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Новото лице на успеха

The New Face of Success

Светът е голям и възможности дебнат отвсякъде. Зато-
ва и успешните компании съумяват да намерят вярната 
формула в постоянно променящия се свят на търсене и 
предлагане.

“Успешните компании” е успешна инициатива на 
сп. “Икономика”, която се превръща в добра традиция. 
След огромния интерес, който предизвика първото изда-
ние през 2017 г., решихме, че Българското председател-
ство на Съвета на Европейския съюз е точният момент да 
покажем някои от лидерите в бизнеса, които работят на 
територията на България. Тези компании мислят глобално 
и не действат само локално - това е част от тяхната “тай-
на” на успеха. Великият мореплавател Христофор Ко-

лумб е казал, че никога няма да прекосиш океана, ако 
нямаш куража да се откъснеш от брега. Това правило 
с пълна сила важи и за бизнеса, ето защо повечето от 
тези успешни компании на глобалния пазар се чувстват 
в свои води.

Вярваме, че Българското председателство на Съвета 
на ЕС е шанс Европа да преоткрие България на картата 
на Стария континент и тук европейският бизнес да види 
своите нови възможности за развитие. 

Нека срещата с успешния бизнес в България съдейст-
ва компаниите да открият партньори, с които заедно да 
изминат пътя към още по-големия успех.

От екипа на изданието

The world is big and opportunities lurk around the 
corner. That is why successful companies manage to 
find the right formula in the constantly changing world of 
supply and demand.

“The Successful Companies” is a successful initiative 
of Economy Magazine that is becoming a good 
tradition. After the huge interest that was aroused by 
the first edition in 2017, we decided that the Bulgarian 
Presidency of the Council of the European Union is the 
right time to show some of the business leaders who 
work on the territory of the Republic of Bulgaria. These 
companies have global thinking and do not act only 
locally - this is part of their “secret” of success. The great 

sailor Christopher Columbus has said that you can never 
cross the ocean until you have the courage to lose sight 
the shore. This rule is equally true for businesses, and this 
is why most of these successful companies feel at home 
on the global market.

We believe that the Bulgarian Presidency of the Council 
of EU is a chance for Europe to rediscover Bulgaria on the 
map of the Old Continent, and for European businesses to 
see their new opportunities for development here.  

May the meeting with the successful businesses in 
Bulgaria help companies find partners, with which they 
will walk together on the way to an even greater success.

By the team of the edition

We believe that during the 
Bulgarian Presidency of the 

Council of EU, European 
businesses will rediscover 
Bulgaria as a partnership 

and investment destination

Вярваме, че по време 
на Българското 

председателство 
на Съвета на ЕС 

европейският бизнес 
ще преоткрие България 

като дестинация 
за партньорство и 

инвестиции





Àêî íå ñè êîíêóðåíòîñïîñîáåí, íÿìàø 
íèêàêúâ øàíñ äà ðàñòåø è äà 

ïðîñïåðèðàø.

Hristo Hristov, founder, executive director 
and major shareholder of Discordia AD:

If you are not competitive, you have no 
chance to grow and prosper.

Õðèñòî Õðèñòîâ, îñíîâàòåë, èçïúëíèòåëåí äèðåêòîð 
è ìàæîðèòàðåí ñîáñòâåíèê íà “Äèñêîðäèà” ÀÄ:

ÔÎÐÌÓËÀÒÀ ÍÀ ÓÑÏÅÕÀ
THE FORMULA OF SUCCESS
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Êîðåêòíîñò, 
óñòîé÷èâîñò, 
àäàïòàöèÿ è 
íþõ, â ñú÷åòàíèå ñ 
ïðîôåñèîíàëèçìà íà 
ñëóæèòåëèòå, å êëþ÷úò 
êúì óñïåõà íà íàøàòà 
êîìïàíèÿ è òðàäèöèèòå â 
áèçíåñà, êîèòî íàëàãàìå.

Correctness, 
stability, 

adaptation and 
sense - all this in 

combination with the 
professionalism of the 

employees, is the key to 
success of our company and the 

traditions of business that we apply.

Áîðèñëàâ Ìàëèíîâ, 
ó÷ðåäèòåë, ìàæîðèòàðåí 
àêöèîíåð è ïðåäñåäàòåë 
íà Íàäçîðíèÿ ñúâåò íà 
“ÍÎÐÄ ÕÎËÄÈÍÃ” ÀÄ:

Borislav Malinov, founder, majority 
shareholder and Chairman 

of the Supervisory Board of 
NORD HOLDING AD:



Óñïåõúò â áèçíåñà îçíà÷àâà 
îòäàäåíîñò íà òîâà, êîåòî 
ïðàâèø íàé-äîáðå.

Milena Videnova, Country Manager 
of Coface in Bulgaria:

Business success means dedication 
to what you do best. 

Ìèëåíà Âèäåíîâà, 
óïðàâèòåë íà Êîôàñ çà Áúëãàðèÿ:

Èìàìå çà öåë äà ïðåâúðíåì 
îôèñà òóê â îùå ïî-àòðàêòèâ-
íà ëîêàöèÿ çà áúëãàðñêè è ÷óæäè 
ñïåöèàëèñòè, êîèòî äà ðàáîòÿò è 
æèâåÿò â Ñîôèÿ.

Our goal is to 
become an even 
more attractive 

place for Bulgarian 
and foreign professionals 

to come and work in Sofia.

Äèàíà Ñòåôàíîâà, óïðàâëÿâàù 
äèðåêòîð íà ðàçâîéíèòå 
öåíòðîâå íà VMware çà 
Áúëãàðèÿ è EMEA è äèðåêòîð 
áèçíåñ ðàçâèòèå çà 
èíòåãðèðàíè ïðîäóêòè 
è ðåøåíèÿ íà VMware çà 
Åâðîïà:

Diana Stefanova, 
Managing Site Director 

EMEA R&D & 
Strategic Business 

Development:

Íàé-èñòèíñêàòà ñòîéíîñò íà óñïåõà å 
óäîâëåòâîðåíèåòî, ÷å òîâà, êîåòî ïðàâèø 
è ñúçäàâàø, âîäè äî ïîëîæèòåëíè ðåçóëòàòè 

â ïðîöåñèòå, êîèòî óïðàâëÿâàø, è çà 
äîáðóâàíåòî íà îáùíîñòòà!

The most real value of success is the satisfaction that 
whatever you are doing and creating, leads to positive 

results in the processes you manage and for the sake of 
society well-being!

Ïðîô. ä.è.í. èíæ. Íèêîëàé Ìèõàéëîâ, 
ïðåäñåäàòåë íà ÍÑ íà Òðåéñ Ãðóï Õîëä ÀÄ:

Prof. Nikolay Mihaylov, PhD (Econ), Dipl. Eng., Chairman 
of the Supervisory Board of Trace Group Hold Plc:

7



Успешните компании / The successful companies8

Плана Хайтс - близо до града, 
по-близо до природата

- Ã-í Êàòðèåëè, êàê ñå ðàçâèâà æèëèùíèÿò ïðîåêò 
“Ïëàíà Õàéòñ”?

- “Ïëàíà Õàéòñ” å âèçèîíåðñêè ïðîåêò. Òîé å ïðèìåð 
çà ðàçâèòèåòî íà íàøàòà äúðæàâà. Ïðåäè ïîâå÷å îò 70 ãî-
äèíè å ñúçäàäåí ïîñëåäíèÿò ãðàä â Áúëãàðèÿ - Äèìèòðîâ-
ãðàä. Ñåãà â ñúçäàâàíåòî íà íîâîòî ñåëèùå ñà àíãàæè-
ðàíè òîëêîâà ìíîãî õîðà. Âêëþ÷èòåëíî è ïðàâèòåëñòâîòî 
å çàåòî ñ íåãî è å ïîåëî êîíêðåòíè àíãàæèìåíòè. Ñòðî-
èòåëíèÿò ñåêòîð ñúùî å îáâúðçàí ñ òîçè ïðîåêò. Âñè÷êè 
ñå îïèòâàò äà ïîåìàò îòãîâîðíîñò çà ÷àñòè îò “Ïëàíà 
Õàéòñ”. Ãðàæäàíèòå ñúùî ñà àíãàæèðàíè ñ ïðîåêòà è íà 
âñÿêà ïðåçåíòàöèÿ, êîÿòî îðãàíèçèðàìå çà íåãî, èäâàò 
ñòîòèöè õîðà, êîèòî ñå èíòåðåñóâàò. 

Ñòàðòèðàõìå ðåêëàìíàòà êàìïàíèÿ, çàïî÷íàõìå 
ïðåäâàðèòåëíèòå ïðîäàæáè è ïîëó÷àâàìå ìíîãî ïîçèòèâ-
íè ðåàêöèè. Â êðàÿ íà çèìíèÿ ñåçîí ùå çàïî÷íåì èçãðàæ-
äàíåòî íà èíôðàñòðóêòóðàòà, êîåòî âå÷å ùå ñúçäàäå è 
ðåàëíîòî óñåùàíå çà íà÷àëîòî íà “Ïëàíà Õàéòñ”.  Ñèãó-
ðåí ñúì, ÷å îòòàì íàòàòúê âñè÷êî ùå ñå ðàçâèâà â ïîëî-
æèòåëíà ïîñîêà.

- Çàùî çàêúñíÿ ñòðîèòåëñòâîòî íà íîâèÿ ãðàä è ìîæå 
ëè äà äàäåì ãàðàíöèÿ, ÷å òî ùå çàïî÷íå ïðåç 2018 ã.?

- Òîâà å âúïðîñ, êîéòî íè îòâåæäà êúì àäìèíèñòðà-
öèÿòà, âêëþ÷èòåëíî è êîðóïöèîííèòå ñõåìè íà çåëåíèòå 
îðãàíèçàöèè. Ñïðàâèõìå ñå ñ îïèò çà èçíóäâàíå îò òà-
êàâà åêîëîãè÷íà îðãàíèçàöèÿ. Çàðàäè òîâà òðÿáâàøå äà 
ïðåìèíåì ïðåç ïðîöåäóðà ïî ÎÂÎÑ, êîÿòî çàêîíúò íå 
èçèñêâàøå îò íàñ, íî êîíêðåòíèòå âëàñòè, àíãàæèðàíè ñ 
òåìàòà, íå ïîèñêàõà äà ñå êîíôðîíòèðàò ñ òîçè òèï îðãà-
íèçàöèè è íè ïðåïîðú÷àõà äà ïðåìèíåì ïðåç ïðîöåäóðà-
òà. Òîâà, ðàçáèðà ñå, íè çàáàâè ñ äîñòà ìåñåöè. 

Èìàøå è äðóãè àäìèíèñòðàòèâíè ïðåäèçâèêàòåëñòâà, 
íî íèå ïðèêëþ÷èõìå ñ âñè÷êî òîâà è ïîëó÷èõìå âñè÷êè 

ðàçðåøåíèÿ. Ðåàëíî âå÷å ñìå çàïî÷íàëè, çàùîòî ìàðêè-
ðàõìå ïúòèùàòà â ïúðâèÿ êâàðòàë.

- Ùå ñå ðàçëè÷àâàò ëè öåíèòå “íà çåëåíî” è öåíèòå 
ñëåä çàïî÷âàíå íà ñòðîåæà?

- Ðàçáèðà ñå. Òîâà å áèçíåñ ëîãèêà. Õîðàòà, êîèòî 
êóïóâàò æèëèùà â íà÷àëîòî ñà â èçâåñòåí ñìèñúë èíâåñ-
òèòîðè, ïîäîáíî íà íàñ ñàìèòå. Òå ïîåìàò íÿêàêúâ ðèñê 
è êàòî âúâ âñåêè äðóã áèçíåñ, ñëåä òîâà èìàø øàíñ äà 
ñïå÷åëèø ïîâå÷å. Õîðàòà, êîèòî âÿðâàò â òîçè ïðîåêò è 
âÿðâàò, ÷å òðÿáâà äà ñà ñðåä òåçè, êîèòî ïðàâÿò ïúðâàòà 
êðà÷êà, åñòåñòâåíî, ÷å ùå ñå âúçïîëçâàò îò ìíîãî ïî-äî-
áðè öåíè. 

Öåíèòå íà êúùèòå ùå çàâèñÿò îò òåõíèÿ ðàçìåð, âèäúò, 
êàêòî è ãîëåìèíàòà íà ïàðöåëà. Ñòàíäàðòíà êúùà îò 150 
êâ. ì ñ ïîëîâèí äåêàð äâîð ùå áúäå îò ïîðÿäúêà íà 125 
õèë. åâðî. Â áúäåùå ïîäîáíî æèëèùå ùå äîñòèãíå öåíà 
îò 250 õèë. åâðî. 

- Êàêúâ å ðàçìåðúò íà îáùàòà èíâåñòèöèÿ â “Ïëàíà 
Õàéòñ”?

- Öÿëàòà ñòîéíîñò íà ïðîåêòà ùå âúçëèçà íà 500-600 
ìëí. åâðî, íî òîâà, ðàçáèðà ñå, å èíâåñòèöèÿ âúâ âðå-
ìåòî, êîÿòî ùå áúäå íàïðàâåíà â ðàìêèòå íà 7-9 ãîäè-
íè. Íà÷èíúò, ïî êîéòî ñå óïðàâëÿâà ïðîåêòúò, ùå íè äàäå 
âúçìîæíîñò ñàìîñòîÿòåëíî äà ãî ôèíàíñèðàìå ïðåç 
âñè÷êèòå ìó åòàïè. Ùàñòëèâ ñúì äà ïîä÷åðòàÿ, ÷å äîñåãà 
íå ñìå ïîëó÷àâàëè íèêàêâî ñòðàíè÷íî ôèíàíñèðàíå îò 
áàíêè èëè äðóãè èíñòèòóöèè. Òîâà îïðåäåëåíî íè ïîñòàâÿ 
â ðåäîâåòå íà ñòàáèëíèòå êîìïàíèè. Íå áèõìå ñè ïîçâî-
ëèëè ñòðàíè÷íè èíâåñòèöèè, êîèòî äà íàäõâúðëÿò íàä 20% 
îò ñîáñòâåíèòå íè àêòèâè. 

- Êàêâà äîáàâåíà ñòîéíîñò ùå äîíåñå “Ïëàíà Õàéòñ” 
íà ñâîèòå æèòåëè?

„А.З.К. пропъртис”
София, 1404

бул. „България”, 
комплекс „Бокар”,№21, ет.2

Telephone: +359 2 9549514
http://planaheights.com/index.php/bg/

A. Z. K. Properties EOOD 
Sofia, 1404, 

Bulgaria Blvd., 21 Bokar complex, fl. 2
Telephone: +359 2 9549514

http://planaheights.com/index.php/bg/
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- Ìèñëÿ, ÷å îòãîâîðúò íà òîçè âúïðîñ èäâà îò ñàìî ñåáå 
ñè, àêî äîðè ñàìî ïîñåòèòå ìÿñòîòî Ïëàíà. Â èñòîðè÷å-
ñêèòå êíèãè íà Áúëãàðèÿ ðåãèîíúò å íàðè÷àí ðàé â áëèçîñò 
äî Ñîôèÿ. Òîâà å íåâåðîÿòíî ìÿñòî, ìíîãî êðàñèâî, ñ íå-
âåðîÿòíà ïðèðîäà è å áëèçî äî ãðàäà. Ïîä÷åðòàâàì, ÷å 
íèå ñúçäàâàìå ïðîäóêò, êîéòî íå ñúùåñòâóâà íà ïàçàðà â 
ìîìåíòà. ×àñòíà êúùà îò 150-200 êâ. ì íà ïîëîâèí äåêàð, 
â åäíî ÷èñòî íîâî, äîáðå óðåäåíî ìÿñòî, òîâà íåùî â Áúë-
ãàðèÿ íå ñúùåñòâóâà. Íàïðèìåð, â Áîÿíà èëè Äðàãàëåâöè 
òî áè ñòðóâàëî ìèíèìóì òðè ïúòè ïîâå÷å è âúïðåêè òîâà 
ìîæå íÿêîè ñúñåäíè èìîòè äà íå áúäàò õóáàâè êàòî âàøèÿ. 
Â “Ïëàíà Õàéòñ” âñè÷êî ùå áúäå êðàñèâî, íå ñàìî åäíà 
èëè äâå êúùè, âñè÷êî ñå ïëàíèðà ïî òîçè íà÷èí. 

- Êàê ñòîè âúïðîñúò ñ èíôðàñòðóêòóðàòà äî “Ïëàíà 
Õàéòñ”?

- Ñïîðåä îáåùàíèÿòà, äàäåíè îò ïðàâèòåëñòâîòî, ñú-
ùåñòâóâàùèÿò âå÷å ïúò äî Ïëàíà ùå áúäå ðåìîíòèðàí è 
ïîäîáðåí. Â áúäåùå ùå ñå ïîÿâÿò è íîâè ïúòèùà, åäèíèÿò 
îò òÿõ ùå áúäå äî Ãîðíè è Äîëíè Îêîë è îùå åäèí, êîéòî 
âåðîÿòíî ùå ìèíàâà ïðåç ñåëî Àëèíî. Â äàäåíèÿ ñëó÷àé 
ã-í Áîéêî Áîðèñîâ ñå å íàìåñèë êàòî ïðåìèåð è ïîåòè-
ÿò àíãàæèìåíò íè áå äàäåí, íå çàùîòî èìàì ÷åñòòà äà 
ïèÿ êàôåòî ñè ñ íåãî âñåêè äåí, à çàùîòî ïðàâèòåëñòâîòî 
îñúçíàâà, ÷å òîçè ïðîåêò å âàæåí çà ñàìàòà Áúëãàðèÿ. 
Çàùîòî òîé íå ñàìî ùå ñúçäàâà ðàáîòè ìåñòà, íî è ùå 
ïîêàæå íà ñâåòà, ÷å íàøàòà äúðæàâà å èíòåðåñíà è ÷å 
èìà èíâåñòèòîðè, êîèòî âëàãàò â íåÿ. 

“Ïëàíà Õàéòñ” ñàì ïî ñåáå ñè ñúçäàâà åäèí ìíîãî ïî-
çèòèâåí äóõ è àíãàæèìåíòèòå, êîèòî ïðàâèòåëñòâîòî å ïî-
åëî, ñà ñâúðçàíè ñ òîâà. Îáåùàíèÿòà íå ñà äàâàíè ïðåä 
òåëåâèçèîííèòå åêðàíè, êúäåòî ïîíÿêîãà ñòðåìåæúò å äà 
ñå ñúçäàâà øóì, à ñà íà ïðîôåñèîíàëíî íèâî. Â êðàéíà 
ñìåòêà íå ãîâîðèì çà íÿêàêâè íåâåðîÿòíè èíâåñòèöèè, 
êîèòî ùå ñå èçèñêâàò îò äúðæàâàòà, òîâà å ñàìî êàïêà â 

ìîðåòî, íàðå÷åíî äúðæàâåí áþäæåò.

- Â “Ïëàíà Õàéòñ” ùå áúäå èçãðàäåíà öÿëîñòíà èí-
ôðàñòðóêòóðà - äåòñêà ãðàäèíà, áîëíèöà, ïàðêîâå è 
ìàãàçèíè. Íà ïúðâè åòàï îò ñòðîåæà ëè ùå áúäàò èçãðà-
äåíè òå?

- Âñè÷êî ùå áúäå èçãðàäåíî â ðàçëè÷íèòå åòàïè, çàùî-
òî íÿìà íóæäà îò âñè÷êî îùå â íà÷àëîòî íà ïðîåêòà. Ïðè 
ñòðîåæà íà âñåêè êâàðòàë ùå ñå äîáàâÿ ïîâå÷å îò òàçè 
èíôðàñòðóêòóðà. Â ìîìåíòà îáñúæäàìå ñúçäàâàíåòî íà 
íåùî êàòî “èñòîðè÷åñêî ñåëöå”, êîåòî ùå ïðåäñòàâÿ 
âñè÷êè íåùà, êîèòî ñà ñå ïðîèçâåæäàëè â Áúëãàðèÿ - êàê 
ñå ïðàâè ñèðåíå, êàê ñå ñúçäàâàò ðàçëè÷íè øåâèöè è äðó-
ãè ðàçëè÷íè òðàäèöèîííè çàíàÿòè. Òîâà ìÿñòî ùå ïðåä-
ñòàâëÿâà òóðèñòè÷åñêà àòðàêöèÿ, çàùîòî ïðåäïîëàãàìå, 
÷å ùå èìà ãîëÿì òóðèñòè÷åñêè ïîòîê çàðàäè áëèçîñòòà 
äî çèìíè êóðîðòè è ÿçîâèð “Èñêúð”. Ïðàâèì ïëàíîâå è ñ 
êìåòîâåòå îêîëî Ïëàíà, çàùîòî èìà è äðóãè ìåñòà, êîèòî 
ìîæå äà  áúäàò èíòåðåñíè çà òóðèçúì è íèå èñêàìå äà 
ãè ïîäîáðèì. Ïëàíà å óíèêàëíî ìÿñòî è çàñëóæàâà òîâà. 

- “Ïëàíà Õàéòñ” ùå ñå èçãðàæäà êàòî çåëåí ïðîåêò. 
Êàêâè ùå ñà åêîëîãè÷íèòå ðåøåíèÿ â íåãî?

- Íàïîìíÿì, ÷å íèå, ÷îâåøêèòå ñúùåñòâà, èìàìå íå-
îáõîäèìîñò äà æèâååì ñðåä ïðèðîäàòà. Òåçè, êîèòî óï-
ðåêâàò ïðîåêòà, íåêà ïîìèñëÿò âúðõó òîâà, ÷å íà ìÿñòîòî, 
êúäåòî æèâåÿò, ïðåäè ñúùî å íÿìàëî íèùî. Îïàçâàíåòî 
íà ïðèðîäàòà íå îçíà÷àâà äà íå æèâååì íèêúäå, îçíà-
÷àâà äà ñå îïèòâàìå äà ïðàâèì âñè÷êî âúçìîæíî äà ìè-
íèìèçèðàìå ùåòèòå, êîèòî íàíàñÿìå âúðõó íåÿ. Äîïèòàëè 
ñìå ñå äî ìíîãî åêñïåðòè, çà äà ïðîâåðèì äàëè ïðîåêòúò 
ïðåäñòàâëÿâà ïðîáëåì çà ïðèðîäàòà íàîêîëî è îòãîâîðúò 
å åäíîçíà÷åí - “íå”. Ñúîáðàçÿâàìå ñå ñúñ ñúâåòèòå íà 
òåçè ñïåöèàëèñòè, çà äà íàìàëèì ìàêñèìàëíî âëèÿíèåòî 
âúðõó ïðèðîäàòà. Ùå èçãðàæäàìå òîçè ïðîåêò ïî íà÷èí, 
êîéòî äà ãî ïðåâúðíå â ÷àñò îò ïðèðîäàòà.

Avinoam Katrieli is an Israeli 
businessman and President of 
the Binational Chamber of 
Commerce Bulgaria-Israel. 
He has invested in projects all 
over the world and has been 
doing business in Bulgaria for 
20 years now. Katrieli is the 
President of the company 
A.Z.K. Properties, developing 
the Plana Heights green 
project, which is soon to start 
raising 20 km away from Sofia.

Àâèíîàì Êàòðèåëè 
å èçðàåëñêè áèçíåñìåí 
è ïðåçèäåíò íà Äâóíà-
öèîíàëíàòà òúðãîâñêà 
êàìàðà Áúëãàðèÿ-Èçðàåë. 
Òîé èíâåñòèðà â ïðîåê-
òè ïî öÿë ñâÿò è âå÷å 20 
ãîäèíè ðàçâèâà áèçíåñ 
â Áúëãàðèÿ. Êàòðèåëè å 
ïðåçèäåíò íà êîìïàíèÿ-
òà À.Ç.Ê. Ïðîïúðòèñ, êîÿ-
òî ðàçðàáîòâà çåëåíèÿ 
ïðîåêò “Ïëàíà Õàéòñ”, 
êîéòî ñúâñåì ñêîðî ùå 
çàïî÷íå äà ñå èçäèãà íà 
20 êì îò Ñîôèÿ.



Успешните компании / The successful companies10

- Mr. Katrieli, how is the Plana Heights residential project 
developing?

- Plana Heights is a visionary project. It is an example 
of the development of our country. The last city in 
Bulgaria, Dimitrovgrad, was established more than 70 
years ago. Now, there are so many people involved in the 
establishment of the new settlement. The Government is 
also taking part and has made specific commitments. The 
construction sector and the citizens, too, are involved in 
the project. 

We launched the advertising campaign, started pre-
sales, and are receiving many positive responses. At the end 
of the winter season, we will start building the infrastructure, 
which will create the real feeling of the beginning of Plana 
Heights.  I am sure that from then on everything will go in a 
positive direction.

- Why is the construction of the new city being late, and 
can we guarantee that it will start in 2018?

- This is a question that can lead us to the administration, 
and also to the corruption schemes of the green 
organizations. We managed to handle a blackmail 
attempt from such an environmental organization. This is 
the reason why we had to go through the Environmental 
Impact Assessment (EIA) and public discussion procedure 
that the law did not require of us, but the specific authorities 

involved in the matter did not want to confront this type 
of organization and recommended that we go through 
the procedure. This, of course, slowed us down with many 
months. There were other administrative challenges, too, 
but we are finished with all this, and we received all the 
permissions. Actually, we have already started, because 
we have marked the roads in the first neighbourhood.

- Will the prices before and after the beginning of the 
construction be different?

- Of course. This is a business logic. People who buy 
houses at the beginning are in some sense investors 
like ourselves. They take some risk, and like in any other 
business, later on, they have a chance to win more. People 
who believe in this project, and believe that they should be 
among those who make the first step, of course, will take 
advantage of much better prices. 

The prices of the houses will depend on their size, type, 
and the size of the plot. A standard house of 150 sq. m. with 
a yard of half an acre will cost about EUR 125,000.  In the 
future, such a house will reach a price of EUR 250,000. 

- What is the total amount of the investment in Plana 
Heights?

- The total amount of the project will be EUR 500-600 
million, but this, of course, is an investment in time that will 
be made within 7-9 years. The way in which the project 

Plana Heights - close to the city, 
closer to Nature
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is managed, will enable us to finance it independently at 
all its stages. I am happy to emphasize that until now, we 
have not received any side funding from banks or other 
institutions. This definitely puts us in the ranks of stable 
companies. 

- What added value will the Plana Heights bring to its 
residents?

- I think you will be able to answer this question yourself, if 
you just visit the Plana area. In the history books of Bulgaria, 
the region is called “paradise near Sofia”. It is a very 
beautiful place with incredible nature and is close to the 
city. I want to emphasize that we are creating a product 
that does not exist on the market at the moment. A private 
house of 150-200 square meters on half an acre, in a brand 
new, well-regulated place, this is not seen in Bulgaria. For 
example, in Boyana or Dragalevtsi, it would cost at least 
three times more, and yet, some neighbouring properties 
may not be as nice as yours. In Plana Heights, everything 
will be beautiful, not just one or two houses, everything is 
planned in this way. 

- What about the infrastructure to Plana Heights?

- According to the promises made by the Government, 
the existing road to Plana will be reconstructed and 
improved. In the future, there will also be new roads, one 
of them leading to Gorni and Dolni Okol, and another one 
that will probably pass through the village of Alino. In this 
case, Mr Boyko Borisov has intervened as a prime minister, 
and the commitment was made to us not because I have 
the honour to drink my coffee with him every day, but 
because the Government understands that this project is 
important for Bulgaria. Because it will not only create jobs, 
but it will also show the world that our country is interesting, 
and there are investors who put their money in it. 

Plana Heights creates a very positive spirit and the 

commitments made by the Government have to do with 
this. Their promises are given on a professional level. After all, 
we are not talking about some unbelievable investments 
that will be required by the state, it is just a drop in the sea 
called state budget.

- A comprehensive infrastructure - a kindergarten, a 
hospital, parks and shops will be constructed in Plana 
Heights. Are they going to be built at the first stage of the 
construction?

- Everything will be built at different stages, because 
there is no need of everything at the beginning of the 
project. More of that infrastructure will be added to the 
construction of each neighbourhood. We are currently 
discussing the establishment of something like a “historic 
village” that will present all Bulgarian traditional crafts. The 
place will be a tourist attraction, since we suppose there 
will be a big tourist flow because of the proximity to winter 
resorts and the Iskar lake. We are making plans with the 
mayors around Plana, because there are other places that 
can be interesting for tourism, and we want to improve 
them. Plana is a unique place and deserves it. 

- Plana Heights will be constructed as a green project. 
What will the environmental solutions be?

- I remind you that we, human beings, have a need to 
live in nature.  Let those who criticize the project think on 
the fact that there were times, when in the places where 
they live, there has not been anything. Protecting the 
environment does not mean not living anywhere, it is trying 
to do our best to minimize the damages we are causing. 
We have had consultation with experts to see if the project 
will cause problems to the surrounding environment, and 
the answer is explicit - “no.” We follow the advice of these 
specialists to minimize the impact.  We will be building this 
project in a way that will turn it into part of the environment.
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Срещи с 
цвета на 
бизнеса

Добре дошли в България! Като туристи или като 
хора, които искат да правят бизнес или да работят 
тук. Туристите има какво да видят – има изобилие 
от музеи, галерии, църкви, манастири и забележи-
телности, които си струва да бъдат посетени. Бъл-
гария е наситена с древна история, нашите земи 
изобилстват от археологически находки. Край Ва-
рна е намерено най-старото злато в света – то е 
от VI век пр. н. е. и е с изключителна стойност. Панагюр-
ското златно съкровище от девет съда с общо тегло около 
6 кг е със световна известност. Имаме прекрасни морски 
и планински курорти. Българският СПА туризъм е перла в 
короната заради отличните условия и минералната вода. 
Туризмът предлага удоволствия за ума, за душата и за тя-
лото през четирите сезона в годината. И още от България:

✓ Нашата наука е с традиции във фундаменталните из-
следвания. Акад. Георги Наджаков открива фотоелектрет-
ния ефект и светът признава научния му принос през 1937 
г. Въз основа на това по-късно е изобретена копирната 
машина. Методът за леене с газово противоналягане, съз-
даден от акад. Ангел Балевски и инж. Иван Димов, е сред 
най-значимите инженерни постижения на човечеството. 
Днес българските учени и бизнесът все повече си партни-
рат и така се раждат иновации, които намират пазар на 
външния и на вътрешния пазар.

✓ Създателят на компютъра Джон 
Атанасов е от български произход. 
Вероятно е въпрос и на ген, щом в 
България информационните техноло-
гии намират отлично развитие. 

✓ България е добро място за 
предприемачите, но и за стартира-
щия бизнес.

✓ Имаме силно развита добивна 
индустрия. Същевременно медодо-
бивният завод “Аурубис”, стомано-
добивното предприятие “Стомана Индъстри” и водещият 
производител на алуминиеви продукти “Алкомет” са сред 
водещите износители. 

✓ Имаме силна фармацевтична индустрия и 
Huvepharma e сред ключовите имена. 

✓ Медицината и стоматологичните ни услуги са на ви-
соко ниво, което е добра предпоставка за медицински 
туризъм. 

✓ България е точното място за производство на авто-
мобилни компоненти, а “Абритес” произвежда софтуер и 
хардуер за диагностика на моторни превозни средства. 

✓ “Монбат” е име в акумулаторните батерии, а 

“Приста ойл” - в моторните масла. 

✓ Имаме силни строителни компании, сред които са 
“Артекс Инженеринг” и “Трейс Груп Холд”.

✓ Морският транспорт в лицето на “Български морски 
флот” е на висота. Сектор транспорт и логистика е добре 
развит и европейският бизнес  е наясно с конкурентната 
му сила. “Дискордиа” е сред водещите компании.

✓ Роза дамасцена (Rosa damascena) е символ на Бъл-
гария. Тя е намерила своето благодатно място в Розовата 
долина. Там се произвежда най-висококачественото ро-
зово масло, добре познато в цял свят. България поставя 
рекорди в производството и на лавандулово масло, както 
и на други етерични масла. Имаме добре развита пар-
фюмерия и козметика, която създава великолепни проду-
кти с ценни естествени съставки.

✓ Славата на българското кисело мляко се носи по 
света. Уникалните му качества се дължат 
на специфичната млечнокисела бактерия 
Lactobacillus Bulgaricus. Тя влияе върху жиз-
нения тонус и допринася за дълголетието. 
Щамове от тази бактерия се използват в 
иновации, които спомагат за доброто здра-
ве.

✓ Имаме силно развита лека промишле-
ност. Тук се произвеждат прекрасни дрехи 
и обувки, имаме собствени марки, които 
намират добър прием по света. Мебелната 
ни индустрия също е в растеж, тя работи за 

външните пазари под свой и под чужд бранд.

✓ Българската земя дава вкусен плод. Опитайте наши-
те плодове и зеленчуци и ще се убедите. Българското вино 
е еликсир. Храната ни е вкусна. 

✓ България е голям производител на зърно и затова тук 
има голям потенциал за развитие на хранително-вкусова-
та индустрия.

Имаме... още много производители и производства на 
европейско и на световно ниво. Елате в България и ще ви 
представим възможностите. 

“Успешните компании” ви предлага интересни запоз-
нанства с цвета на българския бизнес.

 „Успешните 
компании” ви 

предлага интересни 
запознанства с 

най-перспективните 
производители
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Welcome to Bulgaria! As tourists, or as people who want 
to do business or work here. Tourists can see a lot - there are 
plenty of museums, galleries, churches, monasteries and 
sights that are worth visiting. Bulgaria has rich ancient history; 
archaeological finds abound in our land. The oldest gold in 
the world, from 6th century BC and with exceptional value, 
was found near Varna. The Panagyurishte gold treasure 
consisting of nine vessels with a total weight of about 6 kg is 
world famous. We have wonderful sea and mountain resorts. 
Bulgarian SPA tourism is like a pearl in a crown because 
of its excellent conditions and mineral water. The tourism 
sector offers pleasures for the mind, the soul and the body 
throughout all four seasons of the year. And more of Bulgaria:

✓ Our science has traditions in fundamental research. 
Acad. Georgi Nadzhakov discovered the photoelectric 
effect and the world acknowledged his scientific contribution 
in 1937. Based on this, the copy machine was later invented. 
The gas counter pressure casting method, developed by 
Acad. Angel Balevski and Eng. Ivan Dimov 
is among the most significant engineering 
achievements of humankind. Today, Bulgarian 
scientists and businesses collaborate more 
and more and innovations, which find their 
place on the external and domestic market, 
are born.

✓ The inventor of computer, John 
Atanasoff, is of Bulgarian origin. Probably, 
it is also a matter of genes, since information technology 
develops excellently in Bulgaria. 

✓ Bulgaria is a good place for entrepreneurs and start-
ups.

✓ We have well developed extraction industry. At the 
same time, the Aurubis copper factory, the Stomana Industry 
steel company and the leading manufacturer of aluminium 
products – Alkomet - are among the leading exporters.  

✓ We have a strong pharmaceutical industry, and 
Huvepharma is among the key names. 

✓ We provide high-level medical and dental services, 
which is a good prerequisite for medical tourism. 

✓ Bulgaria is the right place for production of automotive 
components, and Abrites produces diagnostic software and 

hardware for motor vehicles. 

✓ Monbat is a name in the production of accumulator 
batteries, and Prista Oil - in motor oils. 

✓ We have strong construction companies, among them 
are Arteks Engineering and Trace Group Hold.

✓ Maritime transport represented by the Bulgarian 
Navy is up to the mark. The transport and logistics sector 
is well developed, and European businesses are aware 
of its competitive force. Discordia is among the leading 
companies.

✓ Rosa Damascena is a symbol of Bulgaria. It has found 
its favourable place in the Rose Valley. This is where the 
rose oil of the highest quality, well know all over the world, is 
produced. Bulgaria sets records in the production of lavender 
oil, as well as of other essential oils. We have well-developed 
perfumery and cosmetics sector, which creates fine products 
with valuable natural ingredients.

✓ Bulgarian yogurt is well known 
all over the world. Its unique qualities 
are due to the specific lactic acid 
bacterium Lactobacillus Bulgaricus. It 
influences the tone and contributes to 
longevity. Strains from this bacterium 
are used in innovations that help good 
health.

✓ We have a highly developed light 
industry. Beautiful clothes and shoes are produced here; 
we have our own brands, which are well accepted around 
the world. Our furniture industry is also growing; it works for 
external markets under its own or a foreign brand.

✓ Bulgarian land bears delicious fruits. Try our fruits and 
vegetable and you will know it for yourself. Bulgarian wine is 
an elixir. Our food is tasty. 

✓ Bulgaria is a large grain producer, and for this reason, it 
has great potential for the development of the food industry.

We have... many more producers and industries at 
European and world level. Come to Bulgaria and we will 
show you the opportunities. 

“The Successful Companies” offers you interesting 
meetings with the best of Bulgarian businesses.

„Successful Companies” 
offers you interesting 

meetings with the most 
promising producers

Meetings 
with the 
Best of 

Businesses
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Да постигнеш невъзможното в областта 
на автомобилната диагностика

“Àáðèòåñ” ÎÎÄ å áúëãàðñêà IT êîìïàíèÿ, ñúçäàäåíà ïðåç 
2005 ã. Ôèðìàòà å ñïåöèàëèçèðàíà â ðàçðàáîòêà íà ñîôòó-
åð è ïðîèçâîäñòâî íà õàðäóåð çà äèàãíîñòèêà íà ìîòîðíè 
ïðåâîçíè ñðåäñòâà. Êîìïàíèÿòà å ñâåòîâåí ëèäåð â ñâîÿòà 
ñôåðà, îïåðèðàéêè íà âñè÷êè ïàçàðè ñ âèñîêà êîíöåíòðà-
öèÿ íà àâòîìîáèëíî ïðîèçâîäñòâî è ïîòðåáëåíèå. Çà òðèíà-
äåñåòòå ãîäèíè íà ñâîåòî ñúùåñòâóâàíå ïðîäóêòèòå ñ ìàð-
êà ABRITES ñå ïðåâðúùàò â åòàëîí çà èíîâàöèÿ è êà÷åñòâî 
è íàëàãàò íîâè ñòàíäàðòè â ðàçâèòèåòî íà àâòîìîáèëíàòà 
äèàãíîñòèêà.

Èñòîðèÿòà íà “Àáðèòåñ” ÎÎÄ å ïðèìåð çà óñòîé÷è-
âî ðàçâèòèå, çàâîþâàíå íà ïàçàðíè ïîçèöèè è íåîáðàòèì 
ðàñòåæ.  Çàïî÷íàëà ñâîÿòà 
äåéíîñò ñàìî ñ äâàìà äóøè 
ïåðñîíàë è îôèñ ïîä íàåì, 
êîìïàíèÿòà áúðçî ñå ðàç-
ðàñòâà è ïðåç 2017 ã. ñëóæè-
òåëèòå íà “Àáðèòåñ” ÎÎÄ ñà 
íàä 90. Íàðàñíàëèÿò áðîé 
êëèåíòè  è óâåëè÷åíèÿò áðîé 
ïîðú÷êè íàëàãàò ôèðìàòà äà 
ðàçøèðè äåéíîñòòà ñè, ïóñ-
êàéêè â åêñïëîàòàöèÿ ñîáñò-
âåí öåõ çà àñåìáëèðàíå íà 
åëåêòðîííè ìîäóëè è óñòðîé-
ñòâà.  Òàêà  “Àáðèòåñ” ÎÎÄ çàòâàðÿ ïðîèçâîäñòâåíèÿ ñè öè-
êúë, êîåòî ãàðàíòèðà íåçàâèñèìîñòòà é ñïðÿìî âúíøíè äîñ-
òàâ÷èöè, óâåëè÷àâà ïðîèçâîäñòâåíèÿ êàïàöèòåò è îñèãóðÿâà 
ñòðîã êà÷åñòâåí êîíòðîë  âúâ âñåêè åäèí ìîìåíò îò ïðîöåñà 
íà ïðîèçâîäñòâî.  Äíåñ “Àáðèòåñ” ÎÎÄ ðàçïîëàãà ñ äâå 
ñîáñòâåíè ñãðàäè â Ñîôèÿ, öåõ âúâ Âàðíà, à íàé-ÿðêàòà ìó 
èíâåñòèöèÿ å ñúçäàâàíåòî íà ñîáñòâåíî ïðåäñòàâèòåëñòâî è 
ïðåâðúùàíåòî ìó â îáó÷èòåëåí öåíòúð â Ïàðèæ.

Ïîêàçàòåë çà óñòîé÷èâèÿ âúâ âðåìåòî ðàñòåæ íà “Àáðè-

òåñ” ÎÎÄ å ïðèñúñòâèåòî íà ïðîäóêòèòå ñ ìàðêà ABRITES íà 
ñâåòîâíèÿ ïàçàð, êàêòî è ìíîæåñòâîòî ñïå÷åëåíè íàãðàäè è 
îòëè÷èÿ. Äíåñ êëèåíòèòå íà êîìïàíèÿòà ñå íàìèðàò íà âñè÷-
êè øåñò êîíòèíåíòà. À íàé-ãîëÿìàòà èíâåñòèöèÿ, êîÿòî ïðåä-
ñòîè äà áúäå íàïðàâåíà â áëèçêîòî áúäåùå, å îòêðèâàíå íà 
îôèñ â ÑÀÙ.

Èñòîðèÿòà íà óñïåõà íà “Àáðèòåñ” ÎÎÄ å ðåçóëòàò îò 
óñïåøíî ïðèëàãàíàòà êîðïîðàòèâíà ôèëîñîôèÿ, ÷å  ÷î-
âåøêèÿò ðåñóðñ å íàé-öåííèÿò êàïèòàë íà âñÿêà êîìïàíèÿ. 
Äðóæåñòâîòî íàñúð÷àâà ñëóæèòåëèòå ñè êúì íåïðåêúñíà-
òî ïîâèøàâàíå íà êâàëèôèêàöèÿòà. Èíîâàòèâíèÿò ïîäõîä â 
óïðàâëåíèåòî íà ÷îâåøêèòå ðåñóðñè äàâà âúçìîæíîñò íà 

ñëóæèòåëÿ äà ðàçïîëàãà ñúñ 
ñâîáîäàòà ñàì äà êîíòðî-
ëèðà ðàáîòíèÿ ñè ïðîöåñ, 
äà ãåíåðèðà èäåè, èçêàçâà 
ìíåíèå è âçåìà ðåøåíèÿ. 
Ïðèëîæåíàòà ìîäåðíà êîí-
öåïöèÿ îñèãóðÿâà âúçìîæ-
íîñò âñåêè äà óñåòè ëè÷íèÿ 
ñè ïðèíîñ â ðàçâèòèåòî íà 
ôèðìàòà, äà ñå ïî÷óâñòâà 
çíà÷èì è åìîöèîíàëíî àí-
ãàæèðàí ñ áúäåùîòî é ðàç-
âèòèå.

Çàëàãàéêè íà âèñîêèòå ñòàíäàðòè â ðàáîòàòà ñè, îñèãó-
ðÿâàéêè îòëè÷íè óñëîâèÿ íà òðóä è âúçíàãðàæäåíèå, ïðèëà-
ãàéêè âèñîêîåôåêòèâíà ñîöèàëíà ïîëèòèêà, êîìïàíèÿòà ñè 
ïîñòàâÿ çà öåë äà ñå ïðåâúðíå â ïðèòåãàòåëåí öåíòúð çà IT 
ñïåöèàëèñòè îò öÿë ñâÿò, â òîâà ÷èñëî è íà áúëãàðè, ïîëó÷èëè 
ñâîåòî îáðàçîâàíèå è ðàáîòåùè â ÷óæáèíà.

Âÿðíà íà ñåáå ñè, “Àáðèòåñ” ÎÎÄ ïðîäúëæàâà äà ðàçâè-
âà ñòðåìåæà ñè, çàÿâåí â ñëîãàíà íà êîìïàíèÿòà - ÄÀ ÏÎ-
ÑÒÈÃÀ ÍÅÂÚÇÌÎÆÍÎÒÎ.

Абритес ООД
бул. „Черни връх” 147

София, 1407
България

www.abrites.com

Abrites Ltd
147 Cherni Vrah Blvd.

1407 Sofia
Bulgaria

www.abrites.com

Постигни невъзможното
Сектори, в които компанията работи:

Разработка на софтуер
Производство и асемблиране на хардуер

Автомобилна диагностика
Производствена дейност
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Achieving the impossible in the 
automotive diagnostics industry

Abrites Ltd is a Bulgarian IT company established in 2005. 
The company specializes in software development and 
hardware manufacturing for motor vehicle diagnostics. 
The company is a world leader in its field, operating in 
all markets with a high concentration of motor vehicle 
manufacturing and use. For the thirteen years of its 
existence ABRITES products have become a benchmark 
for innovation and quality and have set new standards in 
motor vehicle diagnosis.

The story of Abrites Ltd is 
an example of sustainable 
development, market 
leadership and irreversible 
growth. The company 
started with only two staff 
members in a rental office 
but grew rapidly and Abrites‘ 
employees are already 
over 90. The increased 
number of customers and 
the increased number of 
orders require the company 
to expand its operations by putting into operation its 
own workshop for assembly of electronic modules and 
devices. Thus, Abrites Ltd has closed its manufacturing 
cycle, ensuring its independence from external suppliers, 
increasing its manufacturing capacity and providing 
rigorous quality control at any time in the manufacturing 
process. Today Abrites Ltd has two own buildings in Sofia, 
a workshop in Varna, and its most telling investment is 
the establishment of its own representative office and its 
transformation into a training center in Paris.

An indicator of the sustainable growth of Abrites Ltd is 
the presence of ABRITES branded products on the world 
market, as well as the many awards and honors won. Today 
the company’s customers are located on all six continents 
and the largest investment to be made in the near future is 
opening an office in the USA.

The success story of Abrites Ltd is a result of the successful 
corporate philosophy that human resources are the most 
valuable asset of each company. The company encourages 
its employees to continuously upgrade their qualifications. 

The innovative approach 
to human resource 
management allows the 
employee to have the 
freedom to control his or her 
own work, generate ideas, 
express opinions and make 
decisions. The applied 
modern concept enables 
everyone to feel their 
personal contribution to the 
company’s development 

and to feel significant and emotionally committed to its 
future development.

Relying upon the high standards in its work, providing 
excellent working conditions and remuneration and 
applying a highly effective social policy, the company aims 
to become an attractive center for IT professionals from all 
over the world, including Bulgarians who have graduated 
and are working abroad.

True to itself, Abrites Ltd continues its quest stated in the 
company slogan - TO ACHIEVE THE IMPOSSIBLE.

Achieve the Impossible
Sectors where the company operates:

Software Development
Hardware Manufacturing and Assembly

Automotive Diagnostics

Manufacturing Activities
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„Агрион” - разумни решения 
на пазар с много неизвестни 

Ãîëåìèòå óñïåõè ñà âúïðîñ íà ðàçóìíè ðåøåíèÿ, âçåòè 
íàâðåìå. Òîâà ñ ïúëíà ñèëà äîêàçâà áúëãàðñêàòà êîìïà-
íèÿ Àãðèîí, ñúñ ñâîÿòà ñìåëà çàÿâêà îò ïðåäè ïåò ãîäè-
íè äà èçäèãíå óïðàâëåíèåòî íà çåìåäåëñêèòå àêòèâè íà 
ïðîôåñèîíàëíî íèâî. Ìîäåëúò íà ðàáîòà ñå îêàçà ïðà-
âèëíèÿò, çàùîòî äíåñ áðàíäúò “Àãðèîí” å íàé-ðàçïîçíà-
âàåìàòà çåìåäåëñêà ìàðêà â ñòðàíàòà. Ïðåç ãîäèíèòå 
äðóæåñòâîòî ñå íàëîæè ñ êîìïëåêñíèòå ñè ðåøåíèÿ çà 
çåìÿòà - îò ïîêóïêè, ïðîäàæáè, íàåìàíå, îòäàâàíå, çà-
ìåíè, îôîðìÿíåòî íà äîêóìåíòèòå è îïðåäåëÿíå íà öå-
íèòå äî ôèíàíñèðàíå, êðåäèòè è ëèçèíã. “Àãðèîí” ðàçâè 
åôåêòèâíè óñëóãè, êàêòî çà ñîáñòâåíèöèòå è íàñëåäíèöè-
òå, òàêà è çà àêòèâíèòå ôåðìåðè, à äîðè è çà õîðàòà, êîè-
òî òúðñÿò íà÷èíè çà íàâëèçàíå â ñåêòîðà èëè èíâåñòèöèè. 

 ÏÎÊÓÏÊÈ È ÏÐÎÄÀÆÁÈ ÍÀ ÇÅÌß 

Êîìïàíèÿòà ñå îòêðîè îò îñòàíàëèòå â áðàíøà ñ ÿñíà 
êîðïîðàòèâíà èäåíòè÷íîñò è àíãàæèìåíò, ÷å êóïóâà çåìÿ, 
íåçàâèñèìî êîëêî å ãîëÿì ïàðöåëúò èëè êúäå ñå íàìèðà. 
Áëàãîäàðåíèå íà ïðîôåñèîíàëíèÿ åêèï îò ñïåöèàëèñòè, 
äðóæåñòâîòî ñå íàëîæè è ïðè ò.íàð. òðóäíè ñäåëêè - òåçè ñ 
ìíîãî íàñëåäíèöè. Íî, îñâåí ïîêóïêè, “Àãðèîí” ïðåäëîæè 
è øèðîêî ïîðòôîëèî îò çåìåäåëñêè ïàðöåëè çà ïðîäàæ-
áà. È âñè÷êî òîâà ïðè ïðåôåðåíöèàëíè óñëîâèÿ. 

 ÁÅÇÏËÀÒÍÀ ÎÖÅÍÊÀ ÍÀ ÇÅÌÅÄÅËÑÊÈ ÀÊÒÈÂÈ

Åäíà îò íàé-àòðàêòèâíèòå óñëóãè íà “Àãðèîí” å áåçïëàò-
íàòà îöåíêà íà çåìåäåëñêàòà çåìÿ. Ôèðìàòà ðàçðàáîòè 
ñâîé àëãîðèòúì, êîéòî âçèìà ïðåäâèä ïðîöåíòúò íà îòäà-
âàåìîñò íà ïëîùèòå, ñïåöèôèêèòå íà êîíêðåòíèÿ ðåãèîí, 
ñðåäíè íàåìíè íèâà, áðîé àêòèâíè ôåðìåðè è äð. Òàêà 
ñîáñòâåíèêúò ìîæå äà âçåìå àäåêâàòíè ðåøåíèÿ êàêâî 
äà ïðàâè ñúñ çåìÿòà ñè. Îò òàçè ãîäèíà óñëóãàòà âå÷å å 
äîñòúïíà è îíëàéí, íà àäðåñ https://www.agrion.bg/bg/
request/sell 

 ËÈ×ÅÍ ÇÅÌÅÄÅËÑÊÈ ÁÐÎÊÅÐ 

“Àêî ÷àñòíèÿò áàíêåð ïîêàçâà ñëîæíà ãðàôèêà ñ ïà-
ðè÷íè ïîòîöè, íèå ðàçãðúùàìå êàðòàòà íà Áúëãàðèÿ è äà-
âàìå êîíêðåòíè ðåøåíèÿ êàê äà ñå ïå÷åëè è èíâåñòèðà 
â çåìÿ”. Òîâà îçíà÷àâà óñëóãàòà “ëè÷åí çåìåäåëñêè áðî-
êåð”, íàñî÷åíà êúì õîðà ñ ãîëåìè çåìåäåëñêè ïîðòôåé-
ëè èëè òàêèâà ñ íàòðóïàíè ñïåñòÿâàíèÿ. Îòíîâî “Àãðèîí” 
áÿõà ïúðâèòå, êîèòî ÿ ïðåäëîæèõà. 

 ÊÎÐÅÊÒÅÍ ÏÀÐÒÍÜÎÐ ÍÀ ÔÅÐÌÅÐÈÒÅ

Åäèí îò íàé-âàæíèòå ñòúëáîâå çà èçãðàæäàíå íà óñïåø-
íèÿ ìîäåë íà “Àãðèîí” ñå îêàçàõà êîðåêòíèòå îòíîøåíèÿ 
ñ ôåðìåðèòå. Äðóæåñòâîòî íàëîæè èçöÿëî íîâ ìîäåë ïðè 
îòäàâàíåòî íà ïîðòôîëèîòî ñè îò çåìÿ ÷ðåç òúðãîâå ìåæ-
äó ñàìèòå ó÷àñòíèöè è äàäå âúçìîæíîñò ïàçàðúò íà êîí-
êóðåíòåí ïðèíöèï äà îïðåäåëè ðåíòèòå.

 ÊÐÅÄÈÒÈ È ËÈÇÈÍÃ ÏÎ ÎÁËÅÊ×ÅÍÀ ÏÐÎÖÅÄÓÐÀ

Äúùåðíîòî äðóæåñòâî íà êîìïàíèÿòà, “Àãðèîí Ôè-
íàíñ”, áúðçî ñå íàëîæè êàòî âîäåù ïàðòíüîð íà çåìå-
äåëñêèÿ áðàíø ñúñ ñâîèòå êðåäèòè è ëèçèíã, çàùîòî îñè-
ãóðè âèñîê ïðîöåíò ôèíàíñèðàíå è îáëåê÷åíà è áúðçà 
ïðîöåäóðà. Äðóæåñòâîòî åäèíñòâåíî íà ïàçàðà äàäå îï-
öèÿ çà 100 % ôèíàíñèðàíå áåç ñàìîó÷àñòèå 
ïðè ëèçèíã çà ïîêóïêà íà çåìÿ. 

Òàêà çà ïåò ãîäèíè 
“Àãðèîí” äîêàçà, ÷å 
óïðàâëåíèåòî íà 
çåìåäåëñêè àêòè-
âè ó íàñ ìîæå äà 
áúäå çàäà÷à ñ 
ïîâå÷å îò åäíî 
ï ð à â è ë í î 
ð å ø å -
íèå!

„Агрион” 
www.agrion.bg

Безплатен 
телефон: 

0800 111 66

Agrion
www.agrion.bg

Tel.: +359 32 204900
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Agrion – Land management
in good hands

“Big success is a matter of reasonable decisions, made on 
time”. This proves the Bulgarian company Agrion, with its five 
years bold decision to raise the management of agricultural 
assets on a professional level. Their model turned out to be 
the right one, and that is why today the brand “Agrion” is 
the most recognizable agricultural trademark in the country. 
Throughout the years, the company has established itself 
by its offering of multi-component decisions for land - 
purchasing, selling, renting, land-exchange, documents 
preparation, defining the pricing, loans and leasing. Agrion 
has developed effective services for landowners, their heirs, 
active farmers and even for the people that are looking for 
land as a wise way for investment. 

 PURCHASES AND SALES OF LAND

The company stands out with a clear corporate identity 
and a commitment to buy land regardless of how big it is or 
where it is located. Thanks to the professional team of experts, 
the company has also positioned itself in the so-called taft 
deals - the ones with many heirs involved. However, apart 
for purchases, Agrion has also offered a wide portfolio of 
agricultural land for sale. Moreover, all those services are 
offered to the company’s clients with preferential conditions. 

 FREE EVALUATION OF AGRICULTURAL ASSETS   

One of the most attractive services of Agrion is the free 
evaluation of agricultural land price. Through the years of 
expertise, the company has developed its own algorithm 
that takes into consideration the percentage of rendering the 
areas, the specifications of the regions, average rental levels, 
number of active farmers etc. After obtaining the evaluation, 
the landowners can make adequate decisions on what to do 
with their land. As of this year, the service is now available 
online at https://www.agrion.bg/bg/request/sell.

 A PERSONAL AGRICULTURAL BROKER 

“A private banker can show a complex cash flow graphic. 
What we do, we unfold the Bulgarian map and give precise 
solutions for how to win investing in land”. This is what the service 
“personal agricultural broker” means, aimed at people with big 
agricultural wallets or people with savings they wish to invest. 
Again, Agrion were the first to offer this on the Bulgarian market.

 A TRUE PARTNER OF FARMERS

One of the most important pillars of success for Agrion 
turned out to be the reliable relationship with the farmers. 
The company established an entirely new model in renting 
out its portfolio of lands by the means of tenders between 
the participants themselves and allowed the market to 
define the rent margins on a competitive basis. 

 LOANS AND LEASES UNDER A SIMPLIFIED PROCEDURE 

The subsidiary of the company, Agrion Finance, quickly 
became a leading partner of the agricultural sector with its 
offerings of loans and leases, providing a high percentage 
of financing and an easy and quick procedure to obtain 
the financial service. The company was the only one to give 
the option for 100% financing without self-participation for a 
lease to buying a land. In just five years, Agrion has proven 
that the management of agricultural assets in Bulgaria can 
be a task with more than one solution. 
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Глътка funтастично забавление

Enjoy the taste of fun

Èíîâàòèâíèòå, íèñêîàëêîõîëíè, íèñêîêàëîðè÷íè è íàòóðàë-
íî àðîìàòèçèðàíè âèíà â êåí Fun WineTM ñà ðàçðàáîòåíè îò 
Friends Beverage Group, ðàçïîëîæåíà â Ìàÿìè. Êîìïàíèÿòà 
ïîëîæè íà÷àëîòî íà íîâà ñâåòîâíà êàòåãîðèÿ 
íàïèòêè “Âèíî çà çàáàâëåíèÿ”, êîèòî ñå ðåàëè-
çèðàò ïîä ìàðêàòà Friends Fun WineTM - The New 
Lifestyle DrinkTM. Ïðåäè 5 ãîäèíè Friends Beverage 
Group ïúðâà â ñâåòà èäåíòèôèöèðà ïîòðåáèòåë-
ñêîòî òúðñåíå íà íîâè ôîðìàòè è íîâè íà÷èíè 
çà ïèåíå íà âèíî è â ðåçóëòàò íà òîâà äåìîê-
ðàòèçèðà ëîçàðî-âèíàðñêàòà èíäóñòðèÿ, ðåâî-
ëþöèîíèçèðà âèíîïðîèçâîäñòâîòî è e åäíà îò 
ïúðâèòå, êîéòî ñúçäàäå âèíåí ïðîäóêò â êåí, êîéòî èìà ìàñî-
âà ïðèâëåêàòåëíîñò ïî öåëèÿ ñâÿò. Òÿ å è ïúðâàòà è åäèíñòâå-
íà êîìïàíèÿ â ñâåòà, ñú÷åòàëà â åäíà íàïèòêà  âèíî è êàôå. 
Íîâàòà êàòåãîðèÿ íàïèòêè îñèãóðÿâà íåïðèíóäåíà íàñëàäà îò 

ñåäåì ôàíòàñòè÷íè è ñìåëè âêóñà  è â ïîñëåäíèòå 18 ìåñåöà 
ïîçâîëè íà ïîòðåáèòåëèòå íà ñâåòîâíî íèâî â ïåò êîíòèíåíòà 
è 30 äúðæàâè äà ñå íàñëàæäàâàò íà âèíîòî íàâñÿêúäå ïî íîâ 

è îñâåæàâàù íà÷èí. Îðèãèíàëíèòå è 
èíîâàòèâíè âèíà ñà ïðîèçâåäåíè îò 
âèñîêîêà÷åñòâåíî ôðåíñêî ãðîçäå 
ïîä ïàòåíòîâàíè ðåöåïòóðè è ôåðìåí-
òàöèîííè òåõíîëîãèè áåç äîáàâåíà çà-
õàð. Íå ñúäúðæàò ãëóòåí èëè èçêóñòâåíè 
äîáàâêè. www.funwine.com

Àäâàíòèñ Êî ÅÎÎÄ å îôèöèàëåí 
ïðåäñòàâèòåë è âíîñèòåë íà Friends Fun WineTM çà Áúëãàðèÿ è 
îñòàíàëèòå 11 ñòðàíè íà Áàëêàíèòå. Ðàáîòè â ñúîòâåòñòâèå ñúñ 
ñòàíäàðòèòå çà äîáðà äèñòðèáóòîðñêà ïðàêòèêà è ïðèòåæàâà 
âñè÷êè åâðîïåéñêè ëèöåíçè çà âíîñ, èçíîñ, ñúõðàíåíèå è òúð-
ãîâèÿ, ñâúðçàíè ñ äåéíîñòèòå é.

The Fun WineTM brand is owned by the Friends 
Beverage Group - an international beverage 
company, head-quartered in Miami, which 
operates on 5 continents and sells products in over 30 
markets around the world.  We make a low-alcohol, 
low-calorie flavored wine beverage which comes 
in 7 bold delicious flavors. We have revolutionized 
the way that people around the globe consume 
wine and we are popular with female consumers 
and millennials who are looking for new flavor 

profiles and a new format 
for experiencing wine. We 
revolutionized the wine 
industry 5 years ago when we 
were one of the first beverage 
companies to launch wine “in 
a can”. We now sell a new 

product which has created its own category of low-

alcohol flavored wines called Fun WineTM. Our brand 
fulfills a unique promise - we take the complicated 
process of buying and consuming wine and we 
have transformed it into something that is affordable 
and has mass market appeal. We looked at the 
wine industry and quickly identified the white space 
that no one else is currently operating in. And doing 
so we have disrupted the industry and created a 
whole new category that lives at the intersection 
of fashion, art and music - and has truly captured 
the imaginations of our fans around the globe. 
www.funwine.com

Advantis Co. Ltd. is an official representative 
and importer of Friends Fun WineTM for Bulgaria and 
the Balkan countries. It operates according to the 
standards of good distribution practice and holds 
all European import, export, storage and trading 
licenses related to its activities.

Адвантис Ко ЕООД
тел:+359 879162951
funwine@advantis.bg
https://advantis.bg

https://www.facebook.com/
Friends.Fun.Wine.Bulgaria

Advantis Co Ltd.; 
tel:+359 879 162 951; 
funwine@advantis.bg; 

https://advantis.bg 
https://www.facebook.com/
Friends.Fun.Wine.Bulgaria/ 

Най-новите световни 
тенденции във 

винените напитки са 
в България

The newest global trends 
in wine drinks arrive 

in Bulgaria
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Алкомет, или за алуминия като 
метал на бъдещето

Àëêîìåò ÀÄ å ëèäåð â ïðîèçâîä-
ñòâîòî íà àëóìèíèåâè âàëöîâè è ïðå-
ñîâè èçäåëèÿ ñ íàä 35-ãîäèøíà èñòî-
ðèÿ. Ìèñèÿòà íà Àëêîìåò å äà áúäå 
ñîöèàëíî îòãîâîðíà è åêîëîãè÷íî 
îðèåíòèðàíà êîìïàíèÿ, êîÿòî ïðåä-
ëàãà èíîâàòèâíè ðåøåíèÿ íà ñâîèòå 
êëèåíòè è íîâè âúçìîæíîñòè íà ïàðò-
íüîðèòå ñè.  Ôèðìàòà ïðîèçâåæäà 
ïúëíàòà ãàìà àëóìèíèåâè ïîëóôàá-
ðèêàòè - äîìàêèíñêî, òåõíè÷åñêî è 
êîíòåéíåðíî ôîëèî, ëèñòà è ëåíòè, 
ôèíñòîê, ñòàíäàðòíè ïðîôèëè è ïðî-
ôèëè ïî ÷åðòåæ íà êëèåíòà, åëîêñè-
ðàíè è ïðàõîâî áîÿäèñàíè ïðîôèëè. 

Àëêîìåò ÀÄ ïðåäëàãà âïå÷àòëÿ-
âàùî øèðîê ïðîèçâîäñòâåí àñîð-
òèìåíò îò àëóìèíèåâè ïðîôèëè - 
ñòàíäàðòíè è ïî ÷åðòåæ íà êëèåíòà, 
åëîêñèðàíè, ïðàõîâî áîÿäèñàíè. 
Ôèðìàòà ïðåäëàãà è äîïúëíèòåëíè 
îáðàáîòêè çà ïðîôèëèòå êàòî ðÿçà-
íå, äóï÷åíå, ïÿñúêîñòðóåíå.  Êîìïà-
íèÿòà èìà âúçìîæíîñòòà è îïèòà äà 
ñúçäàâà óíèêàëíè ðåøåíèÿ ñïîðåä 
ïîòðåáíîñòèòå è î÷àêâàíèÿòà íà 
âñåêè åäèí êëèåíò, êàòî âàðèàíòèòå 
íàäâèøàâàò 6500 âèäà àðòèêóëè ñ 
ïðèëîæåíèå â ñòðîèòåëñòâîòî, àâòîìîáèëíàòà èíäóñòðèÿ, 
òðàíñïîðòà è äð. 

Êîìïàíèÿòà ñå íàðåæäà ñðåä 100-òå íàé-äîáðè áúë-
ãàðñêè ôèðìè ïî ïðèõîäè îò äåéíîñòòà è ðúñò íà ïå÷àëáà-
òà, êàêòî è ñðåä 20-òå íàé-ãîëåìè áúëãàðñêè èçíîñèòåëè. 
Íàä 90% îò ïðîäàæáèòå ñà íàñî÷åíè êúì ñòðàíèòå îò ÅÑ, 

ãëàâíî Ãåðìàíèÿ, Ïîëøà, Èòàëèÿ, Àâ-
ñòðèÿ è Äàíèÿ, à îò ñêîðî è íà êîìïà-
íèÿòà ðåàëèçèðà ïðîäóêòèòå ñè è íà 
àìåðèêàíñêèÿ ïàçàð.

Êîìïàíèÿòà å ñåðòèôèöèðàíà ïî 
ISO 9001: 2015 - Ñèñòåìè çà óïðàâëå-
íèå íà êà÷åñòâîòî; ISO 14001:2015 
- Ñèñòåìè çà óïðàâëåíèå ïî îòíî-
øåíèå íà îêîëíàòà ñðåäà; BS OHSAS 
18001:2007 - Ñèñòåìè çà óïðàâëåíèå 
íà çäðàâåòî è áåçîïàñíîñòòà ïðè 
ðàáîòà; EN 15088  - Êîíñòðóêöèîííè 
ïðîäóêòè çà ñòðîèòåëñòâîòî.

Ïðåç 2017 ãîäèíà Àëêîìåò ïîëó÷è  
âèñîêà îöåíêà è íàãðàäà çà ïîñòè-
æåíèå ñëåä ïðîâåäåíèÿ îò Intertek 
ñîöèàëåí îäèò.

Îïàçâàíåòî íà îêîëíàòà ñðåäà è 
åôåêòèâíîòî èçïîëçâàíå íà ïðèðîä-
íèòå ðåñóðñè ñà ñðåä îñíîâíèòå 
ïðèîðèòåòè â ðàçâèòèåòî íà Àëêîìåò. 
Ïðîèçâîäñòâåíàòà äåéíîñò ñå îñú-
ùåñòâÿâà â ñúîòâåòñòâèå ñ åâðîïåé-
ñêèòå äèðåêòèâè, âúâåäåíè è â áúëãàð-
ñêîòî çàêîíîäàòåëñòâî. Âúâåäåíèòå 
òåõíè÷åñêè è òåõíîëîãè÷íè ðåøåíèÿ, 
îò÷èòàùè íàé-äîáðèòå íàëè÷íè òåõ-

íèêè, ãàðàíòèðàò âèñîêî íèâî íà ïðå÷èñòâàíå íà èçïîëç-
âàíèÿ âîäåí ðåñóðñ è íà îòäåëÿíèòå åìèñèè â àòìîñôå-
ðàòà. Ñ àêòèâíàòà ñè ïîëèòèêà è ïðåäïðèåòèòå ìåðêè â 
îáëàñòòà íà îïàçâàíå íà îêîëíàòà ñðåäà Àëêîìåò èçðà-
çÿâà âèçèÿòà ñè çà óñïåøåí áèçíåñ, ðàáîòåù â èíòåðåñ 
íà îáùåñòâîòî.

http://www.alcomet.bg
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Alcomet AD is one of the leading manufacturers of 
rolled and extruded aluminium products in the Balkans 
with over 35 years of experience in the field of non-ferrous 
metallurgy. Alcomet`s mission is to be a socially responsible 
and environmentally friendly company which offers 
innovative solutions to its clients.

The company provides a full range of aluminium semi-
finished products - household, technical and container 
foil, sheets and strips finstock, standard and custom profiles 
and tailor-made solutions according to clients’ needs and 
expectations.

Alcomet has wide production range of aluminium profiles 
- standard and special. The company offers additional 
surface treatments such as powder coating, anodizing, 
cutting, drilling, sandblasting. It has the capability and 
experience to create tailor-made solutions according to 
the requirements of each client. The company`s portfolio 
includes more than 6500 different dies with application in 
construction, automobile, transport and other industries.

Today Alcomet ranks among the top 100 Bulgarian 
companies in terms of income and growth and among 
the 20 biggest exporters in the country. Over 90% of the 
production is exported to Germany, Poland, Italy, Austria, 
Denmark and since recently to US.

Evidence of the company’s commitment to quality 
improvements are the numerous international standard 
certifications such as ISO 9001:2015 Quality management 
systems, ISO 14001:2015 Environmental management 
systems, BS OHSAS 18001:2007 Occupational health and 
safety management systems, and EN 15088 Structural 

products for construction works.

Alcomet received a Recognition and Achievement 
Award following Intertek‘s social audit in 2017

Environment protection and the effective use of 
natural resources have always been among the top 
priorities in the development of Alcomet. The production 
activity is implemented in compliance with the European 
directives, introduced also in the Bulgarian legislation. The 
technical and technological solutions in the company 
are of the highest standards and guarantee high degree 
of purification of the air emissions and the water used 
in production. “Alcomet” demonstrates its vision of a 
successful business working in accordance with social 
interests by actively implementing environment protection 
policies and measures.

Alcomet, or alumiunium 
as the metal of the future

Ôèêðåò Èíäæå, ìàæîðèòàðåí ñîáñòâåíèê íà Àëêîìåò:

Óñïåõúò å öåë íà âñåêè áèçíåñìåí. Íî óñïåõúò 
íå òðÿáâà äà áúäå ñàìî çà íàñ. Äîáðèÿò 

áèçíåñ òðÿáâà äà óâàæàâà õîðàòà, ãðàäà è 
ñðåäàòà, â êîÿòî æèâåå, è äà ðàáîòè çà òåõíèÿ 
ïðîñïåðèòåò. Ñîöèàëíàòà îòãîâîðíîñò å äúëã.

Fikret Ince, Alcomet majority shareholder:

Success is the aim of every businessman. But success 
should not be just for us. A good business must respect 

the people, the city and the environment in which 
he lives and he should work for their prosperity. Social 

responsibility is a duty. 
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Алтънбаш – най-сигурната марка

Altinbas - the most secure brand

Ñ ïîâå÷å îò 60-ãîäèøíèÿ îïèò  è ìåæäóíàðîäíèòå èíâåñ-
òèöèè, êîèòî ïðàâèì, íèå âñÿêà ãîäèíà óâåëè÷àâàìå ïðèíîñà 
ñè â èêîíîìèêàòà íà ñâåòà. 

Íàé-âàæíèòå ïîêàçàòåëè íà íàøèÿ óñïåõ ñà íàãðàäèòå, 
êîèòî ïîëó÷àâàìå, îãðîìíèÿò äÿë íà èçíîñ è áåçáðîéíèòå èí-
âåñòèöèè, êîèòî èìàìå ïî öÿë ñâÿò. Íèå, êàòî ëèäåðè â òàçè 
èíäóñòðèÿ, ïîåõìå è óïðàâëåíèåòî íà ñäðóæåíèåòî íà áîð-
ñîâèòå êàíàëè è ñäðóæåíèåòî íà èçíîñèòåëèòå íà áëàãîðîä-
íè ìåòàëè è ìèíèòå. Ïðèåõìå êðèçèñíèòå ïåðèîäè êàòî íîâè 
âúçìîæíîñòè è ñå ðàçâèõìå îùå ïîâå÷å è ïðîäúëæaâàìå íà-
øèÿ ïúò. Âèíàãè íà ïúðâî ìÿñòî çà íàñ å óäîâëåòâîðåíîñòòà 
íà íàøèòå ïî÷èòàòåëè - êëèåíòèòå. Íåñëó÷àéíî Àëòúíáàø å 

èçáðàíà çà “íàé-ñèãóðíàòà ìàðêà”. 

Îïðåäåëèõìå öåëèòå ñè äî 2023 ã., êàòî â ñâåòîâåí ïëàí 
öåëèì äà äîñòèãíåì 1000 êîíöåïòóàëíè ìàãàçèíà è äà ñìå  
âîäåùà êîìïàíèÿ â èçíîñà íà áèæóòà. Àëòúíáàø å ÷àñò îò 
ñâåòîâíàòà êîíôåäåðàöèÿ çà áèæóòà. 

Ïðåç 2017 ã. Àëòúíáàø ñòàðòèðà íîâà ïðîãðàìà ñ èçìåð-
âàíå, ïðîìÿíà è ïîñòîÿíåí ìåõàíèçúì çà óñïåõ äî 2020 ã. 
Ñúçäàäîõìå 10 ñúâìåñòíè ïðåäñòàâèòåëñòâà ñ íàé-äîáðè-
òå çëàòàðè â Ñîôèÿ, Ïëîâäèâ, Ñòàðà Çàãîðà, Áóðãàñ, Âåëèêî 
Òúðíîâî, Ïëåâåí, Áëàãîåâãðàä è Ñàíäàíñêè. Èìàìå ïúëíî 
ïîêðèòèå íà ïàçàðà â Áúëãàðèÿ è ñ ãîðäîñò ïðîäúëæàâàìå 
äåéíîñòòà ñè.

With more than 60 years of experience and our international 
investments, we increase the contribution to the world’s economy. 

The most important indicators for our success are the awards we 
receive, the huge share of exports and the worldwide numerous 
investments. We, as leaders in this industry, have also taken over 
the management of the Association of Exchange Channels and 
the Istanbul Mineral and Metals Exporters’ Association (IMMIB). 
We have adopted the crisis periods as new opportunities and 
have developed even further. For us, our priority has always been 
the satisfaction of our fans - the clients. It is not by accident that 
Altinbas is chosen as “the most secure brand”. 

We have defined our goals by 2023, aiming at reaching 1000 
conceptual stores globally and be a leading company in the 
export of jewelry. Altinbas is part of the world confederation for 
jewelry. 

In 2017 Altinbas started a new program with measuring, change 
and a constant mechanism for success by 2020. We have created 
10 joint representations with the best goldsmiths in Sofia, Plovdiv, 
Stara Zagora, Burgas, Veliko Tarnovo, Pleven, Blagoevgrad and 
Sandanski. We have full coverage of the market in Bulgaria and 
we continue our work with pride.

Altinbas
София

бул. „Витоша” 68
http://www.altinbas.bg/

Altinbas
68,Vitosha Blvd

Sofia
http://www.altinbas.bg/
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АРТЕКС ИНЖЕНЕРИНГ АД е изцяло българска 
строително-инвестиционна компания, която от 1993 г. 
проектира и реализира жилищни и административни 
сгради, частни домове, хотели; изгражда храмове, 
реконструира паметници на културата. С вяра в 
архитектурата, която насища града с живот и създава 
пространства за щастието на човека, АРТЕКС строи за 
София и нейните хора. 

 ИСТОРИЯ И ФИЛОСОФИЯ

АРТЕКС първо построява своя офис и жилищната сграда 
над него през 1993 г. Там, на ул. “Неофит Рилски” в София, 
е адресът на компанията и до днес. “Нас винаги могат да ни 
намерят, а това е първото условие за траен и пълноценен 
диалог с клиентите, без който не можем. Преди толкова 
години си дадохме обещание, че нашата мисия е винаги да 
сме тук с цялата си отговорност и при всякакви обстоятелс-
тва. Изпълнихме обещанието си съвсем буквално, оставайки 
в същия офис. Но е приятно всеки ден да се уверяваме, 
че от самото начало сме строили така както трябва - 
по най-високите стандарти, предлагайки безкомпромисно 
качество. Още по-приятно е да посрещаме млади клиенти, 
които си спомнят как са идвали тук като деца с родителите си”, 
казва арх. Мирянова, изпълнителен директор на компанията.
Стилът АРТЕКС става разпознаваем и във втората сграда на 
компанията (на ул. “Мила родина”, 1997 г.): класически чис-
ти линии на силуета, дискретен лукс на каменната фасада, 
детайли по проект, специално осветление. С рядко срещана 
тогава грижа са проектирани и изпълнени фоайето, стълбищ-
ните площадки, като тогава клиентите не плащат поддръж-
ка на идеалните части. В АРТЕКС сега си спомнят с усмивка 
защо печалбата от първите сгради е малка. Още оттогава оба-
че формулират принципа на всепроникващото качество: все-
ки квадратен сантиметър да носи класата на цялото. Няма 
и нищо маловажно: ключовете за осветлението, дизайнът на 
звънеца или на пощенските кутии са елементи от цялостна, 

премислена естетика. В сграда на АРТЕКС не може да има “непред-
ставителна” част - този принцип е от водещите в дейността на ком-
панията. 
Заради нарасналото доверие към АРТЕКС през втората половина 
на 90-те компанията финансира проектите си чрез продажби на 
зелено при възмездяване на собствениците на терени с жилища. 
Първата сграда на ул. „Неофит Рилски“ е реализирана благода-
рение на личен заем от 20 000 долара от приятели американци. 
Арх. Пламен Мирянов, основателят, чиято творческа енергия, биз-
нес стратегия и етични принципи са в основата на АРТЕКС, отстоя-
ва постулатите на плавното и стабилно, устойчиво развитие. Компа-
нията реализира по една сграда на една-две години. 
На границата на двата века компанията излиза на пазара на офис 
сгради със своя проект на ул. “Искър” 8, впечатляващ с иноватив-
ните си решения, а сградата в кв. “Иван Вазов”, внушителна със 
своите 6000 кв.м и прецизна в изпълнението си до сантиметър, 
демонстрира размаха и разгръщащия се потенциал на АРТЕКС. Все 
пак не описват тази реализация с “удар”, макар тя да е в активния 
бизнес речник тогава. Тук не обичат тази дума. “Ударът може само 
да разрушава, казва арх. Мирянов, освен това създава впечатление, 
че цялата работа е в улавяне на някакъв миг, в някакво осребряване 
на възможност. А цялостната работа, базирана на устойчивост, 
градяща доверие, е дълъг процес, свързан с много усилия на много 
хора, стъпили на принципа на почтеността и човекознанието.”
Тази бизнес философия се оказва печелившата и когато след 
2007/8 година немалко строителни фирми отпадат от сектора. АР-
ТЕКС минава кризата така, както и периодите преди и след нея: 
с работа, със същия екип, отново влагайки качествени и доказани 
материали и технологии. Бюджетът не е бил съкращаван и нито 
един артикул, твърдят от компанията, не е бил заместен с по-евтин. 
Повишаването на качеството и на разходите е най-доброто проти-
водействие на съмненията и страховете. Печалбата от офисната 
сграда на ул. “Тинтява”, продадена на фонд “Доверие” през 2010 г., 
позволява нови амбициозни планове. Продукцията на компанията 
се удвоява през 2015 г. след особено успешната предходна година. 
Оттогава АРТЕКС насочва интереса си и към високото строителство 
(с ДИАМАНТ, ДИАМАНТ 2 и ЗЛАТЕН ВЕК), като го преосмисля в 
плана на иновативността, лукса и потребностите на разрастващата 
се София - динамична и модерна.

София 1000, 
ул.”Неофит Рилски” 46
тел.: 0886 000 500;

office@arteks.net
www.arteks.net
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АРТЕКС ИНЖЕНЕРИНГ заема категорични позиции в 
най-високия сегмент на пазара за недвижими имоти, 
а признанието идва и под формата на награди, сред които се 
открояват “Сграда на годината” (за хотел КРИСТЪЛ ПАЛАС 
- 2004 г., за жилищните сгради СЕКВОЯ - 2007 г., АРТ-
ГРИЙН - 2012 г., СТЕЛА БОЯНА - 2015 г., ЛАТИНКА 
СЕДЕМ 2016 г.), “Най-добра строителна фирма” (2005 г.) 
на Българската строителна камара, първо място в категория 
“Строителство и недвижими имоти” в конкурса “Най-зелените 
компании на България - 2010 и 2017” на b2b Media Group, 
“Бизнес дама на годината 2008” за арх. Весела Мирянова, 
“Фасада на годината” на “Баумит България” (двукратно през 
2011 г.), “Компания на годината 2016” в категория “Грижа 
за обществото” и в категория “Строителство и архитектура” 
от Годишните награди на списание и клуб “Business Lady”, 
признанието и наградите на банка Гутман (Австрия) за 
най-добра семейна компания за 2017 г. за Централна и Из-
точна Европа. 
Брандът АРТЕКС се утвърждава като синоним на дискретен 
лукс, европейско достолепие, световни стандарти в 
жилищното строителство. От една страна, самото разбиране 
за лукс постепенно загърбва пищността и се насочва към 
елегантността на чистите, семпли форми, към скритите 
качества на отличното строителство. От друга страна, ком-
панията не спира да прилага формулата “Домът да се “оп-
ише” около обитателя, а сградата да се впише в града - въз-
можно най-добре”. Преди първата линия в чертежа трябва 
да се появи човекът, да се осмислят неговите потребности, 
да се проследи неговият ритъм. После пространствата трябва 
да се адаптират към него; не обратното, обясняват тук. Първо 
е човекът, после е фасадата и неговият комфорт няма да 
бъде цената на това тя да е ефектна. “Човекът винаги е 
искал от дома си простор, светлина, удобства, а от строителя 
- сигурен градеж. В този смисъл новите технологии са 
напълно съвместими с етиката на старите майстори”, казва 
арх. Мирянов. “Ние намираме днешния начин да отговорим 
на вечните потребности на хората, но той не ни е достатъчен, 
когато гледаме към утрешния - как да предоставим бъдещите 
изисквания на клиентите си”. 

Амбицията на компанията е да доближи параметрите на енергийната 
ефективност до тези на т.нар. пасивна къща. “Вслушваме се в 
клиентите си, продължава той, те стават все по-опитни, все 
по-взискателни и това е хубаво, защото се уверяваме, че пред-
лаганото от нас се търси и се цени. Не само ниските енергийни 
разходи са важни, а здравословната среда като цяло, която 
започва с 
качествените материали и преминава през отличната слънцезащита, 
топло- и шумоизолация, но не свършва с тях. Рекуператорната 
система за подаване на свеж пречистен въздух например, се радва 
на повишен интерес във връзка с високите сгради ДИАМАНТ и 
ДИАМАНТ 2. Важното е да действаме изпреварващо и никога да не 
забравяме какво е доброто за човека, когато проектираме... И как 
да постигнем баланса доброто за човека да е добро и за града, за 
живеещите в близост, за околната среда.”
“Слушаме клиента, гледаме София” е нещо като формула в АР-
ТЕКС. Сградата трябва да се впише в средата си естествено, като 
същевременно я облагороди. На първо място това означава да се 
подобри инфраструктурата, да се направи ландшафтен проект, така 
че да се опазят редките растителни видове, запустелите зелени площи 
да се култивират и поддържат. Арх. Мирянова твърди, че “не е редно 
човек да се добира през занемарени входове и стълбища до жили-
щето си и там да си отдъхне от грозотата и мръсотията. По същия 
начин хубавата сграда не трябва да “кацне” в неразбория или пус-
тош. Въпросът е да се използва теренът, като се оптимизира цялата 
среда, да стане предразполагаща и дружелюбна към хората. Самата 
сграда трябва да има заразителна естетика: да покаже, че уникал-
ната фасада с изтънчени детайли, изящната градинка около входа, 
специалното осветление - това не са някакви “екстри”, а самата 
същина на архитектурата, която мисли за обитателите и за града 
едновременно”. 
Вглеждането в София и перспективите пред нея като европейска 
столица и бурно разрастващ се град води до интереса към 
високото строителство с изричното разграничаване от две негови 
лица. Многоетажното панелно “соц” строителство се свързва с 
еднообразие и сивота, а офис сградите изглеждат студени, а и 
“запечатани” с липсата на тераси. Първата битка е с инерцията на 
това мислене, което не допуска, че високата сграда може да има 
неповторимо лице, да оживява и разкрасява средата си. 
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Оръжието, разбира се, са самите проекти, които представят 
ДИАМАНТ и ДИАМАНТ 2 в “Изгрев” и ЗЛАТЕН ВЕК в 
“Лозенец”. Те не само впечатляват като емблематични за 
средата си сгради, но и като пространства за пълноценен 
живот. На пръв поглед те са продължение “по вертикала” 
на идеята за луксозните комплекси със специален достъп, 
но макар сигурността на обитателите да е гарантирана, тук 
местата за срещи, развлечение, спорт, пазаруване са от-
ворени за всички. Високата сграда е шансът за удивителна 
архитектурна концепция, която хармонизира сградни тела, 
зелени площи, пространства за общуване в свободното 
време. Понеже е компактно, високото строителство пести 
ресурси и земя, а грижата за тях в XXI век и в един много-
люден град не може да се пренебрегне. Тези сгради ще 
дишат - освен с изцяло отварящите се прозорци и простор-
ни тераси - и с рекуператорните системи, намаляващи 
същевременно и разходите за отопление. Вече се включват 
в проектите и соларни панели като част от декоративните 
архитектурни арки, елементи и дизайнерски решения на по-
кривите, а фасадата може да бъде едновременно ви-
сокотехнологична и зелена - с жива растителност. 
Значи посоката е нагоре? “В случая с луксозното високо 
строителство “нагоре” е вярно буквално и метафорич-
но: можем да създадем дом на висотата на желанията на 
съвременния жител на големия град. Архитектурата обаче 
има не само пространствени измерения. Тя влияе и на 
духа на града, и на този на човека. Бихме искали сгра-
дите ни да имат и духовно присъствие: с хармоничното 
си вписване, с визията си, с вградените символи в тях. 
Емблемата на редица сгради е и орнамент, и символ. 
Фасадата на сграда ЛЕТЕРА в кв. „Изток“ например се 
отличава с глаголически символи и библейски фрази, из-
пращащи послания за съзидание, духовно израстване и 
красота. Разположението и архитектурната й концепция 
не са случайни точно до 119- то СОУ, сграда ЛЕТЕРА идва 
с надеждата да предизвика интереса и любознанието на 
учениците, да служи за тяхното израстване, да ги на-
кара да се замислят върху историята на България, да 

знаят откъде идват, за да разгърнат своя потенциал точно тук, 
където е най-нужен”- казва арх. Пламен Пламенов Мирянов 
(син на арх.Мирянов), проектант на сградата. Архитектурата има 
несравними възможности да прави живота на човека по-добър, 
а това е немислимо без духовността”, казва младият арх. Пламен 
Мирянов. “Ние знаем, че всяка сграда е синтез на времена: но-
сим и традициите, и опита на миналото, и енергията на насто-
ящето, но това, което правим днес, го изпращаме в бъдещето. 
Освен това ние настаняваме в домовете на АРТЕКС не само не-
посредствените си клиенти, но и техните наследници, поколения 
наред. Така че нашият екип влага ум, дух, иновативна мисъл и 
сърце в работата. Тези ценности и съвестна работа привличат 
клиентите ни и затова смятам, че АРТЕКС е бранд на доверието”.

 ЛЮБОПИТНИ ФАКТИ

АРТЕКС ИНЖЕНЕРИНГ е семейна компания, в която са ангажирани 
три поколения професионалисти. Представител на последното, 
арх. Пламен Пл. Мирянов, освен пряката си работа като архитект, 
е инициатор на фондацията на АРТЕКС “Нашият дом е България” 
и главен организатор на проявите й, създател и режисьор на 
клиповете и филмите на фондацията, издигащи националното 
самочувствие, дух, традиции и  културно наследство на българите.
Преди проектирането на всяка една сграда се проучва земният 
дизайн, подземните и наземни геопатогенни зони и емисии, техно-
генните фактори, радиестезията, защото положителната енергия 
на дома зависи и от биолокацията на терена. При ориентацията 
на сградите, както и при разработването на функционалните 
схеми - разпределенията на жилищата - се прилагат задължително 
и хилядолетните традиции на фъншуй. 
На 19 май 2017 г. Ричард Брансън, който рядко може да се види 
далеч от логото на Virgin, се издигна с брандирания топловъздушен 
балон на АРТЕКС ИНЖЕНЕРИНГ над НДК. Компанията беше 
генерален спонсор на визитата му. “Неговото бунтарство и съче-
танието на прагматизъм и фантазия в проектите променят самото 
мислене за бизнеса”, казва Весела Мирянова, изпълнителен 
директор на АРТЕКС, подчертавайки, че особено младите 
предприемачи имат нужда от “жив пример, от провокация, от 
различни визии за успеха”. 
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thoughtful aesthetics. There is no “unrepresentative” part in any ARTEKS 
building - this principle is one of the leading ones in the company’s 
activities.
Due to increased trust in ARTEKS, in the second half of the 1990s 
the company funded its projects through pre-construction sales, 
recompensing the landowners with residential units. The first building 
on Neofit Rilski Str. was built thanks to a personal loan of USD 20,000 
from American friends. The founder, arch. Plamen Miryanov, whose 
creative energy, business strategy and ethical principles are at the core 
of ARTEKS, defends the postulates of smooth, stable and sustainable 
development. The company is able to build one building every one or 
two years.
At the turn of the 21st century, the company joined the market of office 
buildings with its project at 8 Iskar Str., impressive with its innovative 
solutions, and with the building in Ivan Vazov Housing Estate, 
impressive with its area of 6,000 square meters and precisely executed 
to a centimeter, demonstrating the scope and the expanding potential of 
ARTEKS. However, they do not describe that realized project as a “hit”, 
although it is in the active business vocabulary at the time. They do not 
like that word here. “The hit can only destroy,” says Arch. Miryanov, 
“and it also creates the impression that the whole thing is to capture 
a moment, some cashing in of an opportunity. And the overall work, 
based on trust-building sustainability, is a long process involving many 
efforts of many people who have embraced the principle of integrity and 
humanity.”
This business philosophy proved to be profitable even when, after 2007-
2008, many construction companies dropped out of the sector. ARTEKS 
went through the financial crisis in the same way as during the periods 
before and after it: by working with the same team, still using high-quality 
and proven materials and technologies. The budget was not curtailed and 
the company claims that no item was replaced by a cheaper one. Raising 
the quality and the spending is the best way to counter doubts and fears. The 
profit from the office building on Tintyava Str., sold to Doverie Fund in 2010, 
allowed for new ambitious plans. The company’s business doubled in 2015 
after the particularly successful preceding year. Since then, ARTEKS has 
directed its interest to high-rise construction (with DIAMOND, DIAMOND 
2 and GOLDEN AGE), rethinking it in terms of innovation, luxury and the 
needs of the growing city of Sofia - dynamic and modern.

ARTEKS ENGINEERING AD is a Bulgarian construction 
and investment company, which, since 1993, has 
designed and built residential and administrative 
buildings, private homes and hotels; it has built churches 
and reconstructed cultural monuments. With its belief in 
architecture that saturates the city with life and creates 
spaces for the people’s happiness, ARTEKS builds for Sofia 
and its people.

 HISTORY AND PHILOSOPHY

Firstly ARTEKS built its office and the residential building above 
it in 1993. Even today the company’s address is there, on 
Neofit Rilski Str. in Sofia. “You can always find us, and this is 
the first condition for a lasting and meaningful dialogue with our 
clients, without whom we cannot exist. So many years ago we 
made a promise that our mission is to always be here with all 
our responsibility and under all circumstances. We made our 
promise quite literally, staying in the same office. But it is nice 
to make sure every day that from the very beginning we have 
built in the right way - up to the highest standards and offering 
uncompromising quality. It is even more pleasant to welcome 
young clients who remember how they came here as children 
with their parents,” says arch. Miryanova, Executive Director of 
the company.
The ARTEKS style is also recognizable in the second building of 
the company (on Mila Rodina Str. in 1997): the classic clean 
lines of the silhouette, the discreet luxury of the stone façade, 
the custom-made details, the special lighting. The lobby and the 
staircase landings were designed and built with great care - a 
rare occurrence at the time; back then the clients did not pay 
maintenance fee for the indivisible parts. The ARTEKS personnel 
now recall with a smile why the profit from the first buildings was 
small. Ever since, however, they have formulated the principle 
of pervasive quality: each square centimeter bears the class of 
the whole. There is nothing unimportant: the light switches, the 
design of the door-bells or mailboxes are elements of a thorough, 
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ARTEKS ENGINEERING occupies solid positions in the 
highest segment of the real estate market and the recognition 
also comes in the form of awards, among which are “Building 
of the Year” (for the hotel CRYSTAL PALACE - 2004, for the 
residential buildings SEQUOIA - 2007, ARTGREEN - 2012, 
STELLA BOYANA -2015, LATINKA 7 - 2016), “Best Construction 
Company” (2005) of the Bulgarian Construction Chamber, first 
place in the category “Construction and Real Estate” in the 
competition “The Greenest Companies of Bulgaria” - 2010 and 
2017 organized by b2b Media Group, “Businesswoman of the 
Year 2008” for arch. Vesela Miryanova, “Façade of the Year” 
organized by Baumit Bulgaria (twice in 2011), “Company of 
the Year 2016” in the category “Care for the Society”, and in the 
category “Construction and Architecture” at the Annual Awards 
of the “Businesswoman” Magazine and Club, the recognition 
and awards by Bank Gutmann (Austria) for the best family 
company for 2017 for Central and Eastern Europe.
The ARTEKS brand is recognized as a synonym for discreet 
luxury, European elegance and world standards in residential 
construction. On the one hand, the very understanding of 
luxury gradually turns away from the luxuriance and turns 
towards the elegance of pure, simple forms, to the hidden 
qualities of excellent construction. On the other hand, the 
company does not stop applying the formula “The home shall 
be “drawn” around the resident and the building shall fit in the 
city - as best as possible”. Before the first line in the drawing 
there shall be the man, whose needs shall be understood and 
whose rhythm shall be followed. Then the spaces must adapt 
to him/her, not vice versa, they explain here. First shall be the 
man, then the façade and his/her comfort will not be at the cost 
of it being effective. “The man has always wanted from their 
home to have space, light and comfort, and from the builder - 
dependable construction. In this sense, the new technologies 
are fully compatible with the ethics of the old masters,” says 
arch. Miryanov. “We find today’s way to respond to the timeless 
needs of the people, but it is not enough for us when we look 
at the future - how to deliver the future requirements to our 
customers.”

The company’s ambition is to bring the energy efficiency parameters 
closer to those of the so-called passive house. “We listen to our 
customers,” he continues, “they are becoming more and more 
experienced and more and more demanding, and that’s good because 
we make sure that what we offer is sought after and highly valued. Not 
only the low energy costs are important, but a healthy environment as 
a whole, which starts with high-quality materials and continues with 
excellent sun protection, heat and sound insulation, but it does not 
end there. The recirculation system for fresh air supply, for example, 
is subject to increased interest in the high-rise buildings DIAMOND 
and DIAMOND 2. It is important that we act ahead of time and never 
forget what is good for the man when we design... And how to achieve 
the balance that what is good for the man is also good for the city, for 
those living nearby, for the environment.”
“We listen to the client and we look at the city of Sofia” is something 
like a formula at ARTEKS. The building should fit naturally in its 
environment, all the while enriching the same. In the first place, 
this means improving the infrastructure, preparing a landscape design 
so as to protect rare plant species, and cultivating and maintaining 
unkempt green areas. Arch. Miryanova also says that “it is not right 
for people to get to their residential units through neglected entrances 
and staircases and there to relax from all that ugliness and squalor. 
In the same way, a nice building should not “land” amidst a mess 
or a wasteland. The question is to use the terrain, optimizing the 
whole environment to become more likable and friendly to people. 
The building itself must have captivating aesthetics: to show that the 
unique façade with sophisticated details, the exquisite garden around 
the entrance, the special lighting - these are not some “extras”, but the 
very essence of the architecture that thinks of the residents and of the 
city simultaneously.”
Looking at the city of Sofia and the prospects for it as a European 
capital and a rapidly growing city leads to the interest in high-rise 
construction with an explicit dissociation from two of its face. 
The “Socialist” multi-storey prefabricated concrete construction is 
associated with monotony and grayness, and the office buildings look 
cold and “sealed” by the lack of balconies. The first battle is with the 
inertia of this thinking, which does not allow the high-rise building to 
have a unique face, to come to life and to beautify its environment.
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Of course, the “weapons” to fight that are the very projects 
DIAMOND and DIAMOND 2 in Izgrev Housing Estate and 
GOLDEN AGE in Lozenets Housing Estate. They not only 
impress as emblematic buildings for their environment, but 
also as spaces for a full life. At first glance, they are a “vertical” 
continuation of the idea of luxury residential complexes with 
special access, but although the safety of the residents is 
guaranteed, the places for meetings, entertainment, sports 
and shopping are open to all. The high-rise building is 
the chance for an astonishing architectural concept that 
harmonizes buildings, green areas, and places for meetings 
in the free time. Because it is compact, the high-rise 
construction saves resources and land, and the care for 
them in the 21st century and in a crowded city cannot be 
overlooked. These buildings will also breathe - apart from 
the fully opening windows and spacious balconies - with 
the recirculation systems, all the while reducing the heating 
costs. Solar panels are now also included in the projects 
as part of the decorative architectural arches, elements and 
design solutions of the roofs, and the façade can be both 
high-tech and green - with live vegetation.
So the direction is up? “In the case of luxury high-rise 
construction, “up” is true literally and metaphorically: we can 
create a home at the height of the wishes of the modern citizen 
of the big city. The architecture, however, has more than only 
spatial dimensions. It influences both the spirit of the city and 
that of the man. We would like our buildings to have a spiritual 
presence: with their harmonious fitting into the environment, 
with their vision, with the built-in symbols in them. The emblem 
of a number of buildings is both an ornament and a symbol. For 
example, the façade of the LETTERA building in Iztok Housing 
Estate features Glagolitic letters and biblical phrases, sending 
messages of creation, spiritual growth and beauty. Its location 
and architectural conception are not accidental - just next to 
the 119th Secondary School, the LETTERA building comes 
in the hope of provoking the interest and curiosity of the 
students, to encourage their spiritual growth, to make them 
think about the history of Bulgaria, to know where they come 

from in order to develop their potential right where they 
are most needed,” says arch. Plamen Plamenov Miryaov (the 
son of the founder, arch. Miryanov), the designer of the building. 
Architecture has unparalleled opportunities to make human life better, 
and this is unthinkable without spirituality,” says the young arch. 
Plamen Miryanov. “We know that every building is a synthesis of times: 
we carry both the traditions and the experience of the past and the 
energy of the present, but what we do today we send to the future. In 
addition to that, ARTEKS provides homes not only to our immediate 
clients but also to their heirs for generations to come. So our team 
invests its mind, spirit, innovative thought and heart in its work. These 
values and conscientious work attract our clients, and therefore I think 
that ARTEKS is a brand of trust.”

 DID YOU KNOW?

ARTEKS ENGINEERING is a family-owned company with three 
generations of professionals. In addition to his work as an architect, 
the representative of the youngest generation, arch. Plamen Plamenov 
Miryanov, is the founder of the ARTEKS foundation “Our Home is 
Bulgaria” and the main organizer of its events, as well as the creator 
and director of the videos and films of the foundation, which aims at 
raising the national self-esteem, spirit, traditions and cultural heritage 
of the Bulgarian people.
Prior to the design of each building, the land structure, underground 
and terrestrial geopathogenic zones and emissions, technogenic factors 
and radiesthesia are studied, because the positive energy of the home 
also depends on the biolocation of the terrain. In the orientation of the 
buildings, as well as in the development of the functional schemes - 
the layouts of the residential units, the millennial traditions of feng shui 
are also mandatorily applied.
On 19 May 2017, Richard Branson, who can rarely be seen away from 
the Virgin Group logo, rose with the branded hot-air balloon of ARTEKS 
ENGINEERING over the National Palace of Culture. The company 
was the general sponsor of his visit. “His rebelliousness and the 
combination of pragmatism and fantasy in his projects change the very 
understanding of business,” says Vesela Miryanova, executive director 
of ARTEKS, emphasizing that particularly the young entrepreneurs 
need a “living example, a provocation, different visions of success.”
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„Асарел-Медет” АД – европейското 
лице на българския рудодобив

Ìèííî-îáîãàòèòåëåí êîìïëåêñ “Àñàðåë-Ìåäåò” ÀÄ 
å ïúðâàòà, íàé-ãîëÿìà è âîäåùà áúëãàðñêà ìèííà êîì-
ïàíèÿ çà îòêðèò äîáèâ è îáîãàòÿâàíå íà ìåäíè ðóäè. 
Äðóæåñòâîòî å îñíîâåí ôàêòîð çà ñîöèàëíî-èêîíîìè-
÷åñêîòî ðàçâèòèå è îáëèêà íà îáùèíà Ïàíàãþðèùå  è  
Ïàçàðäæèøêà îáëàñò. Èìà ñòðóêòóðîîïðåäåëÿùî çíà-
÷åíèå è óíèêàëíî ìÿñòî â áúëãàðñêàòà èêîíîìèêà ñúñ 
çíà÷èì ïðèíîñ çà áðóòíèÿ âúòðåøåí ïðîäóêò íà ñòðà-
íàòà. 

“Äåâèçúò  íè “Îò ïðèðîäàòà - çà õîðàòà,  îò õîðà-
òà - çà ïðèðîäàòà” îëèöåòâîðÿâà äúëáîêî îñúçíàòîòî 
ðàçáèðàíå çà íåðàçðèâíàòà è æèçíåíîâàæíà âçàèìîçà-
âèñèìîñò ìåæäó ÷îâåêà è ïðèðîäàòà. Ôèðìåíîòî íè 
ìîòî “Äà òðúãíåì ïúðâè, îçíà÷àâà äà òðúãíåì íàâðå-
ìå” îòðàçÿâà ñúâðåìåííîòî ðàçáèðàíå çà èíîâàòèâíà 
êîìïàíèÿ”, êàçâà ïðåäñåäàòåëÿò íà Íàäçîðíèÿ ñúâåò 
Äèìèòúð Öîöîðêîâ. 

“Ïúðâè â áúëãàðñêàòà òåæêà èíäóñòðèÿ âíåäðèõìå 
Èíòåãðèðàíà ñèñòåìà çà óïðàâëåíèå. Ïðåç 1999 ã. ISO 
9 001 çà óïðàâëåíèå íà êà÷åñòâîòî - ïúðâè â áúëãàð-
ñêèÿ ìèíåí áðàíø. Ïðåç 2002 ã. - ISO 14 001 çà åêîëîãèÿ, 
ïàê ïúðâè â ñòðàíàòà, à ïðåç 2003 ã. - OHSAS 18 001 çà 
áåçîïàñíè óñëîâèÿ íà òðóä, îòíîâî ïúðâè â áúëãàðñêèÿ 
ìèíåí áðàíø“, ïîä÷åðòà èçïúëíèòåëíèÿò äèðåêòîð íà 
“Àñàðåë-Ìåäåò” ÀÄ èíæ. Äåë÷î Íèêîëîâ. 

Êîìïàíèÿòà áåçóñëîâíî ñïàçâà åìèñèîííèòå îãðàíè-
÷åíèÿ ïî âñè÷êè ïîêàçàòåëè  çà îïàçâàíå íà îêîëíàòà 
ñðåäà, ñúãëàñíî åâðîïåéñêèòå è áúëãàðñêèòå íîðìà-
òèâíè èçèñêâàíèÿ. “Àñàðåë-Ìåäåò” ÀÄ îñèãóðÿâà íàä 
90 % îò âíåñåíèòå äàíúöè â ðåïóáëèêàíñêèÿ áþäæåò 
îò ïðåäïðèÿòèÿòà â îáùèíàòà, êàêòî è íàä 70% îò 
ïîñòúïëåíèÿòà îò ìåñòíè äàíúöè è òàêñè è íàä 30% 
îò âñè÷êè ïðèõîäè â áþäæåòà íà Îáùèíà Ïàíàãþðèùå. 
“Àñàðåë-Ìåäåò” ÀÄ å íàé-ãîëåìèÿò ðàáîòîäàòåë, äà-
íúêîïëàòåö è äàðèòåë â Ïàçàðäæèøêà îáëàñò. Â ïðåä-
ïðèÿòèåòî ðàáîòÿò îêîëî 1 200 ðàáîòíèöè è ñïåöèà-

ëèñòè è îùå îêîëî 400 â äúùåðíèòå äðóæåñòâà. 

  “Êîìïàíèÿòà íè å òðèêðàòåí íîñèòåë íà íàãðàäà-
òà “Èíâåñòèòîð íà ãîäèíàòà” íà Áúëãàðñêà àãåíöèÿ çà 
èíâåñòèöèè, à ïðåç 2016 ãîäèíà ÊÐÈÁ íè îòëè÷è çà öÿëîñ-
òåí ïðèíîñ â áúëãàðñêàòà èêîíîìèêà”, èçðåæäà ÷àñò 
îò óñïåõèòå íà äðóæåñòâîòî ïðåäñåäàòåëÿò íà Íàä-
çîðíèÿ ñúâåò Äèìèòúð Öîöîðêîâ. 

“Ñëåä ïðèâàòèçàöèÿòà ñìå ðåàëèçèðàëè íàä 1 ìëðä. 
ëåâà èíâåñòèöèè ïî 7 ïðîãðàìè çà óñòîé÷èâî ðàçâèòèå, 
îò êîèòî íàä 87 ìèëèîíà ëåâà â åêîëîãè÷íè ïðîåêòè. 
Ðàçïîëàãàìå ñ òðè ïðå÷èñòâàòåëíè ñòàíöèè - çà ðóä-
íè÷íè âîäè, çà äðåíàæíè è çà îòïàäíî-áèòîâè âîäè”, 
äîïúëâà èçïúëíèòåëíèÿò äèðåêòîð èíæ. Äåë÷î Íèêîëîâ. 

Íåñëó÷àéíî “Àñàðåë-Ìåäåò” ÀÄ å ÷åòèðèêðàòåí íî-
ñèòåë íà íàãðàäèòå çà áåçîïàñíè óñëîâèÿ íà òðóä è çà 
åêîëîãèÿ íà Áúëãàðñêàòà ìèííî-ãåîëîæêà êàìàðà è ïåò 
ïúòè íîñèòåë íà ïðèçà çà êîðïîðàòèâíà ñîöèàëíà îò-
ãîâîðíîñò. Ñïîðåä èçâúðøåíî ïðîó÷âàíå êîìïàíèÿòà å 
íàé-ïðåäïî÷èòàíèÿò ðàáîòîäàòåë â áúëãàðñêàòà ìèí-
íà  èíäóñòðèÿ çàðàäè âèñîêèòå ñòàíäàðòè íà çàïëà-
ùàíå, óñëîâèÿ íà òðóä è ñîöèàëíè ïðèäîáèâêè. 

„Асарел-Медет” АД
Панагюрище 4500

http://www.asarel.com/

Assarel-Medet JSC
4500 Panagyurishte, 

Bulgaria
http://www.asarel.com/
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Assarel-Medet JSC – the European 
Face of Bulgarian Ore Mining 

Assarel-Medet JSC Mining and Processing Complex is the 
first, largest and leading Bulgarian company for copper ore 
open pit mining and processing.  It is a major factor for the 
social and economic development of the municipality of 
Panagyurishte and the district of Pazardzhik and their image. 
The company has a fundamental significance and unique 
place in Bulgarian economy contributing substantially to the 
country’s GDP.  

“Our device: “From Nature to people and from people to 
Nature” is representative of the profound understanding about 
the indestructible and crucial relationship between humans 
and nature. Our company’s motto: “To start first means to 
be on time” reflects the modern concept of an innovative 
company”, the Chairperson of the Supervisory Board Dimitar 
Tsotsorkov said.  

“We were the first in the Bulgarian heavy industry who 
implemented an Integrated Management System. In 1999, we 
introduced the first ISO 9 001 Quality Management Standard 
in Bulgarian mining industry, in 2002 - the first in the country ISO 
14 001 Environmental Protection Standard and in 2003 - OHSAS 
18 001 Occupational Safety and Health Standard which was 

again the first in Bulgarian mining”, the Executive Director of 
Assarel-Medet JSC eng. Delcho Nikolov underlined. 

The company unconditionally observes the emission 
restrictions on all environmental protection indices in 
compliance with the European and Bulgarian standard 
requirements. Assarel-Medet JSC provides more than 90 % of 
the taxes to the republican budget paid by all the companies 
in the municipality, more than 70% of the revenues from local 
taxes and fees and more than 30% of all the revenues to the 
budget of Panagyurishte Municipality.  Assarel-Medet JSC is 
the biggest employer, taxpayer and contributor in the district 
of Pazardhik. About 1,200 workers and specialists are employed 
by the company and about 400 people work in its subsidiaries.  

  “Our company has been awarded three times with 
the Investor of the Year prize by the Bulgarian Investment 
Company. In 2016, the Confederation of Employers and 
Industrialists in Bulgaria honored us for our overall contribution 
to Bulgarian economy”,  the Chairperson of the Supervisory 
Board Dimitar Tsotsorkov mentioned just a part of the 
company’s achievements. 

“After the privatization, we have implemented investment 
projects amounting to more than 1 billion BGN under 
seven sustainable development programs as more than 87 
million BGN of this investment was spent on environmental 
protection.  We have at our disposal three water treatment 
plants - for mine waters, drainage waters and waste domestic 
waters”, the Executive Director eng. Delcho Nikolov added. 

Not surprisingly, Assarel-Medet JSC has been awarded 
four times with occupational safety and health and 
environmental protection prizes by the Bulgarian Chamber 
of Mining and Geology and five times with the corporate 
responsibility prize. According to a conducted poll, the 
company is the most preferred employer in Bulgarian mining 
industry due to its high payment standards, occupational 
labor conditions and social benefits. 



Успешните компании / The successful companies40

Àóðóáèñ å âîäåùà ìåæäóíàðîäíà ãðóïà 
çà ïðîèçâîäñòâî íà ìåä è äðóãè öâåòíè ìåòàëè 
è ñâåòîâåí ëèäåð â ðåöèêëèðàíåòî íà ìåäíè 
îòïàäúöè. Çàâîäúò íè â Áúëãàðèÿ å ðàçïîëîæåí 
â Ñðåäíîãîðèåòî è å ñòðóêòóðîîïðåäåëÿù çà 
èêîíîìèêàòà íà ñòðàíàòà. Íèå ñìå íàé-ãîëå-
ìèÿò ïðîèçâîäèòåë íà ìåä â Þãîèçòî÷íà Åâðî-
ïà è âòîðàòà ïî ãîëåìèíà êîìïàíèÿ â Áúëãàðèÿ 
êàòî ðàçìåð íà ãîäèøíèòå ïðèõîäè. Ðåàëèçè-
ðàìå çíà÷èòåëíà ÷àñò îò èçíîñà íà ñòðàíà-
òà ñ ïðèíîñ â ðàñòåæà íà áðóòíèÿ âúòðåøåí 
ïðîäóêò. Èíâåñòèöèèòå íè â ìîäåðíèçàöèÿ íà 
ïðîèçâîäñòâîòî è îïàçâàíå íà îêîëíàòà ñðåäà 
íàäõâúðëÿò 1.2 ìèëèàðäà ëåâà. Ïðîäóêòèòå íè 
íàìèðàò øèðîêî ïðèëîæåíèå â åëåêòðîíèêàòà, 
åíåðãåòèêàòà, àâòîìîáèëîñòðîåíåòî, õèìè÷å-
ñêàòà èíäóñòðèÿ è ñòðîèòåëñòâîòî.

Íàòðóïàíèÿò îïèò, çàäúëáî÷åíàòà åêñïåðòè-
çà, ïðèåìñòâåíîñòòà è óâàæåíèåòî êúì òðàäè-
öèèòå íè ïîìàãàò âèíàãè äà ìèñëèì â ïåðñïåê-
òèâà. Ãðèæàòà êúì îêîëíàòà ñðåäà, ñîöèàëíàòà 
îòãîâîðíîñò è äúëãîãîäèøíîòî ïàðòíüîðñòâî ñ 
îáùíîñòèòå ñà ÷àñò îò îáùèÿ íè ñòðåìåæ çà ïðîñïåðèòåòà è 
äîáðóâàíåòî íà Áúëãàðèÿ.

Ïðåç 2018 ãîäèíà îòáåëÿçâàìå 60 ãîäèíè îò ñúçäàâàíåòî 
íà ìåäîäîáèâíèÿ çàâîä â Ñðåäíîãîðèåòî. 

Âîäèì ñå îò ïðèíöèïèòå çà îòãîâîðíîñò, óâàæåíèå è ïåðñ-
ïåêòèâà. Îòãîâîðíîñò, çàùîòî êàòî âîäåùà êîìïàíèÿ ñìå 
äëúæíè äà çàäàâàìå ñòàíäàðòè íå ñàìî â ìåòàëóðãè÷íèÿ ñåê-
òîð, à â èíäóñòðèÿòà êàòî öÿëî. Íå ñìå çàòâîðåíà ñèñòåìà è 
âÿðâàìå, ÷å âèñîêîòî íèâî íà ôèðìåíà êóëòóðà äàâà ñâîåòî 
îòðàæåíèå íàâúí. Óâàæåíèå, çàùîòî õîðàòà, êîèòî ðàáîòÿò 

ïðè íàñ, ñà íàé-ãîëåìèÿò íè êàïèòàë. Ïåðñïåêòèâà, çàùîòî 
ñìå ñòðàòåãè÷åñêè èíâåñòèòîð è ïî îòíîøåíèå íà ñëóæèòå-
ëèòå ñè.

Âñÿêà ãîäèíà îñúùåñòâÿâàìå ðåäèöà ïðîåêòè íà íàöèî-
íàëíî è ìåñòíî íèâî â ïîäêðåïà íà îáðàçîâàíèåòî, êóëòóðà-
òà è çäðàâîñëîâíèÿ íà÷èí íà æèâîò. Ïðåç 2017 ã. ñòàðòèðàõìå 
è ïðîåêò çà äóàëíî îáó÷åíèå â Ñðåäíîãîðèåòî â äîïúëíåíèå 
êúì òðàäèöèîííàòà íè ïîäêðåïà çà ó÷èëèùàòà îò ðåãèîíà. 
Òàêà íàäãðàæäàìå ïðàêòèêàíòñêàòà íè ïðîãðàìà è ðàçøèðÿ-
âàìå âúçìîæíîñòèòå çà ïðîôåñèîíàëíà ïîäãîòîâêà íà ìëà-
äèòå õîðà.

АУРУБИС БЪЛГАРИЯ АД

2070 ПИРДОП, 

ИНДУСТРИАЛНА ЗОНА

+359 728 6 23 03

+359 728 6 26 36

info.pirdop@aurubis.com

Медното сърце на българия: 
60 години по-късно
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The Copper Heart of Bulgaria: 
60 Years Later

Aurubis Group is a leading international producer of copper 
and other non-ferrous metals and a world leader in copper 
recycling. Our plant in Bulgaria is located in Srednogorie and 
is of structural importance to country‘s economy. We are the 
largest copper producer in Southeastern Europe and the 
second largest company in Bulgaria in terms of revenue. Our 
operations contribute to the GDP growth by realizing significant 
part of country’s export. Our investments in modernization of 
production and environmental protection 
exceed 1.2 billion leva so far. Our products are 
widely used in electronics, energy, automotive, 
chemical industry and construction.

Accumulated experience, in-depth 
expertise, continuity and respect to traditions 
help us to always think in perspective. 
Environmental care, social responsibility and 
long-standing partnership with communities 
are part of our common drive for the prosperity 
and well-being of Bulgaria.

In 2018 we mark 60 years since the 
establishment of the copper plant in the 
Srednogorie region.

We are guided by the principles of 
responsibility, respect and prospect. 
Responsibility because as a leading company, 
we are obliged to set standards not only in the 
metallurgical sector but in the industry as a 
whole. We are not a closed system and we 
believe that the high level of corporate culture 
reflects its outward appearance. Respect, 
because the people who work with us are 
our greatest capital. Perspective because we 

strategically invest in our employees as well.

Each year we carry out a number of projects at national 
and regional level to support education, culture and a 
healthy lifestyle. In 2017, we launched a dual education 
project in the Srednogorie in addition to our traditional 
support for the schools in the region. This is how we build on 
our apprentice program and extend the opportunities for 
professional training of they young people.



younow

The bank that cares for

Yes, we care - with our strictly individual 

approach we offer products based on 

three principles: promptness, flexibility 

and innovativity



future
Because our modern financial solutions 

have three interrelated priorities: green, 

social and sustainable banking

The bank that cares for

the

www.bacb.bg



Áàíêà ÄÑÊ - 
íàäåæäåí ïàðòíüîð íà áèçíåñà

DSK Bank - 
a reliable partner for businesses

Банка ДСК е утвърден лидер в банкирането на дребно 
и надежден партньор на бизнеса в България. Обслужва 
над три милиона клиенти в най-голямата и постоянно мо-
дернизираща се клонова мрежа в страната. 

Банката осигурява висококвалифицирано обслужване 
в специализираните Бизнес центрове за обслужване на 
малки и средни предприятия и корпоративни клиенти, в 
които те получават финансови решения, съобразени със 
спецификата на съответния бизнес.

Банка ДСК се отличава с прилагания гъвкав подход за 
финансиране на бизнес клиенти, включително земедел-
ски производители и стартиращи фирми, различни бе-
нефициенти по грантови схеми и мерки по програми на 
Европейския съюз. Банката предлага  атрактивни условия, 
които отговарят на очакванията на бизнес клиентите с цел 
изпълнение на заложени плановете за развитие, модер-

низиране и повишаване на конкурентоспособността им.

Банка ДСК активно работи и с гаранционните схеми 

на Национален гаранционен фонд ЕАД и Европейския 

инвестиционен фонд, чрез които предлага финансиране 

при облекчени изисквания за обезпечаване на кредити.

В съответствие с динамичното развитие на финансо-

вия пазар, Банка ДСК разработва и прилага иновативни 

технологии при обслужване на бизнес клиенти чрез им-

плементиране на нови продукти и алтернативни канали за 

обслужване. С цел повишаване качеството и бързината 

на обслужване и удовлетвореността на клиентите, банка-

та дигитализира и модернизира процеса на обслужване. 

Сред основните приоритети на Банка ДСК е оказване 

подкрепа за развитието на бизнеса на клиентите с цел 

изграждане на дългосрочно партньорство.

DSK Bank is an established leader in retail banking and 
a reliable partner for businesses in Bulgaria. It serves more 
than three million customers at the biggest and constantly 
modernizing branch network in the country. 

The Bank ensures high quality service in the specialized 
Business Centres for SMEs and Corporate Customers 

where they are offered financial solutions according 
to the specificity of the respective business.

DSK Bank is distinguished for its flexible 
approach for financing business customers, 

including farmers and start-ups, different 
beneficiaries under grant schemes 

of the European Union. The 
Bank offers attractive 

conditions that 
m e e t 

business 

customers‘ expectations for implementing their laid 
down business plans, modernizing and increasing their 
competitiveness.

DSK Bank works actively with the guarantee schemes 
of the National Guarantee Fund EAD and the European 
Investment Fund, and through them, it offers financing 
under favourable requirements for collaterals.

In accordance with the dynamic development of 
the financial market, DSK Bank develops and applies 
innovations for its business customers through the 
introduction of new products and alternative service 
channels. The Bank digitalizes and modernizes its service 
process in order to improve its service quality and increase 
the customers‘ satisfaction. 

Among the main priorities of Bank DSK is to support 
the development of its customers’ businesses in order to 
establish long-term partnerships. 

Áàíêà ÄÑÊ
Áúëãàðèÿ, Ñîôèÿ 1036
óë. “Ìîñêîâñêà” 19

Êîë öåíòúð 0700 1 375

DSK Bank
Bulgaria, Sofia 1036
19 Moskovska Str.

Call centre: 0700 1 375
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BILLA България – 
приятел на клиентите

BILLA Bulgaria – customers’ friend

Ïðåç 2000 ã. ó íàñ ñòúïâà ïúðâàòà ìåæäóíàðîäíà 
òúðãîâñêà âåðèãà ñóïåðìàðêåòè - BILLA. Çà 17 ãîäè-
íè êîìïàíèÿòà èçãðàäè íàä 100 ìàãàçèíà â 37 ãðàäà 
è ñå íàëîæè êàòî ëþáèìî ìÿñòî çà ïàçàðóâàíå íà 
áúëãàðèòå*. Îñíîâåí ïðèîðèòåò íà BILLA å äà ïðåä-
ëàãà íà êëèåíòèòå ñè êà÷åñòâåíè è ðàçíîîáðàçíè 

ïðîäóêòè - ïëîäîâå è çåëåí÷óöè, 
îòãëåäàíè â íàä 150 ãðàäèíè â 
Áúëãàðèÿ ñ ïîäêðåïàòà íà BILLA 
åêñïåðòè; òîïëè ÿñòèÿ, ïðèãîòâå-
íè ïî çäðàâîñëîâåí íà÷èí áåç 
ïúðæåíå; õëÿá, èçïå÷åí íà âñåêè 
30 ìèíóòè îò BILLA ïåêàðè, ñåðòè-

ôèöèðàíè îò ÌÎÍ; ïðÿñíî ìåñî ñ äîêàçàí ïðîèç-
õîä è äåëèêàòåñè. 

Êîìïàíèÿòà ñå ñòðåìè äà ïîääúðæà âèñîêî íèâî 
íà îáñëóæâàíå è äà ïðåâðúùà ïàçàðóâàíåòî â ïðè-
ÿòíî èçæèâÿâàíå. Çàòîâà íå å èçíåíàäà, ÷å BILLA å 
ïúðâàòà òúðãîâñêà âåðèãà ó íàñ ñ ïðåñòèæíîòî îò-

ëè÷èå “Ïðèÿòåë íà êëèåíòèòå”, ñïîðåä íåçàâèñèìî 
ïðîó÷âàíå íà îðãàíèçàöèÿòà ICERTIAS. 

 Êîìïàíèÿòà å íå ñàìî ïðèÿòåë íà êëèåíòèòå, íî 
è öåíåí ïàðòíüîð íà îðãàíèçàöèè êàòî Á×Ê, Ôîíäà-
öèÿ “Èñêàì áåáå”, SOS Äåòñêè ñåëèùà è Ñúþç íà 
ñëåïèòå â Áúëãàðèÿ, ñ êîèòî ðàáîòè äúëãîñðî÷íî ïî 
çíà÷èìè ïðîåêòè. 

Çà âåðèãàòà å âàæíî íå ïðîñòî äà èíâåñòèðà â 
ïðîäóêòèòå è óñëóãèòå ñè, íî è äà äîïðèíàñÿ çà ðàç-
ðåøàâàíåòî íà ñîöèàëíè ïðîáëåìè. BILLA å åäèí-
ñòâåíàòà êîìïàíèÿ â ðèòåéë ñåêòîðà ó íàñ, êîÿòî â 
äâå ïîðåäíè ãîäèíè èçäàâà Äîêëàä ïî êîðïîðàòèâ-
íà îòãîâîðíîñò, îò÷èòàù ïîñòèæåíèÿòà é ïî îòíî-
øåíèå íà ïðîäóêòèòå, îêîëíàòà ñðåäà, ñëóæèòåëèòå 
è îáùåñòâîòî.

*Ñïîðåä åäèíñòâåíàòà ïîòðåáèòåëñêà êëàñà-
öèÿ ó íàñ “ËÞÁÈÌÈÒÅ ÌÀÐÊÈ” 2017

In 2000, BILLA became the first international 
supermarket retail chain in Bulgaria. For 17 years, 
the company has developed a network of more 
than 100 stores in 37 cities and has established itself 
as Bulgarians’ most favorite shopping chain*. BILLA’s 
key priority is to offer quality and diverse products - 
fruit and vegetables, grown in more than 150 gardens 
in Bulgaria with the support of BILLA experts; dishes, 
prepared in a healthy way without frying; bread, 
baked every 30 minutes by BILLA bakers, certified by 
the Ministry of Education; fresh meat of proven origin 
and delicacies. The company strives to maintain high 
level of service and to turn shopping into a pleasant 
experience. It is not a surprise that BILLA is the first retail 
chain in Bulgaria to win the prestigious Customers’ 
Friend award - a result of an independent study of 
ICERTIAS organization. 

The company is not only customers’ friend, but also 

a valuable partner of NGOs such as Bulgarian Red 
Cross, “I want a baby” foundation, SOS Children’s 
Villages and Union of the blind, with which it develops 
long-term projects. 

The retail chain’s goal is not only to invest in 
products and services, but 
also to solve serious social 
problems. BILLA is the one and 
only company in the retail 
sector in Bulgaria to issue a CSR 
report in two consecutive years, 
summarizing its achievements, 
related to products, environment, employees and 
society.

*According to the one and only consumer rate in 
Bulgaria “LOVE MARKS” 2017

бул. „България” 55 
тел: 02/818 8 100

www.billa.bg

55 Bulgaria blvd. 
tel: 02/818 8 100

www.billa.bg
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Модерният пристанищен оператор
“ÁÌÔ Ïîðò Áóðãàñ” ÅÀÄ å ÷àñòåí ïðèñòàíèùåí îïå-

ðàòîð íà òåðìèíàë “Áóðãàñ Èçòîê II” è òåðìèíàë “Áóðãàñ 
Çàïàä”, ÷àñòè îò Ïðèñòàíèùå çà îáùåñòâåí òðàíñïîðò ñ 
íàöèîíàëíî çíà÷åíèå Áóðãàñ, ïðåäîñòàâåíè ñ êîíöåñè-
îííè äîãîâîðè, ñúîòâåòíî îò 2012 ã. è 2013 ã. Ðàçâèòèåòî íà 
ñúâðåìåííè êîíöåïöèè çà ïðèñòàíèùíè äåéíîñòè è óñëóãè 
å íàé-âèñîê ïðèîðèòåò çà óïðàâëåíèåòî íà ÁÌÔ Ïîðò Áóð-
ãàñ. Îò 2012 ã. äî 2017 ã. áëèçî 70 ìëí. åâðî ñà âëîæåíè â 
ðåõàáèëèòàöèÿ íà ñúùåñòâóâàùàòà èíôðàñòðóêòóðà è ìî-
äåðíèçàöèÿ íà ìåõàíèçàöèÿòà. 

Ìåñòîïîëîæåíèåòî íà äâàòà 
òåðìèíàëà îáóñëàâÿ îòëè÷åí ëî-
ãèñòè÷åí ïîòåíöèàë: 

• áëèçî äî îñíîâíè ìåæäóíà-
ðîäíè òúðãîâñêè ëèíèè

• äîáðà âðúçêà ñ âúòðåøíîñòòà 
íà ñòðàíàòà ÷ðåç ìîäåðíà ìàãèñ-
òðàëà è æåëåçîïúòíè ëèíèè

• öåëîãîäèøíà íàâèãàöèÿ è áåç 
ìîðñêè îãðàíè÷åíèÿ

• ìàêñèìàëíî ãàçåíå äî 14,6 ì 
ïîçâîëÿâà ïðèåìàíåòî íà êîðàáè 
òèï Panamax

•íàé-áëèçêîòî äúëáîêîâîäíî 
ïðèñòàíèùå äî Áîñôîðà - ïðåòî-
âàðåí ïîòåíöèàë 

Ãîëÿìàòà äèíàìèêà íà ïàçàðà 
íà òîâàðè íàëàãà íà êîìïàíèÿòà ãúâêàâîñò â ïðèâëè÷àíåòî 
íà íîâè êëèåíòè è ïðè çàïàçâàíåòî íà íàñòîÿùèòå. Ñúâ-
ìåñòíî ñ êëèåíòèòå ñè ÁÌÔ Ïîðò Áóðãàñ ðàçðàáîòâà ñú-
âðåìåííè òåõíîëîãèè çà îáðàáîòêà íà òîâàðè. Â ðåçóëòàò 
íà òàçè ïîëèòèêà íà óïðàâëåíèå Ïîðòúò äíåñ ðàçïîëàãà ñ 
íÿêîëêî ñïåöèàëèçèðàíè òåðìèíàëà:

• Òåðìèíàë çà ðàçòîâàðâàíå íà ÂÂÃ - åäèíñòâåíîòî çà 
Áúëãàðèÿ ñïåöèàëèçèðàíî ìîðñêî ñúîðúæåíèå çà îáðà-
áîòêà íà âòå÷íåíè âúãëåâîäîðîäíè ãàçîâå

• Ñèëîçåí êîìïëåêñ ñ îáù êàïàöèòåò 83 000 êóá.ì. çúð-
íî, êîéòî ïðåäîñòàâÿ òîâàðåíå íà çúðíîâîçè òèï Ïàíà-
ìàêñ

• Òåõíîëîãè÷íè ñúîðúæåíèÿ çà ìåäåí êîíöåíòðàò, êîéòî 
ïðåäëàãà íàé-ñúâðåìåííà  åêîëîãîñúîáðàçíà òåõíîëîãèÿ 
íà îáðàáîòêà è ïîêðèò ñêëàä ñ ïëîù 6 000 êâ. ì.  

• Ñïåöèàëèçèðàí òåðìèíàë çà ñÿðíà êèñåëèíà  ñ êà-
ïàöèòåò íà ñúõðàíåíèå 50 000 òîíà. Ñ òîçè òåðìèíàë ñå 
ïðèâëå÷å íàïúëíî íîâ òîâàð ñ ãàðàíòèðàíè ìèíèìàëíè 
ãîäèøíè îáåìè îò 1 ìëí. òîíà.

• Êîíòåéíåðåí òåðìèíàë ñ 
35% ðúñò â áðîÿ îáðàáîòåíè 
TEU çà ïåðèîä îò 4 ãîäèíè.

• Íîâîïîñòðîåí  Ðî-Ðî 
òåðìèíàë ñ 3 íîâè êîðàáíè 
ìåñòà è íàïúëíî âúçñòàíîâå-
íà ñêëàäîâà ïëîù îò 100 000 
êâ.ì

Â ÁÌÔ Ïîðò Áóðãàñ ðàáî-
òÿò íàä 840 ÷îâåêà. Äðóæå-
ñòâîòî ðàçïîëàãà ñ Öåíòúð çà 
ïðîôåñèîíàëíî îáó÷åíèå, â 
êîéòî ñå èçâúðøâà íà÷àëíà 
ïðîôåñèîíàëíà êâàëèôèêà-
öèÿ, ïðåêâàëèôèêàöèÿ è ïî-
âèøàâàíå íà êâàëèôèêàöèÿòà 
íà êàäðèòå. 

Â ñòðåìåæà ñè äà îòêëèêíå íà íóæäèòå è î÷àêâàíèÿòà 
íà ñâîèòå êëèåíòè, ÁÌÔ Ïîðò Áóðãàñ ïîñòîÿííî ðàçøèðÿ-
âà îáõâàòà è êà÷åñòâîòî íà óñëóãèòå, êîèòî ïðåäëàãà.  Êàòî 
ïðèñòàíèùåí îïåðàòîð, ÁÌÔ Ïîðò Áóðãàñ å àíãàæèðàí ñ 
èçïúëíåíèåòî íà ïðåäîñòàâåíèòå äåéíîñòè ïî åêîëîãè÷íî 
è ñîöèàëíî îòãîâîðåí íà÷èí è â ñúîòâåòñòâèå ñ ïðèëîæè-
ìîòî íàöèîíàëíî è åâðîïåéñêî çàêîíîäàòåëñòâî, ðåäèöà 
ìåæäóíàðîäíè êîíâåíöèè /íàïð. ISPS Code/, ïðîòîêîëè è 
ñòàíäàðòè. 

БМФ Порт Бургас ЕАД
Ул. „Княз Ал. Батенберг” 1

8000 Бургас
Тел.: +359 56 898 612

Факс: +359 56 898 613

BMF Port Burgas EAD
Knyaz Alexander Battenberg 

Street 1, 8000 Burgas
Phone: +359 56 898 612

Fax: +359 56 898 613
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The modern port operator
BMF Port Burgas is a private port operator of Port Terminal 

“Burgas East 2” and Port Terminal “Burgas West” - parts of 
national public Port Burgas, granted with concession contracts 
respectively dated 2012 and 2013. The development of 
modern concepts of port activities and services is the highest 
priority for the management of BMF Port Burgas. Since 
2012 till 2017 roughly 70 million euros have been invested in 
rehabilitation of the existing infrastructure and modernization 
of the equipment.

The location of the two terminals determines excellent 
logistic potential:

• close to main 
international tradelines

• good connection with 
the hinterland by modern 
highway /Burgas - Plovdiv - 
Sofia/ and railways  

• all year navigation and 
no nautical restrictions

• maximum draft of 
14.6m allows the receiving 
of Panamax vessels

• the nearest deep-
sea port to Bosphorus - 
transshipment potential

The high dynamics of the 
freight market places the company with flexibility in attracting 
new customers and keeping the current. Together with its 
clients BMF Port Burgas develops advanced technologies for 
cargo handling. As a result of this management policy BMF 
Port Burgas now relies on several specialized terminals: 

• LPG Terminal -  the only Sea Port Terminal for discharging 
LPG in Bulgaria 

• Silo complex with a total capacity of 83,000 cub.m. of 
grain that ensures loading onto Panamax grain vessels

• Technological port facilities and warehouse for 
unloading copper concentrate which ensures state-of-the-art 
environment friendly handling and indoors storage on 6,000 
sq.m.

• Specialized terminal for treatment and storage of sulfuric 
acid with total capacity of 50,000 tons. This terminal alone 
attracted new cargo with guaranteed annual volumes of 1 
000 000 t.

• Container terminal with 35% increase in the number of 
processed TEUs for a period of 4 years.

• Newly 
c o n s t r u c t e d 
specialized Ro-
Ro terminal with 
3 berths and fully 
r e h a b i l i t a t e d 
storage area of 100 
000 sq.m at the rear.

At “BMF Port 
Burgas” work more 
than 840 people. 
The company has a 
Vocational Training 
Center, where the 
initial professional 
qualification, re-
qualification and 

qualification of the personnel are carried out.

In an effort to meet the needs and expectations of its clients, 
BMF Port Burgas is constantly expanding the scope and quality 
of the services it offers. As a port operator, BMF Port Burgas is 
committed to the implementation of the provided activities 
in an environmentally and socially responsible manner and 
in accordance with the applicable national and European 
legislation, a number of international conventions (eg. ISPS 
Code /, Protocols and Standards.
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Kmeta.bg - порталът
на българските общини

Ïîðòàëúò íà áúëãàðñêèòå îáùèíè Kmeta.bg å åäíà îò íàé-
áúðçî ðàçâèâàùèòå ñå ìåäèéíè ãðóïè â Áúëãàðèÿ. Òÿ å åäèí-
ñòâåíàòà íàöèîíàëíà ìåäèÿ, ïîñâåòåíà íà ìåñòíàòà âëàñò. 
Íåèí èçäàòåë å “Áðàíä Ìåäèÿ Áúëãàðèÿ”.

Íàøèòå èçäàíèÿ ïðåäñòàâÿò â äåòàéëè ðàáîòàòà íà âñè÷êè-
òå 265 îáùèíè â Áúëãàðèÿ, â êîèòî ðàáîòÿò íàä 120 000 äóøè 
îò îáùèíñêàòà è îáëàñòíàòà àäìèíèñòðàöèÿ. Ðàçïîëàãàìå ñ 
ìðåæà îò êîðåñïîíäåíòè, îáõâàùàùà òåðèòîðèÿòà íà öÿëàòà 
ñòðàíà.

Ñàéòúò Kmeta.bg å ëåñíîäîñòúïåí íà÷èí âñåêè äà íàó÷è çà 
ïîñòèæåíèÿòà êàêòî íà ãîëåìèòå ãðàäîâå, òàêà è íà íàé-ìàëêè-
òå íàñåëåíè ìåñòà. Òîé ñúùåñòâóâà îò åñåíòà íà 2012 ã., êàòî 
ñòàðòèðà â Äåíÿ íà áúëãàðñêàòà îáùèíà - 12 
îêòîìâðè 2012 ã.

Âñÿêà îáùèíà å ïðåäñòàâåíà â ïîðòàëà 
ñúñ ñîáñòâåíà ïîäñòðàíèöà, â êîÿòî îñâåí 
âîäåùèòå íîâèíè, ñà îïèñàíè çàáåëåæèòåë-
íîñòèòå é, âúçìîæíîñòèòå çà èíâåñòèöèè, ïðî-
åêòèòå, ïî êîèòî ðàáîòè îáùèíñêàòà àäìèíè-
ñòðàöèÿ, êàêòî è ïðåäñòàâÿíå íà êìåòà.

Ñàéòúò áå îòëè÷åí ñúñ ñïåöèàëíàòà íà-
ãðàäà íà ìåæäóíàðîäíèÿ ìåäèåí ôåñòèâàë 
Mediamixx 2013 ñ íàãðàäà çà æóðíàëèñòèêà â 
îáëàñòòà “Â ïîäêðåïà íà áúëãàðñêèòå îáùè-
íè” íà öåðåìîíèÿòà ïî âðú÷âàíå íà 
øåñòèòå æóðíàëèñòè÷åñêè íàãðàäè 
íà Àãåíöèÿ çà ïóáëè÷íè êîìóíèêàöèè 
VIP Media Awards 2016. Kmeta.bg ïî-
ëó÷è è íàãðàäà “Ìåäèÿ íà îáùèíèòå” 
íà Ñäðóæåíèåòî íà áúëãàðñêèòå îá-
ùèíè 2016.

Çà ñâîèòå ìàëêî ïîâå÷å îò 5 ãîäè-
íè ñúùåñòâóâàíå Kmeta.bg óñïÿ äà ñå 
ïðåâúðíå â åäèí îò íàé-÷åòåíèòå èí-
ôîðìàöèîííè ïîðòàëè íà òåðèòîðèÿòà 
íà Áúëãàðèÿ, ñ áëèçî íàä ìèëèîí ÷èòàòå-
ëè åæåìåñå÷íî.

Íàä 500 000 äóøè îòêðèâàò ñâîÿòà íî-
âèíà ïðåç 30-òå ðåãèîíàëíè Facebook 

ñòðàíèöè “Ìîÿò ãðàä å ...”.

Îùå 150 000 ÷èòàòåëè î÷àêâàò âñåêè ìåñåö åäèíñòâåíèÿ 
áåçïëàòåí âåñòíèê íà Áúëãàðèÿ Kmeta.bg, êîéòî äîñòèãà äî 
âñÿêà åäíà òî÷êà íà ñòðàíàòà. Ñúçäàäåí ïðåç þíè 2015 ã., òîé 
âå÷å ïîâå÷å îò 2 ãîäèíè óñïåøíî ïðåäñòàâÿ äåéíîñòòà íà áúë-
ãàðñêèòå ìåñòíè àäìèíèñòðàöèè.

Kmeta.bg  îðãàíèçèðà åäèíñòâåíèòå ïðåñòèæíè êîíêóðñè 
íà òåðèòîðèÿòà íà Áúëãàðèÿ “Êìåò íà ìåñåöà” è “Êìåò íà ãî-
äèíàòà”, â êîèòî îòëè÷àâà çàñëóæèëèòå ãðàäîíà÷àëíèöè è òàêà 
äàâà òðèáóíà çà äîáðèòå ïðàêòèêè íà ìåñòíàòà âëàñò.

Çà ãðàäîíà÷àëíèöèòå êîíêóðñúò “Êìåò íà ãîäèíàòà” å ïî-
ëåçåí íàé-âå÷å ñ òîâà, ÷å çàñèëâà êîí-
êóðåíöèÿòà ìåæäó òÿõ. Íà ñïåöèàëíî 
ñúçäàäåíàòà çà íàöèîíàëíèÿ êîíêóðñ 
ïëàòôîðìà - kmetnagodinata.bg, áúëãà-
ðèòå ãëàñóâàò è òàêà èçðàçÿâàò ãðàæäàí-
ñêàòà ñè ïîçèöèÿ è ïîñòàâÿò âñÿêà ãîäèíà 
îöåíêà íà ðàáîòàòà íà êìåòîâåòå è òåõ-
íèòå åêèïè.

Çà òåçè ïåò ãîäèíè êîíêóðñúò “Êìåò íà 
ãîäèíàòà” ñå ïðåâúðíà âúâ âàæåí ìîñò 
ìåæäó ìåñòíàòà âëàñò, èíñòèòóöèèòå â 
ñòðàíàòà è ãðàæäàíèòå. È íåùî ïî-âà-

æíî - ñòàíà ïëàòôîðìà íå ñàìî 
çà ñúñòåçàíèå ìåæäó ñàìèòå êìå-
òîâå. Ïðåâúðíà ñå â ñðåäèùå íà 
èäåè çà ïðîìÿíà íà æèçíåíàòà 
ñðåäà íà âñåêè åäèí áúëãàðñêè 
ãðàæäàíèí. Êîíêóðñúò âå÷å å åäíà 
íåôîðìàëíà ìðåæà îò ìåñòíè èí-
ñòèòóöèè è âëàñòè, êîÿòî ïîçâîëÿâà 
íà ãðàäîâåòå äà îáìåíÿò äîáðè 
ïðàêòèêè, äà ïîêàçâàò òîâà, êîåòî ñà 
íàïðàâèëè, è äà ðàçêàçâàò çà ñâîèòå 
ïðåäèìñòâà è ïîñòèæåíèÿ.  

Êîíêóðñúò “Êìåò íà ãîäèíàòà” å 
óíèêàëíà èíèöèàòèâà, êîÿòî ñòàðòè-
ðà â Áúëãàðèÿ è ñêîðî ùå èçëåçå îò 
ïðåäåëèòå íà ñòðàíàòà íè.

office@kmeta.bg

www.kmeta.bg

Сайтът Kmeta.bg е 
леснодостъпен начин 

всеки да научи за 
постиженията както 
на големите градове, 

така и на най-малките 
населени места
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ПРОМЕНИ В 

НАРЕДБИ ЗА 

ПО-ЧИСТ МОРСКИ 

ТУРИЗЪМ

НАБОР 85 – 

СПАСИТЕЛИТЕ 

НА ПЛАЖА

ВАРНА Е ЗА 

ПРИМЕР С ФОНД 

„ДЪЛГО ЛЯТО“

Български градове и села стават 

декор за родни и чуждестранни фил-

ми и сериали. Най-новата 12-епи-

зодна сага ще се снима в Смолян и 

региона. Екипът на Евтим Милошев 

и Любо Нейков стъпва в Родопите в 

средата на юли за най-новата си про-

дукция - „Дяволското гърло“. Хора-

та им огледаха кабинетите на кмета 

и губернатора, както и подземните 

етажи на общината за евентуални 

локации за снимки на кримисериала. 

Родопчани чакат с нетърпение ки-

наджиите, за да се докоснат до звез-

дите и евентуално да се включат като 

статисти в лентата.

Родните градове пазят забавни и 

любопитни спомени от последните 

проекти на българските продуценти 

и режисьори, както и ленти, снимани 

през годините. Кюстендилци си раз-

познават дворовете и асмите в кадри 

от „Каръци“, русенци – емблематични 

сгради в „Шменти капели: Легендата“, 

варненци – улици от „Васко да Гама“ и 

„Бензин“.

В Сапарева баня пък чакат това 

лято Антонио Бандерас.
            .  

      
       

 

Градовете пазят тайни 

от хитови филми
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ВСЯКА ОБЩИНА С 
НЯКОЛКО ОСНОВИ 
ЗА ТАКСА „СМЕТ“

ЗАБАВАЧКИТЕ 
В КЪРДЖАЛИ 
С 3D РИСУНКИ

       ,            

 –             

Треска за Големия финална „Кмет на годината“

COMING SOON...

The portal of the European municipalities

Оспорвана надпревара за „Кмет на годината“ тече със старта на конкур-са от 1 октомври. Граждани от цялата страна дават оценка на работата на градоначалниците през 2017 г. в 10 категории. Хората имат свободата да гласуват на kmetnagodinata.bg както за своите управници, така и за всички, които са им направили впечатление с проектите и инициативите си. Вотът на народа ще посочи петимата кметове, събрали най-много гласове в раздели-те за малка, средна и голяма община на 12 октомври. От следващия ден ще започне вторият етап от гласуването. Така от 13 октомври, за 13 дни, ще бъ-дат избрани победителите в конкурса „Кмет на годината 2017“. Онлайн гла-суването в престижното състезание се организира за 5-а поредна година от единствената медия у нас, която сле-ди работата на всичките 265 общини в България – Портала на българските общини Kmeta.bg.
По традиция най-високо оценени-те от гражданите градоначалници ще бъдат отличени на официалната церемония. Победителите ще полу-чат специалните грамоти „Кмет на годината“ в деня след Димитровден в София Тех Парк. Пет чаровни дами ще украсят петата национал-на церемония – Радина Червенова и квартет Destiny.

СТОИЧКОВ И 
БАРСЕЛОНА С  ГЛАДИАТОРСКО ШОУ НА „БЕРОЕ“
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Kmeta.bg - the portal of 
the Bulgarian municipalities

The Portal of Bulgarian Municipalities Kmeta.bg is one of 
the fastest growing media groups in Bulgaria. It is the only 
national media devoted to local authorities. Its publisher is 
Brand Media Bulgaria. Our editions present in detail the work 
of all 265 municipalities in Bulgaria, employing over 120,000 
people from the municipal and regional administration. We 
have a network of correspondents covering the territory of 
the whole country.

Kmeta.bg is an easy way for everyone to learn about the 
achievements of both big cities and smaller settlements. It 
exists from the autumn of 2012, starting on the Day of the 
Bulgarian Municipality - 12 October 2012. Each municipality 
is represented in the portal with its own subpage, in which, 
besides the leading news, its landmarks, 
investment opportunities, 
projects under the 
municipal administration, 
as well as a presentation of 
the mayor are described.

The site was honored 
with the special prize 
at the Mediamixx 2013 
International Media Festival 
with a prize for journalism 
in the field “Supporting the 
Bulgarian Municipalities” at 
the ceremony for awarding 
the sixth prize-giving prizes of 
the VIP Media Awards 2016. 
Kmeta.bg received a prize 
“Media of the Municipalities” 
of the Association of Bulgarian 
Municipalities 2016.

For its 5 years of existence, Kmeta.
bg has become one of the most widely 
read information portals on the territory 
of Bulgaria, with nearly a million readers 
monthly. Over 500,000 people open their 
news on the 30 regional Facebook pages 

“My City Is ...”. Another 150 000 readers expect the only free 
newspaper of Bulgaria Kmeta.bg, which reaches every 
point of the country. Created in June 2015, he has been 
presenting the activities of Bulgarian local administrations 
for more than two years.

Kmeta.bg organizes the only prestigious contests on the 
territory of Bulgaria “Mayor of the Month” and “Mayor of the 
Year”, in which he distinguishes the deserving mayors and 
thus provides a platform for the good practices of the local 
authorities. For the mayors, the Mayor of the Year competition 
is particularly useful in boosting competition between them. 
At the kmetnagodinata.bg platform specially created for the 
national competition, the Bulgarians vote and thus express 

their civic position and 
evaluate annually the work of 
the mayors and their teams.

For the past five years, 
the “Mayor of the Year” 
competition has become an 
important bridge between 
local government, country 
institutions and citizens. More 
importantly, it has become 
a platform not only for a 
race between the mayors 
themselves. It has become a 
center of ideas for changing 
the living environment of 
every Bulgarian citizen. The 
competition is already an 
informal network of local 
institutions and authorities 
that allows cities to exchange 

good practices, show what they have 
done, and tell about their benefits and 
achievements.

The Mayor of the Year contest is a 
unique initiative that starts in Bulgaria 
and will soon be held abroad as well.

The website Kmeta.bg is 
an easy way for everyone 

to learn about the 
achievements of both the 
big and the smaller cities

landmarks, 
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The website Km

Десетки големи кръстове бдят 

над градове и села у нас. Хората 

заедно с кметове и бизнесмени 

събират средства, за да ги поста-

вят с вярата, че ще закрилят тях, 

близките им и родните им места. 

Най-големите кръстове са поставе-

ни в Благоевград и Сливен. Хората 

там се гордеят с тях. Те са високи 

по 33 метра – по метър за всяка от 

годините на Исус Христос.

Символите на вярата се издигат 

на хълмове. Има населени места у 

нас, които са оградени от 4 кръста 

– като Стара Загора например.

Разпятията се извисяват през 

последните години. За изработва-

нето и монтажа им хората събират 

по-бързо пари. А често след това 

довършват начинанието като вди-

гат и параклиси.

В навечерието на Голяма Богоро-

дица KMETA.bg реши да разкаже за 

символите на Христовата вяра, които 

българите в цялата страна поставиха 

над градовете и селата.

ИНВЕСТИТОРИ 

С ИНТЕРЕС КЪМ 

КЪРДЖАЛИ И 

ВИДИН

КАРНОБАТФЕСТ – 

СТАРИ ТРАДИЦИИ 

И МОДЕРНА 

КУЛТУРА

САРАЕВО ЩЕ 

СТАНЕ „УМЕН“ ГРАД

     
    

 
   

Кръстове бдят

над градове и села
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а се извисяват през 

години. За изработва-

ажа им хората събират 

ари. А често след това 

начинанието като вди-

лиси.

ерието на Голяма Богоро-

TA.bg реши да разкаже за 

на Христовата вяра, които 

в цялата страна поставиха 

вете и селата.

ЩЕ 

УМЕН“ ГРАДД

ела

ВИДИН ПРАЗНУВА 
НА ДИМИТРОВДЕН 
С QUEEN

ДА СМЕНИШ ПАРИЖ 
СЪС ЗВЕЗДИТЕ НА 
РОДОПИТЕ

 TheMayor.eu с конкурс „Кмет на Европа“ през 2018 г. в Брюксел
 Овации за победителите в „Кмет на годината“ 2017

 Маркула: Европа ще се обнови чрез партньорство на кметовете
 Велико Търново ще има нов градски център

 Кресна ще се възроди със „Струма“ и изворите
 Живко Тодоров: Мога да гледам хората свободно в очите

Стартира европейскиятпортал TheMayor.eu
Най-новият мащабен европей-ски проект тръгна от България – Порталът на европейските общини TheMayor.eu. Стартът му бе даден по време на петата годишна церемония за връчване на наградите „Кмет на годината“. Представители на Евро-пейската комисия, на Европейския парламент, български министри, кметове, представители на бизнеса присъстваха на грандиозното нача-ло на платформата, което бе дадено в „София Тех Парк“ на 27 октомври. „TheMayor.eu е новата и единстве-на платформа, която ще има за цел да обединява всичките европейски градове на територията на ЕС. Тя ще даде възможност за по-добра комуникация между местната власт, както и за по-добро информиране на европейските граждани за добрите 

практики, внедрени в общините“, обяви при представянето на проекта Боян Томов, председател на Сдру-жение „Евро Адванс“, основател на проекта TheMayor.eu и основател на Портала на българските общини Kmeta.bg. Той заедно с еврокомисар Мария Габриел, вицепрезидента на Европейския комитет на регионите Марку Маркула, председателя на Комисията по регионално развитие в ЕП Искра Михайлова и председа-теля на Националното сдружение на общините в Република България и кмет на Велико Търново Даниел Панов дадоха старта на най-новата инициатива, която събира в една платформа всичко за малките и го-леми населени места в Евросъюза.  Всичко за TheMayor.eu и „Кмет на годината“ 

АКТЬОР 
ПЪТЕШЕСТВЕНИК ВЪЗРАЖДА 
ДОЛНА МАЛИНА

   „   “ 2017,          Kmeta.bg

   „  “  ,   , 
       ,  

             

          TheMayor.eu
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VMware продължава да разширява 
бизнеса си в българия

VMware e ãëîáàëåí ëèäåð â ñôåðàòà íà îáëà÷íèòå èí-
ôðàñòðóêòóðè è òåõíîëîãèèòå çà áèçíåñ ìîáèëíîñò. Ïðåç 
2017 ã. îôèñúò â Ñîôèÿ îòáåëÿçâà óñïåøíî äåñåòèëåòèå íà 
áúëãàðñêèÿ ïàçàð, êàòî çà òîçè ïåðèîä VMware ðàçðàñòâà 
åêèïà ñè â ñòðàíàòà áëèçî ÷åòèðè ïúòè, ïðåâðúùàéêè ñå â 
åäèí îò íàé-ãîëåìèòå èíâåñòèòîðè â ÈÒ èíäóñòðèÿòà â ðå-
ãèîíà. VMware Áúëãàðèÿ å îñíîâåí õúá çà ðàçðàáîòêè è 
èíîâàöèè íà êîìïàíèÿòà â ðåãèîí ÅMEA (Åâðîïà, Áëèçêèÿ 
èçòîê è Àôðèêà) è å ñðåä òîï òðè êëþ÷îâè ñòðàòåãè÷åñêè 
ðàçâîéíè öåíòðîâå çà VMware â ñâåòîâåí ìàùàá. Êîìïà-
íèÿòà ïëàíèðà äà óäâîè êàïàöèòåòà ñè äî 1500 äóøè â ñëåä-
âàùèòå íÿêîëêî ãîäèíè.

 Åêñïåðòèçà íà ìåæäóíàðîäíî íèâî 

Ñïåöèàëèñòèòå â Ñîôèÿ ðàçïîëàãàò ñ áîãàòà åêñïåð-
òèçà â îáëàñòòà íà âèðòóàëèçàöèÿòà, óïðàâëåíèåòî è àâ-
òîìàòèçàöèÿòà íà âèðòóàëíè èíôðàñòðóêòóðè, âúçñòàíî-
âÿâàíå íà äàííè ïðè áåäñòâèå, àíàëèçèðàíå íà ãîëåìè 
ìàñèâè îò äàííè è äðóãè. Ñ ðàçíîðîäåí åêèï îò òàëàíòè îò 
íàä äåñåò íàöèîíàëíîñòè, â áúëãàðñêèÿ îôèñ ñå ñúçäàâàò 
êëþ÷îâè ïðîäóêòè è ðåøåíèÿ çà íóæäèòå íà íÿêîè îò íàé-
ãîëåìèòå ñâåòîâíè êîìïàíèè. Óñïåõúò íà ñúçäàäåíèÿ ïðåç 
2015 ã. öåíòúð çà ïðîôåñèîíàëíè ñîôòóåðíè óñëóãè è ïåð-
ñîíàëèçèðàíè ðåøåíèÿ (PSCoE) â Áúëãàðèÿ å åäèí îò ôàê-
òîðèòå çà äîáðèòå ðåçóëòàòè íà êîìïàíèÿòà â ðåãèîíà. 
Ñúùàòà ãîäèíà â Ñîôèÿ îòâàðÿ âðàòè è ëàáîðàòîðèÿ çà 

èíîâàöèè ñ ðàçâîéíà äåéíîñò â ñôåðàòà íà òåõíîëîãèèòå 
ñ îòâîðåí êîä (Open Source) è Èíòåðíåò íà íåùàòà (IoT). 
Ïðåç ãîäèíèòå êîìïàíèÿòà å îòëè÷àâàíà ñ ðåäèöà ïðåñ-
òèæíè ïðèçíàíèÿ îò êîíêóðñè íà Forbes, Computerworld, 
ÁÀÈÒ, WebIt è äðóãè çà ïîñòèæåíèÿ â îáëàñòòà íà èíîâàöè-
èòå, ðàçðàáîòâàíåòî íà ïðîäóêòè è ðàçâèòèåòî íà òàëàíòè.

 Èíâåñòèöèè â óñòîé÷èâî îáðàçîâàíèå 

VMware Áúëãàðèÿ àêòèâíî ðàçâèâà ñëåäâàùîòî ïîêî-
ëåíèå ÈÒ ñïåöèàëèñòè ÷ðåç ñúçäàâàíåòî íà óñòîé÷èâè 
îáðàçîâàòåëíè èíèöèàòèâè, ñðåä êîèòî àêàäåìèè ïî âèð-
òóàëèçàöèÿ è ïðîãðàìèðàíå - VMware ÈÒ Àêàäåìèÿ, ëÿòíà 
àêàäåìèÿ Talent Boost, õàêàòîíè è ëåêöèè íà èçÿâåíè ëåê-
òîðè îò èíäóñòðèÿòà. Åäíà îò ïîñëåäíèòå èíèöèàòèâè íà 
VMware Áúëãàðèÿ â òàçè ïîñîêà å áåçïëàòíà âèñîêîñêî-
ðîñòíà Wi-Fi ìðåæà è ñâúðçàíàòà ñ íåÿ îáðàçîâàòåëíà 
ïëàòôîðìà âúâ Ôàêóëòåòà ïî ìàòåìàòèêà è èíôîðìàòèêà 
íà Ñîôèéñêèÿ óíèâåðñèòåò “Ñâ. Êëèìåíò Îõðèäñêè”. Âñè÷-
êè òåçè óñèëèÿ íà åêèïà íà VMware Áúëãàðèÿ ñà íàñúð÷åíè 
ñúñ ñïåöèàëíàòà íàãðàäà “Engage” çà öÿëîñòíà àíãàæè-
ðàíîñò íà ñëóæèòåëèòå â êîðïîðàòèâíî-ñîöèàëíè ïðîåêòè 
â êîíêóðñà “Ãîäèøíèòå íàãðàäè çà îòãîâîðåí áèçíåñ 2016” 
íà Áúëãàðñêèÿ ôîðóì íà áèçíåñ ëèäåðèòå. VMware Áúëãà-
ðèÿ å îòëè÷åíà è â êàòåãîðèèòå “Ðàçâèòèå íà ÷îâåøêèòå 
ðåñóðñè”, “Áèçíåñ ðàçâèòèå” è “Ñëóæèòåë íà ãîäèíàòà” â 
ãîäèøíèòå íàãðàäè Forbes Business Awards 2016. 

София, 
бул. „Г. М. Димитров” 

16 А
www.vmware.com

16 A, G. M. Dimitrov 
Blvd., Sofia

www.vmware.com

Äèàíà Ñòåôàíîâà, óïðàâëÿâàù äèðåêòîð íà ðàçâîéíèòå öåíòðîâå íà VMware çà Áúëãàðèÿ è 
EMEA è äèðåêòîð áèçíåñ ðàçâèòèå çà èíòåãðèðàíè ïðîäóêòè è ðåøåíèÿ íà VMware çà Åâðîïà:

“Ïðåç ïîñëåäíèòå 10 ãîäèíè VMware Áúëãàðèÿ ñå ïðåâúðíà â åäèí îò íàé-ñòðàòåãè÷åñêèòå è óñ-
ïåøíè öåíòðîâå íà VMware íà ãëîáàëíî íèâî. Ïðåç ãîäèíèòå ðàçâèõìå äúëáîêà áèçíåñ è òåõíîëîãè÷íà 
åêñïåðòèçà è áëàãîäàðåíèå íà òîâà ðàáîòèì ïî åäíè îò íàé-èíîâàòèâíèòå ðåøåíèÿ íà êîìïàíèÿòà. 
Èìàìå çà öåë äà ïðåâúðíåì îôèñà òóê â îùå ïî-àòðàêòèâíà ëîêàöèÿ çà áúëãàðñêè è ÷óæäè ñïåöèàëè-
ñòè, êîèòî äà ðàáîòÿò è æèâåÿò â Ñîôèÿ. Çàíàïðåä èìàìå îùå ïî-àìáèöèîçíè ïëàíîâå è ïî-êîíêðåò-
íî ùå ïðèëîæèì ñòðàòåãèè çà èçãðàæäàíå íà ïîðòôîëèî îò ïðîäóêòè, ðåøåíèÿ è óñëóãè, ãåíåðèðàùè 
ïðèõîäè îò 1 ìëðä. äîëàðà çà VMware. Ñ íåòúðïåíèå î÷àêâàìå ñëåäâàùîòî äåñåòèëåòèå.” 
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VMware 
eyes further 
expansion in 

Bulgaria 
VMware is a global leader in cloud infrastructure 

and business mobility. The office in Sofia celebrates 
its 10 years of success and growth in Bulgaria. Since 
2007 the company has invested significantly in 
Bulgaria, quadrupling its workforce and becoming 
one of the largest investors in IT in the region. 
VMware Bulgaria is an innovation hub for the entire 
EMEA region (Europe, Middle East and Africa) and 
is one of the top three core strategic R&D sites for 
VMware globally. The company plans to double its 
team capacity in the region to 1,500 employees 
over the next few years.

 World class expertise

Òhe Sofia team has developed strong domain 
expertise in technical areas such as core 
virtualization, management and automation, 
disaster recovery and analytics. With a diverse 
workforce of more than ten nationalities, the 
office in Sofia is responsible for serving the needs 
of some of the world’s largest organisations. A 
core component of the region’s success has 
been the creation of the revenue generating 
Professional Services Center of Excellence (PSCoE) 
in Bulgaria in 2015. In the same year, the Sofia 
office also established its innovation lab focused on 
developing innovative technologies that support 
emerging trends around Open Source and The 
Internet of Things.

Throughout the years, VMware Bulgaria has 
been recognized by Forbes, Computerworld, The 
Bulgarian Association of Information Technologies 
(BAIT), WebIT and other reputable business, media 
and industry organizations for its achievements in 
the fields of corporate social responsibility, product, 
human resources and business development.

 Investments in sustainable education

VMware Bulgaria is committed to actively 
supporting the growth of the next generation of IT 
talents by sustaining multiple educational initiatives. 
These include academies in virtualization and 
computer programming like the VMware IT Academy, the Talent 
Boost summer academy, hackathons, prominent industry guest 
speakers, etc. One of the latest initiatives is the implementation of a 
free high-speed Wi-Fi network throughout the main building of the 
Faculty of Mathematics and Informatics of the Sofia University “St. 
Kliment Ohridski” and a specially developed educational platform 
for the students. The team’s continuous investments in education 
have been recognized with the special “Engage” award for overall 
company and employees’ commitment to the community by the 
Bulgarian Business Leaders organization at their 2016 Responsible 
Business Awards forum. VMware Bulgaria has also won awards for 
“Human Resources Development”, “Business Development” and 
“Employee of the year” at the 2016 Forbes Business Awards.

Diana Stefanova, Managing Site Director EMEA R&D 
& Strategic Business Development:

“Over the past 10 years VMware Bulgaria has 
developed into one of the most strategic and 
successful sites for VMware globally with strong domain 
expertise, driving some of the most innovative solutions 
for VMware. Our goal is to become an even more 
attractive place for Bulgarian and foreign professionals 
to come and work in Sofia. We will aim even higher 
and apply strategies for product, solution and service 
portfolio generating revenue of $1 billion for VMware 
globally. If the past decade has shown what VMware 
Bulgaria is capable of, I cannot wait to see what’s next”.
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Водеща адвокатска кантора

A Leading Law FirmA Leading Law Firm

Адвокатско дружество “Гугушев и парт-
ньори” се нарежда сред лидерите в своя 
бранш. За повече от десет години от съ-
ществуването си кантората е успяла да 
се отличи на пазара на правни услуги в 
България и региона на Югоизточна Европа 
с високопрофилни клиенти, обществено-
значими проекти и социална ангажира-
ност. Предлагайки високо ниво на профе-
сионализъм, гъвкавост и широкообхватни 
правни консултации, Адвокатско друже-
ство “Гугушев и партньори” предоставя на своите клиенти 
спокойствие и сигурност. Адвокатската кантора е носител на 
множество колективни награди, а нейни служители също са 
отличавани за своите лични постижения от авторитетни меж-

дународни правни директории и жур-
нали като IFLR 1000, Legal 500, Chambers 
and Partners. Посредством своите парт-
ньори от Pontes и Lexwork International 
Адвокатско дружество “Гугушев и парт-
ньори” може да предложи на своите 
клиенти бутиково правно обслужване в 
над 60 юрисдикции в над 100 мегаполи-
са по света. Заради международния си 
опит и авторитет в края на 2015 г. кан-
тората беше поканена и стана член на 

международния отдел към Английското правно общество. 
През 2016 г. Адвокатско дружество “Гугушев и партньори” 
беше отличено с наградата “Най-добра адвокатска кантора 
в България” на годишните награди за правосъдие.

Gugushev & Partners Law Firm ranks among the leaders 
in the business. For more than ten years of its existence 
the firm has succeeded in distinguishing itself in the legal 
services market in Bulgaria and  Southeastern Europe with 
high-profile clients, publicly significant projects and social 
engagement. Gugushev & Partners Law Firm provides its 
clients with comfort and security by offering a high level 
of professionalism, flexibility and extensive legal advice. 
The law firm is a winner of numerous collective awards, 
and its employees are also distinguished for their personal 
achievements from reputable international law directories 
and journals such as IFLR 1000, Legal 500, Chambers and 
Partners. Gugushev and Partners Law Firm can provide 
its clients with boutique legal services in more than 60 
jurisdictions and over 100 megapolises worldwide via its 
partners from Pontes and Lexwork International. In 2016 
Gugushev and Partners Law Firm was awarded as “the 
Best Law Firm in Bulgaria” at the Annual Justice Awards.

ул. „Аксаков” № 11А, 
етаж 5, София 
1000, България

www.gugushev.com

11A Aksakov Street, floor 5, 
1000 Sofia, Bulgaria
www.gugushev.com

Gugushev & Partners Law Firm offers boutique legal services in 
more than 60 jurisdictions and over 100 megapolises worldwide

Адвокатско дружество 
„Гугушев и партньори“ 

предлага бутиково 
правно обслужване в над 

60 юрисдикции и в над 
100 мегаполиса по света
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Отговорно лидерство, основано 
на автентичност и честност
Êîå îòëè÷àâà óñïåøíèòå êîìïàíèè îò ïîñðåäñòâåíè-

òå? Öåííîñòèòå? Èíâåñòèöèèòå? Õîðàòà? Ñòðàòåãèèòå? 
Äà, âñè÷êî èçáðîåíî äîòóê, íî è óìåíèåòî äà ðàçêàç-
âàò ñâîÿòà ëè÷íà èñòîðèÿ. Èñòîðèÿòà, êîÿòî ïðåâðúùà 
ïðîäóêòà â íåùî ïîâå÷å îò ëþáèìà ìàðêà, à èìåííî - â 
íåðàçäåëíà ÷àñò  îò íà÷èíà íè íà æèâîò.

Êàòî ñîöèàëíî îòãîâîðíà êîìïàíèÿ, “Äåâèí” ñèñòåì-
íî èíâåñòèðà â ñîöèàëíè è îáðàçîâàòåëíè èíèöèàòèâè, 
ïîñâåòåíè íà çäðàâîñëîâíàòà õèäðàòàöèÿ. Ìèñèÿòà íà 
êîìïàíèÿòà å äà ïðîèçâåæäà âèñîêîêà÷åñòâåíè ïðîäó-
êòè ïî íàé-äîáðèòå ìåæäóíàðîäíè ñòàíäàðòè, êàêòî è 
äà äîïðèíàñÿ çà ðàçâèòèåòî íà îáùåñòâîòî, îïàçâàíå-
òî íà îêîëíàòà ñðåäà è ãðèæàòà çà çäðàâåòî íà áúëãàð-
ñêèòå ïîòðåáèòåëè.

Îò ãîäèíè “Äåâèí” å âîäåù ïðîèçâîäèòåë è ëèäåð íà 
ïàçàðà íà áóòèëèðàíà âîäà â Áúëãàðèÿ. Èçâîðèòå íà 
âîäàòà è ìÿñòîòî íà áóòèëèðàíå ñå íàìèðàò â åêîëî-
ãè÷íî ÷èñò ðàéîí â ðåãèîíà íà ãðàä Äåâèí, â ñúðöåòî 
íà Ðîäîïà ïëàíèíà. Ìèíåðàëíàòà è èçâîðíàòà âîäà ñ 
ìàðêà DEVIN ñå îòëè÷àâàò ñ óíèêàëåí ñúñòàâ, äîêàçàí 
ïðîèçõîä è íåïîâòîðèìè âêóñîâè êà÷åñòâà, êîèòî ãè 
ïðåâðúùàò â ïðåäïî÷èòàí ïðîäóêò çà ìèëèîíè áúëãàð-
ñêè ïîòðåáèòåëè. Ïðîäóêòîâàòà ãàìà íà “Äåâèí” âêëþ÷-
âà ìèíåðàëíà, èçâîðíà, òðàïåçíà è ãàçèðàíà âîäà. 
Êîìïàíèÿòà å ñúùî òàêà äèñòðèáóöèîíåí ïàðòíüîð 
íà åíåðãèéíèòå íàïèòêè Red Bull è ïëîäîâèòå ñîêîâå 
Granini çà Áúëãàðèÿ. Ôèðìàòà å áàçèðàíà â Ñîôèÿ è 
ðàçïîëàãà ñúñ ñîáñòâåíà òúðãîâñêà è äèñòðèáóòîðñêà 
ìðåæà ñ íàöèîíàëíî ïîêðèòèå. Êúì íàñòîÿùèÿ ìîìåíò 
DEVIN èìà íàä 500 ñëóæèòåëè, îïåðèðàéêè â ðàéîí ñ 
òðàäèöèîííî âèñîêà áåçðàáîòèöà. 

Èñòîðèÿòà íà “Äåâèí” å íåðàçðèâíî ñâúðçàíà ñ óñ-
ïåõà. Êàêâà îáà÷å å ïå÷åëèâøàòà ôîðìóëà? Âèñîêà 
ñòåïåí íà îòãîâîðíîñò è ëîÿëíîñò êúì ïîòðåáèòåëèòå, 

èíâåñòèöèè â èíîâàöèè, íîâè òåõíîëîãèè è ðàçâèòèå íà 
ñëóæèòåëèòå.

“Âÿðâàì, ÷å ÷îâåê òðÿáâà èñòèíñêè äà îáè÷à òîâà, 
êîåòî ïðàâè, çà äà èìà óñïåõ. Ñúùîòî âàæè è çà êîìïà-
íèèòå. Çà äà áúäå åäíà êîìïàíèÿ óñïåøíà, òÿ òðÿáâà äà 
ñå ãðèæè çà õîðàòà ñè, çà ìåñòíèòå îáùíîñòè è çà ðåãè-
îíà, â êîéòî ñå ðàçâèâà. Â íàøèÿ áèçíåñ å ìíîãî âàæíî 
âñåêè îò íàñ äà áúäå èçêëþ÷èòåëíî îòãîâîðåí. Çàùîòî 
ïðîäàâàìå âîäà, áåç êîÿòî æèâîòúò å íåâúçìîæåí. Ðî-
äîïèòå ñà íàøèÿò äîì, äóøàòà íà ïðîäóêòà, êîéòî ïðî-
èçâåæäàìå. Íèå îñúçíàâàìå ñâîÿòà ðîëÿ çà îïàçâàíåòî 
íà òîçè öåíåí ïðèðîäåí ðåñóðñ è ñå ãîðäååì ñ íåãî” 
- êîìåíòèðà Òîìàñ Êðåíáàóåð, èçïúëíèòåëåí äèðåêòîð 
íà “Äåâèí” ÅÀÄ.

Ïðåç ìàðò 2017 ã. “Äåâèí” áå ïðèäîáèòà îò áåëãèé-
ñêàòà êîìïàíèÿ Ñïàäåë è âå÷å å ÷àñò îò âúëíóâàùèÿ 
óñïåõ íà åäíà îò âîäåùèòå áóòèëèðàùè êîìïàíèè â Çà-
ïàäíà Åâðîïà - ïðîèçâîäèòåë íà ìàðêèòå: Spa (Áåëãèÿ), 
Watwiller (Ôðàíöèÿ), Carola (Ôðàíöèÿ) è Brecon Carreg 
(Óåëñ). Ñïàäåë å ëèäåð â îáëàñòòà íà óñòîé÷èâîòî ðàç-
âèòèå â Áåëãèÿ è ñå ãîðäåå ñ ïîñòèæåíèÿòà ñè â îáëàñ-
òòà íà çäðàâîñëîâíàòà õèäðàòàöèÿ è ïðîèçâîäñòâîòî íà 
íàòóðàëíè ïðîäóêòè; îïàçâàíåòî íà îêîëíàòà ñðåäà; 
ãðèæàòà çà ñëóæèòåëèòå; íàìàëÿâàíåòî íà îòïàäúöèòå 
è ïîòðåáëåíèåòî íà âîäà, åíåðãèÿ è ðåñóðñè, à ñúùî 
òàêà ïîñòèãàíåòî íà íåóòðàëíîñò ïî îòíîøåíèå íà âú-
ãëåðîäíèòå åìèñèè. 

 “Äåâèí” è Ñïàäåë ñà àíãàæèðàíè ñ äúëãîñðî÷íîòî 
óñòîé÷èâî èêîíîìè÷åñêî, ñîöèàëíî è åêîëîãè÷íî ðàç-
âèòèå â Áúëãàðèÿ è ñèñòåìíî èíâåñòèðàò â ðåãèîíà íà 
Äåâèí è çàåòîñòòà íà íàöèîíàëíî íèâî. Êàòî ãîðä êîð-
ïîðàòèâåí ãðàæäàíèí, “Äåâèí” ùå ïðîäúëæè äà äàâà 
ïðèìåð, äà íàñúð÷àâà è ðàçâèâà òàëàíòèòå, êàêòî è 
öåííîñòèòå ñè â ïîëçà íà îáùåñòâîòî.

ДЕВИН ЕАД
гр. София, ул. „Тинтява” 

13Б, вх.А, ет.5
office@devin-bg.com

Тел.: 070017707 
(на цената на един 
градски разговор от 

цялата страна)

DEVIN JSC
Sofia, 13B Tintyava Str., 

Entr. A, et.5
office@devin-bg.com

Tel.: 070017707 (at the 
price of one city call from 

the whole country)
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Responsible leadership, created 
by authenticity & honesty

What distinguishes successful companies from mediocre 
ones? Values? Investments? People? Strategies? Yes, all of this, 
and the ability to tell their own story. The history that turns the 
product into something more than a favorite brand, namely - 
an integral part of our lifestyle. 

As a socially responsible company, Devin systematically 
invests in social and educational initiatives dedicated to healthy 
hydration. The mission of the company is to produce high 
quality products according to the best international standards 
as well as to contribute to the development of the society, the 
protection of environment and the health care of the Bulgarian 
consumers. 

For years, Devin has been the leading bottled water company 
in Bulgaria. All sources and the bottling facility are based in the 
ecologically clean and pure region of Devin, in the heart of 
Rhodope Mountain. The mineral and spring water under DEVIN 
brand have unique composition, proven origin and incredible 
taste qualities, which make them a preferred product for millions 
of Bulgarian consumers. The product range of Devin includes 
mineral, spring, table and carbonated water. The company is 
also the distribution partner for the energy drinks Red Bull and 

Granini fruit juices in Bulgaria. The company is operating a 
national sales & distribution network, headquartered in Sofia. At 
present, DEVIN has over 500 employees, operating in a region 
with traditionally high unemployment. 

The story of Devin is inextricably linked to success. But what 
is the winning formula? High level of responsibility and loyalty 
to consumers, investment in innovation, new technologies and 
employee development.

“I believe that one should really love what he does to be 
successful. The same goes for companies. For a company to be 
successful, it must take care of its people, local communities, 
and the region in which it develops. In our business, it’s very 
important that each of us is extremely responsible. Because we 
sell water without which life is impossible. Rhodope Mountains 
are our home, the soul of the product we produce. We are 
aware of our role in preserving this valuable natural resource 
and we are proud of it”, Devin Chief Executive Officer Mr. 
Thomas Krennbauer commented.

 In March 2017, Devin became part of the Spadel Group 
and now is part of the exciting success of one of the leading 
bottled water companies in Western Europe with the brands: 
Spa (Belgium), Watwiller (France), Carola (France) and 
Brecon Carreg (Wales). Spadel is a leader in sustainable 
development in Belgium and is proud of its achievements in the 
field of healthy hydration and production of natural products; 
environmental protection; employee care; reducing waste and 
water consumption; energy and resources, as well as achieving 
carbon neutrality.

Devin and Spadel are committed to long-term sustainable 
economic, social and environmental development in Bulgaria 
and will continue to invest strongly in the region of Devin and 
the employment of its nationwide workforce. As a proud 
corporate citizen Devin will continue to lead by example and 
nurture talent as well as values across and to the benefit of 
society.  
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Пионер на застрахователния пазар
Äæåíåðàëè Çàñòðàõîâàíå ÀÄ å ÷àñò îò Generali Group, 

êîÿòî å íåçàâèñèìà  èòàëèàíñêà ãðóïà, ñúçäàäåíà ïðåç 1831 
ã. ñúñ ñèëíî ìåæäóíàðîäíî ïðèñúñòâèå. Òÿ å ñðåä âîäåùè-
òå çàñòðàõîâàòåëè â ñâåòîâåí ìàùàá è å ïðåäñòàâåíà â íàä 
60 ñòðàíè, ñ îáù ïðåìèåí ïðèõîä, íàäõâúðëÿù 70 ìèëèàðäà 
åâðî ïðåç 2016 ã. Ñ íàä 74 000 ñëóæèòåëè ïî öåëèÿ ñâÿò è 55 
ìèëèîíà êëèåíòè, Ãðóïàòà çàåìà ëèäåðñêà ïîçèöèÿ íà çàïàä-
íîåâðîïåéñêèòå ïàçàðè è âñå ïî-âàæíî ìÿñòî íà ïàçàðèòå â 
Öåíòðàëíà è Èçòî÷íà Åâðîïà, êàêòî è Àçèÿ. Ïðåç 2017 ã. Ãðóïà 
Äæåíåðàëè áåøå âêëþ÷åíà â êëàñàöèÿòà 
íà Corporate Knights çà íàé-óñòîé÷èâèòå 
êîìïàíèè â ñâåòîâåí ìàùàá.

“Äæåíåðàëè Çàñòðàõîâàíå” ÀÄ å ëþ-
áèìà ìàðêà íà ïîòðåáèòåëèòå â êàòåãîðèÿ 
“Çàñòðàõîâàòåëíè êîìïàíèè è áðîêåðè” 
çà 2016 è 2017 ã.

“Äæåíåðàëè Çàñòðàõîâàíå” ÀÄ å æå-
ëàí ïàðòíüîð êàêòî çà èíäèâèäóàëíèòå êëè-
åíòè, ñðåäíèÿ è äðåáåí áèçíåñ, òàêà è çà 
ãîëåìèòå êîðïîðàòèâíè îðãàíèçàöèè, êàòî 
èì ïðåäîñòàâÿ âèñîêîêà÷åñòâåíè óñëóãè è 
ïðîäóêòè, ñ öåë óäîâëåòâîðÿâàíå íà âñè÷êè òåõíè î÷àêâàíèÿ 
è ïîòðåáíîñòè. Âèçèÿòà, ìèñèÿòà è öåííîñòèòå íà êîìïàíèÿ-
òà ïîñòàâÿò êëèåíòà â öåíòúðà íà äåéíîñòòà íà “Äæåíåðàëè 
Çàñòðàõîâàíå” ÀÄ. ×ðåç âúçïðèåìàíå ãëåäíàòà òî÷êà íà êëè-
åíòà íèå ñå ñòðåìèì äà ïðåäâèäèì è îòãîâîðèì íà æèòåé-
ñêèòå ïîòðåáíîñòè íà õîðàòà, ïðåäëàãàéêè ðàçíîîáðàçíè 
çàñòðàõîâàòåëíè ðåøåíèÿ. Ïðîäóêòèòå íà “Äæåíåðàëè Çà-
ñòðàõîâàíå” ÀÄ èìàò çà öåë äà áúäàò ëåñíè è äîñòúïíè, äà 
áúäàò ðàçáèðàåìè è ïðàêòè÷íè, êîåòî îçíà÷àâà íàé-äîáðîòî 
çàñòðàõîâàòåëíî ïîêðèòèå íà àäåêâàòíà è äîáðà öåíà. Íèå, 
Äæåíåðàëè, ñìå ïî-äîáðè, ïî-äèíàìè÷íè è ïî-áúðçè!

Åäíî îò íàé-öåííèòå ïðåäèìñòâà íà äðóæåñòâîòî å ïðåä-
ëàãàíåòî íà ïðîäóêòè îò âñè÷êè ñôåðè íà çàñòðàõîâàòåëíèÿ 
áèçíåñ, èíîâàòèâíè ðåøåíèÿ â îáëàñòòà íà îáùîòî çàñòðà-
õîâàíå. “Äæåíåðàëè Çàñòðàõîâàíå” ÀÄ ðàçâèâà äåéíîñòòà 
ñè ÷ðåç ïîâå÷å îò 170 îôèñà â öÿëàòà ñòðàíà. Çà ïî-äîáðîòî 
îáñëóæâàíå è óëåñíåíèå íà ëèêâèäàöèîííèÿ ïðîöåñ êîìïà-

íèÿòà ðàçêðè 15 ëèêâèäàöèîííè öåíòúðà íà òåðèòîðèÿòà íà 
öÿëàòà ñòðàíà. Íàøèòå ïðîäóêòè ñå ïðåäëàãàò îò 1066 àãåíòè 
è 309 áðîêåðè.  Ïðåöèçíî èçãðàäåíàòà ìðåæà îò îôèñè  äàâà 
âúçìîæíîñò çà áúðçî è êà÷åñòâåíî îáñëóæâàíå íà êëèåíòèòå 
è èçïúëíÿâàíå íà ïîåòèòå àíãàæèìåíòè.  

“Äæåíåðàëè Çàñòðàõîâàíå” ÀÄ å åäíà îò íàé-îïèòíèòå 
êîìïàíèè â îáëàñòòà íà ìåäèöèíñêîòî çàñòðàõîâàíå. “Çà-
êðèëà” å åäíî îò ïúðâèòå äðóæåñòâà çà äîáðîâîëíî çäðàâ-
íî îñèãóðÿâàíå, ñðåä ëèäåðèòå íà ïàçàðà, ïðèòåæàâàùî 

ñîáñòâåí Ìåäèöèíñêè öåíòúð çà èçâúí-
áîëíè÷íà ïîìîù. Êàòî òåíäåíöèÿ î÷àêâà-
ìå èíòåðåñúò êúì çàñòðàõîâêèòå äà ïðî-
äúëæè äà íàðàñòâà, ïîðàäè íàñòúïâàùàòà 
äèãèòàëèçàöèÿ, êîÿòî ðàçâèâà è óñêîðÿâà 
ïðîöåñèòå íà ïðîäàæáè è îáñëóæâàíå íà 
êëèåíòè.

Ôîêóñúò íà Äæåíåðàëè â äúëãîñðî÷åí 
ïëàí å íàñî÷åí êúì ëèäåðñêà ïîçèöèÿ â 
ïðîäàæáèòå íà äðåáíî â Áúëãàðèÿ, êàòî 
ïðåäëàãà ñòîéíîñòíè çàñòðàõîâàòåëíè 
ïðîäóêòè è ðåøåíèÿ íà ñâîèòå êëèåíòè 

÷ðåç ïðîäóêòîâèòå ñè ëèíèè: 

✓ Àâòîìîáèëíî çàñòðàõîâàíå

✓ Èìóùåñòâåíî çàñòðàõîâàíå 

✓ Çäðàâíî çàñòðàõîâàíå

✓ Òåõíè÷åñêî çàñòðàõîâàíå

✓ Çàñòðàõîâêè íà îòãîâîðíîñòè

✓  Çëîïîëóêà & Ïîìîù ïðè ïúòóâàíå

✓  Ñåëñêîñòîïàíñêî çàñòðàõîâàíå

✓ Ìîðñêî è àâèàöèîííî çàñòðàõîâàíå

Ïîâåäåíèåòî íà êëèåíòèòå, êîèòî èçïîëçâàò çàñòðàõîâà-
òåëíè óñëóãè, ñå ïðîìåíÿ åæåäíåâíî, êàêòî è íåïðåêúñíàòî 
ðàçâèâàùàòà ñå íóæäà îò èíôîðìàöèîííè òåõíîëîãèè - òîâà 
ïîðàæäà “Äæåíåðàëè Çàñòðàõîâàíå” ÀÄ äà ðàçðàáîòâà è 
ïðåäëàãà âèíàãè íà áúëãàðñêèÿ ïàçàð èíîâàòèâíè ðåøåíèÿ - 
ïî-äîáðè, ïî-äèíàìè÷íè è ïî-áúðçè ïðîäóêòè è óñëóãè.

Централно управление
бул. „Княз Ал. Дондуков” 68

1504 София
Тел: +359 2 9267 111

http://www.generali.bg

Headquarter
68 „Knyaz Al. Dondukov” blvd.

1504 Sofia
Phone: +359 2 9267 111
http://www.generali.bg

Фокусът на Дженерали 
Застраховане АД в 
дългосрочен план е 

насочен към лидерска 
позиция в продажбите 
на дребно в България



63

Pioneer on the insurance market
Generali Insurance Bulgaria is part of Generali Group which 

is an independent, Italian Group, with a strong international 
presence. Established in 1831. It is among the world’s leading 
insurers and it is present in over 60 countries with total premium 
income exceeding 70 billion in 2016. With over 74,000 
employees in the world, and 55 million clients. The Group has 
a leading position in Western Europe and an increasingly 
significant presence in the markets of Central and Eastern 
Europe and in Asia. In 2017 Generali Group was included among 
the most sustainable companies in the world by the Corporate 
Knights ranking.

In 2015, Generali is the only insurance company included 
in the MIT Technology Review for the 50 smarter companies 
in the world. Generali Insurance Bulgaria is a favorite brand of 
consumers in the insurance and brokerage category for 2016 
and 2017.

Generali Insurance AD is a strategic  partner for big corporate 
organizations as well as individual clients, medium and small 
businesses  providing them high quality services and products in 
order to meet all of their expectations and needs. The vision, the 
mission and the values of the company places the client in the 
center of the activity of Generali Insurance AD. By perception 
the client point of view, the company strives to anticipate 
and respond to the people‘s life needs, offering a variety of 
insurance solutions. The products of Generali Insurance AD are 
aimed at being easy and accessible, understandable and 
practical, which means the best insurance coverage at an 
adequate price.We. Generali are Smarter, Faster and Simpler!

One of the most valuable advantages of the company 
is offering products from all spheres of insurance Business, 
innovative solutions in the area of general insurance. Generali 
Insurance AD operates through more than 170 offices across 
the country. For better service and facilitation of the claims 
process, the company has opened 15 claim centers in the 
country. The products are offered by 1,066 agents and 309 
brokers. The precisely built network of offices enables fast and 
quality customer service and fulfilling the commitments.

Generali Insurance AD is one of the most experienced 

companies in the area of medical insurance, among the market 
leaders with its own Medical Center for Outpatient Care. 

As a trend, Generali Insurance AD expect insurance interest 
to continue to grow, as a result of the digitalization which 
develop and accelerate the sales and the service processes.

The focus of Generali Insurance AD in the long-term is 
directed to a leading position in retail sales in Bulgaria by offering 
valuable insurance products and solutions to its customers 
through its product lines:

✓ Car Insurance 

✓ Property Insurance 

✓ Health Insurance

✓ Technical Insurance

✓ Liability Insurance

✓ Accident & Travel Assistance 

✓ Agricultural Insurance

✓ Marine and Aviation Insurance 

The behavior of the users of insurance services is changing 
rapidly, as well as the constantly evolving information 
technologies - this leads Generali Insurance AD to develop and 
to provide always innovative solutions on the Bulgarian market - 
simpler, smarter and faster products and services.

The focus of 
Generali Bulgaria 

Insurance AD in the 
long run is directed 

to a leading 
position in retail 
sales in Bulgaria
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Дискордиа - надеждност и 
устойчивост чрез иновации

“Äèñêîðäèà” å åäíà îò íàé-èíîâàòèâíèòå 
è áúðçîðàñòÿùè òðàíñïîðòíî-ëîãèñòè÷íè 
êîìïàíèè â Åâðîïà. Ñðåäíîãîäèøíèÿò ðàñòåæ 
íà êîìïàíèÿòà â ïîñëåäíèòå 4 ãîäèíè å 35% - 
40%, êàòî âïå÷àòëÿâàùî å, ÷å òîé å ãåíåðè÷åí. 
“Äèñêîðäèà” ïðèëàãà â äåéíîñòòà ñè äåñåòêè 
èíîâàòèâíè ðåøåíèÿ, êîèòî ïîâèøàâàò çíà-
÷èòåëíî åôåêòèâíîñòòà, ñúçäàâàò âèñîêè 
ñòàíäàðòè â êà÷åñòâîòî è ïðàâÿò ðàñòåæà 
óñòîé÷èâ çà ïðîäúëæèòåëåí ïåðèîä îò âðåìå. 
Ñúçäàâàò ñå ðàçëè÷íè îò äîñåãàøíèòå ñòàí-
äàðòè â óïðàâëåíèåòî è êîíòðîëà íà áèçíåñ 
ïðîöåñèòå, êîèòî ïîäîáðÿâàò çíà÷èòåëíî 
ñðåäíàòà ðåíòàáèëíîñò çà îòðàñúëà. Ïîëç-
âàéêè èíîâàòèâíîñò-
òà êàòî ôóíäàìåíò çà 
ñâîåòî ðàçâèòèå, “Äèñ-
êîðäèà” îêàçâà âëèÿíèå 
âúðõó ïðîìÿíàòà íà ìè-
ñëåíå â öåëèÿ ñåêòîð. 
Îñíîâíè ïàðòíüîðè â 
òîâà îòíîøåíèå ñà: 
Microsoft dynamics NAV, 
Navitrans, Transics, Map 
& Guide. Èçâúí èíâåñòè-
öèèòå â èíîâàöèè, “Äèñ-
êîðäèà”  å èíâåñòèðà-
ëà â îñíîâíè àêòèâè çà 
äåéíîñòòà ñè íàä 65 
ìëí. åâðî. Êîìïàíèÿòà 
ïðîìåíÿ ðàçáèðàíåòî, 
÷å èíâåñòèöèèòå â íàé-

íîâè è ñêúïè âèñîêîòåõíîëîãè÷íè è îïàçâàùè 
îêîëíàòà ñðåäà àêòèâè âîäÿò äî íèñêà ðåí-
òàáèëíîñò. Íàïðîòèâ, ñúñ ñâîèòå àêòèâè 
ñúñ ñðåäíà âúçðàñò îò 1 ãîäèíà è 3 ìåñåöà è 
â òÿñíî ïàðòíüîðñòâî ñ VOLVO Truck, SCANIA, 
Schmitz Cargobul, Michelin, Shell, òÿ äîêàçâà îá-
ðàòíîòî.

Íàñúð÷àâàéêè íîâàòîðñòâîòî è íåñòàí-
äàðòíîòî ìèñëåíå è äåéñòâèå íà õîðàòà îò 
åêèïà ñè, “Äèñêîðäèà” ñúçäàâà ó òÿõ åñòåñò-
âåíà ìîòèâàöèÿ è àíãàæèðàíîñò â ðîëÿòà èì 
íà ôàêòîð, âëèÿåù âúðõó ïðîìåíèòå íà ñâåòà, 
ïðåâðúùàéêè ãî â åäíî ïî-äîáðî è ÷èñòî ìÿñ-
òî çà æèâååíå.

www.discordia.eu

Âÿðâàì, ÷å ïîëîæèòåëíîòî ìèñëåíå äàâà àðãóìåíòè çà äâèæåíèå 
íàïðåä. Ñåêòîð Òðàíñïîðò è ëîãèñòèêà å îñâîáîäåí îò ìîíîïîëè 
è çàòîâà ñìå ïðèøïîðåíè îò êîíêóðåíöèÿòà. Ñàìî â Áúëãàðèÿ ôèð-
ìèòå â òîçè ñåêòîð ñà íàä 20 õèëÿäè, à â öåëèÿ Åâðîïåéñêè ñúþç òå 
ñà ñòîòèöè õèëÿäè. Àêî íå ñè êîíêóðåíòîñïîñîáåí, íÿìàø íèêàêúâ 
øàíñ äà ðàñòåø è äà ïðîñïåðèðàø. Íî ñ ðåøåíèÿòà ñè Åâðîïåé-
ñêàòà êîìèñèÿ âëèÿå çà íàìàëÿâàíå íà êîíêóðåíòîñïîñîáíîñòòà íà 
èçòî÷íîåâðîïåéñêèòå êîìïàíèè ñ ïðåäëîæåíèÿ îò íåÿ Ïàêåò “Ìî-
áèëíîñò”, à â ðåçóëòàò íà òîâà ùå ñå óâåëè÷è öåíàòà íà òðàíñ-
ïîðòíèòå óñëóãè çà öåëèÿ åâðîïåéñêè áèçíåñ. 

Христо Христов, основател, изпълнителен директор и 

мажоритарен собственик на „Дискордиа” АД:
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Discordia - reliability and 
sustainability through innovation

Discordia is one of the most innovative and fast-growing 
transport and logistics companies in Europe. The average 
annual growth rate of the company in the last 4 years is 35% - 
40%, and it is impressive that this is generic. Discordia implements 
dozens of innovative solutions that significantly increase the 
efficiency, create high standards in the quality, and make the 
growth sustainable over a prolonged period of time. Different 
from the current standards of business processes, management 
and control have been created, which significantly improve 
the industry‘s average profitability. Adopting innovation as a 
foundation for its development, Discordia has an impact on the 
change of thinking across the whole sector. Key partners in this 
regard are: Microsoft Dynamics NAV, Navitrans, Transics, Map 

& Guide. Besides investing in innovation, Discordia has invested 
over 65 million euros in core assets. Discordia changes the 
understanding that investing in the latest and most expensive 
high-tech and environmentally-friendly assets leads to low 
profitability. On the contrary, with its assets having an average 
age of 1 year and 3 months and in close partnership with 
VOLVO Truck, SCANIA, Schmitz Cargobul, Michelin and Shell, it 
proves the opposite.

By encouraging the innovation and the unusual thinking 
and actions of the people in their team, Discordia creates a 
natural motivation and engagement in their role as a factor 
influencing the changes of the world, making it a better and 
cleaner place to live in.

Hristo Hristov, founder, 

executive director and major 

shareholder of Discordia AD:
I believe that positive thinking 

gives arguments for moving forward. 
The Transport and Logistics sector 
is exempt from monopolies and is 
therefore driven by competition. 
In Bulgaria alone, there are over 
20,000 companies in this sector and 
in the entire European Union there 
are hundreds of thousands. If you 
are not competitive, you have no 
chance to grow and prosper. But 
with their decisions, the European 
Commission influences the 
reduction of the competitiveness of 
Eastern European companies with 
the proposed by them “Mobility” 
Package, and as a result of this the 
price of transport services for the 
entire European business will be 
increased.
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dm stores - the favorite place 
to shop for drugstore goods

Ñ íàâëèçàíåòî ñè â Áúëãàðèÿ ïðåç 2009 ãîäèíà, dm ïðåäëîæè 
èçöÿëî íîâ ôîðìàò çà ïàçàðóâàíå íà äðîãåðèéíè ñòîêè, êîéòî 
ïîñòàâÿ â öåíòúðà íà äåéíîñòòà ÷îâåêà - êàòî êëèåíò, ñëóæèòåë 
èëè ïàðòíüîð. Òàêà êîìïàíèÿòà âíåñå ó íàñ ñâîÿ óäîáåí è ïðåä-
ïî÷èòàí â Åâðîïà ìîäåë íà ïàçàðóâàíå íà ñòîêè çà ëè÷íà õèãèå-
íà, êîçìåòèêà, çà áåáåòî, çà äîìàøíèòå ëþáèìöè, çà ïî÷èñòâà-
íå íà äîìà è òàêà íàòàòúê. Òîé ïðåäëàãà îãðîìåí 
èçáîð îò íàä 14 000 ïðîäóêòà íà åäíî ìÿñòî, áúðçî 
è óäîáíî ïàçàðóâàíå è êîìïåòåíòíà êîíñóëòàöèÿ.

Ìàãàçèíèòå íà dm Áúëãàðèÿ áúðçî ñå ïðåâúð-
íàõà â ëþáèìî ìÿñòî çà ïîêóïêà íà äðîãåðèéíè 
ñòîêè è çà çàïîçíàâàíå ñ ïîñëåäíèòå òåíäåíöèè è 
èíîâàöèè â ñåêòîðà. Â ðåçóëòàò íà òîâà ïðåç ïîñëåäíèòå ãîäèíè 
dm Áúëãàðèÿ îò÷èòà äâóöèôðåíè ðúñòîâå íà îáîðîòà - íàä 20% 
çà 2016 ãîäèíà è áëèçî 16% çà 2017 ãîäèíà. 

Çà äà å áëèçî äî õîðàòà, êîìïàíèÿòà îòêðèâà è 8-10 íîâè ìà-
ãàçèíà ãîäèøíî è êúì êðàÿ íà 2017 ãîäèíà áðîÿò èì å 71 â 25 
ãðàäà. Òàêà dm Áúëãàðèÿ å íàé-ãîëÿìàòà âåðèãà, ñïåöèàëèçèðà-
íà â òúðãîâèÿ ñ äðîãåðèéíè ñòîêè ó íàñ.

Íàâëèçàíåòî íà dm â Áúëãàðèÿ ïðîìåíè è ðàçáèðàíåòî çà 
ñîáñòâåí áðàíä. Ìàðêèòå íà êîìïàíèÿòà áúðçî ñòàíàõà ôàâî-
ðèòè íà êëèåíòèòå ñ âèñîêîòî ñè êà÷åñòâî íà ðàçóìíà öåíà. Òå 
ñå ïðîèçâåæäàò îñíîâíî â Ãåðìàíèÿ ïî íàé-âèñîêè ñòàíäàðòè, 
âúçìîæíî íàé-ùàäÿùî îêîëíàòà ñðåäà è íå ñå òåñòâàò âúðõó 
æèâîòíè. Çàòîâà è Balea, alverde, babylove è dmBio ñà ñðåä 

íàé-ðàçïîçíàâàåìèòå ñîáñòâåíè áðàíäîâå 
ó íàñ, ñïîðåä ðàçëè÷íè ìàðêåòèíãîâè ïðîó÷-
âàíèÿ.

Êîìïàíèÿòà å åäíà îò ìàëêîòî, êîèòî èìàò 
ñâîè áðàíäîâå ñåðòèôèöèðàíà íàòóðàëíà 
êîçìåòèêà - alverde è áèî õðàíè - dmBio. Òå 

ñúñòàâëÿâàò îãðîìåí ïðîöåíò îò ïðåäëàãàíèòå áëèçî 900 áèî è 
íàòóðàëíè ïðîäóêòà - 440 îò òÿõ ñà ñåðòèôèöèðàíà íàòóðàëíà 
êîçìåòèêà, 180 - áåáåøêè õðàíè, à äðóãè 270 ñà áèîõðàíè çà 
âúçðàñòíè.

dm Áúëãàðèÿ ùå ïðîäúëæè ðàçâèòèåòî ñè è âñå ïîâå÷å õîðà 
ùå ìîãàò äà ñå âúçïîëçâàò îò óäîáíèÿ ìîäåë çà ïàçàðóâàíå íà 
äðîãåðèéíè ñòîêè íà dm. 

With its entry into Bulgaria in 2009, dm has offered an entirely 
new format for drugstore goods shopping, which places the 
person in the center of the activity - as a client, employee or 
partner. Thus, the company has brought to us its convenient 
and Europe‘s preferred shopping model for personal hygiene, 
cosmetics, baby, pet, home cleaning and other goods. It offers 
a huge selection of over 14,000 products in one place, fast 
and convenient shopping and competent 
consultation.

To be close to the people, the company 
is also opening up to 8-10 new stores per 
year, and by the end of 2017 their number is 
71 in 25 cities. Thus, dm Bulgaria is the largest chain specialized 
in the trade of drugstore goods in the country.

The company‘s brands quickly became the clients’ favorites 
with their high-quality at a reasonable price. They are produced 

mainly in Germany at the highest standards, as environmentally 
friendly as possible and they not tested on animals. That‘s why 
Balea, alverde, babylove and dmBio are among the most 
recognizable brands in the country, according to various 
marketing studies.

With its own brands, dm also meets the yet growing interest 
in the healthy lifestyle. The company is one of the few to have 

its own brands of certified natural cosmetics 
- alverde and bio foods - dmBio. They make 
up an enormous percentage of the nearly 
900 bio and natural products offered.

The company will continue its 
development, and more and more people will be able to take 
advantage of the dm’s convenient drugstore goods shopping 
model. The plans for 2018 are to open 8-10 new stores and the 
investments will be over BGN 7 million.

1784 гр.София

бул. „Цариградско шосе” 

No.115 M, сграда Д, 

ет.3., офис 3.1.

1784, Sofia

dm: Тук съм човек, 
тук пазарувам

dm: Here I am a person, 
here I am shopping

dm магазините - любимото място 
за пазаруване на дрогерийни стоки
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Да правиш това, което трябва, 
както трябва

Äæè Ïè Ãðóï ÀÄ å åäèí îò ëèäåðèòå â ñòðîèòåëíèÿ 
áðàíø â Áúëãàðèÿ ñúñ ñåðèîçåí àâòîðèòåò è ïðèçíàíèå 
â èçãðàæäàíåòî íà èíôðàñòðóêòóðíè îáåêòè, ïðîìèøëå-
íè, îáùåñòâåíè è æèëèùíè ñãðàäè è êîìïëåêñè, áåíçè-
íîñòàíöèè, ñïîðòíè ñúîðúæåíèÿ è äðóãè.

Ãîëÿìà ÷àñò îò ðàçøèðåíèåòî íà ñîôèéñêîòî ìåòðî 
å äåëî íà Äæè Ïè Ãðóï ÀÄ - 5 èçãðàäåíè ñòàíöèè è 3 
â ïðîöåñ íà èçïúëíåíèå, çàåäíî ñ òóíåëèòå è èíôðà-
ñòðóêòóðàòà. ×àñò îò îêîëîâðúñòíèÿ ïúò íà ñòîëèöàòà, 
ìíîæåñòâî îáåêòè ïî íàöèîíàëíàòà ïðîãðàìà çà åíåð-
ãèéíà åôåêòèâíîñò, èçãðàæäàíåòî è ðåõàáèëèòàöèÿòà íà 
ÂèÊ ñèñòåìè, ïðå÷èñòâàòåëíè ñòàíöèè (âêëþ÷èòåëíî è â 
Ìàêåäîíèÿ), òðúáîïðîâîäè è ïåòðîëîïðîâîäè, ñïîðòíè 
ñúîðúæåíèÿ è îáùåñòâåíè ñãðàäè è êîìïëåêñè, êàêòî è 
ìíîãî äðóãè îáåêòè ñà ÷àñò îò ïîðòôîëèîòî íà ôèðìà-
òà. Äðóæåñòâîòî èìà çàä ãúðáà ñè èçãðàäåíè íàä 850 
îáåêòà íà òåðèòîðèÿòà íà Áúëãàðèÿ, Ñúðáèÿ, Õúðâàòñêà 
è Ìàêåäîíèÿ.

Îñíîâàíà ïðåç 2004 ãîäèíà êàòî ìàëêà òÿñíî ñïå-
öèàëèçèðàíà ôèðìà, êîìïàíèÿòà áúðçî ñå ðàçðàñòâà 
è ðàçøèðÿâà îáõâàòà è îáåìà íà  äåéíîñòòà ñè. Ïðåç 
ãîäèíèòå Äæè Ïè Ãðóï AÄ íàòðóïà çíà÷èòåëåí îïèò â 
êîìïëåêñíîòî ñòðîèòåëñòâî è óïðàâëåíèåòî íà èíâåñòè-
öèîííè ïðîåêòè. Êúì äíåøíà äàòà â êîìïàíèÿòà ðàáîòÿò 
ïîâå÷å îò 800 ñëóæèòåëè è ðàáîòíèöè, îò êîèòî íàä 150 
âèñîêîêâàëèôèöèðàíè èíæåíåðè è åêñïåðòè. 

Äðóæåñòâîòî ðàçïîëàãà ñúñ ñîáñòâåíè ñêëàäîâè 
áàçè, òåõíèêà, ìåõàíèçàöèÿ è çàâúðøåí öèêúë îò ïðî-
åêòèðàíå, àðõèòåêòóðà, èíòåðèîðåí è åêñòåðèîðåí äè-
çàéí - âñè÷êè îñíîâíè ôàêòîðè çà êà÷åñòâåíî èçïúëíå-
íèå íà âñè÷êè åòàïè îò åäèí ñòðîèòåëåí ïðîöåñ. Ãîëÿì 
ïðèíîñ çà ðåïóòàöèÿòà íà ôèðìàòà èìà è ñúçäàäåíîòî 

çâåíî çà ïîääðúæêà íà îáåêòèòå ñëåä òÿõíîòî çàâúðøâà-
íå - íàä 24 åêèïà îò ñïåöèàëèñòè, ðàçïîëîæåíè â îôèñè 
â öÿëàòà ñòðàíà. Åêèïèòå ñå êîîðäèíèðàò îò äåíîíîùåí 
êîë öåíòúð, ðàçïîëîæåí â ñåäàëèùåòî íà äðóæåñòâîòî 
â ãð. Ñîôèÿ, êîéòî ðàçïðåäåëÿ ïîñòúïâàùèòå çàÿâêè â 
ðåàëíî âðåìå. Ãðóïèòå ñà â íåïðåêúñíàòà ãîòîâíîñò äà 
ðåàãèðàò íà âíåçàïíè àâàðèè è ñïåøíè ðåìîíòè. 

Ñïåöèàëèçèðàíîòî çâåíî ïîääúðæà àáîíàìåíòíî è 
àâàðèéíî íàä 300 áåíçèíîñòàíöèè, æèëèùíè êîìïëå-
êñè, ñïîðòíè ñúîðúæåíèÿ, àäìèíèñòðàòèâíè ñãðàäè è 
äð.

Ïðèîðèòåòè íà ôèðìàòà ñà êà÷åñòâîòî íà èçïúëíå-
íèå, áåçîïàñíîñòòà íà ñëóæèòåëèòå, îáó÷åíèåòî è êâà-
ëèôèöèðàíåòî íà ïåðñîíàëà è êîðåêòíîñòòà âúâ âçàè-
ìîîòíîøåíèÿòà ñ êëèåíòè è ïàðòíüîðè. 

Îñíîâíèòå öåííîñòè íà êîìïàíèÿòà ñà ïî÷òåíîñò, 
ðàáîòà â åêèï è êîðåêòíîñò êúì ñëóæèòåëèòå è ïàðòíüî-
ðèòå ñè, è î÷àêâà îðãàíèçàöèèòå, ñ êîèòî ïðàâè áèçíåñ, 
äà ñïîäåëÿò ñúùèòå àíãàæèìåíòè. Òåçè ïðèíöèïè ñëó-
æàò êàòî îñíîâà, è ñúñ çíàíèåòî, ÷å â òîçè äèíàìè÷åí 
áðàíø íÿìà ïîñòîÿííà ôîðìóëà çà óñïåõ, ôèðìàòà ñå 
ñòðåìè äà ñå ðàçâèâà è óñúâúðøåíñòâà.

Êîìïàíèÿòà å ñåðòèôèöèðàíà ïî ìåæäóíàðîäíè-
òå ñòàíäàðòè ISO 9001:2015, ISO 14001:2015, BS OHSAS 
18001:2007, SA 8000:2014, ISO 50001:2011, à â ñúîòâåò-
ñòâèå ñúñ çàêîíîäàòåëñòâîòî íà Ð Áúëãàðèÿ å âïèñàíà â 
ÖÏÐÑ çà âñè÷êè ãðóïè è êàòåãîðèè ñòðîåæè. 

Ïðèòåæàâà ñúùî è ñåðòèôèêàò îò Äúðæàâíà àãåíöèÿ 
çà ìåòðîëîãè÷åí è òåõíè÷åñêè íàäçîð çà ïîääðúæêà, 
ðåìîíòèðàíå è ïðåóñòðîéñòâî íà ãàçîâè èíñòàëàöèè è 
ñåðòèôèêàò çà ñïåöèàëèçèðàíî îáó÷åíèå ñ ïðèäîáèâà-
íå íà ïðîôåñèîíàëíà êâàëèôèêàöèÿ ïî çàâàðÿâàíå.

Джи Пи Груп АД
София 1407

бул. „Черни връх” 
№ 59 A

Тел.:  +359 2 816 99 00
www.gpgroup.bg

G.P. Group JSC.
Sofia 1407

59A Cherni Vrah Blvd.
Tel.:  +359 2 816 99 00

www.gpgroup.bg
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To do what you have to do in 
the way it should be done

G.P. Group JSC. is one of the leaders in 
the construction industry in Bulgaria with 
serious authority and recognition in the 
construction of infrastructures, industrial, 
public and residential buildings and 
complexes, petrol stations, sports facilities, 
etc.

Large part of the extension of the Sofia 
Metro is done by G.P. Group JSC. - five 
constructed stations and three under 
construction, including the tunnels and the 
infrastructure. Part of the ring road of the 
capital, numerous sites under the National 
Energy Efficiency Program, the construction 
and rehabilitation of water and sewerage 
systems, water treatment plants (including 
in Macedonia), pipelines and oil pipelines, 
sports facilities and public buildings and 
complexes, as well as many other sites, are 
part of the portfolio of the company. It has 
more than 850 constructed sites behind its 
back on the territory of Bulgaria, Serbia, 
Croatia and Macedonia.

Established in 2004 as a small, narrowly 
specialized company, it expanded rapidly 
and extended its scope and volume of 
activities. Over the years, G.P. Group JSC. 
has gained considerable experience in the 
complex construction and management of 
investment projects. To date, the company 
has more than 800 employees, including 
over 150 highly qualified engineers and 
experts. The company has its own storage 
facilities, equipment, mechanization 
and a complete cycle of engineering, 
architecture, interior and exterior design - 
all the main factors for quality performance 
at all stages of a construction process. 
A big contribution to the reputation 
of the company is made by the unit 
for maintenance of the sites after their 
completion - over 24 teams of specialists 
that are located in offices throughout the 
country. The teams are coordinated by 
a 24-hour call centre, located at the seat 
of the company in Sofia and distributing 
the incoming requests in real time. The 
groups are always ready to react to sudden 
breakdowns and emergency repairs. The 
specialized unit maintains over 300 petrol stations, residential 
complexes, sports facilities, administrative buildings, etc. with 
a subscription and in cases of emergency.

The priorities of the company are the quality of performance, 
employee safety, staff training and qualification, and 
correctness in the relationships with customers and partners. The 
core values of the company are integrity, teamwork and loyalty 
to employees and partners, and it expects the organizations with 
which it works to share the same engagements. The company 
strives to develop and improve with these principles as its basis, 
and with the understanding that in this dynamic industry there is 

no permanent formula for success.

The company is certified under the international standards 
ISO 9001: 2015, ISO 14001: 2015, BS OHSAS 18001: 2007, SA 
8000: 2014, ISO 50001: 2011; and in accordance with the 
legislation of the Republic of Bulgaria, it is registered in the 
Central Occupational Register of Builders for all groups and 
categories of construction. It also holds a Certificate from the 
State Agency for Metrological and Technical Surveillance for 
maintenance, repairs and reconstruction of gas installations 
and a Certificate of Specialized Training with Acquisition of 
Professional Qualification in Welding.







Успешните компании / The successful companies74

Ние даваме повече
Îñíîâàíà ïðåç 2002 ã. â Ñîôèÿ ñ ïåðñîíàë îò 5 äóøè, 15 

ãîäèíè ïî-êúñíî “Åâðî Ãåéìñ Òåõíîëîäæè” âå÷å èìà ðåïó-
òàöèÿ íà åäèí îò íàé-áúðçî ðàçâèâàùèòå ñå ó÷àñòíèöè 
â ñâåòîâíàòà èãðàëíà èíäóñòðèÿ ñ íàä 1450 ñëóæèòåëè 
è ñ 20 ÷óæäåñòðàííè îôèñà è äèëúðñòâà â ðàçëè÷íè ðå-
ãèîíè ïî ñâåòà. Ñòàðòèðàéêè ñ èãðàòà 
Gladiator, êîìïàíèÿòà áúðçî íàâëèçà 
íà áúëãàðñêèÿ ïàçàð è íå ñëåä äúëãî 
çàïî÷âà ïðîèçâîäñòâîòî è íà èãðàë-
íè ìàøèíè, êîåòî ÿ èçâåæäà íà ëèäåð-
ñêà ïîçèöèÿ ïî ïðîäàæáè â ñòðàíàòà. 
Âÿðíà íà êîðïîðàòèâíàòà ñè ôèëîñî-
ôèÿ, ÷å åäèíñòâåíèÿò ïúò êúì óñïåõà å 
äà äàâàø ïîâå÷å íà êëèåíòèòå, êàòî 
íàäõâúðëÿø î÷àêâàíèÿòà èì è ñúçäàâàø 
âèñîêîêîíêóðåíòíè ïðîäóêòè, äíåñ EGT 
å ñ ïîðòôîëèî, êîåòî âêëþ÷âà áîãàòî 
ðàçíîîáðàçèå îò ñëîò êàáèíåòè è èãðè, 
äæàêïîò ñèñòåìè, ìóëòèïëåéúðíè ðå-
øåíèÿ, èíòåðàêòèâíè èãðè çà äåñêòîï 
êîìïþòðè è ìîáèëíè óñòðîéñòâà, VLT 
è êàçèíî ìåíèäæìúíò ñèñòåìè, êàêòî 
è ðàçëè÷íè àêñåñîàðè. Ïîâå÷åòî îò 
òÿõ ñà èíñòàëèðàíè â íàä 80 ñòðà-
íè â Åâðîïà, Àìåðèêà (Þæíà, 
Öåíòðàëíà è Ñåâåðíà), 
Àôðèêà è Àçèÿ, à ñúîòâåò-
ñòâèåòî èì ñúñ ñòàíäàðòèòå è 
èçèñêâàíèÿòà íà ìíîæåñòâî þðèñ-
äèêöèè å ãàðàíòèðàíî ñúñ ñåðòè-
ôèêàòè îò ðàçëè÷íè ìåæäóíàðîäíè 
ðåãóëàòîðíè àãåíöèè è òåñòîâè ëà-
áîðàòîðèè.

Ñïîðåä íåçàâèñèìàòà ãðóïà 
çà áèçíåñ èíôîðìàöèîííè è êîí-
ñóëòàíòñêè óñëóãè ICAP, äíåñ 

“Åâðî Ãåéìñ Òåõíîëîäæè” å ñðåä âîäåùèòå ïðîèçâîäèòå-
ëè â áúëãàðñêàòà èêîíîìèêà, êëàñèðàíà â êîíêóðñà èì “True 
Leaders” íà äåâåòî ìÿñòî ïî EBITDA (ïå÷àëáà ïðåäè ëèõâè, 
äàíúöè, îáåçöåíÿâàíå è àìîðòèçàöèÿ) çà 2016 ã. Òîâà å ðàñ-
òåæ îò ïî÷òè 80% â ñðàâíåíèå ñ ðåçóëòàòèòå îò ïðå-

äõîäíàòà 2015 ã. EGT å è íà ÷åëíàòà ïîçèöèÿ 
â ñâîÿòà êàòåãîðèÿ “Ïðîèçâîäñòâî íà 
åëåêòðîòåõíè÷åñêî îáîðóäâàíå è êîì-
ïîíåíòè”, êàòî ðåçóëòàòèòå é ñà 3 
ïúòè ïî-âèñîêè îò çàåìàùèÿ âòîðîòî 

ìÿñòî çà îòðàñúëà.

Òåõíè÷åñêèòå ïîñòèæåíèÿ è ïðî-
äóêòîâèòå íîâîñòè íà EGT âñÿêà ãîäè-
íà ñå ïðåäñòàâÿò íà íàé-ïðåñòèæíè-
òå ìåñòíè è ìåæäóíàðîäíè èçëîæåíèÿ â 
èãðàëíàòà èíäóñòðèÿ - ICE London, G2E 
Las Vegas, SAGSE Argentina, Peru Gaming 
Show, FADJA Colombia, ExpoJoc Valencia, 
Irish Gaming Show, Indian Gaming Show 
(ÑÀÙ), Entertainment Arena Expo â Ðóìú-
íèÿ, BEGE Expo Sofia è ìíîãî äðóãè.

Ïðåç ïîñëåäíèòå íÿêîëêî ãîäèíè 
ïðîèçâîäñòâîòî, ðàçâîéíàòà, ñêëà-

äîâàòà è ëîãèñòè÷íàòà äåéíîñò 
÷óâñòâèòåëíî ñå ðàçðàñíà-
õà è ïîíàñòîÿùåì ñå ïîìå-
ùàâàò â 5 ñãðàäè â Áúëãàðèÿ, 

ðàçïîëîæåíè íà ïëîù îò 16 000 êâ. ì.

EGT å ÷ëåí íà íÿêîè îò íàé-âà-
æíèòå îðãàíèçàöèè â èãðàëíèÿ ñâÿò 

- Àñîöèàöèÿòà çà ñòàíäàðòèòå â èã-
ðàëíàòà èíäóñòðèÿ (GSA), Àñîöèàöè-

ÿòà íà ïðîèçâîäèòåëèòå íà èãðàëíî 
îáîðóäâàíå (AGEM) è Áúëãàðñêà-

òà òúðãîâñêî-ïðîìèøëåíà ïà-
ëàòà (ÁÒÏÏ, èëè BCCI).

Euro Games Technology Ltd. 
БЪЛГАРИЯ

София 1151, 
район Панчарево, местност 

Врана-Лозен-Триъгълника,
ул. „Марица” 4

Тел.: +359 2 890 24 00
www.egt-bg.com 

sales@egt-bg.com

Euro Games Technology Ltd. 
BULGARIA

 4 Maritsa Str. 
Vrana-Lozen-Triugulnika, 

Pancharevo Region 1151 Sofia, 
BULGARIA

Phone: +359 2 890 24 00
www.egt-bg.com 

sales@egt-bg.com 



75

We give more
Founded in 2002 in Sofia and having at first staff of only 5 

people, 15 years later Euro Games Technology has gained the 
reputation of being one of the fastest growing companies in 
the global gaming industry, employing over 1450 professionals 
and having 20 foreign offices and dealers in different regions 
around the world. The company 
starts with the game Gladiator 
in Bulgaria and soon after 
that commences producing 
gaming machines as well, 
which takes it to the leading 
position on the local market. 
Following its belief that the only 
path to success is to give more 
to customers, exceeding their 
expectations and developing 
highly competitive products, 
nowadays EGT’s portfolio 
includes rich variety of video slot 
cabinets and games, jackpot 
systems, multiplayer solutions, 
interactive games for desktop 
computers and mobile devices, 
VLT and casino management 
systems, and diverse accessories. 
Most of them are already installed 
in over 80 countries throughout 
Europe, America (South, Central 
and North), Africa and Asia and 
international certificates from 
various regulatory agencies and 
testing laboratories guarantee 
that EGT’s products comply with 
the technical and legislative 
requirements of many jurisdictions 
worldwide. 

According to the independent business information and 
consulting group ICAP, Euro Games Technology has established 
itself as one of the leading manufacturers in Bulgaria, ranking in 
their competition “True Leaders” at the ninth place by EBITDA 
(earnings before interest, taxes, depreciation and amortization) 
for 2016. The growth in company’s results, compared to 2015th, 
is of almost 80%. EGT stands also at first position in its category 
“Manufacturers of electrical equipment and components” 

with three times higher EBITDA than the second company 
in the sector.

EGT’s technical achievements and key product 
novelties are presented each year at the most 
prestigious local and international exhibitions in 
the gaming industry - ICE London, G2E Las Vegas, 
SAGSE Argentina, Peru Gaming Show, FADJA 
Colombia, ExpoJoc Valencia, Irish Gaming Show, 
Indian Gaming Show (USA), Entertainment Arena 
Expo in Romania, BEGE Expo Sofia and many others. 

Within the last several years EGT’s production, 
research & development activities, warehouse and 
administration have significantly expanded and 

they are currently housed 
in 5 buildings in Bulgaria, 
spread across 16 000 
square meters.

EGT is a member 
of some of the most 
important organisations 
in the gaming world - 
the Gaming Standards 
Association (GSA), the 
Association of Gaming 
Equipment Manufacturers 
(AGEM) and the Bulgarian 
Chamber of Commerce 
and Industry (BCCI).
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„Застрахователно дружество 
Евроинс” АД - 20 години заедно

Euroins Insurance JSC - 
20 together

“ÇÄ Åâðîèíñ” ÀÄ  âå÷å 20 ãîäèíè àêòèâíî ïðèñúñòâà íà 
áúëãàðñêèÿ çàñòðàõîâàòåëåí ïàçàð. Êîìïàíèÿòà å ÷àñò îò
“Åâðîèíñ Èíøóðúíñ Ãðóï” ÀÄ -  åäíà îò íàé-ãîëåìèòå íåçà-
âèñèìè çàñòðàõîâàòåëíè ãðóïè, îïåðèðàùà â Öåíòðàëíà è 
Èçòî÷íà Åâðîïà. Ãðóïàòà èìà íàä 2 ìëí. êëèåíòè, 1600 ñëóæè-
òåëè  è ãîäèøíè ïðèõîäè íàä 400 ìëí. åâðî.

Òúðãîâñêèÿò ìîäåë íà “ÇÄ Åâðîèíñ” ÀÄ å íàñî÷åí êúì 
ïðåäëàãàíå íà ïàêåòíè çàñòðàõîâàòåëíè ïðîäóêòè, ïîêðèâà-

ùè øèðîê ñïåêòúð îò ðèñêîâå è îñèãóðÿâàùè êîìïëåêñíî çà-
ñòðàõîâàòåëíî îáñëóæâàíå íà êëèåíòèòå. Êîðïîðàòèâíàòà 
ñîöèàëíà îòãîâîðíîñò íà “ÇÄ Åâðîèíñ” ÀÄ å ÷àñò îò áèçíåñ 
ñòðàòåãèÿòà íà çàñòðàõîâàòåëíîòî äðóæåñòâî. Òÿ îáõâàùà 
ïîëèòèêè ñïðÿìî îêîëíàòà ñðåäà, ñïîðòà, îáðàçîâàíèåòî è 
èçêóñòâîòî íà ðåãèîíàëíî è íàöèîíàëíî íèâî.

“ÇÄ Åâðîèíñ” ÀÄ å ïúðâàòà êîìïàíèÿ, ïðåäëàãàùà êèáåð-
çàñòðàõîâêà íà áúëãàðñêèÿ çàñòðàõîâàòåëåí ïàçàð îò 2014 ã. 

Euroins Insurance JSC has been actively present on the 
Bulgarian insurance market for 20 years already. The company 
is member of Euroins Insurance Group - one of the largest 
independent insurance groups operating in Central and 
Eastern European Countries. The group has over 2 million 
clients, 1600 employees and annual revenues of over EUR 400 
million.

The marketing strategy of the company is focused on 

the provision of complete range of insurance products that 
cover a wide spectrum of risks and ensure sophisticated 
insurance service to the clients. Euroins’ corporate social 
responsibility is a part of its business strategy. It covers policies 
on the environment, sports, education and art at regional and 
national level.

Euroins Insurance JSC is the first company offering cyber 
insurance on the Bulgarian insurance market since 2014.

1592 София, 

бул. „Христофор 

Колумб” №43

Тел:  0700 17 241

office@euroins.bg

www.euroins.bg

43, Christopher 

Columbus Blvd.

1592 Sofia, Bulgaria

T: 0700 17 241 

office@euroins.bg

www.euroins.bg

✓ Íàãðàäà â êîíêóðñà “Çàñòðàõîâàòåëè íà îá-
ùåñòâîòî 2017”, îðãàíèçèðàí îò Àñîöèàöèÿòà íà 
áúëãàðñêèòå çàñòðàõîâàòåëè è Áúëãàðñêàòà àñîöè-
àöèÿ íà çàñòðàõîâàòåëíèòå áðîêåðè,  ñ  êàóçàòà 
ñè çà îñèãóðÿâàíå íà ñðåäñòâà çà ëåòåí ðåõàáè-
ëèòàöèîíåí ìîðñêè ëàãåð çà ñèðà÷åòà ñ òåæêè ôè-
çè÷åñêè óâðåæäàíèÿ îò Öåíòúð çà íàñòàíÿâàíå îò 
ñåìååí òèï, ãð.Âåëèêî Òúðíîâî.

✓ Íàãðàäà  çà “Íàé-äèíàìè÷íî ðàçâèâàùî ñå 
çàñòðàõîâàòåëíî äðóæåñòâî” çà 2013 ã. íà òðàäè-
öèîííèòå íàãðàäè “Íàé-äîáúð çàñòðàõîâàòåë íà 
ãîäèíàòà”, îðãàíèçèðàí îò Âèñøåòî ó÷èëèùå ïî 

çàñòðàõîâàíå è ôèíàíñè, Àñîöèàöèÿòà íà áúëãàð-
ñêèòå çàñòðàõîâàòåëè, ôîíäàöèÿ “Ïðîô. ä-ð Âå-
ëåñëàâ Ãàâðèéñêè”  è  Áúëãàðñêàòà àñîöèàöèÿ íà 
äðóæåñòâàòà çà äîïúëíèòåëíî ïåíñèîííî îñèãóðÿ-
âàíå. 

✓ Íàãðàäà çà “Äðóæåñòâî ñ íàé-äîáðî êîðïîðà-
òèâíî óïðàâëåíèå” îò Àñîöèàöèÿòà íà èíâåñòèòî-
ðèòå ïðåç 2007 ã.

✓ “ÇÄ Åâðîèíñ” ÀÄ  å îáÿâåíî çà Çàñòðàõîâàòåë 
íà ãîäèíàòà íà òðàäèöèîííà öåðåìîíèÿ "Àâòîìî-
áèë íà ãîäèíàòà“ ïðåç 2008 ã.

ÎÒËÈ×Èß

“ÇÄ Åâðîèíñ” ÀÄ  ïå÷åëè ðåäèöà íàãðàäè ïðåç ãîäèíèòå 
êàòî åäíè îò íàé-çíà÷èìèòå ñà êàêòî ñëåäâà: 

Ìàðêàòà Åâðîèíñ ïðèñúñòâà àêòèâíî â 10 åâðîïåéñêè äúðæàâè.
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✓ Award  for  "Insurers of the Society 2017”, organized 
by the Association of Bulgarian Insurers and the 
Bulgarian Association of Insurance Brokers, with its 
cause to provide funds for a summer rehabilitation 
camp for orphans with severe physical disabilities 
from a Family-type Accommodation Center in 
Veliko Tarnovo city.

✓ Award for “The most dynamic developing 
insurance company” for 2013  at the traditional 
awards “Best Insurer of the Year” organized by the 

VUZF University, Association of Bulgarian Insurers, 
Foundation ”Prof. Dr. Veleslav Gavriiski” and the 
Bulgarian Association of Supplementary Pension 
Security.

✓ Award for “Company with best corporate 
management” by the Association of Investors in 
2007

✓ Award for “Insurer of the Year” at the traditional 
“Car of the Year” ceremony in 2008

HONORS

Euroins Insurance JSC has won a number of awards over the years, 
with the most significant being as follows:

The Euroins brand is actively present in 10 European countries
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Консултант на успешни 
европейски проекти

Ôèíàíñèðàíåòî îò åâðîïåéñêèòå ôîíäîâå å êëþ÷îâ 
ìîìåíò â ðàçâèòèåòî íà áúëãàðñêèòå ïðåäïðèÿòèÿ. Çàêó-
ïóâàíåòî íà ìàøèíè è îáîðóäâàíå, êàêòî ñàíèðàíåòî 
è íîâîòî ñòðîèòåëñòâî, ñà ïî÷òè íåâúçìîæíè áåç òàêîâà 
ôèíàíñèðàíå. Ñ òåõíîëîãè÷íèÿ ïàðê, ñ êîéòî ðàçïîëà-
ãàò ïîâå÷åòî, îñîáåíî ìàëêèòå è ñðåäíè ïðåäïðèÿòèÿ, 
òðóäíî áèõà óñïåëè äà áúäàò êîíêóðåíòíè íà åâðîïåé-
ñêèÿ ïàçàð. 

Íàøåòî ìîòî êàòî êîíñóëòàíòè å, ÷å íÿìà äðóæåñòâî, 
êîåòî äà íå ìîæå äà ïîëó÷è åâðîïåéñêî ôèíàíñèðàíå. 
Ðàçáèðà ñå, ñïîðåä ñïåöèôèêàòà íà äåéíîñòòà ïàðèòå 
ñà ðàçëè÷íè. Íî ñà äîñòúïíè çà âñè÷êè. Äîêàçàòåëñòâî å 
îãðîìíèÿò äèàïàçîí îò äðóæåñòâà, êîèòî ïîëó÷àâàò ôè-
íàíñèðàíå - áåç çíà÷åíèå îò êîé êðàé íà Áúëãàðèÿ ñà è 
â êîé ñåêòîð ðàáîòÿò. 

Íèå ïðèîðèòåòíî ïèøåì ïðîåêòè ïî Îïåðàòèâíà ïðî-
ãðàìà  “Èíîâàöèè è êîíêóðåíòîñïîñîáíîñò”. Ìåðêèòå, 
çàëîæåíè â ïðîãðàìàòà, öåëÿò êîìïëåêñíî äà äîïðè-
íåñàò çà ñúçäàâàíåòî íà óñòîé÷èâè äúëãîñðî÷íè êîí-
êóðåíòíè ïðåäèìñòâà íà áúëãàðñêèòå ïðåäïðèÿòèÿ è 
óñêîðÿâàíå íà ïðåõîäà êúì èêîíîìèêà, áàçèðàíà íà 
çíàíèåòî. Ïîäêðåïàòà å ñúñðåäîòî÷åíà âúðõó ðàçâè-
òèå íà èíîâàöèèòå, ïðåäïðèåìà÷åñòâîòî, êàïàöèòåòà çà 
ðàñòåæ íà ìàëêèòå è ñðåäíè ïðåäïðèÿòèÿ (ÌÑÏ), åíåð-
ãèéíàòà è ðåñóðñíàòà åôåêòèâíîñò íà ïðåäïðèÿòèÿòà.

Óñïÿõìå äà ñïå÷åëèì äîâåðèåòî íà ãîëÿì êðúã äðó-

æåñòâà. Íàøåòî ïðåäèìñòâî å îïèòúò, êîéòî íàòðóïàõìå 
ïðåç ïðåäèøíèÿ è òîçè ïðîãðàìåí ïåðèîä, ïîäõîäúò íè 
äà ïîçíàâàìå è ðàçáèðàìå íóæäèòå è ïðîáëåìèòå íà 
íàøèòå áåíåôèöèåíòè, êàêòî è íà íà÷èíèòå çà òÿõíîòî 
ðàçðåøàâàíå, êàêòî è èçêëþ÷èòåëíàòà íè ïåäàíòè÷íîñò 
ïðåç öåëèÿ ïðîöåñ â åäèí ïðîåêò. Ñòðåìèì ñå äà ïðîÿ-
âèì îðèãèíàëíî è òâîð÷åñêî ìèñëåíå ïðè ðàçðàáîòâà-
íåòî íà ïðåäëîæåíèåòî.

Íèå íèêîãà íå âçåìàìå ïàðè çà ïèñàíåòî íà ïðîåê-
òèòå, íàøèòå ïúðâè ïàðè êàòî êîíñóëòàíòè ïîëó÷àâàìå 
ñëåä ñïå÷åëâàíåòî íà ïðîåêòà.

Èìàìå ãîëÿì äèàïàçîí îò êëèåíòè. Íàøàòà íàé-ãî-
ëÿìà ñèëà å â îáëàñòòà íà äîáèâíàòà ïðîìèøëåíîñò, 
ñòðîèòåëñòâîòî, ìåòàëîîáðàáîòâàíåòî, øèâàøêàòà ïðî-
ìèøëåíîñò. 

Ñïå÷åëèõìå ìíîãî ïðîåêòè êàêòî â “Åíåðãèéíà åôåê-
òèâíîñò” çà ìàëêè, ñðåäíè è ãîëåìè ïðåäïðèÿòèÿ , êîåòî 
å íàøàòà íàé-ãîëÿìà ñèëà, òàêà è â ìåðêèòå “Ïîäîáðÿ-
âàíå íà ïðîèçâîäñòâåíèÿ êàïàöèòåò â ìàëêèòå è ñðåäíè 
ïðåäïðèÿòèÿ”, “Èíîâàöèè” è äð.

“Åêî Ãëîóá” ÎÎÄ ïðèòåæàâà ëèöåíçè çà åíåðãèéíî 
îáñëåäâàíå êàêòî íà ñãðàäè, òàêà è íà ïðîìèøëåíè 
ïðåäïðèÿòèÿ. Ïðàâèì îãðîìíî êîëè÷åñòâî åíåðãèéíè 
îäèòè.

Äðóæåñòâîòî èìà ñîáñòâåí îáó÷èòåëåí öåíòúð, êîéòî 
ñúùî ðàçâèâà. 

Еко Глоуб ООД
София, България

ул. „Рачо Димчев” 8
тел./факс: 

+35929818522
mob: +359894698048

http://ecoglobe-bg.com/

Eco Globe Ltd. 
Racho Dimchev street, 8

Sofia, Bulgaria
tel/fax: +35929818522
mob: +359894698048

http://ecoglobe-bg.com/
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Consultant for successful 
еuropean projects

The financing from European funds is 
a key moment in the development of the 
Bulgarian enterprises. Buying machinery 
and equipment, such as rehabilitation 
and new construction, is almost impossible 
without such funding. With the technology 
park available to most, especially small 
and medium-sized enterprises, they would 
hardly be able to compete on the European 
market.

Our motto as consultants is that there is 
no company that can not receive European 
funding. Of course, according to the specifics 
of the activity, the money is different. But they 
are available to all. Proof is the vast range of 
companies that receive funding - no matter 
what end of Bulgaria they are and in which 
sector they work. We prioritize writing projects 
under the Operational Program “Innovation 
and Competitiveness”. The measures 
set out in the program aim to contribute 
to the creation of sustainable long-term 
competitive advantages of Bulgarian 
enterprises and accelerate the transition to 
a knowledge-based economy. Support is 
focused on the development of innovation, 
entrepreneurship, the growth capacity of 
small and medium-sized enterprises (SMEs), 
the energy and resource efficiency of 
enterprises.

We have gained the trust of a large 
number of companies.

Our advantage is the experience we have 
gained in the past and this programming 
period, our approach to knowing and 
understanding the needs and problems 
of our beneficiaries as well as the ways of 
solving them, as well as our extraordinary 
meticulousness throughout the whole 
project process. We strive to show original 
and creative thinking when designing the 
proposal. We never take money for writing 
projects, our first money as consultants we 
get after winning the project.

We have a wide range of customers. Our 
greatest strength is in the mining, construction, 
metalworking, clothing industry.

We have won many projects both in Energy 
Efficiency for Small, Medium and Large 
Enterprises, which is our greatest strength, as 
well as in the measures “Improving Production 
Capacity in Small and Medium Enterprises”, 
“Innovations” and others.

“Eco Globe” Ltd. holds licenses for energy 
audit of buildings as well as of industrial 
enterprises. We are doing a huge amount of 
energy audits.

The company has its own training center, 
which also develops.

Àäâîêàò Áèëÿíà Òîí÷åâà å ïðîêóðèñò íà “Åêî Ãëîóá” ÎÎÄ - êîíñóë-
òàíòñêî äðóæåñòâî çà ïîäãîòîâêà íà ïðîåêòè, ñúôèíàíñèðàíè îò Åâ-
ðîïåéñêèÿ ñúþç, è ïðèòåæàòåë íà ëèöåíçè çà åíåðãèéíî îáñëåäâàíå íà 
ñãðàäè è ïðîìèøëåíè ñèñòåìè. Åêèïúò ñïåöèàëèñòè ïîäãîòâÿ ïðîåêòè 
ïî ÎÏ “Èíîâàöèè è êîíêóðåíòîñïîñîáíîñò”, êàêòî è ïî äðóãè îïåðàòèâ-
íè ïðîãðàìè, ñúôèíàíñèðàíè îò ÅÑ - ÎÏ “Ïðîãðàìà çà ðàçâèòèå íà ñåëñêè-
òå ðàéîíè”, ÎÏ “Ðàçâèòèå íà ÷îâåøêèòå ðåñóðñè è äð.

Attorney Bilyana Toncheva is a procurator of Eco Globe Ltd. - a consultancy 
company for preparing projects, co-financed by the European Union and holder 
of energy audit licenses for buildings and industrial systems. The team of specialists 
prepares projects under OP "Innovation and Competitiveness“ as well as other 
operational programs co-financed by the EU - OP "Rural Development Program“, 
OP "Human Resources Development“ and others. 



Успешните компании / The successful companies80

Висококачествена туристическа услуга

High quality tourist service

Успехът на Елит Травел Интернешънъл ООД се дължи на про-
фесионализма на нашия екип, инвестиции в повишаване квали-
фикацията на служителите, постоянния интерес към иновации, 
високо ниво на сигурност и конфиденциaлност  при пътуване, 
лично  отношение към всеки клиент и обслужване 24/7. 

Компанията притежава 16-годишен професионален опит, 
придобит от обслужването на над 500 корпоративни и индиви-
дуални клиенти, в осигуряването на самолетни билети, хотелски 
резервации, трансфери, организиране на мероприятия и други 
туристически услуги. 

Елит Травел Интернешънъл ООД е вписана в Регистъра на ту-
роператорите и туристическите агенти, притежава акредитация 
в IATA и има права на агент за всички авиокомпании, предста-
вени в страната, както и правата за агентска дейност на бъл-
гарски и чуждестранни доставчици на хотелски услуги, туропе-
ратори и хотелски вериги. 

Във връзка с повишените изисквания и необходимост от съот-
ветствие спрямо световните и европейски стандарти, Елит Тра-
вел Интернешънъл ООД внедри през 2006 г. система за управле-
ние на качеството в своята дейност и е сертифицирана по ISO 
9001:2008, което гарантира качеството на услугите, извършвани 
от агенцията. Агенцията е сертифицирана и по ISO 27001:2013 - 
Система за управление на информационната сигурност. 

През годините Елит Травел Интернешънъл ООД се утвърди 
като надежден и предпочитан партньор, който предлага висо-
кокачествена услуга и коректност при предоставяне на услуги 
към клиентите си. 

Личната ангажираност на служителите при комплексното об-
служване на клиентите е гаранция за успеха и доказателство за 
това са доволните клиенти, които имаме. 

Нашата цел е да продължим да се развиваме, да се справя-
ме с предизвикателствата и да успяваме да удовлетворим нуж-
дите на нашите клиенти. 

The success of Elite Travel International Ltd. is due to the 
professionalism of our team, investment in employee qualification, 
constant interest in innovations, high level of security and 
confidentiality when providing travel arrangements, personal 
attitude to each customer and 24/7 service. 

The company has 16 years of professional experience 
acquired by serving more than 500 corporate and individual 
clients in providing airline tickets, hotel reservations, transfers, 
organizing events and other tourist services. 

Elite Travel International Ltd. is registered with the Tour Operator 
and Travel Agents Register, has IATA accreditation and has the 
rights of agent for all the airlines, represented in Bulgaria as well 
as the rights of agent of Bulgarian and foreign suppliers of hotel 
services, tour operators and hotel chains. 

In connection with the increased requirements and the 

necessity for compliance with the world and European standards, 
Elite Travel International Ltd. implemented in 2006 a quality 
management system in its activity and is certified according 
to ISO 9001: 2008, which guarantees the quality of the services 
performed by the agency. The agency is also certified by ISO 
27001: 2013 - Information Security Management System. 

Over the years, Elite Travel International Ltd. has established 
itself as a reliable and preferred partner that offers high quality 
service and honesty in serving its customers. 

The personal engagement of our employees in the complex 
customer care is a guarantee for success and is proved by the 
satisfied customers we have. 

Our goal is to continue developing, tackling the challenges 
and managing to meet the needs of our clients who become 
our friends and partners.

Елит Травел 
Интернешънъл ООД

http://elit-travel.eu/

Elite Travel 
International Ltd.

http://elit-travel.eu/

Анелия Бачийска, 
собственик на компанията

Aneliya Bachiyska, 
owner of the company



Your first step to the perfect journey... 



GRAMMER AD · Tzar Osvoboditel Str. 2 · 2160 Trudovetz · Sofia district · Bulgaria
GRAMMER АД · ул. Цар Освободител 2 · 2160 Трудовец · общ. Ботевград · София област, България 

ON THE MOVE

GRAMMER - Global player in the automotive and 
commercial vehicle industry.

GRAMMER AG, Amberg, Germany, is specialized in the development and production of components 
and systems for automotive interiors as well as suspension driver and passenger seats for onroad and 
offroad vehicles.

GRAMMER AD, Trudovetz, Bulgaria, has been part of the German concern GRAMMER AG since 1997. We are specialized
 in the production of components for automotive interior – headrest and armrest covers, as well as production of upholstery 
for truck seats, center consoles and offroad seats. Our clients are world leaders in automotive industry and offroad machinery.

With over 12,000 employees, GRAMMER operates in 19 countries around the world.

GRAMMER – Глобален играч в автомобилната индустрия и индустрията 
с търговски превозни средства.

GRAMMER AG, Амберг, Германия, е специализирана в разработването и производството на компоненти и системи за автомобилния интериор, както и шофьорски и пътнически 
седалки за селскостопански машини, камиони, автобуси и влакове.

GRAMMER АД, Трудовец, България, е част от немския концерн GRAMMER AG от 1997. Ние сме специализирани в производството на компоненти за автомобилния интериор 
– калъфи за подглавници и подлакътници, както и производство на тапицерии за седалки за камиони, централни конзоли и седалки за офроуд машини. Нашите клиенти са 
световни лидери в автомобилната индустрия и офроуд машините.

С повече от 12,000 служители, GRAMMER работи в 19 страни по целия свят.





isauto.net
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ул. “Манастирска воденица” 1 
1186 София, Герман

България
www.intrama-bg.com

1 Manastirska wodenitza Str.
1186 Sofia, German

Bulgaria
www.intrama-bg.com

25 години
самоусъвършенстване и развитие

INTRAMA  е утвърден производител на висококачестве-

ни термоформовъчни машини, автоматични зареждащи 

устройства, фолиа и пликове за бариерна опаковка 

и самозалепващи етикети на рола. Производствeна-

та дейност на INTRAMА превърна компанията в един от 

малкото производители в Европа, които доставят тези три 

продукта от един източник и предлагат завършен цикъл от 

решения. 

Основана в Германия през 1993 г., компанията развива 

успешно своята дейност чрез собствени дружества в 

България, Македония, Румъния, Сърбия, Косово и Алба-

ния. Производствената дейност и централният менидж-

мънт са съсредоточени в България. 

От основаването си до момента INTRAMA залага на по-

стоянството в двете най-важни направления – инвестиции 

в хората и производството. Поддържайки  високо ниво на 

компетентност и професионализъм, компанията извървя 

успешно и премина трудния път на развитие от малка се-

мейна организация в стабилен, утвърден и предпочитан 

партньор в България и Югоизточна Европа. Сега, освен 

за българския пазар и този на Балканите, INTRAMA про-

извежда и изнася продукцията си за Холандия, Испания, 

Кипър, Южна Африка и др. 

През 2016 г. INTRAMA инвестира 20 млн. лв. в разширява-

не и модернизиране на съществуващото производство 

за опаковки в гр. Пловдив. В рамките на година построи 

нова производствена база в Тракия икономическа зона, 

където  въведе в експлоатация последно поколение 

екструдерна инсталация за 9-слойни бариерни фолиа, 

флексопечатна машина, ламинираща и ролонарязваща 

машина. В резултат на тази инвестиция INTRAMA изгради 

високотехнологично предприятие за производство и пе-

чат на гъвкави опаковки с до 18 слоя, подходящи за хра-

нителни и нехранителни продукти.  

Като представител на водещи европейски производители, 

INTRAMA e комплексен доставчик на технологично обо-

рудване и консумативи за хранително–вкусовата промиш-

леност, индустрията, ХоРеКа и търговските обекти.

Към момента в дружеството работят над 200 служители.  

Търговската и сервизна структура на компанията в Бъл-

гария е изградена на регионален принцип – в 12 града 

в цялата страна. Това гарантира експертно, качествено 

и навременно обслужване от професионалисти с голям 

опит и висока квалификация, независимо от локацията 

на клиента.

Г-н Александър Божилов
и д-р Франк Улрих,

съоснователи и управляващи 

собственици на INTRAMA
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25 Years
self-improvement and development

 Г-н Aлександър Божилов:

“Формулата за успеха на INTRAMA е единството между упорит 
труд, компетентност, коректност и взаимно доверие на менидж-
мънт и над 200 служители. В INTRAMA сме убедени, че успешният 
бизнес в дългосрочен план се крепи на непрестанното самоусъ-
вършенстване на компанията и нейните служители, стриктното 
съблюдаване на високи стандарти и добри професионални прак-
тики. Няма да престанем да ги следваме и в бъдеще.”

Д-р Франк Улрих: 

“Във философията на компанията вградихме теорията на ви-
дния немски социолог Макс Вебер, който търси източниците 
на капитализма в протестантската етика. Нейният фокус са 
трудолюбието, скромността и коректността. Зародишът на 
капитализма и индустрията e в семейните фирми, които реин-
вестират всяка печалба обратно. Така правим и ние. Реинвес-
тираме в модернизацията и разширяването на нашето произ-
водство, реализираме дългосрочната стратегия за развитие 
на бизнеса ни, гледаме в перспектива и се напасваме към про-
мените и предизвикателствата, пред които се изправяме. За 
да постигнем успех, понякога е добре да работим според прин-
ципа проба-грешка, дори и да сгрешим. Важното е да се учим от 
грешките си, да извлечем правилните изводи и да предприемем 
необходимите действия.”

Mr. Alexander Boshilow:

“INTRAMA’s key to success is the combination of hard work, compe-
tence, loyalty and mutual confidence between management and over 
200 employees. At INTRAMA, we are convinced that he long-term busi-
ness success is based on the continuous self-improvement of the compa-
ny and its employees, the strict monitoring of high standards and good 
professional practices. We will not stop following them in future.”

Dr. Frank Ullrich:

“We built our corporate philosophy in accordance with the theory 
of the German sociologist Max Weber, who looked for the sources of 
capitalism in the Protestant ethics. The focus is in hard working, modesty 
and honesty. The germ of capitalism and industry is in family businesses 
that continuously reinvest their profit. So we do in INTRAMA. We contin-
uously reinvest in modernizing and expanding our production facilities, 
accomplish our long-term strategy for developing our business, looking 
ahead in future and adapting to the changes and challenges we face. 
In order to have success, sometimes you have to be allowed to make 
mistakes in a process of trial and error. The important point is to learn 
from mistakes and to draw the right conclusions and to take the right 
consequent actions.”

INTRAMA is well-known manufacturer of multilayer bar-

rier films and pouches for flexible packaging, thermoform-

ing packaging machines, automated loading devices for 

sliced products and self-adhesive labels for food industry 

and food retail. The company production has made INTRA-

MA one of the few vertical integrated producers in Europe 

offering to its customers’ complete system solutions from 

one source. INTRAMA contributes to development of a high 

quality, reliable and cost-effective production process of 

food products.

Founded in Germa-

ny in 1993, INTRAMA 

has over 20 years of 

professional experi-

ence with subsidiar-

ies in Bulgaria, Ro-

mania, Macedonia, 

Serbia, Kosovo and 

Albania. The pro-

duction facilities and 

the central manage-

ment are based in 

Bulgaria. 

Since its establish-

ment INTRAMA has 

been focusing on 

investing in people 

and developing its 

manufacturing op-

erations.  Maintain-

ing a high level of competence and professionalism, the 

organization has successfully walked the difficult way of 

development from a small family company to a stable, 

reputable and preferred partner in Bulgaria and South-

eastern Europe. Currently INTRAMA is leading supplier of 

complete system solutions on the Balkans and expanding 

its export to markets including Netherlands, Spain, Cyprus, 

South Africa and others.  

In 2016 INTRAMA invested BGN 20 million in expansion and 

modernization of its packaging production in Plovdiv. Within 

a year, the company built a new production plant in Trakia 

Economic Zone, where puts into operation the latest genera-

tion extrusion installation for 9-layers barrier films, flexo printing 

machine, laminating machine and slitter rewinder. As a result

of the investment INTRAMA established a highly-techno-

logical enterprise 

for production and 

printing of up to 18 

layers flexible pack-

aging for food and 

non-food products.  

As a sales represen-

tative of leading 

European manufac-

turers, INTRAMA is 

complete supplier of  

technical system so-

lutions and consum-

ables to customers 

in the sector of food 

processing, food 

packaging, HoRe-

Ca and food retail.

The company em-

ploys over 200 highly qualified specialists. The trading and 

service networks of INTRAMA in Bulgaria are built on a re-

gion basis - in 12 cities throughout the country. Thus, the 

company ensures expert, quality and timely service by ex-

perienced professionals regardless the customer location.    
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IUVO GROUP OU å åñòîíñêà ôèíòåõ êîìïàíèÿ çà 
peer-to-peer êðåäèòèðàíå, êîÿòî íàâëåçå íà áúëãàðñêèÿ 
ïàçàð ïðåç aâãóñò 2016 ã. Ôèðìàòà çàïî÷íà äà îïåðèðà 
â Áúëãàðèÿ ñ öåë äà òåñòâà è âàëèäèðà ñâîÿ áèçíåñ ìîäåë 
è ìàðêåòèíãîâàòà ñè ñòðàòåãèÿ êàòî ïðåäîñòàâè íà 
êëèåíòèòå ñè ìîäåðíà àëòåðíàòèâà íà òðàäèöèîííèòå 
ñïåñòîâíè è èíâåñòèöèîííè èíñòðóìåíòè.

Iuvo å ïëàòôîðìà, êîÿòî ñâúðçâà äèðåêòíî 
èíâåñòèòîðè è íåáàíêîâè ôèíàíñîâè èíñòèòóöèè 
(êðåäèòíè îðèãèíàòîðè), ñúçäàâàéêè âúçìîæíîñò 
çà èíâåñòèòîðèòå äà ãåíåðèðàò äî 15% ãîäèøíà 
äîõîäíîñò, à îðèãèíàòîðèòå äà ðàçïîëàãàò ñ ãúâêàâ 
ìåòîä çà ôèíàíñèðàíå íà äåéíîñòòà ñè. Âñåêè 
êðåäèò, ëèñòíàò â iuvo, èäâà ñúñ 100% ãàðàíöèÿ çà 
îáðàòíî èçêóïóâàíå. Òÿ ïðåäñòàâëÿâà äîãîâîð ìåæäó 
ôèíàíñîâàòà èíñòèòóöèÿ è èíâåñòèòîðà, êúäåòî 
îðèãèíàòîðúò ñå çàäúëæàâà äà èçïëàòè 
îáðàòíî íà 100% âñÿêà èíâåñòèöèÿ, 
íàïðàâåíà ïî êðåäèò, êîéòî íå ñå 
îáñëóæâà çà ïîâå÷å îò 60 äíè. Ñúùî 
òàêà îðèãèíàòîðúò å çàäúëæåí äà 
çàïàçè 30% îò ñòîéíîñòòà íà âñåêè 
êðåäèò, êîéòî ëèñòâà íà ïëàòôîðìàòà. 
Òîâà îçíà÷àâà, ÷å ðèñêúò ïðîäúëæàâà 
äà ñå ñïîäåëÿ ìåæäó äâåòå ñòðàíè, 
à íå ñå ïðåõâúðëÿ íà ïîòðåáèòåëèòå íà ïëàòôîðìàòà. 
Îòëè÷íèòå ïðåäëîæåíèÿ íà êîìïàíèÿòà íå ñâúðøâàò 
äîòóê. Iuvo ðàáîòè ñ íÿêîè îò íàé-óñïåøíèòå êðåäèòíè 
èíñòèòóöèè íà Áàëêàíñêèÿ ïîëóîñòðîâ, êîåòî îñèãóðÿâà 
ðàçíîîáðàçíî ïðåäëàãàíå íà çàåìè è ëèêâèäíîñò íà 
ïëàòôîðìàòà.

Â ïðîåêòèðàíåòî è ðåàëèçàöèÿòà íà ïëàòôîðìàòà 
ñà êîìáèíèðàíè ñîëèäíè ôèíàíñîâè è òåõíîëîãè÷íè 
ïîçíàíèÿ. Åêèïúò, êîéòî ñòîè çàä iuvo, å ìëàä, çíàåù è 
ñèëíî ìîòèâèðàí äà èçïúëíè ìèñèÿòà ñè - äà ïðîìåíè 
íà÷èíà, ïî êîéòî õîðàòà ñïåñòÿâàò è èíâåñòèðàò ïàðèòå 
ñè è äà âúðíå êîíòðîëà íà ïîòðåáèòåëèòå.

Èñòîðèÿòà íà iuvo çàïî÷âà ïðåç ëÿòîòî íà 2016 
ã. ñ àìáèöèÿòà äà ñå ðàçâèå äî åäèí îò ëèäåðèòå íà 
ïàçàðà çà peer-to-peer êðåäèòèðàíå â Åâðîïà.

Ñúñ ñèëíîòî âÿðâàíå, ÷å ñúùåñòâóâà 
íåðàçðàáîòåíà âúçìîæíîñò, óïðàâëåíñêèÿò åêèï 
ñå ïîäãîòâÿ çà àìáèöèîçíàòà ìèñèÿ äà ïðåäñòàâè 
èíîâàòèâíà èíâåñòèöèîííà âúçìîæíîñò çà 
èíâåñòèòîðèòå â Áúëãàðèÿ. Iuvo èìà ëåòÿù ñòàðò. Çà 
ïúðâèÿ ìåñåö êîìïàíèÿòà ïðèâëè÷à ïúðâèòå ñè êëèåíòè, 
êîèòî èíâåñòèðàò íàä 100 õèëÿäè åâðî.  

Áúðç ïîãëåä íàïðåä êúì êðàÿ íà 2017 ãîäèíà: ïðåç iuvo 
ñà ïðèâëå÷åíè îêîëî 6,5 ìèëèîíà åâðî. Èíâåñòèòîðèòå 
âàðèðàò îò ðàçëè÷íè ñòðàíè, êàòî Áúëãàðèÿ, Ãåðìàíèÿ, 
Èñïàíèÿ, Îáåäèíåíîòî Êðàëñòâî, Ðóñèÿ, Ïîðòóãàëèÿ, 
Ôðàíöèÿ è ìíîãî äðóãè. Ðàçòåæúò è äàííèòå, ñúáðàíè 
îò åêèïà, ïîêàâàò, ÷å Áúëãàðèÿ å ìíîãî óñïåøåí ïàçàð 
ñ äîáúð ïîòåíöèàë è èíâåñòèòîðèòå îò ñòðàíàòà íå 
îòñòúïâàò íà òåçè îò Çàïàäíà Åâðîïà.

Ñúñ ñðåäåí ðúñò îò 34% íà ìåñå÷íà áàçà, 
êîìïàíèÿòà òúðñè âúçìîæíîñòè çà îùå 
ïî-ñåðèîçíî íàâëèçàíå íà âñè÷êè 
åâðîïåéñêè ïàçàðè. Iuvo âå÷å ïðåäëàãà 
ïúëíî îáñëóæâàíå íà êëèåíòèòå íà 
àíãëèéñêè, áúëãàðñêè, íåìñêè, êàòî 
ñå î÷àêâà ñïèñúêúò äà ñå óâåëè÷àâà. 
Ñúùî òàêà ïëàòôîðìàòà ðàáîòè, çà äà 
îñèãóðè îùå ïàðòíüîðñòâà ñ êðåäèòíè 
èíñòèòóöèè â Åâðîïà, êîåòî äà îñèãóðè 

îùå ïî-äîáðè íèâà íà ëèêâèäíîñò è âúçâðúùàìîñò. 
Â ìîìåíòà iuvo ñè ïàðòíèðà ñ äâå îò íàé-óñïåøíèòå 
êðåäèòíè êîìïàíèè â Áúëãàðèÿ - Easy Credit è Viva Credit. 
Ñúùî òàêà Iuvo å ïàðòíüîð ñ åäíà îò íàé-ïåðñïåêòèâíèòå 
ôèðìè çà êðåäèòèðàíå â Ðóìúíèÿ - iCredit.

Ñúñ ñåðèîçíèÿ ñè ðàñòåæ äîñåãà è ñ àìáèöèîçíèÿ 
ñè ïëàí äà áúäå åäíà îò íàé-áúðçî ðàçâèâàùèòå ñå 
êîìïàíèè çà peer-to-peer êðåäèòèðàíå â Åâðîïà â 
ñëåäâàùèòå ïåò ãîäèíè, iuvo å ðåøåí äà âúðíå êîíòðîëà 
íà êëèåíòèòå ñè âúðõó òÿõíîòî ôèíàíñîâî áúäåùå.

Върнете си контрола върху вашите финанси с iuvo

IUVO GROUP OU
Нарва Маантее 5, 

гр. Талин,
окръг Харю, 10117, 

Естония
iuvo-group.com

IUVO GROUP OU
Narva mnt 5, Tallinn City,

Harju county, 10117,
Republic of Estonia

iuvo-group.com

Iuvo å èçöÿëî èíâåñòèöèîííà óñëóãà, êàòî âëîæåíèòå ÷ðåç íåÿ ñðåäñòâà 
íå ñà äåïîçèòè è íå ñà ãàðàíòèðàíè îò çàêîíà. Ïëàòôîðìàòà å ëèöåíçè-
ðàí êðåäèòåí ïîñðåäíèê, ñúãëàñíî Ðåøåíèå ¹ 4.1-1/133 îò 28.08.2017 ã. 
íà åñòîíñêàòà Êîìèñèÿ çà ôèíàíñîâ íàäçîð.

Към края на 2017 
година през iuvo са 
привлечени около 
6,5 милиона евро
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IUVO GROUP OU is an Estonian fintech company for 
peer-to-peer lending that entered the Bulgarian market 
back in August 2016. The firm started operating in Bulgaria 
to validate and test the business model and its go-to-market 
strategy, creating a whole new niche market and opportu-
nity for people to find an alternative way to invest their free 
capital. 

Iuvo is a platform that connects investors and non-bank-
ing financial institutions (originators) directly, creating an op-
portunity for investors to generate returns up to 15% per an-
num and for originators a flexible source of income. Investors 
can buy portions of loans listed on the platform and expect 
returns when the loan installments are paid. Every credit on 
iuvo comes with 100% buy-back guarantee, which means 
that the investor has a great tool to mitigate the risk of the 
investment. The buy-back guarantee is a contract between 
the originator and the investor, where in 
the case of a delay in loan payments for 
more than 60 days the first is obliged to re-
pay the invested amount to the second. 
Furthermore, the originators retain 30% of 
every listed credit, further mitigating the in-
vestment risk. The excellent propositions of 
the company do not end here. Iuvo is al-
ready working with some of the top lend-
ing companies in the Balkan region which create a stable 
supply of loans and liquidity on the platform.

From its very start the company combines a solid finan-
cial and business fundamental, that helped achieve signifi-
cant results for a very short period of time. The team behind 
the platform is highly motivated and firmly believe in the mis-
sion of iuvo - to change the face of financing and bring the 
control back to the users.

The story of iuvo begins in the summer of 2016 and the 
ambitions of the company are not small. The firm has the 
goal to position itself as one of the leaders in the peer-to-
peer lending market in Europe. 

 With a firm belief that there is an unexplored opportuni-
ty, the management team buckles up for an ambitious mis-
sion to introduce an innovative investment option to retail 

investors in Bulgaria. The start is with flying banners. In the first 
month, iuvo was able to attract early adopters who invest-
ed more than 100 000 EUR. The result validated the business 
model and the go-to-market strategy, fueling the yearning 
of the team to continue and try to take as much as possible 
of the market in Bulgaria without further hesitation.

 Fast forward to the end of 2017, iuvo attracted nearly 
6 500 000 EUR on the platform. Investors are varying from 
countries like Bulgaria, Germany, Spain, United Kingdom, 
Russia, Portugal, France and many more. The growth and 
the data collected by the company show that betting on 
the Bulgarian market was a rather a successful move as Bul-
garian investors are responsible for a significant portion of 
iuvo’s growth.

With an average growth rate of 34% month-on-month, 
the company is looking at further expansion on all European 

markets. Iuvo already offers full customer 
service in English, Bulgarian and German 
with more languages to follow soon. Fur-
thermore, the company will work on se-
curing partnerships with more loan origi-
nators around Europe to ensure that the 
liquidity and the returns on the platform 
will stay at least as attractive as they are 
at the moment. At the moment iuvo is 

working with the two of most successful lending companies 
in Bulgaria - Easy Credit and Viva Credit. Also, iuvo has se-
cured a partnership with iCredit, the one of the most signifi-
cant Romanian lenders.

With the significant growth and the ambitious plan to be 
one of the fastest growing peer-to-peer lending companies 
in Europe in the next five years, iuvo is hoping to help people 
take back the control of their financial future and be able 
to find an excellent alternative to generate returns on their 
free funds.  After all, this is the whole idea behind the peer-
to-peer model, bringing back the power to the people. 

Reclaim control of your finances with iuvo

*Results by
November 2017
iuvo-group.com

Iuvo is an investment service and the funds in the platform are not deposits 
and their return is not guaranteed by law. The platform is regulated credit 
intermediary by the Estonian Financial Supervision Authority.

26 537 600
12 901 103

LISTED
LOANS

INVESTMENTS IN 
PRIMARY MARKET

BGN
EUR

2 782 099 EUR
7 337 062 BGN
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2 694   
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72
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TOTAL INVESTMENTS
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Towards the end of 2017 
iuvo has attracted nearly 

6,500,000 EUR on the 
platform
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Катаржина Естейт ЕООД 
1505 София, България, 
бул. „Ситняково” №48, 

Офиси - Сердика Център, ет. 8
Телефон: +359 2 4911733, +359 2 4051795, 
Факс: +359 2 4051797, office@katarzyna.bg 

www.katarzyna.bg

Katarzyna Estate LTD
1505 Sofia, Bulgaria, 

Serdika Offices, 48 Sitnyakovo Blvd., 8 floor,
phone: +359 2 4911733, +359 2 4051795, 
fax: +359 2 4051797, office@katarzyna.bg

www.katarzyna.bg

 ÈÌÅÍÈÅÒÎ

KATARZYNA ESTATE  ñå íàìèðà â åäèí îò íàé-áëà-
ãîäàòíèòå ðàéîíè çà îòãëåæäàíå íà ëîçÿ â Áúëãàðèÿ 
è å ðàçïîëîæåíà íà åäíà è ñúùà ãåîãðàôñêà øèðè-
íà ñ åäíè îò íàé-èçâåñòíèòå âèíåíè îáëàñòè â Åâðî-
ïà. Èçáàòà å ïîçèöèîíèðàíà â íàé-þæíàòà ÷àñò íà 
ñòðàíàòà, íà 2 êì îò ãðàíèöàòà ñ Ãúðöèÿ, â ïîäíî-
æèåòî íà Èçòî÷íèòå Ðîäîïè. Ìåñòíîñòòà å õúëìèñòà, 
ìíîãî æèâîïèñíà è âñå îùå ïðåëåñòíî äèâà.

Öåëòà íè å êàòî èçïîëçâàìå òðàäèöèîííèòå âèíàð-
ñêè òåõíèêè äà ðàçêðèåì óíèêàëíîñòòà íà íàøåòî 
ëîçå, íåãîâèÿ òåðîàð, äà ñúçäàäåì âèíà, êîèòî íî-
ñÿò åëåãàíòíîñòòà è èçèñêàíîñòòà íà “Ñòàðèÿ ñâÿò” 
è  äà íàìåðèì íàé-÷èñòèÿ áàëàíñ ìåæäó ïëîäà, êè-
ñåëèíèòå, äúáà è òàíèíèòå. 

 ËÎÇß

KATARZYNA ESTATE ïðèòåæàâà 700 õåêòàðà ñîáñò-
âåíè ëîçîâè ìàñèâè. Ïîäáðàíèòå ñîðòîâå Ìåðëî, 
Êàáåðíå ñîâèíüîí, Ñèðà, Êàáåðíå ôðàí, Ìàëáåê, 
Òåìïðàíèéî, Êàðìåíåð, Ìàâðóä, Øàðäîíå, Ñîâè-
íüîí áëàí, Ñåìèéîí, Âèîíèå, Ïèíî Ãðè, Ìóñêàò è 
Òðàìèíåð ñà ñúîáðàçåíè ñ êëèìàòè÷íèòå îñîáåíî-
ñòè íà ðåãèîíà è âèäà íà ïî÷âèòå. Â îòãëåæäàíåòî 
íà ëîçåòî âëàãàìå èçêëþ÷èòåëíî ìíîãî âíèìàíèå 
è åíåðãèÿ, çàùîòî ïðîèçâîäñòâîòî íà êà÷åñòâåíî 
ãðîçäå å íàé-âàæíèÿò ôàêòîð çà ïîëó÷àâàíå íà  
äîáðè âèíà.

 ÁÈÎÏÐÎÈÇÂÎÄÑÒÂÎ Â KATARZYNA ESTATE

Îò 2015 ã. ñòàðòèðàõìå ïðîèçâîäñòâî íà ñåðèÿ 
áèîëîãè÷íî ñåðòèôèöèðàíè âèíà  - KATARZYNA 
BIO WINE. Òå ñà íîâ ïðî÷èò íà ïðîäóêòà, ïðîèç-
âåæäàí ïðåäè ñòîòèöè ãîäèíè, êîåòî îòðàçÿâà 
öåëòà íà ñúâðåìåííèÿ ÷îâåê çà âðúùàíå êúì ïúð-
âè÷íîòî è íàòóðàëíîòî, êàêòî è êúì îïàçâàíå íà 
îêîëíàòà ñðåäà. Ïðàêòèêèòå íà áèî è áèîäèíà-
ìè÷íîòî ïðîèçâîäñòâî èìàò çà öåë äà èçðàçÿò íà-
òóðàëíèÿ è àâòåíòè÷åí õàðàêòåð íà ñóðîâèíàòà, 
êîÿòî å ïðîèçâåäåíà áåç èçïîëçâàíåòî íà êàêâèòî 
è äà ïåñòèöèäè.

 ÂÈÍÀ

Îò ñúçäàâàíåòî íà èçáàòà äî òîçè ìîìåíò âèíàòà 
íà KATARZYNA ESTATE  ñà íîñèòåëè íà íàä 268 ìåäàëà 
îò íàé-ïðåñòèæíèòå ñâåòîâíè âèíåíè êîíêóðñè. Äâîé-
íè çëàòíè ìåäàëè çà 2017 ã. ñà ïðèñúäåíè íà ENCORE 
MALBEC 2015 (ïëþñ îöåíêà “Íàé-äîáðî áúëãàðñêî 
âèíî”), CHOPIN BALLADE 2013, QUESTION MARK GOLD 
2012, KATARZYNA RESERVE 2012 (è îöåíêà “Íàé-äîáðî 
áúëãàðñêî âèíî”).

Âèíàòà íà KATARZYNA ESTATE ñå ïðîèçâåæäàò ïî 
êëàñè÷åñêà òåõíîëîãèÿ - äâóêðàòíî ðú÷íî ñîðòèðàíå 
íà ãðîçäåòî, ïðåöèçåí òåìïåðàòóðåí ðåæèì, îòëåæà-
âàíå íà âèíîòî âúâ ôðåíñêè äúáîâè áú÷âè, ìèíèìàë-
íà îáðàáîòêà è ñòàáèëèçàöèÿ íà âèíàòà è äîñòàòú÷íî 
äúëãî îòëåæàâàíå â áóòèëêà. Öåëèÿò ïðîöåñ å ñú÷åòàí 
ñ ôèçèêî-õèìè÷íè è ìèêðîáèîëîãè÷íè àíàëèçè è îðãà-
íîëåïòè÷åí êîíòðîë. Ãîëÿìîòî ïðåäèìñòâî íà èçáàòà 
å, ÷å åêèïúò ðàáîòè è ðàçïîëàãà ñ ìíîãî è íàé-âå÷å 
ðàçëè÷íè êàòî êà÷åñòâà è ñïåöèôèêà ïëîùè â ëîçîâèòå 
íè ìàñèâè. Òîâà äàâà âúçîæíîñò çà ãîëÿì áðîé ðàçëè÷-
íè ïàðòèäè âèíà, êîèòî ñå èçïîëçâàò çà îôîðìÿíå íà 
ôèíàëíèòå ïðîäóêòè.

В избата ключът към създаването 
на добро вино е страстта
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 THE ESTATE

KATARZYNA ESTATE is located in one of the most 
fertile areas for growing vineyards in Bulgaria, 
in the same latitude as some of the most famous 
wine regions in Europe. The estate is positioned in 
the most southern part of the country, 2km from 
the border with Greece in the foot of the Eastern 
Rhodope mountains. The area is hilly, picturesque 
and still gorgeously untamed.

Our goal is to reveal the uniqueness of our 
vineyard and its terroir through the use the traditional 
winemaking techniques, and to create wines which 
carry the uniqueness and elegance of the “Old 
world”. We aim to find the purest balance between 
fruit, acidity, oak, and tannins

 VINEYARDS

KATARZYNA ESTATE owns 700 hectares of its own 
vineyards. The selected sorts of Merlot, Cabernet 
Sauvignon, Cabernet Franc, Malbec, Tempranillo, 
Carmenere, Mavrud, Chardonnay, Sauvignon Blanc, 
Semillon, Viognier, Pinot Gris, Muscat, and Traminer 
are aligned with the climate conditions and soils 

of the region. In the growing of the vineyards we 
invest a considerable amount of care and energy, 
because the production of quality grapes is the 
most important factor of making great wines.

 ORGANIC WINEMAKING IN KATARZYNA ESTATE

From 2015 we launched a series of organic 
certified wines - KATARZYNA BIO WINE. Organic wine 
production is a new take of a product that has been 
made for hundreds of years. It reflects the modern 
person’s attraction towards the primal and natural, 
as well as environmental conservation. The practices 
of organic winemaking aim to underline the natural, 
authentic character of the grapes, which are 
produced without the use of any pesticides.

 WINES

Since the creation of the cellar to date, KATARZYNA 
ESTATE‘s wines have won over 268 medals of the 
world‘s most prestigious wine competitions. Double 
Gold medals for 2017 were awarded to ENCORE 
MALBEC 2015 (as well -  Best Bulgarian Wine Award), 
CHOPIN BALLADE 2013, QUESTION MARK GOLD 2012, 
KATARZYNA RESERVE 2012 (also Best of Show Wine 

Award).

KATARZYNA ESTATE’s wines are produced using 
approved traditional technologies: double manual 
sorting of the grapes, precise temperature regime, 
aging in French oak barrels, minimum processing 
and stabilization of the wines, and sufficient 
bottle aging. The entire process is combined with 
physicochemical and microbiological analyses 
and organoleptic control. The winery’s biggest 
advantage stems from the fact that its team is 
working on many and various vineyards, both in 
terms of characteristics and specification. This 
allows for the large number of different wine 
batches, which are used for forming the end 
product.

In our winery, the key to 
making great wine is the passion
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Kaufland България -
лидер с мисия 

Kaufland Áúëãàðèÿ å ëèäåðúò â òúðãîâèÿòà ñ áúðçîîáî-
ðîòíè ñòîêè, êàòî êîìïàíèÿòà ïîñòèãà äâà ïúòè ïî-âèñîêè 
ðåçóëòàòè îò òåçè íà ñëåäâàùèÿ ïàçàðåí ó÷àñòíèê. Ñ 58 
õèïåðìàðêåòà íà òåðèòîðèÿòà íà öÿëàòà ñòðàíà Kaufland 
å ïðåäïî÷èòàíèÿò èçáîð íà áúëãàðñêèÿ ïîòðåáèòåë. 

Ïàðàëåëíî ñ óñòîé÷èâîòî ñè áèçíåñ ðàçâèòèå, Kaufland 
Áúëãàðèÿ ñå ïðåâúðíà â çíà÷èì ôàêòîð çà ñòèìóëèðàíå-
òî íà íàöèîíàëíàòà è ðåãèîíàëíàòà èêîíîìèêà, èíôðà-
ñòðóêòóðàòà ïî ìåñòà è ïîâëèÿ ïîëîæèòåëíî âúðõó ñîöèàë-
íîòî ðàçâèòèå â ñòðàíàòà. Åêèïúò íà âåðèãàòà å èçãðàäåí 
îò 6400 ÷îâåêà, ãîëÿìà ÷àñò îò êîèòî ñà ñ êîìïàíèÿòà îò 
ñàìîòî é íà÷àëî. 

 ÓÄÎÂËÅÒÂÎÐÅÍÈÅÒÎ ÍÀ ÊËÈÅÍÒÀ 
    ÂÄÚÕÍÎÂßÂÀ ÂÑßÊÎ ÍÀØÅ ÄÅÉÑÒÂÈÅ 

Kaufland Áúëãàðèÿ å êà÷åñòâåí åæåäíåâåí ïàðòíüîð íà 
áúëãàðñêèòå äîìàêèíñòâà. Ïðåç 2017 ãîäèíà, ïàðàëåëíî 
ñ åêñïàíçèÿòà, êîìïàíèÿòà íàâëèçà è â àêòèâíà ôàçà íà 
ìîäåðíèçàöèÿ. Íîâàòà êîíöåïöèÿ å èçöÿëî îðèåíòèðàíà 
êúì êëèåíòèòå è ñúçäàäåíà ñëåä çàäúëáî÷åíè ïðîó÷âàíèÿ 
íà íàãëàñèòå èì. 

Ïúðâàòà ñòúïêà îò îáíîâÿâàíåòî áå íîâèÿò äèçàéí íà 
êëèåíòñêàòà áðîøóðà, êîÿòî ñå ðàçïðîñòðàíÿâà äî áëèçî 
1.8 ìèëèîíà áúëãàðñêè äîìàêèíñòâà, êîðïîðàòèâíèÿò ñàéò 
è ìîáèëíîòî ïðèëîæåíèå K-App. 

Íàé-ñúùåñòâåíàòà ÷àñò îò ïðîìÿíàòà ñå îòðàçÿâà â õè-
ïåðìàðêåòèòå íà âåðèãàòà. Ïðåç 2017 ã. Kaufland çàïî÷-
íà ïîåòàïíî äà ìîäåðíèçèðà ïúðâèòå èçãðàäåíè îáåêòè 
ó íàñ è äà èçãðàæäà âñåêè ñëåäâàù ïî íîâàòà êîíöåïöèÿ. 
Îñíîâåí àêöåíò â îáíîâëåíèÿòà ñà ìîäåðíèÿò èíòåðèîð 
è íîâàòîðñêèòå ôóíêöèîíàëíè ðåøåíèÿ çà ïî-ëåñíî ïà-
çàðóâàíå è êîìôîðò íà êëèåíòà. Ñïåöèàëíî ñúçäàäåíàòà 
çà Kaufland íàâèãàöèîííà ñèñòåìà çà óëåñíÿâàíå ïúòÿ íà 
ïîòðåáèòåëÿ äî æåëàíèòå ïðîäóêòè, ïî-øèðîêî ïðîñòðàí-

ñòâî è ìîäåðíà ïîäðåäáà ñà ÷àñò îò íîâîâúâåäåíèÿòà â 
õèïåðìàðêåòèòå íè. 

 ÂÈÑÎÊÀ ÅÍÅÐÃÈÉÍÀ ÅÔÅÊÒÈÂÍÎÑÒ

Kaufland Áúëãàðèÿ å ïúðâàòà êîìïàíèÿ â ðèòåéë ñåêòîðà 
íà ãëîáàëíî íèâî, êîÿòî ñåðòèôèöèðà âñåêè õèïåðìàðêåò 
ïî EDGE ñòàíäàðòà íà Ñâåòîâíàòà áàíêà, ñòèìóëèðàù èç-
ãðàæäàíåòî íà åíåðãèéíî åôåêòèâíè ñãðàäè. Âñåêè íîâî-
èçãðàäåí èëè ìîäåðíèçèðàí îáåêò îò âåðèãàòà ðàçïîëàãà 
ñúñ ñèñòåìà çà êîìáèíèðàíî îòîïëåíèå è îõëàæäàíå, ìî-
äåðíà åíåðãèéíîåôåêòèâíà õëàäèëíà èíñòàëàöèÿ, êàêòî è 
èçöÿëî åíåðãèéíîåôåêòèâíî îñâåòëåíèå. 

Ñðåä äðóãèòå åíåðãîåôåêòèâíè ðåøåíèÿ ñà ïðîãðàìà-
òà çà  áúðçîçàðÿäíèòå åëåêòðîñòàíöèè çà àâòîìîáèëè è 
ñèñòåìàòà çà ïðåðàáîòâàíå íà îòïàäúöè. 

 ÈÍÂÅÑÒÈÒÎÐ Â ÎÁÙÅÑÒÂÎÒÎ È ÐÀÇÂÈÒÈÅÒÎ 
    ÍÀ ÈÊÎÍÎÌÈÊÀÒÀ 

Çà 12 ãîäèíè Kaufland Áúëãàðèÿ å èíâåñòèðàëà íàä 1.4 
ìëðä. ëâ. â áúëãàðñêàòà èêîíîìèêà. Êîìïàíèÿòà ïîñòàâÿ 
íà÷àëîòî íà ðåäèöà òåíäåíöèè â ìîäåðíàòà òúðãîâèÿ ó 
íàñ è ñëåäâà óñòîé÷èâà ïîëèòèêà â ïîäêðåïà íà áúëãàð-
ñêèòå ïðîèçâîäèòåëè è îáùåñòâîòî. 

Ñàìî ïðåç 2017 ãîäèíà òúðãîâñêàòà âåðèãà ïîäêðåïè 
áúëãàðñêè ôåðìåðè ñ íàä ÷åòâúðò ìèëèîí ëåâà çà ñåð-
òèôèöèðàíå ïî ñâåòîâíàòà ïðîãðàìà Good Agricultural 
Practice (G.A.P) íà Ñâåòîâíàòà áàíêà ñ öåë ïðîäóêöèÿòà 
èì äà äîñòúïè è ñâåòîâíèòå ïàçàðè. 

Kaufland Áúëãàðèÿ íàëàãà âèñîêè ñòàíäàðòè è â ñôåðà-
òà íà êîðïîðàòèâíàòà ñîöèàëíà îòãîâîðíîñò. Êîìïàíèÿòà 
èíâåñòèðà ñðåäñòâà è óñèëèÿ êàêòî â ñîáñòâåíà ïðîãðàìà 
çà áàëàíñèðàíî è çäðàâîñëîâíî õðàíåíå, òàêà è â ïîä-
êðåïà íà ðåäèöà îáùåñòâåíî çíà÷èìè íàöèîíàëíè è ðå-
ãèîíàëíè îðãàíèçàöèè è ïðîåêòè. 

Кауфланд България 
ЕООД 

енд Ко КД
1233 София

ул. „Скопие” 1А

Kaufland Bulgaria
EOOD & Co. KD 
1A Skopie str.

1233 Sofia Bulgaria
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Kaufland Bulgaria
A Leader with a Mission  

Kaufland Bulgaria is the local leader in the FMCG sector, 
extending its lead by doubling the results of the second 
biggest player on the market. The retail chain consists of 58 
hypermarkets, situated across the whole country, which makes 
Kaufland the preferred choice of the Bulgarian consumer. 

Alongside its sustainable development, Kaufland Bulgaria 
proved itself to be a vital factor in stimulating the economy 
and infrastructure on a national and regional level, leading 
up to its positive overall influence on the country’s social 
development. The company has a team of 6400 people, the 
majority of which are part of Kaufland from the moment the 
retail chain stepped on the Bulgarian market. 

 CUSTOMER SATISFACTION IS THE FOUNDATION 
    OF OUR EVERY ACTION 

Kaufland Bulgaria is the quality everyday partner of the 
Bulgarian households. In 2017, together with its expansion, the 
company also undertook an active modernization process. 
The new concept is fully focused on the consumers and 
developed on the basis of in-depth analysis of their needs and 
preferences. 

The first step in the modernization process was the new 
design of the clients’ brochure, distributed to 1.8 million 
Bulgarian households, the corporate website and the 
company’s mobile application K-App. 

The core part of the modernization is being implemented 
in the hypermarkets throughout the country. In 2017 Kaufland 
began a step-by-step renovation process of the stores it first 
built, as well as constructing the new hypermarkets in full 
coordination with the new and modern concept. The main 
renovation highlights are the modern interior and innovative 
functional solutions, which make the shopping experience 
easier and even more comfortable for the customers. Part of 
the new additions in the hypermarkets include a navigation 

system, especially designed for Kaufland, which helps clients 
reach all their wish list products in an instant, moving effortlessly 
across a wider and well-arranged area.  

 ENERGY EFFICIENCY AT ITS BEST 

Kaufland Bulgaria is the first retail company on a global 
scale, which has certified every store from its chain according 
to the EDGE standard, established by the World Bank Group 
and stimulating the construction of energy efficient buildings 
throughout the world. Every newly constructed or renovated 
hypermarket has a combined heating and cooling system, 
the world‘s most efficient refrigeration installation, as well as 
energy-efficient LED lighting.

Other energy efficient solutions, implemented by the 
company include a developed program for electric 
automobiles and a system for waste recycling.

 A SOCIAL AND ECONOMIC INVESTOR 

Kaufland Bulgaria has invested 1.4 billion BGN in the 
Bulgarian economy for the last 12 years. The company is a local 
trendsetter in the field of modern trade, being a sustainable 
support for the Bulgarian producers and the society overall. 

In 2017, solely, the retail chain has supported Bulgarian 
farmers with over 250 thousand BGN in order for them to be 
certified according to the global Good Agricultural Practice 
(G.A.P) program, established by the World Bank Group. The 
certification gives the local farmers the opportunity to present 
their production on the global markets. 

Kaufland Bulgaria upholds high standards in terms of 
corporate social responsibility as well. The company invests 
resources and efforts in its newly established program for 
balanced and healthy nutrition, as well as in various socially 
significant organizations and projects on national and regional 
level. 
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Повече от 50 години успешен бизнес с военно оборудване

Over 50 years successful business with dеfence equipment

КИНТЕКС ЕАД е създаден през 1966 г. като държавна фирма, спе-
циализирана в търговия с военно имущество. Към настоящия момент 
всички акции на фирмата са собственост на държавата, в лицето на 
Министерството на икономиката.  

 ИСТОРИЯ НА КОМПАНИЯТА
Първите две десетилетия от основаването на фирмата се характе-

ризират с интензивното развитие на българската отбранителна про-
мишленост и производството на широка гама висококачествени изде-
лия със съответната насоченост, съгласно изискванията в рамките на 
бившия Варшавски договор. От 90-те г. насам портфолиото на Кинтекс 
допълнително се обогатява с изделия от страните от бившия Източен 
блок. Експортната листа на дружеството непрекъснато се попълва и с 
нови и усъвършенствани изделия, конструирани и произведени в науч-
ните институти и заводи на България. Повечето от тях отговарят на изис-
кванията на руските оръжейни стандарти, като обаче непрекъснато 
нараства делът на изделията, съпоставими със стандартите на НАТО. 

 СФЕРИ НА ДЕЙНОСТ
Кинтекс се специализира в износа на продукция на българската 

отбранителна промишленост, обхващаща всички направления на си-
гурността и отбраната: 

• Въоръжение, боеприпаси, мерници и оборудване за наблюдение;

• Комуникационни и електронни бойни средства, радарно оборуд-
ване;

• Ремонт, поддръжка и модернизация на танкове, бронирани машини, 

хеликоптери и самолети;

• Резервни части за различни видове оръжейни системи;

• Технически разработки, управление на проекти, техническа помощ 
и трансфер на технологии за отбранителната промишленост;

• Обучение и учебно-тренировъчни средства.

При проектирането на всички изделия и разработки, които предла-
гаме, е отчетена възможността за експлоатация в различни географ-
ски и климатични условия.

Освен с външнотърговска дейност, Кинтекс се занимава и с раз-
работки и внедряване на технически средства за нуждите на армията, 
като: Автоматизирана система за управление на огъня на артилерия-
та “ВУЛКАН”, включваща и следните системи: “Система за разузнава-
не и обзорно наблюдение - преден наблюдателен пост”, “Система за 
обзорно наблюдение”,  “Оръдеен терминал” и др. 

 ТРАДИЦИИ И ОПИТ 
Вече повече от 50 години Кинтекс изпълнява договори за доставка 

на военнотехническа продукция, въоръжение и боеприпаси, както и 
за реализация на инженерни проекти в страни от Африка, Азия, Близ-
кия изток и Латинска Америка. Асортиментът и качеството на нашите 
изделия са известни в цял свят. 

 МЕЖДУНАРОДНО СЪТРУДНИЧЕСТВО
Кинтекс поддържа традиционно много добри отношения с прави-

телствени институции, както и с въоръжените и полицейски сили на 
редица държави. 

KINTEX SHC is a state owned company established in 1966, and 
specialized in procurement of defense (military) equipment. At present, the 
only shareholder is the Ministry of Economy of the Republic of Bulgaria.

 HISTORY
In the first two decades since company establishment Bulgarian 

defense industry developed intensively, and produced wide range of high 
quality products with the respective specialization as demanded within the 
framework of the former Warsaw Pact. Since the 1990s the portfolio was 
further expanded with products from countries of the former Eastern Bloc. 
The export list is being continuously updated with new advanced products 
developed in Bulgaria. Most of them comply with post-Soviet armament 
standards, increasing number of items, however, is produced according to 
NATO norms and regulations.

 AREAS OF ACTIVITY
The main specialization of Kintex is procurement of Bulgarian military 

equipment for all branches and services of the Armed Forces, including:

• Armament, ammunition, surveillance equipment;

• Communication, radar and localization equipment;

• Upgrade, maintenance and repair of tanks, armored vehicles, helicopters 
and aircrafts;

• Spare parts for а wide range of military systems;

• System engineering, project management, technical assistance and 
technology transfer;

• Training and training devices.

All our products and projects are specifically designed, and intended 
to operate within a wide range of geographical locations and climate 
conditions. In addition to import-export activities Kintex is engaged in 
development and deployment of advanced technical systems for military 
needs: “VULKAN” Automated Artillery Fire Control System, including 
the following systems: “Surveillance and reconnaissance assembly unit 
– forward observation post”, “Ground surveillance system”, “Gun-fire 
computer”, etc.

 TRADITIONS AND EXPERIENCE
For more than fifty years Kintex has been involved in procurement of 

defense equipment, technical assistance and technology transfer, and 
has completed numerous contracts in countries in Africa, Asia, Middle 
East and Latin America. The range and quality of our products is world-
renowned.

 INTERNATIONAL COOPERATION
Kintex traditionally maintains friendly relations and trusted partnership 

with governmental institutions, army and police forces commands from all 
over the world.

Бул. „Джеймс Баучер” 66, 
СОФИЯ 1407, БЪЛГАРИЯ, 
Тел.: + 359 2 866 23 11, 

факс: +359 2  963 11 23, 
963 16 12

minkin@kintex.bg 

66, „James Baucher“ Blvd., 
SOFIA 1407, BULGARIA, 
Tel.: + 359 2 866 23 11, 
Fax: +359 2  963 11 23, 

963 16 12
minkin@kintex.bg 
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Клийнтех България – катализатор за развитието 
на чисти технологии и устойчиви иновации

Êàê äà ðàçâèâàø óñïåøíè áèçíåñ ìîäåëè âúâ âðåìåíà, 
êîãàòî ñúùåñòâóâàùèòå òàêèâà íå îòãîâàðÿò íà ñúâðåìåí-
íèòå íóæäè, ðåñóðñèòå ñå èç÷åðïâàò, à ïðîöåñèòå äîêàçâàò 
ñåáå ñè êàòî íååôåêòèâíè? Êàêâà ùå áúäå èêîíîìèêàòà íà 
áúäåùåòî? Îòãîâîðúò å â ïðîìÿíà íà âèçèÿòà è â îñúçíàòîòî 
âúçïðèåìàíå, ÷å òåçè ïðåäèçâèêàòåëñòâà ìîãàò äà áúäàò ïðå-
îäîëåíè ÷ðåç ðàçðàáîòâàíå è èíòåãðèðàíå íà óñòîé÷èâè èêî-
íîìè÷åñêè ïðàêòèêè. Îñíîâíèÿò âúïðîñ å äàëè ÷ðåç íîâè èäåè 
ìîæåì äà èçãðàäèì óñïåøåí áèçíåñ, áàçèðàí íà ïðèíöèïèòå 
íà êðúãîâàòà èêîíîìèêà, îòäðúïâàéêè ñå îò òðàäèöèîííèÿ ëè-
íååí èêîíîìè÷åñêè ìîäåë. Îòãîâîðúò å “Äà” è Êëèéíòåõ Áúë-
ãàðèÿ êàòî êàòàëèçàòîð çà ðàçâèòèåòî íà ÷èñòè òåõíîëîãèè è 
óñòîé÷èâè èíîâàöèè èìà âîäåùà ðîëÿ â òàçè íàñîêà.

Îðãàíèçàöèÿòà óïðàâëÿâà Àêñåëåðàòîðñêà ïðîãðàìà çà 
ïîäêðåïà íà ñòàðòèðàùè êîìïàíèè ñ ïîòåíöèàë çà ðàçâèòèå, 
êàòî ñúùåâðåìåííî ïðîâåæäà ðåäèöà îáðàçîâàòåëíè ôîð-
ìàòè ñ ôîêóñ âúðõó ïðåäïðèåìà÷åñòâîòî. Ñðåäñòâàòà, êîèòî 
ïîëó÷àâàò ó÷àñòíèöèòå â àêñåëåðàòîðñêàòà ïðîãðàìà, ñà â 
ðàçìåð äî 25 000 åâðî è ñå ïðåäîñòàâÿò öåëåâî çà ñúçäàâàíå 
íà ïðîòîòèï, ïèëîòíî òåñòâàíå íà ïðîäóêòà è èäåíòèôèöèðàíå 
íà ïîòåíöèàëíè ïàçàðè è êëèåíòè. Ñúòðóäíè÷åñòâîòî íè ñ äâå-
òå îñíîâíè ñòðóêòóðè â Åâðîïà, ïîäêðåïÿùè èíîâàöèèòå â îá-
ëàñòòà íà àëòåðíàòèâíèòå åíåðãèéíè èçòî÷íèöè è áîðáàòà ñ 
êëèìàòè÷íèòå ïðîìåíè (InnoEnergy è Climate-KIC) äàâà äîñòúï 
íà áúëãàðñêèòå èíîâàòîðè äî âúçìîæíîñò çà ôèíàíñèðàíå 
íà ïðîåêòè íà ñòîéíîñò íàä 3 ìëí. åâðî. Çàñëóæåíî Êëèéíòåõ 

Áúëãàðèÿ å êîîðäèíàòîð íà ïúðâèÿ öåíòúð çà èíîâàöèè “EIT 
Hub” êúì Åâðîïåéñêèÿ èíñòèòóò çà èíîâàöèè è òåõíîëîãèè (EIT), 
êîéòî îáåäèíÿâà èíîâàöèîííèòå ëèäåðè íà Åâðîïà. “EIT Hub” 
å ïèëîòåí ìîäåë, êîéòî ùå áúäå òåñòâàí ïúðâî â Áúëãàðèÿ, à 
â ïîñëåäñòâèå - â Ìàëòà è Êèïúð. Öåëòà ìó å äà ïðåäîñòàâÿ 
èíôîðìàöèÿ îòíîñíî âñè÷êè âúçìîæíîñòè çà ïîäêðåïà è ðàç-
âèòèå íà íîâè ðåøåíèÿ ïîñðåäñòâîì øåñòòå Îáùíîñòè çà 
çíàíèå è èíîâàöèè (Knowledge and Innovation Communities - 
KICs) - êëèìàò, óñòîé÷èâè åíåðãèè, äèãèòàëíè òåõíîëîãèè, çäðà-
âå, õðàíè è ñóðîâèíè. Öåíòúðúò ùå áúäå îôèöèàëíî îòêðèò 
ïðåç ìåñåö àïðèë 2018 ã. â ðàìêèòå íà Áúëãàðñêîòî Ïðåäñå-
äàòåëñòâî íà Ñúâåòà íà ÅÑ 2018.   

Êàòî ÷àñò îò ïîðåäèöàòà çíà÷èìè ñúáèòèÿ, êîèòî ïðåäñòîÿò 
ïðåç øåñòòå ìåñåöà íà ïðåäñåäàòåëñòâîòî, îò îñîáåíà âàæ-
íîñò çà íàñ å ôîðóìúò “Êðúãîâà èêîíîìèêà è ÷èñòè òåõíîëî-
ãèè”, êîéòî Êëèéíòåõ Áúëãàðèÿ îðãàíèçèðà íà 18 ìàé 2018 ã. 
â ÍÄÊ.  Ñúáèòèåòî å êëþ÷îâî çà äåéíîñòòà íè, çàùîòî äàâà 
âúçìîæíîñò äà ïðèâëå÷åì âîäåùè åêñïåðòè íà åâðîïåéñêî è 
íàöèîíàëíî íèâî, èíîâàòèâíè êîìïàíèè è èíâåñòèòîðè, ñ êîè-
òî çàåäíî äà ñúçäàäåì áëàãîïðèÿòíà ñðåäà çà ðàçâèòèå íà 
êðúãîâè áèçíåñ ìîäåëè çà ïðåõîä êúì èêîíîìèêàòà íà áúäå-
ùåòî. Ôîðóìúò å ÷àñò îò îôèöèàëíàòà ïðîãðàìà íà Ïðåäñå-
äàòåëñòâîòî íà Áúëãàðèÿ íà Ñúâåòà íà ÅÑ è ñå ïðîâåæäà ïîä 
ïàòðîíàæà íà Ìèíèñòåðñòâî íà îêîëíàòà ñðåäà è âîäèòå.

София, бул. 
„Цариградско 

шосе” 111Б
Тех Парк, Сграда 

Бизнес инкубатор, 
info@cleantech.bg
www.cleantech.bg

 

Sofia Tech Park, 
Tsarigradsko Shose 
Blvd. 111B, building 
Business Incubator, 
1784 Sofia, Bulgaria
info@cleantech.bg
www.cleantech.bg

Любомир Пейновски, съсобственик 
на Клийнтех България:

Образованието и иновативното 
мислене са основата на 

икономическото развитие

Любомир 
Пейновски 
е носител 
на награда 
в конкурса 
Мr. & Mrs. 
Икономика 2017, 
организиран от 
КРИБ  и 
сп. „Икономика“

Lyubomir 
Peynovski won 
a prize in the 
competition Mr. 
& Mrs. Economy 
2017 organized by 
the Confederation 
of Employers 
and Industrialists 
in Bulgaria 
and Economy 
Magazine
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Cleantech Bulgaria – The Catalyst for the Development 
of Clean Technologies and Sustainable Innovation

How do you build or sustain successful business models at times 
when the existing ones are becoming outdated, resources are 
running out and processes are becoming inefficient? What will the 
economy of the future look like? The answer lies in the disruptive 
change of the vision and in a general acceptance that these 
challenges can only be overcome through the development and 
integration of sustainable economic practices. The underlying 
question is whether with novel ideas and products we can build 
a successful business looking beyond the existing take-make-
dispose extractive economy model through integrating the 
circular economy concept. The answer is “Yes” and Cleantech 
Bulgaria - The catalyst for the development of clean technologies 
and sustainable innovation in the country, has already taken 
the lead by putting in place systemic transformative actions, 
engaging all key-actors in the process. 

The organization runs an Acceleration Program, supporting 
start-up companies with substantial growth potential, while 
conducting a number of educational formats with a focus on 
entrepreneurship. Participants in the Acceleration Programme, 
receive up to � 25,000 for prototype creation, pilot product 
testing, market potential and customers identification and 
validation. The partnership with the two biggest structures in 
Europe, supporting the innovations in the field of sustainable 
energy and tackling climate change (InnoEnergy and Climate-
KIC) gives Bulgarian innovators a total of more than 3 million euro 
worth opportunities for financing projects in the field. This is exactly 
the reason why Cleantech Bulgaria is the coordinator of the first 
Centre for Innovations - “EIT Hub” in Bulgaria, part of the European 
Institute of Innovation and Technology (EIT) which brings together 
Europe‘s innovation leaders. The EIT Hub is a pilot model that 
will be tested first in Bulgaria and later in Malta and Cyprus. Its 
aim is to provide information on all opportunities on support and 
development for new solutions through the six Knowledge and 
Innovation Communities (KICs) of the EIT in Climate, Sustainable 
Energy, Digital Technologies, Health, Food and Raw Materials. The 
HUB will be officially launched in April 2018 under the framework 
of the Bulgarian Presidency of the Council of the EU in 2018.

As part of the series of significant events that will be held during 
the six months of the Presidency, Cleantech Bulgaria organizes 
the “Circular Economy and Clean Technologies” forum on the 
18th of May 2018 at the National Palace of Culture. The event 
is key to our work because it enables us to bring together 
leading European and national experts, innovative companies 
and investors to create a favourable business environment for 
the development of circular business models needed for the 
transitioning to the economy of the future. The Forum is part of the 
official agenda of the Bulgarian Presidency of the Council of the 
EU and is held under the patronage of the Ministry of Environment 
and Water.

Lyubomir Peynovski, co-chairperson of 
Cleantech Bulgaria:

Education and innovative thinking 
are the basis of sustainable 

economic development
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По-добра с всяка следваща глътка
Äî 2020 ãîäèíà Êîêà-Êîëà íàìàëÿâà çàõàðòà è êàëîðè-

èòå â äâå-òðåòè îò íàïèòêèòå ñè ó íàñ è âîäè îùå ïî-ñèëíà 
ïîëèòèêà â çàùèòà ïðàâîòî íà èíôîðìèðàí ïîòðåáèòåëñêè 
èçáîð.

“Äîáðà äî ïîñëåäíàòà êàïêà” å åäèí îò ïúðâèòå è íàé-
ñèëíè ñëîãàíè íà ìàðêàòà Coca-Cola (1908). Äíåñ òîé îò-
ïðàâÿ ïîñëàíèå íå ñàìî çà êðåàòèâíîñòòà íà áðàíäà è 
âêóñà íà íàïèòêàòà, íî è çà àíãàæèìåíòà íà êîìïàíèÿòà äà 
ðàçâèâà ïîðòôîëèî ñ ïî-ìàëêî èëè íóëåâî ñúäúðæàíèå íà 
çàõàðè è ñ ïîâå÷å ïîëçè çà ïîòðåáèòåëèòå. 

Ïðåç 2009 ã. Êîêà-Êîëà ñòàíà ïúðâàòà êîìïàíèÿ â ñåê-
òîðà çà áåçàëêîõîëíè íàïèòêè â ñâåòà, êîÿòî ñå àíãàæèðà 
äà ñëàãà èíôîðìàöèÿ çà êàëîðèèòå âúðõó ïðåäíàòà ÷àñò íà 
åòèêåòèòå ñè, êàêòî è äà ñïàçâà ñòðèêòíî äúëãîñðî÷íàòà ñè 
ïîëèòèêà äà íå íàñî÷âà ðåêëàìèòå ñè êúì äåöà ïîä 12-ãî-
äèøíà âúçðàñò. Êîìïàíèÿòà èíâåñòèðà è â ñúçäàâàíåòî 
íà ñëåäâàùî ïîêîëåíèå ïîäñëàäèòåëè áåç êàëîðèè, çà 
äà ïðåäëîæè íà õîðàòà íàïèòêè ñ íèñêî êàëî-
ðèéíî ñúäúðæàíèå, áåç äà ãè ëèøàâà îò “âêó-
ñà, êîéòî æàæäàòà õàðåñâà”, êàêòî ãëàñè äðóã 
ñëîãàí.

Äà ïîñòàâÿ ïîòðåáèòåëèòå â öåíòúðà íà 
ñâîÿ áèçíåñ å îñíîâåí ïðèîðèòåò è çà Êîêà-
Êîëà â Áúëãàðèÿ. Êîìïàíèÿòà å ëèäåð â ñòðà-
íàòà íå ñàìî êàòî ðàáîòîäàòåë è èíâåñòè-
òîð, íî è ïî îòíîøåíèå íà ñòèìóëèðàíåòî 
íà óìåðåíàòà êîíñóìàöèÿ. Òÿ íå ïðîñòî 
ñëåäâà ãëîáàëíî ïîåòèÿ àíãàæèìåíò äà íà-
ìàëè çàõàðòà â íàïèòêèòå ñè ñ 10% äî 2020 
ã. â ñúîòâåòñòâèå ñ ïðåïîðúêèòå íà Ñâåòîâ-
íàòà çäðàâíà îðãàíèçàöèÿ è àíãàæèìåíòè-
òå íà Åâðîïåéñêàòà àñîöèàöèÿ íà áåçàë-
êîõîëíèòå íàïèòêè (UNESDA). Êîêà-Êîëà â 
Áúëãàðèÿ äåéñòâà ïðîàêòèâíî è ùå íàìàëè 
îáùîòî êàëîðèéíî ñúäúðæàíèå íà öÿëî-
òî ñè ïîðòôîëèî ñ áëèçî 20% è ñ íàä 15% 
íà ãàçèðàíèòå íàïèòêè. Òàêà 60% îò öÿëîòî 
ïîðòôîëèî íà Êîêà-Êîëà â Áúëãàðèÿ äî 2020 ã. ùå ñå 

ñúñòîè îò íèñêîêàëîðè÷íè èëè ïðîäóêòè èçöÿëî áåç çàõàð. 
Êîìïàíèÿòà ïðàâè òîâà, ñëåäâàéêè âèçèÿòà ñè äà ðàñòå îòãî-
âîðíî è â ïîäêðåïà íà óñèëèÿòà íà äúðæàâàòà çà áîðáà ñúñ 
çàòëúñòÿâàíåòî è ñòèìóëèðàíåòî íà ïî-çäðàâîñëîâåí íà÷èí 
íà æèâîò. 

Ó íàñ Êîêà-Êîëà å ïðîàêòèâíà è â ïîëèòèêèòå, ñâúðçàíè ñ 
èíôîðìàöèÿòà âúðõó åòèêåòà, êàòî îùå ïðåç 2006 ã. äîáðî-
âîëíî ïðèëîæè êîíöåïöèÿòà çà ëåñíî äîñòúïíà è âèäèìà 
èíôîðìàöèÿ çà õðàíèòåëíàòà ñòîéíîñò íà ïðîäóêòèòå ñè. Â 
íà÷àëîòî íà 2017 ãîäèíà ñå çàñòúïè çà äîáðîâîëíîòî ïðèå-
ìàíå íà íîâ ñòàíäàðòèçèðàí çà Åâðîïà åòèêåò, êîéòî ñúäúð-
æà öâåòíà òàáëèöà ñ õðàíèòåëíàòà ñòîéíîñò íà ïðîäóêòèòå ñ 
óáåæäåíèåòî, ÷å ïðàâîòî íà èíôîðìèðàí èçáîð å â öåíòúðà 
íà óñòîé÷èâîòî ðàçâèòèå è îòãîâîðíèÿ áèçíåñ. 

Êîêà-Êîëà â Áúëãàðèÿ íàñúð÷àâà îòãîâîðíàòà êîíñóìà-
öèÿ è êàòî ïîëàãà óñèëèÿ íèñêîêàëîðè÷íèòå íàïèòêè äà 
áúäàò âèäèìè è ëåñíè çà îòêðèâàíå, è êàòî óâåëè÷àâà 

ïðåäëàãàíåòî íà ïðîäóêòè â ïî-ìàëêè îïàêîâ-
êè, ÷èåòî òúðñåíå çíà÷èòåëíî íàðàñòâà. Êîì-
ïàíèÿòà èíâåñòèðà îùå îò áþäæåòà ñè çà 
ìàðêåòèíã, çà äà ïîâèøè èíôîðìèðàíîñòòà 
çà òÿõ. Ïðåç 2016 ã. ëàíñèðà è íîâàòîðñêà-
òà ñòúêëåíà áóòèëêà îò 750 ìë, ðàçðàáîòå-
íà ñïåöèàëíî çà ìåñòíèÿ ïàçàð â ïîëçà íà 
óìåðåíàòà  êîíñóìàöèÿ. Òàçè èíîâàöèÿ èìà 
è äîïúëíèòåëíè åêîëîãè÷íè ïîëçè.

Áúëãàðèÿ ùå ïðîäúëæè äà ñå ðàçâèâà 
êàòî ñòðàòåãè÷åñêè âàæíà ëîêàöèÿ çà áèç-
íåñà íà ãëîáàëíèÿ ëèäåð â ïðîèçâîäñòâîòî 
íà áåçàëêîõîëíè íàïèòêè. Ïðåç ãîäèíèòå, 
â êîèòî Êîêà-Êîëà îïåðèðà â ñòðàíàòà, 
èíâåñòèöèèòå é â áúëãàðñêàòà èêîíîìèêà 
íàäõâúðëÿò íàä 550 ìëí. åâðî. Ñàìî ïðåç 
ñëåäâàùàòà ãîäèíà òå ùå áúäàò óâåëè÷å-
íè ñ îùå 20 ìëí. Êîìïàíèÿòà ùå ïðîäúë-
æè äà ðàçâèâà è ñîöèàëíà äåéíîñò â òðè 

îñíîâíè íàïðàâëåíèÿ: ðàçâèòèå íà ìëàäèòå, 
îêîëíà ñðåäà è ïîäêðåïà íà ìåñòíèòå îáùíîñòè.

1766 София
ул. Рачо Петков - 
Казанджията 8
+359 2 921 4600

080012345
https://bg.coca-colahellenic.com/bg/

1766 Sofia
 Racho Petkov -

Kazandzhiyata 8 street
+359 2 921 4600

080012345
https://bg.coca-colahellenic.com/bg/
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Better to the Last Drop
Till 2020 Coca-Cola 

will reduce sugar and 
calories in two-thirds of 
its drinks in Bulgaria and 
will lead a stronger policy 
for protection of the right 
to informed consumer 
choice

‘Good to the Last Drop’ 
is one of the first and 
strongest slogans of Coca-
Cola (1908). Today it refers 
not only to the creativity 
of the brand and the taste 
of the drink, but it also 
applies to the efforts of 
the company to develop 
a product portfolio with 
less or zero sugar content 
and with more benefits for 
the consumer. 

In 2009 Coca-Cola 
became the first beverage 
company in the world, 
which placed calories 
information up front and 
declared that it will strictly 
follow its long-lasting 
policy not to advertise to 
children under 12 years-
old. Further, the company 
invests in next generation 
sweeteners with no 
calories in its efforts to 
offer people a drink with 
lower calories, without 
depriving them from ‘the 
taste, that thirst likes,’ as 
another slogan says. 

Placing the consumer 
at the center of its business 
is key priority of Coca-Cola 
in Bulgaria. The company 
is a leader in the country 
as an employer and an investor. Moreover, it stimulates the 
moderate consumption. It does more than just following 
the global commitment to reduce sugar in its refreshments 
with 10% by 2020, in line with the recommendations of 
the World Health Organization and the commitments of 
the European Association of Non-alcoholic Beverages 
(UNESDA). Coca-Cola in Bulgaria is proactive and it will 
reduce the calories in its total portfolio with 20%, with more 
than 15% for the sparkling drinks. As a result, 60% of the 
portfolio of Coca-Cola in Bulgaria will contain low or no-
sugar products by 2020. The company makes these efforts, 
following its vision to grow sustainably and as a support 
to local government in fighting obesity and stimulating a 
healthier lifestyle.

In Bulgaria Coca-Cola is proactive in its policy for placing 
information on the label. Back in 2006 it implemented 
voluntarily the concept for an easy-accessed information 
on the nutrition of its products. At the beginning of 2017 it 
advocated the voluntary adoption of a new standardized 
European label, which will contain a color scheme with 

the products’ nutrition, believing that the right to informed 
choices is at the heart of sustainable development and 
responsible business.

Coca-Cola in Bulgaria promotes the responsible 
consumption also by putting efforts for the low-calorie-
drinks to be visible and available and by increasing the 
offering of products in smaller packaging, which demand 
is growing. In addition, the company expands its marketing 
budget in increasing the awareness about all the efforts. In 
2016 it launched an innovative a 750-ml glass bottle, which 
was developed specially for the local market and which 
aimed at promoting the moderate consumption of Coca-
Cola. The novelty also had an ecological impact. 

Bulgaria will continue its development as a strategical 
location for the business of the leader in beverage 
production. Through the years, Coca-Cola invested more 
than 550 million Euro in the Bulgarian economy. Next year 
it will invest another 20 million Euro. Further, the company 
will continue developing its social activities in three main 
directions - youth, environment and community.
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Áëèçî 80% îò ôèðìèòå â ñâåòîâåí ìàùàá ñå íàëàãà 
äà ñå ñïðàâÿò ñ íåïëàùàíèÿ è ïðîñðî÷åíè ïëàùàíèÿ 
îò òåõíèòå êëèåíòè. Öåëè 25% îò ôèðìåíèòå ôàëèòè ñà 
ñâúðçàíè ñ íåïëàòåíè ôàêòóðè. Òîâà ñà ÷èñëà, êîèòî 
íÿìà êàê äà íå èçîñòðÿò âíèìàíèåòî íà ïðåäïðèåìà-
÷èòå è ìåíèäæúðèòå. 

Ðåøåíèåòî? Ïðåâàíòèâíè äåéñòâèÿ, ñâúðçàíè ñúñ 
çàñòðàõîâêà íà ïëàùàíèÿòà, îöåíêà íà ðèñêîâåòå è 
ïðîó÷âàíå íà äëúæíèöèòå - ïðåäîñòàâÿíè îò íàäåæäåí 
ïàðòíüîð êàòî Êîôàñ. 

 ÌÀÙÀÁ ÍÀ ÊÎÌÏÀÍÈßÒÀ

Â ïðîäúëæåíèå íà 70 ãîäèíè Êîôàñ, ñâåòîâåí ëèäåð 
â êðåäèòíîòî çàñòðàõîâàíå, ïîìàãà çà ðàçâèòèåòî íà 
áèçíåñà íà ìíîæåñòâî êîìïàíèè è äîïðèíàñÿ çà ñúç-
äàâàíåòî íà óñòîé÷èâ ðàñòåæ â ñâåòîâåí ìàùàá. Âñå-
êè äåí íàä 4 000 ñëóæèòåëè íà êîìïàíèÿòà îò 70 íàöèî-
íàëíîñòè ïî ñâåòà îñèãóðÿâàò çàùèòà íà ïðîäàæáèòå 
íà ñâîèòå 37 000 êëèåíòè â íàä 200 ñòðàíè.

À â ïðîäúëæåíèå âå÷å íà 23 ãîäèíè Êîôàñ å 
ëèäåð è íà áúëãàðñêèÿ ïàçàð, ïðåäîñòàâÿéêè 
áåçöåíåí îïèò ïî öåëèÿ öèêúë íà óïðàâëåíèå 
íà êðåäèòíèÿ ðèñê: ïðîèçâîäñòâî è òúðãîâèÿ ñ 
áèçíåñ èíôîðìàöèÿ, çàñòðàõîâàíå îò íåïëà-
ùàíå è ôàëèò è ñúáèðàíå íà ôèðìåíè âçåìà-
íèÿ.

Ïðîôåñèîíàëèñòèòå â Êîôàñ ñúâåòâàò ñâîè-
òå êëèåíòè íà âñåêè åäèí åòàï îò áèçíåñ öèêú-
ëà, ñ öåë äà ïîìîãíàò ïðè îöåíêàòà íà òåõíè-
òå ðèñêîâå è âçåìàíå íà ïðàâèëíè ðåøåíèÿ. 
Òàêà òå îñèãóðÿâàò çàùèòà íà êîìïàíèèòå ñðå-
ùó ïðîñðî÷åíè âçåìàíèÿ, êîèòî çàñòðàøàâàò 
áèçíåñà è çàïëàøâàò ñúùåñòâóâàíåòî íà êîì-
ïàíèèòå.

 ÎÏÒÈÌÈÇÈÐÀÍÅ ÍÀ ÊÐÅÄÈÒÍÈß ÖÈÊÚË

Â Êîôàñ èìàò åäíà îñíîâíà ìèñèÿ è òÿ å äà çàùèòÿò 
êîìïàíèèòå - îò ìàëêè è ñðåäíè ïðåäïðèÿòèÿ äî ìåæ-
äóíàðîäíè êîðïîðàöèè - îò íåïëàùàíå ïî èçâúðøåíè 
ñäåëêè. Ñ òàçè öåë ñà ïðîåêòèðàëè ðåäèöà ðåøåíèÿ 
â îáëàñòòà íà êðåäèòíîòî çàñòðàõîâàíå, êîèòî ïîêðè-
âàò ÷åòèðè îñíîâíè íóæäè íà ôèðìèòå: äà çàñòðàõîâàò 
âçåìàíèÿòà ñè, äà ïîåìàò ïðèåìëèâè ðèñêîâå, äà ìè-
íèìèçèðàò çàãóáèòå è äà îöåíÿò ïàçàðíèòå ñè âúçìîæ-
íîñòè. Ïî òîçè íà÷èí Êîôàñ ñúäåéñòâà íà êîìïàíèèòå 
äà ïîñòèãíàò ñâîèòå òúðãîâñêè öåëè, äà êîíòðîëèðàò 
ïî-äîáðå ïå÷àëáàòà ñè è äà ñïå÷åëÿò ïàçàðåí äÿë ÷ðåç 
îïòèìèçèðàíå íà ñâîÿ êðåäèòåí öèêúë.

Áëàãîäàðåíèå íà ñâîèòå ïîäðîáíè è èç÷åðïàòåëíè 
àíàëèçè íà äúðæàâè, îòðàñëè è êðåäèòåí ðèñê, Êîôàñ 
ìîæå äà áúäå öåíåí ïàðòíüîð íà âñåêè êëèåíò â îöåí-
êàòà íà ðèñêîâåòå, ïðåä êîèòî å èçïðàâåí áèçíåñúò, 
êàêòî è â çàùèòàòà îò òÿõ.

Милена Виденова, 
управител на Кофас за България:

Успехът в бизнеса означава отдаденост 
на това, което правиш най-добре. За всичко 
останало, включително и за управлението 
на риска и защитата на плащанията, има 

партньори като Кофас.

Кофас – надеждният партньор 
в управлението на риска

www.coface.bg
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Milena Videnova, 
Country Manager 

of Coface 
in Bulgaria:

Business 
success means 

dedication 
to what you 
do best. For 

everything else, 
including risk 
management 

and protection 
of payment, 
there are 

partners like 
Coface.

Coface – reliable partner 
in risk management

Nearly 80% of 
the companies 
globally have to 
deal with unpaid 
and overdue 
payments from their 
customers. About 
25% of company 
b a n k r u p t c i e s 
happen due to 
unpaid invoices. 
Entrepreneurs and 
managers have 
to definitely pay 
attention on those 
figures.

Definitely tion 
activities related to insurance of payments, risk assessment 
and information about the debtors - provided by a trusted 
partner like Coface.

 THE COMPANY

For 70 years, Coface, a global leader in the field of 
credit insurance, provides opportunities for development 
of the business of many companies and contributes to the 
creation of sustainable growth globally. Every day, more 
than 4,000 company employees from 70 nationalities 
around the world provide protection of the commercial 

activities to its 37,000 customers in over 200 countries.

And for 23 years already Coface is a leader in the 
Bulgarian market as well, providing valuable expertise on 
the whole cycle of credit risk management: production 
and trade of business information, insurance against non-
payments and bankruptcies and b2b debt collection.

The professionals in Coface advise their clients at 
every stage of the business cycle to help them evaluate 
the risks and have the best business solutions. Therefore, 
they provide protection for companies against overdue 
payments that are threatening the business activities and 
can even jeopardize the existence of these companies.

 LOAN CYCLE OPTIMIZATION

Coface mission is to provide protection to all the 
companies - from small to medium-sized enterprises to 
international corporations - from the risks of non-payment. 
Coface professionals have developed a number of 
solutions in the field of credit insurance covering four 
basic needs of companies: to insure their payments, to 
take acceptable risks, to minimize losses and to assess 
their market opportunities. Thus Coface helps companies 
achieve their business goals, plan better their profits and 
gain market shares by optimizing their credit cycle. 

And following the detailed and comprehensive country, 
sector and credit risk analyzes, Coface is a valuable 
partner for every company, helping to assess the risks to 
business and to protect them.



Успешните компании / The successful companies102

Лидл България – под знака на успеха 
Устойчива експанзия, подкрепа за българското и принос за 

по-добрия и пълноценен начин на живот – под знака на тези три 
фокуса премина 2017 г. за Лидл България. Компанията не само 
затвърди мястото си на водеща верига и ключов инвеститор и 
работодател в страната, но за пореден път доказа, че марката 
Lidl е синоним на отговорност и ангажираност към качествения 
живот на обществото. 

 МАЩАБ. ИНОВАЦИЯ. ОТГОВОРНОСТ 

Мястото, където тези три думи се събират в едно, носи името 
Логистичен център Кабиле – втората складова база на верига-
та, която бе открита през юли тази година. Над 80 млн. лв. инвес-
тиция. Нови 150 работни места. Това са част от цифрите, които 
доказват защо откриването на новия логистичен център е най-го-
лямата частна корпоративна инвестиция за тази година. Освен 
впечатляваща с мащаба си, това е и единствената логистична 
база в България, сертифицирана по стандарта BREEAM, ниво 
“Отлично” – доказателство за високата енергийна ефективност, 
повишените екологични норми и редицата технологии и инова-
ции, които допринасят за високото ниво на обслужване и изклю-
чителната устойчивост и функционалност на базата. Логистичен 
център Кабиле е не просто втората складова база на Лидл Бъл-
гария – той е онази важна крачка в разрастването и утвържда-
ването на компанията на пазара, както и ясен знак, че веригата 
развива своя бизнес по устойчив и социално отговорен начин. 

 ПОД РОДНАТА СТРЯХА 

Как да събереш родния вкус в едно? Верния отговор на този 
въпрос Лидл България намира в началото на годината, когато 
пуска първата продуктова линия с висококачествени продукти 
само от български производители – “Родна стряха”. Днес над 
80 продукта от над 30 български производителя са част от селек-
цията и достигат до клиентите на веригата, за да им припомнят, 
че родният вкус винаги ще бъде най-ценен. Благодарение на 
участието си в продуктовата линия, българските производители 
постигат изключителни резултати и само за месеци надвишават 
в пъти оборотите си. “Родна стряха” обаче е само едно от мно-
гото изражения на устойчивата и дългосрочна политика на Лидл 

България в подкрепа на българското производство. Друг също 
толкова впечатляващ пример е първата по рода си “Балкан-
ска седмица”, която се провежда през лятото и благодарение 
на която общо 14 артикула от 6 български доставчика достигат 
до 19 държави в Европа, или общо 6 989 магазина. Тематичната 
седмица илюстрира директните възможности за експорт, които 
Лидл България осигурява на българските производители. Само 
за 7 дни шестте български производителя реализират продажби 
за близо 3 млн. лева. Също толкова впечатляващ е и примерът с 
български производител на баница със сирене, който само за 
седмица прави доставки, равни на доставките му за веригата в 
България за 10 години. Всички тези цифри са категоричното до-
казателство, че Лидл България дава реален шанс за устойчиво 
развитие на малки, средни и големи компании, допринася за 
повишаване обема и качеството на тяхната продукция, ръста 
в продажбите им, като едновременно с това повишава конку-
рентоспособността им на родния и чуждестранен пазар и им 
осигурява реални възможности за експорт. 

 ЗА ПО-ДОБЪР ЖИВОТ 

2017 г. бележи началото и на най-голямата социално отго-
ворна инициатива на компанията – “Ти и Lidl за по-добър живот”. 
Тя има за цел да подкрепи социалнозначими проекти в цялата 
страна в 4 области: образование, култура и историческо на-
следство, околна среда и здравословен начин на живот. Иници-
ативата бързо намира съмишленици. Рекорден брой от 425 ор-
ганизации от 143 населени места кандидатстват по програмата. 
Впечатляващ е и размерът на гранта, който компанията успява 
да събере с помощта на своите клиенти – общо 252 741 лева, 
след като в продължение на 8 седмици отделя по 3 ст. от всеки 
касов бон. След няколко етапа на оценка, общо 31 проекта са 
одобрени за финансиране. Всеки един от тях получава грант в 
размер до 10 000 лв., с помощта на който да реализира своята 
идея.

“Ти и Lidl за по-добър живот” отразява стремежа на Лидл Бъл-
гария да допринася за по-пълноценния и по-качествен живот, 
като едновременно с това ни напомня, че можем да го случваме 
заедно, когато обединяваме усилията си за едно по-добро утре.

Лидл България
Централен офис 
ул. „3-ти март” 1 
2129 с. Равно поле 

www.lidl.bg

Lidl Bulgaria
Central office

3rd March Street 1
BG 2129 Ravno pole

www.lidl.bg
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Lidl Bulgaria - Under 
the Sign of Success 

Sustainable expansion, support for Bulgarian production 
and contribution for a better and more fulfilling lifestyle - for Lidl 
Bulgaria 2017 passed under the sign of these three focuses. The 
company not only established its position as a leading chain 
and a key investor and employer in the country, but also proved 
once again that the Lidl brand is a synonym for responsibility 
and commitment to society’s quality of life. 

 SCALE. INNOVATION. RESPONSIBILITY 

The place where these three words are gathered in one is 
named Kabile Logistics Centre, the second warehouse of the 
chain that was opened in July this year. Investment of more than 
BGN 80 million. 150 new jobs. These are some of the figures that 
prove why opening a new logistics centre is the largest private 
corporate investment this year. In addition to being impressive 
in scale, this is the only logistics base in Bulgaria certified to 
the BREEAM standard, level “Excellent” - proof of high energy 
efficiency, increased environmental standards and a number of 
technologies and innovations that contribute to the high level 
of service and exceptional sustainability and functionality of the 
base. Kabile Logistics Center is not just Llld Bulgaria‘s second 
warehouse base - it is an important step in the expansion and 
establishment of the company on the market, as well as a clear 
sign that the chain develops its business in a sustainable and 
socially responsible way. 

 RODNA STRYAHA - UNDER THE EAVES OF YOUR HOME

How to gather the taste of home in one place? Lidl Bulgaria 
found the correct answer to this question at the beginning 
of the year when it introduced the first product line with high 
quality products only by Bulgarian producers - “Rodna Stryaha” 
(from Bulgarian - the eaves of one’s home). Today, more 
than 80 products from more than 30 Bulgarian producers are 
part of the selection, and reach the customers of the chain 
in order to remind them that the taste of home will always 
be the most valuable. Thanks to their participation in the 
product line, Bulgarian producers achieve exceptional results 
and in just a few months increase their turnover several times. 
However, Rodna Stryaha is only one of many expressions of the 
sustainable and long-term policy of Lidl Bulgaria in support of 
Bulgarian production. Another equally impressive example is 
the first of its kind “Balkan Week”, which takes place in summer, 
and thanks to which a total of 14 products from 6 Bulgarian 
suppliers reach 19 countries in Europe, or a total of 6,989 shops. 

The thematic week illustrates the direct export opportunities that 
Lidl Bulgaria provides to Bulgarian producers. In just seven days, 
the six Bulgarian producers made sales for nearly BGN 3 million. 
Equally impressive is the example of a Bulgarian producer of 
Banitsa with cheese (Bulgarian cheese pie), who, in just a week, 
made deliveries equal to his deliveries for the chain in Bulgaria 
for 10 years. All these figures are a strong evidence that Lidl 
Bulgaria gives a real chance for the sustainable development 
of small, medium and large companies; it contributes to the 
increase of the volume and quality of their production and the 
growth in their sales by enhancing their competitiveness on the 
native and foreign markets and providing them with real export 
opportunities. 

 FOR A BETTER LIFE 

2017 marked the beginning of the company‘s largest socially 
responsible initiative - “You and Lidl for a Better Life”. It aims to 
support socially significant projects across the country in four 
areas: education, culture and heritage, environment and a 
healthy lifestyle. The initiative quickly found its supporters. A 
record number of 425 organizations from 143 places applied 
for the program. The amount of the grant that the company 
managed to raise with the help of its customers was also 
impressive - a total of BGN 252,741, after putting aside BGN 0,03 
from each cash receipt for 8 weeks. After several assessment 
stages, a total of 31 projects were approved for funding. Each 
of them received a grant of up to BGN 10,000 to help them 
implement their idea.

“You and Lidl for a Better Life” reflects Lidl Bulgaria‘s striving to 
contribute to a better and quality life, while reminding us that we 
can do it together when we join forces for a better tomorrow.
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Лактима Балкан инвестира в модернизация 
и подобряване на обслужването 

Lactima Balkan invests in modernization 
and service improvement 

Ïîâå÷å îò 21 ãîäèíè “Ëàêòèìà Áàëêàí” ïðîèçâåæäà âèñî-
êîêà÷åñòâåíè è ïúëíîöåííè ìëå÷íè ïðîäóêòè êàòî óìåëî ñú÷å-
òàâà òðàäèöèèòå íà ñòàðèòå ìàéñòîðè ñ ìîäåðíè ïðîèçâîä-
ñòâåíè ïðàêòèêè. Òÿ  å ïúðâèÿò ïðîèçâîäèòåë íà äèðåêòåí çà 
êîíñóìàöèÿ àéðÿí â Áúëãàðèÿ - àéðÿí “Áàëêàí”. Âñÿêà ãîäèíà 
ïðîäóêòúò óâåëè÷àâà ïàçàðíèÿ ñè äÿë, à òîâà ãî äúðæè íà ëè-
äåðñêà ïîçèöèÿ â ïðîäàæáèòå íà àéðÿí è ãî ïðàâè íàé-ðàç-
ïîçíàâàåìèÿ â Áúëãàðèÿ. 

Îñâåí àéðÿí, “Ëàêòèìà Áàëêàí” ïðåäëàãà øèðîêî ïîðò-
ôîëèî îò êèñåëî è ïðÿñíî ìëÿêî, çàêâàñåíà ñìåòàíà, ìëå÷-
íè íàïèòêè è äåñåðòè. Ïðåç 2016 ã. êîìïàíèÿòà  ïðåäñòàâè 
è âèñîêîïîçèöèîíèðàíàòà áèîñåðèÿ ìëå÷íè ïðîäóêòè, êîÿòî 
îùå ïðåç ïúðâèòå øåñò ìåñåöà çàâëàäÿ áèîïàçàðà ñ îêîëî 
30 % äÿë.

“Ëàêòèìà Áàëêàí” ïîêàçâà âèñîêè ðåçóëòàòè â ïðîäàæáè-
òå è ñòðåìåæ êúì ðàçâèòèå. Òîâà ñå äúëæè êàêòî íà âîëÿòà è 
ïðîôåñèîíàëèçìà íà  óïðàâëåíñêèÿ åêèï, òàêà è íà ñòðèêòíî-
òî ñëåäâàíå íà äúëãîñðî÷íà èíâåñòèöèîííà ïðîãðàìà, ÷àñò 
îò êîÿòî ñà ìîäåðíèçàöèÿ íà ïðîèçâîäñòâåíèòå ìîùíîñòè è 
ïîäîáðÿâàíå íà ëîãèñòèêàòà.  Äðóãî èíâåñòèöèîííî ïåðî å 
ñâúðçàíî ñ ðàçâèòèåòî íà ÷îâåøêèÿ ðåñóðñ è  óñëîâèÿòà íà 
òðóä. Îò íà÷àëîòî íà ãîäèíàòà áðîÿò íà ñëóæèòåëèòå é ñå å 
óâåëè÷èë ñ 40%  êàòî ïðèâëè÷à îñíîâíî ìëàäè ñïåöèàëèñòè. 
Êîìïàíèÿòà çàëàãà è íà ìåíèäæúðñêè åêèï îò ìëàäè ïðîôå-
ñèîíàëèñòè.

 “Óñïåõúò ñå êðèå â ñòðåìåæà äà ñòàâàø âñå ïî-äîáúð. 
Òîâà å äâèãàòåëÿò íà íàøèÿ åêèï” - ñïîäåëÿ  Ìèõàåëà Õðèñòî-
âà, èçïúëíèòåëåí äèðåêòîð íà “Ëàêòèìà Áàëêàí”.

 For more than 21 years, Lactima Balkan has been 
producing high quality and nourishing dairy products by 
skilfully combining the traditions of old masters with modern 
production practices. It is the first producer of directly 
consumable ayryan in Bulgaria - Ayryan Balkan. Every year, 
the product increases its market share, which is due to the 
leading position in the sales of ayryan and which makes it 
the most recognizable in Bulgaria. 

Apart from the ayryan, Lactima Balkan offers a wide 
range of yoghurt and milk, sour cream, dairy drinks and 
desserts. In 2016 the company also presented the highly-
positioned bio series of dairy product, which in the first six 
months conquered the organic market with about 30% 
share.

Lactima Balkan shows high sales results and an urge 
for development. This is due both to the will and the 
professionalism of the management team and to the strict 
adhering to a long-term investment program, part of which 
is the modernization of the production facilities and the 
improvement of the logistics. Another investment item has 
to do with the development of the human resources and 
the working conditions. Since the beginning of the year 
the number of its employees has increased by amost 40%, 
attracting mainly young specialists. The company also relies 
on a management team of young professionals..

 “Success lies in the urge to become better. This is the 
drive of our team,” says Mihaela Hristova, executive director 
of Lactima Balkan.

Лактима Балкан
София, 

ул. „Ралевица” 98 А
02/ 980 22 99

www.lactima.bg

Lactima Balkan
Sofia, 

Ralevica 98 А
02/ 980 22 99

www.lactima.bg



FONDUE  is a unique restaurant which offers a different experience. 
It is situated at Lucky Bansko SPA & Relax***** 

and tempts with specialties from Swiss and French cuisine.

It is the only fondue restaurant in Bansko, with delisious and different food, perfect service 
and an exciting feeling of warmth and coziness.

For reservations and more information: www.fondue.bg; Phone: 0999 111 333
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ЛУКОЙЛ-гръбнакът на българската икономика

LUKOIL - the spine of Bulgarian Economy

Íåôòåíà êîìïàíèÿ “ËÓÊÎÉË” å ñðåä íàé-ãîëåìèòå âåðòè-
êàëíî èíòåãðèðàíè ÷àñòíè ïåòðîëíè êîìïàíèè â ñâåòà è ðåàëè-
çèðà ïðîåêòè ïî ïðîó÷âàíå è äîáèâ íà íåôò, íåôòîïðåðàáîòêà 
è òúðãîâèÿ ñ ïåòðîëíè ïðîäóêòè â íàä 35 ñòðàíè. 

“ËÓÊÎÉË” â Áúëãàðèÿ å ëèäåð â ïðîèçâîäñòâîòî è ïðîäàæáè-
òå íà âèñîêîêà÷åñòâåíè ãîðèâà è íåôòîïðîäóêòè, ïðîèçâeäåíè 
â “ËÓÊÎÉË Íåôòîõèì Áóðãàñ” - íàé-ãîëåìèÿ íåôòîêîìáèíàò íà 
Áàëêàíèòå. Âîäåùè ïðèîðèòåòè â äåéíîñòòà íà êîìïàíèèòå îò 
Ãðóïàòà ËÓÊÎÉË ó íàñ ñà ãàðàíòèðàíî êà÷åñòâî, êîðåêòíîñò, 
êîìïåòåíòíîñò è âèñîê ïðîôåñèîíàëèçúì ïðè ðàáîòà ñ êëèåí-
òèòå, êàêòî è ìîäåðåí êîðïîðàòèâåí ìåíèäæìúíò. Çàðàäè ñâîÿ 
ïðèíîñ â ðàçâèòèåòî íà èêîíîìèêàòà íà Áúëãàðèÿ, êîìïàíèèòå 
îò Ãðóïàòà ËÓÊÎÉË ñà ìíîãîêðàòíè íîñèòåëè íà íàãðàäèòå 
“Èíâåñòèòîð íà ãîäèíàòà”, “Íàé-ãîëÿì ñòðàòåãè÷åñêè èíâåñ-
òèòîð”, “Èçíîñèòåë íà ãîäèíàòà”, “Äàíúêîïëàòåö íà ãîäèíàòà”, 
“Îñèãóðèòåë íà ãîäèíàòà”.

“ËÓÊÎÉË-Áúëãàðèÿ” å âîäåùà êîìïàíèÿ íà ïàçàðà íà 
äðåáíî  â ñòðàíàòà ñ ìðåæà îò íàä 220 îáåêòà. Âåðèãàòà áåí-
çèíîñòàíöèè “ËÓÊÎÉË” îáõâàùà íàä 100 íàñåëåíè ìåñòà â 

ñòðàíàòà è âñè÷êè îñíîâíè ïúòíè àðòåðèè. Áåíçèíîñòàíöèè 
ËÓÊÎÉË ïðåäëàãàò íà ñâîèòå êëèåíòè ãîðèâà ñúñ 100% ãàðàí-
òèðàíî  êà÷åñòâî, îòëè÷íî îáñëóæâàíå è áîãàò àñîðòèìåíò íà 
ñòîêè è óñëóãè â òúðãîâñêèòå ñè êîìïëåêñè.

“ËÓÊÎÉË-Áúëãàðèÿ” e ïúðâàòà êîìïàíèÿ îò ïåòðîëíèÿ áðàíø 
ó íàñ, çàùèòèëà ñåðòèôèêàò çà ñúîòâåòñòâèå ñ ìåæäóíàðîäíèÿ 
ñòàíäàðò ISO 50001:2011 çà åíåðãèåí ìåíèäæìúíò. Òÿ å è åäèí-
ñòâåíàòà ñ ÷åòèðè ñåðòèôèêàòà çà ñúîòâåòñòâèå ñ ìåæäóíà-
ðîäíèòå ñòàíäàðòè: ISO 50001 - åíåðãèåí ìåíèäæìúíò, ISO 9001 
- êà÷åñòâåíî óïðàâëåíèå, ISO 14001 - óïðàâëåíèå íà îêîëíàòà 
ñðåäà, è BS OHSAS 18001 - óïðàâëåíèå íà çäðàâåòî è áåçîïàñ-
íèòå óñëîâèÿ íà òðóä.

“ËÓÊÎÉË-Áúëãàðèÿ” îòäåëÿ èçêëþ÷èòåëíî âíèìàíèå è ïðàâè 
çíà÷èòåëíè èíâåñòèöèè â îïàçâàíåòî íà îêîëíàòà ñðåäà è â 
îñèãóðÿâàíåòî íà çäðàâîñëîâíè è áåçîïàñíè óñëîâèÿ íà òðóä 
íà ñâîèòå ñëóæèòåëè. Êîìïàíèÿòà òðàäèöèîííî ïîäêðåïÿ áúë-
ãàðñêàòà êóëòóðà, ñïîðò, îáðàçîâàíèå, ïîäïîìàãà ôèíàíñîâî 
äåöà â íåðàâíîñòîéíî ïîëîæåíèå è èíâàëèäè, êàêòî è Áúëãàð-
ñêàòà ïðàâîñëàâíà öúðêâà. 

LUKOIL is one of the largest vertically integrated oil and gas 
companies in the world and the largest multinational privately 
owned group of oil companies in Russia. LUKOIL carries out oil 
and gas exploration and production projects, oil processing and 
marketing of petroleum products in 35 countries.

LUKOIL in Bulgaria is the leader in the production and marketing 
of high-quality fuels and petroleum products manufactured at 
LUKOIL Neftochim Burgas, the largest oil refinery on the Balkans. 
LUKOIL group’s leading priorities are guarantee of quality, 
reliability, competency and professionalism in client relations 
along with a modern corporate management. The contribution 
of the LUKOIL group to the development of Bulgaria’s economy 
has been recognized by numerous awards such as Investor of 
the Year, Biggest Strategic Investor, Importer of the Year, Best 
Sales Company, Taxpayer of the Year, Insurer of the Year.

LUKOIL Bulgaria is a leading company on Bulgaria’s retail 
market with over 220 outlets. The LUKOIL network of filling stations 

covers over 100 populated areas and all major motorways.  
LUKOIL filling stations offer fuels with 100% quality guarantee, 
perfect service and a wide range of products and services in its 
convenience stores.

LUKOIL Bulgaria is the first oil company in Bulgaria to be awarded 
ISO 50001:2011 Energy Management System certification. It is also 
the only company to be granted four certificates of compliance 
with international standards, i.e. ISO 50001 Energy Management 
System, ISO 9001 Quality Management System, ISO 14001 
Environmental Management and BS OHSAS 18001 Health and 
Safety Management System. Environmental protection, health 
and safety at work are among the priorities of LUKOIL Bulgaria 
supported by significant investments. The company supports 
individual and collective actions in the fields of Bulgarian 
culture, sports and education, provides financial assistance 
to disadvantaged children, people with disabilities and the 
Bulgarian Orthodox Church.

ЛУКОЙЛ-БЪЛГАРИЯ ЕООД
София 1303, 
бул. „Тодор 

Александров” 42
Тел.: +35929174100

www.lukoil.bg

LUKOIL BULGARIA
42, Todor Alexandrov Blvd.

1303 Sofia, Bulgaria
Тел.: +35929174100

www.lukoil.bg
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Метрореклама – символ на устойчиво 
повишаващи се резултати

È ïðåç 2017 ã. “Ìåòðîðåêëàìà” îñòàâà åäíà îò 
íàé-äèíàìè÷íî ðàçâèâàùèòå ñå è ìîäåðíè êîìïàíèè 
çà âúíøíà ðåêëàìà è áúëãàðñêèÿò ðåêëàìåí îïåðà-
òîð, êîéòî ïðåäëàãà íàé-ãîëÿìîòî ðàçíîîáðàçèå îò 
âúçìîæíîñòè çà âúíøíà ðåêëàìà. Ïîðòôîëèîòî íà 
êîìïàíèÿòà âêëþ÷âà âñå ïîâå÷å ñúîðúæåíèÿ íà òåðè-
òîðèÿòà íà ãîëåìèòå ãðàäîâå â öÿëàòà ñòðàíà è ïî ðå-
ïóáëèêàíñêàòà ïúòíà ìðåæà, êàêòî è äîáðå ïîçíàòàòà 
ðåêëàìà íà òåðèòîðèÿòà íà Ñîôèéñêîòî ìåòðî, ìà-
ãàçèíè îò âåðèãèòå Áèëëà è Êàóôëàíä, àâòîòðàíñïîðò, 
êèíà.

Áèçíåñ ìîäåëúò íà “Ìåòðîðåêëàìà” ïðîäúëæàâà 
äà áúäå îðèåíòèðàí êúì ïîñëåäîâàòåëíîòî ïðèëàãà-
íå íà âñè÷êè äîáðè ïðàêòèêè â îáëàñòòà íà êîðïîðà-
òèâíîòî óïðàâëåíèå è êîðïîðàòèâíàòà ñîöèàëíà îòãî-
âîðíîñò. Â íà÷àëîòî íà 2017 ã. êîìïàíèÿòà îôèöèàëíî 
ñå ïðèñúåäèíè êúì Íàöèîíàëíèÿ êîäåêñ çà êîðïîðà-
òèâíî óïðàâëåíèå è êúì íàñòîÿùèÿ ìîìåíò å ïúðâîòî 
è åäèíñòâåíî íåïóáëè÷íî äðóæåñòâî â ñòðàíàòà, êîå-
òî äîáðîâîëíî ïðèëàãà â äåéíîñòòà ñè íàé-âèñîêèòå 
ñòàíäàðòè â îáëàñòòà. Ïî îòíîøåíèå íà êîðïîðàòèâ-
íàòà ñîöèàëíà îòãîâîðíîñò íèå âå÷å èìàìå òðàäè-
öèè, à áðîÿò íà èíèöèàòèâèòå, êîèòî îðãàíèçèðàìå 
èëè ïîäêðåïÿìå, ñà ñòîòèöè.

Îñâåí íà êîðïîðàòèâíèòå è áèçíåñ öåííîñòè, íà-
øàòà ôîðìóëà çà óñïåõ ñå îñíîâàâà è íà ïîñëîâè÷-
íàòà íè óïîðèòîñò è ïîñëåäîâàòåëíîñò, êðåàòèâíîñò è 
êîðåêòíîñò. Óñèëèÿòà, êîèòî ïîëàãàõìå ïðåç ãîäèíèòå 
äà èçãðàäèì äîáðîòî ñè èìå, ñè ñòðóâàò è äíåñ òî 
äîáðå ðàáîòè çà íàñ. Êëèåíòèòå íà “Ìåòðîðåêëàìà”  
çíàÿò, ÷å íèå ñìå ïàðòíüîð, íà êîãîòî ìîæå äà ñå 
ðàç÷èòà âúâ âñÿêà ñèòóàöèÿ áåçóñëîâíî.

Êîðïîðàòèâíîòî ðúêîâîäñòâî íà “Ìåòðîðåêëàìà” 
çàëàãà íà íîâèòå òåõíîëîãèè è áëàãîäàðåíèå íà âíå-
äðåíàòà ERP ñèñòåìà âå÷å 10 ã. óïðàâëåíèåòî íà êîì-
ïàíèÿòà ñå îñúùåñòâÿâà ïîñëåäîâàòåëíî è ïðîçðà÷-
íî.

Â ðåçóëòàò íà îñúùåñòâåíàòà äåéíîñò ïî ïðåäâà-
ðèòåëíè äàííè êúì 31.12.2017 ã. äðóæåñòâîòî îò÷èòà 
íàä 10% ðúñò íà ïðèõîäèòå îò ïðîäàæáè â ñðàâíåíèå 
ñ ðåàëèçèðàíèòå êúì 31.12.2016 ã. Òîçè ðúñò ñå äúëæè 
îñíîâíî íà âèñîêàòà åôåêòèâíîñò íà óñëóãèòå, êîèòî 
êîìïàíèÿòà ïðåäëàãà, íà áåçóïðå÷íîòî îáñëóæâàíå 
íà êëèåíòèòå è ó÷àñòèåòî íà öåëèÿ åêèï íà “Ìåòðî-
ðåêëàìà” â ðåàëèçèðàíåòî íà îòäåëíèòå ïðîåêòè.

Ïðåç 2018 ã. î÷àêâàìå ñòàðòèðàíå íà Ïðîåêòà çà 
óïðàâëåíèå è ïîääúðæàíå íà ñèñòåìà çà îòäàâàíå 
íà âåëîñèïåäè ïîä íàåì â Ñîôèÿ, êîéòî áåøå ñïå÷å-
ëåí îò Ãðàæäàíñêî äðóæåñòâî “Ñîôèÿ Áàéêñ”. Òîâà 
å ïðîåêò ñ îãðîìíà îáùåñòâåíà çíà÷èìîñò è èìà çà 
îñíîâíà öåë äà ïðåäîñòàâè íà æèòåëèòå è ãîñòèòå íà 
ñòîëèöàòà ìîäåðíà, óäîáíà è åêîëîãè÷íî ñúîáðàçíà 
àëòåðíàòèâà çà ïðèäâèæâàíå.

Íàøèòå àìáèöèè ñà äà íàïðàâèì óñëóãàòà ïî îòäà-
âàíå ïîä íàåì íà âåëîñèïåäè íå ïðîñòî êà÷åñòâåíà 
è åâòèíà çà ïîòðåáèòåëèòå, íî è ÷ðåç äîáðàòà êîì-
áèíàöèÿ ñ ãðàäñêèÿ òðàíñïîðò è èçãðàäåíèòå âåëîà-
ëåè äà ñå ðåäóöèðà óïîòðåáàòà íà ìîòîðíè ïðåâîçíè 
ñðåäñòâà, îñîáåíî â íàé-íàòîâàðåíàòà öåíòðàëíà 
ãðàäñêà ÷àñò, êîåòî ùå äîïðèíåñå è çà ïîäîáðÿâàíå 
íà êà÷åñòâîòî íà âúçäóõà â Ñîôèÿ. 

Ñ ðåàëèçèðàíåòî è íà òîçè ïðîåêò “Ìåòðîðåêëà-
ìà”  î÷àêâà äà çàòâúðäè ïîçèöèèòå ñè íà ëèäåð â îá-
ëàñòòà íà âúíøíàòà ðåêëàìà â Áúëãàðèÿ.

гр. София 1784, 
бул. „Цариградско шосе“ №111, 

София Тех Парк, сграда 
Инкубатор, ет. 3.
тел.: 02/ 962 50 71
факс: 02/ 962 54 97

office@metroreklama.com
www.metroreklama.com

111 Tsarigradsko shose Blvd., 
Incubator Building, floor 3, 

1784 Sofia, Bulgaria
tel: 02/ 962 50 71
fax: 02/ 962 54 97

office@metroreklama.com
www.metroreklama.com
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Metroreklama - a symbol of 
steadily rising results

In 2017 Metroreklama has still been one of the 
most dynamically developing and modern outdoor 
advertising companies in Bulgaria and the Bulgarian 
advertising operator that offers the largest variety of 
outdoor advertising opportunities. The portfolio of the 
company includes an ever expanding number of outdoor 
advertising facilities on the territory of the big cities in the 
country and the national road network as well as the well-
known advertising positions in the Sofia metro, Billa and 
the Kaufland stores, public transport and the cinemas.

Metroreklama’s business model has been continuously 
oriented towards the consistent application of all good 
corporate governance and corporate social responsibility 
practices. In the beginning of 2017 the company officially 
joined the National Corporate Governance Code 
and currently is the first and only non-public company 
in Bulgaria that has been voluntarily implementing in 
its activities the highest standards in the field. We have 
long lasting traditions in the field of corporate social 
responsibility and the number of the initiatives we have 
been organizing or supporting is hundreds.

In addition to our corporate and business values, our 
formula for success is based on our proverbial persistence 
and consistency, creativity and honesty as well. Our 
efforts through the years to build a good name are worth 
it and now it works well for us. The clients of Metroreklama 
know that we are a partner that they can rely on 
unconditionally in any situation.

The management of Metroreklama relies on the new 
technologies and thanks to the integrated ERP system 
for 10 years now the management of the company 
has been implemented in a consistent and transparent 
manner.

As a result of the activities conducted pursuant to 
preliminary data the company reports over 10 % growth 
of the sales revenues as of 31.12.2017 compare to the 
results as of 31.12.2016. This growth is mainly due to the 
high efficiency of the services provided by the company, 
the superior customer service and the participation of the 
entire team of Metroreklama in the implementation of 
each project.

In 2018 we expect the project for management and 
maintenance of a bicycle rental system in Sofia that was 
won by Sofia Bikes joint adventure to start. This is a project 
of great public importance and its main objective is to 
offer the citizens and guests of the capital city a modern, 
comfortable and environmentally friendly alternative to 
public transportation.  

Our ambition with this project is not only to make 
the bicycle rental service of quality and cheap for the 
customers. We also aim the proper combination of bikes 
for rent with the public transport and the new bicycle 
lanes to reduce the use of motor vehicles, particularly in 
the Sofia center. This will significantly contribute for the 
better air quality in the capital city. 

With the implementation of this project “Metroreklama” 
expects to strengthen its position as a leader in outdoor 
advertising in Bulgaria.
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MyMall 
расте 
бързо

- Ã-í Ãåîðãèåâ è ã-í Âèêòîðîâ, êàê âúçíèêíà èäåÿòà çà 
“MyMall”? 

- Èäåÿòà âúçíèêíà ñúâñåì ñïîíòàííî îùå ïðåç 2007 ã. Â 
ïúðâîíà÷àëíèÿ é âàðèàíò èìàõ íàìåðåíèå äà ñúçäàäåì îí-
ëàéí ïëàòôîðìà, êîÿòî äà èìèòèðà ðåàëåí ìîë, â êîéòî âñåêè 
æåëàåù òúðãîâåö äà íàåìå âèðòóàëåí ìàãàçèí ñðåùó çàïëà-
ùàíå íà îïðåäåëåíà öåíà. Íèå óñïÿõìå äà îñúùåñòâèì òîçè 
èäååí ïðîåêò, íî ñ îãëåä òîãàâàøíîòî ðàçâèòèå íà îíëàéí 
òúðãîâèÿòà òîé íå ïîëó÷è òúðñåíèÿ îò íàñ îòçâóê. Âïîñëåä-
ñòâèå òàçè èäåÿ áå óñïåøíî ðåàëèçèðàíà îò shopify. Îò 2010 ã. 
çàïî÷íàõìå äà èçãðàæäàìå ïàðàìåòðèòå íà íàñòîÿùèÿ áèç-
íåñ ìîäåë. Ñ ãîäèíèòå òîé ïðåòúðïÿ èçâåñòíè òðàíñôîðìà-
öèè, íî òîâà å íåèçáåæíî, ïðåäâèä äèíàìè÷íîòî ðàçâèòèå íà 
ïàçàðà. Àäàïòèâíîñòòà å êëþ÷îâ åëåìåíò ïî ïúòÿ íà óñïåõà, 
çàòîâà ñúâñåì ðåçîííî, ïðîäúëæàâàìå äà ïðèëàãàìå íîâè 
ïðàêòèêè. 

- Êàêúâ å ðàñòåæúò íà êîìïàíèÿòà ïðåç ïîñëåäíèòå ãî-
äèíè? 

- Ñòàðòèðàõìå êîìïàíèÿòà ñ ìíîãî åíòóñèàçúì è ïî÷òè 
íóëåâ êàïèòàë. Öåëèÿò ðàñòåæ, êîéòî óñïÿõìå äà ïîñòèãíåì, 
áåøå îò ðåèíâåñòèöèè íà ãåíåðèðàíèòå ïå÷àëáè. Âèíàãè ñìå 
áèëè ìíîãî äèñöèïëèíèðàíè â ðàçõîäíàòà ÷àñò, êîåòî âåðîÿò-
íî ïðåäîïðåäåëè áúäåùàòà íè ñòàáèëíîñò. Öåëòà íè ïðîäúë-
æàâà äà áúäå óâåëè÷àâàíå áðîÿ íà äîâîëíèòå êëèåíòè. Òå ñà 
â îñíîâàòà íà ðàñòåæà. Çà ïîñëåäíèòå òðè ãîäèíè ðàñòåæúò 
íà êîìïàíèÿòà å ñðåäíî îêîëî 60% íà ãîäèøíà áàçà. 

- Ïëàíèðàòå ëè ðàçøèðÿâàíå íà êîìïàíèÿòà èçâúí Áúëãà-
ðèÿ è êúäå? 

- Ïðèñúñòâàìå íà ðóìúíñêèÿ ïàçàð îò ñðåäàòà íà 2014-à, 
à íà ãðúöêèÿ îò êðàÿ íà 2015 ã.. Äî ñðåäàòà íà 2019 ã. ñìå 

ïëàíèðàëè íàâëèçàíåòî íà îùå 5 ïàçàðà, êàòî öåëèì ëèäåð-
ñêè ïîçèöèè íà âñåêè îò òÿõ. Èíòåðåñèòå íè ñúñ ñèãóðíîñò íå 
ñå îãðàíè÷àâàò äî Áàëêàíñêèÿ ðåãèîí è ñìå ãîòîâè äà ïðåä-
ïðèåìåì íîâè ïðåäèçâèêàòåëñòâà. Ñ ãîäèíèòå ðàçðàáîòèõìå 
è íàëîæèõìå áèçíåñ ìîäåë, êîéòî ñ÷èòàìå, ÷å áè ìîãúë äà ñå 
ïðèëîæè è íà ïàçàðè ñ ìíîãî êîíêóðåíòíè èãðà÷è. 

- Êàêâà å ãîëÿìàòà âè ëè÷íà öåë êàòî áèçíåñ ëèäåðè? 

- Íåãëàñíî ñìå ôîðìóëèðàëè íÿêîëêî îñíîâíè öåëè, çà 
èçïúëíåíèåòî íà êîèòî ðàáîòèì åæåäíåâíî. Òå íè ñòèìóëè-
ðàò äà ñå ðàçâèâàìå è íè àìáèöèðàò äà ðàçãúðíåì ëè÷íèÿ 
ñè ïîòåíöèàë, òàêà è áèçíåñ âúçìîæíîñòèòå ñè. Íàêðàòêî òå 
ñà ñëåäíèòå: Äà ïîäïîìîãíåì ðàçâèòèåòî íà åêîñèñòåìàòà 
ó íàñ. Óñïåøíèòå êîìïàíèè, êîèòî ôóíêöèîíèðàò íà áàçàòà 
íà óñòàíîâåíè áèçíåñ ìîäåëè, âå÷å íå ñà åäèíèöè, íàïðî-
òèâ, ñòàâàò âñå ïî-ñòàáèëíè è ïðèçíàòè. Íèå, à è íàøè êîëå-
ãè îò ïðåäïðèåìà÷åñêèÿ áðàíø, ñå îïèòâàìå äà ïðèëàãàìå 
èíîâàòèâíè ñèñòåìè íà ðàáîòà, êîèòî áóäÿò äîâåðèå ó ÷óæ-
äåñòðàííè èíâåñòèòîðè. Òàêà ïîñòåïåííî ñå èçãðàæäà åêî-
ñèñòåìà, êîÿòî áè ìîãëà äà áúäå ãðúáíàê íà åäíà ñòàáèëíà 
èêîíîìèêà. Äà ïîäïîìîãíåì ïðåäïðèåìà÷åñêè èíèöèàòèâè ñ 
ïîòåíöèàë çà ðàçâèòèå. Òîâà å è åäíà îò ïðè÷èíèòå äà ÷ëåíó-
âàìå â Endeavor. Öåëòà íà ñàìàòà îðãàíèçàöèÿ å ñúçäàâàíå-
òî íà ìðåæà îò óñïåøíè áèçíåñè, íåçàâèñèìî â êîÿ ñôåðà 
- ñîöèàëíà, íàó÷íà èëè òúðãîâñêà, ÷èèòî ëèäåðè äà ïîëçâàò 
îïèòà è íîó-õàóòî íà îñòàíàëèòå. Â òîçè ñìèñúë, ñòðåìèì ñå 
äà ñïîäåëÿìå íàòðóïàíèÿ äîòóê îïèò ñúñ ñòàðòúï êîìïàíèè, 
êîèòî ñà íè ïîòúðñèëè çà ñúâåò èëè ìíåíèå. Äî ìîìåíòà ñìå 
èíâåñòèðàëè è ñðåäñòâà â íÿêîëêî ïðîåêòà. Íàäÿâàìå ñå ïî 
òîçè íà÷èí äà ïîäïîìîãíåì, îò åäíà ñòðàíà, òÿõíîòî ðàçâè-
òèå, à îò äðóãà, öåëèì äèâåðñèôèêàöèÿ íà áèçíåñà ñè.

www.mymall.bg

Âàñèë Ãåîðãèåâ 
(âëÿâî)  è Âèêòîð 

Âèêòîðîâ

Vasil Georgiev 
(left) and Viktor 

Viktorov
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MyMall 
grows quickly

- Mr. Georgiev and Mr. Viktorov how did the idea of 
‘MyMall’ emerge?

- The idea emerged quite spontaneously as early as 
2007. In its original version, I intended to create an online 
platform that mimics a real Mall where any willing merchant 
would hire a virtual shop against paying a certain price. We 
succeeded in implementing this conceptual project, but 
in view of the development of online commerce at that 
time it did not receive the response we were looking for. 
Consequently, this idea was successfully implemented by 
shopify. Since 2010 we have begun to build the parameters 
of the present business model. Over the years it has 
undergone some transformations, but this is inevitable, given 
the dynamic development of the market. Adaptability is a 
key element on the path of success, so, quite logically, we 
continue to apply new practices. 

- What is the growth of the company in recent years? 

- We started the company with a lot of enthusiasm and 
almost zero capital. The whole growth we managed to 
achieve was by reinvesting the profits generated. We have 
always been very disciplined in expenditure, which probably 
predetermined our future stability. Our goal continues to be 
to increase the number of satisfied customers. They are the 
basis of growth. For the past three years, the company’s 
growth is on average about 60 % on an annual basis. 

- Do you plan to expand your company outside Bulgaria 
and where? 

- We have been present on the Romanian market since 
mid-2014 and on the Greek market since the end of 2015. 
By the middle of 2019, we have planned to enter five more 

markets by targeting a leadership position on each of them. 
Our interests are certainly not limited to the Balkan region 
and we are ready to take on new challenges. Over the 
years we have developed and imposed a business model 
that we believe could also be applied to markets with very 
competitive players. 

- What is your big personal goal as business leaders? 

- We have tacitly formulated a number of basic goals 
for the implementation of which we work every day. They 
stimulate us to develop and we are ambitious to unfold 
our personal and business potential. In short, they are the 
following: To support the development of the ecosystem in 
Bulgaria. Successful companies that operate on the basis 
of established business models are no longer an isolated 
case; on the contrary, they are becoming more stable and 
recognized. We, and our colleagues from the entrepreneurial 
industry, are trying to apply innovative systems of work 
that build trust in foreign investors. Thus, an ecosystem is 
being gradually built, which could be the backbone of a 
stable economy. To support entrepreneurial initiatives with 
potential for development. This is one of the reasons why we 
are members of Endeavor. The goal of the organization itself 
is to create a network of successful businesses, regardless of 
their sphere, social, scientific or commercial, whose leaders 
use the experience and knowhow of others. In this sense, 
we strive to share the experience gained so far with start-up 
companies, who have asked us for advice or opinion. So far 
we have also invested funds in several projects. We hope in 
this way to support their development on the one hand and 
to diversify our business on the other hand.

Васил Георгиев, член на Борда 
на директорите:

Èçêëþ÷èòåëíî âàæíà å ôèíàíñîâàòà äèñöèïëèíà. Ïàðè-
òå, êîèòî áèçíåñúò èçêàðâà, ñà ïàðè íà áèçíåñà è òðÿáâà 
äà ñå ðåèíâåñòèðàò ñàìî â íåãî.

Vasil Georgiev, Board Member:
Financial discipline is crucial. Profits earned by the business are 

profits of the business itself and must be reinvested in its further 
development.

Виктор Викторов, член на Борда 
на директорите:

Íå å íóæíî äà èìàòå ïåðôåêòíèÿ ïðîäóêò, çà äà èçëåçåòå 
íà ïàçàðà. Ìíîãî êîìïàíèè ïðàâÿò òàçè ãðåøêà è 

ïðîïóñêàò ìîìåíòà.

Viktor Viktorov, Board Member:
It is not necessary to have the perfect product, to go on the 

market. Many companies miss the right moment by making this 
mistake.
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TheMayor.eu – Порталът на 
европейските общини

TheMayor.eu, Ïîðòàëúò íà åâðîïåéñêèòå îáùèíè, å 
èíîâàòèâíà ïëàòôîðìà çà èíôîðìàöèÿ è äèðåêòíà âðúç-
êà ìåæäó ãðàæäàíèòå íà Åâðîïåéñêèÿ ñúþç è èíñòèòóöè-
èòå, ïîðòàë çà íîâèíè è ñúáèòèÿ, èíèöèàòèâè è ïðèìåðè 
çà äîáðè èäåè è ïðàêòèêè è íå íà ïîñëåäíî ìÿñòî - ïëàò-
ôîðìà, ïðîìîòèðàùà äîáðèòå âíåäðåíè åâðîïåéñêè 
ïîëèòèêè. TheMayor.eu å îíëàéí ïëàòôîðìà, ÷ðåç êîÿòî 
âñåêè êìåò íà ãðàä îò Åâðîïåéñêèÿ ñúþç ìîæå äà ñïî-
äåëè îïèò è äîáðè ïðàêòèêè îò ñâîÿ ãðàä, êàêòî è äà 
äîñòúïè èíôîðìàöèÿ çà ïðîåêòè è èíèöèàòèâè îò ãîëå-
ìèòå, íî ñúùî òàêà è îò ñðåäíèòå è 
ìàëêèòå îáùèíè íà Åâðîïåéñêèÿ ñúþç. 

Åâðîêîìèñàð Ìàðèÿ Ãàáðèåë ñ 
ðåñîð “Öèôðîâà èêîíîìèêà è îáùå-
ñòâî”, âèöåïðåçèäåíòúò íà Åâðîïåé-
ñêèÿ êîìèòåò íà ðåãèîíèòå Ìàðêó 
Ìàðêóëà, ïðåäñåäàòåëÿò íà Êîìèñè-
ÿòà ïî ðåãèîíàëíà ïîëèòèêà â Åâðî-
ïåéñêèÿ ïàðëàìåíò Èñêðà Ìèõàéëîâà, 
ïðåäñåäàòåëÿò íà Íàöèîíàëíîòî 
ñäðóæåíèå íà îáùèíèòå â Ðåïóáëèêà 
Áúëãàðèÿ è êìåò íà Âåëèêî Òúðíîâî Äà-
íèåë Ïàíîâ è ïðåäñåäàòåëÿò íà Àñî-
öèàöèÿ “Åâðîàäâàíñ” è îñíîâàòåë íà ïðîåêòà TheMayor.
EU Áîÿí Òîìîâ äàäîõà ñòàðòà íà åäèíñòâåíàòà ïî ðîäà 
ñè ïëàòôîðìà íà åâðîïåéñêèòå îáùèíè.

Êîíöåïöèÿòà, íà êîÿòî ñòúïâà ïëàòôîðìàòà, å äà 
ñúäåéñòâà çà ïî-äîáðàòà âðúçêà ìåæäó ãðàæäàíèòå íà 
Åâðîïåéñêèÿ ñúþç, ìåñòíèòå âëàñòè è åâðîïåéñêèòå 
èíñòèòóöèè. Ïî òîçè íà÷èí ñå öåëè èíôîðìèðàíå îò-
íîñíî äîáðèòå ïðàêòèêè íà ìåñòíî è ðåãèîíàëíî íèâî, 
ôîêóñèðàíå íà âíèìàíèåòî íà åâðîïåéñêèòå ãðàæäàíè 
âúðõó ðàáîòàòà íà ìåñòíèòå âëàñòè è ñúäåéñòâèå çà 
îáìåí íà èíôîðìàöèÿ ìåæäó îáùèíèòå èç öåëèÿ Åâðî-
ïåéñêè ñúþç. Òîâà å ìÿñòîòî, êúäåòî êìåòîâå ìîãàò äà 

îáìåíÿò èíôîðìàöèÿ è îïèò, êàêòî è èäåè çà ãðàäñêî 
ðàçâèòèå. Íîâàòà ïëàòôîðìà îáåäèíÿâà âñè÷êè ãðàäîâå 
â Åâðîïåéñêèÿ ñúþç è ôîêóñèðà ðàáîòàòà ñè âúðõó ïîïó-
ëÿðèçèðàíå íà ðàáîòàòà íà êìåòîâåòå è òåõíèòå ãðà-
äîâå. 

TheMayor.EU ñúäåéñòâà çà ïî-äîáðà èíôîðìèðàíîñò 
íà åâðîïåéñêèòå ãðàæäàíè çà âíåäðåíè èíèöèàòèâè è 
ïðàêòèêè çà óñòîé÷èâî ðàçâèòèå, ïîäîáðÿâà êîìóíè-
êàöèÿòà ìåæäó ìåñòíèòå âëàñòè â Åâðîïåéñêèÿ ñúþç 
è îñâåäîìÿâà çà îñúùåñòâÿâàíåòî íà åâðîïåéñêèòå 

ïîëèòèêè. Ïî òîçè íà÷èí åâðîïåé-
ñêèòå ãðàæäàíè ùå ìîãàò äà ïîëó-
÷àò èíôîðìàöèÿ çà âñè÷êî, êîåòî ñå 
ñëó÷âà â òåõíèÿ ãðàä èëè îáùèíà, íî 
ñúùî òàêà  äà ñà äîáðå îñâåäîìåíè 
çà ñëó÷âàùîòî ñå íà ïî-ãîëÿìî, åâ-
ðîïåéñêî íèâî. Ìåñòíèòå àäìèíè-
ñòðàöèè ùå èìàò äèðåêòåí êàíàë, 
÷ðåç êîéòî äà èíôîðìèðàò ãðàæäà-
íèòå çà ïîñòèãíàòîòî îò òÿõ è äà 
ïðîìîòèðàò èíòåðåñíè ïðîåêòè ñ 
îáùîåâðîïåéñêî çíà÷åíèå. Ïîðòà-
ëúò ùå îòðàçÿâà è äåéíîñòèòå íà 

åâðîïåéñêèòå èíñòèòóöèè, ñ ïðÿêî îòðàæåíèå âúðõó 
ðåãèîíèòå, è ïî òîçè íà÷èí ùå ñå ïðåâúðíå â ïðîñòðàí-
ñòâî çà äèðåêòåí êîíòàêò ìåæäó èíñòèòóöèèòå íà ÅÑ 
è ãðàæäàíèòå, êàêòî è ùå ïîâèøè âèäèìîñòòà íà ïîëè-
òèêèòå, êîèòî ïðîâåæäà Ñúþçúò.

Ïëàòôîðìàòà å äèíàìè÷íà è êúì íåÿ ìîæå äà ñå ïðè-
ñúåäèíè âñÿêà åäíà îáùèíà îò Åâðîïåéñêèÿ ñúþç. Ïðèñú-
åäèíÿâàéêè ñå êúì Ïîðòàëà, îáùèíèòå ñòàâàò ÷àñò îò 
åäèíñòâåíîòî ïî ðîäà ñè îíëàéí ïðîñòðàíñòâî, ïîñ-
âåòåíî èçöÿëî íà ïîïóëÿðèçèðàíåòî íà ðåãèîíàëíîòî 
ðàçâèòèå è ñúçäàäåíî ñïåöèàëíî çà îáùèíèòå íà Åâðî-
ïåéñêèÿ ñúþç.

Порталът на европейските 
общини, TheMayor.eu, 

стартира организирането 
на конкурса „Кмет на 

Европа”, който ще 
отличи най-добрите 
европейски кметове

office@themayor.eu

www.themayor.eu
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TheMayor.eu – Тhe Portal 
of the European municipalities
TheMayor.eu - Òhe portal of the European 

municipalities, is an innovative channel for information 
and direct connection between citizens of the European 
Union and institutions, a portal for news, events, initiatives 
and examples for good ideas and practices, and 
last but not least - a platform for promotion of good 
European policies, implemented through public-private 
partnerships. TheMayor.eu is the online platform through 
which every EU mayor can share experience and good 
practices from their cities and find information about 
projects and initiatives taking place in large, as well as 
medium and small, European Union municipalities. 

Mariya Gabriel, European Commissioner for Digital 
Economy and Society, Markku Markkula - First Vice-
president of the European Committee of the Regions, Iskra 
Mihaylova - Chair of Committee on Regional Development, 
Daniel Panov - Chairman of the 
National Association of Bulgarian 
Municipalities and Mayor of 
Veliko Tarnovo, and Boyan Tomov 
- Chairman of EuroAdvance 
Association and founder of the 
project TheMayor.EU launched 
the unique platform dedicated 
entirely to the municipalities in the 
European Union.

The major and most important 
concept, on which the platform is 
based, is to cooperate for better 
connection between the citizens of the European Union, 
the local authorities and EU institutions. The goal 
of the platform is to keep citizens well informed 
about the good practices on a local and 
larger regional level, focusing the attention of 
European Union citizens on the work of local 
authorities and cooperate for regular 
exchange of information between the 
municipalities in the European Union.  
It is also the place where mayors 
can exchange experience and 
city development ideas.  The new 
Platform unites all cities of the EU 
and dedicates efforts to popularizing 
the work of mayors and their cities’ 
development. 

TheMayor.eu works towards providing 
better awareness of the EU citizens for 
implemented good practices for sustainable 
development, plus improving communication 
between the local authorities within the 
EU and presenting information about 
European Union policies. Thus, EU 
citizens are able to access a platform 
where they can receive information 
about everything that is taking place in 
their city or municipality, also be aware 
of development on a larger EU level. 
The local administrations have a direct 
channel, through which to inform the 

citizens about what is achieved and promote interesting 
and attractive projects with European values. The portal 
also reflects the activities of the EU institutions with direct 
impact on regions and is a space for contact between 
them and the citizens. Improving the visibility of the EU 
policies and focusing on bringing them closer to people 
are additional aspects of the Platform’s objectives. 

TheMayor.eu - The Portal of the European Municipalities 
is dynamic and open for any European Union municipality 
to join. In addition, by joining the Portal, municipalities 
become part of a one-of-a-kind online space dedicated 
entirely to popularizing 
regional development and 
created especially for 
the municipalities of the 
European Union. 

The Portal of the European 
Municipalities, TheMayor.eu, 

started the organization of the 
„Mayor of Europe” competition 

to distinguish Europe’s most 
accomplished mayors
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Национална компания индустриални 
зони подкрепя развитието на бизнеса

“Национална компания индустриални зони” ЕАД е дру-
жество от холдингов тип със 100% държавно участие, спе-
циализирано в изграждането на индустриални паркове, 
управление на индустриални зони и центрове за инова-
ции, предоставяне на допълнителни услуги на инвестито-
рите. Компанията е създадена с цел осъществяване на 
стратегията на българското правителство за развитие на 
икономиката и подпомагане притока на преки чуждес-
транни инвестиции в България.

Общият размер на договорените инвестиции в индус-
триалните и свободни зони на “Национална компания 
индустриални зони” ЕАД /НКИЗ/ надхвърля 390 милиона 
лева, сочи справка към края на 2017 г. Разкрити са над 
2100 нови работни места, а повече от 130 български и 
чуждестранни фирми са получили под-
крепа за развитието на своя бизнес.

“Стратегическа локация, достъп до 
инфраструктура и наличие на работни 
кадри – това са най-базовите изисква-
ния на инвеститорите. С не по-малка 
важност добавям и пълна подкрепа на 
всеки етап от реализацията на инвес-
тиционния проект. Това са факторите, 
на които са заложили инвеститорите 
избрали компанията ни”, казва г-жа Антоанета Барес, 
изпълнителен директор на “Национална компания индус-
триални зони” ЕАД. 

“Динамичният приток на инвестиции отбелязва и още 
една тенденция – концентриране в обособени индустри-
ални зони, сред които сериозно място заемат държавните 
индустриални зони. В основата на идеята за създаването 
им е държавната политика, насочена към подобряване 
на бизнес средата и повишаване на конкурентоспосо-
бността на българската икономика. Това, което ги отли-

чава, е приоритетното привличане на инвестиции от оп-
ределените в Иновационната стратегия за интелигентна 
специализация (ИСИС) фокусни области - инвестиции, 
които са устойчиви в дългосрочен план и които генерират 
висока добавена стойност, включително в производстве-
ния сектор. Големият потенциал на индустриалните зони 
се крие в концепцията за споделена среда (клъстериза-
ция), в която компаниите оперират съвместно с други ин-
веститори и доста често намират пресечни точки – било 
то като различни звена в една производствена верига или 
като бизнес партньори”, допълва г-жа Антоанета Барес.

Безспорният флагман като мащаби сред инвестито-
рите в НКИЗ е датската компания JYSK, която изгражда в 

Икономическа зона София-Божурище 
най-големия си логистичен център за 
Югоизточна Европа. Сред компаниите, 
които оперират в индустриалните зони 
на НКИЗ, са още Мултивак, Бер-Хелла 
Термоконтрол, Волаком, Неона, Сити 
газ, Волво груп и много др. 

 СТРАТЕГИЧЕСКА ЛОКАЦИЯ

Разположени на пресечната точка 
на няколко паневропейски транспортни 

коридора, индустриалните зони предлагат бърз и лесен 
достъп до транспорт по въздух, вода и земя, позволяващ 
прилагането на мултимодални транспортни решения. Уп-
равляваните от НКИЗ зони са разположени в няколко ре-
гиона на страната, с пряка връзка до основните приста-
нища по р. Дунав и Черно море, най-големите летища и 
пътни артерии.

Стратегическата локация на включените в НКИЗ зони ги 
превръща в предпочитано място за изграждане на логис-
тични центрове и производствени бази, някои от които об-

Национална 
компания 

индустриални 
зони ЕАД

1000 София
ул. „Ангел Кънчев” 1

National Company 
Industrial Zones PLC
1, Angel Kanchev Str.

1000 Sofia
Bulgaria

Проектът Fast Tracking 
Success се реализира 

в партньорство с 
водещи университети 

от цялата страна
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National Company Industrial Zones 
Supports Business Development

National Company Industrial Zones is a holding company with 
100% state participation that is specialized in the construction of 
industrial parks, management of industrial zones and innovation 
centres, provision of additional services to investors. The company 
was established with the aim to implement the strategy of the 
Bulgarian government for development of the economy and 
support of the inflow of foreign direct investment in Bulgaria.

The total amount of contracted investments in the industrial 
and free zones of National Company Industrial Zones /NCIZ/ 
exceeds BGN 390 million indicates a report prepared at the end of 
2017. More than 2,100 new jobs were created, and more than 130 
Bulgarian and foreign companies have been supported for the 
development of their business.

“Strategic location, access to infrastructure and availability 
of work force - these are investors’ basic 
requirements. I also add the full support at each 
stage of the implementation of the investment 
project as not less important. These are the factors 
that the investors that have chosen our company 
rely on.” says Mrs. Antoaneta Bares, Executive 
Director of National Company Industrial Zones.

“The dynamic flow of investments marks one 
more trend – the concentration in separate 
industrial zones, among which state-owned 
industrial zones take an important place. At 
the basis of the idea of creating them is the state policy aimed 
at improving the business environment and increasing the 
competitiveness of the Bulgarian economy. Their distinctive 
feature is the priority attraction of investments from the focus areas 
identified by the Innovation Strategy for Smart Specialization (ISIS) - 
investments that are sustainable in the long run and that generate 
high added value, including in the manufacturing sector. The 
large potential of industrial zones lies in the concept of shared 
environment /clustering/ where companies operate together 

with other investors and quite often find focal points - whether as 
different units in one production chain or as business partners,” 
adds Mrs. Antoaneta Bares.

The indisputable leader among the investors in NCIZ as to scale 
is the Danish company JYSK, which is building its largest logistics 
centre for Southeast Europe in the Sofia-Bozhurishte Economic 
Zone. The companies operating in the industrial zones of NCIZ are: 
Multivac, Behr-Hella Thermocontrol, Volacom, Neona, Citygas, 
Volvo Group and many others. 

 STRATEGIC LOCATION

Situated at the intersection of several pan-European transport 
corridors, the industrial zones offer fast and easy access to air, 
water and land transport, and allow multimodal transport solutions 

to be implemented. The zones managed by NCIZ 
are located in several regions of the country, and 
have direct connection to the main ports along the 
Danube River and the Black Sea, the largest airports 
and arterial roads.

The strategic location of the zones included in 
NCIZ makes them a preferred place for building 
logistics centres and production sites, some of 
which operate not only on the internal market but 
also on their markets in other countries in Europe 
and Asia.

 SHARED AND MODERN INFRASTRUCTURE

Serious advantage for investors in the industrial zones is the 
shared infrastructure, which, under other conditions, each 
company should plan and realize independently. It not only saves 
time and resources but also provides access to an infrastructure 
that meets international standards.

 PERSONNEL

The Fast Tracking Success project, launched in the middle of 

The Fast Tracking 
Success project is 

being implemented 
in partnership with 
leading universities 
across the country
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служват не само вътрешния 
пазар, но и пазари в други 
страни от Европа и Азия.

 СПОДЕЛЕНА И МОДЕРНА  
    ИНФРАСТРУКТУРА

Сериозно предимство за 
инвеститорите в индустри-
алните зони е споделената 
инфраструктура, която при 
други условия всяка компа-
ния би следвало да планира 
и реализира самостоятел-
но. Това не само им спес-
тява време и ресурси, но 
им осигурява достъп и до 
инфраструктура, която от-
говаря на международните 
стандарти.

 КАДРИ 

Проектът Fast Tracking 
Success, който стартира в 
средата на 2017 г., се ре-
ализира в партньорство с 
водещи университети от ця-
лата страна. Fast Tracking 
Success цели осигуряване 
на условия за ускорено 
професионално изгражда-
не на младите специалисти, 
които излизат от универси-
тетите чрез предоставяне 
на възможности за стажове 
и постоянна заетост в ком-
пании, опериращи в зони-
те от портфолиото на НКИЗ. 
Параметрите на сътрудни-
чество между компанията и 
университетите предвиждат двустранен обмен на ин-
формация в подкрепа на процеса по осигуряване на 
необходимите на инвеститора кадри. Привличането 
на водещи компании в зоните, голяма част от които са 
високотехнологични, дава възможност за много добра 
реализация на висококвалифицирани кадри, която да 
ги задържи в България.

 ПОДКРЕПА НА ВСЕКИ ЕТАП ОТ РЕАЛИЗАЦИЯТА 
   НА ИНВЕСТИЦИОННИЯ ПРОЕКТ

Освен индустриални площи, НКИЗ предлага и пакет 
от услуги, които ускоряват и улесняват реализацията 
на инвестиционни проекти. В качеството си на дър-
жавна компания, НКИЗ се ползва с пълната подкре-
па на Министерство на икономиката и се радва на 
добро сътрудничество както с държавната, така и с 
общинските администрации. Предимствата на зоните 
и комплексните услуги, които НКИЗ предлага, са пред-
поставка не само за подобряване на бизнес средата 
за опериращите на територията им компании, но и за 
превръщането им в предпочитано място за работа.  

В портфолиото на НКИЗ са включени следните про-
екти: най-динамично развиващи се са Икономическа 
зона София-Божурище и  Индустриален и логистичен 
парк - Бургас, проекти в процес на развитие са пози-
ционирани в Русе, Видин и Свиленград, Карлово, Те-
лиш (Плевен), Варна, Кърджали, Сандански. НКИЗ ре-
ализира и ad hoc проекти при заявен инвеститорски 
интерес за определен регион, включително и съвмест-
но с местните власти. 

Повече информация за компанията можете да на-
мерите на www.industrialzones.bg 

2017, is being implemented in partnership with leading universities 
from all over the country. Fast Tracking Success aims to provide 
conditions for the accelerated professional development of 
young specialists, who can leave the universities with available 
opportunities for traineeships and permanent employment in 
companies operating in the zones included in the portfolio of NCIZ. 
Parameters of cooperation between a company and universities 
provide for bilateral exchange of information in support of the 
process of providing the investor with the needed personnel. The 
attraction of leading companies, many of which high-tech, in 
the zones give an opportunity for a very good realization of highly 
qualified personnel, which could keep them in Bulgaria.

 SUPPORT AT EVERY STAGE OF THE IMPLEMENTATION 
    OF THE INVESTMENT PROJECT

NCIZ also offers a package of services that accelerates 
and facilitates the implementation of investment projects. As a 
state-owned company, NCIZ has the full support of the Ministry 
of Economy and enjoys good cooperation with both the state 
and the municipal administrations. The advantages of the zones 
and the complex services offered by the NCIZ are a prerequisite 
not only for improvement of the business environment for the 
companies operating on their territory, but also for making them a 
preferred place for work. 

The following projects are included in the portfolio of NCIZ: The 
most dynamically developing are the Sofia - Bozhurishte Economic 
Zone and the Industrial and Logistic Park Burgas, projects under 
development are located in Ruse, Vidin and Svilengrad, Karlovo, 
Telish (Pleven), Varna, Kardzhali, Sandanski. NCIZ also implements 
ad hoc projects in specific regions in case of indicated investor 
interest, including jointly with the local authorities. More information 
about the company can be found at www.industrialzones.bg

Антоанета Барес, 
изпълнителен директор 
на „Национална компания 
индустриални зони“

Antoaneta Bares, Executive 
Director of National 
Company Industrial Zones
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Философия на 
добрия стил

“Ñòèëúò å â ìàëêèÿ äåòàéë” - íå 
ïðîïóñêàëà äà íàïîìíè ëåãåí-
äàðíàòà äèçàéíåðêà îò ìèíàëèÿ 
âåê Êîêî Øàíåë. Ïîòâúðäåíà âúâ 
âðåìåòî ìèñúë, êîÿòî ñ ëåêîòà 
ñå îòðàçÿâà âúâ ôèëîñîôèÿòà íà 
äîáðå ïîçíàòàòà ìîäíà ìàðêà 

MELLINI. Ñåçîí ñëåä ñåçîí, âúâ âñåêè 
îò ðú÷íî èçðàáîòåíèòå ìîäåëè ïðî-

çèðà àáñîëþòíà áåçêîìïðîìèñíîñò 
â ïîäáîðà íà âèñîêîêà÷åñòâåíè ìà-
òåðèè, ìàéñòîðñêàòà èãðà ñ ëèíèèòå, 
ïîä÷åðòàâàùè ñèëóåòà, íåæíèÿò ðàç-
êîø, èçðèñóâàí îò  æåíñòâåíèòå ôëî-

ðàëíè ïðèíòîâå è ãðàôè÷íè ùàìïè. 
Ñúçäàâàíèòå â ìàëêè ñåðèè îáëåêëà 

ñå âïëèòàò ñ åñòåñòâåíà õàðìîíèÿ 
âúâ âñåêè ìîìåíò îò åæåäíåâè-

åòî, ïîçâîëÿâàéêè íå ñàìî 
èçãðàæäàíåòî íà æåí-

ñòâåí è êàòåãîðè÷åí 
ãðàäñêè øèê, íî 
è íàïúëíî îôîð-
ìåí è êîìôîð-
òåí ëè÷åí ñòèë. Â 
ìíîçèíà îò òÿõ 
ùå ðàçïîçíà-
åòå è èäåÿòà 
çà ìíîãîôóíê-
öèîíàëíè ìî-
äåëè, êîèòî â 

çàâèñèìîñò îò àêñåñîàðèòå áèõà áèëè 
ïîäõîäÿùè êàêòî çà äåëîâà ñðåùà, òàêà 
è çà áëÿñêàâ êîêòåéë. Äîáàâåòå è ïðå-
öèçíîñòòà êúì äåòàéëà, ôèíèÿ çàâúðøåê, 
óñëîæíåíèòå êðîéêè è çàêà÷ëèâèòå äå-
òàéëè ñ õàðàêòåð íà áèæó, è ùå ïîëó÷è-
òå èäåàëíàòà ñòèëèñòè÷íà êîìáèíàöèÿ, 
ïðåäíàçíà÷åíà çà óâåðåíèòå â ñåáå ñè 
äàìè, óìååùè äà îöåíÿâàò ñòîéíîñòòà 
íà ãàðäåðîáà ñè. 

Ìîäåëèòå, ïîäïèñàíè ñ äèñêðåòíèÿ 
åòèêåò çà êà÷åñòâî MELLINI, ñå çàðåæäàò 
åæåäíåâíî â áóòèêà íà áðàíäà, ðàçïî-
ëîæåí â íàé-àðèñòîêðàòè÷íàòà ÷àñò íà 
Ñîôèÿ - íà óë. “Âåëèêî Òúðíîâî” 1, íåïî-
ñðåäñòâåíî äî Äîêòîðñêàòà ãðàäèíà. 
Àòìîñôåðàòà ìó íàïúëíî ñúîòâåòñòâà 
íà èçèñêâàíèÿòà íà ìàðêàòà çà íåíà-
òðàï÷èâ ëóêñ, äèñêðåòíîñò è ïîñòàâÿíå 
íà êëèåíòèòå â öåíòúðà íà ñúáèòèÿòà. Òå 
ñà îáñëóæâàíè ëþáåçíî è êîìïåòåíòíî 
è ìîãàò äà ðàç÷èòàò íà ìîìåíòàëíè êî-
ðåêöèè íà çàêóïåíèòå îáëåêëà â áóòèêà 
íà áðàíäà. 

Êîëåêöèèòå íà MELLINI ìîãàò äà áúäàò 
ïîðú÷àíè è îíëàéí - íà mellinifashion.
com, à âñè÷êè íîâîñòè îêîëî ìàð-
êàòà äà áúäàò ïðîñëåäåíè íà ôåéñ-
áóê ñòðàíèöàòà www.facebook.com/
MelliniFashionOfficial/

 София, ул. „Велико Търново” 1 
тел.: 0886 299 460,

www.mellinifashion.com

Разкрийте тайната на непреходната елегантност с 
усещането за висока класа и дискретен лукс, струящи от 

колекциите на българския моден бранд MELLINI

Philosophy of Good Style
"Style is in the small detail,“ reminds Coco Chanel, the legendary 

designer of the last century. A thought confirmed in time that is 
easily reflected in the philosophy of the well-known fashion brand 
MELLINI. Season after season, each handmade model reveals the 
absolute determination in the selection of high quality fabrics, the 
masterful play with the lines accentuating the silhouette, the gentle 
splendour painted by the feminine floral and graphic prints. The 
clothes made in small series weave with natural harmony into every 
moment of the everyday life, allowing not only the forming of feminine 
and unconditional urban chic, but also of a perfectly outlined and 
comfortable personal style. In many of them, you will recognize the 
idea of multifunctional models, which, depending on the accessories, 
could be suitable both for a business meeting and for a glamorous 
cocktail. Add the precision to detail, the finishing touch, the 

sophisticated cuts, and the playful details with a jewel-like character, 
and you‘ll get the perfect stylistic combination for the confident ladies 
who appreciate the value of their wardrobe. 

The models, signed with the discreet quality label MELLINI, are 
supplied daily in a boutique of the brand, located in the most 
aristocratic part of Sofia - 1 Veliko Tarnovo Str., next to the Doctors‘ 
Garden. Its atmosphere fully complies with the brand‘s requirements 
for unobtrusive luxury, discretion and putting the customers at the 
heart of events. They are kindly and competently serviced, and can 
rely on instant corrections of purchased clothing in the boutique of 
the brand. 

The collections of MELLINI can also be ordered on-line at 
mellinifashion.com, and all novelties about the brand can be followed 
on the Facebook page - www.facebook.com/MelliniFashionOfficial/

Discover the secret of the intransient elegance with the sense of high class and discreet luxury flowing 
from the collections of the Bulgarian fashion brand MELLINI
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НОРД ХОЛДИНГ - рециклиране на суровини

NORD HOLDING - recycling of secondary materials

“Êîðåêòíîñò, óñòîé÷èâîñò, àäàïòàöèÿ è íþõ - âñè÷êî òîâà, â 
ñú÷åòàíèå ñ ïðîôåñèîíàëèçìà íà ñëóæèòåëèòå, å êëþ÷úò êúì 
óñïåõà íà íàøàòà êîìïàíèÿ è òðàäèöèèòå â áèçíåñà, êîèòî 
íàëàãàìå”, êàçâà Áîðèñëàâ Ìàëèíîâ - ó÷ðåäèòåë, ìàæîðèòà-
ðåí àêöèîíåð è ïðåäñåäàòåë íà Íàäçîðíèÿ ñúâåò íà “ÍÎÐÄ 
ÕÎËÄÈÍÃ” ÀÄ. 

ÍÎÐÄ ÕÎËÄÈÍÃ å îñíîâàíà ïðåç 1995 ã. Íèå ñìå óòâúð-
äåíî èìå â ñåêòîðà çà ðåöèêëèðàíå íà ñóðîâèíè è ëèäåð â 
òúðãîâèÿòà ñ ìåòàëåí ñêðàï. 

Èìàìå íàé-ãîëÿìàòà ìðåæà îò ïëîùàäêè çà ñúáèðàíå íà 
ñêðàï ñ äèðåêòåí æåëåçîïúòåí äîñòúï, êîåòî îñèãóðÿâà ñòðà-
òåãè÷åñêî ìåñòîïîëîæåíèå. Ðàçïîëàãàìå ñ ìîùíîñòè çà ðå-
öèêëèðàíå íà âñè÷êè âèäîâå îòïàäúöè. 

Òúðãóâàìå ñ æåëÿçî, ÷óãóí, íåðúæäàåìà ñòîìàíà, ìåä è 
ìåäíè ñïëàâè, àëóìèíèé, ìåñèíã, íèêåë, öèíê, êàëàé, ìàãíå-

çèé è îëîâî. Íàøè ïîñòîÿííè ïàðòíüîðè ñà âîäåùèòå áúëãàð-
ñêè ôèðìè â áðàíøà. Ïðîäàâàìå íà âñè÷êè ãîëåìè ïðåðà-
áîòâàòåëè íà âúòðåøíèÿ ïàçàð, êàêòî è íà ìíîãî ïðåäïðèÿòèÿ 
è çàâîäè â ÷óæáèíà. 

Êîìïàíèÿòà å çëàòåí ÷ëåí íà Áúëãàðñêà àñîöèàöèÿ ïî ðå-
öèêëèðàíå (ÁÀÐ) è ÷ëåí íà ÊÐÈÁ îò 2009 ã. Áîðèñëàâ Ìàëèíîâ 
å åäèí îò îñíîâàòåëèòå íà ÁÀÐ è ÷åòèðè ìàíäàòà ïðåäñåäà-
òåë íà àñîöèàöèÿòà. Äúëãîãîäèøíàòà ðàáîòà è ïîãëåäúò âúðõó 
öÿëîñòíîòî ñúñòîÿíèå íà èíäóñòðèÿòà êàêòî è ñèëíèòå ïåðñ-
ïåêòèâè íà ðåãèîíàëíèòå è ìåæäóíàðîäíè ïàçàðè ìó ïîìîã-
íàõà äà ñúçäàäå ïðîñïåðèðàùà êîìïàíèÿ.

“ÍÎÐÄ ÕÎËÄÈÍÃ” ÀÄ å íàëîæåíà ìàðêà â áðàíøà ñ îò-
ëè÷íà ðåïóòàöèÿ è ñòàáèëíè îòíîøåíèÿ ñ äîñòàâ÷èöèòå è êëè-
åíòèòå, îòëè÷åí ðúêîâîäåí åêèï, ôèíàíñîâà îáåçïå÷åíîñò, 
äîêàçàíà êîðåêòíî, è ÿñíà âèçèÿ çà áúäåùîòî ðàçâèòèå.

“Correctness, stability, adaptation 
and sense - all this in combination with 
the professionalism of the employees, is 
the key to success of our company and 
the traditions of business that we apply”, 
Borislav Malinov says - founder, majority 
shareholder and Chairman of the 
Supervisory Board of NORD HOLDING 
AD. 

NORD HOLDING is established in 
1995. We are proven name in the sector 
for the recycling of resources and a 
leader in the trade with metal scrap. 

We have the biggest network of sites 
for collecting scrap with a direct railway 
access, which provides the strategic 
location. We have available powers for 
the recycling of all types of waste. 

We trade with iron, cast iron, 
stainless steel, copper and cooper 
alloys, aluminum, brass, nickel, zinc, tin, 
magnesium and lead. Our permanent 
partners are the leading Bulgarian 
companies in the branch, We sell to 

all the big processers on the national 
market as well as to many enterprises 
and plants abroad. 

The Company is a golden member 
of the Bulgarian Association for 
Recycling (BAR) and a member of 
the Confederation of Employers and 
Industrialists in Bulgaria since 2009. 
Borislav Malinov is one of the founders 
of BAR and has four mandates as 
a Chairman of the Association. The 
longstanding work and view on the 
overall condition of the industry as 
well as the strong perspectives on the 
regional and international markets 
helped him to establish a prospering 
company. 

NORD HODLING AD is an established 
brand in the branch with excellent 
reputation and stable relations with 
the suppliers and the customers, an 
excellent management team, financial 
security, proven correctly and with clear 
vision of the future development. 

НОРД ХОЛДИНГ
ул. „Елов дол”1
1220 София 

Тел. 02 926 59 11; 
+ 359 888 390 745, 

nord@nordholding.bg, 
www.nordmetals.com

NORD HOLDING 
1 Elov Dol Str.

1220 Sofia, Bulgaria 
Phone. 02 926 59 11; 
+ 359 888 390 745, 

nord@nordholding.bg, 
www.nordmetals.com
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9
качествени решения

разумни цени

СИКО® е една от първите частни компании в България, ос-
новано през 1989г. Дейността е насочена първоначално 
към търговия със стенна, подова керамика и паркети. В мо-
мента предлагаме всичко „От фасадата до банята“ ®. 

СИКО® е официален представител и основен дистрибутор 
на всички български производители в бранша, както и ди-
ректен вносител на стенна и подова керамика и обзавежда-
не за баня от Италия, Испания, Полша, Сърбия, Македония, 
Турция, Китай – над 50 завода от чужбина. От 2001г. фирма-
та непрекъснато печели награди за изключително добри 
постижения в продажбата на продуктите, на всички българ-
ски и чужди заводи: Fayans, Roca България, Керос, Брамак, 
Баумит, а 15 поредни години СИКО® е дистрибутор №1 на 
KAI group и най-добрия дистрибутор на Керос.

СИКО® предлага комплексни интериорни решения с асор-
тимент от над 35 000 артикула, 500 000 м2 на склад, 7000 
модела плочки, над 300 модела паркети, разположени в из-
ложбените и складови площи в общо 17 търговски обекта 
в 8 града в страната: София, Плевен, Велико Търново, Стара 
Загора, Пазарджик, Русе и Бургас.

Успехът на СИКО® се дължи, както на създадената мрежа от 
търговски обекти, изградената транспортна структура и логис-
тична мрежа, добре подбраната продуктова гама, съчетаваща 
качество на достъпни цени, екипа от обучени и коректни слу-
жители, така и на доверието на нашите партньори и клиенти 
- резултат от дългогодишна, успешна работа и сътрудничество.

SIKO® is one of the first private companies in Bulgaria, founded 
in 1989. The activity is initially aimed at trading of wall and floor 
ceramics and parquets. At the moment we offer everything – 
“From the facade to the bathroom“ ®.

SIKO® is the official representative and main distributor of 
all Bulgarian manufacturers in the industry, as well as a direct 
importer of wall and floor ceramics and bathroom furniture 
from Italy, Spain, Poland, Serbia, Macedonia, Turkey, China - over 
50 overseas factories. Since 2001, the company has always 
won prizes for outstanding achievements in selling the 
products of all Bulgarian and foreign factories: Fayans, 
Roca Bulgaria, Keros, Bramak, Baumit, and 15 consecutive 
years SIKO® is KAI group distributor # 1 and the best Keros 
distributor.

SIKO® offers complex interior solutions with an assortment of 
over 35 000 items, 500 000 m2 in stock, 7000 models of tiles, 
more than 300 models of parquets, located in the exhibition 
and warehouse areas in a total of 17 retail outlets in 8 cities 
in the country: Sofia, Pleven, Veliko Tarnovo, Stara Zagora, 
Pazardzhik, Ruse and Burgas.

The success of SIKO® is due both to the established network of 
retail outlets, the built transport structure and logistics network, 
the well-chosen product range combining quality with affordable 
prices, the team of trained and correct employees and the 
trust of our partners and customers - the result of years of 
successful work and collaboration.
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ServiceSource opened additional 100 jobs 
attracting young Bulgarians from abroad

Вече 20 години ServiceSource помага на водещи световни 
компании да бъдат по-близо до  своите потребители и да 
увеличават своите приходи. Успоредно с това ServiceSource 
помага на хилядите си служители по света да израстват 
професионално в своето кариерно развитие и да подобряват 
своето финансово състояние. Едно от последните разширения 
на бизнеса на компанията е именно в София, България.

ServiceSource е глобален лидер в изнесените продажби, 
повишаване удовлетвореността на крайните потребители, 
както и предлагане на решения за увеличаване на продажбите 
и задържането  на  клиенти. Днес компанията се радва на 
доверието на повече от 65 глобални лидери в своите пазарни 
сегменти като облачните технологии, софтуер и хардуер, 
медицинско диагностично оборудване и индустриални интeрнет 
базирани технологии. ServiceSource продава, управлява или 
подновява $9+ милиарден годишен приход от името и за своите 
клиенти, сред които са Google, VMware, Dell, Microsoft, Redhat 

и Symanteс.
Със своите повече от  3000 служители, владеещи повече от 

35 езици, разположени в десет центъра по света, ServiceSource 
е сред водещите партнъори за всеки бизнес, който иска да 
намира нови клиенти, да трансформира, увеличава и запазва 
приходите си.

Центърът в София отвори врати през март 2016 г. с  40 
служители. 

Kакто обеща главният изпълнителен директор на компанията 
Крис Карингтън, днес центърът вече наброява 200 души, 
които общо говорят 16 езика и допринасят за успеха на 11 от 
глобалните клиенти на компанията. 

От 22-ри и 23-ти етаж на една от най-красивите сгради 
в София, служителите са решени да растат по-бързо от 
очакванията и да печелят като сплотен екип победа след победа.

На 6 декември 2017 г. се откри новото разширение в сградата 
на Капитал Форт с още 100 нови работни места.

For nearly 20 years, ServiceSource has been helping the world’s 
leading brands grow closer to their customers and more revenue. 
Similarly, ServiceSource has helped thousands of employees grow 
personally, professionally and financially in their careers all around 
the globe. One of the company’s most recent global expansions 
is in Sofia, Bulgaria. 

ServiceSource is a global leader in outsourced inside sales, 
customer success and recurring revenue growth and retention 
solutions. The company is trusted by more than 65 global market 
leaders in the cloud, software, hardware, medical diagnostic 
equipment, and industrial IoT sectors. ServiceSource sells, 
manages or renews $9+ billion of revenue annually on behalf of 
its clients, which include Google, VMware, Dell, Microsoft, Redhat, 
and Symantec. 

With more than 3,000 employees, speaking 35+ languages 
across ten global centers, ServiceSource is the leading partner 
for businesses who want to find, convert, grow and retain more 
revenue. 

The ServiceSource Sofia site opened in March of 2016 with 40 
employees. As promised by CEO Chris Carrington, the center has 
grown significantly and now holds 200 employees. The employees 
collectively speak 16 languages and manage the success of 11 of 
the company’s global client brands. 

From the 22nd and 23rd floors of one of Sofia’s most 
magnificent buildings, employees are driven to grow beyond 
expectations and win as a team.On December 6, an extension 
of the site opened in Capital Fort, which will provide 100 more job 
opportunities for the community.

СървисСорс 
Интернешънъл 
България ЕООД

бул. „Цариградско шосе” 
90, етаж 22

София
http://servicesource.com/

SERVICESOURCE 
International Bulgaria 

blvd. Tsarigradsko Shousse 
90, fl. 22, Sofia

ServiceSource разкри още 100 работни места, 
привличайки млади хора да се върнат в България



Solvay Sodi, Devnya is one of the biggest industrial 
companies in Bulgaria and the largest European plant for 
production of synthetic soda ash with a capacity of 1.5 
M tons per annum. Soda ash is a main raw material for 
the glass-making industry, used also for production of 
detergents, in the chemical industry and metallurgy. The 
plant produces also sodium bicarbonate which serves 
the markets of animal feed, flue gas cleaning, etc.

In 1997 Solvay Group, together with the Turkish chemi-
cal group Sisecam, acquired the soda ash plant in Devnya 
with shareholders’ stake of 75 % for Solvay and 25 % for 
Sisecam.

Today over 90 % of the soda ash produced in the 
Devnya plant is exported and Solvay Sodi ensures 1 % 
of the Bulgarian export. With its high reputation of one 
of the biggest investors Bulgaria, well rooted in the re-
gion of Varna, Solvay Sodi has the ambition to manage 
its activities in the spirit of good cooperation with the 
society, care for the environments and above all for the 
health and safety of its employees.

The development and implementation of clean tech-
nologies, the realized high-scale investments are in basis 
of the development strategy of our plant. We are convinced 
that the role of chemistry is to provide sustainable solutions 
to the challenges our planet is facing, and we work in this 
direction.    

„Солвей Соди“, Девня, е едно от най-големите индустриални 

предприятия в България и най-големият завод в Европа за 

производство на синтетична калцинирана сода с производствен 

капацитет от 1,5 милиона тона годишно. Калцинираната сода е 

основна суровина за стъкларската промишленост, използва 

се също при производството на детергенти, в химическата 

промишленост и металургията. В завода се произвежда и сода 

бикарбонат, която обслужва пазарите на животинско хранене, 

пречистване на димните газове и други. 

През 1997 г. Група „Солвей“, заедно с турската химическа 
група „Шишеджам“, придобива девненския содов завод при 
съотношение на акционерното участие 75 % за „Солвей“ и 
25 % за „Шишеджам“.  

Днес над 90 % от произведената в девненския содов 
завод калцинирана сода се изнася, като „Солвей Соди“ 
осигурява 1 % от износа на България. С висока репутация на 
един от най-големите инвеститори в България, с дълбоки 
корени във Варненска област, „Солвей Соди“ има амбицията 
да управлява дейността си в дух на добро сътрудничество с 
обществото, с грижа за околната среда и, преди всичко, за 
здравето и безопасността на служителите си.

Разработването и внедряването на чисти технологии, 
реализираните мащабни инвестиции са в основата на 
стратегията за развитие на нашия завод. Ние сме убедени, 
че ролята на химията е да дава устойчиви отговори на 
предизвикателствата, с които се сблъсква нашата планета, 
и работим за това. 



ОФИЦИАЛЕН ПРЕДСТАВИТЕЛ И ВНОСИТЕЛ НА CHAMPAGNE TAITTINGER ЗА БЪЛГАРИЯ
УАЙНБОКС ООД, www.winebox.bg
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- Ã-í Äèìèòðîâ, âå÷å 11 ïîðåäíè ãîäèíè Ñîôàðìà Òðåé-
äèíã áåëåæè ðúñò íà ôèíàíñîâèòå ñè ðåçóëòàòè. Êàêâà å 
“ðåöåïòàòà” çà óñïåõà íà êîìïàíèÿòà?

- Íå çíàì äàëè å ðåöåïòà, îáèêíîâåíî ðåöåïòàòà ïðåä-
ïîëàãà òî÷íè ïðîïîðöèè îò äàäåíè ñúñòàâêè. Çà ìåí òîâà, 
êîåòî ñå ñëó÷âà âñåêè äåí â Ñîôàðìà Òðåéäèíã, å åìîöèÿ 
è åíåðãèÿ, ñòèõèè, íåïîäëåæàùè íà îðàçìåðÿâàíå, îòìåð-
âàíå, ïðåòåãëÿíå. Íåñëó÷àéíî ìèíàëàòà ãîäèíà öÿëàòà 
êîìïàíèÿ èçáðàõìå êîè ñà íàøèòå öåííîñòè è åäíà îò òÿõ 
áåøå Ñòðàñò. Çàùîòî òîâà, êîåòî íè ïðàâè óñïåøíè òîëêî-
âà ãîäèíè, å, ÷å çà íàñ Ñîôàðìà Òðåéäèíã å ìèñèÿ, êàóçà, 
åìîöèÿ, íå ïðîñòî ðàáîòà. Íèå “ãîðèì” â òîâà, êîåòî ïðà-
âèì, èìàìå íåñòèõâàùà àìáèöèÿ âñåêè äåí äà ñòàâàìå ïî-
äîáðè. Èìåííî çàðàäè òîçè ñòðåìåæ êàòî äðóãà öåííîñò 
èçáðàõìå Èíîâàöèÿòà. Îñâåí äà áúäåì ëèäåð â áèçíåñà, â 
èêîíîìè÷åñêî è ôèíàíñîâî èçìåðåíèå, âèíàãè ñìå áèëè è 
èíîâàòîðè - ïúðâè ñìå íàëàãàëè íà áúëãàðñêèÿ ïàçàð íàé-
íîâèòå ïðàêòèêè, òåõíîëîãèè, áèçíåñ ìîäåëè. Ïðèáàâåòå 
êúì òîâà è Åêèïíîñò, çàùîòî â Ñîôàðìà Òðåéäèíã ñìå ñå 
ñúáðàëè “ëóäè ãëàâè” - ñúìèøëåíèöè, èçïîâÿäâàùè îáùè 
öåííîñòè, îáåäèíåíè îò ëþáîâòà êúì ïðåäèçâèêàòåëñòâàòà. 
È åòî òàêà ñå ïîëó÷àâà íàøàòà ôîðìóëà íà óñïåõà, â êîÿòî 
ïðîïîðöèèòå íà ñúñòàâêèòå ñå ìåíÿò, íî ñòðàñòòà, àìáèöè-
ÿòà è âîëÿòà çà óñïåõ - íå!

- Êàêâè ñà ïëàíîâåòå çà áúäåùî ðàçâèòèå è èíâåñòèöèè 
íà Ñîôàðìà Òðåéäèíã?

- È ïðåäè ñúì êàçâàë, ÷å îðãàíè÷íîòî ðàçâèòèå íå å çà 
íàñ è ìîæåì äà ñòàíåì ñèëåí ëîêàëåí èãðà÷ åäèíñòâåíî 
÷ðåç äèíàìè÷íà åêñïàíçèÿ. Çàòîâà ïðåç 2017 ã. ðàçðà-
ñíàõìå áèçíåñà ñè ÷ðåç äâå ïðèäîáèâàíèÿ - íà Lekovit - 
òúðãîâåö íà åäðî â Ñúðáèÿ, è íà âåðèãà àïòåêè ÔàðìàÑòîð. 
Òîâà å ñàìî íà÷àëîòî, êàòî ùå ïðîäúëæèì äà èíâåñòèðàìå 
àêòèâíî â ðàçðàñòâàíåòî íà áèçíåñà íè. 

- Ïëàíèðàòå ëè äà ïðîäúëæèòå ðàçøèðÿâàíå íà äåé-
íîñòòà ñè â ðåãèîíà?

- Çà íàñ Áàëêàíñêèÿò ïîëóîñòðîâ å ðåãèîí ñ îãðîìåí ïî-
òåíöèàë, îò êîéòî èñêàìå äà ñå âúçïîëçâàìå ìàêñèìàëíî. 
Íàâëèçàíåòî â Ñúðáèÿ å ñàìî íà÷àëîòî íà ðåãèîíàëíàòà íè 
åêñïàíçèÿ, à ñòðàòåãèÿòà íè å äà áúäåì ëèäåð ñ íàöèîíàëíî 
ïðèñúñòâèå. Ïðèäîáèâàíåòî íà Lekovit áåøå ëîãè÷íà êðà÷êà 
â òàçè ïîñîêà çàðàäè âèñîêàòà èì ðåïóòàöèÿ è äîáðè ïî-
çèöèè íà ìåñòíèÿ ïàçàð è çàðàäè ñèíåðãèÿòà ñ äîêàçàíî-
óñïåøíèÿ áèçíåñ ìîäåë íà Ñîôàðìà Òðåéäèíã â Áúëãàðèÿ. 

- Íàâëÿçîõòå è â ðèòåéë ñåãìåíòà íà àïòå÷íèÿ ïàçàð, 
ïðèäîáèâàéêè âåðèãà àïòåêè ÔàðìàÑòîð, êîèòî ñå ïðè-
ñúåäèíèõà êúì ñåìåéñòâîòî àïòåêè SOpharmacy. Êàêâè 
ñà ïëàíîâåòå âè çà ðàçøèðÿâàíå è ðàçâèòèå íà àïòå÷íàòà 
ìðåæà?

- Îò äåí ïúðâè çàÿâèõìå, ÷å êîíöåïöèÿòà SOpharmacy å ñ 
ïîòåíöèàë çà íàöèîíàëåí è ðåãèîíàëåí ìàùàá. Â Áúëãàðèÿ 
âå÷å ñìå â òîï 5 íà íàé-ãîëåìèòå âåðèãè ñëåä ïðèäîáèâàíå-
òî íà ÔàðìàÑòîð, êàòî äíåñ èìàìå 46 àïòåêè â 8 ãðàäà. Äî 
êðàÿ íà 2018 ã. ïëàíèðàìå îùå ïî-ìàùàáíî ðàçðàñòâàíå. 
Ñúñ SOpharmacy ñè ïîñòàâèõìå äâå îñíîâíè öåëè, íà êîè-
òî ïîä÷èíÿâàìå âñè÷êî, êîåòî ïðàâèì. Ïúðâî, äà ìîäåðíè-
çèðàìå àïòå÷íèÿ ðèòåéë ó íàñ è, âòîðî, äà ñìå äîâåðåíèÿò 
ïàðòíüîð íà êëèåíòèòå íè çà öÿë æèâîò. Â êðàòêîñðî÷åí ïëàí 
ùå ñå ôîêóñèðàìå âúðõó äèãèòàëíîòî ðàçâèòèå, êàòî íàñêî-
ðî ïðåäñòàâèõìå îáíîâåíèÿ íè äèãèòàëåí êàíàë çà ïðîäàæ-
áè www.sopharmacy.bg. Òîâà å ïúðâà ñòúïêà â ðàçâèòèåòî 
íà omni-channel çà äîñòúï äî íàøèòå êëèåíòè. Â äèãèòàëíîòî 
âðåìå ïîòðåáèòåëèòå èñêàò äà íè íàìåðÿò â ìîìåíòà, â êîé-
òî ñìå èì íóæíè, îò âñÿêî ìÿñòî, ÷ðåç âñÿêî óñòðîéñòâî èëè 
ñðåäñòâî, êîåòî ïîëçâàò â òîçè ñúùèÿ ìîìåíò. Íàøèÿò õàðàê-
òåð íà ëèäåð è èíîâàòîð íè êàðà äà áúäåì ïúðâè è â äèãèòàë-
íàòà òðàíñôîðìàöèÿ íà Áúëãàðèÿ.

Софарма
Трейдинг АД

Централен офис
ул. „Лъчезар Станчев” 5, 
Софарма Бизнес Тауърс, 

сграда „А”, етаж 12
район Изгрев 
1756 София 

Кол Център: 080012233
http://www.sopharmatrading.bg

Димитър Димитров:
Разрастваме се на Балканите
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Dimitar Dimitrov:
We are expanding on the Balcans

- Mr. Dimitrov, Sopharma 
Trading has been growing 
financially for the past 11 
years. What is the recipe for 
the company’s success?

- I do not know if 
it is a recipe, usually 
a recipe suggest 
specified proportions 
of certain ingredients. 
To me, what happens 
everyday at Sopharma 
Trading is an emotion 
and energy, elements 
that are not subject to 
sizing, measurement 
and weighing. It was not 
random when last year we, 
as a company, chose our 
values and one of them was 
Passion. Because the thing 
that makes us so successful 
for so many years is that 
for us Sopharma Trading is 
mission, cause, emotion, 
not just work. We “burn” 
in what we do, we have 
an undying ambition to 
become better every day. 
This is exactly why we chose 
Innovation as another 
value. Apart from being a 
leader in the business, in 
economic and financial 
terms, we have always been 
innovators - we were the 
first to present the newest 
practices, technologies 
and business models on 
the Bulgarian market. Add 
to this Teamwork, because 
at Sopharma Trading we 
are all “crazy heads” - 
associates, who have 
common values, united 
by the love for challenges. 
And this is how our formula 
for success is build, in which 
the proportions for the 
ingredients are changing, 
but the passion, ambition 
and will are not.  

- What are Sopharma 
Trading’s plans for future development and investments? 

- I have said before, the organic development is not for us 
and we can become a powerful local player only through 
dynamic expansion. This is why in 2017 we grew our business 
through two acquisitions - Lekovit, wholesaler in Serbia and 
pharmacies PharmaStore. This is only the beginning, as we 
will continue to actively invest into the growth of our business. 

- Are you planning to continue expanding your activities in 

the region?
- To us the Balcan 

peninsula is a region 
with huge potential and 
we want to take the 
most advantage of it. 
Penetrating Serbia is just the 
beginning of our regional 
expansion and our strategy 
is to be a leader with 
national acknowledgment. 
The acquisition of Lekovit 
was a logical step in this 
direction because of their 
high reputation and good 
positions on the local 
market, and because of the 
synergy with the successful 
and proven business model 
of Sopharma Trading in 
Bulgaria. 

- You have also entered 
into the retail segment of 
the pharmacy market, 
acquiring pharmacies 
PharmaStore, which joined 
the pharmacy family 
SOpharmacy. What are your 
plans for expanding and 
developing the pharmacy 
network?

- Since day one we 
declared that the concept 
of SOpharmacy has a 
potential for national and 
regional scale. In Bulgaria 
we are already in top 5 of 
the biggest networks, after 
acquiring PharmaStore 
and to this day we have 46 
pharmacies in 8 cities. By the 
end of 2018 we are planning 
a much bigger expansion. 
With SOpharmacy we set 
2 main goals, to which 
we dedicate everything 
we do. First, to modernize 
the pharmacy retail in 
Bulgaria and second, to 
be the trusted partner to 
our clients for a lifetime. In 
short term we will focus on 
the digital development, 

as we recently introduced our updated sales channel www.
sopharmacy.bg. This is the first step in the development of 
omni-channel for reaching our customers. In the digital time 
the customers want to find us in the moment they need us 
from any place, through every device or means they are 
using in this precise moment. Our character of a leader and 
an innovator motivates us to be the first ones also in the digital 
transformation in Bulgaria. 
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Стомана Индъстри – 
по пътя на успеха

 ÇÀ ÍÀÑ

“Ñòîìàíà Èíäúñòðè” ÀÄ å äúùåðíà ôèðìà íà “Ñèäåíîð 
Ãðóï”, êîÿòî å ÷àñò îò õîëäèíã “Âèîõàëêî”. 

“Ñèäåíîð Ãðóï” ñå ñúñòîè îò êîìïàíèè, êîèòî ïðîèçâåæäàò, 
ïðåðàáîòâàò è òúðãóâàò ñ ïðîäóêòè îò ñòîìàíà. Ãðóïàòà å åäíî 
îò íàé-ãîëåìèòå ñòîìàíîäîáèâíè ïðåäïðèÿòèÿ íà Áàëêàíñêèÿ 
ïîëóîñòðîâ  ñ âîäåùè ïîçèöèè â Åâðîïà.

Ïîíàñòîÿùåì, êàòî ÷àñòíà êîìïàíèÿ, ñ  íàä 64-ãîäèøíî 
íàñëåäñòâî, “Ñòîìàíà Èíäúñòðè” ÀÄ ñå ïðåâðúùà â åäèí 
îò åâðîïåéñêèòå ëèäåðè â ïðîèçâîäñòâîòî è òúðãîâèÿòà ñ 
âèñîêîêà÷åñòâåíè ïðîäóêòè. 

 ÑÎÖÈÀËÍÀ ÎÒÃÎÂÎÐÍÎÑÒ

Íàøèÿò ñåêòîð íå å åäèíñòâåíèÿò, íî 
å ñðåä îñíîâíèòå ïîòúðïåâøè îò ëèïñàòà 
íà êâàëèôèöèðàíè êàäðè. Â òàçè âðúçêà 
Ñòîìàíà Èíäúñòðè å øèðîêî àíãàæèðàíà 
â ñîöèàëíàòà ñôåðà, à ñúùî å îñíîâåí 
ïàðòíüîð â ðàçâèòèåòî íà ãð. Ïåðíèê. 
Ãëàâíà öåë ïðè ôîðìèðàíåòî íà òîçè 
ôîêóñ å êîìïàíèÿòà äà èìà âúçìîæíîñòòà 
ñ äåéíîñòòà ñè äà âëèÿå è äà äîïðèíåñå 
çà ïîëîæèòåëíà ïðîìÿíà, ðàçâèòèå è äà 
ïðèâëå÷å ïîâå÷å ìëàäè õîðà.

Ïîñëåäíèòå òðè ãîäèíè íà 1 íîåìâðè 
êîìïàíèÿòà îðãàíèçèðà äåí íà îòâîðåíèòå 
âðàòè. Èíèöèàòèâàòà å ïîä ñëîãàíà “Ãîðäåÿ 
ñå ñ òðóäà íà ìîèòå ðîäèòåëè”, êàòî èìà çà öåë äåöàòà íà 
ðàáîòåùèòå â çàâîäà äà ñå çàïîçíàÿò îòáëèçî ñ ðàçëè÷íèòå 
ïðîôåñèè è äà íàó÷àò êàêâè êà÷åñòâà, çíàíèÿ è óìåíèÿ ñà èì 
íóæíè çà ïðàêòèêóâàíåòî èì. 

 ÈÍÂÅÑÒÈÐÀÌÅ Â ÏÐÎÈÇÂÎÄÑÒÂÎÒÎ ÍÀ 
    ÂÈÑÎÊÎÊÀ×ÅÑÒÂÅÍÈ ÏÐÎÄÓÊÒÈ

Îò 2010 ãîäèíà íàñàì â ïðåäïðèÿòèåòî ñà âëîæåíè íàä 60 

ìëí. åâðî êàïèòàëíè èíâåñòèöèè. Ñ òÿõ ñå îñúùåñòâèõà ìíîãî 
ïðîåêòè. Ñðåä òÿõ íàé-ìàùàáíèòå  ñà ñúçäàâàíåòî íà äåïî çà 
ïðîìèøëåíè îòïàäúöè, çàêóïóâàíåòî íà âàêóóìåí äåãàçàòîð, 
ðåêîíñòðóêöèÿ íà ìàøèíà çà íåïðåêúñíàòî ëååíå íà áëóìè 
è ñëÿáè. Âñè÷êî òîâà íè äàâà âúçìîæíîñò äà ïðîèçâåæäàìå 
øèðîêà ãàìà îò ïðîäóêòè, âêëþ÷èòåëíî äåáåëîëèñòîâà 
ëàìàðèíà, ñîðòîâ ïðîêàò, ñòîìàíåíè ñôåðè è íàé-âå÷å 
ñïåöèàëíè ìàðêè ñòîìàíà, öåëÿùè äà ïîêðèÿò âèñîêèòå 
èçèñêâàíèÿ íà àâòîìîáèëíàòà èíäóñòðèÿ è ìàøèíîñòðîåíåòî. 

 ÔÈÍÀÍÑÎÂÈ ÏÎÊÀÇÀÒÅËÈ

Êàòî ðåçóëòàò îò äúëãîãîäèøíèòå èíâåñòèöèè è ïîäîáðåíèÿ 
íå çàêúñíÿâàò è äîáðèòå ôèíàíñîâè 
ðåçóëòàòè íà êîìïàíèÿòà - 2016 ã. 
áå íàé-äîáðàòà ãîäèíà îò êðèçàòà 
íàñàì, êàòî òîçè òðåíä ñå çàïàçè  è 
ïðåç 2017 ã. 

Îò 2014 ã. äî ìîìåíòà îñíîâíàòà 
çàïëàòà â ïðåäïðèÿòèåòî ñå å 
óâåëè÷èëà ñðåäíî ñ îêîëî 12%. 
Èíòåãðèðàíà å áîíóñíà ñèñòåìà, 
ïðîãðàìà çà îáó÷åíèå è ïðåïîðú÷àí 
ñëóæèòåë. 

 ÎÏÀÇÂÀÍÅ ÍÀ ÎÊÎËÍÀÒÀ ÑÐÅÄÀ

Êàòî ñòðóêòóðíî îïðåäåëÿùî 
ïðåäïðèÿòèå íèå â ÑÒÎÌÀÍÀ 
ïðèåìàìå, ÷å çàùèòàòà è 
îïàçâàíåòî íà îêîëíàòà ñðåäà 

å êëþ÷îâ êîìïîíåíò çà íàøèÿ áèçíåñ ðàñòåæ. Íèå ñå 
ñòðåìèì íåïðåêúñíàòî äà ïîäîáðÿâàìå åêîëîãè÷íèòå ñè 
ïîêàçàòåëè, êîèòî ñà çíà÷èòåëíî ïîä äîïóñòèìèòå íîðìè. 
Ïðè  ñòðèêòíîòî ñïàçâàíå íà äåéñòâàùîòî çàêîíîäàòåëñòâî 
è ìåæäóíàðîäíèòå ñòàíäàðòè çà ïðåäîòâðàòÿâàíå íà 
çàìúðñÿâàíåòî, ïðåäïðèåìàìå íåïðåñòàííè äåéñòâèÿ çà 
íàìàëÿâàíåòî íà ïðîèçâîäñòâåíèòå  åìèñèè. 

Стомана Индъстри АД
Централен офис

ул. „Владайско 
въстание”1
2304 Перник

www.stomana.bg

Stomana Industry SA
Central Offices:

1, Vladaisko Vastanie str.
BG-2304, Pernik, 

Bulgaria
www.stomana.bg
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Stomana industry – 
the road to success

 ABOUT US

Stomana Industry SA is subsidiary of 
Sidenor group, which is part of the Viohalko 
holding. As a private company with more 
than 64 years heritage, Stomana Indusrty 
SA is one of the leaders in the production 
and trade of high quality steel products. 

Sidenor group consists of companies 
that produce, process and trade steel 
products. The group is one of the largest 
steel factories on the Balkan Peninsula 
and it has leading positions in Europe.

 SOCIAL RESPONSIBILITY 

The industry in which Stomana operates 
experiences a shortage of skilled workers. 
The company is actively engaged in social 
projects and is a main partner of Pernik 
town’s council in the efforts to develop 
the area. The main goal is to affect 
positive changes, attract and develop 
young people in the region of Pernik.

Stomana is the proud organizer of 
an “Open doors” event for three years 
in a row. It enables the young children 
of the current workers to get first-hand 
experience of what their parents do and 
get inspired to pursue a career in this field. 

 WE ARE INVESTING IN THE PRODUCTION 
OF HIGH QUALITY PRODUCTS

Since 2010 the company has received 
capital investments in excess of 60 million 
EUR which has been effectively utilized in 
a number of projects, such as a new scrap 

yard and a vacuum degasser for the 
factory. These investments are enabling 
Stomana to produce a diversified range of 
high quality products, such as steel plates, 
merchant bars, steel balls, all designed 
to meet the stringent requirements of our 
clients.

 FINANCIAL INDICATORS

As a result of long-term investments 
and upgrades, the company has enjoyed 
exceptional financial performance, 
namely 2016 being the best-performing 
one and the trend is proved to have 
continued in 2017.

Since 2014 the basic salary 
has increased by an average of 
approximately 12%. The company also 
integrated a welfare scheme which 
comprises of bonuses, training programs 
and employee referral bonuses.

 ENVIRONMENTAL PROTECTION

Environmental protection is of high 
priority for the Management of Stomana 
Industry SA. We strive constantly to 
improve our environmental impact which 
the company is proud to report as below 
the admissible norms. The management 
of the company is constantly endeavoring 
to improve its sustainability culture, in strict 
observance of the law’s requirements, 
international standards and criteria. 
Stomana is constantly taking action to 
reduce carbon emissions from its activities.
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Сбъдваме мечти в 
строителството

Íèå ñìå ÒÀË Èíæåíåðèíã ÅÎÎÄ. Ðàáîòèì ñ âäúõíîâåíèå 
è ïðåäëàãàìå ôóíêöèîíèðàùè ôàñàäíè ðåøåíèÿ. Ñ 
ïîãëåä â áúäåùåòî ïîäîáðÿâàìå êà÷åñòâîòî íà æèâîò, 
ðåàëèçèðàéêè ïðîåêòèòå íà íàøèòå ïàðòíüîðè. 
Âîäåíè îò âîëÿòà çà óñïåõ, êðåàòèâíîòî ìèñëåíå è 
îòíîøåíèåòî êúì 
äåòàéëà, ñúçäàâàìå 
ôîðìóëà íà óñòîé÷èâî 
ðàçâèòèå ÷ðåç íîâè 
òåõíîëîãèè.

Ïðåç ïîñëåäíèòå 
10 ãîäèíè êîìïàíèÿòà 
å äîêàçàí ëèäåð â 
ïðîèçâîäñòâîòî íà 
àëóìèíèåâà è PVC 
äîãðàìà, àëóìèíèåâè 
êîíñòðóêöèè, ñêà÷åíè ôàñàäè, åëåìåíòíè ôàñàäè, 
ñëúíöåçàùèòíè ñèñòåìè, ôàñàäíè îáëèöîâêè îò 
êåðàìèêà, HPL ïàíåëè, àëóìèíèåâè êîìïîçèòíè ïàíåëè, 
ôèáðîöèìåíòíè ïëîñêîñòè è äðóãè ôàñàäíè ðåøåíèÿ. 
Ïðîôåñèîíàëèñòèòå íà ÒÀË Èíæåíåðèíã ÅÎÎÄ ìîãàò äà 
ðàçðàáîòÿò èäåéíèòå ïðîåêòè è äèçàéíà íà æåëàíèòå 
êîíñòðóêöèè, äà íàïðàâÿò ðàáîòíèòå ÷åðòåæè íà 
ïðîåêòà, äà ðåàëèçèðàò äîñòàâêàòà, ñãëîáÿâàíåòî è 
ìîíòàæà íà âñè÷êè íåîáõîäèìè ìàòåðèàëè è åëåìåíòè.

Ñèñòåìàòà çà óïðàâëåíèå íà êà÷åñòâîòî, 
ñúîòâåòñòâàùà íà ñòàíäàðò ISO 9001, ñèñòåìàòà 
çà óïðàâëåíèå íà îêîëíàòà ñðåäà, ñúîòâåòñòâàùà 
íà ñòàíäàðò ISO 14001, è ñèñòåìàòà çà óïðàâëåíèå 
íà çäðàâîñëîâíèòå è áåçîïàñíè óñëîâèÿ íà òðóä, 
ñúîòâåòñòâàùà íà ñòàíäàðò OHSAS 18001, ñà 
åôåêòèâíî âíåäðåíè è ïîçâîëÿâàò ïîääúðæàíåòî 
íà êîíñòàíòíî êà÷åñòâî è ïîäîáðÿâàùè ñå óñëîâèÿ 
íà òðóä. Ðúêîâîäñòâîòî íà ÒÀË àêòèâíî ïîäêðåïÿ è 
ïðèëàãà ïðèíöèïèòå íà ñîöèàëíàòà îòãîâîðíîñò, 

ñúãëàñíî ñòàíäàðò SA 8000. Èíòåãðèðàíàòà ñèñòåìà 
çà óïðàâëåíèå ïîäïîìàãà ïðåöèçíîòî ñèíõðîíèçèðàíå íà 
ðàáîòàòà íà âñè÷êè îòäåëè è åôåêòèâíî ïðîòè÷àíå íà 
ïðîöåñèòå.

Îò îñíîâàâàíåòî ñè äîñåãà êîìïàíèÿòà áåëåæè 
íåïðåêúñíàò ðúñò 
è äíåñ ìîæåì äà 
ñå ïîõâàëèì ñ 
îôèñè íà ÒÀË îñâåí 
â Áúëãàðèÿ, íî è â 
Àâñòðèÿ è Ãåðìàíèÿ. 
ÒÀË èìà óñïåøíî 
ðåàëèçèðàíè ïðîåêòè 
îò ïðîèçâîäñòâî 
è äîñòàâêà äî 
ïúëíî çàâúðøâàíå 

íà îáåêòè â Áåëãèÿ, Ôðàíöèÿ, ×åõèÿ, Èñïàíèÿ, 
Âåëèêîáðèòàíèÿ, Ãúðöèÿ, Ãåðìàíèÿ, Àâñòðèÿ, Èðàê, 
ÑÀÙ è Êàðèáñêèòå îñòðîâè.

Head Office 1532 Sofia 
Industrial Area 

West Kazichene 
Tel: +359 2 419 19 19 
Fax: +359 2 418 18 18

office@talengineering.com 
http://talengineering.com/

Сектори, в които компанията работи:

ТАЛ Инженеринг предлага цялостен пакет 
в строителния инженеринг, включващ 

консултиране, дизайн, производство, логистика 
и монтаж на алуминиеви и PVC конструкции.
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We fulfill your 
engineering dreams

TAL Engineering Ltd. is an organization, which offers design, 
manufacturing and installation of Aluminium and PVC constructions. 
We offer everything necessary for the execution of fasade 
engineering from draft to finished project. As a result we are a widely 
recognized and preferred partner for large scale ventures. We offer 
highly technological and innovative solutions for the development of 
monumental projects in Bulgaria and abroad.

TAL Engineering Ltd. consists of numerous teams of experienced 
professionals, who successfully deal with all industry challenges, while 
delivering dedicated service. All innovations in the fasade system 
industry are met as new challenges by the organization, pushing us 
toward gaining new and useful experiences, bringing us one-step 
closer to new opportunities to further improve ourselves.

Our constant desire for perfectionism, has hushed us toward 
working with only the industry leaders in order to deliver the best 
possible product. We have been fortunate to develop relationships 
with world-renowned organizations, allowing us to be a strong 
competitor in Bulgaria and abroad.

TAL Engineering Ltd. was requested to participate in “Successful 
Business Practices” as a result of our professional attitude toward our 
partners, clients and personnel, which contributes to the extraordinary 
quality of all our activities and the development of favorable 
relationships, with everyone that the organization has contact with.

In respect to our successful relationships with our partners, highly 
competent staff and technical prowess, TAL Engineering 
Ltd. is proud to continuously be a preferred partner in 
large-scale and complex projects for more than a 
decade in Bulgaria and abroad.

The organization has successfully realized the 
production and export to completed projects in the 
European Union (Austria, Belgium, Czech Republic, 
France, Germany, Greece, Spain, and United Kingdom) 
and beyond (Caribbean Islands, Iraq, Kazakhstan, 
Surinam, and USA).

Sectors where the company operates:

TAL Engineering offers a range of services for 
the construction engineering industry regarding 
consulting, design, manufacture, logistics and 

installation of Aluminium and PVC constructions.
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TBI Bank å íàïúëíî ëèöåíçèðàíà áàíêà ñ ôîêóñ âúðõó ïî-
òðåáèòåëñêîòî ôèíàíñèðàíå è áèçíåñ áàíêèðàíå, îïå-
ðèðàùà â Áúëãàðèÿ è Ðóìúíèÿ. Îñúùåñòâÿâàìå äåéíîñò 
÷ðåç ïàðòíüîðñêà ìðåæà îò íàä 
5000 òî÷êè íà ïðîäàæáà, 72 îôèñà 
íà äâàòà ïàçàðà è åêèï îò íàä 1500 
ïðîôåñèîíàëèñòè, ïîñâåòåíè äà 
ïîäîáðÿâàò è òðàíñôîðìèðàò ôè-
íàíñîâèÿ æèâîò íà íàøèòå êëèåíòè. 
Ïîðòôîëèîòî íè äîñòèãà ïîâå÷å îò 
1,4 ìëí. ðåãèñòðèðàíè êëèåíòè. Ñëåä 
ïðèäîáèâàíåòî íà TBIF îò 4finance 
Holding ïðåç 2016 ã., TBI Bank ñå ïðèñú-
åäèíè êúì íàé-ãîëÿìàòà åâðîïåéñêà 
îíëàéí è ìîáèëíà ãðóïà çà ïîòðåáè-
òåëñêî êðåäèòèðàíå. Òîâà íè ïîìàãà 
äà ïîäîáðèì ñêîðîñòòà è åôåêòèâ-
íîñòòà íà ñúùåñòâóâàùèÿ íè áèçíåñ è ñúùåâðåìåííî 
ðàçêðèâà íîâè âúçìîæíîñòè çà ðàñòåæ.

TBI Bank ïðåäèçâèêâà óòâúðäåíèÿ ìîäåë íà áàíêèðàíå 
è ïëàíèðà äà îáñëóæâà êëèåíòè îò öÿëà Åâðîïà ÷ðåç îí-

ëàéí áàçèðàíè ïðîäóêòè è óñëóãè, ïîäîáðÿâàéêè ôèíàí-
ñîâèÿ æèâîò íå ñàìî íà íàñòîÿùèòå ñè êëèåíòè, íî 
è íà òåçè, êîèòî ñà íåäîâîëíè îò ñúùåñòâóâàùèòå 

áàíêè èëè ïðåäïî÷èòàò äèãèòàëíèòå óñëó-
ãè. Áàíêàòà å ñúùî ñèëíî ôîêóñèðàíà â ïðè-
âëè÷àíåòî íà íàé-ãîëåìèòå ìåæäóíàðîäíè è 
ìåñòíè òàëàíòè è åêñïåðòè â èíîâàöèèòå. 

Åâîëþöèÿòà íà TBI Bank ùå ñå îñúùåñòâè 
÷ðåç îáåäèíÿâàíåòî íà äîñåãàøíèÿ íè áàí-
êîâ îïèò ñ íîó-õàó â îáëàñòòà íà ôèíòåõ è 
÷ðåç èíîâàöèèòå, êîèòî ðàçðàáîòâàìå. Öåë-
òà íè å äà îñèãóðèì ïî-áúðç è îïðîñòåí äîñ-
òúï äî áàíêîâè óñëóãè ÷ðåç âíåäðÿâàíåòî íà 
íîâè êëèåíòñêè îðèåíòèðàíè ñèñòåìè è îí-
ëàéí ïðîäóêòîâè ëèíèè, îñíîâàíè íà èíòåëè-
ãåíòåí è ãúâêàâ ïîäõîä ñ îãëåä íà áúäåùèòå 
íóæäè. Èçãðàæäàìå êóëòóðà íà íåïðåêúñíàòè 

äèãèòàëíè ïîäîáðåíèÿ â ïðîçðà÷íà è ðåãóëèðàíà ñðåäà, 
â ïîëçà íà íàøèòå êëèåíòè. Çàùîòî âÿðâàìå, ÷å âñåêè 
èìà ïðàâîòî äà ñå ðàäâà íà çäðàâîñëîâåí ôèíàíñîâ æè-
âîò.

TBI Bank is a fully licensed consumer and business focused 
bank operating in Bulgaria and Romania. We operate through 
a partners’ network of more than 5000 sales points, a total of 
72 branches in both countries and a team of 
more than 1500 professionals, dedicated to 
improving and transform consumers’ financial 
lives. Currently our registered customers 
exceed 1.4 million. Through the acquisition of 
TBIF by 4finance Holding in 2016, TBI bank joined 
Europe’s largest online and mobile consumer 
lending group. This helped us improve the 
speed and efficiency of our existing business 
and opened a new field of opportunities for 
growth.

TBI Bank is challenging the established view of banking 
and plans to engage customers across Europe through an 

online-based journey, thus improving the financial lives of 
those underserved by their existing banks or those who prefer 
digital services. Currently the bank also places a strong focus 

on attracting the best international and local 
talents and innovation experts.

TBI bank’s evolution will take place by 
mixing our banking experience with FinTech 
know-how and by incorporating cutting-edge 
innovations. The goal is to bring simplicity to 
the banking experience by implementing new 
customer centric systems and online product 
lines, built intelligently, flexibly and with the 
future in mind. We will create a culture of 

continuous digital improvement in a transparent and regulated 
environment to benefit our customers. Because it is our belief, 
that everyone should be able to enjoy a healthy financial life.

TBI Bank се превръща в дигитална 
банка от следващо поколение

TBI Bank is becoming a next 
generation digital lender

We will create a 
culture of continuous 
digital improvement 
in a transparent and 

regulated environment

Изграждаме 
култура на 

непрекъснати 
дигитални 

подобрения в 
прозрачна и 

регулирана среда

TBI Bank
Адрес: София 1421, 

ул. „Димитър Хаджикоцев” 52-54
https://tbibank.bg/bg

TBI Bank
52-54 Dimitar Hadjikocev Str.,

1421 Sofia, Bulgaria
https://tbibank.bg/bg
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ТРЕЙС ГРУП ХОЛД - 
строител с достойнство

TRACE GROUP HOLD -  
a builder of great merit  

Òðåéñ Ãðóï Õîëä å áúëãàðñêà êîìïàíèÿ, êîÿòî óñïåøíî 
ðàçâèâà ñâîÿòà äåéíîñò íà åâðîïåéñêèÿ ñòðîèòåëåí 
ïàçàð. Äðóæåñòâîòî å åäíî îò íàé-ãîëåìèòå â ñòðîè-
òåëñòâîòî íà Áúëãàðèÿ è å ðåãèñòðèðàíî íà Áúëãàðñêà-
òà ôîíäîâà áîðñà ïðåç 2007 ã. Îáåäèíÿâà ñòðîèòåëíè, 
ïðîåêòàíòñêè è òúðãîâñêè ôèðìè, óñïåøíî ðàçâèâàùè 
ñâîÿòà äåéíîñò íà òåðèòîðèÿòà íà Áúëãàðèÿ, Ñúðáèÿ, 
Ãåðìàíèÿ è ×åõèÿ. ×àñò îò ãðóïàòà å ôîíäàöèÿ “Òðåéñ çà 
õîðàòà” - íåïðàâèòåëñòâåíà îðãàíèçàöèÿ, èçöÿëî â îá-
ùåñòâåíà ïîëçà. 

Â Òðåéñ Ãðóï Õîëä ðàáîòÿò îêîëî 2000 ñëóæèòåëè íà 
ñðåäíà âúçðàñò 33 ãîäèíè.  “Óâàæåíèå, ïðîâîêèðàíå, èç-
ãðàæäàíå - òîâà ñà ïðèíöèïèòå â îòíîøåíèåòî êúì õî-
ðàòà, êîèòî ñëåäâàìå â õîëäèíãà.  Äà ðàáîòèø ïî-óìíî 
ñå öåíè ïîâå÷å îò òîâà äà ðàáîòèø ïî-óïîðèòî è çà ìåí 
å îñîáåíî âàæíî õîðàòà äà ñà ìîòèâèðàíè, êðåàòèâíè, 
äà ñå âúëíóâàò îò òîâà, êîåòî ïðàâÿò. Â åêèïíàòà ðà-
áîòà äîáðèòå “èãðà÷è” ñà àíãàæèðàíè è ôîêóñèðàíè âúð-
õó ïðîáëåìà èëè ïðîåêòà, íå âúðõó ñåáå ñè”, êàçâà ïðîô. 
Íèêîëàé Ìèõàéëîâ. 

Trace Group Hold Plc is a Bulgarian company that successfully 
develops its business activities on the European construction market. This 
is one of the largest companies in the construction field in Bulgaria which 
has been listed on the Bulgarian Stock Exchange in 2007. The group 
unites construction, design and commercial companies, successfully 
developing their activities on the territory of Bulgaria, Serbia, Germany 
and the Czech Republic. Part of the company group is “Trace for 
People” Foundation, which is a non-governmental organization entirely 
involved in benefit of the society. 

In Trace Group Hold Plc are working around 2000 employees with 
average age of 33. "Respect, provocation, building up - these are the 
principles we follow in the attitude towards employees in our group. 
Working smarter is more valuable than working harder, and it is especially 
important for me the people to be motivated, creative, to be excited 
about what they are dealing with. In the team work the good "players“ 
are engaged and focused on the specific problem or project, not on 
themselves“, says Prof. Nikolay Mihaylov, PhD (Econ), Dipl. Eng. 

www.tracebg.com
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Ïúòåøåñòâåíèê íà âðåìåòî, ïðîô. Ìèõàéëîâ ñúç-
äàâà ðåàëíîñò â áúäåùåòî,  ðåàëíîñòòà íà îï-
òèìèñòè÷íèÿ ÷îâåê, êîéòî íîñè è ïðîìåíÿ ñâåòà. Ñ 
óâåðåíîñò è îòäàäåíîñò ïðîô. Ìèõàéëîâ “ñòðîè 
ïúòèùà êúì Äîìà”,  äàâà øàíñ íà ìëàäè, àì-
áèöèîçíè è îáðàçîâàíè áúëãàðè äà ðàçâè-
âàò ñâîÿòà ïðîôåñèîíàëíà êàðèåðà è äà 
ãðàäÿò æèâîòà ñè â Áúëãàðèÿ, ðåâíîñòíî 
çàùèòàâà ïðîôåñèÿòà ñòðîèòåë, áðàíè 
àâòîðèòåòà íà óíèâåðñèòåòñêèÿ ïðåïî-
äàâàòåë.  Ïàçèòåë å íà áúëãàðùèíàòà. 

“No one can stop time, but it happens 
to outrun it. It is not the speed that 
matters, but the way we choose to 
reach the end”. 

Prof. Nikolay Mihaylov, PhD 
(Econ), Dipl. Eng. is a Chairman 
of the Supervisory Board of  
Trace Group Hold Plc:

The secret of success is in 
the right decisions. The secret 
of the right decisions is in the 

experience, and the secret 
of experience is in the 
wrong decisions ... Every 
mistake is a step up to 
wisdom, the important 

thing is not to lose the goal 
and the direction.

The most real value of 
success is the satisfaction that 

whatever you are doing and 
creating, leads to positive results 
in the processes you manage and 
for the sake of society well-being!” 

“Íèêîé íå ìîæå äà ñïðå âðåìåòî, íî 
ñå ñëó÷âà äà ãî èçïðåâàðèì. Âàæíà 
å íå ñêîðîñòòà, à ïúòÿò, êîé-
òî èçáèðàìå, çà äà ñòèãíåì äî 
êðàÿ”. 

Ïðîô. ä.è.í. èíæ. Íèêîëàé 
Ìèõàéëîâ, ïðåäñåäàòåë íà 
ÍÑ íà Òðåéñ Ãðóï Õîëä ÀÄ:

Òàéíàòà íà óñïåõà å â 
ïðàâèëíèòå ðåøåíèÿ. Òàéíà-
òà íà ïðàâèëíèòå ðåøåíèÿ 
å â îïèòà, à òàéíàòà íà 
îïèòà å â íåïðàâèëíèòå 
ðåøåíèÿ. Âñÿêà ãðåøêà å 
ñòúïàëî êúì ìúäðîñòòà, 
âàæíîòî å äà íå ãóáèì 
öåëòà è ïîñîêàòà.  

Íàé-èñòèíñêàòà ñòîé-
íîñò íà óñïåõà å óäîâëåòâî-
ðåíèåòî, ÷å òîâà, êîåòî ïðàâèø 
è ñúçäàâàø, âîäè äî ïîëîæèòåëíè 
ðåçóëòàòè â ïðîöåñèòå, êîèòî óï-
ðàâëÿâàø, è çà äîáðóâàíåòî íà îáù-
íîñòòà!

Time Traveler, Prof. Mihaylov creates a reality 
in the future, à reality of the optimistic man 
who changes the world. With confidence and 
dedication Prof. Mihaylov is “building up roads that 

are leading back Home”, he gives a chance to 
young, ambitious and educated Bulgarians to 
develop their professional career and to build 
up their lives in Bulgaria, he is a keen defender 

of the construction profession and keeps the 
university lecturer authority. He is a guardian 
of the Bulgarian national  spirit. 
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Филип Морис България с поглед 
към бъдеще без дим

Филип Морис България ЕООД е част от Филип Морис Ин-

тернешънъл (ФМИ), водещата международна компания в 

производството и разпространението на тютюневи изделия 

с над 150-годишна история и притежава 6 от 15-те най-про-

давани бранда, сред които е Marlboro – марка №1 по про-

дажби в световен мащаб.  Едновременно с това компанията 

взе радикално решение за промяна. ФМИ гради бъдещето 

си на базата на иновативни бездимни алтернативи, които 

са много по-добър избор от пушенето. Визията на ком-

панията е един ден тези алтернативи да заместят 

цигарите. Повече от десетилетие насам ФМИ ангажира над 

400 научни експерти и инвестира над 3 млрд. долара в раз-

работката и производството на нови високотехнологични 

системи за нагряване на тютюна и революционни бездимни 

продукти с потенциал да носят намален риск към постигане 

визията на компанията за бъдеще без дим.  

От своето създаване през 2006 г. Филип Морис България 
ЕООД успешно се позиционира на българския пазар със 
своя отговорен бизнес модел и е надежден и предпочи-
тан партньор в корпоративния и публичния сектор. От 2017 
г. екипът прави уверени стъпки за постигане на визията на 
компанията и в България, поемайки по новия път към голямата 
промяна за бъдеще без дим. Същевременно с това, Филип 

Морис България ЕООД подкрепя усилията на правител-
ството и сътрудничи активно в борбата с незакон-

ната търговия. Компанията се стреми да създава 
и поддържа отлични условия за работа и 
кариерно развитие на своите 85 служите-
ли, доказателство за което са отличията, с 
които компанията се гордее към момента - 
наградата за “Най-добър работодател” за 
2016 г. от организацията AON и сертификат 
“Top Employer” за 2017 г. от международ-
ната организация Top Employers Institute. В 
съответствие с амбициозните дългосрочни 
цели на ФМИ, Филип Морис България има 
ангажимент да допринася за изпълнението 
на Целите за устойчиво развитие на ООН. 
От 2015 г. насам компанията ежегодно 
осъществява благотворителната програма 
“Забавно лято, Грижовна есен”, с която 
подпомага деца, възрастни хора и млади 
предприемачи в отдалечени тютюнопро-

изводителни региони от страната. През 2017 г. програмата 
е отличена двукратно с престижните награди за “Най-до-
бра социална политика на малко и средно предприятие” 
от Българския форум на бизнес лидерите и за “Най-добра 
дарителска програма на малко и средно предприятие” на 
Българския дарителски форум.

Филип Морис 
България ЕООД

Ийст парк трейд център
бул. „Никола Вапцаров” 53 A

София 1407 България
+359 2 806 31 00
+359 2 806 31 01

Philip Morris Bulgaria EOOD
East Park Trade Center, 

N.Y.Vaptsarov Blvd 53-А, fl. 2, 
1407 Sofia Bulgaria
+359 2 806 31 00
+359 2 806 31 01
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Philip Morris Bulgaria looking into the 
smoke-free future

Philip Morris Bulgaria EOOD is an affiliate of Philip Morris International 
(PMI) - the leading international tobacco company with more than 150 
years of history and with 6 of the world’s top 15 international brands, 
including Marlboro - the number one cigarette brand worldwide. At the 
same time, the company has made a dramatic for a radical change. 
PMI shapes its future based on innovative smoke-free alternatives, 
which are a much better choice than smoking. The company vision is 
that one day these alternatives will replace cigarettes. For more than a 
decade PMI has employed more than 400 scientists and has invested 
more than 3 billion dollars in the development and production of new 
high-tech tobacco heating systems with reduced risk potential in order 
to achieve the company vision of smoke-free future. 

Since its establishment in 2006 Philip Morris Bulgaria EOOD has been 
successfully positioned in the Bulgarian market due to its responsible 
business model and has been a reliable and preferred business partner 
for both the corporate and the public sector. As of 2017, our team 
made major steps towards achieving the company vision in Bulgaria 
and embarked on a new transformative journey towards smoke- free 
future. At the same time, Philip Morris Bulgaria EOOD actively supports 
and cooperates in the government’s efforts to tackle illicit trade. The 
company seeks to create and maintain excellent working conditions 
and career development opportunities for its 85 employees, which is 
evidenced by the awards that it proudly received - the Best Employer 
Award in 2016 by AON and Top Employer Certificate for 2017 from the 
international Top Employers Institute. In line with PMI’s ambitious long-
term goals Philip Morris Bulgaria EOOD is also committed to contributing 
to the attainment of the UN Sustainable Development Goals. Since 
2015 the company has been implementing an annual charity program 
“Summer of Joy, Autumn of Care” which supports children, elderly 
people and entrepreneurs from remote tobacco-growing regions in 
Bulgaria. In 2017 the program received two prestigious awards for “Best 
Social Policy by a Small or Medium-Sized Enterprise” of the Bulgarian 
Business Leaders Forum and for “Best Donor Program by a Small or 
Medium-Sized Enterprise” of the Bulgarian Donors Forum. 

Джордж Маргонис, генерален мениджър на Филип Морис България
George Margonis, General Manager at Philip Morris Bulgaria
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FREYWILLE – артистичните бижута
 ÈÑÒÎÐÈß

Áðàíäúò FREYWILLE å ñúçäàäåí ïðåç 1951 ã. â ñúðöåòî íà 
Âèåíà, êúäåòî ñå íàìèðà öåíòðàëàòà ìó è äî äíåñ. Ïðåç 70-
òå ãîäèíè íà ìèíàëèÿ âåê ä-ð Ôðèäðèõ Âèëëå ñå ïðèñúåäèíÿ-
âà êúì êîìïàíèÿòà êàòî ôèíàíñîâ è ïðàâåí êîíñóëòàíò. Ñëåä 
ñìúðòòà íà îñíîâàòåëêàòà è ñúçäàòåëêàòà íà ìàðêàòà - Ìè-
õàåëà Ôðàé, òîé ïîåìà íåéíàòà äåéíîñò è ðåñòðóêòóðèðà 
êîìïàíèÿòà. Ïîä íåãîâî ðúêîâîäñòâî ïîëèòèêàòà íà FREYWILLE 
èçöÿëî ñå ïðîìåíÿ, êàòî ãî ïðåâðúùà â ãëîáàëåí è ñâåòîâ-
íîèçâåñòåí ëóêñîçåí áðàíä. Êðåàòèâåí äèðåêòîð òîãàâà å è 
íåãîâàòà ñúïðóãà - Ñèìîíå, ìëàä àðòèñò, êîÿòî ñúçäàâà è îð-
ãàíèçèðà òâîð÷åñêèÿ åêèï. Îñâåí òîâà òÿ íàëàãà èçöÿëî íîâ 
ñòèë íà åìàéëà - ïðè òåõíèêàòà íà ñúçäàâàíå è êà÷åñòâîòî. 
Òîâà ïðîìåíÿ ðåâîëþöèîííî âèçèÿòà è ïðîôèëà íà FREYWILLE. 

Ñòèëúò íè, êîéòî âèíàãè å ïëîä íà àðòèñòè÷íî âäúõíîâåíèå, 
å èçöÿëî óíèêàëåí è å èçãðàäåí â ðàìêèòå íà äåñåòèëåòèÿ îïèò. 
×ðåç ìíîãîîáðàçèåòî íà öâåòîâå, ôîðìè è âèñîêî êà÷åñòâî 
íà ñàìèÿ åìàéë, íèå ñúçäàäîõìå íà÷èí íà èçðàçÿâàíå íà ÷óâ-
ñòâà è ìèñëè, êîèòî ïðåâúðíàõìå â èñòèíñêî èçêóñòâî. È òàêà 
íàïðàâèõìå FREYWILLE èíòåðíàöèîíàëåí. Ùå ïðîäúëæàâàìå äà 
ïîñòàâÿìå âèñîêè ñòàíäàðòè â äèçàéíà è èçðàáîòêàòà íà íàøè-
òå áèæóòà îò åìàéë, êàòî Åâðîïà âèíàãè ùå áúäå â îñíîâàòà íà 
íàøàòà èäåîëîãèÿ.

FREYWILLE å ëèäåð â èçðàáîòâàíåòî íà áèæóòà îò åìàéë, 
êîåòî ñå äúëæè íà óíèêàëíàòà êîíöåïöèÿ íà äèçàéíà, íà ñâîÿ 
ñîáñòâåí åêèï îò êðåàòèâíè àðòèñòè, áèæóòåðè è åêñïåðòè íà 
åìàéëà.

 ÏÐÎÄÓÊÒÈ

FREYWILLE ñúçäàâà ìîäåðíè è èçÿùíè áèæóòà, ôîêóñè-

ðàéêè ñå âúðõó àðòèñòè÷íèÿ äèçàéí è ñïåöèàëíà áèæóòåð-
ñêà òåõíèêà. Àðòèñòè÷íèÿò åìàéë å ñúðöåòî íà âñÿêî áèæó. 
Öåëèÿò íè åêèï ñúçäàâà êîëåêöèè, áîãàòè íà åìîöèîíàëåí 
è ôèëîñîôñêè çàìèñúë. Âñÿêà åäíà îò òÿõ å îñíîâàíà íà 
ôóíäàìåíòàëíè è åìîöèîíàëíè èäåè íà åâðîïåéñêàòà 
è õóìàíèñòè÷íàòà ôèëîñîôèÿ. Ñëåäâàéêè åñòåòè÷åñêèòå 
çàêîíè, íàøèòå äèçàéíåðè ÷åðïÿò ñâîåòî âäúõíîâåíèå îò 
âñè÷êî, êîåòî íè îáêðúæàâà, ñ åäíà-åäèíñòâåíà öåë - äà 
ñúçäàäàò íåùî, êîåòî äà äîíåñå íà âñè÷êè íàøè ïî÷èòà-
òåëè ðàäîñò è íàñëàäà. Âñè÷êè êîëåêöèè íà FREYWILLE ñà 
ïðåäñòàâåíè îò áîãàòà ñåëåêöèÿ áèæóòà è àêñåñîàðè êàê-
òî çà æåíè, òàêà è çà ìúæå, êàòî âðàòîâðúçêè, êðàñèâè ïè-
ñàëêè è ðúêàâåëè.

 ÐÀÇÐÀÑÒÂÀÍÅ

Ñ îòêðèâàíåòî íà íàøèÿ 100-òåí áóòèê äîñòèãíàõìå åäíà 
çíà÷èìà è âèñîêà öåë, êîÿòî äîêàçâà ëþáîâòà íà íàøèòå 
êëèåíòè êúì êðàñèâèòå íè òâîðåíèÿ, ñúçäàäåíè çà õîðà ñ 
èçèñêàí âêóñ è öåíÿùè èçêóñòâîòî. Óñïåõúò íè èçðàçÿâà ïðè-
åìñòâåíîñòòà íà àóäèòîðèÿòà èìåííî êúì òàçè íàøà èäåí-
òè÷íîñò íà àðòèñòèçúì è ôèëîñîôñêè ïîäõîä. Òàçè ëèíèÿ ùå 
ïðîäúëæàâàìå äà ñëåäâàìå è â áúäåùå, ñòðåìåæúò äà ñå 
íàëîæèì è äà îòñòîÿâàìå ñâîèòå ïîçèöèè è ìÿñòî â ñâåòà 
íà áèæóòàòà.

 ÁÚÄÅÙÅ

Áúäåùà öåë íà áðàíäà å âèíàãè äà áúäå êðåàòèâåí, èíî-
âàòèâåí è îðèãèíàëåí âúâ âñÿêî îòíîøåíèå è ñ íåîáõîäèìèòå 
óñèëèÿ è èíâåñòèöèè, äà çàñèëè ñâîåòî ïðèñúñòâèå íà íàñòî-
ÿùèòå ïîçèöèè, êàêòî è äà ïîêîðè íîâè ìåñòà è ïàçàðè. 

Ä-ð Ôðèäðèõ Âèëëå, çà “Óñïåøíèòå êîìïàíèè”, 2017 ã.

Парадайс Център, 
партер

бул. „Черни връх” 
100, гр.София 1407

www.freywille.com

Paradise Center, 
ground floor

100, Cherni vrah, 
blvd., 1407 Sofia

www.freywille.com

Фридрих Вилле / Friedrich Wille
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 HISTORY

FREYWILLE was originally founded in 1951 in the heart of 
Vienna, where the company’s headquarter is still located. 
In the 1970ies I joined the company as a financial and legal 
consultant. 

When Michaela Frey, the original founder, passed away in 
1980, I took direction and restructured the company. Under my 
guidance a whole new FREYWILLE emerged and the actual 
history as a globally known luxury brand began. It was under 
the creative leadership of my later wife Simone � a young artist 
� that a new academically trained artistic team was shaped 
that time. Additionally, Simone Grünberger-Wille developed 
a brand new style of enamel ornamentation and high quality 
fire enameling techniques that completely revolutionized the 
company’s image and appearance. 

Our own style, which has always been formed through 
artistic creation, is entirely unique and developed itself 
through decades of experience. With blazes of colour, 
a variety of shapes and high quality enamel, we have 
created a way of expressing thoughts and feelings 
that has become true art.

Together we constantly internationalized 
FREYWILLE. My wife and I will continue to set new 
standards both in design and technique of artistic 
enamel jewellery to spread the FREYWILLE spirit all 
over the world, with Europe remaining the core of our 
humanistic and philosophical ideas. 

For many decades now FREYWILLE is the global 
leading company in artistic jewellery of precious 
enamel and lists enormous achievements with its unique 
design concept by FREYWILLE’s own creative team of artists, 
goldsmiths and experts of fine enameling.

 PRODUCTS

FREYWILLE creates modern and beautiful jewellery, focusing 
on artistic design and a honed jewel-enamel-technique.  
Artistically designed fire-enamel builds the heart of every 
piece. Our in-house team of artists, designers, goldsmiths and 
enamellists design and meticulously construct collections full 
of emotions and philosophical thoughts. FREYWILLE focuses 
on creativity, being the core of each design. Every collection 
is based on fundamentally immaterial and emotional ideas of 
European and humanistic philosophy.

Following the law of decorative art our artists gain inspiration 
from the variety that surrounds us in order to create something 
new that brings joy to our dedicated fans. 

All FREYWILLE collections cover a wide selection of jewellery 
and accessories for women as well as accessories for men, such 
as ties, beautiful writing instruments or precious cufflinks. 

 GROWTH

With the opening of our 100th boutique, we reached a 
significant milestone that shows how customers constantly 
enjoy our innovative products customized for people with a 
solid taste for jewellery and an affinity for art. The success of our 

increasing network really 
reflects the acceptance of the artistic component 
of our products and our philosophy. We will definitely continue 
to build up our markets as we want to develop our presence 
and visibility. 

 FUTURE

Regarding design and product development we have to 
stay creative and innovative and continue to make necessary 
investments. Additionally, we have to strengthen our presence 
and increase our visibility on various markets.

   FREYWILLE - 
Pure Art Jewelery
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Õþâåôàðìà® å ãëîáàëíà ôàðìàöåâòè÷íà êîìïàíèÿ 
ñ äúëãîãîäèøåí îïèò è òðàäèöèè â ðàçðàáîòêàòà, 
ïðîèçâîäñòâîòî è ïðîäàæáèòå íà ïðîäóêòè çà âå-
òåðèíàðíàòà è õóìàííàòà ìåäèöèíà. Õþâåôàðìà ñå 
ðàçðàñòâà ïðåç ãîäèíèòå âñëåäñòâèå íà àêòèâíà âú-
òðåøíà åêñïàíçèÿ è ðåäèöà ñòðàòåãè÷åñêè ïðèäîáè-
âàíèÿ. Åôåêòèâíàòà ñòðóêòóðà, ñú÷åòàíà ñ ïðèíîñà 
è îòäàäåíîñòòà íà âèñîêîêâàëèôèöèðàíè è îïèòíè 
ñïåöèàëèñòè â îáëàñòòà íà íàó÷ío-ðàçâîéíàòà äåé-
íîñò, ïðîèçâîäñòâîòî, ðåãóëàòîðíàòà ñôåðà, ìàð-
êåòèíãà è ïðîäàæáèòå, ïîçâîëÿâàò íà êîìïàíèÿòà äà 
ïðåäëàãà êîíêóðåíòíè è èçãîäíè ðåøåíèÿ íà ñâîèòå 
ïàðòíüîðè. Îòëè÷íîòî ïîçíàâàíå íà íóæäèòå íà êëè-
åíòèòå â åäíî ñ ïîëèòèêàòà íà Õþâåôàðìà äà ïðåä-
ëàãà ïðîäóêöèÿ ñ áåçêîìïðîìèñíî êà÷åñòâî ñà êëþ÷î-
âè ïðåäïîñòàâêè çà ïîñòîÿíåí ðàñòåæ.

×ðåç ðàçâèòà ìðåæà çà äèðåêòíè ïðîäàæáè è 
äèñòðèáóöèÿ äðóæåñòâîòî ðåàëèçèðà ñâîèòå ïðîäó-
êòè â áëèçî 100 äúðæàâè êàòî òúðãîâñêèòå ìó îôèñè 
îñúùåñòâÿâàò äèðåêòíà âðúçêà ñ âñåêè êëèåíò. Êîìïà-
íèÿòà ðàçïîëàãà ñ ïðåäñòàâèòåëñòâà â Áúëãàðèÿ, Áåëãèÿ, 
Ïîëøà, ÑÀÙ, Êèòàé, Òàéâàí, Òàéëàíä, Ðóñèÿ, Èíäèÿ, Áðàçè-
ëèÿ, Òóðöèÿ, Ìåêñèêî, ßïîíèÿ è Þæíà Àôðèêà è óïðàâëÿâà 
ïðîèçâîäñòâåíè êîìïàíèè â ðàçëè÷íè ñòðàíè îò Åâðî-
ïà è îòâúä êîíòèíåíòà. Çàâîäèòå â Áúëãàðèÿ, Èòàëèÿ è 
ÑÀÙ ðåàëèçèðàò ñâîÿòà ïðîäóêöèÿ íà ãëîáàëíèÿ ïàçàð, à 
òåçè â Òóðöèÿ è Èíäèÿ ïðîèçâåæäàò çà ìåñòíèòå ïàçàðè. 
Çàä òåçè ïðîèçâîäñòâà ñòîè äúëãà èñòîðèÿ, òðàäèöèè 
è ñïåöèàëèçèðàí îïèò. Ïðèäîáèâàíåòî íà íîó-õàó è åêñ-

ïåðòèçà âúâ ôåðìåíòàöèîííîòî ïðîèçâîäñòâî âîäè íà-
÷àëîòî ñè ïðåç 50-òå ãîäèíè íà ìèíàëèÿ âåê ñ îñíîâàâàíå-
òî íà ïðîèçâîäñòâàòà â Ïåùåðà, Ðàçãðàä è Áîòåâãðàä. 
Äíåñ òåçè çàâîäè ñà îáåêò íà íåïðåñòàííî ðàçøèðÿâà-
íå è ìîäåðíèçàöèÿ. Ðåàëèçèðàò ñå ìàùàáíè èíâåñòèöèè 
â ïîñëåäíî ïîêîëåíèå òåõíèêà è îáîðóäâàíå. Âíåäðåíèòå 
ñèñòåìè çà êà÷åñòâî è ãîëåìèÿò áðîé ìåæäóíàðîäíè 
ñåðòèôèêàòè ñà â îñíîâàòà íà ïðîèçâîäñòâî íà êà-
÷åñòâåíè ïðîäóêòè íà ñâåòîâíî íèâî.

Èíòåðíàöèîíàëíèÿò óïðàâëåíñêè åêèï íà Õþâåôàðìà® 
èìà êëþ÷îâà ðîëÿ â óñïåõà íà êîìïàíèÿòà íà ìåæäóíàðîä-
íèòå ïàçàðè. Ïðåç ïîñëåäíèòå äâå ãîäèíè Õþâåôàðìà® 
çàêóïè àêòèâè íà ôàðìàöåâòè÷íèÿ ãèãàíò Çîåòèñ ïîä 
ôîðìàòà íà ïðîäóêòîâè áðàíäîâå, ðåãèñòðàöèè è ïðî-
èçâîäñòâåíè ïëîùàäêè â ÑÀÙ. Êîìïàíèÿòà ïðèäîáè îò 
ñâåòîâíîèçâåñòíèÿ êîíöåðí Ñàíîôè çàâîä çà ïðîèçâîä-
ñòâî íà àêòèâíè ôàðìàöåâòè÷íè ñóáñòàíöèè â Èòàëèÿ è 
ñúçäàäå ñîáñòâåíè äðóæåñòâà â Ìåêñèêî, ßïîíèÿ è Þæíà 
Àôðèêà. Òàêà äðóæåñòâîòî ðàçøèðè ñâîåòî ãëîáàëíî 
ïðèñúñòâèå ñ öåë äà îòãîâîðè íà ïàçàðíèòå ïðîìåíè è 
èçèñêâàíèÿ. Ðàçâèâàíåòî íà ãëîáàëíî, êîíêóðåíòíî è ãúâêà-
âî ïðîèçâîäñòâî ïîçâîëÿâà ïðåäëàãàíåòî íà âïå÷àòëÿâà-
ùî ïðîäóêòîâî ïîðòôîëèî ñ ðåãèñòðàöèè ïî öåëèÿ ñâÿò.

 Ïðåç 2017 ãîäèíà ñòàðòèðà è èçãðàæäàíåòî íà íîâ 
ôåðìåíòàöèîíåí çàâîä â Áèîâåò Ïåùåðà êàòî èíâåñòè-
öèÿòà âúçëèçà íà 150 ìëí. åâðî. Ñëåä âëèçàíå â åêñïëîàòà-
öèÿ íà íîâàòà ïðîèçâîäñòâåíà ìîùíîñò ïðîèçâîäñòâå-
íèÿò êàïàöèòåò íà Áèîâåò ùå ñå óâåëè÷è ñ 50% è ùå 
ìîæå äà îòãîâîðè íà íàðàñòâàùîòî òúðñåíå íà ïðî-
äóêòèòå íà ôèðìàòà. Õþâåôàðìà® ðàáîòè è ïî ðàçðà-
áîòâàíåòî è ïðîèçâîäñòâîòî íà øèðîêà ãàìà âàêñèííè 
ïðîäóêòè.

Õþâåôàðìà® ñè å ïîñòàâèëà ìàùàáíè 
äúëãîñðî÷íè öåëè çà ïîñòèãàíå íà ãëîáàë-
íî ëèäåðñòâî â îáëàñòòà íà âåòåðèíàð-
íàòà ìåäèöèíà è çäðàâå, ïðåäëàãàéêè íà 
ñâîèòå êëèåíòè ïðîäóêòè îò íàé-âèñîêî 
åâðîïåéñêî êà÷åñòâî.

We add performance to your business

Хювефарма® – успех на глобално ниво

Huvepharma EOOD
3a Nikolay Haytov Str
1113 Sofia, Bulgaria
P +359 2 862 5331
F +359 2 862 5334
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Huvepharma® is a global pharmaceutical company 
with long-standing experience and traditions in the 
development, production and sales of pharmaceuticals 
for animal and human health. Huvepharma has 
expanded through the years, as a result of active organic 
growth and numerous strategic acquisitions. Its effective 
organizational structure, coupled with the contribution 
and dedication of highly-qualified and experienced 
specialists in a vast scope of spheres - research and 
development, production, regulatory, marketing and 
sales - allow the company to offer competitive and high 
added-value solutions. Excellent knowledge of the needs 
of the customer, together with Huvepharma’s corporate 
policy to offer products with unrivalled quality is the key 
prerequisite for company’s constant growth. 

Through a well-developed network for direct sales and 
distribution, Huvepharma® products reach around 100 
countries, its affiliates establishing a direct contact with 
every client. Huvepharma has offices in Bulgaria, Belgium, 
Poland, USA, China, Taiwan, Thailand, Russia, India, Brazil, 
Turkey, Mexico, Japan and South Africa and operates 
production factories in a number of countries in Europe 
and outside the continent. The factories in Bulgaria, 
Italy and USA produce for the global markets, whereas 
the production of Turkey and India units is intended for 
the local markets. Long production history, tradition 
and expertise stands behind the company production. 
Developing know-how and experience in fermentation 
process dates back since 1950s - with the establishment 
of the production facilities in Peshtera, Razgrad and 
Botevgrad. Today, these factories undergo constant 
modernization and expansion. Large-scale capital 
investment is done in the latest generation technology 
and production equipment. Quality systems and large 

number of international certificates are implemented 
and lay the groundwork for quality production at a 
global level. 

The international management team of Huvepharma® 
plays a key role for the company success in the global 
markets. In the last two years Huvepharma acquired 
certain assets from the pharmaceutical giant Zoetis in 
the form of product brands, registrations and production 
units in the USA. The company also acquired a production 
factory for synthesis of active pharmaceutical ingredients, 
based in Italy, from the world-known concern Sanofi and 
set-up new offices in Mexico and Japan. In this way, 
the company widened its global presence in order to 
meet market changes and upcoming new requirements. 
Developing global, competitive and flexible production 
gives Huvepharma® the advantage to keep an 
impressive portfolio with registrations around the world. 

In 2017 the construction of a new fermentation factory 
started in Peshtera, which investment amounts to 150 
million EUR. After the new facility enters into exploitation, 
the production capacity of Biovet will increase with 50% 
and the company will be able to meet the increasing 
demand for Huvepharma® products. The company is 
also working on the development and production of a 
wide range of vaccine products.

Huvepharma® has set for itself challenging high-level 
objectives for achieving a global leadership in animal 
health, offering unsurpassed pr oducts of the highest 
European quality. 

Huvepharma® – a global success 

Huvepharma N.V.
Uitbreidingstraat 80
2600 Antwerp, Belgium 
P +32 3 288 1849
F +32 3 289 7845
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