HEeM go
kpasa".

llpog. g.u.H. uHX. Hukoaau
Muxainro8, noegcegamen Ha
HC Ha Tpedc pyn Xorg AA:

TalHama Ha ycnexa e B8
npaBuAHume peweHus. TalHa-
ma HAa NPpAaBuAHUME peweHus
e 6 onuma, a madHama Ha
onuma e B8 HenpaBuAHume
peweHus. Bcaka epewka e
cmbnaAo kem mbgpocmma,
BakHOmMo e ga He 2y6um
ueAama u nocokama.

Hat-ucmuHckama cmou-
Hocm Ha ychexa e ygoBiaemBo-
peHuemo, Ye moBa, koemo npaBuw
u cb3gaBaw, Bogu go nNoAOXKUMEAHU
pesyaAmamu 8 npouecume, koumo yn-
paBasBaw, u 3a go6pyBaHemo Ha o6wl-
Hocmmal!
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«NO one can stop time, but it happens
to outrun it. It is not the speed that
matters, but the way we choose to

reach the end".

Prof. Nikolay Mihaylov, PhD
(Econ), Dipl. Eng. is a Chairman
of the Supervisory Board of
Trace Group Hold Plc:

The secret of success is in
the right decisions. The secret
of the right decisions is in the
experience, and the secret
of experience is in the
wrong decisions ... Every
mistake is a step up to
wisdom, the important
thing is not to lose the goal
and the direction.

The most real value of
success is the satisfaction that
whatever you are doing and
creating, leads to positive results
in the processes you manage and
for the sake of society well-being!"
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PHILIP MORRIS
BULGARIA EOOD

Quaun Mopuc
Boazapua EOOA
Nacm napk mpedg ueHMovp
6yA. ,Hukoaa BanuapoB” 53 A
Codoug 1407 Boaeapua
+359 2 806 31 00
+359 2 806 31 01

Philip Morris Bulgaria EOOD
East Park Trade Center,
N.Y.Vaptsarov Blvd 53-A, fl. 2,
1407 Sofia Bulgaria
+359 2 806 31 00
+359 2 806 31 01

Quaun Mopuc boA2apus ¢ nozneg
kom Bbgewe 6e3 gum

Ouann Mopuc Bearapust EOOA e uact ot Guann Mopuc k- Ot cBoeTO Ccb3paBaHe npes 2006 . Ouann Mopuc Bbarapust
TepHellbHbA (DMU), BOAELLIOTA MEXAYHAPOAHA KOMMAHWS B EOQOA ycneuwHo ce nosmumMoHMpa HA BbAFAPCKMS NA3AP CbC
MPOW3BOACTBOTO 1 PA3NPOCTPAHEHNETO HA TIOTIOHEBU U3ASANSI CBOSI OTTOBOPEH BM3HEC MOAEA N € HOAEXAEH W NPEANOUM-
C HOp 150-TOAMLLIHA UCTOPUS U NPUTEXABA 6 OT 15-Te Han-Npo- TQH NAPTHLOP B KOPMNOPATUBHMS 1 MyBANUHMS cekTtop. OT 2017
AGQBOHW BPAHAC, cpea Kouto e Marlboro — Mapka Nel no npo- I. eKUMbT NPABN YBEPEHM CTbIKN 30 MOCTUIAHE HA BU3USTA HA
AG)K6[/] B CBETOBEH MOLLlO6. EAHOBpeMeHHO C TOBQ KOMMAHUSTA KOMNAHWATA N B Eb/\I'CIpl/Iﬂ, NoOeManK NO HOBUS MbT KbM FOAIMATA
B3€ PAAVKAAHO pelleHre 3a npoMsiHa. OMU rpaam 6baelleto NPOMSIHA 30 Gbaelle 6e3 Aum. ChlieBPEeMeHHO C ToBa, OuAn
C1 HA 6A3ATA HA VHOBATVBHW BE3AUMHI QATEPHATVBM, KOWUTO Mopwuc bbarapust EOOA noaKpens yCUAMSTA HA MooBUTEA-
€A MHOTO MO-AOBBP M3GOP OT NyLWEHETO. BU3KITa Ha KOM- ", CTBOTO 1 CbTPYAHIUM QKTVBHO B 6OPBATA C HE3OKOH-
NAHUATA € EAVH AEH T3 GATEPHATMBL AC 3OMECTST o HATQ TbProsus. KOMIQHMATA Ce CTPeMI AQ Cb3ACBA

S 1 MOAABPXA OTAMYHM YCAOBMS 30 PABOTA U
— KApPVEpPHO pasBuTMe HA cBoute 85 CAyxmTE-

A1, AOKQ3ATEACTBO 30 KOETO CA OTAUUMATA, C
KOUTO KOMMQHUSTA Ce ropAEE KbM MOMEHTA -
HArpOAQTa 3a ,Han-A06bp paboTopaTeA” 30
2016 . ot opranmsaungta AON n ceptndukar
.Top Employer” 3a 2017 r. OT MEXAYHAPOA-
HaTta opraHusauna Top Employers Institute. B
CbOTBETCTBME C AMOULUMNO3HUTE ABATOCPOYHM
uean Ha OMU, Ouann Mopuc Bbarapust Mma
QHFAKMMEHT AQ AOMPUHACS 30 U3MbAHEHNETO
Ha Lleante 3a ycTtonuneo passutne Ha OOH.
Ot 2015 1. HOCOM KOMMQHUATA EXErOAHO
OCBLLECTBIBA BAQrOTBOPUTEAHATA MPOrPAMA
,306CBHO AJTO, TPMXKOBHA €CeH”, C KOSTO
NMOAMNOMAra AeLd, Bb3PACTHM XOPA U MACAM
NPEANPUMEMAYN B OTAOAEUYEHM TIOTIOHOMPO-

uurapure. Moeeue ot aecetvaeTvie Hacam OMU aHrax1pa Hoa V3BOAUTEAHN PEMVMOHN OT CcTpaHaTta. MNpes 2017 r. nporpamaTta
400 HayYHM eKcnepTV 1 MHBECTMPA HAA 3 MAPA. AOACPA B PA3- € OTAMUEHA ABYKPATHO C MPECTVXKHUTE HArPaAn 3 ,Han-p0-
PABOTKATA N NPOU3BOACTBOTO HA HOBM BUCOKOTEXHOAOTYHN BpA COLUMAAHA MOAUTUKA HO MOAKO W CPEAHO Npeanpustne”
CUCTEMM 3A HAMPSIBAHE HA TIOTIOHA Y PEBOAIOLIMOHHN 6E3ANMHN oT BbArapckus dopyM Ha BUHEC AMaepute 1 3a ,Hamn-pobpa
MPOAYKTN C MOTEHUMAA AQ HOCST HOMOAEH PUCK KbM MOCTUTOHE AQPUTEACKA MPOTrPAMA HO MAAKO U CPEAHO NpeAnpusTne” Ha
BU3MATA HO KOMMOHUATA 30 ObAeLLe 63 AUM. BbArapckums Aaputeackn Gopym.
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Philip Morris Bulgaria looking info the
smoke-free future

Philip Morris Bulgaria EOOD is an dffiliate of Philip Morris Infernational
(PMI) - the leading interational tobacco company with more than 150
years of history and with 6 of the world’s top 15 infernational brands,
including Marlboro - the number one cigarette brand worldwide. At the
same time, the company has made a dramatic for a radical change.
PMI shapes its future based on innovative smoke-free alternatives,
which are a much better choice than smoking. The company vision is
that one day these alternatives will replace cigarettes. For more than a
decade PMI has employed more than 400 scientists and has invested
more than 3 billion dollars in the development and production of new
high-tech tobacco heating systems with reduced risk potential in order
to achieve the company vision of smoke-free future.

Since its establishment in 2006 Philip Morris Bulgaria EOOD has been
successfully positioned in the Bulgarion market due to its responsible
business model and has been a reliable and preferred business partner
for both the corporate and the public sector. As of 2017, our team
made major steps towards achieving the company vision in Bulgaria
and embarked on a new fransformative journey towards smoke- free
future. At the same time, Philip Morris Bulgaria EOOD actively supports
and cooperates in the government’s efforts to tackle ilicit frade. The
company seeks to create and maintain excellent working conditions
and career development opportunities for its 85 employees, which is
evidenced by the awards that it proudly received - the Best Employer
Award in 2016 by AON and Top Employer Certificate for 2017 from the
infernational Top Employers Institute. In line with PMI’s ambitious long-
term goals Philip Morris Bulgaria EOOD is also committed to contributing
to the attainment of the UN Sustainable Development Goals. Since
2015 the company has been implementing an annual charity program
L~Summer of Joy, Autumn of Care” which supports children, elderly
people and entrepreneurs from remote fobacco-growing regions in
Bulgaria. In 2017 the program received two prestigious awards for ,Best
Social Policy by a Small or Medium-Sized Enterprise” of the Bulgarian
Business Leaders Forum and for ,Best Donor Program by a Small or [Dkopgrk MapzoHuc, 2eHepaneH meHugxkvp Ha (Duaun Mopuc Bbazapus
Medium-Sized Enterprise” of the Bulgarian Donors Forum. George Margonis, General Manager at Philip Morris Bulgaria
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JRE ART
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Mapagadc LUeHmop,
napmep
6Yn. HepHu Bpox”
U 100, 2p.Codpus 1407
www.freywille.com

Paradise Center,
ground floor
100, Cherni vrah,
blvd., 1407 Sofia
— www.freywille.com

@pugpuxBunre / Friedrich Wille

FREYWILLE - apmucmuuyHume 6uxxyma

W UCTOPUA

BpaHabT FREYWILLE e cb3poaeH npes 1951 1. B Chpueto Ha
BreHa, KbAETO Ce HaOMMPA LEHTPOAQTA My U1 AO AHEC. Mpes 70-
T€ FOAVHW HO MUHOAVS BEK A-P Dpurapux Bume ce npucbeanHs-
BA KbM KOMMNAHUSTA KATO GUHAHCOB M NPABEH KOHCYATAHT. CASA
CMBPTIA HO OCHOBATEAKATA M Ch3AATEAKATA HA MAPKATA - M-
xaena Qpait, To NoemMa HEMHATA AEMHOCT 1 PEeCTPYKTYpUpPa
KOMMAHNETA. [OA HEFOBO PBKOBOACTBO NMOAUTMKATA HO FREYWILLE
M3USIAO Ce MPOMEHS, KATO ro MPEBPLLLA B TAOBOAEH U CBETOB-
HOWM3BECTEH AYKCO3€EH BPaHA,. KpeatnBeH AMPEKTOP TOraBA € U
HerosaTa cunpyra - CUMOHE, MAGA APTUCT, KOSITO Cb3ACBA U Op-
FOHM3MPA TBOPYECKMS ekumn. OCBEH TOBA TS HOAQIA M3LSIAO HOB
CTUA HO EMOMAQ - NP TEXHNKATA HA Cb3ACBAHE U KOUECTBOTO.
ToBA NPOMEH$ PEBOMNOLIVIOHHO BM3NITA M NPOGUAC HO FREYWILLE.

CIVIABT HW, KOMTO BMHAM € MAOA HA APTUCTUYHO BABXHOBEHVIE,
€ MBLSIAO YHUKOAEH U € U3POAEH B PAMKUTE HO ACCETUASTIS O,
Ypes MHOroobpasMeTo HA LBetoBe, GOPMM U BUCOKO KOUYECTBO
HO COMMSI EMAIIA, HE Ch3ACAOXME HAUMH HO M3PA3SBOHE HA UyB-
CTBA U MUCAM, KOUTO MPEBBPHOXME B UCTUHCKO M3KYCTBO. V1 TaKa
Hanpasmxme FREYWILLE MHTEPHAUMOHOAEH. LLle npoabAKaBAME AC
NOCTABSME BUCOKM CTAHACPTU B AM3ANHA 1 M3PABOTKATA HO HALLIN-
TEe BUXKYTA OT EMAVIA, KOTO EBPONA BUHAM LLie BbAE B OCHOBATA HOl
HOLLATA MAEOAOTUSI.

FREYWILLE e amaep B M3pOBOTBOHETO HA BVXKYTA OT EMOWA,
KOETO CE ABAKMN HO YHUKAAHOTA KOHLENUMS HO AM3AHA, HO CBOSI
COBCTBEH KM OT KPeaTVBHI APTUCTU, BUKYTEPU 1 eKCnepT Ha
eManAQ.

H MPOAYKTU

FREYWILLE Cb3ACQBO MOAEPHM U U3SLLHK BUXYTA, GOKYCK-
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PANKN Ce BbPXY APTUCTUUYHUS AU3ANH N CNELNAAHA BUXYyTEP-
CKQ TEXHMKA, APTUCTUYHUST EMAKNA € CbPLETO HO BCAKO BUXKY.
LleAnsiT Hn ekrn Cb3AQBA KOAEKLMM, BOTraTi HO EMOLMOHOAEH
1 GUAOCODCKN 3AMUCDHA. BCIKA epAHA OT T9X € OCHOBAHA HA
OYHAOMEHTOAHN U EMOUMOHOAHN MAEM HA eBpOnencKkaTa
M XYMOHUCTUUHATA duAocodus. CAeABAVIKM eCcTeTMyecKuTe
30KOHW, HALLNTE AM3AMHEPM YEepnsIT CBOETO BAbXHOBEHME OT
BCMUKO, KOETO HN OBKPBXABA, C EAHA-EAMHCTBEHA LEA - AQ
Cb3AOAQT HELO, KOETO AQ AOHECE HA BCUYKM HALIM NOYUTO-
TEAU POAOCT U HOCAQAQ. Becnukm koaekumn Ha FREYWILLE ca
NPEACTABEHN OT 6OTrATA CEAESKLMNS BKYTA 1 AKCECOAPN KAK-
TO 30 XEHW, TAKA 1 30 MbXe, KATO BPATOBPB3KM, KPACKBN NK-
COAKN 1 PBKABEAM.

W PA3PACTBAHE

C otkpurBaHETO HA HawKs 100-TeH BYTUK AOCTUTHOXME eAHA
3HOUMMA U BMCOKA LEA, KOSITO AOKA3BA AIOBGOBTA HA HALUUTE
KAVIEHTU KbM KPACUKBUTE HU TBOPEHMS, Cb3ACAEHM 30 XOpA C
W3NCKOH BKYC 1 LIEHSILLN U3KYCTBOTO. YCNEXbT HY 13PA3SIBA NPW-
E€MCTBEHOCTIA HO QYANTOPUSITA UMEHHO KbM TO3M HALLA MAEH-
TUYHOCT HO APTUCTU3BM U GUAOCODCKM MOAXOA. TA3M AUHNSE Lie
NMPOABAKABAME AQ CASABOME U B GbAelle, CTPEMEXDBT AQ CE
HOAOXMM U AQ OTCTOSIBOME CBOUTE MO3ULMM U MSICTO B CBeTA
HQ BUXXYTATA.

B BbAELLE
Bbaella ueA Ha BPAHAC € BUHAMM AQ BbAE KPEATMBEH, NHO-
BOTVBEH 1 OPUMMHOAEH BbB BCSKO OTHOLLEHMNE 1 C HEOBXOAUMUTE

YCUAMS N NHBECTULINN, AQ 3ACUAM CBOETO NPUCHCTBME HA HACTO-
AumTe nosnurn, KaKTo 1 AA NOKOPK HOBM MeCTA 1 NA3ApW.

A-p Qpugpux Bume, 3a ., YchewHume komnaHuu”, 2017 e.



FREYWILLE -
Pure Art Jewelery

M HISTORY

FREYWILLE was originally founded in 1951 in the heart of
Vienna, where the company’s headquarter is still located.
In the 1970ies | joined the company as a financial and legal
consultant.

When Michaela Frey, the original founder, passed away in
1980, | took direction and restructured the company. Under my
guidance a whole new FREYWILLE emerged and the actual
history as a globally known luxury brand began. It was under
the creative leadership of my later wife Simone [ a young arfist
[ that a new academically frained artistic feam was shaped
that time. Additionally, Simone Grbnberger-Wille developed
a brand new style of enamel ornamentation and high quality
fire enameling techniques that completely revolutionized the
company’s image and appearance.

Our own style, which has always been formed through
artistic creation, is entirely unique and developed itself
through decades of experience. With blazes of colour,
a variety of shapes and high quality enamel, we have /£
created a way of expressing thoughts and feelings ' Jf
that has become true art.

Together we  constantly  internationalized
FREYWILLE. My wife and | will continue to set new
standards both in design and fechnique of arfistic
enamel jewellery to spread the FREYWILLE spirit all
over the world, with Europe remaining the core of our
humanistic and philosophical ideas.

For many decades now FREYWILLE is the global
leading company in artistic jewellery of precious
enamel and lists enormous achievements with its unique
design concept by FREYWILLE's own creative team of artists,
goldsmiths and experts of fine enameling.

B PRODUCTS

FREYWILLE creates modermn and beautiful jewellery, focusing
on artistic design and a honed jewel-enamel-technique.
Arfistically designed fire-enamel builds the heart of every
piece. Our in-house team of artists, designers, goldsmiths and
enamellists design and meticulously construct collections full
of emotions and philosophical thoughts. FREYWILLE focuses
on creativity, being the core of each design. Every collection
is based on fundamentally immaterial and emotional ideas of
European and humanistic philosophy.

Following the law of decorative art our artists gain inspiration
from the variety that surrounds us in order to create something
new that brings joy to our dedicated fans.

All FREYWILLE collections cover a wide selection of jewellery
and accessories for women as well as accessories for men, such
as ties, beautiful writing instruments or precious cufflinks.

B GROWTH

With the opening of our 100th boutique, we reached a
significant milestone that shows how customers constantly
enjoy our innovative products customized for people with a
solid taste for jewellery and an affinity for art. The success of our

NEW DESIGN
HUNDERTWASSER IMPERIAL

FREYWILLE.COM | VIENNA

increasing network really

reflects the acceptance of the artistic component

of our products and our philosophy. We will definitely continue
to build up our markets as we want to develop our presence
and visibility.

W FUTURE

Regarding design and product development we have to
stay creative and innovative and contfinue to make necessary
investments. Additionally, we have to strengthen our presence
and increase our visibility on various markets.
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VEPHARMA

Huvepharma EOOD

3° Nikolay Haytov Str
1113 Sofia, Bulgaria
P +359 2 862 5331

F +359 2 862 5334

XioBechapma® - ycnex Ha 21060AHO HUBO

XioBedapma® e 2n06aAHa dapmaueBmuuHa koMnaHus |
C QbA202OQUWIEH ONuM U mpaguuuu 8 paspadbomkama,
npousBogcmBomo u npogakbume Ha npogykmu 3a Be-
MEPUHAPHAMA U XyYMOHHOMA MeguUUHa. XioBedapma ce
paspacmBa npes eoguHume BecaegemBue Ha akmuBHa Bb-
mpewHa ekcnaHaus U peguua cmpamezudecku npugobu-
BaHusg. EbekmuBHama cmpykmypa, Cb4emaHa C NPUHOCA
u omgageHocmma Ha BucokokBaAuduyupaHU U oNUMHU
cheyuoAaucmu B8 obAacmMmMa Ha HayyHo-pasBouHama geu-
Hocm, Npou3BogcmBomo, pesyAdmopHama chepa, Map-
kemuHza u npogakbume, No3BoAg8am HA komnaHusIMa ga
npegAdza koHKYpPEHMHU U U320gHU peuleHus Ha cBoume
NApMHLOPU. OMAUYHOMO NO3HABAHE HA HyXkgume Ha KAu-
eHmume B egHO ¢ noAumukama Ha XioBedapma ga npeg-
AQRa npogykuus ¢ 6eskoMnpomucHoO kauecmBo ca kaouo-
Bu npegnocmaBku 30 NOCMOSIHEH pacmeX.

Ypes pasBuma mpexka 3a gupekmHu npogakou u
gucmpubyuus gpykecmBomo peaausupa cBoume npogy-
kmu B8 6Au3o 100 gbpkaBu kamo mobpeoBckume My oducu
ocbulecmBaBam gupekmHa Bpbska ¢ Bceku kaueHm. Komna-
HUSIMQO pa3NoAcea ¢ NpegcmaBumeacmBa B Buazapust, besus,
MoAawa, CALL, Kumad, TatBaH, TalaaHg, Pycus, NHgus, Bpasu-
Aug, Typuus, Mekcuko, SInoHus u tOxHa Adpuka u ynpaBasBa
npousBogcmBeHu koMnaHuu B pasAudHU cmpaHu om EBpo-
na u omBbg koHMuHeHMa. 3aBogume B Bbreapus, Mmaaus u
CALL peaausupam cBosima npogykuyust HO 2AOBAAHUS NA3AP, O
mesu B Typuus u VMIHgus npousBexkgam 3a MecmHume Na3apu.
3ag mesu npousBogcmBa cCmMou gbA2a UCMOPUS, MpAaguuuu
U CneyuaAusupaH onum. MpugobuBaHemo Ha Hoy-xay U ekc-

YcnewHume komnaHuu / The successful companies

nepmusa Bu8 depmMeHMAUUOHHOMO Npou3BogcmBo Bogu HO-
yaromo cu npes 50-me 2oguHU HO MUHOAUS Bek ¢ OCHOBOBOHe-
Mo Ha npousBogcmBama B lNMewepa, Pasepag u bomeBepag.
AHec mesu 3a8ogu ca 06ekm Ha HENPECMAHHO PA3WUPSBa-
He U MogepHU3ayus. Peaausupam ce MaulabHU uHBecmuuuu
8 nocAegHO nokoaeHUe mexHUka u obopygBaHe. BHegpeHume
cucmemu 3a kayecmBo u z2oremusam 6pol MeXgyHApPOgHU
cepmudukamu ca B8 ocHoBama HA npousBogcmBo Ha ko-
yecmBeHu npogykmu Ha cBemoBHO HUBO.

VIHMepHAUUOHOAHUSM ynpaBaeHcku ekun Ha XioBedpapma®
uma kalouoBa poas B ychexa Ha koMNaHUSIMA HO MeXgyHapog-
HUMe nasapu. Mpes3 nocraegHumMe gBe 2oguHU XioBedapma®
3akynu akmuBu Ha dapmMaueBmuuHUg 2u2OHM 30emuc Nog
dopmama Ha NpogykmoBu BpaHgoBe, pesucmpayuu U Npo-
usBogcmBeHu naoulagku 8 CALL. KomnaHusima hpugobu om
cBemoBHousBecmHus koHuepH CaHodu 3aB8o0g 30 NpPou3BOg-
cmBo Ha akmuBHuU dapmaueBmuyuHu cybcmaHuyuu 8 Mimaaus u
cb3gage cobcmBeHu gpykecmBa 8 Mekcuko, SinoHus u fOxkHa
Adpuka. Taka gpykecmBomo pasuwupu cBoemo 2A0B0AHO
npuckcmMBue C UeA ga omeoBopu HA NA3APHUME NPOMEHU U
usuckBaHusl. PazBuBaHemo Ha 2AOBAAHO, koHkypeHMHO U 2bBka-
B0 npousBogcmBo NO3BOAIBA NpegACceaHeMO HA BneuamasBa-
wo NPogykmoBo nopmaboAUO € pesucmpauuu NO UueAus cBsm.

Mpes 2017 20guHa cMapMupPa U UszgpakgaHemo HA HOB
depmeHMayuoHeH 308og B buoBem Mewepa kamo uHBecmu-
uusama Bb3Ausa HA 150 MAH. eBpo. Caeg BausaHe 8 ekcnaoama-
Uust Ha HoBama Npou3BogcmBeHa MOUHOCM NpPou3BogcmBe-
Husm kanayumem Ha buoBem uwje ce yBeauuu ¢ 50% u we
MOXe ga omzoBopu HO HOPACMBAWOMO MbPCeHe HA NPOo-
gykmume Ha dupmama. XioBedapma® pabomu U No paspao-
60mBaHemMo u npousBogcmBomo Ha wWupoka 2ama BakCUHHU
npogykmu.

XioBedpapma® cu e nocmaBuAa MAUJABHU
gbA2OCPOYHU UEAU 30 NOCMUZOHE HAO 2AOBOA-
HO AugepcmBo B obaacMmMa HO BemepuHap-
HOMAO MeguUUHAa U 3gpaBe, npegaceatku HA
cBoume kaueHmu npogykmu om Hau-Bucoko
eBponeucko kauecmBo.




Huvepharma N.V.

Uitbreidingstraat 80
2600 Antwerp, Belgium
P +32 3 288 1849

F +32 3 289 7845

Huvepharma® - a global success

Huvepharma® is a global pharmaceutical company
with long-standing experience and traditions in the
development, production and sales of pharmaceuticals
for animal and human health., Huvepharma has
expanded through the years, as a result of active organic
growth and numerous strategic acquisitions. Its effective
organizational structure, coupled with the conftribution
and dedication of highly-qualified and experienced
specialists in a vast scope of spheres - research and
development, production, regulatory, marketing and
sales - allow the company to offer competitive and high
added-value solutions. Excellent knowledge of the needs
of the customer, together with Huvepharma’s corporate
policy to offer products with unrivalled quality is the key
prerequisite for company’s constant growth.

Through a well-developed network for direct sales and
distribution, Huvepharma® products reach around 100
countries, its affiliates establishing a direct contact with
every client. Huvepharma has offices in Bulgaria, Belgium,
Poland, USA, China, Taiwan, Thailand, Russia, India, Brazil,
Turkey, Mexico, Japan and South Africa and operates
production factories in a number of counftries in Europe
and outfside the continent. The factories in Bulgaria,
Itfaly and USA produce for the global markets, whereas
the production of Turkey and India units is infended for
the local markets. Long production history, tradition
and expertise stands behind the company production.
Developing know-how and experience in fermentation
process dates back since 1950s - with the establishment
of the production facilities in Peshtera, Razgrad and
Botevgrad. Today, these factories undergo constant
modernization and expansion. Large-scale capital
investment is done in the latest generation technology
and production equipment. Quality systems and large
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number of international certificates are implemented
and lay the groundwork for quality production at a
global level.

The international management team of Huvepharma®
plays a key role for the company success in the global
markets. In the last two years Huvepharma acquired
certain assets from the pharmaceutical giant Zoetis in
the form of product brands, registrations and production
unitsin the USA. The company also acquired a production
factory forsynthesis of active pharmaceuticalingredients,
based in Italy, from the world-known concern Sanofi and
set-up new offices in Mexico and Japan. In this way,
the company widened its global presence in order to
meet market changes and upcoming new requirements.
Developing global, competitive and flexible production
gives Huvepharmao® the advantage to keep an
impressive portfolio with registrations around the world.

In 2017 the construction of a new fermentation factory
started in Peshtera, which investment amounts to 150
million EUR. After the new facility enters into exploitation,
the production capacity of Biovet will increase with 50%
and the company will be able to meet the increasing
demand for Huvepharma® products. The company is
also working on the development and production of a
wide range of vaccine products.

Huvepharma® has set for itself challenging high-level
objectives for achieving a global leadership in animal
health, offering unsurpassed products of the highest
European quality.
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V GYM Fitness & SPA e moaepeH u nyKco3eH KOMINEKC, pasnonoxeH Ha nnowy ot 6au3o 1000 k8. m 8 Can CredaHo Mnaza. V GYM Fitness & SPA Bu
npepnara borata nanuTpa ot YCnyru, C KOUTO LLe ce NOTPYMKUTE 3a 3APABeTO, KpacoTaTa, Guanyeckara cv Gopma v LLe penakcupare 0T HaTOBaPEHOTO
exeiHeBKe. QuTHec 30HaTa e nﬁupyﬂBaHa Cypenu ot nocnefHo NoKoNeHWe Ha UTanuaHckata Nnpemnym Mmapka Panatta, d MOJIEPHUAT UHTEpWUOP Ha

3anaTa Cb3/aBa U3nckaHa aTmochepa, B KOATO Aa ce 0TAaeTe Ha MbaHoUeHHa TpeHuposka. V GYM Fitness & SPA pasnonara ¢ MHOBaTUBHMA GUTHeC
ypen ICAROS, KoiiTo Cby4eTaBa Qu3nyeckata TPEHNPOBKA CbC 3aBNAAABALLMA CBAT HA BUPTYasIHaTa PeanHocT.




HE OUTHEC, AHAYUH HA XUBOT

3a CBOWTE KNMEHTV KOMMNAEKCHT Npea/iara i Conapuym C KonareHoBM namni, KoitTo e egHa OT NOCNeAHUTe MHOBALMX 3a MOAMAAAABaHE Ha
koxata. V GYM Fitness & SPA pa3nonara ¢ Hail-CbBpemeHHaTa uHdpayepseHa cayHa, QuHNaHACKa cayHa, napHa bans, xamam u cHexHa cras. SPA
30HaTa MMa 3aKpuT nnyBeH 6aceiH ¢ 4Ba BoJONaza 3a NpUATEH BOAGH Macax U [pKaKy3l 3a MbAHoLeHeH penakc. Moxe Aa ce HacnaguTe Ha
HaLumTe SPA MacaXiu 1 puTYani B CTyaMa CbC 3BE3AHO Hebe 1 (BeTela OHMKCOBA CTEHA.

[P COOMA, Y., CAH CTEQAHO" 22, CAH CTEQAHO IT1A3A, HUBO-1 | TEJT: 0876 800 252 | WWW.VGYM.BG
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lMMAameH PyceB

Bu3uoHepbm
Ha bvA2apus 4.0

MCkaMB a O-p Naamen PyceB e uHBecmumop u npegnpuemay coc cBemoBeH
g
omneuamuk. HezoBume uHBecmuuyuu ca ocHoBHo B8 mMexHoAozZUUHU
komnaHuu B8 obaacmume GaokveliH, guzumanHo 3gpaBeonazBaHe, ¢u-
gOka)keM, ue BGEKU HaHcu u enekmpoHHU cnopmoBe. Kamo uznoAHUMeEAeH hpegcegamen
Ha QoHgayus Webit u uaen Ha Gopga Ha gupekmopume Ha Endeavor
Gbﬂ.zaplIH MO)ke ga e Bulgaria, moii e cpeg puaanmponume Ha Boazapus, pabomeuwiu 8 noco-
ka pazBumue Ha npegnpuemaveckama u uHoBamuBHama ekocucmema
GBBITIDBHO ycnewEH! u HanazaHe Ha cmpaHama HU kamo Augep B8 pezuoHa u EBpona. Codusn
= fluzumaaHa cmoAuya e eguH om npoekmume, koumo ca cv3gageHu
683 ga Hanycka om Webit u koumo no3uuuoHupam Boaz2apua Ha cBemoBHama kapma
3a uHoBauuu.
cmpaiama

Plamen Russev

The Visionary of
Bulgaria 4.0

Dr. Plamen Russev is an investor and serial entrepreneur with . »

a global impact. He mainly invests in technology companies in our aim Is to pr ove

the fields of blockchain, digital health, finance and e-sports. As =
an executive chairman of the Webit Foundation and a member that BVEI'V BU’gaflan

of the Board of Directors of Endeavor Bulgaria, he is among
the philanthropists of Bulgaria working towards developing the can b e Su CGBSSf u ’
entrepreneurial and innovative ecosystems and imposing our =
couniry as a leader in Europe. "Sofia - Digital Capital" is one of the g I Oba”y wi th OU t
projects created by Webit, which positions Bulgaria on the world .

map of innovation Iea V’ng the Country



VHTEPBIO | INTERVIEW

HeBeHa MupueBa 4 Nevena Mircheva

-H PyceB, Webit Beue e mpaguuuoHHo cvbumue om
mexHoAozu4HUA U npegnpuemavecku kaneHgap. Ho
masu zoguHa e cneyuanHa U uma gocma HoBu MomeH-
mu - nocoyeme ocHoBHume.

- Tasu zoguna Webit we npasHyBa 10-o lobunelHo uzgaHue B
Codus u 22-po uszgaHue Ha cBemoBHama cepus om cbbumus Webit.
LLlacmauBu cme, ye Webit Festival (www.webit.bg) Bewe usbpan 3a
Bogewomo cbbumue 3a guzumanHama ukoHomuka Ha MNpegcega-
meacmBomo Ha CvBema Ha EBpona. 3a nopBu nom B ucmopusama
Ha EBpona Hag 1500 npemuepu, komucapu, MUHUCMPU U NOAUMU-
yecku augepu we ce cpewHam ¢ Hag 5000 gywu om cBemoBHume
buaHec, akageMuyHU U cmapmbn Augepu u UHBecmumopu.

Qopymvm ce ouepmaBa kamo eguH om Hau-BAuameAHume 3a
mexHoAo2uU, yMHU 2pagoBe, enekmpoHHo 3gpaBeonazBane, kubep-
cuzypHocm, duHaHcoBu mexHoaozuu, baokyelH u nyBAUMHU nNoAU-
muku 3a max 8 EBpona npez 2018 2. 1 mou ce cayuBa B8 Codus,
koamo obsBuxme 3a gusumasHa cmoauua, u gokasBame, ye e ma-
kaBa ¢ pabomama cu u B napmHbopcmBo ¢ obwuHa Codus.

OcBeH moBa ¢opymbm nopacHa noumu gBolHo kamo napm-
Hbopu U usaokumenu u moBa (kakmo u gpysu ¢akmopu) Haaoxku
npemecmBaremo my 8 ,Apexa Apmeeu”. Hag 200 usaokumeau u
napmHbopu om usA cBam we npegcmaBsm cBoume mexHoAoZUYHU
U gusumanHuU peweHus, we guckymupam Bbgeulemo Ha mexHo-
Aozuume, Ha obwecmBomo u Ha EBpona. Llle bwgam ckaloueHu
gozoBopu 3a MuAuoHU eBpo, we Bbgam duHaHcupaHu gecemku
cmapmupawu komnaruu u npoekmu, a Codua u Beazapus omuoBo
wie 6vgam nokasaHu npeg cBema no Hau-gobpus BoamoxkeH HauuH.
Topg cvm om ekunume Ha QoHgauus Yebum u e-Akagemus, kak-
mo u ¢ Beuuku Hawu napmubopu, ¢ koumo pabomum npes Bcuuku
meau 2oguHul

- KakBu ca kalouoBume memu u nocaaHus, koumo uckame
ga omnpaBume kvm mexHoao2uyHama u npegnpuemavecka
o6wHocm?

- Moxke ga He cbm BeueH, Ho cbm nocmosHeH! Ypes Webit u
pabomama Hu 3a Boagapus Hue usnpauiame SICHU nocaaHus Kom
cBema Beue 10 zoguHu. A mo e: Boazapus e macmomo! Eaame u
omkputime cBoume ueHmpoBe 3a pasBolHa gelHocm; cpeliHeme
ce ¢ npegnpuemadyeckama ekocucmema u uHBecmupaume B8 cmap-
mupawu komnasuu om Boazapus u pezsuoHa.

M gBeme B nakem osHauyaBam sanasBaHe Ha Maagume Xopa u
Ha Mozbuume Ha Boazapus B cmpaHama, no-gobpu BramoXkHocmu
3a peaausauus Ha Beuuku, no-Bucok cmaHgapm Ha *uBom u Hal-
BakHomo — cvagaBaHe Ha Boazapckama meumal! Ja gokarkem, ue
Bceku moke ga bvge cBemoBHo ycneweH, bes ga ce Hanaza ga
Hanycka cemelicmBomo cu u npusmeaume cu, 3a ga mbpcu ycnexa
B uykbuHa.

ToBa e Hawemo nocaaHue kom Boazapus u pezuoHa. M Beue 10
20guUHU He camo 20 2oBopum, Ho u 20 gokasBame. [okazBam zo u
MHoz0o, koumo pabomam sa u BvB Boazapus,

Camo masu zoguHa Koka-Koaa, Bouw, Auga, QatHeHuma Taime
u Hakoako gpyau zoaemu komnanuu omkpuxa cBou cBemoBHu pas-
BoUHuU u mexHorozuuHU ueHmpoBe B Codus. 1 moBa e camo Ha-
yanomo.

Mpegu 10 2oguHu noBeyemo xopa Me muchexa 3a Aeko ayg (a
moxke 6u u He monkoBa aeko), kozamo zoBopex 3a moBa. Ako cu
cnomHame, mozaBa MHozo xopa npuemaxa ,mex”’ kamo mysukaneH
»kaHp. Ho ucmuHama e, Ye u gHec, ako xopama He mucAasm nopeg-
Hus MU npoekm 3a aygocm, a3 He 2o 3axBawam usobwo. Camo ako
uzaneXkgam ayg B ouume Ha gpyzsume, ozHauaba, ye com Ha npabBua-
HUA Nbm u npabsa Heulo, koemo Hukoll gpye npegu meH B gageHama

r. Russev, Webit is already traditionally included

in the technological and entrepreneurial event

calendar. This year, however, is special and there

are quite a few new moments - specify the main
ones.

- This year Webit will celebrate the 10th anniversary edition in
Sofia and the 22nd edition of the World Series of Events Webit! We
are delighted that Webit.Festival (www.webit.bg) was chosen as the
flagship event for the Digital Economy of the Council of Europe’s
Presidency. For the first time in the history of Europe over 1500
prime ministers, commissioners, ministers and policy leaders will
meet with over 5,000 of the world’s business, academic and start-
up leaders and investors.

Webit emerges as one of the most influential forums for
technologies, smart cities, eHealth, cybersecurity, financial
technology, blockchain and their legislative framework in Europe
in 2018! And it is happening in Sofia, which we have declared
as a digital capital and proved that it is so with our work and in
partnership with Sofia Municipality!

In addition, the forum grew almost double as partners and
exhibitors, and this (as well as other factors) forced its move to
Arena Armeec. Over 200 exhibitors and partners from around the
world will present their technological and digital solutions, discuss
the future of technology, society and Europe.Contracts worth
millions of Euros will be agreed on; dozens of startup companies
and projects will be funded, and Sofia and Bulgaria will again be
shown to the world in the best possible way. | am proud of the
teams of the Webit Foundation and the e-Academy as well as all
our partners we have been working with for all these years!

- What are the key topics and messages you want to address
to the technology and entrepreneurial community?

- | may not be eternal, but | am persistent! Through Webit and
our work for Bulgaria, we have been sending out clear message
to the world for 10 years. And it is: Bulgaria is the place! Come
and establish your development centers; meet the entrepreneurial
ecosystem and invest in Startup companies from Bulgaria and the
region.

Both combined mean keeping young people and the brains of
Bulgaria in the country; better opportunities for realization for al|, a
higher standard of living and, most importantly, the creation of the
Bulgarian Dream! To prove that everyone can be world-wide without
having to leave their family and friends to look for success abroad.

This is our message to Bulgaria and the region. And for 10 years
we have not only been talking about it, but we proved it, too. It is
proved by many who work for and in Bulgaria.

This year only Coca-Cola, Bosch, Lidl, Financial Times and
several other large companies have opened their own World
Development and Technology Centers in Sofia. And that’s just the
beginning.

Ten years ago, most people thought | was slightly mad (maybe
not so slightly) when | talked about it. If you remember then a lot
of people considered tech as a musical genre. But the truth is that
today, if people do not think of a project of mine as madness, | do
not do it at all. Only if | look crazy in the eyes of others means I'm
on the right track and doing something that no one else before me
in the given geographic location has done. This is one of the criteria
for success for me. So the other message | share with everyone
is - be crazy. Only crazy people can change the world and make
it a better place!
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zeozpadcka aokauus He e npaBun. ToBa 3a meH e eguH om Kpu-
mepuume 3a ycnex. Taka uye gpyzomo nocaaHue, koemo cnogeaam
¢ Beuuku, e — bogeme aygu. Camo Aygume Mozam ga npomMeHsm
cBema u ga 2o HanpaBam no-gobpo macmo!

- ¥mHu 2pagoBe, uzskycmBeH unmenekm, kubepcuzypHocm
- ouepmalime ocHoBHume HanpaBaeHus, 8 koumo cBemvm Ha
mexHoAnozuume wle ce pa3BuBa B 6auskume 5-10 2oguHu. Kou
chepu, uzzaexkgaru gockopo kamo HayuHa ¢aumacmuka, cko-
po we ca exegHeBue?

- Mpegu 2 2oguHu nybaukyBax 10 npozHo3u 3a caegBawume
10 zoguHu. OHec noumu 1/3 om HanucaHomo Beue e dakm u ou-
akBam Hag 80% ga cmaHe peanHocm caegBawume 3-5 2oguHu.
Wemunama e, ue peanHocmma 3anoyHa ga usnpeBapBa HayyHama
daHmacmuka. EkenaosuBHomo pasBumue Ha npegnpuemaveckama
ekocucmema ocBobogu gyxa Ha uHoBauuume.

Ako npegu 10 zoguHu MeH AudHO Me BbAHyBalwe nonyaspusupa-
Hemo Ha BvamokHocmume, koumo mexHoaozuume npegocmabam,
u covagaBaHemo Ha koHkypeHmHa buaHec cpega B Boazapus u cBe-
ma Ha uamok om BepauH u BueHa, gHec noBeue ce BoanyBam om
couuanHomo BbagetcmBue Ha npomeHUme, koumo mexHoAozuume
Hocam. EmuyHu cmangapmu 3a uskycmBeH uHmenekm, 6aokuelH
u bvgelemo Ha geueHmpaausupatama ukoHomuka u gp. Ako camo
ce cnpemM Ha uzkycmBeHus uHmeaekm u nomeHuuasa My 3a Goa-
geticmBue Bopxy »kuBoma Ha xopama, moxem ga 2oBopum MHOz20
guazo. Koaume, koumo ce gBukam camu, pobomu, koumo Bopuiam
Bcuuko, koemo U xopama Mozam, HO no-npeuusHo u bes ga ce ymo-
paBam u Bez ga ce Hanaza ga cnam. Camo caeg Hakonko gecemu-
Aemus poasma u XkuBomvbm Ha xopama uie bbgam noumu usugAo
npomeHeHu. CouuanHu u obuwiecmBeHu omHoweHus, koumo ca
Buau B cuna xuaagu zoguHu, we bbgam B MuHasomo. Tasu npoma-
Ha e BgoxHoBaBauwa, zawomo Hukol He e kazan, ye uoBek mpabBa
ga pabomu kamo Boa, 3a ga uma xpaHa u couuanHu npugobuBku, u
moXke Bu maka xopama wie umam mHoz2o noBeue Bpeme, 3a ga Cba-
gaBam u ga begam kpeamuBHu. Ho e u MHoz0 nAaweUla — 3aWomo
Hukot Bce owie He MmoXke ga cu npegcmabu moba obuiecmBo u XKu-
Boma Ha omgenHus uHguBug B Hezo — gaau HaucmuHa npecaegBa-
Me wacmuemo, Uau cb3gabame eguH couuaneH 3amBop, B koumo
Bceku u Beuuko e caegeHo, B kolimo Hama AuyHo npocmpaHcmBo u
cBoboga. Kuma(l Beue BHegpu cucmemama 3a couuanHa ouenka,
B8 kosmo gopu npaBomo ga nomyBaw e peayamam om moBa konko
akmuBro yyacmBaw 8 couuanHus )uBom, kak pabomuuw, kak me
oueHaBam mBosm wed, npuameau u koaezu. ToBa e MHO20 nAae-
wo u Beue e peanHocm.,

3amoBa paaBuBame BausmeaHama obuwHocm u cvbumusma
Webit no cBema - kamo naamdopma 3a omkpum guanoz meXgy
Becuuku — noaumuuy, busHec, yuyeHu u obulecmBo, 3a ga mokem ga
nAaHUpamMe u npogbAXkuM nbims cu KbM eguH no-gobup u wacmaub
cBam!

- AuzumanHama mpaHcdopmauua Ha BuzHeca, a u Ha exke-
gHeBuemo Hu, meye ¢ nbaHa cuna. Koge ce Hapexkga Buaza-
pus B8 mozu npouec u moXke Au ga uma Bogewa poas?

- 3aceeza mapkemuHzom Hu e no-gobop om peaaHocmma, HO
nvk He ce e cayuBano yecmo B ucmopuama Ha gopkaBama Hu ga
e maka, u ce pagBam, ye Webit uzpae BakHa poas B mosu npouec
— BewwiHoem, umeHHo 3amoBa uHBecmupame a3 U cbnpyzama mMu
AHuena, zaegHo ¢ Hawume ekunu, moakoBa MHoz0 Bpeme u pecyp-
cu B mosu duraHmponuyeH npoekm. McmuHama e, ye busHecom
(¢ usknaloueHue Ha mexHonozuuHUA cekmop) B BvAzapus MHoz0
baBHo ce npeHacmpouBa kvm HoBume peanHocmu. Ho moBa He
e usHeHagBawo. MHBecmuuuume, koumo ca Hy»HuU, 3a ga ce gu-
sumanusupa egHa komnaHus, He ca maaku, a om gpyza cmpaHa,

Upes Webit usnpaujame acHo
nocnaHue kem cBema:
Bbovrzapua e macmomo 3a
6usHec u uHBecmuyuu

Through Webit we send a clear
message to the world:

Bulgaria is the place for
business and investment

- Smart Cities, Artificial Intelligence, Cybersecurity - outline
the main directions in which the world of technology will develop
in the next 5-10 years. Which fields, that until recently seemed
like science fiction, will be part of the everyday life of people?

- Two years ago | published 10 forecasts for the next 10 years.
Today, almost a third of the writing is a fact and | expect more
than 80% to become a reality in the next 3-5 years. The truth is
that reality has begun to overtake science fiction. The explosive
development of the entrepreneurial ecosystem has unleashed the
spirit of innovation.

If 10 years ago, | was personally excited about promoting the
opportunities that technology offers and creating a competitive
business environment in Bulgaria and the world east of Berlin and
Vienna, today | am more excited about the social impact of the
change technology brings.

Ethical standards for artificial intelligence, blockchain and the
future of the decentralized economy, etc. If we only look at artificial
intelligence and its potential for impact on people’s lives - we
can speak for a very long time. Autonomous cars, robots doing
everything they can, but more accurately and without getting tired
and without having to sleep. In only a few decades will people’s
role and lives be almost completely changed. Social and public
relationships that we know today will remain in the past. This change
is inspiring because it will no longer be necessary to work as much
as physically possible in order to have food and social benefits
and perhaps so people will have much more time to create and
be creative. But on the other hand it is very frightening - because
no one can yet imagine this society and the life of the individual in
it - whether we really pursue happiness or create a social prison
in which everyone and everything is followed in which there is no
personal space and freedom. China has already implemented a
social assessment system where even the right to travel is the result
of how much you actively participate in social life, the way you work,
how your boss, friends and colleagues rate you. This is already a
reality and it is frightening.

This is the reason why we are expanding our powerful
community and establishing the Webit events around the world as
a platform for open dialogue between politicians, business leaders,
scientists and society so we can plan and continue on our journey
towards a better and happier world!

- Digital transformation of the business, and of our everyday
life, flows on full speed. Where is Bulgaria in this process and
can it take the lead?

- Right now; the marketing of our country is going better than
expected, but due to the fact that few people advertise Bulgaria,
I’'m glad Webit is playing an important role in this process. In fact,
that’s why my wife Aniela and |, together with our teams, invest so
much time and resources in this philanthropic project. The truth is
that business (except for the technological sector) in Bulgaria is
slowly adjusting to the new realities. But that is not surprising. The
investments that are needed to digitize a company are not small,
and on the other hand our country is not famous with big local
corporations.

That s why I strategically decided to fund Webit as a platform for
such marketing and advertising of our country. We aim to motivate
global companies to come to the country and thus to bring their
knowledge, skills and processes. A Bulgarian employee in such a
company today is a potential founder of a "unicorn" company (a
company worth more than 1 billion euro) tomorrow. The outcoming
of these companies means raising the standard of living, but above
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Ekcnao3uBHomo
pa3Bumue Ha
npegnpuemaveckama
ekocucmema
ocBobogu gyxa Ha
— UHOBayuume

- cmpaHama Hu He ce caaBu c 2o-
AeMu MecmHu kopnopauuu.

MmeHHo 3amoBa pewux cmpa-
meauvecku u gpuHaHcupame Webit
kamo naamdopma 3a makuB map-
kemunz u pekanama Ha Boazapus.
Hue ueaum ga momuBupame cBe-
moBHu komnavuu ga ugBam B
cmpaHama U no mosu Hayud ga
Hocam cBoume 3HaHusf, yMeHus
u npouecu. EguH BoazapuH — cay-
*kumen B8 makaBa komnaHus, gHec
e nomeHuuaneH ocHoBamea Ha
komnaHus ,egHopoz" (komnaHus
¢ oueHka Hag 1 muauapg eBpo)
ympe. MgBaHemo Ha mesu kom-
naHuu osHavaBa noBuwaBaHe Ha
cmaHgapma Ha »kuBom, Ho npegu
Beuuko oszHauaBa cbagaBaHe Ha
nogeomBeHu u obyyeHu xopa 3a
Brgewemo.

- B epama Ha mexHonoz2uume
AudHUmMe gaHHu ce npeBopHaxa
8 HoBomo 3ramo, a maxHama
zauwuma - B nvpBocmeneHHa
3agaua. Kak Buxkgame 6anaHca
meXkgy mexHOAO2UMHUA Hanpe-
gvk u HenpukocHoBeHocmma
Ha uHguBuga?

- Beaka zoguHa a3 com aekmop
Ha Hag 20 cBemoBHu cvbumus —
om Pycus (cvbumuemo Ha npe-
muepa MegBegeB ,OmBopeHu uHoBauuu®, npea ABcmpus ¢ kaHu-
nepa Kypu, lepmaHus, BeaukobpumaHus, Alokcembypz go Ceya...
HaBcakvge 3anouBam ¢ moBa, ye cnopeg MeH Hue naaulame ueAus
cBemoBeH mexHoAozuveH Hanpegbk, Ha koumo cme cBugemenau, ¢
egHa-eguHcmBeHa paamMeHHa MOHemMa — Hawume AUYHU gaHHU u
AUYHOmMO HU npocmpaHcmBo cmaba Bce no-manko.

Bpeme e moBa ga cnpe! B npomuBeH cayual Hue obpuuame u
cebe cu, a no-Aowomo - geuama Hu, ga Gvgam 3amBopHuuu Ha
2oneMume gaHHU u uskycmBeHus uHmeaekm, koumo moke ga au
0bpabomu 3a muaucekyHgu. Emo sawpo gHec Bee noBeue znegam
8 nocoka Ha HoBama, geueHmpaausupaHa ukoHomuka, BvamvorkHa
brazogapeHue Ha baokuelH npomokona u Ha HezoBama caegBawa
dasa — Hau-BepoamHo xawszpad”. BapBam, ue e gowno Bpememo
ga cnpem ga naaulame ¢ AUYHUME CU gaHHU U ga 3anoyHem HoBa
epa — masu Ha goBepuemo. T.e. paamaHama Ha goBepue ga 2eHe-
pupa peanHu ukoHomuuecku noasu. Ho memama e gbaza u com
zomoB ga a4 komeHmupame B8 omgeneH paszoBop, nocBemeH Ha
Hed. ToBa e npuyuHama u ga ce npucbeguHa kbMm cb3gageHama
om EBponetickus napaamesm uHuuuamuBa, kosmo ce ynpaBasBa
om EBponetickama komucus — BaokuetH ObcepBamopus u Qopym.
MouyBcmBax ce ocobeHo zopg, kozamo Bax uzbpaH cpeg 30-me
cBemoBHu ekcnepmu, uneHoBe Ha mo3au ¢opym 3a EBpona.

- Bue nognomazame u MHo20 cmapmupawu npegnpuemayu.
Ha Bceku koHzpec ce npoBexga koHkypcom Founder Games

10

The explosive
development of
the entrepreneurial
ecosystem has
unleashed the spirit
— of innovation! __

all it means training people for the
future.

- In the era of technology,
personal data has become the
new gold, and their protection is a
primary task. How do you see the
balance between technological
advancement and the individual's
integrity?

- Every year | speak at more
than 20 world events - from Russia
(Prime Minister Medvedev's Open
Innovations), through Austria with
Chancellor Kurtz, Germany, Great
Britain, Luxembourg to Seoul ...
everywhere | go | begin my talk by
saying | think in exchange for the
technological progress to happen,
we give out our personal data, thus
our personal space is shrinking.

| believe the time has come to
stop paying with our personal data
and to start a new era of trust. It is
the exchange of trust to generate
real economic benefits. But the
topic is long and | am ready to
discuss it in a separate conversation.
This is the reason why | join the
initiative set up by the European
Parliament, which is managed by the
European Commission - Blockchain
Observatory and Forum. | felt particularly proud when | was chosen
to be among the 30 world experts, members of this forum for
Europe.

- You also support many startup entrepreneurs. At each
congress, the Founder Games contest awards a Startup
company with € 200,000. What do you want to teach the future
entrepreneurs?

- Every year, Webit supports startup companies with over one
million euro by providing grants - free stands, tickets, meeting with
investors, media, and potential partners from the top managerial
level of global companies. The last three are practically invaluable,
because very few global communities like Webit can do. This year
more than 3000 companies from all over Europe have applied for
the chance to be selected among Webit entrepreneurs. With the
help of a worldwide jury of investors, we chose the best and you will
be able to see them at the Startup expo and hear them present at
the startup scene. | invite every business in Bulgaria to come and
listen to these preseniations to see how its indusiry is changing.
The selected companies cover a variety of areas - security, health,
energy, commerce, financial technology, smart cities, transport and
dozens of others.

- This year, you are also starting the Webit.X initiative for
students. What will young people see from the future want to
show them?
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¢ Hazpaga om 200 000 eBpo 3a cmapmupawa komnaHus. Ha
kakBo uckame ga Hayyume Gvgewume npegnpuemavu?

- Beska 2oguna Webit nognomaza ¢ Hag egud MuauoH eBpo
cmapmupawy komnaHuu, kamo npegocmaBs zpaHmoBe — Bes-
naamHu waxgoBe, bBuaemu, BbamoxkHocm 3a cpewu ¢ uHBecmumo-
pU, Meguu U nomeHUuanHu napmHbopu om Hal-Bucoko ynpaBaeH-
cko HuBo Ha cBemoBHu komnaHuu. MocaegHume 3 ca npakmuyecku
BesueHHy, sawomo mMHozo manko cBemoBHu obwHocmu kamo
Webit mozam ga 20 npegaoXkam. Tasu 2oguHa Hag 3000 komnaHuu
om usna EBpona kaHgugamcmBaxa 3a npaBomo ga bvbgam usbpa-
Hu cpeg Webit npegnpuemauume. Hue, ¢ nomowma Ha cBemoBHo
*ypu om uHBecmumopu, uzbpaxme Hau-gobpume U we moke ga 2u
Bugume B pamkume Ha cmapmbn U3A0XkKEeHUEMO U ga 2u yyeme ga
npeseHmupam Ha cmapmbn cueHama. KaHa Beeku BuaHec om Boa-
2apus ga gouge U ga cAywa mesu npeseHmauuu, 3a ga Bugu kak
ce npomeHs HezoBama uHgycmpus. Cpeg usbpaHume komnaHuu
uma om Hal-pasaudHu obaacmu — cusypHocm, agpaBeonasBae,
eHepzemuka, mopzoBus, ¢uHaHcoBu mexHonozul, YMHU 2pagoBe,
mpaHcnopm u gecemku gpyau.

- Tasu zoguHa npaBume u uHuyuamuBama Webit.X 3a yue-
Huuu. KakBo we Bugam maagume Xopa om 6vbgeuiemo, koemo
uckame ga um nokakeme?

- YueHuyume u cmygeHmume ca bbgewemo Ha Bvazapus
u umeHHo me we 20 mBopam. TexHusm XuBom gHec e MHOz20
cnoxkeH. Om egHa cmpaHa, pogumeaume um ce Bopam ¢ masau
couuanHa U mexHoaozuuyHa mpaHcdopmauus u MHozo manko
om max A pazbupam; om gpyza cmpaHa, kpuzama Ha mMopaaa,
npe3 koamo npemuHa Bvazapusa u obuiecmBomo Hu npes Beuu-
ku mesu 2oguHu Ha npexoga, cb3gagoxa (He bes nomowma
Ha meguume) egHa uskpuBeHa u 2posHa peaaHocm. Hue cme
gAabkHuuu Ha Bugewemo. Hue cme gavkHUUU HA mesu maagu
xopa.

A3 BapBam, ye eguHcmBeHusm Ha4yuH ga
um ce U3gbAXKUM, e ga um BbpHem mMeumume.
[a cvagagem Hauus om Meumameau, kou-
mo Meumasm 3a zanakmuuyecku nomyBaHus,
kocmuuecku kopabu, aemswu koau, Aems-
wu xopa, XymaHougHu pobomu... Bcuuku me
Beue cvwecmByBam u Hue we um paskakem
3a max U we um zu nokakem. ToBa, BapBam,
ule omkalouu HoBu meumu u maka geuama
Ha BvAzapus uie cmaHam mexHU cbhagameau,
a no-Hamambvk U we au ocvwecmBam. Camo
€ MeuymameAu cmpaHama Hu moXe ga 3aeme
gocmolHo augepcko macmo B Bogewemol

Baazogaps Ha muHucmpume Ha obpazoBa-
Huemo u Haykama u Ha maagekma u cnopma,
Ha npegcegamens Ha CvBema Ha pekmopume,
koumo cmaHaxa napmHeopu Ha npoekma.

He mucas, ue Hakbge Hskol B EBpona e uH-
Becmupan u ocbwecmBua nogobHa mauwabHa
uHuuuamuBa no BgbxHoBaBaHe u cmumyAupaHe
Ha mMaagume xopa, npegemabalku um gocmu-
keHus, go koumo gocmbn umam camo usbpaHu
— cpeg Hau-boezamume, uau makuBa, koumo pa-
Gomam B8 masu obaacm. (1)

BapBam, ve e
gowno Bpememo
ga cnpemMm ga naaujame
C AUYHUMe cu gaHHU
u ga 3ano4yHem
HoBa epa - ma3u Ha
goBepuemo

- The students are the future of Bulgaria, and they will create it.
Their life today is very complex. On one hand, their parents struggle
with this social and technological transformation, and very few of
them understand it; on the other hand, the clash of morale our
society has been experiencing through all these years of transition
(not without the help of the media) a distorted and ugly reality. Ve
owe one lo the future. We owe it to these young people.

| believe the only way we can reimburse them is to get their
dreams back. To create a nation of dreamers who dream of
galactic travel, spacecraft, flying cars, flying people, humanoid
robots ... All of this already exists, and we will tell them about it
and show them. This, | believe, will unlock new dreams, and so
the children of Bulgaria will become their creators, and then they
will realize them. Only with dreams our country can take a worthy
leadership position in the future!

1 thank the Minister of Education and Science, and the Minister
of Youth and Sports, the President of the Rectors’ Council, who
became partners of the project.

| do not think that anybody in Europe has ever invested and
implemented such a massive initiative to inspire and stimulate
young people, presenting to them achievements, to which only
selected - among the richest or those who work in this field - have
access. (3

I believe the time has come to stop
paying with our personal data and to
start a new era of trust
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