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BCOTLOTIY
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" ykc nog omkpumo HEBE
Luxur) under
% the open sky

..CBemaa BosnoBa: Hawume
kpegumu nacBam kamo ppkaBuua na
semegeackust 6ushec

..AeueGrusm kog Ha Mapmu

Koaeaomo na o6n0Baenuemo

NKOHOMMKA

lJ( O1)( 'lll\
MAGAZIN

OTBbB]I
IAHITEMMSITA

ITposemma Ha 2021 2. noBeue om Bceska gpyza npoaem ugBa c nageskgama 3a HoB
*kuBom - no-6aussk go mosu, koimo cu cnomusame omnpegu cBempm Hu ga ce ,,3a-
mBopu® sapagu nangemusima. Muauonu xopa no cBema Beue umam Bakcunu uau ca
noayuusu ecmecmBen umynumem cpeuwly Bupyca. ITaau o6ave e maka ¢ ukonomuka-
ma u kakBo e aeuenuemo 3a nocmpagaaust om kpusama 6ustec? OmeoBop Ha mosu
Bpnpoc mppcum B memama na 6pot 101, kotimo e Beve B ppueme Bu. Ile omkpue-
me u ucmopuume 3a cnpaBsize ¢ usBpHpegHama cumyauus Ha Owe npegnpuemMayu u
6usHecu. 3awiomo Beue ugba MomeHmbm ga nozaegHeM omBbg.

Auue Ha kopuuama 8 mapmenckomo usganue no mpaguuust e gama - ITems Iu-
MumpoBa, npegcegamea Ha YC u 2aaBen usnpaHumesen gupekmop Ha ITowencka
6anka, kosmo masu coguna om6eassBa 30 zogunu augepcko npucbcmBue Ha 6ba-
eapckus nasap.

Cneuuasen zocm 8 6pos e nucameasm Teopeu TocnogunoB, kotimo chwio cno-
geass cBoume ypouu om npekuBsromo 8 nangemusma u kak ga omkpuem nbpmsa
HaBpmpe u HaBbH kM HaMupaHemo Ha y6ekuwe.

Ilpuamrno yemene!

%Zﬂf/{;ﬂﬂ Wufﬁw%,

’u,a%’/{ fﬁyﬂ’é“”/\

Nevena Mircheva,
( ditor-in- /%{'115/

Beyond The Pandemic

The spring of 2021, more than any other spring, comes with the hope of a
new life - closer to the one we remember before our world went into “lockdown”
because of the pandemic. Millions of people around the world already have
vaccines or have acquired natural immunity to the virus. However, is this the case
with the economy and what is the treatment for the business affected by the crisis?
We are looking for an answer to this question in the topic of issue 101, which is
already in your hands. You will also find stories on dealing with the emergency
situation of other entrepreneurs and businesses. Because now is the time to take a
look beyond the pandemic.

The face on the cover of the March issue is traditionally a lady - Petya Dimitrova,
Chairman of the Board and CEO of Postbank, which this year celebrates 30 years
of leadership on the Bulgarian market.

A special guest in the issue is the writer Georgi Gospodinov, who also shares
the lessons learned from his experience during the pandemic and how to discover
the way in and out to finding refuge.

Enjoy your reading!
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T IS TIME TO CREATE
THE “VACCINE” THAT
THE POST-COVID

ECONOMY WILL NEED

©0 0000 0000000000000 000000 00

4 Tamsna 6aweBa

Jsmunasama eoguna Ha skuBom 8 nan-
gemusd HU gage MHO?20 ypouu, cBuknaxme ga
skuBeem no pasauuen HauuH u ga ce nasum
om Bcuuku u Bcuuko, koemo nu 3a06ukaas.
[ToBeue om 2oguna npogsakaBa 208opene-
mo 3a naigemusma u npomuBogeticmBue-
mo na COVID-19, 1o auncBam paszopeuwe-
Hume paszeoBopu u gebamu 3a nocmkoBug
ukonomukama u ,,6akcunama“, om kosmo
msg uma Hykga. Moke 6u nau-Baknuam
ypok 8 HoBus yuebnuk no kuBeene u op-
2anusauust Ha obwecmBomo mps6Ba ga e
eguH s8HO Henayuen ypok om Maxamma
Tangu, kotimo zaacu: ,,Ako uckaw npomenu

# Tatyana Yavasheva

The past year of living in a pandemic has
taught us many lessons, we’ve gotten used to
living in a different way and being aware of
everyone and everything around us. There
has been talk for more than a year about the
pandemic and the anti-COVID-19 measures,
but there is no heated talk and debate about
the post-COVID economy and the “vaccine”
it needs. Perhaps the most important lesson
in the new textbook on living and organizing
society should be a lesson by Mahatma
Gandhi we have clearly not learned, which
states: “If you want to see a change in the

8 6bpgewemo - cmanu npomsHa 8 Hacmos-
wemo*.

HaBspuo Beue e kpatino Bpeme ga sano-
4HeM ga MucauM u omBbg naHgemusma, 3a-
womo Gbgewemo Moke ga Hu Bppxaemu ¢
owle No-CmpawHa cuaa om masu, ¢ kosmo
COVID-19 npeo6bpra cBema. I nak cayu-
Bawomo ce ga Hu 3aBapu HenogeomBenu.
Ceea obaue cakaw cme Bseau koaekmuBuo
npucnuBameano, ¢ koemo ga gocpnyBame
mosu aow kowmap 6 ouakBane ga ce cbby-
gum B eguo no-wacmauBo ympe.

Onumpm BcpwHOCM ca HayueHume
ypouu. Tpuma npegcmaBumeau Ha Gus-
Heca gaBam cBosima eaegna mouka kbm
onoBa, koemo e go6pe ga ocmucaum.

future, become the change in the present”.

It is probably high time we started
thinking beyond the pandemic, because
the future could strike us with an even
more terrible force than the one with which
COVID-19 turned the world upside down.
And once again it could find us unprepared.
It seems as if we have all taken a collective
sleeping pill to dream this bad nightmare
away in anticipation of waking up to a
happier tomorrow.

Experience is actually the lessons learned.
Three business representatives give their point
of view on what we should start thinking
about.
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KOHOMMYECKATA ITOMOII]

3A KOMIIAHUUTE B

DbbATAPMA BEIIE IIOBEYE OT
CKPOMHA U HETATUBHUTE EPEKTU
SICHO ILIE ITPOAVIYAT IIPE3 TA3U
TOIVIHA

Koeamo uoBewkusm kanumaa e sacmpawen, a
3gpaBuama cucmema e npeg 6a0kak, mo u Gusnecume
3anouBam ga ce 3agpxBam.

VPOK 1: Mkonomuueckume mepku nsmam
cmucoa Ge3 0BaagaBane na enugemusima

ITpenebpeznaxme ucmopuueckust onum u onuma
¢ naHgemMusima Ha yenewnume gbpkaBu - ue kakBumo
u ga 6uao ukonomuuecku mepku ne moke ga gagam
pesyamam Ge3 oBaagsBane pasnpocmpateHuemo Ha
sapasama. Bmecmo moBa ce pegyBaxa sgpaBnu mepku,
kakmo xapakmepnu 3a "kumatickug mogea" (npe3 npo-
Aemma Ha 2020), maka u 3a "wBegckus mMogea" (npes
ecenma Ha 2020) cpewy enugemusma ¢ ualosusma sa
Gaaanc Ha 3gpaBe u ukonomuka.

YPOK 2: Koiimo gaBa nomow, Gbp3o, gaBa gBa
nbmu

Bushecem e kuB opeanussm. Kozamo ocnoBen
opeat B yoBewkomo msao omkake ga pynkuuonupa,
BegHaza ce npegnpuemam skuBomocnacaBauwu mepku,
3awomo yecmo 3akbcHeHuemo e pamaato. Touno no
cpwus HauuH 3akecHenuemo B gpprkaBrama nogkpena
goBege go paaumu, ocBob0kgaBane Ha pabomua cusa
u ppcm Ha Gespabomuuama, noeyoBate Ha cmoliHOCM

EVGENI KANEV:

3a Muauapgu aeBoBe. Yacmuuam cekmop e zppGHa-
kem na nasapnama ukonomuka u necoBomo cnacsiBa-
He mpsi6Ba ga e mon npuopumem Ha Beska goprkaBa.

VPOK 3: Cnacu ganbkonaamuume

B cpaBuenue ¢ noMownume nakemu 3a Gustecume
8 gpyeu gopkaBu 8 EC, ukonomuueckama nomouws 3a
Obacapckust Gusnec Gewe noBeue om ckpomta, kamo
nezamuBrume edekmu sicHO we npoauyam npes masu
eoguna. Llsaama nomow, Ha gsprkaBama no gannu Ha
Boacapckama cmonancka kamapa e nog 1% om BBIT
cpewty gByuudperu nakemu 8 noBeuemo eBponeticku
gbpkaBu. Taka nawume usHocumeau mps6Ba ga ce
konkypupam cbc cybeugupanu ¢upmu Ha meskgyHa-
pOgHUMme nasapu.

VPOK 4: 3anasu paGomnume Mecma, 3a ga 3a-
nasuu COUUAAHUSI MUp

3apagu ocmpust gepuuum Ha uoBewku kanuman 8
cmpaHama, MHO?z0 GusHecu, koumo ce pasgeasm ceza ¢
NepcoHaAa CU, We cpewHam 0zpOMHU MpygHOCMU ga
Hamepsim HOB, ako oueaesm. Tps6Bawe ga ce HanpaBu
Bcuuko Bpsmorkno, 3a ga e ce gonycka pasbuBanemo
Ha mesu GusHecu 6 ycaoBuama Ha BpemeHHO Aunc-
Bawo mobpcene. 3amoBa nppBama uea Ha mMepkume
mps6Bawe ga e nomow 3a 3anasBane Ha pabomHume
Mecma Ha Hati-saceenamume cekmopu. Ho mepku
kamo 60/40 moxke ga ca noaesnu camo 3a GusHecu, 3a-
2ybuau He noBeue om 20% om cBost o6opom. TakuBa
ca egpume GU3HeCU CbC CUAHU Na3apHU NO3UUUU UAU
pabomewwume ¢ gspkaBama, m.e. masu mspka e nea-
gekBamua sa MCIT, koumo ocueypsBam nag 75% om
saemocmma 68 ukonomukama.

0 0 0000000000000 000 00

EBzenuut Kpue8, g-p no
ukonomuka, ynpaBasBaw,
cbgpysknuk na koncya-
manmckama komnanus sa
cauBanus u npugobuBanus
Maconis LLC

Evgeni Kanev, PhD
in Economics, Managing
Partner of Maconis LLC
consulting company for
mergers and acquisitions

CONOMIC ASSISTANCE FOR
COMPANIES IN BULGARIA
HAS BEEN MORE THAN
MODEST AND THE NEGATIVE
EFFECTS WILL BECOME VISIBLE
THIS YEAR

When human capital is threatened and the

health care system is facing a blockage, businesses
are also starting to suffocate.

LESSON 1: Economic measures
are ineffective without controlling the
epidemic

We have ignored the historical experience
and the experience of successful countries with
the pandemic - that any economic measures will
not have the desired result without controlling
the spread of the infection. Instead, various
health measures against the pandemic were
implemented, following both the “Chinese

model” (in the spring of 2020) and the “Swedish
model” (in the fall of 2020) with the illusion of
having a balance of health and economy.

LESSON 2: He who gives a hand
quickly gives twice as much

Business is a living organism. When a major
organ in the human body fails to function, life-
saving measures are taken immediately because
the delay is often fatal. In the same way, the delay
in state support led to bankruptcies, layoffs and
rising unemployment, loss of billions of levs.
The private sector is the backbone of the market
economy and saving it must be a top priority for
any country.

LESSON 3: Save the taxpayers

Compared to the aid packages for businesses
in other EU countries, the economic aid for
Bulgarian business was more than modest, and
the negative effects will become visible this
year. According to the Bulgarian Chamber of
Commerce, the total state aid is below 1% of

Business 1s a lving organism

GDP unlike the double-digit packages in most
European countries. Thus, our exporters have
to compete with subsidized companies on the
international markets.

LESSON 4: Save jobs, in order to
preserve social peace

Due to the acute shortage of human capital
in the country, many businesses that are now
parting with their staff will have great difficulty
finding a new one if they survive. Every effort
had to be made to prevent the bankruptcy of
these businesses in the context of a temporary
lack of demand. Therefore, the first objective of
the measures had to be to help preserve the jobs
in the most affected sectors. But measures like
60/40 can only be useful for businesses that have
lost no more than 20% of their turnover. Such
are large businesses with strong market positions
or working with the state, meaning this measure
is inadequate for SMEs, which provide more
than 75% of the employment in our economy.

9
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Gomu cbc caykumeaume, 32 ga nOCmuzHe go-
6pa momuBauus, 2pBkaBocm u epekmuBuocm.
Buskgame, ue noggspikanemo na momuBauus-
ma u aHeakupanocmma 6 ycaoBus na usosa-
uus He e aeka 3agaua, Ho GusHecbm ce cnpaBs
Bce no-go6pe. Tyk nama ynuBepcasna peuen-
ma, a Bceku mps6B8a ga Hamepu unguBugyaano
pewenue. Kamo nanpumep ga ce noggnpka
no-unmensuBua u pasuynesa komynukauus,
kossmo ga 3amecmu HepopmMasHomo o6uwiyBane
8 oduca. Ho omnoBo Bcaka komnanua cama

[Tangemusama nu nokasa, ue cme cBukunaau
ga omaaeaMe MHOZO Hewa, HO HU omBopu ovu-
me, ue kamo ce Haaoku, Moskem ga HanpaBum
Bcuuko B8 cBppxkpamku cpokoBe. VI emo owe
om HellHume ypouu:

1. Xopama ca naii-8asknomo 6 komna-

Husma

Te ca kalouoBuam ¢akmop 3a cnpaBsne ¢
Bcska neouakBana cumyauud, kakBamo e nan-
gemusima. Kotimo ocpsnae moBa, we pasbepe,
ye ceza € MOMEHMbM MeHUgKMPHMbPM ga pa-

CBemaosap ITempoB,
ynpaBumea na komnanusma
3a komnaekcau HR yeayeu
JobTiger u cbocnoBamea Ha
jobtiger.bg

Svetlozar Petrov,
Managing director of the
company for complex HR

services JobTiger and
co-founder of jobtiger.bg

SVETLOZAR PETROV:

There 15 no
universal

fecipe

ETTING

BETTER AT

OUR WORK
AND BEING READY
FOR THE FUTURE,
WHATEVER IT HOLDS
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The pandemic has shown us that we are used to
postponing many things, but it has opened our eyes to
the fact that, if necessary, we can do everything in a very
short time. And here are some of the lessons learned:

1. People are the most important thing in
the company

They are the key factor in dealing with any
unexpected situation, such as a pandemic. Anyone
who realizes this will understand that now is the time

for management to work with employees to achieve
good motivation, flexibility and efficiency. We see that
maintaining motivation and commitment in isolation
is not an easy task, but the business is doing better and
better. There is no universal recipe for it, and everyone
must find an individual solution. For example, to
maintain more frequent and flexible communication,
which will replace informal communication in the
office. But again, each company decides what and how
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A CTABAME IIO-OOBPU B
HPABOTATA Cn M OJA CME

IOTOBM 3A BBOAEHIETO,
KAKBOTO 1 A E TO

peuenma

pewaBa kakBo u koako 8 3aBucumocm om
ocobenocmume Ha pabomama u 2aaBHo -
om xopama 6 komnanusgma.

2. KpeamuBunocmma 3aceza ocma-
6a npucbhbwa camo Ha xopama

VskycmBenusm unmeaekm npogbaka-
Ba ga naBausa, Ho mot 3amecmBa pymun-
Hu getnocmu. BB Bpemena na kpusa na-
MupaHemo Ha HOBU peweHuUs U HAYUHU Ha
pa6oma e Hewo ocHoBHO, a Bce owe mo
cmaBa upes xopa.

3. [Ipazmamusbm u 6bpsa peakuus

BbB BcskakBu cumyauuu mpa6Ba ga
nposBum agekBamna peakuuga. Ako ce
zpwkum gobpe 3a xopama cu, me Bunazu
we noMozHam ¢ ugeu u ¢ paboma gopu
8 nat-mpyguus mMomenm. Hanpumep 3a
guzumasuszauusma ce zoBopewe, ue we
OomHeMe 2OGUHU, HO 3apagu haHgemusma
moBa cmana 3a guu.

4. Topnenue

Toaemume kpusu ugBam Buesanmo,

much depending on the specifics of the work
and mainly - on the people in the company.

2. For now, creativity remains the
prerogative of humans

Artificial intelligence continues to advance,
however, it replaces routine activities. In times
of crisis, finding new solutions and ways of
working is fundamental, and that is still done
by people.

3. Pragmatism and quick reactions

We must have an adequate reaction in every
situation. If we take good care of our people,
they will always help with ideas and work, even
in the hardest moments. For example, it was
assumed that digitalization would take years,
but due to the pandemic, it happened in days.

4. Patience

Great crises come suddenly, but they do

HO He cu omuBam 6bps3o. [IpenogaBam
Henayuenu u HoBu ypouu. ITangemusama
nu nakapa ga 3a6aBum memnomo Ha ku-
Beene, a gpyeu Hewa psasko ga yckopum u
ga mepcum HOBu pewenus. OuakBam ga
sanounem ga Buskgame ,H0Bomo HOpMaa-
HO“ caeg cenmemBpu, maka ue gymama Ha
masu 2oguna we ¢ I3YAKBAHE. Heka ga
cmaBame no-go6pu 8 pabomama cu u ga
cme zomoBu 3a 6pgewemo, kakBomo u ga
e mo.

not go away quickly. They teach us some
unlearned and new lessons. The pandemic
has forced us to slow down the pace of life,

while accelerating sharply in other areas
and seeking new solutions. I expect to start
seeing the “new normal” after September, so
this year's word will be WAITING. Let's get
better at our jobs and be ready for the future,
whatever it holds.
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Teopeu laneB,
mppeoBcku gupekmop
Ha IBM Brazapus

Georgi Ganev,
Country Leader
IBM Bulgaria

GEORGI GANEV:

NTERNET OF THINGS,
Hysrip CrLouD, Al
AND AUTOMATION

WILL HELP THE
BUSINESSES TO BE FASTER
AND MORE RESILIENT

12

I'EOPI'VI TAHEB:

Texnoao2uume we

HTEPHET HA HEIIATA, XUBPUIOHW OBAAYHU

TEXHOAOTUN, UBKYCTBEH MHTEAEKT

M ABTOMATU3ANVA IIE ITIOMATAT HA
BU3HECA [A E IIO-5bP3 U IIO-YCTOMUYMB

[Tpouecbm Ha gueumaausauus ce ycko-
pu om npomenume, koumo nangemusma
npegusBuka. Hakou om ypouume, koumo
HayyuxMe:

1. I't8kaBocm u aganmuBrnocm

ITnec mps66a ga cme no-epBkabu om
Bcskoza. HeoGxogumo e ga onoasomBo-
puM no Hali-go6bp HaYUH MeXHOAOZUUME,
koumo nosBoasBam no-go6pa Bpvska u
paboma nomekgy Hu u ¢ Hawume kauen-
mu. B cumyauusma na nangemus IBM na-
cbpuu cBoume cayskumeau ga npemunam
8 pekum Ha pa6oma om gomoBeme cu.
Pabomama om pascmosiHue e yacm om
Gusnec kyamypama na IBM om gecemuae-
musg, maka ye npomsHama Gewe Hewo ec-
mecmBeno 3a nac. E¢ekmuBromo Bsaumo-
geticmBue Hanaza ga noggspikame Bpsbska
nomekgy cu upes BugeopaszoBopu u gpyeu
uHcmpyMeHmu, HesaBucumo om Mecmono-
Aokenuemo Hu.

The digitalization process has been
accelerated by the changes caused by the
pandemic. Some of the lessons we learned:

1. Flexible and adaptive

We need to be more flexible than ever,
need to utilize the best way the technologies
that enable interactions between our
colleagues and our clients. When faced with
the Covid-19 pandemic, IBM encouraged
employees to work from home. This has
been part of IBM's business culture for
decades, so the change was natural for all of
us. At IBM we focus on effective interaction
between employees and keep in touch with

Technology will
fundamentally change

2. EpekmuBno paGomno mscmo
V3npo6Baxme Hawume peweHus, 3a
ga ce cnpaBuM ¢ mpygHocmume, Bb3nuk-
HaAU Om naHgeMugma: acucmeHmume Ha
IBM, 6asupanu na uskycmBen unmeaekm,
o6aekuuxa nauuna, no kotimo npaBumea-
cmBama obwyBam ¢ zpakganume no Bo-
npocume Ha COVID-19 8 mMHO20 cmpanu.
MsnoasBaxme IBM TRIRIGA - unmeepu-
paHa cucmema 3a ynpaBaeHue Ha paGom-
nHomo msgcmo. Upes uskyemBen unmeaekm
U aHaAUSU Mg NOMaza Ha OpzaHU3auUUMe
ga cbsgagam Gesonacuo, npogykmuBuo u
epekmuBno pabomHuo mMacmo noumu 8 pe-
aaHo Bpeme. BpBegoxme uuppoB 3gpaBen
nacnopm, ¢ kotimo mokeme ga npoBepsBa-
me 3gpaBrume cu gannu, koeamo nbpmyBa-
me uAu npegu ga ce 3a8bppHeme Ha paGoma.
3. Hunamuuna paGomna cpega
3anounasama Bakcunauus 8 cBemoBen
Mawab no3BoasBa na komnanuume ga naa-

the world

each other through video calls and several
collaboration tools regardless of the location
of work.

2. Effective workplace

We put our solutions to the test to tackle
the issues pandemic brought up: IBM’s
Al assistants helped in many countries to
ease the way governments communicate
with citizens in COVID-19 matters, and
we created a tool called IBM TRIRIGA,
an integrated workplace management
system. It is designed to use artificial
intelligence and near real-time insight to
help organizations create a safe, productive,




npomensim cBema u3 ocHoBu

Hupam Gesonacnu u epBkaBu cmpamezuu
3a Bppwiane kom pa6oma 8 oduca. Xubpug-
Hama pa6omua cpega BeposmHo we ocma-
He u caeg nangemusma. Koopgunupanemo
Ha MO3Uu HauuH Ha paboma we usuckBa no-
Beue epBkaBocm om Bcuuku. IToaoskumea-
Husm onum om cumyauusma we Bogu go
no-Bucoka npousBogumeanocm Ha caysku-
meaume.

and efficient workplace. Recently we have
introduced a digital health passport so
citizens can verify their health credentials
when travelling or returning to their
workplace.

3. Dynamic work environment

With vaccinations underway worldwide,
organizations are also looking ahead to
planning  safe, flexible return-to-work
strategies and hybrid work environments
that will likely remain after the pandemic.

4. Na gbpkum nog oko npomsna-
ma, Ho u ga cme Baken pakmop 6 nesn

Che cueypHocm 06AauHUME MEXHOAO-
zuu u uskycmBenusm unmeaekm we npo-
gbakam ga ca eaemenmume, koumo npo-
Mmensm cBema us ocHoBu u B epama caeg
COVID-19. IIpoyuBane na IBM Institute
for Business Value nokasa, ue nangemusima
nogmukna MHOZO Augepu ga npeomkpusgm

P

Coordinating this way of working will
require more flexibility from everyone,
which will become the new normal in the
future, along with an emphasis on positive
experiences that lead to higher employee
productivity.

4. Keep an eye on the change, and
be an important factor in it

It is clear that Cloud and AI will remain
to be game changers in a post-pandemic era
as well. According to a fresh study issued

u yckopsm cBoume cmpameeuu 3a uudpo-
Busauust. Cnopeg noBeuemo usnbaHumen-
Hu gupekmopu om LIVIE u gpyeu uacmu
Ha cBema yemupume mexHOAOZUU Ha 6bge-
wemo - VlnmepHem Ha Hewama, xubpugeH
06aak, uskycmBen unmeaekm u aBmoma-
musauus - we NoMozHam GusHechm UM ga
e no-uHmeAuzeHmet, no-6vp3 U no-ycmou-
4uB Ha npomenume. @

by IBM Institute for Business Value, the
COVID-19 pandemic challenged many
leaders to reinvent and accelerate their
digitalization strategies. The study shows
that CEOs from CEE and other parts of
the world largely think alike when it comes
to naming four advanced technologies -
Internet of Things, Hybrid Cloud, Al and
Automation - that will make their businesses
smarter, faster and more resilient in the face
of changes. ®
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IMems TumumpoBa e 2aaBen
usnbaHUmMeaeH gupekmop u
npegcegamen Ha YC na ITowencka
Ganka. ITpodecuonaanusam Ut nbm

8 opzanusauusima 3ano46a npes

2003 2. kamo 2aaBen ¢punancoB
gupekmop Ha ocemme gbwepHu
komnanuu na ,,JOpoGauk V1 E¢

ITku Tpyn® 8 Boazapust. ITpes 2005 e.
3aeMa u gawknocmma npokypucm

na IMowencka Ganka. Ipes 2007 2.
HasHaueHa 3a usnbaHUMeAeH gupekmop
u uaen Ha YC na JI3V Bank. Caeg
lopuguueckomo cauBane na 1311
Bank u ITowencka 6anka ms cmaBa
usnbAHUMeAeH gupekmop u uaen Ha
VC na o6egunenama 6anka. ITpes
2012 2. [Tems JumumpoBa cmaBa
eaaBen usnpaHUMeseH gupekmop u
npegcegamea Ha YC na ITowencka
Ganka. [Tog netino ppkoBogcmBo
¢unancoBama uscmumyuus camo 3a no-
masko om mpu 2ogunu ocpwecmBsBa
gBe ycnewnu cgeaku kamo npugoGuBa
u unmezpupa 3a pekopgao kpamko
Bpeme nbpBo Aada Bank - kaon
Brazapus, a caeg moBa u Banka [Tupeoc
Brazapus. Te ca nopegnama cmonka
3a samBoprkgaBanemo Ha nosuuusima
Ul Ha cucmeMHa 3a nasapa Ganka u sa
paswupsBanemo Ha kauenmckama
Gasa.

- Mrs. Dimitrova, Postbank is
celebrating its 30th anniversary in
2021. Which are the key aspects that
played a decisive role for the successful
development of the Bank during this
period?

- There are more than one or two key
aspects over these 30 years. The merger with
DZI Bank in 2007, the integration of the
Bulgarian branch of Alpha Bank in 2016,
which laid the beginning of the last wave
of consolidations, as well as the successful
acquisition of Piraeus Bank Bulgara in
the record time of only 4 months in 2019
- these are just a few to mention. Since
the establishment of the Bank in 1991 we
witnessed significant economic events, both
domestically and internationally, but every
single day we prove we are an institution
that the clients can trust, an institution that
creates a universe of opportunities for their
future. The success story of Postbank is told
by its team, our customers and the strong
international group we are a part of. We are
now ranking third in terms of loan portfolio
and deposit base, at the same time we are the
fourth biggest bank in Bulgaria with a market
share of more than 10%, we have more
than 200 branches throughout the country
and more than 100 awards recognising our
digital innovations and products, services

£ Tamsna SBaweBa

- I'sko [TumumpoBa, [Mowencka Ganka
uma 30-eoguwen loGuaei npes 2021 2. Kou
kalouoBu momenmu umam pewaBawa
poas 3a yenewiHomo pasBumue Ha Ganka-
ma npes mosu nepuog?

- 3a 30 zogunu me He ca eguH uau gBa.
O6egunenuemo ¢ I3V Bauk npes 2007 2.,
uHmezpupatemo Ha kaona na Aada Bank 8
Boazapust npes 2016 2., koemo nocmaBu Hava-
A0MO Ha nocaeguama Bsata om Koncoauga-
uuu, kakmo u yenewnomo npugoGuBane Ha
Banka ITupeoc Beacapus 8 pekopgro kpam-
kust cpok om 4 meceua npe3 2019 e., ca camo
yacm om msx. Om cr3gaBanemo Ha Ganka-
ma npes 1991 2. Gaxme cBugemenu Ha suako-
Bu ukonomuuecku cs6umus 658 Bompewen
u MekgyHapogen naas, Ho Bceku gen gokas-
Bawme, ue cme uncmumyuus, Ha kosmo kauen-
mume umam goBepue u kosmo cr3gaBa Bee-
aeHa om BrsmokHocmu 3a mAXHOMO ympe.
Yenewnama ucmopus Ha ITowencka Ganka s
paskasBam umento ekunpm, kauenmume Hu
u cuasama MexkgyHapoga epyna, kem kossmo
npunagaekum. Ceza 3aeMaMe mpemo MsCmo
no pasMep Ha kpegumuust nopmdetia u no
pasMep Ha genosumume, cbieBpeMeHHO cMe
uemBbpma no zoaemuna Ganka 8 Bracapus
¢ nasapen gsga om Hag 10%, umame nag 200
kaona B ugaama cmpata u noBeue om 100
Hazpagu 3a Hawume gueumasu uHoBauuu u
npogykmu, yeayeu u noaumuka 3a couuaata
omeoBoprocm. 3ag mesu uucaa ce kpusm
goBepuemo u ygoBaemBopenocmma Ha kau-

and socially responsible policies. These figures
are backed by the trust and satisfaction of
our clients, employees and partners. If I
may also add to this the resolute support of
our shareholders who boldly back up our
plans for development and growth with the
constant investments and acquisitions on
the local market. Thanks to all this, we have
proven to be one of the most successful banks
in Bulgara, an excellent partner, a good
employer and a responsible organisation.

- The competition at the banking
market is though. What helps
Postbank gain an advantage?

- Our biggest advantage is our unwavering
proactive approach and the courage to set
even more ambitious goals looking into the
future. We make a difference thanks to our
good business model and digital solutions
implemented. We also implemented the
cutting edge and most efficient Salesforce-
based communication management solution
- No 1 customer relation management
cloud platform in the world. We developed
and implemented new and useful customer
services and products - such as EVA Postbank
mobile application, we invested in a modern
branch network offering digital self-service
zones for express banking, which are now
available in 32 of the Bank’s offices in 15 towns
throughout the country. We implemented the

eHmume, caykumeaume U napmubopume
Hu. Kem moBa we go6aBs GespesepBrama
nogkpena Ha akuuonepume Hu, koumo Buna-
2u ca Hu nogkpensau, ocueypsBaitku Bcuuku
HeobXoguMu pecypcu, 3a ga MokeM ga pea-
AUsUpaMe Hawume amMGuUuOsHU naatoBe 3a
pacmesk. Baaeogapenue na Bcuuko moBa ce
gokasaxme kamo egna om Hal-ycnewHume
Ganku B Beacapust, omauuen napmubop, go-
Obp pabomogamen u omeoBopHa komnanus.

- Konkypenuussma na GankoBust nasap
e 2oanma. C kakBo ITowencka Ganka neue-
AU npegHUHA?

- Hawemo Hatieoasmo npegumemBo e He-
omMenHama Hu npoakmuBHocm u eMeaocm-
ma ga cu nocmaBsme owe no-aMbUUUO3HU
ueau, 2aegaitku kem Gpgetwemo. OmauuaBam
HU gobpusm GusHec Mogea u BpBegerume
gueumarHu pewenus. B nawama Ganka
Buegpuxme u Hali-MogepHomo u epekmuBro
pewenue 3a ynpaBaerue Ha komynukauusama,
Gasupano Ha Salesforce - 06aauna naamdopma
Nel B cBema 3a ynpaBaetue Ha Bzaumoom-
sowenuama ¢ kauenmu. Paspabomuxme u
BsBegoxme HOBU u noaestu 3a kauenmume
HU yeayeu u npogykmu - kamo Mo6uanomo
npuaokenue EVA Postbank, unBecmupaxme
8 mogepua kaonoBa mpeka ¢ gueumaanu
30HU 3a ekenpecto Gankupane, koumo ca
Haauunu Beue B 32 oduca Ha 6ankama 8 15
2paga B8 cmpanama. BrBegoxme npuaokenue-
mo Digital Office 3a komynukauus ¢ ekuna.
[TspBu umnaemMenmupaxme egxa om Hatl-Ma-
wabnume 3a cekmopa unoBauuu - onmumu-
supaxme 20 pabomuu npoueca 8 YnpaBaerue

Digital Office app to communicate with the
team. We were the first to implement one
of the largest scale sector innovations - we
optimised 20 work processes within the "Loan
Administration" Division, through Robotic
Process Automation technologies, or the so-
called "robots®. I am certain that all of these
are highly appreciated by our clients and our
employees and make us a preferred bank and
employer. We will very soon offer our clients
the unique new generation mobile wallet,
which will enable them to use even more
banking services via their phones and will be
yet another innovation complementing the
unique customer experience we provide them.

- This doesn't go unnoticed ...

- Yes, our digital achievements received
high recognition by the prestigious World
Finance Digital Banking Awards 2020 contest
of the respected World Finance Magazine.
Our awards are in the categories "Best
Consumer Digital Banks", Bulgaria and the
»Best Mobile Banking Apps", Bulgaria. And
only a few days ago, in the same elite contest,
for the fourth year in a row - after 2018, 2019
and 2020 - Postbank won in the "Best Retail
Bank", Bulgaria category.

- What change is coming? Are we
headed towards a completely cash-free
society?

- The COVID-19 pandemic speeded up
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»Kpegumna agmunucmpauus®, BregpsBau-
ku Robotic Process Automation mexnoaozuu,
uau m. Hap. ,,pobomu”. B 06HOBeHama Hu
kaonoBa mpeka ¢ egun om Hat-MogepHUmME
gusalinu Beue uMame gueUumasHU 30HU 3a
camooGeaykBane, kegemo kauenmume Hu
Moke ga usBbpwBam camu no-aecHo u Ebp-
30 eoAfMa yacm om ocHoBHume GankoBu
onepauuu. ITpegemou nu cuBeem ckopo ga
npegaoskum Ha Hawume kauenmu yukaa-
HUs HU MOBuAeH nopmdetia om HoBo no-
koaenue, ¢ kotimo me we Moske ga noayyam
owe noBeue HarkoBu yeayeu npes meaedona
cu u moBa we 6bge nopegrama unoBauus, ¢
kosmo we gonbanum omauuromo kauenm-
cko npekuBaBane, koemo um ocuzypsBame.

- ToBa ne ocmaBa nesaGeaszano...

- ITa, umeHHO gueumaaHume HU nocmu-
skerus 64xa ouenenu Bucoko om npecmuk-
Hus konkypc World Finance Digital Banking
Awards 2020 Ha aBBmopumemnomo usgaHue
World Finance Magazine. Omauyusima ca 8
kamezopuume ,,Hati-gobpa gueumasna 6as-
ka“ (Best Consumer Digital Banks, Bulgaria)
u ,Hat-gobpo npusoskenue 3a mobuano
Gankupane® (Best Mobile Banking Apps,
Bulgaria). A npegu 6poetu gxu, omuoBo 8
cowust eaumet konkype, Iowencka Ganka sa
uemBbpma nopegha zoguxa Ge onpegeseHa
32 nobegumen B kameeopusma ,Hat-go6pa
Ganka 8 Gankupasemo Ha gpebno“ (Best
Retail Bank, Bulgaria).

- KakBa npomsna npegcmou? BrpBu
au ce kem Hanbano GeskewoBo oGwie-
cmBo?

WE ARE MOVING
FORWARD STEPPING

on a 30-year experience and
relying on the strength of
our great team - these are the
ingredients of the "fuel" we
generate our energy from.

the use of e-payment tools, but we are still far
from a completely cash-free society. Studies
indicate that more than 50% of Bulgarians
prefer card payments, and the projections
are that card transactions will grow by 7%
year-on-year over the next 5 years. We expect
much bigger growth in digital portfolios, as
Euromonitor forecast is that transactions
with them will increase by more than
140% over the next 5 years. From the users’
perspective, their good financial literacy, their
trust in the financial services and alternative

Petia Dimitrova is Chief Executive Officer and Chairperson of the
Management Board of Postbank. Her professional career within the organisation
started in 2003 as Chief Financial Officer of the eight subsidiaries of Eurobank
EFG Group in Bulgaria. She became Procurator of Postbank in 2005. Mrs.
Dimitrova was appointed Executive Director and Member of the Management
Board of DZI Bank in 2007. Following the legal merger of DZI Bank and
Postbank she became Executive Director and Member of the Management Board
of the merged bank. In 2012 Petia Dimitrova was appointed Chief Executive
Officer and Chairperson of the Management Board of Postbank. In less than
three years under her management, in record time, the financial institution
implemented two successful deals acquiring and integrating the Bulgarian Branch
of Alpha Bank first and then Piraeus Bank Bulgaria. These were yet another step
in strengthening Postbank's position as a systemic bank in the marketplace and
towards the expansion of its customer base.
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- IMangemusama om COVID-19 yckopu usnoasBa-
Hemo Ha eackmponnu naameknu uncmpymenmu,
HO Bce owe cme gocma gaseu om HanbaHO Geske-
woBomo obwecmBo. VscaegBanusima nokasBam,
ye Hag 50% om Gbazapume npegnoyumam ga naa-
wam ¢ kapma, kamo npoznosume ca, ue kapmoBume
mpancakuuu we HapacmBam cbe 7% Ha coguwiHama
Gasa npes caegBawume 5 eogunu. ITpu gueumasnu-
me nopméetiau ouakBame gocma no-cepuosen ppem,
kamo npozrosama na Euromonitor e mpancakuuume
npes msix ga Hapacam ¢ Hag 140% 6 caegBawume
5 zogunu. Om eaega mouka Ha nompebumeaume,
goGpama um ¢unancoBa epamomuocm, goBepue-
mo 656 punancoBume ycayeu u aamepramuBHume
Memogu Ha NAawade ca om pewaBawio 3HaveHue 3a
usepakgaremo Ha GeskewoBo obuwecmBo.

- Bepossmuo nompeGumeaume mps66a ga 6p-
gam obyuaBanu?

S

TIBV/KVIM CE HATTPE]T
C 30-TOIMIIIEH OITUT

3ag 2bp0a cu u cbc cusama Ha goopust
Hu ekun - moBa ca cbcmaBkume na
»20puBomo®, om koemo uepnum
cBosima enepeus

3rd

in terms of loan portfolio and
deposit base among banks in
Bulgaria

4th

biggest bank in Bulgaria with a
market share of more than 10%

30

year presence among
leading banks

32

offices of the Bank in 15 towns
throughout the country with
digital self-service zones for
express banking



- ToBa we e egna om kalouoBume o6aacmu
32 nogobpsiBate, 3a ga ce uszpagu ocBegomerocm
u goBepue cpeg msx. Bspsusm pacmesk na enck-
mponHama mbpzoBust we e gpye pakmop, kot-
mo HacbpuaBa nompebumeaume u GusHeca ga
npemunam om napu 6 Gpou koM no-ygobuu u
Obpsu naawanus ¢ kapmu. 3amoBa ocueypaBame
Ha kauenmume cu gueumaatu 30Hu u uHoBamu-
Ben MobuaeH nopmdetia - HO mesu gueumasHu
pewenus ca uskaloyumeano unmyumuBHu, ¢
msx 6askupaHemo e AeCHO, NPUSMHO U MHOZO
©bp30, necmu ce Bpeme U, He Ha NOCAEGHO MSCMO,
napu, mpit kamo makcume 3a gueumaanu onepa-
uuu ca no-tucku.

- Bankume Gsixa caumanu 3a m6opge kon-
cepBamuBru uncmumyuuu, Ho Hanocaegpk
cme cBugemeau na Obpsa npomsna. KakeB
¢dakmop ce okasa nangemusima?

- ITangemusima usuepa poasima Ha HeouakBa-
Hust, HO HeoGxoguM yckopumea Ha gueumassama
mpatcpopmauug B cekmopa u Hu nokasa, ue e
Bpeme 3a peaanu geticmBust. Vismunasama 2020 2.
Gewe npegusBukameata sa Bcuuku, Ho u Gozama
Ha ypouu. Hayuu nu ga eme no-6ppsu 68 B8ek-
gae Ha uHoBauuu 3a ygo6cmBo Ha kauenmume.
VImenno unoBauuume gaBam ny’knama exepeust
3a npeogoasBate Ha npegusBukameacmBama u
npomenssm Gankupanemo. Bankume npeocmuc-
Auxme Gu3Hec MOgeaume Cu U 2u HanpaBuxme no-
gueumaaHu, a pabomHume npouecu Ggxa MHOZO
Obp3o peopeatusupady, maka ue ga cp3gagam
Hyksama Gspsuna u ygo6ecmBo 3a kauenmume,
HO U 3a caykumeaume Hu.

- Kak Bukgame 6ankama na Gpgewemo
CAeg gecemuHa 20guHu?

payment methods are of decisive importance
in building a cash-free society.

- Consumers should probably be
educated?

- This will be one of the key improvement
areas in order to raise customer awareness
and to build their trust. The fast growth of e-
commerce will be another factor encouraging
the users and the business to transition from
cash towards more convenient and faster card
payments. As I mentioned, this is why we offer
our customers digital zones and an innovative
mobile wallet - but these innovations are
extremely intuitive. With them, banking is
made easy, pleasant, very quick and saving
both time and, last but not least, money, since
digital operations fees are lower.

- Banks were considered to be too
conservative, but recently we have
witnessed fast change. What factor did
the pandemic turn out to be?

- The pandemic played the role of the
unexpected but much needed accelerator
for the digital transformation in the sector
and it showed us it is time for real action.
The past 2020 was challenging for all, but
opulent in lessons. It taught us to be faster
in implementing innovation in order to
make things convenient for the clients. It is
innovations that give the energy needed to
overcome the challenges and change banking.
We as banks reassessed out business models

- INangemusima nu nokasa koako e mpygro
ga npegckakew 6pgewemo. Hukot ne moske
ga kake kak we useaekgam Gankume caeg 10
20gunu, HO Moke ga ce HanpaBsm npegnoao-
skenus,, Gasupanu Ha sapakgawume ce mengen-
uuu. Koncyamanmckama komnanus McKinsey
nocouBa, ue Gankama Ha Gbgewemo we skuBee
8 Bppsanume yempoticmBa, koumo we 6bgam
Hegeauma yacm om skuBoma na Bceku om Hac.
Baacogapenue Ha big data u Bpsmosknocmume na
uskycmBenust unmesekm Gankama Ha Gpgewiemo
we nosnaBa Haucmusa goGpe cBoume kauenmu
U we uM npegaaca BpPEXNEPCOHAAUSUPAHU yeAy2U
u npogykmu, 6asupasu Ha msxsHOmo noBegetue
u npegnouumanust. Bankupanemo wie Gpge Bp3-
mokuo npakmuuecku omBcesksge, npes Beuuku
Bppsanu yempoticmBa 8 Hawume cMapm gomo-
Be, no nauunume, no koumo nue, xopama, usGu-
pame - upes 2aacoBo akmuBupanu npuackenus,
Guomempusi u owe HoBocmu, koumo menspBa
we 6bgam usobpemenu. Cavomo nompebumes-
cko upkuBsBane we e Makcumaano unmyumuBuo
Gaazogaperue Ha gobaBeHama u BupmyasHama
peaaHocm.

- Ho koe cnopeg Bac wie ocmane Henpome-
HEHO U 3aHanpeg?

- Kauenmpm ucka unguBugyaaen nogxog -
ga uma gocmpn go napume cu no Besko Bpeme
u HaBeskege, ga noayuaBa unguBugyasno paspa-
Gomena opepma u ga ce uyBcmBa cneuuasen. B
nocmosiHHama npomsiia moBa we ocmaBa kon-
CmaHma.

- Vimawe mBopgenus, ue puamex we om-
HeMam 20ASIM nasapeH gsa om Gankume. Kak
useaeskga nogo6na nepcnekmuBa ¢ gnewna

« INTERVIEW -

MSICIO NO pasMep Ha
kpegumnus nopmdeiia
U no pasmep Ha
genosumume cpeg
0ankume 6 Boacapus

no zoaemuna Ganka 6
Boacapust ¢ nasapen
gsA om Hag 10%

-20guwHO npucbcmBue
cpeg GankoBume augepu

oduca na 6ankama

8 15 2paga 8 cmpanama
C gU2UMAAHU 30HU 32
ekenpecno 6ankupane

and made them more digital, and work
processes were reorganised very quickly in
order to create the much-needed speed and
convenience for the customers and for our
employees alike.

- What is your idea of the bank of
the future in ten years’ time?

- The pandemic taught us how difficult
it is to predict the future. No one can say
what banks will look like in 10 years’ time,
but assumptions can be made based on the
emerging trends. McKinsey Consulting Firm
says that the bank of the future will live in
connected devices, which will be an integral

WE WILL
VERY SOON OFFER

our clients the unique new
generation mobile portfolio,
which will enable them to use
even more banking services via
their phones.

part of the lives of each and every one of us.
Thanks to big data and artificial intelligence
opportunities the bank of the future will
know its clients really well and will offer them
extremely personalised services and products
based on their behaviour and preferences.
Banking will be possible practically
everywhere, through any connected device in
our smart homes, however we choose - via
voice activated applications, biometry and
more novelties which are still to be invented.
User experience itself will be as intuitive as
possible thanks to the added and virtual
reality.

- But, in your opinion, what will
remain unchanged in the future?

- The client wants a personalised approach
- to have access to his or her money at anytime
and anywhere, to receive personalised offers
and to feel special. This will remain constant
in the constantly changing world.

- There were claims that fintech will
steal a large market share off banks.
What does such a perspective look like
today?

- The pandemic, accelerating the
digitalisation of the banking sector, has
largely  neutralised  the  technological
advantage of the fintech companies. People
will continue to prefer banks as a place
to keep their financial resources, as they
recognise us as a reliable and stable partner.
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gama?

- TTangemusima, yckopsBatiku gueumanu-
sauuwsima Ha GankoBust cekmop, go eoasma
CmeneH HeympaAusupa MeXHOAOZUYHOMO
npegumcmBo Ha Quumex komnanuume.
Xopama we npogsakam ga npegnodumam
Gankume kamo Macmo 3a cbxpaHeHue Ha
cBoume ¢unancoBu pecypeu, mpli kamo Hu
pasnosHaBam 3a cBoti HageskgeH u cmabuaeH
napmupop. V1 moBa e e Hukak cayuatino, 3a-
womo npes zogutume Gankume cve 0bekm
Ha peguua Bsmpewnu u MekgyHapogHu pe-
gynauuu, ueasituu nokpuBanemo Ha pasaudnu
kpumepuu.

- Om 2012 2. cme 2aaBen usnbaHume-
aen gupekmop Ha ITowencka 6anka. Kak-

B0 we omkpoume B Gbpsa paBuocmemka
3a nocmukeHusima cu Ha masu nosuuus?

- As coM om wacmauBume xopa, koumo
ca B TTowencka Ganka 8 uskalouumeano Ba-
sknu 3a Hest zogunu, 6 koumo nocmuenaxme
MHOz0 yenexu. Ho 3a men Hat-cuanomo mMu
nocmuskenue e ekunpm, kotimo usepaguxme,
3anasuxMe U 3HaYUMeEAHO yBeauuuxme npes
20gunume. 3anasuxme Hati-Bucokomo nuBo
Ha goBepue Ha akuuonepume nu, pagBame ce
Ha cuaHama uM nogkpena u mexkgyHapogHo
HOy-Xay, 6aacogapetue Ha koemo mokem ga
pacmeM u ga unBecmupame 8 unoBauuu.
PagBame ce Ha goBepuemo Ha kauenmume
Hu, 32 koumo cme npegnouuman napmusop
u moBa ce gokasBa ne camo om pesyama-

HOBOBBBEIIEHVIA

o Kamo egun om augepume Ha nasapa na kpequmuu kapmu INowencka 6anka 8n8ege
nppBama B Boazapust Memaana kpegumua kapma Mastercard Universe, kosmo gaBa

muo’kecmBo npuBuseeuu u ygo6cmBa 3a kauenmume.

o Omkpuxme nbpBust Onaaiin uenmbp 3a kuauwno kpegumupane, ¢ koimo BnBegoxme
Ha nasapa yHukasen Mogea 3a 06p30 u ygoGuo kauenmcko 06caykBane. HoBomo gueu-
maaHo pewetue 8 npoueca Ha skuauwnomo ¢punancupane e npogbaskenue Ha yeayzume,
npegaacatu 6 cneuuasusupanume Hu IlenmpoBe 3a skuauwno kpegumupase.

o TTspBu B Brazapus npegaokuxme skuauwen kpegum c¢ pukcupana auxBa 3a ueaust cpok
na kpeguma, a maka cewio u cnecmoBen skusuwen kpegum.

o Cpeg gpyeume unoBamuBnu npogykmu u ycayeu 8 nocaegnume zogunu, ¢ koumo
sagagoxme nocoku, ca nbpBustm 6ankoB uamGom EVA, nognucBane na gokymenmu
¢ gueumasen nognuc 8 kaonoBama nu mpeka, moGuanume nu GankoBu ekcnepmu,
pasnaawamesnama cvemka 3a sanaama ,,Cynep cmemk@®,

And this is not by chance, since over the
years, banks have been subject to a number
of domestic and international regulations
aimed at meeting various criteria.

- You have been Chief Executive
Officer of Postbank since 2012. If
you are to take a quick stock of your
achievements in that position, what
would it be?

- T am one of the lucky people who have
been with Postbank during times that were
extremely important to the Bank. Years
of many successes. But to me, my greatest
achievement is the team we built, kept and
significantly expanded over the years. We
maintained the highest level of trust from our
shareholders, we enjoy their strong support
and international know-how, thanks to which
we can grow and invest in innovations. We
enjoy the trust of our customers to whom we
are a preferred partner as proven not only by
our results but also by the many awards we
have received in different fields of business.
People are the driver of the business, and not
vice versa. We are moving forward stepping
on a 30-year experience and relying on the
strength of our great team - these are the
ingredients of the "fuel' we generate our
energy from. The fact that we were named
"Bank of the Year" in 2020, this most
challenging year for all, is recognition for the
exceptional professionalism and quality of

.

service which we offer together. This is why
most of all T thank our employees without
whom these successes would not have been
possible.

- Will you crack the door to your
personal life open? Please, share
something about your hobbies and
interests, how do you keep your spirit
high all the time?

- Constant learning and communication
with other people keep my spirit high. Live
conversations, time with close family and

mume HU, HO U OM MHOZOMO HU Haepagu
8 nat-pasauunHume ofaacmu Ha GusHeca.
Xopama ca gBuzamea Ha GusHeca, He 06-
pamuomo. HBuwkum ce nanpeg ¢ 30-zogu-
WeH onum 3ag 2bpba Cu U CbC CUAama Ha
gobpus Hu ekun - moBa ca cocmaBkume Ha
,2opuBomo”, om koemo uepnum cBosma
enepeust. Dakmpbm, ye cmanaxme u ,,Banka
Ha 20guHama“ UMeHHO npes Hat-npegusBu-
kameanama 3a Bcuuku 2020-a, e npusHanue
3a Bucokust npodecuonasuspm u kayecmBo
Ha ycayeume, koumo npegaazame 3aegHo. 3a-
moBa npegu Bcuuko 6aazogapst Ha Hawume
caykumeau, 6e3 koumo mesu ycnexu Hsiva-
we ga ca pakm.

- Omkpexneme aeko Bpamume na Ba-
wust Aude cBam u HU cnogeaeme Hewlo
3a Bawemo xoGu u unmepecu, kak nog-
gopkame Bunaeu Bucok gyx?

- ITocmosnromo o6yuenue u komynuka-
uusima ¢ gpyeu xopa e moBa, koemo nati-Be-
ue noggbpka gyxa mu. KuBuam paseoBop,
Bpememo ¢ Gauskume u npusmeaume e
uskalouumenno uento 3a men. IlacmauBa
cbM ga ce pagBam Ha cemeticmBomo cu - cbe
CbNpyea MU U geuama obuuame ga nbmyBa-
Me, ga omkpuBame HoBu gecmunauuu u ga
cu nouuBame akmuBHo, kamo Hanpumep ga
kapame cku. O6uuam ga omkpuBam gpyzume
eaegru movuku, kamo vema knueu u caywam
nogkacmu. VImam alobuma mucea na Egeap
Keticu: ,,Meumume ca gxewnume omeoBo-
pu Ha ympewnume Bpnpocu’. He obuuam
Npocmo ga Meumas, 0bUdaM ga peausupam
ugeume cu u ga go6aBam noBu. @

friends is extremely valuable to me. I am
blessed with a wonderful family - together
with my husband and children we love
travelling, discovering new destinations and
actively relaxing, going skiing for example.
I like discovering other perspectives by
reading books and listening to podcasts. I
have a favourite phrase by Edgar Cacey:
»Dreams are today's answers to tomorrow's
questions". I do not just like to dream, I
like to see my ideas brought to life and I
like to add new ones. ®
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INNOVATIONS

o As one of the market leaders in the credit card business Postbank introduced the first

Mastercard UNIVERSE metal credit card, which offers customers many privileges and

conveniences.

o We opened the first Online Mortgage Lending Centre, introducing a unique fast and
convenient customer service model on the market. The new digital solution in the housing
financing process is a continuation of the services offered in our specialised Mortgage
Lending Centres.

o We were the first in Bulgaria to offer mortgage loan with a fixed interest rate over the entire

term of the loan, as well as housing loan with savings component.

o The first bank chatbot EVA, signing documents with digital signature in our branch network,

our mobile bank experts, the current salary account "Super @ccount" are only a few of the
innovative products and services which set the development trends over the recent years.
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OASIMOTO IIPEHAPEXXJIAHE
3ANIOYHA. ITIE XBAHEM AU
CKOPOCTHUAI BAAK KbM
BbIIEIETO?
Brumanuemo nHa o6wecmBomo e no-

cmosiHHO HacouBano kem nangemusima u
kem epuskama sa 3sgpaBemo equucmBeno

npes npusmama na koponaBupyca. Qoky-
cpm e Bce B masu nocoka. A kakBo Bepuwi-
Hocm ce cayuBa B cankama na nangemus-
ma? Cueknama monka Beue ce mbpkaas
u uma onaciocm AaBuxama om noBocmu
ga Hu 3ampyna, kozamo koponakpusama
omuwymu. VI ako 8 Bracapus npogbakum
ga uakame ympomo, 8 koemo we ocbm-
HeM cBo6ogHu om ,HeBugumus Bpae”,

-

Mmoske ga ce okake, ue cme usnycHaau cko-
pocmuug Baak kom 6pgewiemo. A mawm,
kakmo no Bcuuko auuu, mexnoaozuu,
nayka u unoBauuu we BbpBsam prka 3a
poka. Kamo B peasen Hayunodpanmacmu-
yeH ¢puam.

KakBo gpyzo ce 3agaBa, we pasGe-
peM om mpumMama y4acmHuuu - npeg-
npuemay, ukonoMucm u yueH.

PANDEMIC

HE GREAT RESET

HAS BEGUN. WILL

WE CATCH THE
HIGH-SPEED TRAIN TO THE
FUTURE?

e0 0000000000000 00

Public attention is constantly focused
on the pandemic and health care only
through the prism of the coronavirus.
The focus is always in this direction. And
what is actually happening in the shadow
of the pandemic? The snowball is already
rolling and there is a danger that the
avalanche of new things will overwhelm
us when the corona crisis subsides. And
if in Bulgaria we continue to wait for the

morning when we will wake up free from
the "invisible enemy", it may turn out
that we have missed the high-speed train
to the future. And there, as it all shows,
technology, science and innovation will
go hand in hand. Like in a real science
fiction movie.

What else is coming, we will find
out from the three participants -
entrepreneur, economist and scientist.



Teodua Iuko:
Bcaka komnanus

e ¢ MEXHOAOZUYHA

[Tangemusama ce npeBopha 6 akceaepamop Ha gueuman-
nama eBoalouus u 2020-a 3acuau BausiHuEMO Ha MEXHOAO-
2uuyHug cekmop kbm Beaka omgeana ungycmpus 8 cBema.
[Tpoenosama e, ue Bcaka komnanug Beue we e mexnoao-
euuna. VHave nama ga uma msscmo Ha cBemoBuama cuena.

3a caegBawume 2oguna-gBe ce ouepmaBam nskou
Bogewu mpengoBe:

+ O6aaunama undpacmpykmypa - Bceku Beue ce namu-
pa mam u mps68a ga ce Mucau 3a HeeoBama 3awuma

+ Ku6epcueypnocm - Hukotl He e sawumen, a gaHHu
usmuuam nocmostiHo om Maaku u zoaemu komnanuu

+ PaBoma om gucmanuus (remote work) - we uma xu-
6pugnu mogeau, B8 koumo Bceku cayskumea we pewu gaau
ga pabomu om Bkbwu uau 8 oduc. foaemume komnanuu
He uckam ga puckyBam sgpaBemo na Hali-ueHHus cu pe-
cypc u npaBsm Bcuuko Bssmokno ga ch3gagam pabommuo-
mo Msgcmo Ha 6pgewemo kamo muke mekgy ygo6cmBomo
Ha goMa u couuaaHama cpega 8 oduca.

[Ile nabalogaBame Bce no-zoassMo 3acuaBane Ha npuao-
skenuemo na uskycmBen unmeaekm, koimo neycemno we
ce npeBbpre B uacm om kuBoma Hu. 3anaaxume u npe-
gumcmBama BppBsm prka 3a ppka u menspBa we naBau-
sam gupekmuBu u HopmamuBHuu ypeg6u 3a usnoasBanemo
My.

B napmusopcmBo Out2Bound u BAUT nanpaBuxme
gokaag 3a cocmosnuemo Ha IT npogak6ume. Tou nokasa,
ve u B ycaoBuama na COVID-19 y nac IT cekmoppm pac-
me. 75% om IT komnanuume, koumo npogaBam co6cm-
Ben npogykm, omuyumam pacmek 8 npuxogume cu npes
2020 2. 3ab6eansBa ce camo ozpaHuueHa 3azy6a Ha kauenmu.
EBpona u CeBepna Amepuka ce ouepmaBam kamo nawu
ocHoBHu BpHWHU nasapu. 3anagHa EBpona e kalouoB pe-
2UOH 32 HaMupaHemo Ha HOB Gusnec. [ToBeuemo komna-

Huu 2aegam kpm 6bgewemo ¢ nosumuBua Haeaaca.

The pandemic has become an accelerator
of digital evolution, and in 2020 the
technology sector has strengthened its
influence on every single industry in the
world. The forecast is that every company will
now be technological. Otherwise it will have
no place on the world stage.

For the next year or two, some leading
trends are emerging:

Cloud infrastructure - everyone is
already there and you need to think about
their protection

+ Cybersecurity - no one is secure, and
data is constantly leaking from small and large

FORECASTS

TEODWA LLUMKOB E U3MbAHUTEAEH OVPEKTOP HA ATEHLIMATA 3A PA3BUTUE
HA MPOOAXBUTE OUT2BOUND

TEOFIL SHIKOV IS THE EXECUTIVE DIRECTOR OF THE SALES DEVELOPMENT
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Teofil Shikov: Every company will be technological

companies

+ Remote work - there will be hybrid
models in which each employee will decide
whether to work from home or at the office.
Large companies do not want to risk the
health of their most valuable resource and do
everything possible to create the workplace
of the future as a mix between the comfort
of home and the social environment in the
office.

We will see a growing increase in the
application of artificial intelligence, which
will subtly become a part of our lives. The
threats and benefits go hand in hand and

directives and regulations for its use are yet to
be established.

In partnership with Out2Bound and
BAIT we made a report on the state of IT
sales. It showed that in the conditions of
COVID-19 in our country the IT sector
is growing. 75% of IT companies that sell
their own product report revenue growth in
2020. There is only a limited loss of clients.
Europe and North America are emerging as
our main foreign markets. Western Europe is
a key region for finding new business. Most
companies look to the future with a positive
attitude.

23



 [TPOTHO3N -

24

Pymen Ioan0unoB: BopBum kom
(URUMAAHA, HO U couuaAna ukotomuka

PYMEH IMbAbBMHOB E MKOHOMUCT U QUHAHCICT

RUMEN GALABINOV IS AN ECONOMIST AND FINANCIER

C naBausanemo Ha pobomu uskycmBen unmeaekm
mexHoAozUUme we npogbakam ga ,usskgam® paGomuu
mecma. Inegax Bugeo om 3aBog 3a aBmomo6uau, 8 kotimo
Bcuuko e ,8 ppueme” Ha po6omu. YnpaBaenuemo cmaBa
gucmaHuuoHHO npes komangua saaa. Po6omume pa6omsam
Ha MbMHO, ocBemaeHuemO e NyCHAMO CaMo 3a ga ce 3acHe-
Me Mamepuaabm. Texnoaozuunama peBoalouus Beue e 8
x0g, yckopena om nangemusma. 3amoBa xopama we mps6-
Ba ga ce kBaaupuuupam u npekBasupuuupam cpo6pasno
Hy’kgume om pabomua prka, koumo we ce omBapsam. Bop-
Bum kem Bupmyasno Bpeme, 8 koemo meguuunama u dap-
Mauusma, Hapeg ¢ eackmpomoGuanocmma 8 pasauunume 1
acnekmu, cpwo we noayuam yckopeno pasBumue. Vinmep-
Hem zuzanmume we uMam augepcka poas.

[TocmkoBug ukonomukama we e Bucokomexnoaozuuna
u gueumasta. ToBa o3nauaBa, ue we mps66a ga ce pasBuBa
napaseAHo ¢ Hes u couuasHama ukonomuka, msi kamo ne
Bcuuku xopa ca B cbcmosnue ga ,8a93am® 8 HoBama peaa-
HOoCcm u ga ce aganmupam. 3amoBa u 6asoBusm goxog He
e cmpawno nonsmue. B Vicnanus Beuve ca 20 BpBeau - naa-
wam, HO He Ha Bcuuku, u He GesycaoBuo. ITpaBu ce ekene-
puMenm 6a308 goxog nog ycaoBue, a nocae ce cbsgaBam u
HaUUOHAAHU NpOzZpamu.

Maakume cmpanu kamo Bbacapus mpsa6Ba ga cme ak-
muBxu u ampakmuBuu 8 npuBauvyanemo Ha unBecmuuuu,
uHaue MeXHOAOZUMHUME 2UzaHmu we Hu 3a06ukoasm. Ako
ce pokycupame ga npaBum ¢apoBe u muezauu sa aBmomo-
Guau, caeg Hskos eoguna we cme usnycHaau Bucokama
mexHoAO2UuHA BbaHa, koemo we Hu nozy6u. Vmame chwo
HaAuueH nomeHuuaa 3a pasBumuemo Ha papmauusima u Ma-
WUHOCMPOeHemo.

3a ga ce opuenmupame no-go6pe ,Hakpge®, neka Buu-
MameaHo yemeM knueama ,,COVID-19: The Great Reset”,
Hanucana om Kaayc I118a6, cpsgamea u ppkoBogumena na
CBemoBuus ukonomuuecku $popym 8 HaBoc, B craBmop-

cmBo ¢ pymypucma Tuepu Maape.
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Rumen Galabinov: We are moving towards

a digital but also a social economy

With the advent of artificially intelligent
robots, technology will continue to "eat"
jobs. T watched a video from a car factory
where everything is in the "hands" of robots.
The control is done remotely through
the control room. The robots work in the
dark, the lighting is turned on only to film
the material. The technological revolution
is already underway, accelerated by the
pandemic. Therefore, people will have to
qualify and retrain according to the labor
needs that will open up. We are moving
towards a virtual time in which medicine and
pharmacy, along with electromobility in its

various aspects, will also receive accelerated
development. Internet giants will have a
leading role.

The post-COVID economy will be high-
tech and digital. This means that the social
economy will have to develop in parallel
with it, as not all people are able to "enter"
the new reality and adapt. That is why basic
income is not a scary concept. It has already
been introduced in Spain - they pay, but
not to everyone, and not unconditionally. A
conditional basic income experiment is being
done, and then national programs are created.

Small countries like Bulgaria must be

active and attractive in attracting investment,
otherwise the technology giants will surround
us. If we focus on making headlights and
turn signals for cars, in a few years we will
miss the high technological wave, which
will ruin us. We also have potential for the
development of pharmacy and mechanical
engineering.

To get a better idea of where to go, let's
read carefully the book "COVID-19: The
Great Reset", written by Klaus Schwab,
founder and leader of the World Economic
Forum in Davos, co-authored with futurist
Thierry Malreux.
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[Ipo¢. gu [enka ITempoBa; [Ta cpymum

cmenama Ha Olopokpauusama

IMogkpenama 3a naykama u usoBauuume 68
Boazapust e camo Ha gymu, 3awiomo npegaoku
Au ce ucmuncku usoBamuBen npogykm, o6uk-
HOBero moit He ce ouersiBa no gocmotiicmBo.
B VMicmumyma no mukpoGuoaozust umame 20p-
yuB onum. Hue cpaBrumeano 6spso yensxme
ga paspabomum npomomun Ha Bakcuna cpewy
COVID19, kosmo e npomeunoBa, kancyaupasa
8 aunugnu sanouacmuuu. Hetinomo ¢unancu-
pare 3anouHa ¢ nuaomen npoekm kem Vncmu-
myma ,JTacmpop“ 8 ITapwk. HanpaBuxme u
npoekm kv Qong ,Hayunu uscaegBarus®,
HO Mol He noAyuu ogobpetue npu nspBomo
kaacupate u ce okasa cpeg pesepBume. Bnocaeg-
cmBue Baese B cnucnka 3a punancupane, Ho Glo-
pokpamuunu npeuku npogsakaBam ga 6aBsm
¢uHarcupatemo Ha npoekmume. Vnmepecen
MOMeHM e, Ye cpeg Hat-Bucoko ouenenume npo-
ekmu He e npoekm 3a Gbazapcka Bakcuna uau ae-
kapcmBo, a "Kpusama ¢ COVID-9 u 6pgewemo
Ha AuGepasnogemokpamuunume koncmumy-
UUOHHU Mogeau".

Hamepenuemo ga cesgagem Bakcuna cpeuipa
paBrogywuemo Ha uscmumyuuume. He xpa-
HuM ualosust, ue Boazapusa mMoke ga uma Gbpsu-
Hama uAu $UHAHCUpaHemO, 3ageAsHO om dap-
MaueBmuynume euzanmu, koumo paspabomuxa
Bakcunu, HO Hawama gbpkaBa He we ga gage
gopu u Maapk maacpk 3a moBa. Benpeku Bcuuko
Beue pasnonazame ¢ npomomun Ha Bakcusama
u caeg gokasBane Ha HecoBume kauecmBa, 6u
Guao gobpe ga Grgem nogkpenenu om GusHeca.
Ho 6usnecbm 8 Boazapust uma oepanuuenu Bps-
mokHocmu, a gsprkaBama nposBaBa pesepBupa-

HOCI.

ITpomsnama, Ha kosmo nangemusima cmasa
kamaausamop, usuckBa ga ce 06bpHe Hyknomo
Brumanue Ha Bpsskama ,Hayka - Gusec”. Ho
myk nak cme 8 omazeocan kppe - pupmume ce
Hykgaam om cmumyau ga nogkpensm uxoBa-
uuume, paspabomBanu om HayuHUMe OpeaHu3a-
uuy, a Beacapust ocmaBa Ha nocaegro msiemo 6
EC no npouenm om BBIT, sageas 3a naykama.
OdBen Bcuuko gpyeo, Huckomo sanawiate Ha
yuenume om BAH ne Bewae go6po Gbgetue 3a
naykama y nac. Maagume, koumo mppestm Ha-
Y4Ha peaausauust, npocmo samMusaBam Ha 3anag.

JKuBeem 8 gunamuuHomo Bpeme Ha mexHO-
aozuu u unoBauuu. I ako Gbazapckama nayka ne
ce pusBuBa, cmpasama e ofpeueHa Ha Usocma-
Bane. Ako naucmuna e nykna Bucoka nayuna
ekenepmusa, mo mpsBa ga ce ocueypu u cepu-
03HO ¢unancupane. Ho 3a ga moke naykama ga
mpbzHe koM Bp3x0g, mpa6Ba nxpBo ga cpymum
cmenama Ha Glopokpauusima u Ha OzpaHuYeHO-
MmO MucA€He.

Blopokpauusma e naBesknge. 3akonpm 3a
obwecmBenume nopsuku e 6uy 3a BAH, no npo-
Gaembm ¢ ocBobokgaBanemo Ha Haykama om
mesu mpomaBu u ockengaBawu npouegypu oc-
maBa Hepewen. ITpouegypama aatcupa yuacmu-
emo Ha eoreMu mbpeoBuy, koumo yBeauuaBam
uenume. Taka, om egna cmpana, zy6um 6AU30 20-
guna Bpewme 3a gocmaBka, om gpyea - cMe AuleHU
om epBkaBocm ga nokpuem Hykgume om mMame-
puaau 3a paboma, kamo csweBpemerHo xapuum
noBeue cpegemBa, omkoakomo ako gupekmuo
cu nopruame om pupmama npousBogumen. @

MPO®. OH NEHKA METPOBA E AVPEKTOP HA
NHCTUTYTA MO MUKPOBVOAOI A MNPV BAH

PROF. PENKA PETROVA IS THE DIRECTOR OF THE
INSTITUTE OF MICROBIOLOGY AT THE BULGARIAN
ACADEMY OF SCIENCES

Prof. Penka Petrova: Let's tear down the wall of bureaucracy

Support for science and innovation in Bulgaria
is only in words, because if a truly innovative
product is offered, it is usually not appreciated.
At the Institute of Microbiology we have bitter
experience. We were relatively quick to develop a
prototype vaccine against COVID-19, which is
a protein encapsulated in lipid nanoparticles. Its
funding began with a pilot project at the Institut
Pasteur in Paris. We also made a project to the
Scientific Research Fund, but it did not receive
approval in the first ranking and was among the
reserves. It subsequently entered the funding
list, but bureaucratic hurdles continue to delay
project funding. An interesting point is that
among the highest rated projects is not a project
for a Bulgarian vaccine or medicine, but "The
crisis with COVID-19 and the future of liberal
democratic constitutional models."

The intention to create a vaccine was met
with indifference by the institutions. We do not

entertain the illusion that Bulgaria may have the
speed or funding set aside by the pharmaceutical
giants that have developed vaccines, but our
government will not lend even a small boost to
this. Nevertheless, we already have a prototype
of the vaccine and after proving its properties,
it would be good to be supported by the
business. But business in Bulgaria has limited
opportunities, and the government is showing
reservation.

The change that the pandemic has catalyzed
requires the necessary attention to be paid to
the science-business relationship. But here we
are again in a vicious circle - companies need
incentives to support innovations developed by
scientific organizations, and Bulgaria remains
last in the EU in terms of percentage of GDP
allocated to science. Among other things, the low
salary of scientists from the BAS does not portend
a good future for science in our country. Young

people seeking scientific realization simply go to
the West.

We live in a dynamic time of technology and
innovation. And if Bulgarian science does not
develop, the country is doomed to lag behind.
If high scientific expertise is really needed, then
serious funding must be provided. But for science
to rise, we must first break down the wall of
bureaucracy and limited thinking,

Bureaucracy is everywhere. The Public
Procurement Law is a scourge for the BAS, but the
problem of freeing science from these cumbersome
and costly procedures remains unresolved. The
procedure facilitates the participation of large
retailers, which increase prices. Thus, on the one
hand, we lose almost a year of delivery time,
on the other - we are deprived of the flexibility
to cover the needs for materials for work, while
spending more money than if we order directly
from the manufacturer. ®
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34 kpunmoBasymu

# Tamsnua SIBaweBa

Bcuuko meue, Bcuuko ce npomens. B gnewinomo Bpeme
Ha Bce no-yckopaBawa ce uuppoBusauus moBa ¢ owe no-zo-
AsgMa cuaa Baku 3a napume u unBecmuuuume. Om 2009 .
HacaM Ha nasapa ce nossBu Ho8 ¢penomen - kpunmoBasymu-
me. bumkotin e nppBama kpunmupana Baayma, aancupana
om uoBek uau zpyna, nosnama nog nceBgonuma Camowu
Hakamomo. OmmoeaBa nacam ¢ onpegeaena gunamuka
pacme kakmo 6posm Ha kpunmoBaaymume, maka u msx-
Hama ueta. Vkonomuueckusm cnag sapagu COVID-19 na-
couBa Bcee noBeue unBecmumopu kem Mogeprama Bpana na
kpunmomanusma ¢ uea sawuma om undpaauusma u kamo
cpegemBo 3a eenepupane Ha Bucoku neuaabu. Eguu kasBam,

ye kpunmoBaaymume ca 6pgewiemo u koakomo no-pano
ce Bkalouuw, moakoBa no-go6pe. Hpyeu ca kamezopuunu,
ue moBa e ¢unancoBa nupamuga, kosmo we pyxne, uau
kaacuuecku 6aaon, kotimo we ce cnyka. Tesu, koumo cmo-
sm Hacmpana om kpunmoeydopusima, ce ycnokosiBam, ue
Bceku, kotimo ce ocBo6okgaBa om maksB akmuB, mbpcu
no-zoasm eaynak, Ha kozomo ga npogage. Onesu, koumo
ca enmycuasupadu om ,HoBomo 3aamo“, mBbpgsm, ue
2aynak e Beeku, kotimo cmou nacmpana om moBa unBec-
muuuonHo yoekuwe. VI neka Beeku mupeu cam 3a cebe cu
ucmunama, gokamo Gbgewemo egun gen He nokake kot
kpuB, kot npaB.

Tosu Mmamepuaa He e npenopbka 3a unBecmuuuonso
pewenue, a e camo cOabcpk Ha eaeguu mouku.

- Bawemo kpamko onpegeaenue - wo e
mo kpunmoBaayma?

- L. L. Ilpegnouumam onpegeseHuemo
kpunmoakmuBu, sawomo me HaMa ga cma-
Ham Baaymu kamo eBpomo u goaapa. lenama
um He ce gBwku kamo Baayma B8 cpaBrumen-
HO cmabuaHu zpaHuuy, a kamo akuus, kosmo
Moke MHO20 cuaHO ga nocksnBa uau ga naga,
m. e. me ca $puHancoBu UHCMpPyMeHMU ¢ MHOZO
2oaemu uenoBu gBuwkenua no Besko Bpeme nHa
geHoHowuemo 6e3 nouuBen geH.

- B. M. IlpegcmaBasBa gueumasen ak-
muB, kotimo onocpegemBa pasmsna Ha cmoii-
nocm Mekgy gBe cmpanu u ce cpxpansBa 8
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PA3roBAPSIME
Cc LIBETOCAAB
ITA4YEB, TAABEH
VMHBECTUIIMOHEH
KOHCYATAHT
B ,,EAAHA
TrPEMOUHT
(L1. 11.),
U C PUHAHCUCTA
buceEr MAHOAOB
(b. M.)

nopmdetia, kolimo e Ha nbaHO pasnoaoskenue
eguncmBeHo u camo Ha npumekamenas, kamo
usiaama unpopmauust e kpunmupana, koemo
zapanmupa Bucoka cmenen Ha cugyprocm.

- ITpuBbpskenuk, ckenmuk, npomuBuuk
uau Hamame omHowenue kom kpunmoBa-
Aymume?

- B. M. As com kpaen npuBspkenuk Ha
kpunmoBaaymume u umam MHO2O apeyMeHmu
B8 nogkpena Ha masu cBos nosuuus. Hewama
ca MHOzO gbAGOKU, apzymeHmMuUme MU uUMam
ucmopuuecko-puarocopcko-punancoBo-ukono-
muuecku xapakmep. Bumkoiin nokasa npakmu-
vecku kak e Bpsmokno dynkuuonupanemo na

ITpabusama

geuenmpaausupasume cucmemu ¢ Bucoka cme-
neH Ha cuzypHocm u BmeteHa cnpaBegauBocm.

- I1. II. TTpuBbpkenuk com Ha Besko cpeg-
cmBo 3a pasnaawiane, koemo nosBoasBa ga
ce cBaasim pasxogume u ga ce ocswecmBsBa
muzHoBeno. Ckenmuk cbm, ue Gumkotin we 3a-
MeHU goaapa uau eBpomo, u cbM npomuBruk
Ha moBa ekcnaosuBro nokauBane Ha uenama,
sawomo cnykBanemo Ha egun punancoB Gason
Bunazu uma ompakenue Bopxy ukonomukama
u npekaaeno MHO20 xopa ce okasBa, e ca sazy-
Guau cnecmsiBaHusima cu.

- Ha 6asama na kakBo opopmuxme cBoe-
mo omuoweHue?

- [I. II. Ha 6asama na 6asonume, koumo
cbM Buskgaa ga ce popmupam u ga ce cnykBam
- mexHoaozuuHume akuuu npes 2000 e. uau 6ba-
zapckusim $porngoB nasap npes 2008 2. Cpeg msix
umawe npekaseHo MHO2O HEAOZUYHU CAYYaU.

- B. M. Ha 6asa onuma u npoyuBanusma
Mu. A3 umam Hag 30-coguwen onum Ha u-
HancoBume nasapu u cpM npsk yuacmuuk na
nakoako 21n06aaHu $punancoBo-ukonomuuecku
kpusu. B ocrnoBama na Bcska egna e npeko-
MepHama ueHmpaausauust u npekomepHomo
npucbcmBue Ha gbpkaBama 8 cmonanckume
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H4 UZpama ce npoMeram ckopocmo

npouecu. ToBa e noBeue om akmyaana mema
8 momenma. Beskonmpoanomo neuamane Ha
napu e egHo om Hat-HampanyuBume nposi8-
A€HUSL.

- KakBo e macmomo na kpunmoBaay-
mume cnpsaMo ocmaHasume QuHancoBu
uHCmMpyMeHmu?

- b. M. B Momenma e He3HauumeAHO, HO
masu cumyauust ce npomens ckopocmHo.
Camo 8 pamkume Ha caegBawume 3-5 cogunu
we cmadem cBugemeau Ha ¢yHgameHmaaHu
cpbumust. Egno om max we e kanumyaauus-
ma Ha m. Hap. MpaguuuoHHa cucmema. ToBa
e Heus6exkno. Kpakama i ce oepBam om npo-
muBopeuus u gucbarancu. Yucma dusuka u
Mamemamuka.

- II. II. Te ca cuano cnekyramuBen un-
cmpymenm. [TosgpaBsBam mesu xopa, koumo
npaBsm napu npu makaBa cnekyaauus u um
noskeaaBam ga zu sanasBam npu Beeku cnag. Ho
npaBusama Ha uzpama ce NPOMEHSM - 20AeMU-
me unBecmuuuontu 6anku Beue ca BpBacuenu
8 Hes.

- Ilenama Ha nal-nonyaspnama kpun-
moBaayma - Gumkoiina, ¢ usBecmnu kose-
Ganus npogpakaBa ga uynu pekopgu. Vima

Au maBan?

- B. M. O, ne, pasbupa ce. ITpozrosu npa-
Bsim camo Heonumuume mbpeoBuu. Onumuu-
me npuemam Hewama makuBa, kakBumo ca, u
msbpeyBam.

- L. II. Bwkgam ouakBanust uenama na
Gumkouna ga cmuene 200 000 goaapa go kpas
Ha zoguHama, 3awomo Bce noBeve uncmumy-
uuoHaaHu unBecmumopu Baaeam napu. Ipu-
Mepbm ¢ Tesla u unBecmuuuama om 1.5 mapg.
goaapa wie noBaeue owe noBeue kopnopamuB-
Hu kanumaau kem 6umkouin. Toaemume unBec-
muuuonHu Ganku HaBausam 3gpaBo Ha mosu
nasap u ckopo Bcuuku we 6pgem yBepenu, ue
HMa NO-gOGPO MSICMO 32 CbXpaHeHUe Ha Na-
pume. Mapkemune mMawunama Beve paGomu.
3a maBan Ha ueHama we 208opum, kozamo
mesu Napu 3anOYHam ga UsAusam om nasapa Ha
kpunmoakmuBu.

- Kak 2aegame na auncama Ha pezyaauuu?

- b. M. Camama geuenmpaausupaHa cuc-
mema uma moakoBa Bpmpewno npucbwu
pezynauuu, ue eguHcmBenomo Hewo, koemo
e HeobxoguMo, € xopama ga ce 0bpasoBam no
memama. HagsoprHume opeanu mpaguuuosHo
Mozam ga HanpaBsm camo egxo, koemo Mozam

Hat-gobpe - nskakBa Geas.

- II. II. Pezynauuu we uma, kozamo cpeg-
Husm uHBecmumop peaausupa saeyou. Toasma
kopekuug na uenama we osnauaBa Bce noBeue
xopa u komnanuu, koumo ca kynuau ckeno u
ca omueau 3azy6u. ToBa we 3acuau namucka 3a
pezyrauuu.

- KakBo npegBuskgame ga e 6pgewiemo
Ha kpunmoBasymume?

- II. 1. Kumati He ¢ eguncmBenama cmpa-
Ha ¢ mecmoBe Ha eackmponHa Baayma. Owe
gecemuHa ueHmpaaHu Ganku umam nusom-
Hu npozpamu 3a usnoasBane Ha eaekmponna
Baayma. ToBa we 6pgam kpunmoBaaymume.
Bumkotin u ocmanaaume we mps6Ba ga cu
Hamepam cBos HUwa - gaau camo kamo cpeg-
cmBo 3a mpancakuuu uau 3a usBecmuuuu. Te
we mpsg6Ba ga ce NpoMeHsM, 3aWOMO HAMA
Bunaeu ga ocmanam cynep cnekyaamuBru un-
cmpyMeHmu 6e3 pezyaauuu.

- B. M. A6coalomno nosumuBen cbMm 3a Gb-
gewemo Ha kpunmomo. To e ¢pyngamenmaatia
neoGxogumocm. Bee noBeue u noBeue ymBop-
geHu umeHa 3anouBam ga npuemam HoBama
peaatocm. 3a Z nokoaenuemo moBa omgaBra
e peaanocmma. @
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Cryptocurrency

NEW MANIA HAS
TAKEN OVER THE
WORLD.
DIGITAL GOLD OR
ANOTHER BUBBLE...

4 Tatyana Yavasheva

Everything  flows,  everything
changes. In today's age of accelerating |
digitalization, this is even more true of -/
money and investment. Since 2009, a |3
new phenomenon has appeared on the - | |2
market - cryptocurrencies. Bitcoin is '
the first encrypted currency launched
by the person or group known under
the pseudonym Satoshi Nakamoto. =%
Since then, both the number of =%
cryptocurrencies and their price have
grown with a definite dynamic. The
economic downturn due to COVID-19
is directing more and more investors
to the modern wave of cryptomania in
order to protect against inflation and as
a means to generate high profits. Some
say that cryptocurrencies are the future
and the sooner you include them, the
better. Others are adamant that this is a
financial pyramid that will collapse, or
a classic bubble that will burst. Those
who stay away from crypto-euphoria
are reassured that anyone who gets rid
of such an asset is looking for a bigger
fool to sell to. Those who are enthusiastic
about the "new gold" say that anyone
who stays away from this investment
haven is a fool. And let each seek the
truth for himself, until the future one day
shows who is wrong and who is right.

This  material is not a
recommendation for an investment
decision, but only a clash of viewpoints.
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The rules of the game are changing abruptly

WE ARE TALKING TO TSVETOSLAV TSACHEV, CHIEF INVESTMENT
CONSULTANT AT ELANA TRADING (Ts. TS.), AND FINANCIER
Biser MaNoLov (B. M.)

- Your short definition - what is a
cryptocurrency?

- Ts. Ts. I prefer the definition of cryptoassets
because they will not become currencies like the
euro and the dollar. Their price does not move as a
currency within relatively stable limits, but as a stock
that can rise or fall very much, i.e. they are financial
instruments with very large price movements at any
time of the day without a day off.

- B. M. It is a digital asset that mediates the
exchange of value between two parties and is stored
in a wallet that is fully available only to the holder
and all information is encrypted, which ensures a
high degree of security.

- Are you a supporter, skeptic, opponent or
ambivalent with regard to cryptocurrencies?

- B. M. I am an outspoken supporter of
cryptocurrencies and I have many arguments in
support of this position. Things are very deep, my
arguments have a historical-philosophical-financial-
economic character. Bitcoin has shown practically
how the functioning of a decentralized system with
a high degree of security and imputed justice is
possible.

- Ts. Ts. I am a supporter of any means of
payment that allows costs to be reduced and
transactions to be made instantly. I am skeptical
that bitcoin will replace the dollar or the euro, and
I am opposed to this explosive rise in price, because
the bursting of a financial bubble always has an
impact on the economy and too many people find
themselves losing their savings.

- On the basis of what did you form your
attitude?

- Ts. Ts. Based on the bubbles I have seen
forming and bursting - technology stocks in 2000 or
the Bulgarian stock market in 2008. There were too
many illogical cases among them.

- B. M. Based on my experience and research.
I have over 30 years of experience in the financial
markets and am a direct participant in several
global financial and economic crises. At the heart
of each is the excessive centralization and excessive
presence of the state in economic processes. This is
a very pressing issue at the moment. Uncontrolled
printing of money is one of the most intrusive
manifestations.

- What is the place of cryptocurrencies
compared to other financial instruments?

- B. M. It is currently insignificant, but this
situation is changing rapidly. Just within the next
35 years we will witness fundamental events. One

of them will be the capitulation of the so-called
traditional system. This is inevitable. Its legs are
crumbling due to contradictions and imbalances.
It's pure physics and mathematics.

- Ts. Ts. They are a highly speculative tool. I
congratulate those people who make money on
such speculation and wish them to keep it in case of
any decline. But the rules of the game are changing -
big investment banks are already involved in it.

- The price of the most popular
cryptocurrency- bitcoin, with some fluctuations
continues to break records. Is there a ceiling?

- B. M. Oh, no, of course. Only inexperienced
traders make predictions. Experienced people accept
things as they are, and trade.

- Ts. Ts. I see the price of bitcoin expected to
reach $ 200,000 by the end of the year, because
more and more institutional investors are investing
money. The Tesla example and the $ 1.5 billion
investment will draw even more corporate capital
into bitcoin. The big investment banks are entering
this market firmly and soon we will all be convinced
that there is no better place to store money. The
marketing machine is already working. We will talk
about a price ceiling when this money starts to leave
the cryptocurrency market.

- How do you view the lack of regulations?

- B. M. The decentralized system itself has
so many intrinsic regulations that the only thing
needed is for people to be educated on the subject.
Supervisors can traditionally do only one thing,
which they do best - cause trouble.

-Ts. Ts. There will be regulations when the average
investor makes losses. A large price adjustment will
mean more and more people and companies that
have bought expensively and reported losses. This
will increase the pressure for regulations.

- What do you envisage for the future of
cryptocurrencies?

- Ts. Ts. China is not the only country with e-
currency tests. Another dozen central banks have
pilot programs for the use of e-currency. These
will be cryptocurrencies. Bitcoin and others will
have to find their niche - whether only as a means
of transactions or investment. They will have to
change, because they will not always be super
speculative instruments without regulations.

- B. M. I am absolutely positive about the future
of crypto. It is a fundamental necessity. More and
more established names are beginning to accept the
new reality. For generation Z, this has long been a

reality. @
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KAKBO KA3BAT
MUANAPIEPUTE THBECTUTOPU

What Billionarre Investors Are Saying

Ioaapume ca Baaymama na musasomo. bumkotn e Baaymama
Ha 6pgewemo. ToBa, koemo nHabalogaBame ceza, e 2a06aatuAmM
aHmMpoNoAceuYeH npexog om goaapu kom Gumkoin. Tnegattku

moBa, a3 npogeakaBam ga kynyBam noBeue u noBeue.

Tum Hpeiinbp, 1,1 MApg. goaapa HemHa cmoiiHOCM
Ha uBecmuuuume my 8 kpunmoBaayma
Dollars are the currency of the past. Bitcoin is the currency
of the future. What we are seeing now is the global
anthropological transition from dollars to bitcoin. Seeing this,
continue to be a HODLer and a BUYMOREer:

Tim Draper, Est. cryptocurrency
net worth: $1.1 billion

& Wikipedia

As cpm noggpwrkuuk Ha Gumkotin. Mucas, ue
Gumkotinbm HaucmuHa e Ha nbm ga noayuu wupoko
npuemate om uHaHCUCMUMeE MPaguuUOHaAUCMU.

Vaon Mnck, co6ecmBenuk na SpaceX u

I am a supporter of bitcoin. I think bitcoin is really on
the verge of getting broad acceptance by conventional
finance people,

Elon Musk, founder of
SpaceX and CEO of Tesla Inc.

d

Bumkoiin e Gesnoaesna 3a6ayga u ompoBa 3a nabxoBe
Ha kBagpam. HapacmBawama uena cp3gaBa noBeue
kynyBauu, xopama cu mucasam ,,Ipa68a ga Basasa 6
moBa“ u e no-go6pe, ako ne 20 pasbupam. Ako He

20 pasbupame, we ce BpanyBame MHOZ0 noBeue,
omkoakomo ako 20 pasbupame.

Yopbu bpdpem, 2araBen usnbanumesen

Bitcoin is a worthless delusion and rat poison squared.
A rising price does create more buyers and people think
T've gotta get in on this' and it's better if they don't
understand it. If you don't understand it you get much
more excited than if you understand it.

Warren Buffett, chairman and
CEO of Berkshire Hathaway

B markcubancompanies.com

Bananume ca no-go6po cpegemBo 3a pasmsna om
6umkotin. Bananbm uma noBeue noaesnocm, kaauam
e ueHHO xpanumeato BewecmBo 3a Beeku woBek nHa
naasemama, Ho gokamo xopama npuemam Gumkotn
kamo uu¢poBa Bepcus na snamomo, 8 neeo moke ga ce
unBecmupa.

Bananas are a better medium of exchange than Bitcoin.
A banana has more utility, potassium is a valuable
nutrient to every person on the planet, but as long

as people accept BTC as a digital version of gold, it’s
investable.

Mark Cuban,

an American billionaire



YOUR PREFERRED PARTNER FOR CONTAINERIZED CARGO IN BULGARIA

75% growth in cumulative traffic for the last 5 years
12 % growth in the container traffic in 2020

BMF Port Burgas is a private port operator of Port Terminal
“Burgas East II” and Port Terminal “Burgas West” - parts of
national public Port Burgas.

WWW.NAVBUL-PORTBURGAS.COM

The Container Terminal of BMF Port Burgas marks an impressive
development in the last few years. Infrastructural renovation,
equipment modernization and operational optimization
welcome new cargo flows to the Burgas Port
Complex. Service efficiency and commercial
flexibility make BMF Port Burgas a preferred
partner for the containerized cargo in Bulgaria.

WWW.ACTBURGAS.BG
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B'bJ'II'APCKA ArEHLINA
3AU ECTMLHA

PE3 2020 I'. CA
CEPTUQUIIMPAHU
MMPOEKTU HA
CTOMHOCT HAQ 1
MUAMAPI AEBA,
KOETO E PEKOPJ 3A
MOCAEIOHMUTE 6 TOOUHU

[becmuuuu
no Bpeme Ha

[NOBAAHA KPJS

ITpes 2020 2. Boacapcka azenuus 3a unBec-
muuuu (BAV) e useomBuaa noaokumeanu
cmanoBuwa u MunucmepcmBo Ha ukono-
mukama (M) e cepmuduuupaso no 3akona
3a HacppuaBane Ha unBecmuuuume (3HI) 34
npoekma (28 npoekma 3a kaac A, 5 npoekma
3a kaac b u 1 npuopumemen npoekm). Te ca
¢ naaHupad obw, obeM Ha unBecmuuuume
8 pasmep Ha 1009.13 man. 4B., kamo me we
paskpuam 6auso 4500 HoBu pabomuu mec-
ma. [Tpoekmume, koumo we ce peaausupam
8 naceaenu mecma usbpH cmoauuama, Bkalo-
yumeano 8 mpu o6wunu ¢ 6e3spabomuua Hag
cpegHama 3a cmpaHama, ca 24 om Bcuuku 34
npoekma. IToroBunama om msx - 17, ca 8
chepama Ha BucokomexHoroeuuHume NpoOUs-
BogcmBa u yeayeu. Qakmbm, ue 7 om npoek-
mume ca 3a paswupenue Ha cpuiecmByBawu
npousBogemBa u ycayeu, cBugemeacmBa 3a
goBepuemo Ha unBecmumopume 8 cmabua-
Hocmma u npegBugumocmma Ha GusHec cpe-
gama, gopu 8 ycaoBusama Ha eanobaana kpusa.
HesaBucumo om 3a6aBsnemo Ha unBecmu-

32

UUOHHUME npouecu B cmpanama nopagu
naHgeMusima, He € Haauue omauB Ha unme-
pec kom BpsmoskHocmume 3a unBecmupase,
nHanpomuB, unBecmuuuume u naanupatama
saemocm ¢ npoekmume om 2020 . nagBuwa-
Bam 6auso gBa npmu mesu no npoekmume
om 2019 2. Hewo noBeue, npes 2020 20guna
BAVI omueme ycmouuuB unBecmuuuonen
unmepec u Bbnpeku kpusama ca Haauue pegu-
ua usBecmuuuonHu 3anumBaHus.
VnBecmuuuume ca 8 cekmopume 3gpa-
BeonasBane, unpopmMauuOHHU meXHOAOUU,
ckaagupane u cpxpangBane na moBapu, aB-
momobuaocmpoene, yeayeu u gp. Cepmu-
¢uuupanume npoekmu npegBukgam u pas-
wupsBane Ha cpwecmByBawiama getinocm,
usepakgane Ha npegnpusmus u 3aBogu,
cp3gaBae Ha ueHmBP 3a ycayeu, usepakgane
Ha AceucmuuHu uenmpoBe Ha Gbazapcku u
mekgynapoghu komnanuu. Haauue e u men-
genuus 3a omkpuBane Ha HoBu AeueGHU 3a8e-
genust, kamo 8 BAV ce paseaeskgam nskoako
nomeHuuasnu unBecmuuuonnu npoekma 8

mosu cekmop.

IMannume Ha BHE 3a npekume uyskgec-
mpantu unBecmuuuu (ITYV) B cmpanama 3a
siHyapu - gekemBpu 2020 2. gonsaBam kapmu-
Hama 3a unmepeca kem Bpacapus om cmpa-
Ha Ha yykgecmpansume unBecmumopu. 3a
nepuoga ITYV ca noaokumeanu 8 pasmep
Ha 561.7 man. eBpo (0.9% om BBIT). Hau-
zoaeMume HemHU nomouu no npeku unBec-
muuuu B8 cmpaHama 3a suyapu - gekemBpu
2020 2. ca om ABcmpus (303.1 man. eBpo),
Tepmanus (294.5 man. eBpo) u IBetiuapus
(207.2 man. eBpo).

3a nocmostHed uHBecmuuuoHeH UHmMepec
kom Boazapus zoBopsm pesyamamume, no-
cmueHamu om Havaaomo Ha 2021 2. Munuc-
mppbm Ha ukonomukama Abuesap BopucoB
e nognucaa 7 cepmudukama 3a unBecmuuuu
no pega Ha 3HVI na obwa cmotiHocm Hag
176 man.48., koumo we paskpusm 514 noBu
pabomuu mecma. VI cegemme npoekma ca
usBpH cmoauuama, kamo mpu om msx ce
ocpwecmBsBam 658 Bucokomexnoaoeuunu



npousBogcmBa u yeayeu.

[TepBusm nognucan cepmupukam 3a
2oguHama e 3a unBecmuuusma kaac A Ha
»TuBeke® OOII 3a unBecmuuuonen npoekm
wVsepaskgane na npousBogemBena ckaagoBa
Gasa u paswupsBane Ha npousBogcmBenus
kanauumem®, kotimo we ce peaausupa 8 Byp-
2ac. TIpegBuskga ce paskpuBanemo na 25 pa-
Gomnuu Mecma. Pasmeppm Ha unBecmuuusma
Bp3ausa Ha 4 MaH. AB.

Bmopusm npoekm, kotimo noayuaBa
cepmupukam 3a unBecmuuus kaac A, e 3a
s Ipegnpusmue 3a onakoBku 3a xpanumea-
no-BkycoBama npomuwaenocm® 8 DBypeac
na ,,Cugopenko Qygmex“ EOOI u ,,Cugo-
unBecm® EOOL. TTpegBuskga ce cmpoumen-
cmBo na HOBu npousBogcmBenu xasema,
ckaagoBe u oducu, sakynyBane Ha gonmba-
HumeaHo npousBogecmBeno o6opygBane u
cneuuaausupanu copmyepu 3a npogakou u
ynpaBaenue Ha ckaagoBu naauunocmu. Pas-
Mepbm Ha uHBecmuuusima Bs3au3a na Hag 10
maH. A8. u npegBukga ga 6pgam omkpumu
10 noBu paGomuu Mecma.

Cepmudukam kaac A noayuu u unBec-
muuuoHHusm npoekm Ha YMBAA ,JleBa
Mapus“ EOOQ u ,,CB8ema Codust Guagune®
EOOQ - ,HoB kopnyc kem cpuiecmByBawia
cepaga Ha YMBAA ,J1eBa Mapusa®, koumo we
ce peaausupa 8 Bypeac. Pasmeppm Ha unBec-
muuusma Bp3ausa Ha 25 MaH. 8. u we 6bgam

-

paskpumu 332 noBu pabomnu Mecma.

YemBspmusim cepmudukam kaac A e 3a
»2Ame ITaacm® OOJI 3a unBecmuuuonnus
npoekm 3a paswupenue Ha cpuiecmByBawo
npousBogemBo upes uszpaskgane Ha HOB 3a-
Bog na HoBa naowagka 3a npousBogcmBo Ha
neyamHu U AaMuHupanu ¢oaua u onakoBku
8 Cmapa 3acopa. ITpogykuusima na npegnpu-
smuemo e npegHasHaueHa OCHOBHO 3a xpa-
HumeaHo-BkycoBama u ¢papmaueBmuunama
npomuwaeHocm. VnBecmuuusama e 8 pasmep
Ha Hag 10 Man. AB. u we 6pgam HasHavenu 31
noBu cayskumeau.

Cepmudukam 3a unBecmuuus kaac A no-
Ayvu u unBecmuuuonnusm npoekm na ,Iy-
6uc Brazapus® EOOL, koumo npegBukga
uszpakgaHe Ha mexHOAOzUMHA Gasa 3a Hayu-
HU u3caegBaHUS U UHCMAAAUUS 32 CmMygeHa
kamaaumuuna konBepcus 8 c. Tlo6ega, 06-
wuna Hoana Mumponoaus, o6aacm ITaeBen
- obwuna ¢ Bucoka Gespabomuua. Pasmeppm
Ha unBecmuuusgma e 6au30 7 MAH. AB., we 6b-
gam omkpumu 5 HoBu paGomuu Mecma.

Cepmudukam kaac A e usgagen u 3a
npoekma na ,Baskanpapma-Iynunuua® ATl
Tott npegBuskga cmpoumeacmBomo Ha HOB
npousBogemBen uex ¢ ob6caykBawu cpo-
prkenus u mekgyuexoBu komynukauuu na
mepumopusima Ha ep. Hynnuua, kotimo we
npousBeskga mBppgu gosupanu aekapcmBe-
Hu npogykmu. ITaanupano e kanauumemsm

Ha HoBus uex ga gocmueHe 1 Muauapg ma6-
aemku. Pasmepsm Ha unBecmuuusma Bp3ausa
Ha 66 MaH. A8. [lle 6pgam omkpumu 71 noBu
pabomuu Mecma.

wAeponoauxum® AL noayuu cepmudukam
kaac A 3a unBecmuuuonnug npoekm ,Mo-
gepHusauust Ha npousBogecmBomo Ha a3omHuu
mopoBe u onoasomBopsBane Ha omnageuHa
edepeuss om npousBogemBo®, kotimo npeg-
Buwkga paswupsBane na cpwecmByBawama
gettHocm npu npousBogecmBomo Ha ocHoB-
nume npogykmu u BuegpsBane na cpBpemen-
HO o6opygBane 3a onoasomBopsiBane Ha om-
nagsuna Bucokoenepeutina napa. ITpoekmbm
wie ce ocpwiecmBu B zp. HeBus. IIbacocpouna-
ma konuenuus na gpykecmBomo e 3a nama-
asiBane Ha ,,Bpeaepognust omnedamsk® Bppxy
okoanama cpega u nocmueate Ha 3amBopen
npousBogcmBen uukba. VnBecmuuusgma e 8
pasmep Hag 54 MaH. AB. u we 6bgam omkpu-
mu 40 noBu paGomuu Mecma.

Om HauaaOmMo Ha HacCMOSWAma 2oguHa
ce HabalogaBa npogbakenue Ha noaoskumen-
Hama mengeHuust bpacapust ga ce ymBopsk-
gaBa kamo ampakmuBua unBecmuuuonna
gecmuHauust, Bsnpeku nangemusma. Oc-
HoBHa uea, kosmo cmou npeg Munucmep-
cmBo Ha ukonomukama u BAV/, e go kpas Ha
nbppBama mpemuna Ha 2021 2. cepmuduuu-
panume npoekmu no 3HM ga gocmuznam
600 mMan. A8. @
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N 2020,

PROJECTS WORTH

OVER BGN 1
BILLION HAVE BEEN
CERTIFIED, WHICH IS
A RECORD FOR THE
LAST 6 YEARS

In 2020, Invest Bulgaria Agency (IBA) has
prepared positive opinions and the Ministry
of Economy (MI) has certified under the
Investment Promotion Act (IPA) 34 projects (28
projects for class A, 5 projects for class B and
1 priority project). They have a planned total
volume of investments amounting to BGN
1,009.13 million, and they will create nearly 4,500
new jobs. The projects that will be implemented
in areas outside the capital, including in three
municipalities with unemployment above the
national average, are 24 of all 34 projects. Half of
them - 17, are in the field of high-tech industries
and services. The fact that 7 of the projects are
for the expansion of existing productions and
services testifies to the confidence of investors
in the stability and predictability of the business
environment, even in the conditions of a global
crisis. Despite the slowdown in investment
processes in the country due to the
pandemic, there is no reduction
of interest in investment
opportunities, on
the contrary,
investments
and planned -
employment
with projects
from 2020
exceed nearly twice those of projects from
2019. Moreover, in 2020 IBA reported a stable
investment interest and despite the crisis there are
a number of investment inquiries.

The investments are in the sectors of
healthcare, information technologies, warehouse
and storage of goods services, automotive
manufacturing, services, etc. The certified
projects also envisage expansion of the existing
activity, construction of enterprises and factories,
creation of a service center, construction of
logistics centers of Bulgarian and international
companies. There is also a tendency to open new
medical establishments, as IBA considers several
potential investment projects in this sector.

The BNB data on foreign direct investment
(FDI) in the country for January - December
2020 complete the picture of the interest in
Bulgaria on the part of foreign investors. FDI for
the period was positive, in the amount of EUR
561.7 million (0.9% of GDP). The largest net
flows of direct investment in the country for
January - December 2020 come from Austria
(EUR 303.1 million), Germany (EUR 294.5
million) and Switzerland (EUR 207.2 million).

The results achieved since the beginning of
2021 speak of constant investment interest in
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Bulgaria. The Minister of Economy Lachezar
Borisov has signed 7 investment certificates
under the IPA at a total value of over BGN 176
million, which will create 514 new jobs. All
seven projects are outside the capital, three of
which are implemented in high-tech industries
and services.

The first certificate signed for this year is for
the investment class “A” of “Tivex” OOD for the
“Construction of a production warehouse and
expansion of production capacity” investment
project, which will be implemented in Burgas. It
is supposed to create 25 new jobs. The amount
of the investment amounts to BGN 4 million.
The second project, which

receives a class “A” investment certificate, is for
a “Packaging Company for the Food Industry”
in Burgas of “Sidorenko Foodtech” EOOD
and “Sidoinvest” EOOD. The plan is to build
new production halls, warehouses and offices,
purchase additional production equipment and
specialized software for sales and inventory
management. The investment amounts to over
BGN 10 million and envisages the creation of
10 new jobs.

The investment project of “UMBAL Deva
Maria” EOOD and “Sveta Sofia Building”
EOOD - “New building to the existing
building of UMBAL Deva Maria”, which will
be implemented in Burgas, also received a class
“A” certificate. The amount of the investment
is BGN 25 million and 332 new jobs will be
created.

The fourth class “A” certificate is for “Ate
Plast” OOD for the investment project for
expansion of existing production by building a
new plant on a new site for the production of
printed and laminated films and packaging in
Stara Zagora. The production of the enterprise is
intended mainly for the food and pharmaceutical
industries. The investment amounts to over
BGN 10 million and 31 new employees will be
hired.

The investment project of “Tubis Bulgaria”
EOOD also received a class “A” investment
certificate, which envisages construction of a
technological base for research and installation
for cold catalytic conversion in the village of
Pobeda, Dolna Mitropolia municipality, Pleven
district - a municipality with high levels of
unemployment. The amount of the investment
is nearly BGN 7 million and 5 new jobs will be
created.

A class “A” certificate was also issued for

3}

the project of “Balkanpharma-Dupnitsa’
AD. Tt envisages the construction of a
new production workshop with service
facilities and inter-shop communications
on the territory of the town of Dupnitsa,
which will produce solid dosed medicinal
products. The capacity of the new workshop
is planned to reach 1 billion tablets. The
investment amounts to BGN 66 million. 71
new jobs will be created.

“Agropolichim” AD received a class
“A” certificate for the “Modernization of
nitrogen fertilizer production and recovery
of waste energy from production” investment
project, which provides for the expansion of
existing activities in the production of basic
products and implementation of modern
equipment for the utilization of high-energy
waste steam. The project will take place in the
town of Devnya. The company's long-term
concept is to reduce the “carbon footprint”
on the environment and achieve a closed
production cycle. The investment amounts
to over BGN 54 million and 40 new jobs will
be created.

Since the beginning of this year, the positive
trend for Bulgaria to establish itself as an
attractive  investment destination continues,
despite the pandemic. The main goal of the
Ministry of Economy and IBA is by the end of
the first third of 2021 the IPA certified projects to
reach BGN 600 million. ®







HBecmuuuu ¢
npenssmcmOBus

bATAPUSA

BCE OHIE HE

MOJXE OA
PEAAN3UNPA IITBAHUS
CU IIOTEHLINAA 3A
IIPUBAMYAHE HA
Yy>XXION BAOXEHUSA
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Mkonomuueckama kpusa, gowaa c nange-
musma om Covid-19, npomenu kapmama na
gBuskenue na Mmekgynapoguu unBecmuuuu,
Ho, kakmo ce okasBa, npegumcmBama u negoc-
mamsuume Ha HauuoHaaHama ukonomuka ca
noumu cpwume. [TalocoBeme ocmaBam nosua-
mume - zeozpapckomo mMecmonoaoskenue, Buco-
kokBaaudpuuupanama pabomna pska na nHucka
UAU gOoCmbNHA UeHa, ganbyHama noaumuka. Ho
6 MuHyc ca mpomaBama uHCmMUMYyUUOHAaAHA Cpe-
ga, kopynuusma, npeukume 3a cmapmupane Ha
Gustec om uykgeHuu.

JKuBko VBanoB, ocnoBamea Ha Cumbyaa -
koncyamanmcka kswia, kosmo pa6omu akmu8-
Ho ¢ mekgynapoguu unBecmumopu, u VBan
ITkepepoB, VIT npegnpuemau u koncyamanm Ha
uyskgecmpannu komnanuu, paseaeskgam cmpana-
ma Hu kamo oGewaBawa gecmunauus 3a BpHuw-
Hu kanumaau, kostmo ne paseppuia cBost nomen-
uuaa.

JKuBko cnogeas, ue uykgecmpanHume un-

Becmumopu mppeam B Bpacapus nat-Beue Bps-
MokHOCm ga onmumusupam geliHocmma cu u
ga peaausupam gonbAHUMeAHa neuaaba. ,lasu
onmumusauus Moske ga ce nposBu ¢ no-manku
npousBogcmBenu pasxogu, no-Hucka uena na
mpyga, nokpuBane Ha cneuuduunu peeyaamop-
nu usuckBanus sa gocmbn go egunHHug nasap Ha
EC, ¢ no-nucku ganbuu, cbc cneuuduuno nosHa-
Hue. Bakno ouakBane e 3a cmabuanocm na 6us-
Hec cpegama U 3a npegBugumocm Ha pezyaamop-
Hama cpega, 3a npospayHa cbgebHa cucmema, 3a
sawuma Ha uHmesekmyaanama co6cmBenocm.
Ho moBa, koemo He ycnaBame ga nocpewnem,
e 6pp3omo U GesnpobaeMHO unkopnopupate u
cmapmupate Ha getiHocmma'“, nosicusgBa mot.

Pa6oma no umugrka

VBan kasBa, ue unBecmumopume ,na nbpBo
Bpeme mbpcam xopa“ - ekcnepmusa u npodecuo-
HaausbpM, koumo yecmo Hamupam y Hac. Ho uma
u pasmunaBanus ¢ pas6upanusma u kyamypama
Ha HezoBume kauenmu u napmuvopu. ,VImame
ga yuum 6a308u newa 3a kyamypama na komy-



Hukauus, 3a pabomama 8 ekun u npode-
cuoHaaHomo ynpaBaenue Ha ouakBanus.
Xopama om pasBumume cmpanu npeg-
nouumam ga pabomsam c¢ makuBa kamo
max - ¢ no-Bucoku uennocmu u pasBuma
padomua emuka u kyamypa. Vimame muozo
paboma 3a uszpakgane Ha goGpp umugk
Ha cmpatama Hu. [Topagu yckopenomo
pasBumue na VT 6Gusneca no Bpeme Ha
naHgemus, Hanocaegrk e no-mpygHo ga
omzoBopum Ha ouakBanusama 3a pacmesk,
koemo npoBokupa guanoza 8 kakBo ga
ce cneuuaausupame ycnewno B Gwgewe”,
06scuaBa mo.

3abpaBsame au maskume?

Bracapus npuBauua muke om unBecmu-
uuu - om uHgycmpuaatiu npousBogcmBa,
npes uenmpoBe 3a aymcopcute Ha ycayeu,
go Bucokomexnoaoeuunu pasBounu uen-
mpoBe B chepama na unpopmauuonsume
mexHoaozuu. VI He camo. Cmpanama Hu
e ampakmuBHa u ¢ nepcnekmuBume 3a
pasBumue Ha naykume 3a *kuBoma (life
sciences) - egHa om Hau-6ppso pasBuBa-
wume ce cpepu Ha unBecmuuuu B8 cpeg-
Hocpouna nepcnekmuBa, cnopeg JKuBko.

»QDokycem 32 npuBauuane na uyk-
gecmpannu unBecmumopu e Bppxy nog-
nomacaHe Ha no-zoaemMu npoekmu, HO ce
npenebpezBam mHoeo masku npoekmu 8
uHoBamuBHu uHgycmpuu CbC CepuoseH
nomeHuuaa 3a pacmek. Hanpumep cps-
gaBanemo Ha m. Hap. pekumu nscbuna
kymus (regulatory sandbox), koumo nos-
BoasBam na masku komnanuu om gagen
cuaHo peeyaupan cekmop, Ho ¢ Bucok no-
meHuuaa 3a pacmeXk, ga pabomsam ¢ no-
nucka Hauasna unBecmuuus 8 emana na
pasBumue ¢ nat-Bucok puck. YeaoBuemo
e komnanuume, koumo gocmuenam onpe-
geaeHa cmeneH Ha 3psaocm, ga nokpusm
cmangapmHume pezyaamophu usuckBa-
Hus 32 uHgycmpusma', nosgcusgBa mot.

JBan gonbaBa, ue uHcmumyuuume
pa6omam peakmuBno. Konkypenuuama
e ¢ gopkaBu, koumo ¢ npodecuonaanu
ekunu 3a 6usnec pasBumue u ¢ gcHu Mem-
puku 3a ycnex ce 6opam 3a gupekmuu
uyskgecmpannu unBecmuuuu. ,3amoBa e
HOPMaAHO y Hac ga npucmuzam no-masko
unmepecHu Hewa, ocBen ako He e Hewo
UHUUUUPAHO AUYHO om 6bazapuH, cBsp-
3aH ¢ ocmanaaust cBam. CpHapogHuuume
Hu Bce owe ca Hali-coaemusam uyskgecmpa-
HeH uHBecmumop, AuuHO u cayke6HO.
Ako ycneem ga npuBaeuem zoasima kopno-
pauud, pasBuBawa Bucoku mexnonozuu,
ga unBecmupa myk, moBa 6u goBeao u go
sakonoBu npomeHu u 6U cmaHaAo cmuMyA
ga HamMepuM HauuH ga 3apabomu Cbge6-
Hama cucmema®, o6scuaBa mou. Cnopeg
Hezo npu npomsHa B o6pasoBameanama
u HayuHouscaegoBameackama cucmema e
Bpsmockno nogobpsaBane na umugska nu.

Hegocmampbuu

3a JKuBko npensmemBue e u mpyg-
Homo omkpuBane Ha 6ankoBu cmemku
Ha uyskgecmpannu zpakganu u Ha gpyske-

cmBa, 8 yuamo kanumasoBa cmpykmypa
uma uykgecmpanHu epakganu. Bcaeg-
cmBue Ha mpaHcnoHupaHemo Ha gupek-
muBama 3a Mepkume cpewy usnupasemo
Ha napu u yBeauuenume usuckBanusa kom
Gankume B Bsacapug, omkpuBanemo na
6ankoBa cmemka moske ga omueme noBeue
om Meceu. A pesyamambm om npoBepku-
me, usBppwBanu om Gankume, moke ga
6bge u ompuuamenset. Taka pezucmpauu-
sama Ha gpykecmBo moke ga omueme u
20guHa, 2 moBa om6abckBa komnanuume,
koumo ne ca om EC.

Ekcnepmpm omuuma kamo 3abayga u
ouakBanemo, ue myk Bcuuko mpsa6Ba ga
e eBmuno. ,,Caeg nppBonauaaHomo paso-
vapoBanue om kauecmBomo, o6uknoBeno
unBecmumopume ce o6ppwam keM no-
ckenu gocmaBuuuu, koumo nocpewam
ouakBanusma um 3a kauecmBo. Yecmo ce
cMsma u ve caeg kamo ganpuume 8 Bpaca-
pus ca Hucku, mo u cucmemama 3a agmu-
HucmpamuBro cpomBemcemBue e npoc-
ma. Cucmemama 3a agMunHucmpamuBuo
cpomBemcemBue e cuano Glopokpamuuna
u nopakga Bbnpocu u nepasdupane. Bsp-
Ba ce, ue kopynuuonnume npakmuku 8
Bracapus ca wupoko pasnpocmpanenu. C
omkpuma komynukauust u ¢ yecmno om-
nowenue koM nomenuuaanume unBecmu-
mopu npaBum maka, ue ga npegom8Bpa-
mum BpsmMokHU HenpusmHu cumyauuu®,
06stcusaBa moti.

Aymcopcune uau pasBotinu
uenmpoBe?

VBan komenmupa, ue auncama Ha 2b8-
kaBa nauuonaana noaumuka sa npuBauua-
He Ha unBecmuuuu moske ga 6pge komnen-
CupaHa ¢ yacmHu ycuaus u cpegcmBa, Ho e
HeoGxoguMa npomsHa Ha gbpkaBro HuBo.
»B nocaegnume 2ogunu Bpacapus sazyGu
MHO2z0 goBepue u mps66a ga cu 20 cneue-
AuM o6pamuo. Om gbpkaBama ce onpege-
aam Basknu npouecu, 3a ga cmate egHa us-
Becmuuust ycnewna. Tpsg66a ga paGomunm,
3a ga eu NpOMeHUM u ga omeoBapsm Ha
cpBpemuemo.”

JKuBko BapBa, ue cmpanama nu we
usaese om ,kanana“ Ha aymcopcuHe gec-
munauus, kozamo no-zoasiMama yacm om
pabomewume uensim noBeve pesyamama
om ycuausma cu, omkoakomo Bpeme-
mo, npekapano 8 onum mosu pesyamam
ga 6pge nocmuenam. ,Ako ce pabomu c
NOCMOSHHO MpynaHe Ha NO3HaHUe, UH-
Becmuuust 858 Bpeme u pecypcu, makap u
¢ puck ga He npogagem mpyga cu Ha cu-
2ypHama aymcopcuHz uHgycmpus, mozaBa
Bce noBeue we ce unBecmupa 8 pasBounu
uenmpoBe B panna ¢asa Ha pasBumue Ha
npogykmume u npousBogcmBo“, ymou-
na8a mou. VBan cpBemBa cBoume kau-
eumu ga pa6omsam B8 cpwama nocoka:
LVuBecmupatime mapkemune Glogskemu-
me cu 6 obpasoBanue, pekpymmbam 6lo-
gkemume B peaokauus na Gpacapume om
uykGuna, u npaBeme unBecmuuuu usBpn
cmoauuama“. @

Auver apxuf W Personal Archiv
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ULGARIA IS STILL UNABLE TO
REALIZE ITS FULL POTENTIAL FOR

ATTRACTING FOREIGN INVESTMENT

4 Maya Tsaneva

The economic crisis that came with
the COVID-19 pandemic changed
the map of international investment,
but as it turns out, the advantages and
disadvantages of the national economy
are almost the same. The pros are still the
well-known ones - geographical location,
highly skilled labor at low or affordable
cost, tax policy. But the cons are the
cumbersome institutional environment,
corruption, obstacles to starting a
business by foreigners.

Zhivko Ivanov, founder of Simbula,
a consulting firm that works actively
with international investors, and Ivan
Dzheferov, an IT entrepreneur and
consultant to foreign companies, see our
country as a promising destination for
foreign capital that is not developing its
potential.

Zhivko shares that foreign investors
in Bulgaria are mostly looking for an
opportunity to optimize their activities
and make additional profits. “This
optimization can be in the form of
lower production costs, lower labor
costs, coverage of specific regulatory
requirements for access to the EU single
market, lower taxes or specific knowledge.
An important expectation is to have
stability of the business environment
and predictability of the regulatory
environment, a transparent judicial
system and protection of intellectual
property. But what we fail to ensure is the
quick and trouble-free incorporation and
launch of the business”, he explains.

Work to do on the image

Ivan says that investors are “first
looking for people” - expertise and
professionalism that they often find in
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our country. But there are also some
inconsistencies with the understandings
and culture of his clients and partners.
“We are yet to learn basic things
about the culture of communication,
teamwork and professional management
of expectations. People from developed
countries prefer to work with people like
them - with higher values and developed
work ethic and culture. We have a lot
of work to do to build a good image
of our country. Due to the accelerated
development of the IT business during
the pandemic, it has recently become
more difficult to meet expectations for
growth, which has provoked a dialogue
on what to specialize in successfully in
the future”, he explains.

Are we forgetting
the small ones?

Bulgaria attracts a mix of investments
- from industial production, through
service outsourcing centers, to high-
tech development centers in the field of
information technology. And not only. Our
country is also attractive with the prospects
for the development of life sciences - one of
the fastest growing areas of investment in
the med-term, according to Zhivko.

“The focus in attracting foreign
investors is on supporting larger projects,
but very small projects in innovative
industries  with  significant  growth
potential are neglected. For example,
the creation of the so-called regulatory
sandbox, which allows small companies
in a highly regulated sector, but with high
growth potential, to operate with a lower
initial investment in the development stage
with the highest risk. The condition is
that companies that reach a certain degree
of maturity meet the standard regulatory




requirements for the industry”, he explains.

Ivan adds that the institutions work reactively.
The competition is with countries that, with
professional business development teams and
clear metrics for success, are fighting for foreign
direct investment. “That is why it’s no wonder
that not a lot of interesting projects end up
in our country, unless something is initiated
personally by a Bulgarian connected with the rest
of the world. Our compatriots are still the largest
foreign investor, personally and professionally.
If we manage to attract a large, high-tech
corporation to invest here, it would also lead to
legal changes and become an incentive to find
a way to make the judiciary system work”, he
explained. According to him, with a change in
the education and science and research system, it
is possible to improve our image.

Disadvantages

According to Zhivko, another obstacle is
the problematic opening of bank accounts
of foreign citizens and of companies in
whose capital structure there are foreign
citizens. Following the transposition of
the Anti-Money Laundering Directive and

the heightened requirements for banks in
Bulgaria, opening a bank account may take
more than a month. And the result of the
checks carried out by the banks can also be
negative. Thus, the registration of a company
can take up to a year, and this pushes away
non-EU companies.

The expert considers as a delusion the
expectation that everything here should be
cheap. “After the initial disappointment with
quality, investors usually turn to more expensive
suppliers who meet their quality expectations. It
is often believed that since taxes in Bulgaria are
low, the system of administrative compliance is
simple. The system of administrative compliance
is highly bureaucratic and raises questions and
misunderstandings. It is believed that corrupt
practices in Bulgaria are widespread. With open
communication and an honest attitude towards
potential investors, we do our best to prevent
possible unpleasant situations”, he explains.

Outsourcing or development
centers?

Ivan comments that the lack of a flexible

national policy for attracting investments
can be compensated with private efforts and
funds, but a change at the state level is needed.
“In recent years, Bulgaria has lost a lot of
trust and we need to win it back. The state is
the one that needs to set important processes
for a successful investment. We have to work
towards changing them and keeping them up
to date”.

Zhivko believes that our country will
emerge from the “trap” of an outsourcing
destination, once the majority of employees
value the result of their efforts more than
the time spent trying to achieve this result.
“If we work with constant accumulation of
knowledge, investment in time and resources,
even at the risk of not selling our labor to
the safe outsourcing industry, then more and
more will be invested in development centers
at an early stage of product development
and production”, he clarifies. Ivan advises
his clients to work in the same direction:
“Invest your marketing budgets in education,
recruitment budgets in relocation of Bulgarians
from abroad, and make investments outside
the capital”. ®
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TIIMUTBP TVIMUTPOB:
Brnumameano caywmaume

cBoume

-3[APABEOITIA3BAHETO E

OCHOBA, BbPXY KOSTO A

CE TPAIM LIIAOCTHATA
PE(DOPMA HA CEKTOPA

# Tounu IpuzopoBa

CBempm ce Hamupa B HeoGuualino U He-
npegckasyemo cpecmosinue. Ha mosu eman Hu-
kot ne moke ga npoenosupa koea we ce Bpp-
HeM kbM HOpMaaHus cu pumsbM Ha skuBom u
koako zoaemu we ca nocaeguuume, koumo we
mps6Ba ga npeogoaeem. ITangemusma gage
maacbk 32 usgaocmuama mpanchopmauus He
caMO Ha Gu3Heca, HO U Ha HAUUOHAAHO U 2A0-
6aano HubBo.

Cmpec mecm

Cekmoppm, cBbpsan ¢ epuskama 3a sgpa-
Bemo, noHece Hati-cepuosHo HamoBapBane
u omeoBopHocmu. Mnozo npobaemu, He-
eawkupaHu npes zogunume, usaszoxa HasBe
u gopu gbpkaBu ¢ go6pe pasBuma sgpaBua
cucmema mpygHO ycmosxa Ha Hamucka. Be-
puzama Ha gocmaBku npekuBs nspBus cu
2A00aAeH cmpec mecm, U Om Heeo U3AS30Xa
camo mesu, koumo Beue 6sxa unBecmupa-
au B usepakganemo na MogepHa u znBkaBa
cmpykmypa. B Codapma Tpetigune 3anou-
HaxMe aBmomamusauusma Ha ckaagoBume
Hu 6asu owe npegu 10 zogunu, kamo no-
cmogHHo unBecmupame 8 pasBumuemo Ha
aoeucmuyHume Hu end-to-end npouecu. A
MuHasama eogusa 6 nuka na nangemusma
cmapmupaxMe cucmema ¢ uskycmBen un-
meaekm 3a npozHO3uUpaHe U NAAHUpaHe Ha
mbpceremo. Hat-cowecmBenume npomenu

obaue ca npegusBukanu om kauenmckomo
noBegenue. Cmpaxsm omkalouu cmpecoBo-
mo nasapyBate u npesanacsiBane u omuemo-
XMe CepuoseH unmepec 8 npoMouuoHaAHUme
npegaoskenug 3a cmemka Ha gpyeu kameeo-
puu kamo kosmemukama. Vlnmepecem kem
oHaatin kanaaume nu 3a npogak6a ce yBe-
Auvu 3Hayumeano. Ho 6sxme nogeomBeHu,
sawomo owe npes 2015 2. 3anounaxme ga
pasBuBame Hawama gueumaaHa cmpamezus
u oHaalin anmekama sopharmacy.bg. 3a cb-
skaaenue cmpoeume oepanuvenus 8 npogak-
6ama Ha aekapcmBa no aekapcko npegnuca-
Hue OHAaUH He HU no3BoasBam ga pasBuem
NbAHUS nOomeHuuaA Ha mosu kanaa maks8,
kaksBmo 2o Buskgame 8 Tepmanus, Beauko-
Gpumanust u gpyeage.

Kpusume kamo Bs3mosknocm

Hawama  unoBauuonsa  npoepama
SOinventure ce npeBbpHa 8 ueHen yuumen,
kotimo Hu gage gbazocpouna ocxoBa 3a pas-
Bumue. BaacogapeHue Ha Hed usepaguxme u
Buregpuxme usaocmua naamopma 3a gusaiii
MucaeHe, kogmo nomaea ga cp3gaBame HOBu
ycayeu u ga pasBuBame cpwecmByBawume, 8
ueHmpbpa Ha koumo ca saseeHaau peaaHume
nykgu Ha kauenma. Taka 6es snauenue gaau
ce omHacs go ekegueBHu cumyauuu, uau cu-
myauuu ¢ 2a06asen epekm kamo COVID-19,
Hue cMe 2pBkaBu u Bpp30 yengaBame ga ce agan-
mupame koM npomenume. ITpazocpounusm
Hu ¢okyc e pasBumuemo Ha MHoeokaHaaHama
mbpzoBus Ha gpebHO, 3aWOmMo 3a Hac moBa
e 6pgewemo. [Tpes npoaemma Ha 2020 2. on-
Aatid nopbukume Hu HapacHaxa mekgy 2 u 2.5
nbmu - ppcm, kotimo ce 3anasu u 8 no-cnokou-
nHume omksM Bupycna akmuBrocm Mmeceuu.
ITpes cenmemBpu npukalouuxme u BregpsaBa-

Haii-uennusm ypok

»He e Baskno moBa, koemo we ce npomenu 8 Gpgewe, a moBa, koemo we ocmane ne-
npomeneno®, kasBa Jked Besoc. 3awiomo koakomo u cmpawno u neusBecmuo ga useaesk-
ga Gpgewiemo gHec, ako caywaw cBoume kauenmu u caykumeau u nosnaBaw mexnume
sykgu, paGomuw u unBecmupaw yemoiyuBo 8 masu nocoka, nemsam npeg me6 Bunazu
we e yenewen. [TpegusBukameacmBama ca camo Bbsmosknocm ga nagepaskgaw ceGe cu.

Hemo Ha HoBama Hu E-commerce naamdop-
Ma sopharmacy.bg u npegaokuxme ycayeama
Click&Collect (Kauknu u Bsemu). ITpu mosu
Mogea kauenmsm naszapyBa onaaiiy, Ho Moske
ga Bseme cBoume npogykmu om Haii-ygo6-
nama My anmeka SOpharmacy 6es gonbsaxu-
meAHU pasxogu 3a Hezo. C unmeepauusima Ha
noBonpugobumume anmeku nog mapkume
SCS, Ceiba u Sanita we paswupum u 06x8ama
Ha Masu ycayea.

[enama na 3gpaBemo

Mucust na Codapma Tpetigune e ga nomaza
Ha xopama ga kuBeam no-wacmaub u npa-
nouened *kuBom. ITangemusma omuoBo nu
nokasa, ue 3gpaBemo e Hat-Bakno, HO u Hu
Hayuu ga ce epwkum MHOz0 noBeue 3a cebe cu
u 6auskume cu, HO u 3a me3u, ¢ koumo umame
konmakm. COVID-19 nu nanomHu, ye mps6-
Ba ga usepakgame 3gpaBocaoBru HaBuuu u

kyamypa.
Tpancopmauusima

Tpyguo e ga ce npegckaske nakbge we mpse-
He cBembm caeg nangemusima, gokamo ms
ne npukalouu, HO cbe cueypHOCM guUPUmas-
Hume mexHoaoeuu we Bogam pasBumuemo
Ha Bcuuku cekmopu. B Brazapua COVID-19
nokasa omuoBo Haaekawama Hykga om ug-
aocmHa pepopma 8 3gpaBuus cekmop, om
MOgepHU3auust U npeocMmucaste Ha mekkus
peeyaamoper Hamuck. Vsepakganemo Ha e-
3gpaBeonasBane we e ocnoBa, Bppxy kosmo ga
ce zpagu Gbgewiemo Ha cekmopa. Tosu npouec
Beue e pakm u ca Haauue nppBume pesyama-
mu: e-peuenma u e-HanpaBaetue.

Xopama kamo ¢pakmop

Xopama Bunaeu ca 6uau Hat-ueHHuam ak-
muB na Bceku 6Gusnec. Te ca mesu, koumo cps3-
gaBam cmotiocm. VImam Bpsmosknocmma ga
paboms ¢ ekun, kotimo Bpnpeku mpygnocmu-
me uma kackgama ga ce pasBuBa. Hawume
dapmaueBmu, koaeeume 8 ckaaga, wodpopu-
me HU, ca Yacm om zepoume Ha nbpBa AuHud,
koumo BgbxnHoBaBam cbc cBosgma emouud,
enepeus, cmpacm. Om mesu xopa Moza camMo
ga ce yua u zpwkama 3a max e MOU AUYEH npu-
opumem. @
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Listen Caretully To
Your

4 Toni Grigorova

The world is in an unusual and unpredictable
state. At this stage, no one can predict when we
will return to our normal thythm of life and how
big the consequences will be that we will have to
overcome. The pandemic has given impetus to the
overall transformation not only of business but
also on a national and global level.

Stress test

The health care sector has been burdened with
the most stress and responsibilities. Many issues
neglected over the years have come to light and
even countries with well-developed health care
systems have found it difficult to withstand the
pressure. The supply chain underwent its first
global stress test, and only those who had already
invested in building a modern and flexible
structure succeeded. At Sopharma Trading we
started the automation of our warehouses 10 years
ago, constantly investing in the development of

-HEALTH IS THE

FOUNDATION ON

WHICH TO BUILD
THE OVERALL REFORM
OF THE SECTOR

IY)



our logistics end-to-end processes. And
last year, at the height of the pandemic, we
launched an artificial intelligence system
for forecasting and planning demand.
However, the most significant changes are
caused by customer behavior. Fear unlocked
stressful shopping and stocking, and we
reported serious interest in promotional
offers at the expense of other categories,
such as cosmetics. Interest in our online
sales channels has increased significantly.
But we were prepared, because in 2015
we started to develop our digital strategy
and the online pharmacy sopharmacy.bg.
Unfortunately, the strict restrictions on
the sale of prescription drugs online do
not allow us to develop the full potential
of this channel as we see it in Germany,
the UK and other countries.

Crises as an opportunity

Our innovative SOinventure program
has become a valuable teacher that has
given us a long-term foundation for
development. Thanks to it, we have built
and implemented a comprehensive platform
for design thinking, which helps to create
new services and develop existing ones,
at the center of which are the real needs
of the client. Thus, whether it concerns
everyday situations or situations with a
global effect, such as COVID-19, we are
flexible and can quickly adapt to change.
Our long-term focus is the development
of multi-channel retail, because for us this
is the future. In the spring of 2020, our
online orders increased between 2 and
2.5 times - an increase that was sustained
in the calmer months in terms of the
viral activity, as well. In September we
completed the implementation of our new
E-commerce platform sopharmacy.bg and
offered the Click & Collect service. With
this model, the customer buys online, but
can collect their products from their most

convenient SOpharmacy pharmacy at no
additional cost. With the integration of
the newly acquired pharmacies under the
SCS, Ceiba and Sanita brands, we will
expand the scope of this service.

The price of health

Sopharma Trading's mission is to help
people live happier and more fulfilling
lives. The pandemic once again showed us
that health is the most important thing,
but also taught us to take much better care
for ourselves and our loved ones, as well
as for those with whom we have contact.
COVID-19 reminded us that we need to
develop healthy habits and culture.

The transformation

Before it is over, it is difficult to predict
where the world will go after the pandemic,
but digital technologies will certainly lead
the development of all sectors. In Bulgaria,
COVID-19 has once again shown the
urgent need for a comprehensive reform
of the health sector, modernization and
reconsidering the heavy regulatory burden.
Developing e-health will be the foundation
on which to build the future of the sector.
This process is already underway and the
first results are a fact: e-prescription and
e-referral.

People as a factor

People have always been the most
valuable asset of any business. They are
the ones who create value. I have the
opportunity to work with a team that,
despite the difficulties, has the thirst to
develop. Our pharmacists, our colleagues in
the warehouse, our drivers, are part of the
heroes on the front line who inspire us with
their emotion, energy, passion. I can only
learn from these people and taking good
care of them is my personal priority. ®

The most
valuable lesson

“It's not what changes in the
future that matters, it's what
stays the same”, said Jeff Bezos.
Because no matter how scary
and unknown the future may
seem today, if you listen to your
clients and employees and know
their needs, work and invest
sustainably in this direction,
the road ahead of you will
always be successful. Challenges
are just an opportunity to self-
improve.
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« AMIIHEPUTE -

HIKOAAM CTAHYEB:

Cmeaume augepu ca gBuzamea Ha pasBumuemo

Huxkoaait CTAHYEB E
TAABEH U3II'bAHUTEAEH
TIIVMPEKTOP U TIPEACEOATEA
HA YC HA JI)KEHEPAAU
3ACTPAXOBAHE AJl OT
IEKEMBPU 2020. TOM CE
MPUCHEOUHSIBA KbM EKUIIA
HA JI)KEHEPAAM IIPE3 2010
I. YPE3 JPYXECTBOTO JIXXu
I'u TTPE3ACTPAXOBAHE EA]I,
KBIETO MOCTHUTA IO ITOCTA
TAABEH UBIITBAHUTEAEH JTU-
PEKTOP. IIPE3 2018 I'. IOEMA
POASITA HA M3ITbAHUTEAEH
ACUCTEHT HA TAABHUS
U3IIbAHUTEAEH OUPEKTOP HA
JIxeHEPAAM LIVIE XOoADMHT
B.B., KATO BUBA MO3UINO-
HUPAH B ITPATA. 3AJAUATA
MY E JA TIOJIIOMATA VIIPA-
BAEHUETO HA JEMIHOCTTA
HA JI)KEHEPAAU B ABCTPUS,
LIEHTPAAHA U VI3TOYHA
EsronA u Pycus. I1pE3
OKTOMBPY 2020 T. CTABA
PBbKOBOOUTEA CTPATETUS 3A
TE3U ObP)KABU.

©0 © 0 0 0 © 0 0 00 0000000000000 0000000000000000000 00

- Ipomanama e equncmBenusm HauuH ga
cmaBame no-go6pu.

- Moemo pasGupane 3a augep e cnocob-
Hocmma ga obegunuw u BgpxHoBuw MHO20
xopa, koumo ga me nocaegBam no us6panust
npm, kakmo u ga cp3gagew ycaoBus 3a pasepn-
waHemo Ha nomeHuuasa Ha Bceku nocaegBaa
me.

- Ilpodpecuonaanomo mu uspacm@a-
He e npogykm na MHO20 mpyg, cMeaocm 658
Bsumanemo Ha pewenust u kecMem ga cpewina
uskalouumeanu koaeeu.

- Kozamo cu na 8bpxa e Bakuo ga name-
puw owe BppxoBe 3a uskauBane.

- 3acmpaxoBanemo e epekmuBen nauun
ga ce cnpaBum cbc 3ao6ukaaswume Hu pucko-
Be.

- Bux uckaa ga uma sacmpaxoBka cpe-
wy nHeBekecmBomo.

- YnpaBaenuemo na pucka e 6 ocnoBama
Ha Hawus 6usHec. ToBa e )keaanuemo ga nomoe-
Hew Ha Xopama U ga eu us6aBuw om cmpaxa.

- PuckyBam, kozamo cbm yGegen 8 kpau-
Hus pesyamam, Ho kozamo Bcuuko e ¢ mapka.

- Mosima mepHa eguHuua 3a ycnex e
ygoBaemBopenuemo om gobpe cBppwenama
paboma.

s3aamuomo“ npaBuaro, na koemo
pasuumam: [IpaBu kakBomo mps68a, ga cma-
Ba kakBomo we.

- Ypokpm, koiimo kaau xapakmepa
mu: ITocmaBsaii ce usBpn 3soHama cu nHa kom-
dopm, 32 ga pacmew ¢ yckopenu memnoBe.

- IBuzamea na pasBumuemo ca cmeau-
me Augepu.

- Cmpaxpm om neusBecmnomo 20
cBbpsBam u ¢ Hageskga u HOBu Brsmosknocmu.

- Pabomewama OGusHec peuenma 3a
Bpemena na kpusa: B Gusneca nama peuen-
mu, He06XOgUMO € yehbpgue, UeAeycmpeMeHocm
u kpeamuBuocm. ToBa Baku u 3a ynpaBaenue-
mo Ha kpusu.

- Kumeiickume memamopdosu nokas-
B8am, ue cMe cnocobru Ha Bcuuku usnumanus,
cmuea ga He eu npuemame npekaseno kpatino u
ga npogbakaBame ga 6pgeM onmumucmu.

- HeusnoasBanusm nomenuuaa Ha
Bbazapus e 8 camume nac - Bapama 8 nawu-
me BbsmoskHOcmu u cmpemeka ga cMe eguHHU
8 nocmueanemo Ha ueaume cu.

- Ympe e gen 3a noBu u BranyBawu npesku-
BsBanus u ycnexu.

- IIpenopbuBam paGomama ga HOcu ygo-
BoacmBue. @

(DupPMEH TPOPUA

GENERALI onepupa na Gpacapckust nasap om 2006 2. ITpes gekemBpu 2015 2. ycnewnio npukalo-
yu npouecbm no BauBane na 3AJT ,,Bukmopua® AJT 8 ,,J)kenepasu 3acmpaxoBane® AJl. OGegu-
HeHuemo npeBovpHa gBe cuanu komnanuu 8 mozpw, unmezpupan augep. IpykecmBomo npegaaza
wupoka zama om sacmpaxoBameanu npogykmu u kopnopamuBuu pewenus 8 06aacmma Ha umy-
wecmBenomo, aBmomoGuanomo u 3gpaBromo sacmpaxoBane Ha 6auso 2 Mas. kauenmu 6 Bopaca-
pust upe3 150 oduca u nag 1500 3acmpaxoBameanu nocpeguuuu.

NIKOLAY STANCHEYV: Brave Leaders
Are The Driver of Development

NIKOLAY STANCHEV HAS BEEN THE CHIEF EXECU-
TIVE OFFICER AND CHAIRMAN OF THE MANAGEMENT
BoARD OF GENERALI INSURANCE AD SINCE DECEMBER
2020. HE JOINED THE TEAM OF GENERALI IN 2010
THROUGH THE COMPANY GP REINSURANCE EAD,
WHERE HE HAD REACHED THE POSITION OF CHIEF
EXECUTIVE OFFICER. IN 2018, HE TOOK ON THE ROLE
OF EXECUTIVE ASSISTANT TO THE CEO OF GENERALI
CEE HoLDING B.V., BEING POSITIONED IN PRAGUE.
His ROLE WAS TO SUPPORT THE MANAGEMENT OF GEN-
ERALI'S ACTIVITIES IN AUSTRIA, CENTRAL AND EASTERN
EuroPE AND RussiA. IN OCTOBER 2020, HE BECAME
THE HEAD OF STRATEGY FOR THESE COUNTRIES.
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- Change is the only way to get
better.

- My understanding of a leader
is the ability to unite and inspire many
people to follow you on the chosen
path, as well as to create conditions
for the development of the potential of
everyone who follows you.

- My professional growth is
a product of hard work, courage in
decision-making and being lucky to
meet exceptional colleagues.

- When you are on top, it is

important to find more peaks to climb.

- Insurance is an effective way to
deal with the risks around us.

-Iwish there were an insurance
against ignorance.

- Risk management is at the core
of our business. This is the desire to
help people get rid of their fear.

- I take risks when I am sure of
the end result, but when everything is
in moderation.

- My measuring unit of success
is the satisfaction of a job well done.



- The “golden” rule I rely on: Do
what you must, come what may.

-Thelesson that made my character
stronger: Get out of your comfort zone,
in order to grow at an accelerated pace.

- The driver of development are the
brave leaders.

- The fear of the unknown I associate
with hope and new opportunities.

- A working business recipe in
times of crisis: There are no recipes in
business, diligence, determination and
creativity are needed. This also applies to

« LEADERS -

crisis management.

- Life's metamorphoses show that
we are capable of overcoming all trials, as
long as we do not take them too seriously
and continue to be optimistic.

- The wuntapped potential of
Bulgaria is in ourselves - believing in our
capabilities and aiming to be united in
achieving our goals.

- Tomorrow is a day for new and
exciting experiences and successes.

- I recommend the work to bring
satisfaction. ®

\
3ACTPAXOBAHETO
E EQEKTVIBEH

HAYMH 3A CITPABSHE CbC
3AOBMKAASIIUTE HU PUCKOBE

.........

INSURANCE
IS AN EFFECTIVE

WAY TO DEAL WITH THE RISKS
AROUND US

COMPANY PROFILE

GENERALI has been operating
on the Bulgarian market since
2006. In December 2015, the
process of merging ZAD Victoria
AD into Generali Insurance AD was
successfully completed. The merger
has turned two strong companies
into a powerful, integrated leader.
The company offers a wide range of
insurance products and corporate
solutions in the field of property,
car and health insurance to nearly
2 million customers in Bulgaria
through 150 offices and over 1,500

insurance intermediaries.
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« AWIIIA -

[EOPTU T'OCITIOIVIHOB:

Bcuuku cme yacm

i

V)KIOAEM CE OT HOBO PA3BBUMPAHE U
CbYYBCTBUE HE INIPOCTO KbM OCTAHAAUTE
XOPA, A KbBM BCUYKO, KOETO HN 3AOBMNKAASA

Vma makvB 6pazapcku nucamea -
Haw cpBpemennuk, yemen, ompuyan,
x0Basen, omxOppagn, caegban oHaalH,
Hagpaxkgalan, uzgaban y Hac u MHO20
8 uyskouna. HeBepoamno, naau? Koza-
mo umame comuenus 8 6pazapckomo, 6
Opazapckama aumepamypa, 6 caobomo,
8 cmucpaa Ha nucanemo u u3gabaxemo
Ha knueu... mou npogpaxkaba ga nuwe.
Moske 6u uma cBoume kosebanug u com-
Henus. Ho egua caeq gpyza ce nosba6am
HezoBume knuzu. VzgaBanu u npeus-
gaBanu na muozo esuyu. HeBpsmoxkno.
bBpacapcku nucamea mpyguo Hagckaya
Hayuonaanume zpanuuu. Ho gakm - Ie-
opeu TocnogqunoB cuynu mesu zpaHuyu.
Vma newo cpmHumearno. Huwo cpm-
HumeaHo - ,,Bpemeyoeskuwe® pasouBa
Bcuuku comuenus. He! HeBpsmoskuo e
3a 6pazapcku nucamea. 32 cBoume 53
2oqunHu ga cu usgaa 9 Geaempucmuy-
Hu knueu - pomanu, paskasu, ecema u
kpamku ucmopuu, 7 cmuxocéupku, 1
nueca u 2 Hayynu uscaeqbanug. Kou au
cmou 3ag masu nucameacka mawuna?
ABro camuam mou, kozomo nucanemo
e omBeqo gasey omBpg npegeaume Ha
HezoBama camoauynocm. VI emo 20 npeg
Hac, 32 ga paswupu Xopu3oHma Ha npeq-
cmaBume Hu 8 mosu 6pp30 npomeHdaw
ce cBam.

46

- I'-n TocnogunoB, Bcako usnumanue
e ypok. Kamo nucamea kakBu ypouu
cnopeg Bac ce onumBa ga nHu gage masu
sapasa, kosmo ne npusnaBa nauuonasnu
2panuuu’?

-ITpunomuu nu, ye cme kpexku u cmbpm-
Hu cpwecmBa. VI ue uecmo 20 3aGpaBsme.
IMpunomuu Hu owe, ye Bcuuku cme wacm
om egHO usgA0 u om egHo msao. He moske
ga cu uaguBugyaano 3gpa8 u wacmau8, ako
gpyzume okoao me6 ca 60AHU u HewacmHu.
Ho moBa aumepamypama 20 3nae omgaBna.
YoBekpm ne e ocmpoB..., kakmo nuwe npe-
gu nakoako Beka JIkon ITpn. Tou e noayoc-
mpoB, cBbp3an ¢ konmunenma na Bcuuko
ocmanaso. B8 ,,Dusuka na mpeama® uma-
we egHO uspedeHue - ,A3 cme®. CayuBa ce
ga cu 20 npunomusaM Bce no-uecmo. Hysk-
gaem ce om HOBo pasbupane u cpuyBecmBue
He npocmo kbM ocmanaaume xopa, a kem
Bcuuko, koemo nu 3a0Gukaas. ITa pasGepew,
4e gbpBomo, Br3gyxpm, asegbm, pubume 8
okeana, koumo sgam Hawume naacmma-
coBu omnagpuu, u cobcmBenomo mu kyue
ca mBou Gpams no Goaka, kakmo kasBawe
cmapusam JapBun. Tyk nama nauuonaanu
epanuuu, myk eguncmBenama epanuua e
masu Ha kuBoma. Tyk eguncmBenama Ha-
uust e masu Ha Besko kuBo cruecmBo.

- KakBo cmaBa ¢ mosu c¢Bsam, 8 koiimo
Bcuuko Gewe Ha egun nosem pazcmos-
Hue?

- Bepossmno He GsixmMe gocmambuHO 3pe-
Au 3a mo3su cBam, 8 koiimo Bcuuko Gewe nHa

eguH nosem pascmosinue. CBempm u3Beg-
ok ce 3amBopu. ToBa ucmopuuecku ne e
Hew,o HOBO 32 Hac, om masu yacm Ha cBema.
Hue nomnum Bpememo, kozamo cBembm
Gewe nog kalou, Gewe Hu omkasan. VI no-
nakoea kamo 8 pomana ,,BpemeyGekuwe®
ce Gabckam ¢ ycewanemo, ye uma nsakakBa
Heomcmpanuma noBmopsiemocm, ocobena
oGpeyenocm ga ce 3aBppwam Hewa, koumo
Beue cme npeskuBeau. Hewo 866 Bpememo
sauukas u cnupa.

- ITucaau cme gbazo pomana. zgame-
Aume om ,JKanem 45“ ne Gsaxa cuzypnu
gasu ne mps6Ba ga ce uzuaka no-goGpo
Bpeme. KakBa obGaue ce okasa cpemama
na ,BpemeyGekuwme® ¢ mosu ,uepen ase-
Geg“ nangemusima?

- Pomanpm usaese B camust nuk Ha nbpBa-
ma Bbana, kozamo naucmuna Bcuuko Gewe
samBopeno, knwkapruuume He paGomexa.
U mozaBa ce cayuu nai-xy6aBomo - xopama
vakaxa knuzama, noppuBaxa cu 1 no nowa-
ma gupekmao om usgameacmBomo, uaka-
xa 51 no gomoBeme cu. Beceku umawe nykga
om Bpemeybeskuwe - om knuza, om ¢uam,
om alo6uma mysuka. Hukoza He Mu ce Gewe
cayuBaso ga usgaBam knuea B nangemus
u gaHo He ce cayuBa noBeue, Ho cu gaBam
cmemka koako uskalouumesen u cneuuasen
MoMenm 6Gewe. Vimawe Bpanenue, koemo 6
gpyza cumyauusi HIMawe ga e Cbuomo.

- Ako nozaegneme npes gsacuomo oko
na Casnama Baiiwa, koemo Bukga 8 65-
gewemo, uau nbk npes ouwe no-Gauskus



gasekozaeg na ,BpemeyGekuwme - kak-
Bo npegynpekgenue we omnpaBume?

- ITo-ckopo noskeaanue Bmecmo npegy-
npekgenue. Heka gpyeume 6pgam usBop
Ha pagocm, a He Ha oMpasa u 3aBucm. Toa-
koBa e kpamko u kpexko Bcuuko, ue om
Hac we ocmanam camo Hskoako skecma,
gymu, keaanust. Tpynaiime cBemau cnome-
nu. Kakmo kasBawe egun noem, Veamc,
ako ne epewa - ,,Tpnuu neskno, sawomo
mpnuew meumu‘,

- A ceza naknge, kozamo onoBa Bue-
pawHo cezamiHo He Hu e Beue gom, kak-
mo koncmamupame...

- A ceza naBompe kom ceGe cu. VI kem
mesu go Hac. Kozamo Bcuuku Haokoao 2y-
6sam ym, ga ce onumame ga 3anasuM cno-
koucmBue. A3 camusim He 20 ymest u MpYU-
meaHo ce onumBam ga ce yua Ha moBa.

- HanucBanemo na pomana e zoas-
mo npekuBaBane. Toii o6aue ocbmua
B8 Opymaana geiicmBumeanocm. Ceza
kakBo Bu ce ucka - ga Bkapame cBema
68 kaunukama na munasomo u ga Bop-
Heme NaMemma My, UAU ga nocmpou-
me kaunuka na 6bgewemo, 8 kosmo ga
CMeHsme quna...

N \

- Kakmo ce Bukga om pomana u Bsmpe
om npoekma na Faycmun 3a makaBa kau-
Huka - Hukoe goGpo Hamepenue He e Ges-
onacHo. Oco6eno kozamo BpBauua 2osemu
Macu om xopa. Vicka mu ce noBeue xopa ga
cmueHam ¢o poMaHa u ga Hamepsm Bpe-
MenHo yOeskuwe 8 Hezo, ga cu 20Bopsam c
zepoume Bpmpe, ga ce 0GbpHam Hasag He
¢ 2na8, Humo crc cmpacm 3a 3aBppwane,
a c pasbupane.

- Buikgame kak pssko mapacna um-
mepecbm kbm knuezume na [kopsk
Opyea. Cmamame Au, ye egna kuuza
uMa cusama ga npomenu cBema?

- Egna knuea uma cusama ga npomenu
uau, xaiige, ga pasBoanyBa egun woBek.
ToBa nukak ne e maako.

- Ha koako esuka we npozoBopu
»Bpemeybekuwe” u 8 koako gnpkaBu
3aceza?

- 3aceza Ha 12 esuka. OmnoBo e mmuo-
20 unmepecHo kak we ce npeBege masu
cmpanHa gyma 8 3azaaBuemo, kosmo Ha-
nomust GomGoyGekuwe, HO u nogcaon,
npulom... ITpeBogume na umasuancku u
gamcku Beue ca zomoBu. Teue npeBogpm
Ha aneauiicku, ¢ppencku u nemcku. Vinme-

@ Jlembp BoaueB / Petar Valchev

pecHo e ga omeoBapssw Ha Bbpnpocume Ha
npeBogauume, mosu poman BcpwHOCM HU-
kak ne e aecen 3a npeBog.

- Bue cme npodecuonasen nucamea.
Moske 6u equncmBenusm 6 Bbazapus,
Ha kozomo He My ce Haraza ga e nu-
camea camo B cBoGognomo cu Bpeme.
Kak 20 nocmuznaxme? Vma au peuen-
ma, kosimo mozke ga npopaGomu u npu
gpyz?

- Ia cu npodecuoHaseH nucamea He 03-
HauaBa ga ce sanumaBaw camo cbc cobcm-
Benume cu knueu. ToBa e nenpekbcnama u
Hall-uecmo goGpoBoana paboma B no-wu-
pokomo noae Ha gymume. ITpazu 2zogunu
Gsx pegakmop B ,,Aumepamypen Becm-
nuk®. He cbm cnupaa ga uema prkonucu,
onumBam ce ga nomazam Ha MAagu aBmopu
¢ nppBume um kuueu. Pa6oms 6 Vucmu-
myma 3a aumepamypa npu BAH. Bux ka-
3aa, ue Bceku nucamea e npodecuonasen,
ako nog moBa pas6upame nbano omgaBane
Ha gymMume u ucmopuume, He3aBucumo
kakBo paGomuw. Ako uoBek ne e omgagen
Ha moBa, nama kak ga nonece camomama
u Bcuuku npugpykaBawu 3aGoasnBanus na
nucameacmBomo. @
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E NEED A NEW UNDERSTANDING

AND COMPASSION NOT JUST

FOR OTHER PEOPLE, BUT FOR
EVERYTHING THAT SURROUNDS US

There is this Bulgarian writer - our contemporary, read, rebuked, praised, rejected,
followed online, awarded, published in our country and many times abroad. Amazing,
isn't it? When we have doubts in the Bulgarian, in the Bulgarian literature, in the word,
in the point of writing and publishing of books... he continues to write. Maybe he has
his hesitations and doubts. But one by one his books keep appearing. Published and
republished in many languages. Impossible. It is difficult for a Bulgarian writer to cross

national borders. But the fact is - Georgi Gospodinov broke these boundaries. There is
something suspicious. Nothing suspicious - "Time Shelter” shatters all doubts. No! It is
impossible for a Bulgarian writer. 1o have published 9 fiction books in your 53 years -
novels, short tales, essays and short stories, 7 poetry collections, 1 play and 2 scientific
studies. Who is behind this writing machine? Apparently he himself, whom writing has
taken far beyond his identity. And here he is before us, to expand the horizon of our
ideas in this rapidly changing world.

- Mr. Gospodinov, every ordeal is a
lesson. As a writer, what lessons do you
think this contagion, which does not
recognize national borders, is trying to
teach us?

- It has reminded us that we are fragile
and mortal beings. And that we often
forget it. It also reminded us that we
are all part of one whole and one body.
You cannot be individually healthy and
happy if others around you are sick and
unhappy. But literature has known this for
a long time. No man is an island, as John
Donne wrote several centuries ago. He is a
peninsula connected to the continent of
everything else. In "Physics of Sadness"
there was one sentence - "I are". I happen
to recall it more and more often. We need
a new understanding and compassion not
just for other people, but for everything
that surrounds us. To understand that
the tree, the air, the ice, the fish in the
ocean that eat our plastic waste and your
own dog are your brothers in pain, as old
Darwin used to say. There are no national
borders here, the only border here is that
of life. Here the only nation is that of
every living being.

- What about this world in which
everything was a flight away?

- We probably weren't mature enough
for this world where everything was a
flight away. The world suddenly closed
up. This is not historically new to us, from
this part of the world. We remember the
time when the world was locked up, when
it was denied to us. And sometimes, as
in the novel "Time Shelter", I encounter
the feeling that there is some inescapable
recurrence, a special doom to for things to
return that we have already experienced.
Something in time gets stuck in a loop

and ceases.

- You spent a long time writing the
novel. The publishers from "Janet 45"
weren't sure whether they should wait
until better times. But what was the
meeting of "Time Shelter" with the
"black swan" that is the pandemic?

- The novel came out at the very peak of
the first wave, when everything was really
closed, the bookstores were not working.
And then the best thing happened -
people were waiting for the book, they
were ordering it by mail directly from
the publisher, they were waiting for it at
home. Everyone needed a time shelter - a
book, a movie, their favorite music. It had
never occurred to me to publish a book in
a pandemic, and I hope it doesn't happen
again, but I realize how extraordinary
and special it was. There was excitement
that would not be the same in a different
situation.

- If you look through the right eye
of the Blind Vaysha, who sees into
the future, or through the even closer
spying glass of "Time Shelter", what
warning will you give?

- It's more of a wish rather than a
warning. Let others be a source of joy, not
hatred and envy. Everything is so short
and fragile that the only thing left from us
will be only a few gestures, words, desires.
Gather bright memories. As one poet used
to say - Yates, if I'm not mistaken - "Tread
softly because you tread on my dreams."

- And where to now, when yesterday's
present is no longer our home, as you
state...

- Now we go inward to ourselves. And to
those next to us. When everyone around
us loses their minds, let's try to stay calm.
I myself don't know how to do that, and

I'm trying hard to learn it.

- Writing the novel is a great
experience. However, it emerged in a
brutal reality. What do you want right
now - to bring the world into the clinic
of the past and restore its memory, or to
build a clinic of the future in which to
change the chip...

- As can be seen from the novel and
inside Gaustin's project for such a clinic,
no good intention is safe. Especially
when it involves large masses of people.
I want more people to reach the novel
and find temporary shelter in it, to talk
to the characters inside, to look back not
with anger or passion to return, but with
understanding.

- We see a sharp rise in interest in
George Orwell's books. Do you think
a book has the power to change the
world?

- A book has the power to change or,
let's say, move a person. This is no small
feat.

- How many languages will "Time
Shelter" speak and in how many
countries so far?

- 12 languages, so far. Again, it is very
interesting how to translate this strange
word in the title, which is reminiscent of
a bomb shelter, but also a refuge, a safe
haven... The translations into Italian and
Danish are ready. English, French and
German translations are underway. It is
interesting to answer the questions of the
translators, this novel is not really easy to
translate.

- You are a professional writer.
Perhaps the only one in Bulgaria who
does not need to be a writer only in
his spare time. How did you achieve
it? Is there a recipe that can work for
someone else?

- Being a professional writer does
not mean dealing with your own books
only. This is a continuous and most
often voluntary work in the wider field
of words. For many years I was an editor
at the "Literature paper". I have not
stopped reading manuscripts, I try to
help young authors with their first books.
I work at the Institute of Literature at the
Bulgarian Academy of Sciences. I would
say that every writer is a professional,
if we mean full dedication to words and
stories, no matter what you do. If one is
not committed to this, one cannot bear
the loneliness and all the accompanying
ailments of writing. ®
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ITTAHOEMMSTA CE OKA3A
TECT 3A IIPUTOOHOCT HA

MMPOMECUOHAAMCTUTE IO
KOMYHUKALIA

4 Tamsna SJBaweBa

Terepon nu cBopsBa, unmepnem Hu
geAu...

HoBama cumyauust ocesaemo ce ompasu
Ha kopnopamuBrama u uncmumyuuoHaa-
sama komynukauus, obwyBanemo Beue
cmaBa no HoB Hauun u no gpyeu kanaau.
Ipodecuonaaucmume no komynukauust mu-
Haxa npes MPygeH mecm 3a NpodecuoHasHa
npueognocm. Haaoku um ce ga ca unoBamo-
pu, sawomo nosHamume npaBuaa u goopu
npakmuku noumu cnpsxa ga pabomam. Ho
npogecuonaaucmume BuHaeu Hamupam pe-
wetue, gopu B8 ususgao HoBa cpega. Te ocws-
Haxa, ue He Moke ga npogsakam Hanpeg, 6e3

ga NPOMeHSIM MUCACHemO U Cmpamezusma
cu. ITpeomkpuxa cusama na goGpama 8-
mpewna komynukauust. Pas6paxa, ue 6es b6-
kaBocm, kpeamuBrocm u 6bpsuna cmaBam
HenykHu. Y6eguxa ce, de go xopama ce cmuea
¢ woBewku nocaanus u ¢ zpuska 3a xopama -
caykumeaume 8 komnanusgma, kauenmume,
kakmo u Bcuuku, koumo ca 6 nsakaks8 o6o-
spum nepumemsp. KakBo owe?

IMpegcmaBsame eaegnama mouka Ha
nstkoako npodecuonaaucmu 6 komynuka-
uusma.

© © ¢ 0 0 0 00 0000000000000 00000000000 0000000000000 000000000 0000000000000 0000000000000 00

B ycaoBusama na necuzypnocm, kem kosmo

™

In the conditions of uncertainty, to which we have added distancing

goGaBuxme omgaseueHOCmMMma U OZpaHUYEHU-
me uoBewku konmakmu, cmaBame cBugemeau
Ha HoBa 3opa Ha Bpmpewnume komynukauuu,
koumo ceza umam kalouoBa poas 3a aneakupa-
Hocmma u noggbpkasemo Ha uyBcmBomo 3a
npunagaesknocm Ha caykumeaume. TIpegusBuka-
meacmBomo 3a Bcuuku Hac 8 yeaoBusima na ycko-
peta gueumaausauust u ukosomuka Ha BHuMaHue-
mo e kak npuBauuame u sagsprkame Brumanuemo,

AAPUAHA ITOITIOBA, cmapwu cvBemnuk ., Kopnopamubnu komynukayuu® 8 Teaenop bvazapua

MKOHOMMKA HA BHUMAHMETO

koemo e ocroBen komnonenm Ha cpsgaBanemo
Ha cmotiHocm B cdepama Ha komynukauuume.
ToBa Baku egnakBo cuano 3a komynukauuume
kem Bpmpewnu u Bprwmu nybauku. Kpusume
nu kapam ga npemunaBame om6bg ozpanuvenus-
ma u ga mbpcum HoBu Mogeau He camo B komy-
nukauuume, Ho u B 6usneca. 2021-a we mecmBa
koako edpekmuBru u yemotmuBu ca HanpaBenume
cmpamezuuecku npometu u HoBoBpBegenusma 6
komynukauuume, Ho u 8 ynpaBaenuemo.

ADRIANA POPOVA, Senior Corporate Communications Advisor at Telenor Bulgaria

and limited human contacts, we are witnessing a new dawn of internal
communications, which now play a key role in engaging and maintaining
the sense of belonging of employees. The challenge for all of us in
the context of accelerated digitization and the economy of attention
is how we attract and retain attention, which is a key component of
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creating value in the field of communications. This applies equally to
communications to internal and external audiences. Crises make us go
beyond the limits and look for new models not only in communications
but also in business. 2021 will test how effective and sustainable are
the strategic changes and innovations in communications, but also in
management.



The phone connects us, the internet
divides us...

The new situation has significantly affected
corporate and institutional communication,
communication is now happening in a
new way and through other channels.
Communication professionals have passed a
difficult test of professional adaptability. They
had to be innovators because the familiar

rules and good practices almost stopped
working. But professionals always find a
solution, even in a whole new environment.
They realized that they could not move
forward without changing their thinking and
strategy. They rediscovered the power of good
internal communication. They realized that
without flexibility, creativity and speed, they
become unnecessary. They were convinced
that people are reached with human messages
and care for the people - the employees in the
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EVERYTHING

THAT CONNECTS US

THE PANDEMIC PROVED TO BE
A TEST OF THE ADAPTABILITY

OF COMMUNICATION
PROFESSIONALS

company, the clients, as well as everyone who
is in some visible perimeter. What else?

We present the viewpoints of several
communication professionals.
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UBA TAQPAAXKVVICKA, pvkoBogumea omgea ,Kopnopamubuu komynukayuu” 8 METPO Bvazapus

Corporate communications are undergoing rapid transformation
and adaptation to the new reality. Crisis communications have
become commonplace, digitization has accelerated, the possibility
of live events has been almost minimized, and they have been a
key tool in PR. The tone in the direction of "Communications and
initiatives by and for people" has intensified, as well as actions in
support of all those affected by the crisis. Our platform "Rediscover

KopnopamuBuume komynukauuu ca nogao-
skenu Ha Gbpsa mpancpopmauust u aganmauust
kem noBama peaasocm. Kpusucnume komynu-
kauuu ce npeBppraxa 8 ekegueBue, yckopu ce
gueuMaAu3auusIma, NoYmu go MuHUMyM ce cBege
Bpsmorknocmma 3a cobumus Ha skuBo, a me Gsxa
ocHoBen uncmpymenm 8 ITP-a. 3acuau ce moxsm
8 nocoka ,Komynukauuu u unuuuamuBu om
xopa u 3a xopa“, kakmo u geticmBusama 8 nogkpe-
na Ha Bcuuku 3aceznamu om kpusama. Hawama

bbP3A TPAHC()OPMALIS

naaméopma ,,[TIpeomkputi Boazapua® e npumep
3a nognomazate Ha XoPeKa cekmopa. 2020-a no-
cmaBu yemotmuBomo pasBumue B uenmppa Ha
cmpamezuume 3a kopnopamuBua omeoBoprocm.
A gopu u Bsmpewnume komynukauuu umam
HoBa ¢ynkuust - He npocmo ga unpopmupam u
aveakupam caykumeaume, a ga UM npegocma-
Bam Hati-akmyaanama undopmauus 3a 06cmatob-
kama u pewenusma na komnanuama, maka ue ga
ce yyBecmBam cueypHU U sawumenu.

IVA TAFRADZHIYSKA, Department Manager Corporate Communications at METRO Bulgaria

Bulgaria" is an example of supporting the HoReCa ("Hotel,
Restaurant, Cafeteria") sector. 2020 has put sustainable development
at the heart of corporate responsibility strategies. And even internal
communications have a new function - not just to inform and
engage employees, but to provide them with the most up-to-date
information about the company's environment and decisions so that
they feel safe and secure.

oo o o
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AHTE/A VICKPEB, mBopuecku gupekmop na proof.

MUTHOBEHA JUTHTAAVALIAS

[Tangemusama cnokotino moske ga cu npunu-
we 3acAyeume 3a MueHoBeHama gueumaausauust
Ha komynukauugma. VnBecmuuuume 8 unmep-
Hem peweHus AO2UMHO ce yBeauuuxa, a GusHe-
ChIM 3aNOYHA guUeumaAHa mpaHcdopmauust Ha
npogykmume u ycayeume cu (go mosu MoMeHm
moBa 6ewe no-ckopo 8 naanoBeme Ha Bcuuku,
HO Maaka yacm Gsxa zomoBu 3a 13 mapm 2020
2.). VIngycmpusima Gewe npuHygea ga onmu-
Musupa npouecume cu U sicHo ce ouepma koako

ANGEL ISKREYV, creative director at proof.

Bpeme cme 2ybuau B8 dusuuecku cpewu, kou-
mo cnokouino moke ga cmaBam onaatin. Om
2aegHa mouka Ha komynukauuonnume mexnuku
— cmaxaxme MHOz0 no-emnamuutu kem kpatinus
nompe6umes, HagaBam ce, no-pasGupawu. Bee
no-yecmo 6GusHecbm ocb3HaBa, ye ucmuxama e
moBa, Ha koemo xopama BspBam. Egno obaue
OCmana cpwomo: He ca A gobpu npogykmsm u
ycayeama, pekaamMama camo we NoMozHe no-6bp-
30 ga He ycnam.

The pandemic can easily take credit for the instant digitization
of communication. Investment in Internet solutions has logically
increased, and businesses have begun a digital transformation of
their products and services (so far this was more in everyone's
plans, but a small number were ready for March 13, 2020).
The industry has been forced to optimize its processes and it
has become clear how much time we have wasted in physical

meetings that can easily take place online. From the point of
view of communication techniques - we have become much
more empathetic to the end user, hopefully more understanding.
Increasingly, businesses are realizing that the truth is what people
believe. However, one thing remained the same: if the product
and service are not good, advertising will only help them fail
faster.




« ONLINE -

OAIA AO3AHOBA, komynukayuoner cneyuaaucm, cobcmbBenuk na OTAO Koncyam

BUCOKA CKOPOCT

118 komynukauuume nangemusima ycuau moBa,
koemo Beue Gewe 3aaokeno - gueumaausuparemo
Ha yoBewkume omuowenus Ha Bcuuku HuBa u
658 Bcuuku obaacmu. ToBa snauumeano npome-
ng komynukauuonnama uepa - om HeBepGastama
komynukauua u esuka Ha masomo, koumo umam
cpBceM pasauunu npaBuaa 8 gueumaana cpega, 3a
ga ce nocmueHe gocmoBepHa u ybegumeata komy-
Hukauus, ga Mutem npes cokpawaBanemo Ha Bep-
Gaanug esuk 3a cvemka Ha BusyaaHus u cmueHem

go ckopocmma, cuano yckopena om couuasnume
Meguu. Beuuko, koemo kakew uau nanpaBuw, 3a
ga 6bge uymo u Brsnpuemo, e Heobxogumo ga Bae-
3e 8 konkpemuust konmekem Ha cayuBawomo ce
8 momenma. Vnmepecen o6pam obaue e Bpbuia-
Hemo koM mpaguuuonnu uennocmu 8 obuiyBa-
HEmO U U30CMPEHOMO CouuasHo BrHumanue kom
kamezopuu kamo go6po u aowo, koemo nocmaBs
HeoGxogumocm om HoB ,gueumased” npouum Ha
uskonnu obwouoBewku nonsmus.

OLGA LOZANOVA, communication specialist, owner of OTDO Consult

In communications as well, the pandemic has strengthened
what has already been set - the digitization of human relations
at all levels and in all areas. This significantly changes the
communication game - from non-verbal communication and
body language, which have completely different rules in a digital
environment, to achieve reliable and convincing communication,
to go through the reduction of verbal language at the expense

of visual and reach speed, greatly accelerated from social media.
Everything you say or do in order to be heard and perceived needs
to fit into the specific context of what is happening at the moment.
An interesting turn, however, is the return to traditional values in
communication and sharpened social attention to categories such
as good and bad, which necessitates a new "digital" reading of
ancient universal concepts.
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PEHETA IIETPOBA, zaaben ekcnepm
»Bpvsku ¢ obuwecmbernocmma®8 bAH

IIOBEUE
MH)OPMAILUA

[Tangemusama ¢okycupa Brumanuemo kem yuenume u msx-
Hama paboma, a me 3anO4YHaxa NO-gemaliAHO U Ha NO-gOCMbNeH
esuk ga obsacuaBam u ga sanosnaBam ¢ akmyaanu pesyamamu
om cBou uscaegBanus. TTpegu moBa unmepechm Gewe ocHoBHO
koM nayunume omkpumus. Ho npu napacmBawomo Brumanue
kom Haykama ce 3a6eassBa u HapacmBane Ha pasnpocmpanetue-
mo Ha koncnupamuBrume meopuu u ¢paawuBume HoBunu ¢
QHOHUMHU usmouHuuu. 3amoBa poastma Ha Meguume u moBa
kak ce ompassBam pasauunume acnekmu na kpusama, kakmo u
npoBokupasemo Ha ge6am u guckycus, 3aegHO ¢ mbpceHemo Ha
Hayunu gokasameacmBa u dakmu, e ocobeno Bakuo. B guew-
Hama cumyauusi, kozamo uma aygumopus, omoBa ga uye uau
npoueme, cneuuasucmume no komynukauust cve ¢ MHO?O sicen
anezakumem - ga cpgeticmBame Makcumaao ¢ undopmauust. @

RENETA PETROVA, Chief Public Relations Expert at the Bulgarian Academy of Sciences

The pandemic focused attention on scientists
and their work, and they began to explain in more
detail and in more accessible language and to get
acquainted with current results of their research.
Previously, the interest was mainly in scientific
discoveries. But with increasing attention to science,
there has also been an increase in the spread of
conspiracy theories and fake news with anonymous

sources. Therefore, the role of the media and how
the various aspects of the crisis are covered, as well as
provoking debate and discussion, together with the
search for scientific evidence and facts, is particularly
important. In today's situation, when there is an
audience ready to hear or read, communication
specialists have a very clear commitment - to
cooperate as much as possible with information. ®

53



« MPEXA -

Couuaanume mequu, 0e3 koumo
npoQecuoHaAuCmume He M2am

UTUTAAHATA TPAHCQOPMAIIUA 3ACUAU
HY>XHOATA OA CME ITIO-KOHKYPEHTHU U
AKTUBHU U B OHAAVIH NPEICTABAHETO CHU

54

4 Mas IaneBa

Onaatin mpancpopMauusima Ha GusHeca 3acuAu
Hyskgama ga cMe no-mounu, siciu, konkypenmnu na
egun Auk pascmositue, sawomo kakmo pa6omoga-
meaume, maka u npodecuonasucmume eaegam kpu-
muuno Bceku peg u crumka, nybauuso gocmpnnu
8 Linkedin, Instagram, Facebook, Tik Tok. 3amoBa e
MH020 BakHo ga npegecmaBum yenewno kakmo cebe
cu, maka u 6usneca cu 8 couuaanume mpeku. Kak
ga nocmueHeM moBa cnogeasm [uasna HeneBa,
napmupop 6 BookMark, gueumaana azenuust 3a Map-
kemune 8 Linkedin, ITapuna ITeneBa, ynpaBasBaw
gupekmop na Stanton Chase 8 Codust, u Cmanu-
mup [eopeueb, yeb gusatinep om guzumaaHa aeeHuust
SEOMAX.

»AkmuBromo npucecmBue 8 couuaaHume
mpeku ce opopmu kamo sageaskumenen eaemenm 6
nogxoga 3a usepakgate Ha kopnopamuBuus u auy-
Hug Gpang. Linkedin uma gokasana epekmuBrocm
kamo kanaa 3a ckanupane Ha npodecuonaaucmu u
3a cp3gaBane Ha Gushec konmakmu. Komnanuume
pasaumam u Ha Facebook u Instagram, 1o npegBug
mexnume cneuuduku npenopsuBame ga ce noasBam
no-npegnasauBo 3a npoyuBane na kangugamu. Bee
noBeue HaBausa u Instagram 3a komynukauus ¢ noko-
aenue Z u kbcau Muaenubau®, kasBa apuna [TeneBa,
kosimo uma nag 20 cogunu onum 8 gupekmuus nog-
Gop 3a ynpaBaencku nosuuuu. Couuaanume Meguu
gaBam Brsmosknocm 3a nocaegoBameaen u omuocu-
meAHO eBmuH HauuH 3a usepakgate Ha paGomoga-
meacka mapka. Ho u komnanuume, u kangugamume
MO2am €aMO € egUH zpelleH NOCm ga Cu HaHecam
MHO20 Bpegu.

Iuasna IeneBa koncyamupa u ogumupa
Linkedin npegcmaBsnemo na ¢upmu u npodecuo-
Haaucmu. ,Ako ngkot e umaa nHykga om paGoma
uau noBeve kauenmu, a He ce e nocmapaa ga ce
nosuuuonupa gobpe 6 Linkedin, mo nati-Beposm-
HO e 3a6aBua gocma usAusaHemo cu Om mpygHama
cumyauust. ToBa e nat-koHuenmpupanomo Mscmo
Ha cobemBenuuu u prkoBogumeau Ha Gusuecu. B
Boacapust Mpeskama uma Hag 850 xuasgu nompe6u-
meau, a 8 cBemoBen Mawab me HabauskaBam 800
MuAuoHa.“

Cmanumup TeopeueB e equn om Hati-go6pe nog-
2omBenume ekcnepmu 8 Bopacapus no TikTok. Hon-
pegu gBe zogurnu Bugeo naamdopmama ce cMsImawe
no-ckopo 3a mepumopus na mutinetigkspume. Ho
npes 2020 2. pacme 6posm Ha Bce no-Bp3pacmuu no-
mpe6umeau, Bkalouumeano 6usuecu, koumo ocBen
yeayeu u npogykmu, HacouBam Bugeama cu u kem
nomeHuuastu kangugamu 3a pa6oma. ,IIpes 2020
2. Hall-20ASIM npoueHm om aygumopusma - 20.6%,
Beue ca nompeGumeau Ha Bwspacm mekgy 3135
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zogunu. CpomHoweHUemo Ha nompeGume-
aume Mexkgy 19 u 24 2. e nagnaso go 13.3%.
ToBa o3nauaBa, ue Bce noBeue Brspacmuu u
naameskocnocobru nompebumeau Moeam ga
ce 3anosHaam ¢ npogykmume uau ycayeume,
kapuepume, npegaazanu om Bawus Gusnec,
ymounsBa mot.

U Bce nak Linkedin e macmomo, kegemo
npodecuonasucmume ce cpewam. Ipes 2020
2. npodecuonaaHama mpeska paskpuBa noBeue
Bpsmoknocmu 3a nosuuuoOHUpate upes mema-
muuHume epynu, npegocmabs pamkama sa
npoduana cuumka ,,Open to work®, npegaBa
oHaaliH cebumust. Ho Hati-eoassmama npomsHa
e 8 mpanchopmauusma Ha camume npoduau.
sMekume ymenus mpa6Ba sageakumeano
ga 6pgam Bkalouenu 8 npoduaa Bu. He npo-
nyckatime u no-mpaguuuonsume mBspgu
ymenust. He 6bpgeme ckpomnu, a usnoasBaiime
Bcuuku 50 nosuuuu sa ymenust (8 cekuusma
Skills). Cnomeneme mesu nocmuskenus, kou-
mo ca peaeBaumuu 3a chepama, 8 kosmo uc-
kame ga ce pasBuBame. Bestko ymenue e paB-
Ho Ha Hskos om kalouoBume gymu, koumo
we Bagzam B mbpcaukama Ha Grgewume Bu
napmupopu uau pabomogameau”, cpBemBa
Huasna. Ta npenopsuBa u uHcmpymenma 3a
couuaaHu npogak6u Sales Navigator sa yc-
manoBsBanemo nHa konmakm ¢ npaBuanume
XOpa U 3a uszpakgaHe Ha OMHOWEHUS € MIX.

,»/AuuHO a3 cnogeasm Hayuenomo, kakmo u
noaokumeaeHn onum ¢ NapMHpOPU uAU ¢ kau-
enmu B mpekama. Taka moza ga Gpga noaesna
Ha gpyeu koaeeu u gopu Ha HenosHamu', cheaa-
cs18a ce Hapuna. Ta ymounaBa, ue 8 nog6opa
Ha kagpu cmaBa Bce no-kpumuuno xopama
ga Moeam ga OpzaHU3UPAm CaMOCMOSIMEAHO

TAPVHA MEHEBA / DARINA PENEVA

pabomama cu, ga 6bgam npoakmuBuu u opu-
enmupanu koM pesyamam. Tekecmma Ha yme-
Husama, cBbpsanu ¢ mexHOAOZUUME, € 20ASMA,
1o mon komnemeHuuu 3a ycnexa cu ocmaBam
cnocobHocmume 3a obwyBane u 3a usepakga-
He Ha B3aumoomHoweHuL.

Pa6omogameaume unBecmupam noBeue
Bro6pakenue, ugeu u punancoB pecypc 8 un-
mepakmuBHu u mapzemupasu 06s8u 3a paGo-
ma, pabomogameacka mapka, sawomo mwbp-
cenemo 20 usuckBa. Bce noBeue kangugamu
ce npuBauuam ¢ Bugeo o6sBu 3a paGoma, ¢
06s8u 8 Mmempomo, ¢ nbpBo unmepBlo ¢ uam
Gom npes cMapm meaepOH UAU npe3 naam-
¢popmu 3a Bugeo unmepBlo, B koumo kangu-
gamume 3anucBam omeoBopume cu Ha npeg-
Bapumeano gedpunupanu Benpocu. ,Ho npu
OHAAlH Cpewa € MHOZO MPygHO ga ycemuwl
npucbcmBuemo, eHepeusma u usapuBanemo
Ha kangugama - Bce Hewa, koumo cnoco6-
cmBam 3a Bp3npuemate Ha usaOCmHUSI 06Pa3
Ha uoBeka omcpewa. ToBa moke ga cp3gage
puck 3a HenpaBuana npeuerka u npu pabomo-
gamea, u npu kangugam, samoBa e gobpe ga
uma u cpewa ,Ha kuBo”, kasBa Hapuna.

TikTok nosBoasBa upes kpamku Bugea
ga ce noggbpka Auuen u pabomogameacku
6pang. C max ce npogaBam npogykmu, yc-
Ayeu, a cbwio MoKe ga ce npegaaza u paboma.
Cmanumup cpBemBa u pabomogameaume, u
msbpcewume kapuepa, ga usnoasBam obmuc-
AeHo naamopmama. ,B TikTok uma macmo
3a Beeku Gusnec, cmuea ga 6pge npegcmaBen
u ynpaBasBan ¢ nogxogiwama cmpameeust.
Hanpuwmep Gusnecu, cBbpsanu ¢ Moga, cnopm,
kyamypa u uskycmBo, o6pasoBanue u o6y-
yeHue, mypusbM u pasBaeuenus, kpacoma u

CTAHMWP FEOPIMEB / STANIMIR GEORGIEV

cmua. TikTok uma aszopumsm, kottmo caegu
noBegenuemo Ha nompebumeaume, 3ano3Ha-
Ba ce ¢ unmepecume um - kakBu kaunuema
2aegam, xapecBam u komenmupam, u uM no-
kasBa Bce no-nogxogawo cegbprkanue®, nosic-
na6a moti. Chipotle, NBA, Guess, Denim, The
Washington Post umam mHokecmBo nocaego-
Bameau u noggbpkam cmabusen unmepec
kem npoduaume cu, umam u yenewnu kamna-
Huu, 066bp3anu ¢ nokynku.

Hatiruecmo TikTok ce usnoasBa sa nosu-
UUOHUpaHemo Ha undayeHcbpu, Ho Bce noBe-
ue ekenepmu B cpepama nHa komynukauuume
u mexHoaoeuume usnoasBam naamdopmama,
3a ga ce omauyam. ,Moza ga npenopsuBam ga
ce 3anosHaeme ¢ meHgeHuuume kbM Hacmo-
AWUS MOMeHM U ga ce Onumame ga npueo-
gume ugeume cu koM max. Paseaegatime npo-
duaume Ha ycnewHu uHGAYEHCHPU UAU gpyeu
Gusnecu. Ako umame Bpsmoknocm u cme 20-
moBu ga unBecmupame 8 nonyaspusupate Ha
Gusnec npoduaa cu, pabomeme ¢ makuBa“, e
cpBembm Ha Cmanumup.

TMuasna 3aBspwiBa paseoBopa ¢ npenoppka
kakBo ga nanpaBum Hati-Gpp30 u AecHo, 3a ga
nogo6pum Linkedin npucsemBuemo cu. ,,bux
sanouHasa ¢ nocmaBsHemo Ha npoduana
ctumka, kosmo 6uxme uckaau ga ce acouuu-
pa ¢ npodecuoHaAHOmMO HU amMnaoa. Beuuku
npaBum GusHec ¢ auuama cu u ce goBepsBa-
Me Ha Hagekguu xopa. Tpu sagbakumeanu
eaeMeHMa 3a ycnex ca 3aBbpwen npodua ¢
nonpatenu Bcuuku Baknu cekuuu, cnogeas-
He Ha cbgbpkanue, koemo Bu nosuuuonupa
kamo npodecuonasucmu 856 Bawama cdepa,
u aneaskupanemo cbe cbgbpkanue, koemo Ha-
Mupame 3a NoAe3HO U unmepecto.” @
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IGITAL TRANSFORMATION

HAS STRENGTHENED

THE NEED TO BE MORE
COMPETITIVE AND ACTIVE IN OUR
ONLINE PRESENCE

£ Maya Tsaneva

The online transformation of business has
strengthened the need to be more accurate,
clear, competitive at a link distance, because
both employers and professionals look
critically at every line and photo publicly
available on LinkedIn, Instagram, Facebook,
TikTok. That is why it is very important
to successfully present both yourself and
your business on social networks. Dilyana
Deneva, BookMark partner, LinkedIn
digital marketing agency, Darina Peneva,
managing director of Stanton Chase in
Sofia, and Stanimir Georgiev, web designer
from SEOMAX digital agency share with us
how to achieve this.

“Having an active presence in social
networks has become a mandatory element
in the approach to building a corporate
and personal brand. LinkedIn has proven
effectiveness as a channel for scanning
professionals and for establishing business
contacts. Companies also rely on Facebook
and Instagram, but given their specifics, we
recommend using them more cautiously
when surveying candidates. Instagram
is becoming more and more popular for
communication with Generation Z and late
millennials”, says Darina Peneva, who has
over 20 years of experience in direct selection
for management positions. Social media
provides an opportunity for a consistent
and relatively inexpensive way to build an
employer brand. But both companies and
candidates can do a lot of damage with just
one wrong post.

Dilyana Deneva consults and audits
the LinkedIn presence of companies
and professionals. “If someone needed
a job or more clients and didn't try to
position themselves well on LinkedIn, they
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probably significantly delayed getting out
of the difficult situation. This is the most
concentrated place for owners and business
leaders. In Bulgaria, the network has over
850 thousand users, and worldwide they are

v S
approaching 800 million.”

Stanimir Georgiev is one of the best
prepared experts in Bulgaria on TikTok.
Until two years ago, the video platform
was considered more like teen territory. But



in 2020, the number of increasingly older
consumers is growing, including businesses
that, in addition to services and products,
are directing their videos to potential job
seekers. “In 2020, the largest percentage of
the audience - 20.6%, are now consumers
aged 3135 years. The ratio of consumers
between the ages of 19 and 24 has dropped
to 13.3%. This means that more and more
mature and solvent consumers can get
acquainted with the products, services or
the careers offered by your business”, he
explained.

Still, LinkedIn is the platform where
professionals meet. In 2020, the professional
network opened more opportunities for
positioning  through thematic groups,
provided the “Open to work” profile photo
frame, broadcast online events. But the
biggest change is in the transformation of
the profiles themselves. “Soft skills must

be included in your profile. Don't miss the
more traditional hard skills, either. Do not
be modest, but use all 50 skill positions
(in the Skills section). Mention those
achievements that are relevant to the field
in which you want to develop. Each skill is
equal to one of the keywords that will enter
the search engine of your future partners
or employers”, advises Dilyana. She also
recommends using the Sales Navigator
social sales tool to connect with the right
people and build relationships with them.
“Personally, I share what I have learned,
as well as positive experiences with partners
or clients in the network. In this way I can
be useful to other colleagues and even to
strangers”, Darina agrees. She clarifies that
in the selection of staff it is becoming
increasingly critical for people to be able
to organize their work independently, to be
proactive and result-oriented. The weight

e

of technology skills is high, but the top
competencies for success remain the ability
to communicate and build relationships.

Employers invest more imagination,
ideas and financial resources into interactive
and targeted job advertisements, as well as
in employer branding, because the demand
requires it. More and more candidates are
attracted by video job advertisements, by
subway ads, by having the first interview
with a chatbot via a smart phone or through
video interview platforms, in which the
candidates record their answers to predefined
questions. “But in an online meeting, it is
very difficult to feel the presence, energy
and vibe of the candidate - all things that
contribute to the perception of the overall
image of the other person. This can create a
risk of misjudgment for both the employer
and the candidate, so it is good to have a
“live” meeting”, says Darina.

Tik-tok allows maintaining a personal
and employer brand through short
videos. They can sell products, services,
and can also offer work. Stanimir advises
both employers and career seckers to use
the platform wisely. “There is room for
every business on TikTok, as long as it is
presented and managed with the right
strategy. For example, businesses related to
fashion, sports, culture and art, education
and training, tourism and entertainment,
beauty and style. TikTok has an algorithm
that monitors users' behavior, learns about
their interests - what videos they watch, like
and comment on, and shows them more
and more relevant content”, he explains.
Chipotle, NBA, Guess, Denim, The
Washington Post have many followers and
maintain a stable interest in their accounts,
they also have successful campaigns
involving purchases.

Tik-tok is most often used to
position influencers, but more and more
communications and technology experts are
using the platform, in order to stand out.
“My recommendation is to get acquainted
with the current trends and try to adapt
your ideas to them. View the profiles of
successful influencers or other businesses.
If you have the opportunity and are ready
to invest in promoting your business profile,
work with them”, Stanimir advises.

Dilyana concludes the conversation
with a recommendation on what is the
quickest and the easiest way to improve your
LinkedIn presence. “I would start by posting
a profile picture that we would like to be
associated with our professional role. We all
do business with our faces and trust reliable
people. The three must-have elements for
success are a completed profile with all
the important sections completed, sharing
content that positions you as a professional
in your field, and engaging with content
that you find useful and interesting”. ®
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IOBA A EPA HA IMPOCBEMEHME B OUTUTAAHOTO
OBIMYBAHE 1 KAKBA AATEPHATUBA IIPEOAATA
HOBATA COIIMAAHA TIAAT(POPMA

4 Manyesa TomeBa

B nocaegno Bpeme cmaBame cBugemeau na
eckaaupawa mokcuunocm 8 couuaanume me-
guu - mengenuust, kogmo no-undopmupanume
nompe6umeau ce cmpemsim ga npeogoasfam,
3a cmemka Ha nskou, koumo ce npeBppuiam 8
skepmBu Ha kopucmnu ukonomuuecku u noau-
muuecku unmepecu uau ce okasBam onaemenu
8 ,mpeka“ om dpaswubu HoBunu. CrBpemen-
HUUU CMe Ha 2paHguosHust ckaHgaa cnpsiMo
usnoasBanemo Ha AUMHUME gaHHU Ha
nompebumeaume Ha Facebook
om 2018 2. go uensypama
Ha Twitter om nocaegHu-
me Meceuu caeg Npesu-
genmckume usGopu

8 CAILl, npes ¢aa-
wuBama caaBa Ha
undayeHcbpume 8
Instagram, pasoGau-
ueHa B nocaegHama
gokymenmaana npo-
gykuus na HBO, go
kpatinume wmepku 3a
oaokupanemo na Tik
Tok 8 Vimaaus om ¢eB-
pyapu 3apagu mpazuye
UHUUgeHM ¢ geme, Npegnpu-
€eA0 NOPegHOMO OHAAUH npe-
gusBukameacmBo.  Toaemume
komnanuu u cepuosHume 6pango-
Be cpwio usnumBam ozpaHuyeHus,
kem Momenma pasuumatiku egun-
cmBeno Ha BrsmokHocmume 3a gueu-
maatu kamnanuu 6 Linkedin u Twitter,
nogkacmoBe, naamena oHaatin pekaama u
cmangapmuu makmuku, koumo He ca goc-
mambuHo epekmuBhu.

Okasa ce Bpnpoc na Bpeme onasu uacm om
akmuBrume nompebumeau Ha uHmepHem u
MOBUAHU MeXHOAOZUU ga Ce cpetHam ¢ HoBa-
ma gueumasHa aamepHamuBa - Bupmyasen
»patt“, kegemo He ce cnomenaBa nangemus,
e cpwiecmByBa esuk Ha oMpasama u pacusbm,
ususno auncBa kyamoBuam cumBoa ¢ nasey,
»XapecBa mu®, om kolimo ocp3sHamo uau He
nonstkoza 3aBucu nacmpoenuemo Hu. ITpoc-
mpancmBo, kegemo usausame om 3onama cu
Ha komdpopm u yuacmBame ¢ 2aaca cu nocpeg-

cmBom npegaBane Ha ayguocbgbpkaHue - us-
kasBame co6cmBeno mueHue u He ce ouensBa-
me no 6pott ampakmuBuu cuumku u Bugeo
cpgbpkatue, a equHcmBeHo NO CMuchaa Ha
ugeume u moBa, koemo umame ga cnogeaume
- Guro AUYHO uau npodecuonasso. Bupmy-
anen kay6, kotimo cp3gaBa unmumua obcma-
HoBka, Ho 3a cmemka Ha moBa kem gHewna
gama ce okasBa Hegocmpbnen 3a Bceku - HeoB-
xoguma e nokaHa om Hacmosiwi, nompeGumea
u ce noasBa equacmBeno npes npuaoskenue,
uncmaaupaso Ha iPhone. Kem navasomo na
deBpyapu, no HeopuuuasHu gaHHu, nompedu-
meaume ca 0koao 2 MUAUOHA.

ITpes mat 2020 2., B paszapa Ha aokgayna
8 CAILI, 8 Kaaudopnus sa nppBu nsm ny6-
AudHO ce 3aeoBapst 3a ocnoBanus om Iloa
IetiBucbh u Poan Cem cmapmsn Clubhouse,
kotumo cp3gaBa egHoumenHa ayguoanauka-
uust. CpwiecmByBanemo Ha naamdopmama
e nogcueypeno ¢ gBa kpvea Ha punancupane
om no 100 MaH. goaapa om doHga 3a puckoB
kanumaa Andreessen Horowitz, a noBmopHa-
ma unBecmuuus e gekaapupana Ha 24 gHyapu
2021 2. Cnopeg nybAUMHU U3MOYHUUU gHEC
ms uma Beue Hag 180 unBecmumopu - us-
Boupegno Bucok Gpot 3a nogoGHa Maaga op-
zanusauust. Amepukanckume meguu caegam ¢
Bucok unmepec pasBumuemo na HoBama co-
uuaaHa Megus 3apagu ekckaysuBrus xapakmep
Ha opeanusupaHume BupmyaaHu csbumus ¢
yuacmuemo Ha 36esgu kamo Onpa Yundpu,
I’kapeg Aemo, Awmsn Kaupp u c8emoBuo-
usBecmHu Augepu Om MeXHOAOZUYHAMA UH-
gycmpus, a 3a no-Maako om eoguna nasapHa-
ma ouenka Ha npuaokenuemo HapacmBa go 1
MUAUApg goAapa.

B navasomo Ha 2021 2. ce HabalogaBa
pasko napacmBane Ha nonyaspHocmma Ha
Clubhouse u3Bpn IIamume, 8 yacmnocm 6
Tepmanus, Vimaaus, Vngus, Anonus, Vspaea
- kamo pesyamam Ha ueaeHacOueHU ycuaust Ha
Hacmosiwume cobcmBenuuy, usu no-ckopo
BcaegcmBue Ha npegaBanemo Ha npuHuuna
,0m ycma Ha ycma“ kM npuHuuna Ha Cbs-
gaBane Ha ear06aana mMpeka. Vmenno 8 mosu
nepuog ce cayuuxa gBe Baknu co6umug, kou-
mo He ocmanaxa Hezabeassanu: nosBama Ha
Vaon Mack ¢ npodua B kayba caeg neouakBa-
Hama My nybaukauus, ue ,,83uma noyuBka om

Twitter”, u Mapk 3ykspGbpe, kotimo omkpu
cBost cmpanuua. Caeg yuacmue 8 nopeguua
guckycuu 8 pasauunu popmamu 8 pamkume
na nskoako cegmuuu, Bneuamaenue npaBu
kauecmBomo Ha cpgbpkanuemo u mowna Ha
cpewume, HezaBucumo om memama. 3a6easis-
Ba ce akmuBuo yuacmue nHa gupekmopu no
yoBewku pecypcu, unBecmumopu u cepuiinu
npegnpuemauu, kakmo u ¢unancucmu om
CAIIT u EBpona cbc cpBemu kom cmapmu-
paw, MaAbk uau cpegeH GusHec - nocAaHust Om
»u3Bopa“, koumo nama kak ga gocmuenam go
Bac upes knuea uau cnucanue sapagu o6uiyBa-
nemo 6 peaano Bpeme, Bucokomo nuBo na
omkpoBenocm Ha komynukauusma u aunca
Ha uskycmBena gucmanuus 6es sHauenue kot
e omcpeuwia.

Iokamo kpumuuume na HOBama naam-
dopma s onpegeasim kamo mBspge ekckay-
3uBHa, napuuam s Lions Club uau gopu gu-
ckpumunupawa, 8 Hauasomo na ¢eBpyapu
ocnoBameasm IToa IetiBucbn 06s16u, ue ce Ha-
gaBa ckopo ga s HanpaBu gocmsbnya 3a Beuy-
ku. Tott usmsksa, ue ¢ HapacmBawus unmepec
u cmabuasama $unancoBa nogkpena ce ouak-
Ba ga Gpgam BpBegenu HoBu naamenu onuuu,
kakmo u Gonycu 3a nonyagpHu nompebume-
au. CpweBpemenno Twitter ckopocmuo cp3ga-
ge gupekmuo konkypupawa dpynkuus, napeue-
Ha Spaces, 6asupata Ha eaacoBo cnogeaste 66
BupmyaaHa cmag ¢ go gecem yuacmHuuu 3a
nompebumeau Ha cbwiama Mapka meaepoHu,
koemo gonpanumeano Gygu alo6onumemBo
kem nomenuuaaa Ha Clubhouse.

Benpocume, koumo cu sagaBame gnec: kak
we ce pasBue ugesma 3a aboHaMeHMHU NAa-
HoBe u MoHemusupane Ha npuaokeHuemo;
kakBu we 6pgam onuuume 3a opeaHusupae
Ha ekckaysuBHu cobumus ¢ makea u cpsgaBane
Ha kay608e, koumo usuckBam uaencku Broc;
gokonako we 6bge Bpamorkno opeanusupane Ha
yacmiu Beyepu u napmuma ¢ NepcOHaAHU
nokanu, koemo npomuBopeuu omuacmu Ha
Hacmostwama konuenuust 3a omBopenocm.
Om gpyea cmpana, nogo6nu HoBu ycayeu wie
gagam Bpsmosknocm na komnanuume ga cnos-
copupam u 6paHgupam gageHo cpOumue,
koemo npeBppwa Clubhouse 8 108 kanaa 3a
mapkemuneoBume cmpamesu. 3a MomeHma
moskeM ga ce onumanme ga usBaeuem makcuman-
Hu nosumuBu om npucscmBuemo cu B noBa-
ma couuaata Mpeska, umatiku ozpomHus wanc
ga yyacmBame 8 guckycuu ,pamo go pamo®
cpe cBemoBuu GusHec augepu u npegnpuema-
vy, koumo Beposmuo nama kak ga cpewnem
npu gpyeu obcmosimeacmBa. @

_CLUBHOUN
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The Clubhouse

virtual paradise

S THERE A COMING AGE OF ENLIGHTENMENT IN
DIGITAL COMMUNICATION AND WHAT ALTERNATIVE
DOES THE NEW SOCIAL PLATFORM OFFER?

£ Manuela Toteva

Recently, we have witnessed escalating
toxicity on social media - a trend that more
informed consumers seek to overcome, at
the expense of some who become victims of
selfish economic and political interests or find
themselves entangled in a "net" of fake news. We
are contemporaries of the spectacular scandal
over the use of Facebook users' personal data
from 2018, to the Twitter censorship in the
past months after the US presidential election,
through the false fame of Instagram influencers
exposed in the latest HBO documentary, to the
extreme measures for the blocking of Tik Tok in
Italy in February due to a tragic incident with
a child who tried the latest online challenge.
Large companies and major brands are also
experiencing  restrictions, currently relying
solely on opportunities for digital campaigns
on Linkedin and Twitter, podcasts, paid online
advertising and standard tactics that are not
effective enough.

It turned out to be a matter of time for
some of the active users of Internet and mobile
technologies to find the new digital alternative
- a virtual "paradise" where there is no mention
of a pandemic, no hate speech and racism, and
a total lack of the iconic thumbs-up "Like"
symbol, on which our mood sometimes
depends, consciously or not. A space where you
step out of your comfort zone and participate
with your voice through transmission of audio
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content - you express your own opinion and are
not judged by the number of attractive photos
and video content, but only in terms of ideas
and what you have to share - either personally
or professionally. A virtual club that creates
an intimate atmosphere, but on the other
hand is currently not accessible to everyone -
an invitation from a current user is required,
and the only access is through an iPhone
application. As of early February, according
to unofficial data, there were about 2 million
consumers.

In May 2020, at the height of the lockdown
in the United States, in California for the first
time there was public talk about the Clubhouse
startup founded by Paul Davison and Rohan
Seth, which created the eponymous audio
application. The existence of the platform is
ensured by two rounds of financing of $ 100
million each, from the Andreessen Horowitz
Venture Capital Fund, and the re-investment
was declared on January 24, 2021. According to
public sources, today it has over 180 investors
- an extremely high number for such a young
organization. The American media is following
with great interest the development of the new
social media due to the exclusive nature of the
organized virtual events with celebrities such as
Oprah Winfrey, Jared Leto, Ashton Kutcher,
and world-famous leaders in the technology
industry, and in less than a year the market
valuation of the application grew to $ 1 billion.

In early 2021, there was a sharp increase

in the popularity of Clubhouse outside the
United States, in particular in Germany, Italy,
India, Japan, Israel - as a result of targeted
efforts of the current owners, or rather as
a result of going from "word of mouth" to
creating a global network. It was during this
period that two important events took place
that did not go unnoticed: the appearance of
Elon Musk with a profile at the club after his
unexpected announcement that he was "taking
a break from Twitter", and Mark Zuckerberg
creating his own page. After participating in a
series of discussions in various formats within
a few weeks, the quality of the content and
tone of the meetings, regardless of the topic,
is impressive. There is an active participation
of human resources directors, investors and
serial entrepreneurs, as well as financiers from
the USA and Europe with advice to small or
medium business start-ups - messages from the
"source" that cannot reach you through a book
or magazine due to real-time communication,
the high level of openness of communication
and the lack of artificial distance no matter who
is on the other side.

While critics of the new platform described
it as too exclusive, calling it a Lions Club or even
discriminatory, in early February, founder Paul
Davison announced that he hoped to make it
available to everyone soon. He pointed out that
with the growing interest and stable financial
support, new paid options are expected to be
introduced, as well as bonuses for popular users.
At the same time, Twitter quickly created a
directly competing feature called Spaces, based
on voice sharing in a virtual room with up to
ten participants for users of the same brand of
phones, which further arouses curiosity about
the potential of Clubhouse.

The questions we ask ourselves today:
how will the idea of subscription plans and
monetization of the application develop; what
will be the options for organizing exclusive
events with a fee and creating clubs that require
membership fees; the extent to which it will
be possible to organize private dinners and
parties with personal invitations, which is partly
contrary to the current concept of openness. On
the other hand, such new services will enable
companies to sponsor and brand an event,
which makes Clubhouse a new channel for
marketing strategists. For now, we can try to get
the most out of our presence on the new social
network, having a great chance to participate
in side-by-side discussions with global business
leaders and entrepreneurs that we probably can't
meet in other circumstances. @
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| 3a 3gpaBua sacmpaxoBka, a npu no-gpane

npecmotul - u gobpe paGomewa ganpuHa u

couuaAHa cucmema.

I18ama Gpacapcku npegnpuemauu - gu-
2UMaAHU HOMagu, CnogeAsm maillHume Ha
ycnewnama pa6oma om MapGest npes Tau-

aang go IOkna Typuus.

Nuk. VBan CmankoB e npegnpuemau,
data scientist u koncyamanm no gueumaausa-
uust. ’KuBee 8 Aongon. B momenma e 8 Map-
6es, Vicnanus.

Teopeu 3aamkoB e ,growth strategist®, kon-
CyAmaHm no guzumaAHu mpaHcpopmauuu u
npegnpuemau. B momenma npeckaua mekgy
epaga u cku nucmume 8 Bpacapus, a npegu
moBa e 6ua 8 VicmanGya u 8 CeBepna Vimaaus.



JIBAH CTAHKOB:

[Tangemusama JACCHU MO3U HAUH Ha skuBom

- I'n Cmanko8, sawo paGomume om
pasauunu aokauuu no cBema u kak moBa ce
ompasnBa Ha pumbma Bu na paGoma? Kak
Bu ce ompasu Covid-19 cumyauussma?

- I1pes 2019 2. umax nag cmo noaema. [Te-
myBax go Caygumcka Apa6us Bcaka cegmuua
B8 npogbaskenue na 2 meceua. [TemyBax mMuozo
u 3a ygoBoacmBue. Ho 3a ga pabomuw Ha Bu-
coko nuBo, mps6Ba ga cu Muoeo pokycupa.
Ipegu nangemusma cmosx mpu Meceua B
Nongon u pewux ga npmyBam ¢ koaa. Beue 9
Meceua umam 28 000 km 3ag epp6a cu. Cmue-
nax go Okua Typuust u Munax npes EBpona.
Ceza cbm B peeuona na Mapbes, Vicnanus.
IMangemugma HanpaBu mosu MU HauuH Ha
skuBom owe no-aecen - Bcuuku goeoBopu,
koumo Bsumam, ca 3a paboma om Bkswu, u
yensgBam ga yeems kak skuBesm xopama no
Mecmama, Ha koumo xogs. Inegam ga usGste-
Bam mypucmuueckume mMecma.

- KakBo e Bakno ga snae Bceku, koiimo
npmyBa u paGomu om pasauyHU gecmuHa-
uuu?

- Koeamo npmyBam, Bsumam aanmonume
cu, nskoako saxpanBanug, pymepu u kabeau, u
kade mawuna 3a ecnpeco. Beeku npegnpuemau
snae kakBo ucka, moke 6u snae kak ga 20 no-
cmuzne, obzpakga ce ¢ npaBuaHume xopa, HO
kozamo nemyBaw, ce 2ybu komynukauusma c
xopa. 3amoBa mpa6B8a ga umaw owe noBeue

\

eHepeust ga ,,npogaBaw® cebe cu u ugeume cu.

Koeamo xopama ca Bkbwu, ouakBam He-
wama ga ce cayuBam no-Gepso. Tpa66a ga cu
owe no-npoakmuBen u nogeomBen, uxave puc-
kyBaw ga ocmanew nepasopan. Tps68a ga cu
MHO020 BHUMameaeH u oomucaen 8 moBa, koe-
mo kasBaw uau o6ewaBau, ue we HanpaBuu.

- Cnopeg Bac kak ce npomens kapmama
Ha npegnpueMayume Homagu?

1 Auuen apxuB / Personal Archive

- A3 cbM data scientist u moBa, ¢ koemo ce
3aHuMaBaM, e gueumMaAu3auusl Ha UHgyCmpuu.
Hati-go6pume gozoBopu ca 8 Aongon. Tonau-
me gecmunauuu mpsi6Ba ga ca Ha okoao 2 vaca
om uacoBama 3oHa Ha AoHgOH - ga Mokew ga
pabomuw npes geHd, ga CnuW Npes HOWMA.
ToBa ca sonume Ha Adppuka u EBpona.

Bcuuko onupa go moBa koako geazo mo-
skew ga ocmanew Ha mMgcmomo, kegemo cu:
sgpaBua sacmpaxoBka uau sacmpaxoBka s3a
spboaekap, ycaoBuama Ha gozoBopa. 3a men
Hau-Basknomo e ga cbM usoaupan, gokamo ns-
myBam. 3amoBa gecmunauuu usBen EBpona
He cmosim Ha gHeBen peg. Mucas ga omuga
go CeBepna Adpuka, nocneuuasto Mapoko.
3a Beaka gpyea gecmunauust ce usuckBa aemene
ChC camoAem.

- VIma au Gbgewe mosu mun mypusem
uAu meHgeHuus?

- Om gBe zogunu paboms no npoekmu cbc
Cpegnus usmok uau CAIIl. Xopama, ¢ kou-
mo paboms, ca pasnpbcHamu npe3 11 uacoBu
30U - HukaksB npobaeMm He e ga ce pabomu om
pascmostue. Beuuku ¢upmu 20 pasbpaxa. As
He CzpelwuX € peweHUemo cu ga npmyBam no
mosu Hauu. Beuuko 3aBucu om moBa kakBo
v0Bek ucka ga npabu 8 Bobogromo cu Bpeme
- cku, nayBane uau npocmo cnokoticmBue. A3
unBecmupam B cebe cu, Mmoemo cemeticmBo u
cnokoticmBuemo cu!

TEOPTY 3AATKOB:

Jlucuunaunama e nau-Baskna

- I'n 3aamkoB, kaknB e munuunusm
npegnpuemay Homag?

- Hati-uecmo npegnpuemaubm HoMag e Hece-
MeeH, obuknoBeno cneuuasucm 8 chepama Ha
yeayzume - mapkemunz, UHPOPMAUUOHHU mex-
HOAO?uU, OHAAlH npogak6u, obcaykBaxe Ha
kauenmu. IMucuunausama npabu pasaukama
Mekgy yenewnus u Heycnewnus Homag!

- KakBo e Bakno ga snae Bceku, koiimo
pewaBa ga nbmyBa u paGomu om pasauunu
gecmuHauuu?

- IMocmosinnama neusBecmuocm  npaBu
naatupadtemo mpygHo u usuckBa gompa-
HumeaHo Buumanue. Tps6Ba ga ce suae kak
cmou ,Bsnpoca ¢ unmeprema“! Bakuo e ga
ce unpopmupa 3a akmyaaHama unpopmauust
3a obcmanoBkama 6 gbpkaBama uau peeuona,
koumo e Habeassaa - BusoB pekum, uenu, sa-
cmpaxoBku. Ako ocmaBa 3a no-gpazo, e gobpe
ga € 3anosHam U ¢ gaHpuHama nosumuka Ha
gbpkaBama, 8 kosmo e, kakmo u Ha masu, yui-
mo epaskganun e.

- Cnopeg Bac kak ce npomens kapmama
Ha npegnpuemMauume HoMagu?

- H0zousmouna Asust (Tatiaang, Quaunu-
nume, baau) u Aamuncka Amepuka (Mekcuko,
Koaymbus, Yuau) npogbakaBam ga 6pgam
npumeeameatu uenmpoBe. Adpuka naBakcBa
- IOAP e Bce no-npegnouumana gecmusauusi,

a 8 momenma Tansanus u 8 yacmuocm 3ansu-
Gap e HOB ,xomcnom® 3a gueumastu HoMagu.
Beposimuo npokaamuparemo na Tansanua sa
sona cBobogua om COVID-19 (om cmpana
Ha MecmHomo npaBumeacmBo) gaBa ompa-
skenue. Tosu mun mypusbM He e meHgeHUUs
BcaegemBue Ha pecmpukmuBrume mepku, a e
pesyamam Ha skeaaHuemo Ha xopama ga ono-
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sHaBam uykgu kyamypu, ga ce pagBam Ha npu-
POGHOMO pasHOOOpasue.

- Kou gecmunauuu, na koumo cme pa-
Gomuau, npegaazam Haili-goopu ycaoBust 3a
skuBom u ukonomuuecku Gonycu?

- LJlobpume ycaoBua® noumu ususgao om-
paaBam auuHUmMe npegnovumanus Ha kow-
kpemnug uoBek. As npegnouumanm zpagckama
cpega npeg cnokoticmBuemo Ha naakoBeme.
XapecBa mu ga ,okuBes kamo mecmuume® u
kozamo npukaloua sagauume cu, ga onoznaBam
mecmuume. VcmanGya e epag, kotimo 8 muoz0
2onsMa cmeneH nacBa Ha mos Bkyc.

IIpaza, ITopmo, Byganewa npegaacam cmpa-
xomeH Gaaanc Ha ukonomuuecku u zeozpadcku
ycaoBust. Codust e npumezameseH UeHMBp 3a
MHOZO npegnpuemauu HoMagu, koemo nogeua-
Ba mecmuama cmapmsn ekocucmenma. Tatiaang
cpwo Mu e paBopum - goObp uHmepHem, Hu-
cku uenu, xy6aBa xpana, ynukaasa npupoga.

- VIma au konkypenuus 3a npuBauuane
Ha npegnpuemauu kamo Bac?

- VIma. IOppkaBu kamo Ecmonug agpecupam
npegnpuemadume ¢ ygobcmBo u uxcenmuBu 3a
moBa ga pecucmpupaw komnasusma cu mam
U ga naawaw gassuume keM msxHama XasHa.
Ipyeu gopkaBu kamo Tatiaang npuBauuam c
xy6aBo Bpeme, cumen nscsk, mlopkoasena Boga,
nucku uenu. VIma 3a Bceekuzo no vewo. @
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to Live asa
Digital Nomad

HOOSING AN EXOTIC DESTINATION FOR
REMOTE WORK DEPENDS ON FACTORS, SUCH
AS GOOD INTERNET, LOW COST OF LIVING,

HEALTH AND SOCIAL CONDITIONS

2021 began with “business” photos from “hot”
destinations, in which digital nomads work in a
safe environment away from COVID-19. Tanzania,
Mexico, the island of Bali, Costa Rica have proven to
be lucrative destinations for many entrepreneurs who
are just a click away from their business. But the map
of successful digital nomads is unfolding, thanks to
several factors - natural resources, low living costs,
good internet connection, good health care and the
possibility of health insurance, and for longer stays -

IVAN STANKOV:

a well-functioning tax and social system.

Two Bulgarian entrepreneurs - digital nomads
share the secrets of successful work from Marbella
through Thailand to southern Turkey.

Eng. Ivan Stankov is an entrepreneur, data
scientist and digitalization consultant. He lives in
London. He is currently in Marbella, Spain.

Georgi Zlatkov is a growth strategist, digital
transformation consultant and entrepreneur. He
is currently jumping between the city and the ski
slopes in Bulgaria, and before that he was in Istanbul

and northern Italy.

The pandemic facilitated this way of life

- Mzr. Stankov, why do you work from
different locations around the world
and how does this affect your rthythm of
work? How did the Covid-19 situation
affect you?

- In 2019, T had over a hundred flights.
I traveled to Saudi Arabia every week for 2
months. I traveled a lot for pleasure, as well.
But to work at a high level, you have to be
very focused. Before the pandemic, I stayed
in London for three months and decided
to travel by car. For 9 months now, I have
28,000 km behind me. I reached southern
Turkey and passed through Europe. I am
now in the region of Marbella, Spain. The
pandemic has made this way of life even
easier for me - all the contracts I take are for
work from home, and I manage to get a feel
for how people live in the places I go. I try
to avoid tourist places.

-What is important for everyone
who travels and works from different
locations to know?
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- When I travel, I take my laptops, several
power supplies, routers and cables, and
an espresso machine. Every entrepreneur
knows what he wants, maybe he knows
how to achieve it, he surrounds himself
with the right people, but when you travel,
communication with people is lost. That's
why you need to have even more energy to
“sell” yourself and your ideas.

When people are at home, they expect
things to happen faster. You have to be even
more proactive and prepared, otherwise you
risk being misunderstood. You have to be
very careful and thoughtful in what you say
or promise to do.

- How do you think the map of
nomadic entrepreneurs is changing?

- I am a data scientist and what I do
is digitize industries. The best contracts
are in London. Warm destinations should
be about 2 hours from the time zone of
London - to be able to work during the day,
to sleep at night. These are the time zones

in Africa and Europe.

It all comes down to how long you can
stay where you are: health insurance or
dental insurance, the terms of the contract.
For me, the most important thing is to
be isolated while traveling. That is why
destinations outside Europe are not on the
agenda. I am thinking of going to North
Africa, especially Morocco. For any other
destination, flying is required.

- Is there a future for this type of
tourism or is it just a trend?

- I have been working on projects with
the Middle East or the United States for
two years. The people I work with are
scattered over 11 time zones - there has
been no problem working remotely. All
companies understood it. I was not wrong
in my decision to travel this way. It all
depends on what a person wants to do in
his spare time - skiing, swimming or just
relaxing. I invest in myself, my family and
my peace of mind!



GEORGI ZLATKOV:

Discipline is the most 1mportant thing

- Mr. Zlatkov, how does the typical
nomadic entrepreneur look like?

- Most often, the nomadic entrepreneur
is single, usually a specialist in the field
of services - marketing, information
technology, online sales, customer service.
Discipline makes the difference between a
successful and a failed nomad!

- What is important for everyone who
decides to travel and work from different
locations to know?

- The constant uncertainty makes
planning difficult and requires extra
attention. You need to know what the
“situation with the internet” is! It is
important to be up to date with the current
information about the situation in the
country or region, which you have chosen
- visa regime, prices, insurance. If you stay
longer, it is good to be familiar with the tax
policy of the country in which you reside,
as well as that of which you are a citizen.

- In your opinion, how is the map of
nomadic entrepreneurs changing?

- Southeast Asia (Thailand, Philippines,
Bali) and Latin America (Mexico,
Colombia, Chile) continue to be centers
of attraction. Africa is catching up -
South Africa is an increasingly popular
destination, and currently Tanzania, and
in particular Zanzibar, is a new hotspot for
digital nomads. Probably the proclamation
of Tanzania as a COVID-19-free zone (by
the local government) is having an impact.
This type of tourism is not a trend as a
result of restrictive measures, but is the
result of people's desire to learn about
foreign cultures, to enjoy the natural
diversity.

- Which destinations you have worked
in offer the best living conditions and
economic benefits?

“Good conditions” almost entirely
reflect the personal preferences of the

individual. T prefer the urban environment
to the tranquility of the beaches. I like to
“live like the locals” and, when I finish my
tasks, get to know the locals. Istanbul is a
city that is very much to my liking.

Prague, Porto, Budapest offer a great
balance of economic and geographical
conditions. Sofia is a center of attraction
for many nomadic entrepreneurs, which
strengthens the local startup ecosystem.
Thailand is also a favorite of mine - good
internet, low prices, good food, incredible
nature.

- Is there competition to attract
entrepreneurs like you?

- There is. Countries like Estonia appeal
to entrepreneurs with the convenience and
incentive to register your company there and
pay taxes to their treasury. Other countries,
such as Thailand, attract with good weather,
fine sand, turquoise water, low prices. There
is something for everyone. ®
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AVIHUUM HA PASIEAEHUE

# Tamsna SIBaweBa

Tuzumaausauus, noBeue gueumaausauus
- masu popmyra ce npeBopra B kalouoBa
npu cnpaBssemo ¢ nangemusma. Ho kakBo
caegBa?

slexnoaoeuume ¢ Bucoka ckopocm npo-
Mensm cBema. VI mucaetiku 3a nosumuBume
Ha HoBama mpancdopmauus, e gobpe ga om-
Bopum ouu u 3a

3aBucumocmma

nog kogmo we usnagam no-maaku cmpasu
kamo Boazapua. IuppoBusauuama e kakmo
noaesta, maka u cBppsana ¢ muozo puckoBe.
Ceea ce gobaBu u 3aBucumocmma napuunu-
me nomouu ga MunaBam gueumasso, kamo
e e uskaloueno ga ce cmuene u go nskakBa
dopma Ha gukmamypa. Vndopmauustma u
napume ca nog konmpoa, koemo we nanpaBu
Xopama cuaHo 3aBucumu. Baesem au 68 gematia,
we Bugum kak ygo6ecmBomo kpue peguua ne-
ygo6ecmBa. Cucmemume Hanpumep cmaBam
yasBumu u mpsa6B8a cepuosna zpuska 3a kubep-
cuzypHocmma’“, npegynpekgaBa akag. Kupua
BosnoB, kotimo e cneuuasucm no unpopma-
uuoHHu u komynukauuonsu mexzosozuu.

»Pabomama om gucmanuug nosBoau Ha
MHO?0 GusHecu ga npogbakam ga ¢ynkuuo-
Hupam 8 ycaoBusima Ha nangemust. Bee noBe-
ye ce Mucau kak

no-epekmuBro

ga ce ynpaBasBam ekunu, koumo e ca na
egHo U cbwo msacmo, kak ga ce komnosupa
nomoksm Ha undopmauusma, kak ga ce
yaecusaBa u konmpoaupa komynukauusma.
Tpengom e komnanuume ga ce opuenmu-
pam kem eackmponnu npogak6u u eack-
mponen gokymenmoo6opom. VIma muoz0
uscmpymenmu, koumo nosBoasBam Bcuu-
ko moBa. B nakou ungycmpuu mo e 6uso
sagbakumeaso om ger nppBu u cpBeem He
e GuA0 MPYgHO 3a gpyeu ga 20 UHMezpUpam
8 cBoume npouecu. [ToBeyemo npocmo He
ca Bukgaau cmucea u 32 max moBa ga ca
Guau usauwnu pasxogu. Ceza 0bave cmaBa
Haaokumeano u HsaMa ungycmpus, 8 kossmo
npouecume ga He Moke ga 6bgam gueuma-
Ausupanu”, komenmupa Hukoaa BpauanoB,

npenogaBamea 658 (Dakyamema no mame-
mamuka u undpopmamuka na ITY ,ITaucut
Xuaengapcku® u ocnoBamen Ha ,,Yanus Tex®.

Tueumaausauusima Ha o6pasoBanuemo e
gpyea cBppxuyBcmBumenna mema 3a obwe-
cmBomo. Akag. BosnoB u Hukoaa Bopaua-
HOB ca Ha MHeHue, ye Beue e Bpeme 3a

mpe3Ba npeuenka

Ha Bcuuku nosumuBu u HezamuBu Ha guc-
maHuuoOHHOMO o6yueHue. ObesauuaBanemo
Ha obpasoBameaHus npouec ¢ nbaHama My
gueumaausauust e HenpaBuaeH nogxog u e

pasbupaemo 3awo masu cmbnka He e npaBe-
Ha om akageMu4HUMe UHCMUMyUUU.

Caeg nangemusima cBemsm we e pas-
AuveH u kotimo He e Bas3pa 8 gueumannust
Bek, e 06peuen Ha usoaauus - moBa Baku u
3a Gusteca, u 3a omgeanus uoBek. CpuwieBpe-
MeHHO mexHoaoeuume Geskomnpomucto we
Hu Bogam kem couuaano pasgaseuaBane. Te
He yuam Ha eMnamusi u 6ausocm u menspBa
we Bukgame couuaanume edpekmu. Hueuma-
AU3aUUSIMA We e NOCMOsIHEH mpeHg. Mazusi-
ma Ha kuBume cpewu HsiMa ga usuesHe, HO U
mam we uma zosemu npomenu. @

Mupok gocmbn go masanmu

Jueumasnama cBppsanocm we ce ompasu u Ha gocmbna go masanmu. Akag. Kupua
BosnoB8 u Hukoaa BrauanoB oGppwam Brumanue na mosu acnekm. ITosumuB e, ue go-
Gpume npodecuonasucmu we moxke ga paGomsam om Bracapus sa usa cBam. HeeamuB
3a paGomewume 8 Bracapust pupmu e, ye wie 3anounam ga 2yo6sm BucokokBasudpuuupa-
Hu npodecuonaaucmu. ,,JIpu moBa omBapsne na ,MemOpanume” sanagnusm GusHec we
moske ga Haema xopa om usia cBsam, ocoGeno caeg kamo Beue 20 nsama ycaoBuemo Bcuuku
ga ca 8 egun oduc. Ille ce noayuu konkypenuust na mema sanaamu, ocobeHo 3a cmapwu
nepconaa, koemo we sagywu pasBumuemo Ha GusHeca 8 Boazapusa®, npoenosupa Beauano8.




of Digita

CCELERATED
DIGITIZATION
RAWS NEW
LINES OF DIVISION

#Tatyana Yavasheva

Digitalization, and then some more
digitalization - this formula has become
key in dealing with the pandemic. But
what's next?

“Technology is changing the world
at a rapid pace. And thinking about the
positives of the new transformation, it is
good to open our eyes to

the dependence

that smaller countries like Bulgaria will
develop. Digitization is both useful
and risky. A new dependency has been
created now for the money flows to move
digitally, and it is possible that some form
of dictatorship might occur. Information
and money are under control, which will

make people highly dependent. If we go
into detail, we will see how convenience
hides a
Systems,

number of inconveniences.
for example, are becoming
vulnerable and great attention must be
paid to cybersecurity”, warns Acad. Kiril
Boyanov, a specialist in information and
communication technologies.

“Working remotely has allowed many
businesses to continue to operate during
the pandemic. More and more, people are
thinking about how to manage

« DEVELOPMENT -

| Ice

more efficiently

teams which are not in the same place,
how to direct the flow of information, how
to facilitate and control communication.
The trend is for companies to focus on
electronic sales and electronic document
management. There are many tools that
allow all this. In some industries, it was
mandatory from day one and it was
not that difficult for others to integrate
it into their processes. Most simply did
not see the point and for them it was an
unnecessary expense. However, now it
is necessary and there is no industry in
which the processes cannot be digitized”,
commented  Nikola  Valchanov, a
lecturer at the Faculty of Mathematics
and Informatics at Paisii Hilendarski
University of Plovdiv and founder of
Ulpia Tech.

Digitalization of education is another
hypersensitive topic for society. Acad.
Boyanov and Nikola Valchanov are of the
opinion that it is time to have a

clear judgment

of all the pros and cons of distance
learning. The depersonalization of
the educational process with its full
digitalization is a wrong approach and it
is understandable why this step was not
taken by academic institutions.

After the pandemic, the world will be
different and those who have not entered
the digital age are doomed to isolation
- this applies to both business and
individuals. At the same time, technology
will uncompromisingly lead us to social
distancing. It does not teach empathy and
intimacy and we have yet to see the social
effects. Digitalization will be a constant
trend. The magic of live meetings will not
disappear, but there will be big changes
there as well. ®

Wide access to talent

Digital connectivity will also affect access to talent. Acad. Kiril Boyanov and Nikola
Valchanov pay attention to this aspect. It is positive that the good professionals will be able
to work from Bulgaria for the whole world. The drawback for the companies operating in
Bulgaria is that they will start to lose highly qualified professionals. “With this opening
of the “membranes”, Western business will be able to hire people from all over the world,
especially since it is no longer a condition for everyone to be in one office. There will be
competition on salaries, especially for senior staff, which will stifle the development of

business in Bulgaria”, Valchanov supposed.
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-+ QOKYC -

Menugrknpume Ha
0bgetiemo yyam upes

3)KNUBABAHETO BbB

BUPTYAAHA CPEIOA AHTAXWUPA

HAITbAHO Cb3HAHUETO U
IABA MMO-EQPEKTUBHMU PE3YATATHU
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# Enes leopeueBa

Hanpegpkom 8 mexnoaozuume gaBa Bce noBeue Bp3-
Mo’knocmu Ha MogepHume komnanuu ga ce pasBuBam.
Ihagpm 3a nasapen gsia usuckBa 6sp3a Mucha u cMeau, HO
noguuHeHU Ha npeguwen onum pewenus. C naBausane-
mo Ha BupmyaaHama peasnocm (VR) epBkaBuam Gus-
Hec 3anouHa ga npaBu obyuenus 3a Hall-uenHume cu ka-
gpu - xopama Ha ynpaBaercku nosuuuu, nocpegcmBom
HoBama mexnoaoeus. ToBa cnogeas VIBatiao VBanoB,
cpocHoBamen Ha komnanusma 3a o6yuenust VR Nautics.

CmaBa Bce no-oueBugno, ue unmepecbm kpm uHo-
BamuBuust HauuH Ha yueHe ce yBeauuaBa. [Ipes 2016 .
nasappm Ha VR ce ouensaBa na 6.1 mapg. goaapa, a 3a
2020 2. masu cyma ce e yBeauuusa mpu nbmu, npeMuHa-
Bauku 18 mapg. goaapa, no npoenosu Ha Statista. ITpu-
yuHama 3a 6b6p30 pacmawomo mbpceHe e B npobuBume
om cmpaHa Ha npoepamucmume. Bupmyaanama cpega
nosBoasnBa ga ce npegcmaBu noumu Bcuuko, xpymnaso
Ha gusalidepa u pexkucbopa.

VR 3anouBa pasBumuemo cu npegu gecemuaemusl.
Texnoaozusma e npequsBukBasa unmepec u mozaBa, Ho
ueHama Ha 060pygBanemo e 6Guaa npeepaga 3a MHOZO 20-




AfIMa Yacm om nomeHuuasnume kauenmu.
ITspBume komepcuaaHu ouuaa ce nosBs-
Bam npes 2014 2. ToBa omBaps

HoBu Bpamu

Ha usgaama uHgycmpus. ITnec VR namupa
Bce no-coastma poas 8 kopnopamuBrus
cBstm, 6aacogapenue Ha 6auskomo go peaa-
Hocmma usskuBsBane 3a nompe6umeaume.
ITpegumcmBama Ha Mo3u Memog Ha yueHe
ca, ye aHzakupa HaNbAHO Ch3HAHUEMO, NO-
mans uoBeka B cayuBawomo ce npeg ouu-
me My u 20 nogmukBa ga 6bge akmuBen
yuacmuuk 656 Bpo6pakaemus cBsm.

O6yuenuasma ¢ VR cmaBam Bce no-
mpbpceru. Texnoaozusma Beue e gocmpnua
¢unancoBo, a komnanuume, koumo st npeg-
aazam, cmaBam Bce noBeue. Cpeg gpyeume
npegumcmBa npeg mpaguuuoOHHUME Me-
mogu Ha yueHe ¢, ye 858 VR xopama yuam
4 npmu no-6bp3o, 275% no-yBepenu ca ga
npuaazam 3Hanusma cu 8 npakmukama u
ca 4 npmu no-¢pokycupanu, omkoakomo
8 mpaguuuoHHUme npozpamu 3a OHAAUH
obyuenue, cnopeg npoyuBane Ha
PwC.

[TepBume cBegenus 3a
VR ca om 50-me zogunu
Ha XX Bek, kamo gnec
Bce owe masu mexHoAo-
eust He ce e ymBbpguaa
gocmambyHo, 3a ga ka-
skem, 4e e npunosHama om
obwecmBomo. 3a ymHume

komnanuu obaue moBa He e npobaem, 3a-

womo, 3Haetiku npegumMcmBama Ha mexHo-

aozusima, ca kpauka npeg konkypenmume.
ITpegcmaBeme cu

wnuoHcka uepa

yuemo geticmBue ce pasBuBa maako caeg
kpas Ha Bmopama cBemoBua Botina, nama
npaBuaen u epewen omeoBop, a Bue yuu-
me, nomonenu 8 HanbaHO HOB BbanyBaus
cBsm. ToBa o6yuenue Beue cpuiecmByBa
u upes Hezo MeHugkbpu om Bvacapus u
Bauskus usmok pasBuBam meku ymenus,
mexHuku 3a ynpaBaenue Ha Xopa u npo-
ekmu. ITpmekama, npes koamo npemu-
nHaBam menugkbpume, e cb3gagena om
npodecuonaanu obyuumeau, cbobpaseHa
e ¢ nompebHOCMUME Ha no3uuuimMa Ha
yuacmuuuume u no HukaksB nauun He
nakppuaBa gocmotuncmBomo um, sawo-
mo Hama npaBuaeH u epewen omzoBop.
O6pamnama Bpsska ce ocpwecmBsaBa upes
aHaaus Ha npegnpuemume gelicmBus 6506
Bupmyaana cpega egBa caeg npukalouBane
Ha 40-mutymHomo npekuBsaBane.

Hpyeume
Bb3moskHnocmu

3a noayuaBane Ha
HoBu 3HaHus umam
ngkou  konkpemnu
Hegocmambuu u VR
yensgBa  ga  ozaaBu

kaacauuume. Onaalin umMa MHO2O pecypcu,
HO Npo6GAeMbm NpuU MAX €, Ye He MOzam
ga sagbpkam BHumMaHuemo Ha aygumopu-
ama maka. B EBpona eackmponnomo 06-
pasoBanue Gewe npusokeHo MHO2O Gbp30,
HO mo camo gokasa nucka aneakupanocm
3apagu m.Hap. ,kpaguu na Brumanue - me-
aedoH, umetia, koaezu uau 6ausku.

Ekcnepmume ca kamezopuunu, ue zoas-
mama cusa Ha VR e 856 Bpsmoknocmma
ga nomonum yyacmuuuume 68 makcumaano
peaaucmuuna cpega. Ako na ekpana npu
e-learning umame camo mekem, Bugeo uau
ayguo kamo npesenmauuonnu cpegcmBa,
mo 658 VR ce usepakga egna usaa cpega,
kosmo HanpaBasBa yuacmuuuume 8 3a-
aokena om obyuumeau nocoka, sawomo
npekuBsnomo B8u8 Bupmyasna cpega ce
pasnosnaBa om mospka Hu kamo peanen
onum. ITo masu npuyuna yyacmuuuume
caeg VR mpenune cnogeasim, ue ce uyBem-
Bam mHOzO no-yBepenu ga npuaokam no-
Bume ymenus.

KakBo moskem ga ouakBame om VR o6y-
yeHusma

caeg 10 zogunu

ocmaBa sacagka, sawomo nukou He cmee
ga ce anea’kupa ¢ npozHO3a 32 UHgyCmMpus ¢
moakoBa zoasm nomeHuuaa 3a pasBumue.
[To cBema uma nag 170 MaH. nompebume-
au, kamo 3gpaBnama kpusa cpwio e okasaaa
Baustnue Bppxy cmamucmukama, maackat-
ku unmepeca kbm mexnosozuama. @



- FOCUS -

Managers of The
Future Learn Using

£ Eneya Georgieva

Advances in technology are giving more and
more opportunities for modem companies to
develop. The hunger for market share requires
quick thinking and bold decision, based on
previous experience. With the penetration of
virtual reality (VR), flexible businesses have begun
to train their most valuable people - people in
management positions, using the new technology.
This is shared by Ivaylo Ivanov, co-founder of the
VR Nautics training company.

It is becoming increasingly clear that interest
in this innovative learning approach is growing. In
2016, the VR market was estimated at $ 6.1 billion,
and by 2020 this amount has tripled, exceeding
$18 billion, according to Statista forecasts. The
reason for the rapidly growing demand lies in
the breakthroughs of programmers. Virtual
environment allows to present almost anything
that comes to mind to the designer and director.

VR began its development decades ago. The
technology was of interest even then, but the price
of the equipment was a barrier for a major part
of the potential customers. The first commercial
glasses appeared in 2014. This opened

new doors

to the whole industry. Today, VR is playing an
ever bigger role in the corporate world, thanks to
the near-real user experience. The advantages of
this method of learning are that it fully engages the
mind, immerses the person in what is happening
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before his eyes and encourages him to be an active
participant in the imaginary world.

VR training is becoming more and more
popular. The technology is now financially
accessible, and the number of companies that
offer it is continuously growing. Among other
advantages over traditional learning methods is
that in VR people learn 4 times faster, 275% are
more confident in applying their knowledge in
practice and are 4 times more focused than in
traditional online learning programs, according to
PwC study.

The first evidence of VR dates back to the
1950s, and today this technology is still not well
established to say that it is recognized by society.
However, for smart companies, this is not a
problem, because knowing the advantages of the
technology, they are a step ahead of competitors.

Imagine

a spy game

whose action takes place shortly after the end of
World War II, there is no right or wrong answer,
and you are learning immersed in a whole new
exciting world. This training already exists and
managers from Bulgaria and the Middle East are
using it to develop soft skills, people management
techniques and projects. The process that
managers go through is created by professional
trainers and is tailored to the needs of the position
of the participants and in no way impairs their
dignity, because there is no right or wrong answer.
The feedback is provided by analyzing the actions

VBAVIAO BAHOB,
CbOCHOBATEA HA

. KOMIMAHUATA 3A
OBYYEHMA VR NAUTICS

IVAYLO IVANQV,
CO-FOUNDER OF THE
VR NAUTICS TRAINING
COMPANY

HE EXPERIENCE

IN A VIRTUAL

ENVIRONMENT
FULLY ENGAGES THE
MIND AND GIVES
MORE EFFECTIVE
RESULTS

taken in a virtual environment only after the end
of the 40-minute experience.

Other options

for gaining new knowledge have some specific
shortcomings and VR manages to top the
charts. There are many resources online, but the
problem with them is that they can't hold the
audience's attention in such a way. In Europe,
e-learning was implemented very quickly, but
it only proved low commitment due to the
so-called “attention thieves” - phone, email,
colleagues or relatives.

Experts are adamant that the great strength of
VR is in the ability to immerse participants in the
most realistic environment possible. If in e-learning
we have only text, video or audio as presentation
tools on the screen, with VR a whole environment
is built, which directs the participants in a direction
set by trainers, because the experience in a virtual
environment is recognized by our brain as a real
experience. That is why after going through a VR
training participants say that they feel much more
confident to apply the new skills.

What can we expect from VR training

in 10 years

remains a mystery because no one dares to
commit to a forecast for an industry with so
much potential for development. There are more
than 170 million consumers worldwide, and the
health crisis has also affected statistics, driving
interest in this technology. ®



Kpacuaup Chpako# & Krasimir Sorakov

NOgHECEHU O y4eHume

£ SIna KOAeBa

PE3 LIEHTDBP

10 KOMIIE-

TEHTHOCT
OYHIOIAMEHTAAHOTO
3HAHUE HAMMPA
IIOAE3HA IIA3APHA
PEAAU3ALIUS

Buakume u aeue6Hume pacmenust ca Hawe
6ozamcemBo u 3amoBa e gobpe ga eu npepabom-
Bame, Bmecmo ga 2u usnacsime kamo cypoBuna.
C makaBa uea npegu gB8e zogunu ¢ eBponpo-
ekm no OIT ,Hayka u o6pasoBanue 3a unme-
aucenmen pacmek® e cp3gagen Ilenmbppm 3a
komnemenmuocm, yecmotauBo onoasomBops-

Bane Ha Guopecypcu u omnagbuu om AeuebHU
U apoMamuy4Hu pacmeHnus 3a unoBamuBuu 6u-
oakmuBuu npogykmu. Hockopo ycuausima ca
Guau cbcpegomouveHu Bbpxy ocueypsBanemo
Ha anapamypa U usiaocmia undpacmpykmypa,
Ho Beue npaBsam uscaegBanug, B8 koumo uma
yuacmuuuu om Hskoako uncmumyma - Ae-
pobuouncmumyma kem Ceackocmonanckama
akagemus, VlHcmumyma no opzanuuHa xumus
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- HAVKA -

npu BAH ¢ Ilenmsp no ¢u-
moxumus, Vncmumyma no
noaumepu u gB8a dpakyamema
om CV ,,C8. Kaumenm Ox-
pugcku® - Buoaoeuueckus
u Qakyamema no xumus u
dapmauust.

Qokyc

Vuenume om Ilenmbpa
no komnemenmuocm ce
nacouBam koM Heusnoas-
Banume BpsmokHocmu Ha
Guaku u gpyeu uennu Bewe-
cmBa, gap om npupogama.
Vmam nanpegpk u Beue ca
Ha eman ga sawumsm kamo
o6ekm na unmeaekmyaana
co6ecmBenocm kosmemuuen
npogykm ¢ nponoauc. Ha-
couuau ca ce koM nonyaspru
Guaku kamo skeam kanma-
puoH, MamouuHna, konpuBa,
Mmypcaacku uati, 6sa paBueuy,
u MHO20 gpyeu. Kbm msix
ce npuaazam cbBpemenHU
Memogu 3a usBauvane, kon-
mpoa u anaaus. VsnoasBam
u nponoauc, 3awomo e yHukasen npupo-
gen npogykm ¢ anmumukpobno geticm-
Bue, kotimo e ecmecmBen cmumyaamop Ha
UMyHHama cucmema.

BsaumogeticmBue

Ilenmbpbm 3a komnemenmuocm o6e-
gunsaBa yuenu, zomoBu 3aegno ga paspabo-
mgm ueHHU 3a nasapa npogykmu. CmsnBa
ce Ha mpaguuus 8 usnoasBanemo Ha npu-
poguume BewecmBa, cp3gagena npegu no-
Beue om 60 2ogunu, kozamo ca nocmaBenu
ocnoBume Ha Vncmumyma no opeanuuHa
xumus. Tepcam ce cpBpemenHu mexnuku
3a ekempakuug Ha noaesnume BewecmBa, a
cp3gaBanume ekcmpakmu Hamupam wupo-
ka ynompe6a. B konmakm ca ¢ komnanuu,
koumo npousBeskgam Pumonpogykmu,
2xaBHo xpanumeanu go6aBku u kosmemuka.
VIma u makuBa, koumo omeaekgam Guaku
u kyamuBupam aeueGHu pacmenus. Tax
yuenume eu HacouBam kem nepcnekmuBuu
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o6ekmu, ¢ koumo ga paswupsm o6xBama
Ha npegaazanemo cu. Pa6omam ¢ masku u
cpegHu npegnpusimust, mbit kamo me ca no-
2pBkaBu u ca zomoBu ga puckyBam.

[Toasu

~Dumoxumusma nomaza ga Bugum kak
npupogama ce cnpaBs ¢ BeskakBu npobae-
Mu, npeg koumo ca usnpaBenu pacmenus-
ma. JKuBomnume peazupam c¢ geticmBus,
a pacmeHusma - C XuMuueH cunmes. Te
npaBam alo608 uau Bouna nocpegecmBom
xumust. BewecmBama, koumo pacmenu-
Jma CuHmesupam, ca npegHa3HauyeHU 3a
BsaumogeticmBue ¢ gpyeu skuBu opezanu-
smu. Hakoe uenno aekapcmBo moske ga ce
kpue B cbcegnama mpeBuuka u samoBa uma
mHozo kakBo ga ce npaBu 8 masu o6aacm®,
mBbpgu npod. Baca BankoBa, npegcegamea
Ha HayuHus cbBem Ha Ilenmspa no komne-
meHmHocm.

[Tpuaoskenue

B npogpakenue Ha 20 zogunu yuenu om
Henmbpa no ¢pumoxumust npu BAH uscaeg-
Bam nponoauca. ,EgBa 8 nocaegnume 3-4

eogunu ce HabalogaBa pasgBukBane cpeg
GusHeca, mppcsim ce unoBamuBru npogy-
kmu u Beue pabomum ¢ Hakoako komnanuu.
Qupma, koasmo npaBu nponosucoBa mun-
kmypa, ce 06bpHa 3a anaaus kem nac. Koza-
mo paspadomuxme Bogrus usBaek om npo-
noauc, me kynuxa auuensa“, paskasBa npod.
BankoBa. Ta obscusaBa, ye pasmBopenusm
68 Boga nponoauc cbgbpka Bcuuko, koe-
mo aakoxoabm u3Bauua, HO Mo e nocmue-
HAmOo upe3 cneuuaseH Memog.

KoM nasapa

Bspsusm nbm om HayuHama paspaGom-
ka go nasapa munaBa npes akmuBrocm
kakmo om uscaegoBameaume, maka u om
Ousneca. Hykna e go6pa komynukauus u
BsaumogeticmBue. 3a ga moske ga ce Hanpa-
Bu newo mBspge HeoOxOguMO 3a OBuie-
cmBomo, kozamo nama Bpeme ga ce uaka
MHoz0, kakmo npu Bakcunume, mpa6B8a
ga uma komnemenmuu xopa, cnocobHu ga
20 cp3gagam. JVncmumyuuonaanama ¢u-
HancoBa nogkpena cnopeg npo¢. BankoBa
e sagbakumeana, sawomo cbBpemennama
nayka e ckona. @

IIpodua

ITpod. g-p Bacst BankoBa e yuen om BAH. Ilsaama u kapuepa e cBppsana ¢ Vlacmumyma
no opzanuyna xumus ¢ Llenmop no pumoxumust. Om maska uma unmepec kom xumusima u
aloGonumcmBomo s omBerkga B nayunama coepa. IIpazu ogunu npoyuBa cBoiicmBama na
nponoauca om usiA cBsam. VI emo kakBo owe kasBa ms: ,,CoBpemennama nayka ce npaBu om
koaekmuBu u om xopa, koumo goGpe ce pasGupam u cpaomBam. Haykama ne ce geau Ha
¢yngamenmaana u npuaoskna, a Ha go6pa u aowa. Ako nukou 8 Bracapus ne ce sanumaBa
¢ ¢pyngamenmanna Hayka, caeg 10 zoguHu nsimMa ga uma u npuaoskna nayka. Kozamo e ce
3Hassm Havaaama, Hama kakBo ga npuaazaw Hamampk. He noaokuw au ocHoBume, omeope

He Moske ga Hagepaguwi®,




« SCIENCE -

Gifts from nature,
resented by scientists

HROUGH THE CENTER

FOR COMPETENCE,

FUNDAMENTAL KNOWLEDGE
FINDS USEFUL MARKET REALIZATION

Herbs and medicinal plants are our wealth
and therefore it is good to process them
instead of exporting them as raw material. For
this purpose, two years ago with a European
project under the OP "Science and Education
for Smart Growth" the Center for Competence,
Sustainable Utilization of Bioresources and
Waste from Medicinal and Aromatic Plants for
Innovative Bioactive Products was established.
Until recently, efforts were focused on providing
equipment and complete infrastructure, but
now studies are being conducted involving
participants from several institutes - the
Agrobioinstitute at the Agricultural Academy,
the Institute of Organic Chemistry at the BAS
with the Center for Phytochemistry, the Institute
of Polymers, and two faculties at the Sofia
University “St. Kliment Ohridski ”- the Faculty
of Biology and the Faculty of Chemistry and
Pharmacy.

Focus

Scientists from the Center of Competence
focus on the untapped potential of herbs and
other valuable substances - gifts from nature.
They are making progress and are already at the
stage of protecting a propolis cosmetic product
as an subject of intellectual property. They have
focused on popular herbs such as St. John's
wort, lemon balm, nettle, Mursal tea, yarrow and
many others. Modern methods for extraction,
control and analysis are applied to them. They
also use propolis because it is a unique natural
product with antimicrobial action, which is a
natural stimulator of the immune system.

Interaction

The Center for Competence brings together
scientists ready to develop valuable market
products together. It is based on a tradition in
the use of natural substances, established more
than 60 years ago, when the foundations of
the Institute of Organic Chemistry were laid.
Modem techniques for extraction of useful
substances are sought, and the created extracts
are widely used. They are in contact with
companies that produce phytoproducts, mainly
food supplements and cosmetics. There are also
those who grow herbs and cultivate medicinal
plants. Scientists direct them to promising sites
to expand their range. They work with small and
medium-sized enterprises because they are more
flexible and willing to take risks.

Benefits

"Phytochemistry helps us see how nature
deals with all the problems that plants face.
Animals react with actions, and plants - with

Profile

Prof. Dr. Vasya Bankova is a scientist from the Bulgarian Academy of Sciences. Her
entire career is connected with the Institute of Organic Chemistry with the Center for
Phytochemistry. She has been interested in chemistry since she was a child and curiosity took
her to the scientific field. For many years she studied the properties of propolis from around
the world. And here is what she says: "Modern science is made by teams and people who
understand each other well and work together. Science is not divided into fundamental and
applied, but into good and bad. If no one in Bulgaria deals with fundamental science, in 10
years there will be no applied science. When the beginnings are not known, there is nothing
to apply further. If you don't lay the foundations, you can't build on top."

chemical synthesis. They make love or war
through chemistry. The substances that plants
synthesize are designed to interact with other
living organisms. Some valuable medicine can be
hidden in the neighboring grass and that is why
there is a lot to be done in this area ", claims
Prof. Vasya Bankova, Chairman of the Scientific
Council of the Center for Competence.

Application

For 20 years, scientists from the Center for
Phytochemistry at the Bulgarian Academy of
Sciences have been studying propolis. "Only
in the last 3-4 years there has been a movement
among the business, innovative products are in
demand and we are already working with several
companies. A company that makes propolis
tincture turned to us for analysis. When we
developed the aqueous extract of propolis, they
bought the license," says Prof. Bankova. She
explains that propolis dissolved in water contains
everything that alcohol extracts, but it is achieved
by a special method.

To the market

The rapid path from scientific development
to the market goes through activity by
both researchers and businesses. Good
communication and interaction is needed. In
order to be able to do something very necessary
for society, when there is no time to wait as
long as with vaccines, there must be competent
people capable of creating it. According to
Prof. Bankova, institutional financial support
is mandatory because modern science is
expensive.
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« TEXHOAOIUIN -

CMAPTQ)OHMTE

TO HIKOAKO

KOHIIEII MU,

KOUTO
MOTAT A U
M3BENAT OT HEY
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# Asekcangpp AnekcangpoB

Inec noumu Beeku om Hac zu Hocu B8 gkoba
cu. Cmapméonume nocmeneHHo npeBsexa cBema
Ha MeXHOAOZUUME, U3MeCmuxa cmapume MobuA-
HU meaedOHU, a Hanocaegbk - u nepcoHasHume
komnlompu, npeBpswatku ce 8 ocaoBuomo yc-
mpoiucmBo, koemo usnoasBame 3a gocmsn go
unpopmauust u 3ab6abaenus. Cmapama mManmpa
»A3 usnoasBam meaedoHa cu camo 3a paseoBopu”
Gewe pasbuma Ha napuema om ekocucmemume 3a
npuaoskenus Ha Google u Apple. Quec Hawume
cmapmdoHu ca cbwo pomoanapamu u Bugeoka-
Mepu, knueu, mysukaaHu naesbpu, wacoBuuuu u
xpoHoMempu, meaeBusopu, gopu 6apkog uemuu
u gueumaanu kapmu, 8 cayuai, ue Hu nomps66a
makaBa dpynkuuonaanocm.

Camume me ce npomeHuxa go HeysHaBaemocm
u gHec ca no-mowHu, ¢ no-kpacuBu gucnaeu u
no-¢pynkuuonasnu om Bceskoea. Bepwnocm me
ce pasBuxa go makaBa cmenen, ue Bce no-uecmo
MokeM ga uyeM MHeHUemo, ue npu mosu kaac yc-
mpoticmBa

Bcuuko Beue e usmucaeno

W makap ue nogo6nu mBbpgenus, saracawu
cpewy unoBauuume, 8 kpatina cmemka Bunaeu
6uBam onpoBepzaBanu ¢ Bpememo, nakou npo-
usBogumeau Ha MOGuAHU yecmpoticmBa useaekga
ca zomoBu ga ce cpeaacam, ve cekmoppm usku-
Bs8a cBoeobpasna ,kpusa Ha ugenmuuynocmma®“.
Tengenuus, kosmo Hanocaegpk ce ompassBa u
Ha npogakoume. ITpocmo noumu Bcuuku noBu
Mogeau cMapmoHu cu npuauvam Bce noBeue, a
unoBauuume 8 msax Bce no-uecmo ce cBekgam go

B kpusa na
ugeHmuyHOCmMma

,owe no-mowHa kamepa®, ,owe no-npousBogu-
meAeH npouecop’ UAU ,,0uwe NO-20ASM gucnaetl,
¢ no-maaku pamku okoao neeo®. Konuenmyaanu-
me unoBauuu, koumo Guxa Mozau ga npomeHsm
Opanwa obave, npes nocaegHUME 20gUHU NOYMU
auncBam.

Cmapméon npousBogumesume ce HagsBam
ga Haaockam kamo makuBa mogeaume cnc cepBa-
eMU guChnAeu U pasqumam Ha cMsHama Ha noko-
aeHugma npu mo6uanume mpeku. Ila, naBausa-
Hemo Ha 5G geticmBumeaHO We NPOMEHU MHOZO
Hewa, HO 3a ycmpotcmBama masu npoMsHa HaMa
ga e ocobeno Buguma. CepBaemume ekpanu npk
useaekga Hama ga ce npeBppram 8 onoBa macoBo
aBaenue, koemo omuoBo ga goBege go no-cepuo-
e ppcm B npogak6ume na HoBu yempoicmBa.
IocmamsbuHo e ga ce oeaegame Haokoao u ga ce
onumawme ga omkpuem nskot okoao nac ¢ maks8
cmapm¢oH, 3a ga ce yBepum, ye masu koHuenuust
we ocmate no-ckopo psigko cpewan ayke, omkoa-
komo macoBa mexnoaozust.

Tspcu ce

caegBawiama unoBauust

kosmo omuoBo ga Hacouu nposkekmopume kbm
nasapa Ha cMapmdoHu u ga nakapa nompeGume-
aume ga cu kakam ,uckam ga umam moBa“. A
eguH noeaeg koM gusatin konuenuuume, anoncu-
panu Hanocaegok, Hu nokasBa, ue ma Beue moske
u ga cowecmByBa. Bonpeku ue konuenmyaanume
gusatiHu yecmo ce npaBsm camo ¢ MapkemunzoBa
uea U MHOZo om mgx Hukoza He gocmueam go
npogak6a, cpeg max nonskoea Mozam ga ce om-
kpusim u o6ewaBawu HoBu mexnoaozuu, koumo



HeBegubk ca npoMensiau mosu nasap. 3amo-
Ba B caegBawume pegoBe we Bu 3anosHaem
¢ nakou om Hat-o6ewaBawume konuenuuu
8 mosu ceemenm, kakmo u nakou Beue pea-
Ausupadu ugeu, 8 koumo uma 6pgewe.

Hucnaeti, kotimo ce naBuBa

LG npegcmaBu Ha maszoguwiHOmMo u3-
aokenue CES cBosma konuenuus Rollable
3a meaedpon ¢ naBuBaw ce ekpan. ToBa Ha
npakmuka 20 npeBppwa 8 mabaem 3a 6po-
enu cekyngu, a ako mexnoaozusama ce pas-
Bue B 6bgewe, He e uskaloueno mot ga moske
N'BAHOUEHHO ga 3aMeHU U AaNmon. 3awo He
caeg Bpeme ga pasnoaacame caMoO C egHO
yempoiicmBo, koemo ga npomens cBosma
¢dopma u zoaemuna B saBucumocm om moBa
sa kakBu ueau Hu mpsa6Ba? TlpakmuuHo,
Haau? 3a ga cmane moBa obaue, npousBogu-
meaume we mps6B8a ga pewam peguua npo-
Gaemu ¢ usgpskauBocmma na HaBuBawume
ce gucnaeu - npobaem, koiimo guec umam u
mesu cbc czpBaemu gucnaeu.

Ekpan om Bcuuku cmpanu

ITpegcmaBenusam cpBeem  Hackopo kon-
uenmyaaed Mogea Mi MIX Alpha na Xiaomi
e nppBusim no poga cu, npu kotimo ekpanbm
3a06ukaag usugao kopnyca - omnpeg, omsag
u omcmpanu. Benpeku ue npakmuunocmma
Ha masu uHoBauust Moke ga Gbge nocmaBena
nog Benpoc, yempoticmBomo useackga Hauc-
MUHA CMPaXOMHO U NPUAUYA Ha Hewlo, koemo
MmexHoAOZUYHUME eHmycuacmu Guxa uckaau
ga cu kynam. B gobaBka, mogeabm moske ga
npegocmaBu ygo6cmBomo ga zaegame gageHo
cbgbprkanue om gBeme cmpanu Ha meaedona,
3aegHO ¢ uoBek, kolimo cmou cpeuty Hac.

Cmapmdonume noaumam

Ouwie egna unmepecha konuenuus na LG e

¢ naxoguuBomo HaumenoBanue drone phone.
CmaBa Bsnpoc 3a nppBust no poga cu meae-
¢on, kotimo moske... ga aemu. ToBa cmaBa
Gaacogapenue Ha gBeme Bepagenu 8 kopnyca
nepku, koumo npeBppwam yempoucmBomo
8 nbaHOUeHeH Aemsiwt gpoH. B pekaamnomo
Bugeo, npegcmaBeno om LG, ce nokasBam
pasaudHU cueHapuu, npu koumo meaedo-
wpbm npocmo ce pee Bp6 Bp3gyxa cpewty
cBost cobecmBenuk, gokamo usBppwBa Bu-
geopaseoBop uau gopu uzapuBa duam. Vau
npk aemu npeg Heeo u ocBemsBa npms My
npu pasxogka 8 msmuomo. Hati-eoasmomo
ygobcmBo e, ye npu moBa Ha nompeGumenst
He ce HaAaea ga usnoasBa ppueme cu u Moxke
ga npaBu newo gpyzo. Konuenuusima moske
ga uUMa Cmomuuu npuaokeHus U HaucmuHa
e uskalouumeano noaesna. Ta oGaue uma ga
u3BspBu MHO2O gbAbe NbIM, NPegU ga ce npe-
BbpHe B npogykm, gocmsnen Ha nasapa.

Kamepa, Bepagena
B8 ekpana

[TpousBogumeaume Ha cMapméoHu om-
kpati Bpeme ce onumBam ga pewam npoGae-
Ma ¢ npegiama kamepa. O6uknoBeno ms ce
namupa nsksge 8 pamkume na ekpana na yc-
mpoticmBomo, koemo napywaBa necoBama
ugaocm u e 06ekm na kpumuku om cmpana
Ha Hakou B3uckameanu nompeGumeau. Mo-
gepHusim Hanocaegok ,kankoBugen npopes®
Om 2opHama cmpaHa cbwo He pewaBa mosu
npobaem. EgHo BbsmokHo pewenue, ¢ koe-
mo ekcnepumenmupam nakou komnanuu, e
kamepa, usausawa om kopnyca. ZTE o6aue
npegnpue gpyz nogxog cbc cBost Axon 20
5G. B neeo kamepama e nanpaBo Bzpagena
nog gucnaes. Teaeporpm obaue He ce npue
moakoBa gobpe om ny6aukama u cmana
o6ekm Ha kpumuku, Bkalouumeano u 3apa-
gu kauecmBomo Ha npegnama kamepa. Bo-

Vision Evolution

npeku moBa 8 konuenuusma uma 6pgewe.

Mogyanu ycmpoticmBa

Tasu uges ne e noBa u Ha nasapa Beue
uma peguua pabomewu ycmpoicmBa kamo
Moto Z na Motorola. CmaBa Bsnpoc 3a
cvapmonu, kbM 4ugmo 3agua vacm Mo-
2am ga ce npukpensm pasauuHu MOgyAu -
gonbaHumeaHa Gamepus, ayguo koaonka,
gopu npoekmop 3a npesenmauuu u MuHu-
amlopen npunmep 3a Busumku. ToBa cb3ga-
Ba usaa HoBa ekocucmema okoao yempou-
cmBomo. Hocezawnume mogeau maka u He
ce Haaokuxa Ha nasapa, HO koHuenuusma e
unmepecHa u He e uskaloueno menspBa ga
Bugum no-ycnewen npogykm ¢ Hes. Coue-
BpemenHo nogoben nogxog moske ga 6bge
caegBan u npu npousBogecmBomo Ha MOgyA-
Hu kaapdu 3a cMapmonu.

Ckanupane na
okoanus cBsm

Changhong H2 e egna muoeo unmepec-
Ha koHuenuug 3a cmapmdon, kotimo moske
ga ckanupa saobukaaswume nHu dusuuecku
o6ekmu, a caeg moBa ga anaausupa mexuus
cbemaB. 3a ueama yempotcmBomo pasno-
Aaza cbe cneuuaaen ckenep, koiimo omuuma
pasaukume B8 npeuynBanemo Ha cBemauna-
ma om pasauuHume munoBe Mamepuasu
u cbeguHeHust. Mogeapm Bcpuinocm uma
MHO020 noBeue npakmuuecku npuaokenus,
omkoakomo Guxme cu nomucauau 6 nbp-
Busg Momenm - om ckanupane Ha xpaHama,
kostmo kynyBame 8 macasuna, go anaaus na
koskama na auuemo nu. OcBen moBa nokas-
Ba, ue HoBa cmapmdon konuenuus moske
ga Gbge ch3gageHa He CaMO NO OMHOWEHUE
Ha HezoBama ¢popma u gusaiiy, a CbWO U Ha
cpBeem cneuudpuunu $pynkuuu, koumo Guxa
MOzAU ga yaecHsm Hawemo exkegueBue. @

ZTE AXON 2056

The World's First Under-Display Camera Smartphone
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in an identity crisis

ERE ARE

SOME

CONCEPTS
THAT CAN TAKE
THEM OUT OF IT
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# Alexander Alexandrov

Today, almost all of us carry them in our
pockets. Smartphones have gradually taken over
the world of technology, displacing old mobile
phones and, more recently, personal computers,
becoming the main device we use to access
information and entertainment. The old mantra
"T only use my phone for calls" has been shattered
into pieces by Google's and Apple's application
ecosystems. Today, our smartphones are also
cameras and camcorders, books, music players,
clocks and chronometers, TVs, even barcode
readers and digital maps, in case we need such
functionality.

They themselves have changed beyond
recognition and today are more powerful, with
more beautiful displays and more functional

than ever. In fact, they have evolved to such an
extent that more and more often we can hear the
opinion that in this class of devices

everything is already invented

And while such anti-innovation claims are
ultimately always refuted in time, some mobile
manufacturers seem willing to agree that the
sector is experiencing a kind of "identity crisis."
A trend that has recently affected sales as well. It's
just that almost all new smartphone models are
more and more similar, and innovations in them
are increasingly reduced to "even more powerful
camera", "even more productive processor”" or
"even bigger display, with smaller frames around
it". The conceptual innovations that could
change the industry however, have been almost
non-existent in recent years.



Smartphone manufacturers hope to
establish models with folding displays as
such conceptual innovations, and rely
on the change of generations in mobile
networks. Yes, the introduction of 5G will
actually change a lot of things, but for
devices this change will not be very visible.
Folding screens, meanwhile, don't look to
become the mass phenomenon that will
again lead to a more serious increase in sales
of new devices. It is enough to look around
and try to find someone around us with
that kind of smartphone, to be convinced
that this concept will remain a rare luxury
rather than mass technology.

The search is for

the next innovation

which will once again direct the spotlight to
the smartphone market and make consumers
say to themselves "I want to have this". And
a look at the design concepts announced
recently shows us that it may already exist.
Although conceptual designs are often made
for marketing purposes only and many
of them never go on sale, promising new
technologies that have changed this market
many times can sometimes be found among
them. Therefore, in the following paragraphs
we will introduce you to some of the most
promising concepts in this segment, as well
as some already realized ideas with a future.

Roll-up display

LG unveiled its Rollable concept for a
phone with a roll-up screen at this year's
CES. This practically turns it into a tablet in
a matter of seconds, and if the technology
develops in the future, it is possible that
it will be able to fully replace a laptop. In
time, why not have only one
device that changes its shape
and size, depending on what
purpose we need? Practical,
isn't it? To do this, however,
manufacturers will have to
solve a number of problems
with the durability of roll-up
displays - a problem found
today in those with folding
displays.

Screen on all sides

Xiaomi's recently
introduced Mi MIX Alpha
concept model is the first of
its kind in which the screen
completely  surrounds  the
body - front, rear and side.
Although  the practicality
of this innovation may
be questioned, the device
looks really great and looks
like something technology
enthusiasts would like to
buy. In addition, the model
can provide the convenience

of watching content on both sides of the
phone, along with a person standing in
front of us.

Smartphones are flying off

Another interesting concept by LG has
the creative moniker "drone phone". It's
the first phone of its kind that can... fly.
This is thanks to the two built-in propellers
in the body, which turn the device into a
full-fledged flying drone. The promotional
video presented by LG shows various
scenarios in which the phone simply hovers
in the air opposite its owner while making a
video call or even broadcasting a movie. Or
it flies in front of them and lights their way
when they walk in the dark. The greatest
convenience is that the user does not have
to use their hands and can do something
else. The concept can have hundreds of
applications and is really extremely useful.
However, it has a long way to go before it
becomes a product available on the market.

Camera built into the
screen

Smartphone manufacturers have long
been trying to solve the problem with
the front camera. It is usually located
somewhere within the screen of the device,
which violates its integrity and is criticized
by some demanding users. The recently
fashionable "drop-shaped slit" on the upper
side also does not solve this problem. One
possible solution that some companies are
experimenting with is a camera coming
out of the case. However, ZTE has taken
a different approach with its Axon 20 5G.
In it, the camera is built directly under the
display. However, the phone was not so well

CHANGHONG H2

received by the audience and was criticized,
including for the quality of the front camera.
However, there is a future in the concept.

Modular devices

This idea is not new and there are
already a number of working devices on
the market such as Motorola's Moto Z.
These are smartphones, to the back of
which various modules can be attached
- an additional battery, an audio speaker,
even a projector for presentations and a
miniature printer for business cards. This
creates a whole new ecosystem around
the device. Previous models have never
been established on the market, but the
concept is interesting and it is possible
to see a more successful product with it.
At the same time, a similar approach can
be followed in the production of modular
cases for smartphones.

Scanning the
surrounding world

Changhong H2 is a very interesting
concept for a smartphone that can scan
the physical objects around us and then
analyze their composition. For this
purpose, the device has a special scanner
that detects differences in the refraction
of light from different types of materials
and compounds. The model actually has
many more practical applications than we
would have thought at first - from scanning
the food we buy in the store to analyzing
the skin on our face. It also shows that a
new smartphone concept can be created
not only in terms of its shape and design,
but also in very specific features that could
make our daily lives easier. ®
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BosmorkHo Au e aBmomobuanume npous-
Bogumeau B Gbgewe ga sanouHam ga neve-
Agm He moakoBa om npogakGama Ha koau,
koakomo om masu Ha... copmyepru npogy-
kmu? I gopu ga npeBppram cBoume Bosuaa
8 cBoeobpasHa aboHamenmHa naamdopma 3a
pasnoobpastu npuaokenus? EgBa au mHo-
suna B aBmomoGuanama ungycmpus Guxa
Bu omeoBopuau ymBppgumeaHo Ha mosu
Bsnpoc grec. Benpeku moBa uma egun menu-
gokop, kotimo e ybegen, ue moBa wie ce cayuu.
Hewo noBeue - cnopeg Hezo onucanusim cue-
Hapuil we 6bge peasHocm He B gaaeuHomo
Gbgewe, a go 2024 zoguna. Tou ce Hapuua
ITkencen Xyane u manka nogpoGHocm e, ue
Bcpwnocm He ynpaBaaBa aBmomobuana kom-
nanust, a amepukanckust euzanm npu epaduu-
Hume kapmu u npouecopu Nvidia. B neom-
gaBuawno cBoe unmepBlo npeg usgaHuemo
Automotive News Europe mot npoznosupa
UMEHHO ONuCaHus NO-20pe CueHapul.

Kak moske ga 3nae

egun prkoBogumea na VT komnanus no-go-
6pe om MHO20 MeHugrkbpu 8 aBmomobuaHus
cekmop kak we ce pasBuBa co6cmBenuam um
6panw? VI He e au uskasBanemo my npocmo
MapkemuneoB xog 3a npuBauuane Ha BHuMa-
Huemo koM HaBausanemo Ha Nvidia 8 mexno-
Aozuume 3a koau? MHosuHa cmsmam, ye He e.

[Tpozrosama na Xyane e HacoueHa kbm
egHa om yemupume zoaeMu xapakmepucmu-
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B4 Nvidia

ku, koumo Beue ca sanounasu ga npomensm
npegcmaBama HU 3a noHAImMuemo aBmomo-
6ua - aBmonomuocm, eaekmpudukauus,
cnogeasite u cBppsanocm. CmaBa Bsnpoc 3a
nocaegHama om msx, kosmo cnopeg nsakou
anaausamopu Beue npeBpsuwia koaume B caeg-
Bawama zoassMa naamdopma 3a npuaokenus,
caeg nepconaaHume komnlompu, cmapmdo-
Hume, mabaemume, zetim konsoaume u gpyeu
kaacoBe ycmpoticmBa.

Nvidia Beue ce nogeomBs ga Bseme zoasma
yacm om mosu nasap cbc cBosma codpmyep-
HO gepuHUpana naamopma 3a aBmomobusu

u ¢ napmusopcmBomo cu ¢ zuzanmu kamo
Mercedes, Hyundai, Audi u VW. Co¢pmyeppm
ckopo we gedpunupa camume koau u He e us-
kaloueno me

ga ce npogaBam Ha
cebecmoliHoCm

a npuxogume 3a npousBogumeaume ga ug-
Bam om abonamenmuu nakemu 3a npuaoske-
Hust, yb6egen e IDkencen Xyane. Tou go6GaBs
Olle, Ye Me3u NPOMEHU Wie CMaHam PeasHocm
B8 pamkume Ha caegBawume uemupu zogunu.



Te nocmenenno we npeBppHam koaume 8
aboHamenmHa ycayea, npu kosimo Bmecmo
ga cu kynyBaw koncku cuau, ce aGonupaw
32 pasauyHU ycayeu, ¢yHKuuoHaAHOCMU U Cb-
gbpkanue. V1 8 nepcnekmuBa Bmecmo ga naa-
waw egHokpamHa cyma 3a koaa, we naawaw
Meceuna makca 3a Hesl.

3a masu npomsHa BeposmHo we cnomo-
2Ham u npoMeHswume ce Haeaacu ksm aBmo-
MoGuaume, 0co6eHO cpeg NO-MAagama 4acm
om HaceaeHuemo. 3a pasauka om npeguwHu-
me nokoaenug, npu koumo cgo6uBanemo c
nppBust Auven aBmomobua, 0COBEHO 32 MOM-
yemama, Bunaezu e 6uro Bakno crbGumue,
gHec Bce noBeue maageku usobwio HImMam
unmepec kem moBa u npegnoyumam ga us-
noasBam cnogeaeH mpaHCnOpmM UAU gpyeu
aamepHamuBHu Memogu. Becuuko moBa we
YACCHU MHO?O NPOMSIHAMA Ha OMHOWEHUEMOo
koM koaume u Bp3npuemanemo um kamo a6o-
HaMeHIMHa ycAyza.

OcnoBameasim u 2aaBen usnbaHUMeAEH
gupekmop na Nvidia gopu cmuea no-gaseue
8 cBoume npoeHosu, usuucagBaiiku koako we
neveasm aBmonpousBogumeaume, ako Gus-
Hec Mogeabm uM ce npoMenu. Cnopeg Hezo
egHa komnanust, npogaBawa no 10 mMusuona
Bosuaa coguwHO Ha cebecmotiHOCMMA UM,
we uMa npuxog om nopsgbka Ha 50 MApg. w.
goaapa om camama npogak6a, Ho we noayuu
3HauumeAHo noBeue om MeceuHume aGoHa-
MeHmu 3a copmyep.

[Tpuaokenusma

B koaume moeam ga 6bgam npegaacaHu
Ha npakmuka Bcuuku nonyaspru gueumasnu
ycayeu. O6HOBsBanemo na camume dynk-
uuoHasHOoCmu Ha koaama e camo Hayaaomo.

Iopu u guec komnanuu kamo Tesla nosBo-
asiBam copmyeppm Ha mexnume Bosuaa ga
ce bngetimBa om pascmosiHue, npomensiku
Ha npakmuka camume Bp3moknocmu Ha
npeBossomo cpegcmBo. He e uskaloueno 8
no-gaseuHo Gwgewe HeeoBuam cobemBenuk
ga mMoske ga cu usbupa pasauuHu napamempu
kamo makcumaanama ckopocm u ga sanaawa
cbomBemHus MeceueH aGonamenm. Vckame
zpagcka koaa npegumto 3a npugBukBane go
paboma - 3anaawame no-uucsk nakem u mg
we Moske ga Bguea go 100 km/uvac. ITpegcmou
Bu no-akmuBxo usBsuepagcko npmyBane no
Mazucmpasume - npoMeHsme aboHaMeHma u
noayyaBame no-Bucoka ckopocm.

Co¢pmyepno
gedpunupanume koau

obave we gaBam gocmbn go MHOzO noBeue
¢ynkuuonaanocmu. Ilpes max we mokeme
ga ce aboHupame 3a mysukaanu npuaokeHus
kamo Spotify, 3a puamoBu naam¢popmu kamo
Netflix u HBO, 3a zetim ycayeu kamo Stadia.
Pasbupa ce, ¢ yeoBopkama, ue Bcuuku mesu
dynkuuu He mps6Ba ga npeuam Ha Bogaua
u Hgkou om msX we ca gocmbnHU CaMo 32
nbmyBawume Ha sagHume cegasku. HaBau-
saHemo Ha Bce noBeue ekpanu u no-go6po
036yuaBane 8 nHoBume Mogeau aBmomobuau
Wie yAECHU NPOueca.

Camume wodpopu Chwo We Mozam ga ce
Bp3noasBam NBAHOUEHHO OM Masu NPOMSHA.
Te we noayuam gocmpn go BceBrsmoknu
npusoknus 3a kapmoepadus, kaumamuuen
MOHUMOPUHe, uH$pOpMauus 3a zpagckust mpa-
¢uk u kakBo au owe ne. C naBausanemo Ha
gpyea Bakna mengenuus - aBmonomHume

BTOMOBUAHMUTE
KOMIIAHUM CKOPO
II[E CIIPAT JA

IIEYEASIT OT ABTOMOBUNAN
U IME MPOOABAT COQPTYEP

koau - poasma nHa wodbopa nocmeneHHo
we usuesHe u Bcuuku npmuuuu we 6bpgam
8 nosuuus ga ce HacaakgaBam Ha pasBaeka-
meaHume, pabomHu uau o6pasoBameaHu
npuaoskenus, koumo ca Bkalouenu 8 mexaus
aboHaMenm.

Cnopeg npoenosume Ha camust Ikencen
Xyane, go 2030 2. Mokem ga ouakBame 20%
om Boszusama no nbmuwama ga ca HanbAHO
aBmonomHu (m.nap. HuBo 5). Te oBaue we
ca omeoBopnu 3a okoao 50% om Bcuuku usz-
munamu kuaomempu. ITpuuunama e, ye cpeg
mgx we uma MHOzo kamuonu, aBmoGycu,
GycoBe, makcuma, kakmo u no-maaku po6o-
musupanu cpegcmBa 3a gocmaBku. A me we
noemMam 2z0ASIMA 4acm OM MPaHCNOPMHUMe
geliHocmu U we Mozam ga pabomsam 24 vaca
8 genonowuemo. IToBeuemo om koaume,
npeBosBawu npmuUU 06ave, cAeg gecem 20-
gunu Bce owe we ca Ha HUBO 2 Ha aBmoHOM-
Hocm, go6aBs mot.

ITpes nocaegHomo gecemusemue aBmo-
MobuaHama ungycmpus Beve cBukna mex-
Honoeuunu Busuonepu ga zoBopsam kak we
ce npoMeHu HeliHusm Gushec Mogea. Om
Google, npes Apple, Alibaba u Amazon -
komnanuume om gueumasHus cezmeHm c
unmepec kem Gpanwa cmaBam Bce noBeue.
3amoBa u uskasBanusma na nopegnama VT
poksBesga egBa Au ca Hali-3HaYUMOMO CBOU-
mue 3a 6panwa. Bususma na Nvidia 3a 6pge-
wemo Ha cekmopa o6aue moske ga ce okake
onsu kalouoB acnekm B cmpamezusma Ha
npousBogumeaume Ha koau, koiimo ga um
nomozHe ga 3anasam cBoemo Bogewo macmo
B neeo, BMecmo zoasMa yacm om gobaBena-
ma cmouHocm ga ce npexBopau kem oxaatin
euzanmume. @
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WILL SOON STOP

MAKING MONEY
FROM CARS AND START
SELLING SOFTWARE
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Is it possible that car manufacturers in the
future will start to earn not so much from the sale
of cars as from that of ... software products? And
even turn their vehicles into a kind of subscription
platform for various applications? It is unlikely that
many in the automotive industry would answer
this question in the affirmative today. However,
there is a manager who is convinced that this will
happen. Moreover, according to him, the described
scenario will be a reality not in the distant future,
but by 2024. His name is Jensen Huang, and the
small detail is that he doesn't actually run a car
company, but the American graphics card and
processor giant Nvidia. In a recent interview
with Automotive News Europe, he predicted the
scenario described above.

How can one know better

as a head of an IT company, than many managers
in the automotive sector how their own industry
will develop? And isn't his statement just a
marketing ploy to draw attention to Nvidia's entry
into car technology? Many believe it is not.

Huang's forecast focuses on one of the four
major characteristics that have already begun
to change our perception of the concept of
the car - autonomy, electrification, sharing and
connectivity. The matter concerned is the last of
them, which according to some analysts is already
turning cars into the next big application platform,
after personal computers, smartphones, tablets,
game consoles and other classes of devices.

Nvidia is already preparing to take much of this
market with its software-defined car platform and



its partnership with giants such as Mercedes,
Hyundai, Audi and VW. The software will
soon define the cars themselves and it's not
impossible for them

to be sold at cost

and the revenue for manufacturers to come
from subscription packages for applications,
Jensen Huang is convinced. He added that
these changes would become a reality within
the next four years. They will gradually turn
cars into a subscription service, where instead
of buying horsepower, you subscribe to
various services, functionalities and content.
And in the long run, instead of paying a
lump sum for a car, you will pay a monthly
fee for it.

This change is likely to be helped by
changing attitudes towards cars, especially
among the younger population. Unlike
previous generations, where getting the first
personal car, especially for boys, has always
been an important event, today more and
more young people have no interest in it
at all and prefer to use shared transport or
other alternative methods. All this will greatly
facilitate the change of attitude towards cars
and their perception as a subscription service.

Nvidia's founder and CEO has gone
even further in his predictions, calculating
how much automakers will gain if their
business model changes. According to him, a
company that sells 10 million vehicles a year
at cost will have revenue of about 50 billion
dollars from the sale itself, but will receive

significantly more from the monthly software
subscriptions.

The applications

Virtually all popular digital services
can be offered in cars. Updating the car's
functionality is just the beginning. Even
today, companies such as Tesla allow the
software of their vehicles to be updated
remotely, changing in practice the very
capabilities of the vehicle. It is not excluded
that in the distant future its owner will be
able to choose different parameters such
as maximum speed and pay the respective
monthly subscription. You want a city car
mainly to get to work - you pay a lower
package and it will be able to go up to 100
km/h. You have a more active long-distance
trip on the highways - you change the
subscription and get a higher speed.

Software-defined cars

however, will give access to much more
functionalities. Through them you will
be able to subscribe to music applications
such as Spotify, for movie platforms such as
Netflix and HBO, for game services such as
Stadia. Of course, with the proviso that all
these features should not interfere with the
driver and some of them will be available
only to rear seat passengers. The introduction
of more screens and better sound in the new
car models will facilitate the process.

Drivers themselves will also be able to
take full advantage of this change. They

will have access to all kinds of applications
for cartography, climate monitoring,
information on urban traffic and what not.
With the advent of another important trend
- autonomous cars - the role of the driver will
gradually disappear and all passengers will
be in a position to enjoy the entertainment,
work or educational applications that are
included in their subscription.

According to Jensen Huang's own
forecasts, by 2030 we can expect 20% of road
vehicles to be fully autonomous (so-called
level 5). However, they will be responsible
for about 50% of all kilometers traveled. The
reason is that among them there will be many
trucks, buses, buses, taxis, as well as smaller
robotic means of delivery. And they will take
over most of the transport activities and will
be able to work 24 hours a day. However,
most of the passenger cars will still be at level
2 autonomy in ten years, he added.

Over the last decade, the automotive
industry has become accustomed to
technology visionaries talking about how its
business model will change. From Google,
through Apple, Alibaba and Amazon -
companies in the digital segment with
interest in the industry are growing. That
is why the statements of another IT rock
star are hardly the most significant event
for the industry. However, Nvidia's vision
for the future of the sector could be a key
aspect of the carmaker's strategy to help
them maintain their leading position in it,
instead of shifting much of the added value
to online giants. ®
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Kumau e cuaa, kogmo
He Moske ga 6'bge COpsHa

TPAHATA

PEATUPA

BBP30 HA
M3HEHAJIBAIIN
IITPOMEHU U
ITAHOEMUSATA
ITPOCTO BEHNIE 3HAK
3A ITPEBKAIOYBAHE
KbM OUTUTAAHA
MKOHOMMKA
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Bcuuko 8 Kumail ce pas6uba csc cmpecupawo
Bucoka ckopocm. Kak u sawo - obacugba gou.
g-p Mapuana Tuen, yuen, koimo gobpe nostaba
Kumaia omBsmpe u omBpu:

Kumat muozo 6bpso oBaags nangemusma,
mbl kamo cmpanama ymee Begnaza ga peazupa
Ha Bcaka kpusa. Mepkume cpa6omuxa, sawiomo
gucuunauHama mam e skeassna, Ho ms e 8 kya-
mypama u 658 ¢pusocodpusma na nauusma. V1 8
mesu ekecmpemnu ycaoBust ce noayuu nbaHa Mo-
Guausauug Ha Bcuuku Bpmpewnu cuau. Vimenno
nangemusima nomozna xopama 6 Kumat owe no-

Beue ga ce cnaomsim.
KHP Beue e

nbppBa 2eoukonomuuecka cuaa

- 2a06asHo npousBogemBeno cpeguwe, kalouoB
BaaymHo-punancoB ¢pakmop u nbppBocmenenen
uHoBauuonno-mexHoaozuvecku uenmsp. paku
ce Ha ycnewHomo couuaano-ukonomuuecko yn-
paBaenue Ha cmpanama upes m. Hap. kumaiicku
Mogea Ha pasBumue. ToBa na npakmuka e couua-
AusbM ¢ kumaiicka cneuuduka, npu kotimo no-
cmosnuume pepopmu ca kalouoB dpakmop.



[Tangemusma He cnps pasBumuemo
Ha Kumati u 8 kpag na 2020 2. 8 peuma
Ha npegcegameas Ha KHP Cu dsunnun
Ge omuemeHO, Ye CmpaHama HaNbAHO Ce €
cnpaBuaa ¢ 6egnocmma, usmepBana upes
nokasameau kamo gocmen go xpana, go 06-
pasoBanue, go numetina Boga. VIma cuana
zpuka 3a HaceaeHUemo - 3a 3gpaBeonasBane-
mo, 3a ygobcmBama Ha xopama, 3a go6pama
undppacmpykmypa. ITlpes 1976 ., koeamo
Ha Baacm ugBa Ipn Csonun, 6egnocmma
e 98%. Bppsomo cnpaBane ¢ npobaemume
Ha xopama ce gbaku umeHHO Ha pedpopmu
u nak pepopmu. ITppBo sanouBam kamo
ekcnepumenm B maaku Haceaenu mecma.
Cpabomu Au, usnoasBam 20 noBcemecmto.

Bsemam Hnati-go6pomo

om ueaust cBam, aganmupam 20 kem cBou-
me ycaoBust u 20 npuaazam. Hanocaegsk ce
3abeas13Ba U gpyea uHmepecHa meHgEHUUS.
ITpes 90-me zogunu Ha Munaaust Bek MHOZO
kumatiuu samuHaxa Ha 3anag, HO ceea uma
Bbana na macoBo 3aBpbwane. [TpuBaeuenu
ca om ¢akma, ue cmpanama nanpegBa c
MHO20 6ypHu memnoBe. PasBumuemo Ha cb-
Bpemenen Kumati go6pe ce ualocmpupa om
npegcmaBama 3a m. nap. kumaticka kanka.
Inec useaekga, yve mam Bcuuko cmaBa muo-
20 6bp30, kamo ¢ maeuuecka npbuuua, HO
mo e B pesyamam Ha HampynBanus, Bcaeg-
cmBue na gaanoBugsa noaumuka.

Kumauckama kyamypa e gpeBua, msa e
6ozama u kpue MHOz0 naacmoBe. Kozamo
maMm cmane cMgHa Ha ynpaBasBawume, He
ompuuam Bcuuko npegu msax u He 3anou-
Bam om Hyaama.

Vma npuemcmBenocm

B8 kossmo epewkume Ha npeguecmBenuuu-
me ce npusHaBam u ce kopueupam. Kpm

nue WeChat.

Kumait ne 6uBa ga ce 2aega ¢ ugeosozuuecka
npegybegenocm. Te ca aubepasnu no om-
HoweHue Ha ukonomukama u npoaBaBam
3aBugna 6ppsuna u epBkaBocm. ToBa e u na
HuBo omgeaen npegnpuemau. Ako equn 6us-
Hec He BppBu, cMensm 6bp3o u 3anouBam
gpye. Ha noezaeguem kak ce cnpaBuxa cbc
cuaHo sambpcenus Bp3gyx 8 Tlekun. ITspBo
gobpe anaausupaxa npobaemMa u npegnpu-
exa cmpoeu Mepku, Haaaeaxa coaeHu 2A06U
u cankuuu. Taka Bb3gyxpm cmana no-uucm
om coduiickus. Hpye omaudumenen 6eaez
e npocaoBymama ,kumaticka zpBkaBocm®,
cBopsana ¢ Hamupane Ha BpsmokHOCmU 32
no-e¢pekmuBno ukonomuuecko pasBumue u
npocnepumem. Hanpumep 6lopokpamuu-
Hama cucmema Ha ynpaBaeHue ce nogmeHu
upe3 mexHoaozuuHama peBoalouus -

yemupume MOgepHuU3auuu

8 obaacmma Ha npomuwaeHocmma, ceacko-
mo cmonatcmBo, omGpanama, Haykama u
mexnukama. ITo cpwius npunuun, kozamo
npekomMepHama ueHmpasusauus 3anouna
ga cnbBa ukonomuueckomo pasBumue, ce
npemuna kbM geueHmpasusupan Mogea Ha

‘
KOHQYLIAIT
OIIIE B V B. IIP. H. E.

E CbBETBAA:

He caywatime kakBo 208opssm
kumatickume noaumuuy, a caegeme

kakBo ne kasBam

Iou,. g-p Mapuana Tuen e yuen 8 Llenmwppa 3a coBpemennu kumaiicku
uscaegBanus, koimo e yuacm om Vlucmumyma 3a gopkaBama u npaBomo
npu BAH. Tx e 2aaBen cekpemap u Ha TroGaaHust uenmbp 32 napmHbOP-
cmBo ,,Kumai - [lenmpaana u Vismouna EBpona“. ABmop e Ha gBe mo-
Hozpaduu u Hag 100 Hayunu nyGaukauuu sa Kumai. Baagee kumaicku,
aneauiicku u pycku esuk. Conpyepm @ e kumaeu, npenogaBamea e no
Opacapcku esuk 8 IMekunckus ynuBepcumem 3a uyskgu esuuu. Ilsaama
My kapuepa e cBbpsana c Gpazapckust esuk. ITangemusima eu gbpku na
gucmasuus egud om gpye, Ho cu 208opsim npes kumaickomo npuaoske-

sukonomuuecka gemokpauus®, npu kou-
mo ce geaceupam noBeue npaBomowius Ha
MecmHume Baacmu u ce cmuMyAupa Mame-
puaaHama saunmepecoBanocm.

[MTangemusma npenacmpou ukonomuue-
ckume um nazaacu. Om cbcpegomouaBane
Bbpxy usHoca ce npemuna kM dokycupane
Bbpxy BpmpewHus nasap, HO He go cmenex
Ha usoaauus. [TpuBagkoxa nati-go6pu eke-
nepmu om usa cBsm ¢ Bucoko sanaawane
U cmaHaxa npegnovumada gecmuHauus 3a
npodecuonaana peaausauust. Yykgecmpan-
Hume cneuuasucmu U mexHUme cemell-
cmBa noayuaBam gobpa zpuka sa Bcuuku
mexHu nompe6brocmu. CrpweBpemento
gbpkaBama ocueypaBa u 3a kumatckume
pabomuuuu u caykumeau cnokoticmBue
Ha pa6omHomo Msacmo, naloc pacmawu
goxogu.

Cmpanama pabomu Ha MHOZz0 nasapu u
Brumameano npokapBa cBos nHauuonasen
unmepec. Kumali uma Mbgpa gunaoma-
uugt, kosmo e omauuHO cMasaHa MawuHa.
C go6pama cu cmpameeust 3a pasBumue
KHP cmana cuaa, kossmo He moke ga Gbge
cnpsta. Toaemusm um HayueH nomeHuuas
nomoeHa 65p30 ga Gbgam Cb3gageHu mpu
Bakcunu cpewy COVID-19 u gopu pasBuxa
msxHomo npousBogcmBo usBsH cmpana-
ma. Kumaii eaega kem

OyPHO MEXHOAOZUYHO
6bgewe

- nog Bogama, 8 okeana, 8 Kocmoca. Qo-
kycupan e 8 gueumasnama ukonomuka.
Koeamo aBuauusma no cBema noumu ce
npusemMu 3apagu naHgemusima, gbpkaBama
gage maacsk Ha pasBumuemo Ha Bpmpew-
Hume aBuoaunuu. Beue umam 6G mpeska. B
nocaegHume 5-6 20guHU MPbCHOMO NPOUS-
BogcmBo Gewe usneceno B8 Adpuka. B ITe-
kun He ocmana Humo egHa ¢pabpuka, ocBen
Bucokomexnoaoeuunu npousBogemBa, kou-
mo He sambpcsiBam. Bppsama aganmauus
koM usnenagBawama npomsna, npegusBu-
kana om nangemusima, nokasa, ue mam om-
gaBua ca ce comBuau 3a npeBkalouBane kpm
gueumaanama ukonomuka. Onaatin mop-
zoBuama Hanpumep Gewe ocobeHo gobpe
pasBuma, a HoBama cumyauus owe noBeue
s yckopu.

KHP e cmpana ¢ ozpomen nomenuuaa,
HO 3a ga npaBume GusHec ¢ msax, mps6Ba
gobpe ga eu nossaBame u uHmepecume ga
cpBnagam. ITangemusma HanpaBu kumau-
uume owe no-npegnasaubu. @
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HE COUNTRY REACTED QUICKLY TO SURPRISING
CHANGES AND THE PANDEMIC WAS SIMPLY A

SIGN TO TRANSITION TO A DIGITAL ECONOMY
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THE 5TH CENTURY/BC,

.. CONEUCIUS ADVISED:

Do not listen to what Chinese

politicians say, but observe what they
do not say.



Everything in China is evolving at a stresstully high
rate. How and why - explains Assoc. Prof’ Dr. Mariana
Tien, a scientist who knows China well inside and out:

China was very quick to control the pandemic,
as the country is able to respond immediately to
any crisis. The measures worked because there is iron
discipline there, which is embedded in the culture
and philosophy of the nation. And in these extreme
conditions there was a full mobilization of all internal
forces. It was the pandemic that helped the people of
China unite even more.

The PRC is already

a primary geoeconomic force

- a global production center, a key currency and
financial factor and a first-class innovation and
technology hub. It is a result of the successful socio-
economic governance of the country through the so-
called “Chinese model” of development. This is, in
fact, socialism with Chinese characteristics, in which
constant reforms are a key factor.

The pandemic did not stop China's development,
and at the end of 2020, in a speech by Chinese
President Xi Jinping, it was reported that the country
had fully dealt with poverty, measured by indicators,
such as access to food, education and drinking water.
There is great care for the population - for health care,
for people’s comfort, for the good infrastructure. In
1976, when Deng Xiaoping came to power, the rate of
poverty was 98%. The rapid pace of solving people's
problems is a result of continuous reforms. They first
started as an experiment in small towns. If they work,
they are implemented everywhere.

They take the best

from around the world, adapt it to their conditions
and apply it. Recently, another interesting trend has
been noticed. In the 1990s, many Chinese went to the
West, but now there is a wave of mass returns. People
are attracted by the fact that the country is advancing
at a very rapid pace. The development of modern
China is well illustrated by the idea of the so-called
Chinese drop. Today, it seems that everything happens
very quickly there, as if having a magic wand, but it
is actually the result of accumulations, thanks to far-
sighted politics.

Chinese culture is ancient, rich and it hides many
layers. When there is a change of government, they do
not cross off everything before them and do not start
from scratch.

There is continuity

in which the mistakes of predecessors are acknowledged
and corrected. China should not be viewed with
ideological prejudice. They are liberal in terms of the
economy and show enviable speed and flexibility.
This is also true on an individual entrepreneur level.
If one business doesn't work, they change quickly and
start another. Let's look at how they dealt with the
heavily polluted air in Beijing. First, they analyzed
the problem well and took strict measures,
imposing hefty fines and sanctions. Thus, the air
became cleaner than in Sofia. Another trademark
is China's famous “flexibility” in finding
opportunities for more effective economic
development and prosperity. For example, the
bureaucratic system of government has been
replaced by the technological revolution -

the four types of modernization

in the fields of industry, agriculture, defense,
science and technology. By the same token, when
excessive centralization began to hamper economic
development, a decentralized model of “economic
democracy” was introduced, in which more powers
were delegated to local authorities and material interest
was stimulated.

The pandemic readjusted their economic attitudes.
It switched from a focus on exports to a focus on
the domestic market, but not to a degree of isolation.
They attracted the best experts from all over the world
with high pay and became a preferred destination for
professional realization. Foreign professionals and their
families receive excellent care for all their needs. At the
same time, the state provides Chinese workers with
comfort in the workplace, as well, in addition to rising
incomes.

The country operates on many markets and is
carefully pursuing its national interest. China has
wise diplomacy, which is a well-oiled machine. With
its good development strategy, the PRC has become
a force that cannot be stopped. Their great scientific
potential helped to quickly develop three vaccines
against COVID-19 and to even developed their
production abroad. China is looking towards

disruptive technological future

- under water, in the ocean, in space. It is focused on
the digital economy. When aviation around the world
almost stopped because of the pandemic, the country
gave impetus to the development of domestic airlines.
They already have a 6G network. In the last 5-6 years,
all polluting production has been exported to Africa.
There are no factories left in Beijing, except for high-
tech, non-polluting industries. The rapid adaptation
to the surprising change caused by the pandemic has
shown that they have long been preparing to switch to
the digital economy. Online commerce, for example,
has been particularly well developed, and the new
situation has accelerated it even more.

The PRC is a country with huge potential, but in
order to do business with them, you need to
know them well and have the same
interests. The pandemic has
made the Chinese even
more cautious. @
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Profile

Assoc.  Prof. Dr
Mariana Tien is a
scientist at the Center for
Contemporary ~ Chinese
Studies, which is part
of the Institute of State
and Law at the Bulgarian
Academy of Sciences. She
is also Secretary General
of the China-Central and
Eastern Europe Global
Partnership Center.
She is the author of two
monographs and over 100
scientific publications
on China. She speaks
Chinese, English and
Russian. Her husband
is Chinese and teaches
Bulgarian at  Beijing
University for Foreign
Languages. His entire
career is connected to the
Bulgarian language. The
pandemic keeps them at a
distance from each other,
but they talk through
the Chinese application
“WeChat”.
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XPOHVIKA «

[IpodAeMume u MAXHOMO

PEHTEHUE

AKO HE CME PEIIMTEAHM B OEVCTBUSITA, [IPOMSIHATA IIE IEMICTBA
BMECTO HAC. KOV E BEPHMST MOOXON B PASAMYHU CUTYALIUN

Augepume mucasm u
20Bopsam 3a pewenusma.
ITocaegoBameaume Mucasim u
2080psm 3a npoGaemume.
Bpatibn Tpeticu,
cBemoBuousBecmen
momuBauuonen ekcnepm,
aBmop nHa muokecmBo knueu

Ako gepunupame npobGrema
npaBuano, noumu umame
peweHuemo.

Cmuii6 ITkobc,

ocHoBamea na Apple

3a mekka paboma usbupam
mbpzeauB uoBek, sauromo moil
ule HaMepu A€CEH HAYUH ga i
cBbpuwu.

Bua Tetimc, cbocnoBamen
Ha ,,Maukpocopm*

He Bcuuku npo6aemu umam
mexHoAozuueH omzoBop, Ho
kozamo 20 umam, moBa e
no-mpailHOmMo peuwleHue.

Angu I'poyB, 6uBw 2aaBen
usnbAHumeAen gupekmop u
npegcegamea Ha Intel

Ileausm skuBom e pewaBane
Ha npobaemu.

Kapa ITonsp, 6pumancku ¢pusocod

Bceku npoGaem
e nogapnk.

Bes max ne Guxme uspacnaau.
Tonu Pobunc,
amepukancku nucamea,
momuBauuonen aekmop

Bcsako pewenue nopakga
HoBu npoGaemu.

Apmpbp Baox, amepukancku
nucamea, aBmop Ha
»3akonbm Ha Mbpdu®

PewaBanemo na npoGaema
npomens ecmecmBomo na
npobaema.

Ikon [Mubpc, aBempaauticku
npodecuoHaseH meHucucm

BMmecmo ga mucaume u3bnn
OzpaHUYeHUsSMa, NPOCMO Cce
ombpBeme om msax.

Iuunak Yonpa, aekap,
MUCAUMEA U nucamea

Ako koneme 6saxa
konmpoaupaau
uHBecmuuuonnume
peuwlenus, HaMaule
ga uma aBmomoGuana
uHgycmpus.

Yopsu Bodem, amepukancku
unBecmumop, GusHec MazHam

Mamemamukbm zanouBa c
npoGaem u cp3gaBa pewenue;
koncyamanmbm 3anouBa c
npegaazaHe Ha ,peweHue” u
cb3gaBa npoGaem.

Hacum Taae6, aBmoppm
Ha ,,YepHust aebeg”

Omzo0Bopume, koumo
noayuyaBame, zaB6ucam om
B8bnpocume, koumo sagaBame.

Tomac Kyn, amepukancku ¢puaocod

Ako npobaembm mozke ga Gnge
pewen, moii we Obge.
Ako ne mozke ga
Obge pewen, Hama
CMUCBA ga ce
npumecHsBame 3a moBa.

Iasau Aama XIV

Cmpaxbpm ga ca pasAudHu npequ Ha
noBeuemo xopa ga mbpcsam HoBu HauuHu
3a pewaBane na mexnume npoGaemu.

Po6spm Kutiocaku,
amepukancku npegnpuemauy,
aBmop nHa Gecmceabpu



The fear of being different prevents most people
from seeking new ways to solve their problems.

Robert Kiyosaki, American businessman,
author of bestsellers

Leaders think and talk about the
solutions. Followers think and
talk about the problems.

Brian Tracy, world-renowned
motivational expert, author of
numerous books

If you define the problem
correctly, you almost have the
solution.

Steve Jobs,
co-founder of Apple Inc.

I choose a lazy person to do a
hard job. Because a lazy person
will find an easy way to do it.

Bill Gates,

co-founder of Microsoft

Not all problems have a
technological answer, but when
they do, that is the more lasting

solution.

Andy Grove, Former CEO and
Chairman of Intel

All life is
problem solving.

Karl Popper, British philosopher

Every problem is a gift.

Without them we wouldn’t grow.

Anthony Robbins, American
author, coach, speaker

Every solution breeds new
problems.

Arthur Bloch, American writer,
author of the Murphy's Law

The solution toa problem
changes the nature of the
problem.

John Peers, Australian professional
tennis player

Instead of thinking out the box,
get rid of the box.
Deepak Chopra, author and
alternative-medicine advocate

The problems and

SOLUTION

- CHRONICLE -

If horses had controlled
investment decisions, there
would have been no auto
industry.

Warren Buffett, American
investor, business tycoon

A mathematician starts with a
problem and creates a solution;
a consultant starts by offering a
'solution’ and creates a problem

Nicholas Taleb,
author of The Black Swan

The answers you get depend
upon the questions you ask.

Thomas Kuhn,
American philosopher

If a problem can
be solved it will be.
If it cannot be solved
there is no use
worrying about it.

Dalai Lama XIV

their

IF WE ARE NOT DECISIVE IN OUR ACTIONS, CHANGE WILL WORK INSTEAD
OF US. WHAT IS THE RIGHT APPROACH IN DIFFERENT SITUATIONS
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MK YAKBPOB CEBTHA

MEUYTATA CU OA

PABOTHU TOBA, KOETO
MY OOCTABS YOOBOACTBME, "
HAMEPU HAUMH A TIOMATA HA
IOPYTUTE IOA CE PA3BUBAT

busHec om

HVAATA

# SIna KoaeBa

Mucau kak ga gagew noBeue cmounocm u no-
Bucoko kauecmBo, kamo cu u no-6bp3 om konky-
peamume. ToBa cpBemBa Huk YakbpoB, kotumo
Hanocaegsk Hawymst cbe cBoemo npakmuuecko
pokoBogemBo ,,Onaatin 6ustec om nyaama*“. Ho
koti e moti u kak cmuena gomam ga yuu gpyeume?

Haksge

[TpegnpuemauecmBomo e Hati-go6pama Bp3-
Mo)kHocm 3a AuuHOcmHO pasBumue, mapii kamo
nosBoasiBa ga mppcuw HoBu pewenus. [Tpobae-
Mu Bunazu we ce nostBaBam u Brpmeaeskkama e
2oAsiMa - gHec Moke ga cu Ha Bbpxa, a ympe Bcuu-
ko ga ce npoBaau. Heycnexume o6aue ca Hawume
Hau-go6pu yuumeau, mBspgu Huk YakspoB om
nosuuusima Ha Hampynanust onum. Owe kamo
yuenuk Meumaea ga cmate npegnpuemay, HO Hsi-
Maa nogkpena u ne snaea kak. Beuuku 8 6ausko-
mo My o6kpekenue xogeau Ha paboma. Ha pao-
ma mpbzHaA U Mol Owe WOM CMaHaA CmygeHm,
mbil kamo mpsa6B8aso cam ga ce usgbpska. ITocae,
3a ga cobgHe Meumama ga uma cBoil GusHec, 3ano-
YHAA ga MbPCU HAYUH.

Onum

Pa6omua kakBo au ne, 0306aa ce u 8 IT cek-
mopa, HO pasbpan, ue He mam e HezoBomO Mmsc-
mo. [Ipogbakua ga ekcnepumenmupa c gpyeu
getiHocmu, 6uA nogaokeH Ha MHOZO U3nUMaHUst
u pas6pas, ue ycnexbm Hukoea He ugBa gapom.
Kanuau 20 ga ce Bbpre 8 komnanuu, 8 koumo e
pabomua, Ho mou omkasaa ga HanpaBu cmbnka
Hasag. Hamepua nonpuwie, na koemo ga e cuaen,
u gHec Beue noMaca Ha MHOZO XOpa ga UMam go-
©bp goxog, kamo paGomsam onaatn. U emo kak
2nega Ha Beuuko, koemo e 3ag eppba my: ,7Kena-
Huemo ga cbM cBobogen Me omBege u Me 3agbp-
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ska B onaatin Gusteca, kegemo HecuzypHocmma e
oepomHa. Ako 6ax ocmanaa 8 kopnopamuBrama
cpega, WX ga uMam gobpa sanaama 3a cebe cu,
HO HAMawe ga MOza ga NoMazaM Ha gpyzume no
HauuHa, no kotimo ceza 20 npaBa®. Upes knuzama
u obyueHusma, koumo npegaaza, moi e noaesex
Ha mbpcewume Hat-kpampk npm kem ycnewna-
ma oHaauH mbpeoBus 8 EBpona u CAIL. ITpe-
gynpekgaBa 3a onacnocmume u ocBemsBa Bp3-
mokHocmume.

[TapmupopcmBa

Xopama ca pasaudHu u umam cneuududHu
Hykgu 6 pasauunume emanu om kuBoma cu.
ToBa Baku u 3a npegnpuemavecmBomo. Koza-
mo 3anouBame ga npaBum Gushec, mpsa66a ga
cMe HasgcHO kol om mpume pecypca Moke ga
HU ocueypu napmubop: Bppsku (uoBewku ka-
numaa), NapuyeH pecypc uau mexHudecku no-
sHanusa. Ako BPEME, moecm paGoma, e egun-
cmBenusm kanumaa, ¢ koumo mou moke ga
gonpuHece, 3Hauu, 4e umMame Hykga npocmo om
caykumea. TTapmusopcmBa ce cp3gaBam aecno
cbe cmuckane Ha pbueme, HO MHO20 Gbp3o ce
pasBaasm, kozamo napume sanounam ga ugBam,
cnogeast Huk. Cnopeg nezo ugeaanusm napm-
HbOp € mosu, ¢ kozomo ce gonpaBame. 3amoBa
Brumameano nogbepeme mounus 3a Bac uoBek.
Ha Bcuuku, koumo uckam ga cmanam npegnpu-
emauu, npenopbuBa ga He Hanyckam paboma um-
nyacuBHo, a BHumMameano ga obmucaam kak ga
ckouam 8 neusBecmuomo.

Ilenama, kosmo xapusmamuunuam Huk
YakbpoB e naamua, 3a ga uma cBou 6usnec, ca
ckbcanu napmubopcmBa u sazybenu npusmen-
cmBa, naamua e ¢ paboma no 14-15 vaca 8 geno-
HOWUEMO U Aunca Ha couuased skuBom, npegu
ga 3anouHe ga geaczupa uacm om paGomama Ha
gpye. Ho kakmo no Bcuuko auuu, cmpyBaso cu
e ueHama. @

Cmpnku
kbpM oHAQUH

mbpzoBusima

1. Vindpopmupaiime ce goGpe,
npegu ga 3anoyseme. ToBa
we Bu cnecmu Aymane u we
Bu npegnasu om epewku.

2. Vzacneme kakBo mouno
uckame ga nocmueneme.
Egno e, ako mbpcume
gonbAHUMEAEH §OX0(,

u cpBeem gpyeo - ako

we € 3aMecmumea Ha
gocezawnama Bu paGoma.
3awomo Gusnecpm usuckBa
ga My gageme onoBa, om
koemo mou ce nykgae kamo
Bpeme u cpegcmBa.

3. Hukoea ne puckyBaume c
20aeMu cymu. 3anoyHeme
¢ maaka unBecmuuust u
HaMepeme HaYuUH Npu
MuHuMasHo BaoskeHue ga
mecmBame gagen npogykm
uAu ycayea, npegu ga
unBecmupame MHO20 B8 Hezo.
HanpegBauime ¢ maaku u
kompopmmnu kpauku.

4. TIMTocmostncmBomo e Baskno
ycaoBue 3a ycnexa. Onaaiin
mppzoBusima Hocu puckoBe
u ako He cme 20moBu 3a
makaBa necueyprocm,

He 3anouBaume. Ako ce
omkaskeme npu nspBomo
cnupane Ha Bawus akaynm,
mo mosu Gu3Hec He e 3a Bac.



« START -

Steps to online
commerce

1. Be well-informed before you start.
This will keep you from wandering
and making mistakes.

2. Clarify exactly what you want to
achieve. It is one thing if you are
looking for additional income, and
quite another if it will be a substi-
tute for your previous job. Because
business requires you to give it what
it needs in terms of time and money.

. Never risk large amounts. Start with a
small investment and find a way to
test a product or service with mini-
mal investment before investing
much in it. Advance with small and
comfortable steps.

4. Persistence is an important condition
for success. Online trading carries
risks and if you are not ready for
such uncertainty, do not start. If
you opt out at the first suspension
of your account, this business is not
for you.

Starting Business From Scratch

ICK CHAKAROV HAS MADE HIS DREAM OF
DOING WHAT HE ENJOYS COME TRUE AND HAS
FOUND A WAY TO HELP OTHERS DEVELOP

# Yana Koleva

Think about how to give more value
and higher quality, while also being
faster than the competition. This is
the advice of Nick Chakarov, who has
recently made a splash with his practical
guide “Online Business from Scratch”.
But who is he and how did he get to the
point of teaching others?

Where to

Entrepreneurship  is  the  best
opportunity for personal development,
as it allows you to look for new solutions.
Problems will always appear and the
carousel is constantly spinning - today
you could be on top, and tomorrow
everything could fall apart. However,
failures are our best teachers, says Nick
Chakarov from his personal experience.
As a student he dreamed of becoming an
entrepreneur, but he had no support and
did not know how. Everyone around him
went to work. He also started going to
work as soon as he became a university
student, as he had to support himself.
Then, in order to make his dream of
having his own business come true, he

started looking for a way to realize it.

Experience

He had many different jobs, at one
point he found himself in the IT sector,
but he realized that this was not his
place. He continued to experiment with
other activities, was subjected to many
trials and realized that success never
comes for free. He was invited to return
to the companies in which he worked,
but he refused to take a step back. He
found a field in which he was strong, and
today he already helps many people to
have a good income by working online.
And here's how he looks at everything
that is already behind him: “The desire
to be free took me and kept me in the
online business, where the uncertainty
is huge. If I had stayed in the corporate
environment, I would have had a good
salary for myself, but I would not have
been able to help others the way I do
now”. Through the book and the training
he offers, he benefits those looking
for the shortest path to successful
online commerce in Europe and the
United States. He warns of dangers and

highlights opportunities.

Partnerships

People are different and have specific
needs at different stages of their lives.
This also applies to entrepreneurship.
When we start a business, we need to be
aware of which of these three resources
could provide us with a partner:
connections (human capital), financial
resources or technical knowledge. If
TIME, that is, work, is the only capital
with which one can contribute, it means
that we simply need an employee.
Partnerships are easy to create by
shaking hands, but they break down
very quickly when the money starts to
come in, Nick said. According to him,
the ideal partner is the one with whom
you complement each other. Therefore,
you should carefully choose the right
person for you. He advises everyone who
wants to become an entrepreneur not to
leave work impulsively, but to carefully
consider how to jump into the unknown.

The price that the charismatic Nick
Chakarov paid to have his own business
was broken partnerships and lost
friendships, he paid by working 14-15
hours a day and having no social life
before he started delegating part of the
work to others. But as it turns out, it was
worth the price. ®
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Hawume kpequmu
nacBam kamo pnkaBuua
Ha semegeackus Ousnec



-%ko BosnoBa, npes masu zoguna
»Azpuon Quuanc®, Punancupa-
womo gpykecmBo Ha augepa B
noseMAeHUmMe OMHOWeHUs ,,Ae-
puon®, HaBvpwBa 5 cogunu. KakBa e paB-
Hocmemkama Bu 3a mosu nepuog?

- C 2opgocm Moza ga kaka, ue 3a mesu 5
2ogunu ,Azpuon Qunanc” ycna ga ce nano-
*ku cpeg augepume na nasapa nHa ne6anko-
Bomo dunancupane 3a ceackomo cmonan-
cmBo. Qopmyaama, kosmo sasokuxme 8
Hauaaomo, Gewe 6bP3U, Us2OGHU U gOCmbN-
Hu kpegumHu npogykmu ¢ nepconaano om-
nowenue kom kauenma. ToBa oueBugno nac-
Ha kamo ppkaBuua na semegeackus Gusnec.

ITpegumcmBomo Hu e, ye Hawume kpe-
gumHu u AusunzoBu npogykmu ca paspa-
GomeHU cneuyuasHo cnpsMo Hykgume Ha
aepocekmopa, koumo Hue, kamo augep na
nasapa, nossaBame nat-go6pe. ITpegaacame
He CaMO AU3UHZ Ha 3eMs, HO U QuHaHCupa-
He Ha semegeackume npousBogumeau 3a
obopomHu cpegcmBa u unHBecmuuuoOHHO
npegnastauenue. Cmpemum ce ga 06xBanem
Bcuuku gettnocmu u npouecu npu semegea-
ckume cmonanu, npu koumo umam nykga
om ¢unancoBu cpegemBa. KalouoBo npe-
gumcmBo Ha komnanusma e, uye Hawume
ycAyeu ca HaucmuHa ©bppsu - o6uknoBeno
cpoksm mekgy kangugamemBanemo u no-
AyuaBanemo Ha cymama e Hsakoako gnu. 3a
pasauka om 6ankume, Glopokpamusmbm e
HaMaAeH go MUHUMYyM, a gokymenmume ca
MHOz0 no-maako.

- Koe Gewe nai-eoasmomo npegusBu-
kameacmBo npes mosu nepuog?

- Hauconsmomo  npegusBukameacmBo
npeg Hac Gewe B camomo Hauaro ga yGe-
guM 3eMegeauume, 4e uMma aamepHamuBa
Ha mpaguuuonnomo 6ankoBo ¢unancupa-
ne. IlosnaBauku cekmopa, npegaokuxme
npogykmu, ususiao npuaokumu u 8 noasa
Ha GusHeca. 3emsima Hanpumep Moke ga ce
sakynu u Ha ausune, ¢ Brnocku, cpobpasenu
nO pasMep U NePUOGUYHOCM € Npuxogume u
skeaanuemo Ha kauenma, Ges ymeknaBane ¢
nppBoHaYaAHU nAawaHus 3a camoyvacmue,
makcu u gpyeu nogo6xu. Bepwinocm, Beeku
semegeacku umom moke ga 6bge sakynen u
Ha AusuHz, kamo no mosu nauun ce ocBo-
6o%kgaBam obopomuu cpegcmBa 3a Beuukuy,
koumo ca pewuau ga unBecmupam 8 seme-
geaue.

Ppcmbm na kauenmume npes nocaegnu-
me zogunu nokasBa, ue me nu noBspBaxa
maka, kakmo Hue BsspBame 8 max - xopama,
koumo usezpaskgam ceackomo cmonancmBo
Ha cmpanama. [TpogsakaBame ga paomum
8 masu nacoka, 3a ga yaecium makcumaaHo
cBoume kauenmu. BapBam, ue ycnexbm Ha
komnanuama ce gpasku umenno na dakma,
ye npegaokuxme ampakmuBHu u cmucaoBu
¢punancoBu aamepHamuBu Ha 3emegeaeua
- HezaBucumo om kot cekmop e u koako e
20ASIM.

- Cy6cuguu uau cmucaenu u HaBpe-
Mennu ¢unancoBu ycayeu - koe e no-8a-
skHo 32 3emegeaeua?

- Boacapckomo 3emegeaue y nac npo-
gbakaBa ga e nognomazano cbe cybcuguu.
Ho cmamawm, ue $unancoBama kyamypa Ha

CBemaa BosinoBa e
usnbaHUmMeAeH gupekmop na
»Azpuon Qunanc” - Bogewo

cneuuasusupaso gpykecmBo 3a
¢unancupane na geunocmu 6
cekmop 3emegeaue. Ta e pogena
8 2p. CauBen. ITpumeskaBa
Mazucmbpcka cmenes no
cuemoBogcmBo u koumpoa u no
mapkemunz om Cmonanckama
akagemus 8 CBuw08.
Kapuepnusm U nbm e ususao
cBpp3an cvc cekmop semegeaue,
8 koumo om 2006 2. nacam 3aema
pasauunu ppkoBognu nocmoBe.
CBemaa BosinoBa pa6omu 8
»Aepuon® om 2013 2., a npes
2016 2. ppkoBogenama om Hest
»Azpuon unanc” 6e omauuena
8 kamezopusma ,,3emegeaue*
na konkypca ,,Mucmbp u Mucuc
Vkonomuka®, opeanusupan
om cnucanue ,,/Ikonomuka®
u Kondegepauusama na
paGomogameaume u

ungycmpuaauume 8 boacapus
(KPUB).

pepmepume e gobpa u me Bunaeu ce unme-
pecyBam no kaksB nauun noasBanume om
max kpegumu we ce ompasam Ha pasxogu-
me u naawadusima uM 6 Gbgewe. BspBawm,
ye no-gaaHoBugHUme CMONaHU We npeHa-
cmposm GusHeca cu, 3anazatiku nHa cy6cu-
guume kamo gonpanumeasa nogkpena, a
He kamo Ha ocnoBen cmbab 32 maxHOMO
pasBumue. YemouuuBomo pasBumue Ha
cekmopa sagbakumeano munaba u npes no-
unmensuBen npouec Ha komacauus. Kamo
usA0 MogepHusauusima Ha npousBogcmBo-
mo e HeOMMeHHa yacm om Gbgewemo, npu
koemo ¢epmepume Mozam ga pasuumam
U3USAO Ha Hac 3a nogxogswu ¢unancoBu
pewenus.

- Kou om npogykmume, npegaacanu
om ,,Aepuon Dunanc®, e naii-mopcen?

- Hau-mspcenume npogykmu 3a ¢punan-
cupade ca mesu, npu koumo ce gaBa Bp3-
mokHocm Ha 3emegeauume ga cu 3akynam
semsima, kosmo o6pa6omBam, uau 3sa yBe-
AuuaBane Ha semegeackume naowu npu Bos-
mokHocm 3a paswupsiBane Ha getiHocmma.
Hau-nonyaspruam Hu npogykm, pasGupa
ce, e AusuHebm Ha 3ems. Tosu npogykm gaBa
Brsmocknocm Ha semegeackume npousBogu-
meau ga sakynam skeranume umomu ceea,
Ges ga ymesknsaBam Gusneca cu punancoBo
U ga naawam Ha ygo6hu 3a max Brocku u
nepuogu. Taka um ce gaBa Bpsmoknocm
ga naanupam cnokotiHo Grgewume pasxo-
gu u naawanus u ga ce pasBuBam. OcBen
AusuHea cpwecmByBam u gpyeu npogykmu,
kamo nanpumep ynuBepcaanus unomeuen

kpegum, kotimo e ¢ no-geabe nepuog Ha us-
naawate, kpeguma 3a o6opomuu cpegcmBa
- 3a nokpuBane Ha naawanus 3a mopoBe,
ceMeHa u npenapamu. VnBecmuuuonHomo
¢unancupane ce usnoasBa 3a nokynka na
mexnuka, HoBu npousBogcmBenu 6asu u
obopygBane. Tezaenemo Ha nogoGen mun
kpegumu ce gbaku Ha mpu ocnoBuu dak-
mopa - skeaanuemo 3a nogo6psaBane Ha kon-
kypenmocnoco6Hocmma Ha 3emegeackume
cmonancmBa, nokpuBane Ha camoyvacmu-
emo B kangugamcmBane sa npoekmu no
[TPCP u 3anounaaus npouec no BpBekgane
Ha unoBauuu B Gusheca. 3a kpegumume
Hue npegaacame ¢uHancupane go 80% om
cmouHocmma Ha ofesneyeHuemo, a 3a Au-
3unea - gopu 100%.

- Cnomenaxme Aususea 3a nokynka na
3ems - gokoako nogoGen ¢punancoB npo-
gykm e nosnam na pepmepume?

- Ausunepm um nosBoasnBa ga sakynam
gONDAHUMEAHO 3eMs Ha ueHama U 8 Mo-
MeHma, naawaitku s Ha Brocku B8 onpegeaen
nepuog om Bpeme. MacoBama npakmuka
e dunancupawume gpykecmBa ga ommnyc-
kam go 80% om ouenkama Ha 3aaokenus
akmuB. Hue 8 ,Azpuon Qunanc® npegaaza-
me 100% ¢unancupane. ToBa na npakmuka
o3HauaBa, ue ako Hawama ouenka 3a akmuBa
cpBnaga ¢ gozoBopenama ueHa Ha seMama,
mo depMepbm He ce Haaaea ga Bausa ¢ nbp-
Bonauaana Brocka 8 cgeakama u ga ocuey-
psBa camoyuacmue, a gupekmuo 3anouBa ga
cu nozacsaBa ausunea. Taka nomazame Ha seme-
geAuume ga OnMuMU3Upam pasxogume cu u
me ce uyBcmBam no-cnokounu ga npaBam
gpazocpounu unBecmuuuu 8 napueaume,
koumo skerasm ga sakynam. Vnmepecbm
ksm nogoben mun ¢unancoBu npogykmu
Bunaeu e coasiM.

- KakBu ca npoenosume Bu 3a pasBu-
muemo Ha 3eMegeauemo npe3s 2021 2.?

- Kakmo ce Bukga u om opuuuasnama
cmamucmuka 3a 6ankoBomo kpegumupane
8 ceackocmonanckus cekmop, kpegumume
3a seMegeaue ce yBeauuaBam. 3acuaBanemo
Ha mosu anemum nokasBa, ue pepmepume
umam naaHoBe 3a paspacmBate u pasBumue,
koemo camo no cebe cu e go6pa HoBuna.

B cpwiomo Bpeme npes masu, a u cueyp-
HO npes caegBawume zoguHu, uma HOBu
npegusBukameacmBa. Tlangemusma, kau-
MamuuHume npobaemu, npobaemMume ¢ Ha-
nosiBanemo we nocmaBsm HoBu mpygHoC-
mu npeg pepmepume. 3amoBa cMsamanm, ue
zpBkaBume popmu Ha punancupane, koumo
gaBam cBoboga na semegeackume cmonanu
ga ce pasBuBam, ca 6pgewemo. Beposmuo
mesu npegusBukameacmBa we eu nHanpa-
Bam u no-koncepBamuBhu.

Hawama ¢unrocodus we npogsaku ga
Gbge cpwama, kakmo u goceea - ga cpue-
maewm cuzypHocmma u goBepuemo Ha mpa-
guuuonHomo kpegumupane npes zoasma
¢punancoBa uncmumyuug ¢ no-esB8kama u
yAecHeHa npouegypa 3a kangugamcmBaxne,
ouenka u ycBosBane na cpegcmBama. Ilea-
ma Hu u npes 2021 2. ocmaBa ga zapanmu-
pame Ha koakomo ce moske noBeue pepme-
pu gocmsn go $unancoB pecypc 6bpso u
aecno. @
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SVETLA BOYANOVA

Our loans fit
the agricultural

business
like a glove

s. Boyanova, this year Agrion Finance, the
financing company of the leader in land
relations, Agrion, is 5 years old. What is
your overview for this period?

-1 can proudly say that for these 5 years Agrion Finance
has managed to establish itself among the leaders in the
market of non-bank financing for agriculture. The formula
we set at the beginning was fast, profitable and affordable
credit products with a personal attitude towards the client.
This obviously fit like a glove of the agricultural business.

Our advantage is that our credit and leasing products are
designed specifically for the needs of the agricultural sector,
which we, as a market leader, know best. We offer not only
land leasing, but also financing of agricultural producers for
working capital and investment purposes. We strive to cover
all activities and processes of farmers who need financial
resources. A key advantage of the company is that our
services are really fast - usually the period between applying
and receiving the amount is a few days. Unlike banks,
bureaucracy is reduced to a minimum and documents are
much less.

- What was the biggest challenge during this period?

- The biggest challenge before us was to convince farmers
from the very beginning that there was an alternative to
traditional bank financing. Knowing the sector, we offered
products that are fully applicable and for the benefit of the
business. The land, for example, can be purchased on lease,
with installments tailored in size and periodicity to the
income and desire of the client, without aggravation with
initial payments for deductibles, fees and the like. In fact,
any agricultural property can be purchased on lease, thus
freeing working capital for all who have decided to invest in
agriculture.

The growth of clients in recent years shows that they
believed in us as we believe in them - the people who build
the country's agriculture. We continue to work in this
direction to make it as easy as possible for our customers.
I believe that the success of the company is due to the fact

that we have offered attractive and reasonable financial
alternatives to the farmer - regardless of which sector it is
and how big it is.

- Subsidies or reasonable and timely financial
services - which is more important for the farmer?

- Bulgarian agriculture in our country continues to be
supported by subsidies. But I think that the financial culture
of farmers is good and they are always interested in how
the loans they use will affect their costs and payments in
the future. I believe that more farsighted farmers will
readjust their business, relying on subsidies as additional
support and not as a main pillar for their development.
The sustainable development of the sector necessarily goes
through a more intensive process of consolidation. In
general, the modernization of production is an integral part
of the future, in which farmers can rely entirely on us for
appropriate financial solutions.

- Which of the products offered by Agrion Finance
is most in demand?

- The products most in demand for financing are those
in which farmers are given the opportunity to buy the land
they cultivate, or to increase the agricultural area when it is
possible to expand the activity. Our most popular product,
of course, is land leasing. This product allows farmers to
buy the desired properties now without complicating their
business financially and paying in installments and periods
convenient for them. This gives them the opportunity to
calmly plan future expenses and payments and to develop.
In addition to leasing, there are other products, such as the
universal mortgage loan, which has a longer repayment
period, the working capital loan - to cover payments for
fertilizers, seeds and preparations. Investment financing
is used for the purchase of machinery, new production
facilities and equipment. The withdrawal of this type of
loans is due to three main factors - the desire to improve
the competitiveness of agricultural holdings, coverage of self-
participation in applying for projects under the RDP and
the ongoing process of introducing innovations in business.
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For loans we offer financing up to 80% of the value of the
collateral, and for leasing - even 100%.

- You mentioned the lease for the purchase of land -
how well is such a financial product known to farmers?

- The lease allows them to buy additional land at its
current price, paying it in installments over a period of time.
It is common practice for financing companies to grant up
to 80% of the valuation of the pledged asset. We at Agrion
Finance offer 100% financing. This practically means that
if our valuation of the asset coincides with the agreed
price of the land, then the farmer does not have to enter
the transaction with an initial installment and provide a
deductible, but directly begins to repay the lease. In this way
we help farmers to optimize their costs and they feel more
comfortable making long-term investments in the plots they
want to buy. Interest in this type of financial products is
always great.

- What are your forecasts for the development of
agriculture in 20212

- As can be seen from the official statistics on bank
lending in the agricultural sector, loans for agriculture are
increasing. The increase in this demand shows that farmers
have plans for growth and development, which in itself is
good news.

At the same time, there are new challenges this year,
and certainly in the years to come. The pandemic, climate
problems, irrigation problems will pose new difficulties
for farmers. That is why I believe that flexible forms of
financing, which give farmers the freedom to develop, are
the future. These challenges are likely to make them more
conservative.

Our philosophy will continue to be the same as before
- to combine the security and confidence of traditional
lending through a large financial institution with a more
flexible and simplified procedure for applying, evaluating
and absorbing funds. Our goal in 2021 remains to
guarantee as many farmers as possible quick and easy access
to financial resources. @

Svetla Boyanova is the executive
director of Agrion Finance - a
leading specialized company for
financing activities in the agricul-

tural sector. She was born in Sliven.

She holds a master's degree in ac-
counting and control and market-
ing from the Academy of Econom-
ics in Svishtov. Her career path is
entirely tied to the agricultural sec-
tor, in which she has held various
management positions since 2006.
Svetla Boyanova has been working
for Agrion since 2013, and in 2016
her Agrion Finance was awarded in
the Agriculture category at the Mr.
and Mrs. Economy competition,
organized by Economics magazine
and the Confederation of Employ-
ers and Industrialists in Bulgaria

(CEIBG).
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Kpusume ugBam ga pasuucmam Bcuuko, koemo
Beue He pabomu. Te Hu uskapBam om pycaomo Ha
BcekugneBuemo u Hu noBekgam kem newo HOBo.
Kpusama e samuwue u e Bpeme 3a cpGupane Ha pe-
cypey, uennocmu u ugeu. CezawHume mpygHocmu
cpwio we cBppwam B egun Momenm, om kotimo we
ce mpbeHe Haeope, yBepsiBa Mapmuna /BanoBa om
,CBoti usbop®. T e xoaucmuuen mepaneBm u Bs3-
geticmBa Ha HUBo M40, gy, gywa, emouuu, ncuxuka.
O6yuena u cepmuduuupana B enepzutinama ncuxoao-
2uq, noasBa cnocobu 3a Gpuna Hacmpoiika. Pabomu ¢
xopa, ynpabasBawu MyamumuauoHen GusHec, npeg-
npueMauu u npodecuonaaucmu, uskaquau BspxoBe
8 cBosma kapuepa, HO cmueHasu go usHeMoza u ge-
npecus, go pasouapoBanus u aunca Ha nepcnekmuBa.

[Ipomenume

koumo kuBompm cmoBapu, ce ompassgBam no
pasauven Hauud Bbpxy Bceku. KakBo ga npegnpu-
emam OHesu, koumo umam ycewanemo, ye ca cpeg
Hati-zoremume 2ybewu 8 HoBama ukonomuuecka cu-
myauust? Mapmu V8anoBa um nomaca ga omkpusim
cBost HoB Gpste. Ho u camama ms e mpsi6B8aso ga npe-
nayBa npes mpmuume Bogu Ha nangemusma. ITpu He-
Brsmosknocmma xopama ¢usuuecku ga ce cpbupam,
ce Haao’kuao ga ommenu noBeuemo aneakumenmu,
koumo e noeaa. B HeusBecmnocmma sanasuaa camo-
obaaganue. [Tocmenento ce aganmupasa kem HOBa-
ma peaaHOCm U ycmanoBuaa, e e npeogoasiaa gocma

Crises come to clear everything that no

cBou ogpanuveHus - HanpuMep ga usacse B8 oHaatn
npocmpancmbomo u no mosu HoB HavuH ga npabu
obyuenus. CmaBa maka, ue ozpanuuenusima @ gaBam
wupok xopusonm. VI om uoBek, usnycnaa Bnamosk-
Hocmu, ce npeBppwa 8 npegnpuemay, omkpuBaw,

HoBu mepumopuu 3a paboma

»Besaka npomsna sanouBa om Hewa, koumo ympm
npeogoasBa. Ako ncuxukama u emouuume mu cmpa-
gam, HMa ga cu B cbcmosiHue ga usguexew HOB Gus-
Hec. 3amoBa He eybeme pecypcu 8 camocbkasenue u
B 3azy6a Ha 3gpaBe, a ce Hacoueme kpm cmabuausu-
paHe Ha Cb3HAHUEMO U HAMUPAHEemO Ha PeaAusauus.
Bosmoknocmu Bunazu uma - Ho ca 8 HoBa popma u
8 noBa opzanusauus. VI mpa6Ba Ges nanpekenue ga
cmueHeme go max“, coBemBa Mapmu.

Kapuepama

Ha MHOZO XOpa, zpageHa usa kuBom, ce cpymu.
Cnykaxa ce canynenume mexypu. VI 6oaesneno ce
nosiBu Benpocsm ,Haksge? ... 3a MHO3UHa moBa no-
geticmBa npo6yskgawo. Kamapsucsm, 8 kotimo 2020
2. Hu Bkapa, nomoena Ha ompesBenume ga ce ycmpe-
msm kem no-Bucwiu HuBa Ha peasusauus. Te 3anou-
Haxa ga mbpesm oHoBa, koemo we gage ucmuncku
cmucha Ha skuBoma um, mBbpgu mepaneBmpm.

11 8 nazaeg Hat-6e3u3X0gHAMA CUMYAUUS UMA U3XOg.
Xopusonmsm Bunaeu e npeg Hac. JToBopum 3a Gbgewe-
mo u ycnokoumeaHomo e, ue Gbgetiemo couiecmByBa.
3a onesu, koumo yBepeno npogbakam Hanpeg. @

Auuen
onum

Mapmuna VIBanoBa
e pabomuaa 8 Myamuna-
uuonaana komnanus ¢
npegcmaBumeacmBo 6
Codust - omeoBapsiaa 3a
yoBewkume pecypcu u
NOMOZHaAA 3a HaeMaHe-
mo Ha xuasigu 8 mosu IT
xp0. Cmuenaaa go Bucok
ppkoBogen nocm, no 6
eoassMama gunamuka ce
nosiBuso ycewanemo 3a
Gescmucaue. [Tpoekmbm
npukalouua u ms ce oka-
33Aa Ha U3XOGHA NO3UUUST
6 mbpcenemo Ha HOBa
paboma. HanpaBuaa yc-
newno zoaemusi 3aBou,
kamo 3anounaaa ga Bogu
cBout Gaoe u ga opeanu-
supa obyuenus. Vima ma-
Aagmu u gapou, sa kou-
mo He nogosupame, ue
cpwecmByBam, gokamo
skuBompm ne Hu Bkapa
8 npegusBukameacmBo -
Hay4uAa ms NO MpygHUS
HauuH.

but have reached exhaustion and depression,
frustration and lack of perspective.

N THIS CRISIS AS

WELL, "DOORS

OPEN" IN A NEW
FORM, THE HOLISTIC
THERAPIST ASSURES

longer works. They take us out of everyday
life and lead us to something new. The
crisis presents a time of calm and a time to
gather resources, valuables and ideas. The
current difficulties will also end at some
point, from which we will start heading up,
assures Martina Ivanova from svoizbor.com.
She is a holistic therapist and works on the
level of body, spirit, soul, emotions, psyche.
Trained and certified in energy psychology,
she uses methods for fine-tuning . She works
with people running multimillion-dollar
businesses, entrepreneurs and professionals
who have climbed to the top of their careers,

The changes

which life brought down affect each
differently. What should be done by those
who feel that they are among the biggest
losers in the new economic situation? Marti
Ivanova helps them find their new shore.
But she herself had to swim through the
murky waters of the pandemic. With the
inability of people to gather physically, she
had to cancel most of her commitments.
She kept her composure in the unknown.
Gradually, she adapted to the new reality
and found that she'd overcome many of her
limitations - for example, going online and




B TA3V KPVI3A
TIOJT HOBA
DOPMA CE
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conducting training in this new way. It
so happened that her limitations give
her a wide horizon. And from someone
who missed opportunities, she became
an entrepreneur, discovering

new fields for work

"Every change starts with things that
the mind overcomes. If your psyche
and emotions suffer, you will not be
able to start a new business. Therefore,
don't waste resources in self-pity and
loss of health, but focus on stabilizing
consciousness and finding realization.
There are always opportunities - but
they are in a new form and in a new
organization. And you have to get to
them without tension, "Marti advises.

The career

of many people, built over a lifetime,
collapsed. The soap bubbles burst. And
the painfully arising question is "Where
to?"... For many, this was awakening.
The catharsis that 2020 brought us into
helped the sober to strive for higher
levels of realization. They began to look
for what would give real meaning to
their lives, says the therapist.

Even in the seemingly hopeless
situation there is a way out. The
horizon is always in front of us. We
are talking about the future and the
reassuring thing is that the future
exists. For those who confidently move

forward. ®

- HEAILTH -

Personal experience

Martina  Ivanova worked in a
multinational company  with a
representative office in Sofia - she was
responsible for human resources and helped
hire thousands in this IT hub. She reached
a high management position, but in the
fast pace she found a sense of futility. The
project ended and she found herself back
to square one in search of a new job. She
successfully made the big turn by starting
to run her own blog and organize trainings.
There are talents and gifts that we do not
even believe exist until life challenges us,
she learned the hard way.
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» [IOBHAHIJIE -

KOAEAOIO HA

POMSHATA E HAVI-TIOCTOSHHOTO HEIO M KOTATO IMPUMEMEM
TA3UM MUCHA, HEOUAKBAHUTE CHbBUTUSA U OBPATU HSIMA OA
HU NDAAIAT, TBbPOU SIBOP KOHCTAHTUHOB

# Tonu [puzopoBa

[lIpomgrama e nai-nocmosgHEOomo Hewo. Henpec-
manHto ce yoekgabame 8 moba, Ho kozamo Hacnib-
ngm ocesaemu npomenu, ce uznpabame b cmpax,
besnokoucmbBo, necuzyprocm. Hcka ru ce ga sagsp-
shum gobpe nosnamomo cmapo, Bmecmo ga cu npeg-
cmabum, ue ce 3agaba Hewio no-gobpo. Ilangemugma
e Momenm Ha GypHa mpaHcpopmayug, kogmo naa-
wu... Kak ga npuemem npomenume? Megpocm uma u
0 Hawume 3eMu, HO ,,cApHyemo * cakaui ce e ckpuao.
Jamoba ga mepcum cuaa u Bgpxroberue om Mszmo-
ka. VI emo kakBo cnogeas Abop Korcmanmunob:

B npomsgnama ce kpue wanc 3a 0610B8aenue. ITpo-
MsHama MoKe ga Hocu cmpagatue, ako He npuemame
HenocmostHemBomo Ha Hewama. ToeaBa no mpyghust
HauuH we Hu ce gokasBa, ue npomsHama e Hewo o6u-
vatino. JKumetickume o6pamu umam u noaokumea-
Hama CmpaHa, HO HAMAMe AU Haeaaca ga 2AegaMe Ha
msx kamo na npegusBukameacmBo, nangemusima we
e wok, we ce kpuem om xopama, 3a ga He ce 3apasuM...

Cnopeg Gygusma ekegneBromo cmpaganue He
moske ga Gbge npemaxHamo npocmo maka, HO

0 0 0 0000000000000 00000000000 00

TAEITHA TOUKA

ITapume ca enepeusi, koamo ce nosBsBa u
munaBa mpansum npe3 Hac. Te He HuU npunagae-
skam, a mpaGBa npocmo ga um Gaazogapum, ue
ca Hu nocemuau. Hopmaano e napume ga ugBam
u ga cu omuBam, egun GusHec ga 3anouBa, ga ce
mpancopmupa, ga cBppwBa. TakoBa omuowe-
Hue koM napume u GusHeca gaBa wacmauB ku-
Bom u 4yoBek nama ga npezopu, mBopgu INema
Punnoue. Tour e yaumea om Hau-cmapama wko-
Aa B8 muGemckus Gyguspm Hiunema, 8 egna
om ocHoBHume 1t nogmpaguuuu - ITaaloa.
OcnoBamea e na eBponeiickume ITa-
Aloa uenmpoBe.

Bbr3npusmuemo

Moke ga Gbge npomeneno. Bygucmkume mo-
Hacu, 3a pasauka om sanagnus uoBek, ca yemux-
Hamu, 3awomo ca goBoanu om moBa, koemo
umam. Hauun ga nocmuenem ygoBaemBopenocm
e ga npuemeM npomsHama, kosmo ce npoc-
mupa Hag Bcuuko. Okeanbm Hanpumep
uma OypHa npupoga u Hukoea He e
HanpaHO cnokoen. IToBppxHocmma
My e 8 nocmosiHHO BpaHeHUE - maM,
obpasHo kasano, ca npobaemume u
HeeamuBuume emouuu. Ho koakomo
no-goaboko ce causa, okeanpm cmaBa
no-cnokoen, makap ga uma meuenus. 1
samoBa ce kasBa: ,ITpuemu Branume, HO
ocmanu ¢ okeana“. Koeamo cnpem ga
ce BkonuBame B Hewama u ga onumBa-
Me ga 2u 3agbpkuM, we npecmadem ga
cmpagame om HenpecmaHHama usMeHuUu-
Bocm u ,,8paHume” - 20aeMu uau mMasku,
Beue HaMa ga mpaBmupam Hawus yMm

u gywa. TozaBa we ce nosBu



-

yemuBkama.

Bcuuko, koemo e pogeno, we ympe. Beuuko ceao-
GeHo, we ce paseaobu, Bcuuko nocmpoeHo, we ce
paspywu. Pano uau kecno. Benpocem e kak Bvsnpu-
emame mosu pakm. Tam e moukama na pasgeaenue,
omBsg kosmo e munaa uoBeksm ¢ yemuBkama. Vima

mpu cmbnku

8 Gygucmkama npakmuka. ITspBama e ga uyew yue-
Huemo, kamo moBa 3a nenocmosticmBomo. Bmopa-
ma - ga pasmuwasiBaw Bppxy Hezo u ga 20 npoBepuw
npes audHus cu onum. Tpemama e Megumauusma, ¢
Hes ce nocmuea yenokoeHue Ha yma u msiaomo. Me-
gumamuBrume npakmuku nomacam ga npomenum
Bssnpusmusma 3a peaaHOCmMma U ga NOCMUZHEM
cmabuanocm Ha yma. ,AekapcmBomo® mpsa6Ba ga
obge Bsemo. U Beeku, kotimo ce cmpemu kem ,,yc-
muBkama®, moke ga namepu cBos Hauun ga s
nocmucee.
3anagnuam 4oBek e cBukuaa ga e ¢
egunug kpak 8 munasomo, npaBeiiku
naanoBe 3a Gpgewemo. A Gygusmbm
yuu ga skuBeem 8 Hacmoswemo, mbl
kamo MuHaaomo e ommuHaAo, Grgewe-
mo He cpwecmByBa. 3amoBa ocmaBeme

bHOBAEHIELD

ce Ha Hacmostwemo. Obspreme ,,npokekmopume®
cu omBbH HaBpmpe...

ITangemusima, cbe 3a6aBsnemo, koemo npegusBu-
ka, gaBa Bpsmocknocm ga Gpgem npomsnama, kosimo
uckame ga Bugum B cBema, kakmo Maxamma Tangu
kasBa. Bceku mpsa6B8a ga sanoune om cebe cu, kamo
HamaAu memnomo u ce usmbkre noue 3a Maako om
HenpecmanHama Bvpmeaekka, 3a ga nombpcu HOB
cmucba Ha kuBoma cu.

VImnyachbm

we gouge omusiksge, kozamo 3a6aBum xog u Bugum
ynetisaka“ okoao cebe cu Bmecmo pasmasanume kap-
muHu Ha ckopocmuus Baak. Vimame nykga u om ,,0e-
Aegaaomo” Ha Hsikotl, kotimo ga e usBpn Hawama cu-
myauu, 32 ga Hu gage maacsk 3a npomsHa. A ommam
HacemHe mps66a ga umame cMeaocmma 3a nbpBama
cmbnka. Ako umame kypaka ga manpaBum maakama
npomsiHa, we mbpkyaHem zoasmMama.

B 6usHeca cpuio uma zope u goay, moti e kpaGo
om Bsaumoomuowenus. Bushecbm ce epagu om xopa
3a xopa - npu Bcuuku o6cmogmeacmBa, koumo we
Bppxaumam. VIma Au pasbupate 3a Mpgpocmma Ha
npomsHama, u 8 Hali-mpygHus MOMEHM npegnpuema-
ybm we omkpue HoBu Bramosknocmu. @

©0 © © © 0 0 0 0 0 00 0000000000000 0000000000000000 00

AMYEH OIINT

SABop KoncmanmunoB e 3aBppuiua nemcka ¢uaoaoceus 8 Vinc-
Opyk, ABcmpust. Baagee aneauticku u Hemcku esuk, maka nonaga 6
Gusneca u okoao 10 zogunu ycnewno ce sanumaBa c Broc u mopzoBus

¢ ekunupoBka 3a ekcmpemnu cnopmoBe. Ho sanouBa ga ycewsa, ue ne
e Ha npaBuanomo msacmo. VlsnpaBen npeg cmena... ckaua 8 gBukenue
om Baaka. Ycewa zoastvo compecerue. HacouBa ce kem gyxoBuu npak-
muku, )kuBompm o6aue 20 namucka ga uskapBa napu. Bausa 8 kopnopa-
muBnus cBsam. Caeg 5 20gunu, mouno caeg noBuwenue, omuoBo... ckaua 8
gBwkenue. Ho ce nosBsa8a neeoBusm gyxoBen yuumea ITema Punnoue. SI8op
cmaBa gBuzamea na TuGemcko-Oygucmkust uenmbp 3a megumauust ,,[Tasloa” 8
Codust. ITpeBerkga Gygucmka aumepamypa u moBa My Hocu 20as1M0 ygoBaemBo-
penue. CocmaBumen e Ha Gygucmkus aamanax "Aomoc".

L
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The Circle of Renewa

HANGE IS THE

MOST CONSTANT

THING AND WHEN
WE ACCEPT THIS IDEA,
UNEXPECTED EVENTS AND
TWISTS WILL NOT SCARE US,
SAYS YAVOR KONSTANTINOV

4 Toni Grigorova

Change is the most constent thing. We are
constantly convinced of this, but when tangible
changes occur, we are filled with fear;, anxiety;
msecurity. We want to keep the weltknown old,
instead of imagining that something better is
coming. The pandemic is a moment of mpid
transtormation that scares people... How should we accept
this change? There is wisdom in our lands as wel] but the
Sun""seems to have set Therefore, let us seek strength
and inspiation fiom the East. And here is what Yavor
Konstantinov shares:

In change lies an opportunity for renewal. Change can
bring suffering if we do not accept the impermanence of
things. Then, we will have to learn the hard way that change
is normal. Life changes have a positive side, but if we do not
have the attitude to look at them as a challenge, the pandemic
will be shocking, we will hide from people, in order not to
get infected...

According to Buddhism, daily suffering cannot be simply
eliminated, but the

perception

of it could be changed. Buddhist monks, unlike Westerners,
are smiling because they are happy with what they have.
A way to achieve satisfaction is to accept the change that
extends above all. The ocean, for example, has a turbulent
nature and is never completely calm. Its surface is in a
constant surge - there, figuratively speaking, are the problems
and negative emotions. But the deeper you go, the calmer the
ocean becomes, even though there are currents. And that's
why the saying goes “Embrace the waves, but remain in the
ocean”. When we stop clinging to things and trying to keep
them, we will stop suffering from constant volatility and the
“waves”, large or small, will no longer traumatize our minds
and souls. Then the smile will appear.

Everything that is born will die. Everything assembled
will be dismantled, everything built will be destroyed. Sooner
or later. The question is how we perceive this fact. There lies
the tipping point beyond which the man with the smile has
passed. There are

three steps

in Buddhist practice. The first one is to hear the doctrine,
such as that of impermanence. The second - to think about
it and put it to the test through your personal experience.
The third one is meditation, it calms the mind and the body.
Meditative practices help to change perceptions of reality and
achieve stability of mind. The “medicine” must be taken.
And anyone who strives for the “smile” can find their own
way to achieve it.

Westerners are used to having one foot in the past, while
making plans for the future. And Buddhism teaches us to live
in the present because the past is past and the future does not
exist. So, stay in the present. Turn the “spotlights” from the
outside to your inner self...

The pandemic, with the slowdown it has caused, allows
us to be the change we want to see in the world, as Mahatma
Gandhi had said. Everyone has to start on their own, slowing
down and getting out of the constant whirlwind for a while
to find a new meaning in their lives.

The impulse

will come from somewhere when we slow down and see the
“scenery” around us instead of the blurry pictures from a
high-speed train. We also need the “mirror” of someone on
the outside to give us the impetus for change. And from there
we must have the courage to take the first step. If we have the
courage to make the small change, we will help out the big
one. In business there are also ups and downs, it is a circle
of relationships. Business is built by people for people - in
all circumstances that might come upon us. When there is
understanding of the wisdom of change, even in the most
difficult of moments the entrepreneur will discover new
opportunities. &

Point of view
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Money is a sort of energy that is created and goes through us momentarily. It does not belong to us, we
just have to be thankful that it has visited us. It is normal for money to come and go, for a business to start,
to transform, to end. Such an attitude towards money and business ensures a happy life and one will not burn
out, says Pema Rinpoche. He is a teacher from the oldest school in Tibetan Buddhism, Nyingma, in one of
its main sub-traditions - Palyul. He is the founder of the European Palyul Centers.

PERSONAL
EXPERIENCE

Yavor Konstantinov
graduated in

German philology in
Innsbruck, Austria.
He speaks English and
German, that is how he
got into business and
for about 10 years he
had been successfully
involved in the import
and trade of equipment
for extreme sports.
But he began feeling
that he was not in the
right place. Facing a
wall... he jumped from
the moving train. He
felt a major shake-up.
He turned to spiritual
practices, but life
pushed him to make
money. He entered

the corporate world.

In 5 years, just after
getting a promotion,
he jumped from the
moving train again.
But his spiritual
teacher Pema Rinpoche
appeared. Yavor
became the engine of
the “Palyul” Tibetan-
Buddhist center for
meditation in Sofia.
He started translating
Buddhist literature
which brought him
great satisfaction.
Editor of the Buddhist
almanac Lotus.
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bepnap Apno

Bernard Arnault

I LVMH.com; Twitter profile; Tag Heuer

« IVIHACTVIA »

Maagume AnBoBe

PHO

ETUPU OT INETTE OEIIA HA HAM-BOTATUS EBPOIIEEILl BEUE CA HA
BUCOKMU IIOCTOBE BbB OAMUAHUSA BU3BHEC U CIHEKYAALUMUTE
KOW IE HACAEOU HAM-BUCOKMS IMOCT HE CIIMPAT

Anekcangpp, Agno Heapun Apno

Alexandre ¥snault

4 Hus VaueBa

[lancem ga yuacmBa 8 ynpaBacnuemo
Ha embaemMamuunus amepukancku 6ukymep
Tiffany & Co. kamanyamupa Aaekcangep
Apno 8 mon eweaona Ha aykcosnama mogna
uHgycmpust. 28-20guwHUSM CuH Ha pperckus
muauapgep Bepnap Apno nonagxa 8 uenms-
pa Ha Buumanuemo ¢ kalouoBo HasHauenue
B8 nau-usBecmuama B cBema komnanus 3a eo-
geskuu npscmenu, caeg kamo LVMH (Moét
Hennessy Louis Vuitton) 3aBspwu netinomo
noeablwiate Ha cmouHocm 16 MApg. goaapa -
Hali-coastMomo npugoGuBane 8 aykcosnama
ungycmpust. Aackcangop Gewe HasHaueH 3a us-
npAHUMeneH Buuenpesugenm no npogykmu-
me u komynukauuume u we nomaza Ha HoBust
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Delphine Arnault

Frederic Arnault

2raBen usnpaHumenen gupekmop AnmpHu
Aegpy ga prkoBogu komnanusima.

3a mpemomo om nemme geua Ha ocHOBa-
meast Ha IVMH DBepnap Apno moBa e zoaam
kapuepen ckok. Ioceea motul ynpaBasBawe
gpyeo nogeactue Ha aykcosHust koneaomepam
- Rimowa - maask npousBogumen na kydapu,
npugobum npes 2017 e. Ilpu ckalouBanemo
Ha cgeakama Rimowa 6ewe ouenena na 640
MaH. eBpo.

Ceza Aaekcangbp we ppkoBogu kyamoBa u
cBemoBuousBecmna mapka ¢ coguwen goxog
okono 4,4 mapg. goaapa (gopu B8 nangemus-
ma). ToBa 20 npaBu u no-cepuosen npemen-
genm 3a ynpaBaeHuemo Ha aykcosHama umne-
pust, nocmpoeHa om 72-20guwiHust My Gawa.

Anekcangpp e nppBuam cun om Bmopus

Anmoan Apno
Antoine Arnault

6pak Ha Bepnap Apno ¢ kanagckama nua-
nucmka Eaen Mepcue u e Hacaegruk Ha egHO
om Hatl-coaeMume cbcmostHust 8 cBema. Bawa
My uma HemHo 60zamemBo om 6auso 114 mu-
Auapga goaapa upes gsaaoBeme cu 6 LVMH u
Carrefour SA, koemo 20 npaBu nat-6ozamust
uoBek B8 EBpona u uemBppmust no 6ozam-
cmBo B cBema cnopeg Bloomberg Billionaires
Index. 3a kpamko npes ssyapu mot gopu goc-
mueHa mpemomo Macmo B cnucpka Ha muau-
apgepume Ha Forbes ¢ ouenka om 148 mapg.
goaapa, usnpeBapBaiiku bua feumc.

HoBama nosuuus Ha Aaekcangep ApHo
gaBa MHozo xad6 3a cnekyaauuu omuocHo
moBa kot moke ga cmane 6ozonomasaHuam
HacaegHuk Ha pamuaHama umnepus.

B momenma uemupu om nemme geua Ha
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Anekcangpp Apno ¢ XKepaagun

Bepnap Apno yyacmBam nog pasauuna ¢pop-
Ma B ynpaBaenuemo na komnanusma, kosmo
e Bmopama no eoaemuna 8 EBpona no nasapna
cmotinocm caeg Nestle SA. EguncmBeno naiu-
maakuam cun YKan e Bce owe cmygenm. ITo-
maskusm 6pam Ha Anekcangbp - Dpegepuk
(1a 26 zogunu), ynpaBasBa mapkama yacoBuu-
uu Tag Heuer.

IBeme geua om novp-
Bust 6pak na Bepnap Apho
om zoguHu 3aemam kalo-
uoBu nocmoBe. Ipweps-
ma Heapun (kosmo e na
45 2. u e Hal20AIMOMO
geme Ha MuAuapgepa) e
usnbaHUmMeAeH  Buuenpe-
sugenm Ha Louis Vuitton.
Ta e cnpsieana 3a Hau-Be-
posimuust  HacaegHuk Ha
Gawa cu Hauer0 Ha kon-
2nomepama LVMH. 3aBsp-
wuaa e London School
of Economics u EDHEC
Business School.

Hau-eoaemusim om ue-
mupumama cunoBe - An-
moat (Ha 43 2., u Bmopo
geme om nbpBust 6pak Ha
Bepnap Apxo), ynpaBasBa
komnanusma 3a o6yBku
Berluti u caegu 3a umugika,
komynukauuume u okoa-
Hama cpega B8 xoagunea
LVMH. Anmoan e skenen
3a kpacaBuuama cynepmo-
gea Hamaaus BogsnoBa,
umam gBama cuna u kuBesm 8 ITapuk 3aeg-
HO ¢ mpume geua Ha BogsroBa om nspBus 1
opak.

Tpemo geme B cemeticmBomo, urskenep
no obpasoBanue - 3aBppwua Ecole Telecom
ParisTech u Ecole Polytechnique, Aaekcangsp
sanouBa kapuepama cu 8 CAII - nspBo 8
McKinsey & Company, a caeg moBa 8 KKR.
Tou ce npucbegunsBa kem IVMH u Groupe
Arnault, kamo ce dpokycupa Bopxy uudppoBu-
me unoBauuu u ycpBppuencmBa ynpaBaen-

=" Mengeacon

Maako npegu ga 02aaBu naii-usBecmnama komnanus 3a 2oge’knu npbrcmenu,
Anekcangpp ApHo cam nognece nppcmen Ha cBostma npustmeaka JKepaagun

npmu’.

Tuio. VI cnogeau 3a npegaokenuemo 8 npoduaa cu 8 Instagram, cnogeastiku
msxHa cHumka ¢ mekema: ,,Czogen 3a Mosima cpogHa gywia u Haii-goOpa npus-
meaka“. Tulio uma co6cmBen GusHec - mst e ocHoBamea Ha Gpanga 3a akcecoapu
D’Estrée. Tt cowio cnogeau cnumkama 6 cBost akaynm u nanuca ,,JTa, Muauon

JKepaagun ocnoBaBa D’Estrée npes 2015 e., caeg kamo npugo6uBa cneuuaa-
Hocm B o6aacmma Ha uskycmBama 8 Central Saint Martins. Mapkama i npeg-
aaea wanku, koskenu usgeaus u 6wkyma, a cpeg nasapume i ca u CAILL, kegemo
HellHuUme usgeaust ce npogaBam 8 aykcosnume mazasunu Nordstrom u Bergdorf
Goodman. ITpes 2020 2. ms Ge Bkalouena 8 cnucpka na Forbes ,,30 Under 30“ (30
gywu nog 30 2ogunu) 8 cekmopa mbpzoBus Ha gpeGHO u eackmponna mbpeo-

Bust. JKepaagun u Aaekcangop ce cpewam Gauso 2oguna u noaoBuna, npegu ga

Alrexandre Arnault with Geraldine 00s8s1m zogeska cu.

ckume cu ymenus 656 Fendi, npegu ga noeme
Rimowa. B Tiffany & Co. maagusm Apho u
usnbaHumeatusm gupekmop Aegpy we umam
npeMHO?0 paboma Ha poHa Ha wemume Bbpxy
AykcosHama ungycmpus om naHgemusima.
HoBomo HasHauenue obaue Beue HanpaBu
Anekcangpp gocma no-nonyasipro ume. A u

motl, 3aegHO ¢ NO-e0AeMUs cu Gpam AHmOaH, e
Hail-pasnosHaBaemusm uaeH Ha Bmopama eeHe-
pauust Apno, ¢ akmuBen akaynm 8 Instagram,
kegemo nybaukyBa pasnooGpasua undopma-
uus - om cHumku cbe cemeticmBomo u 6 pa-
6omua ammocdepa, go cpewu ¢ MuAuapgepu-
me Iked Besoc u Yopon Bopem. @

4 |
BPATOBYEYILE

OcBen nemme geua na Bepnap Apno, 8
ynpaBaeHuemo Ha MOgHUSI 2U2aHM Ca U gpyau
gBama Hee08u pogcmBenuuu - naemeHHuuu-
me Cmedanu (8a 36 2.) u 6amko a AlogoBuk.
Te ca geua na nokoiitnama cecmpa Ha MuAuap-
gepa Jomunuk Yamen Apno, kosmo e npesu-
genm Ha Gwkymepuinama kewa Fred, co6-
cmBenocm na IVMH, om npugoGuBanemo u
npes3 1996 2. go cmppmma cu npe3 2006 2.

Cmedanu ynpaBasBa om 2018 2. Clos19

@ CLOS19

CmedanuApro (c uepnama pokasi)t

cmapn'&pa}le'mo Ha Clos19:6 CAILITHY, =

Stéphanie“Arnault (with the:blackidress)
atithe launchygofg@los19 in the US

- naamdopmama 3a eackmponna mmopeoBust
na LIVMH, nocBemena na wamnanckomo,
Bunama u cnupmuume nanumku. Ilpegu ga
3anoune ga pabomu 3a Moét Hennessy, ms e
paGomuaa 8 Hlo Vopk 3a Marc Jacobs u no-
cae 3a Louis Vuitton. VIma Gusnec cmened om
INSEAD. KuBee cbc conpyea cu 8 Aongon.

Io-20semustm Gpam na Cmedanu Alogo-
Buk paGomu 3a Christian Dior u e skenen 3a
akmpucama V3aGea Bumapu.
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« INHACTVIA «

The Young
Arnault Lions

OUR OF
THE FIVE
CHILDREN

OF THE RICHEST

EUROPEAN ARE

ALREADY IN

HIGH POSITIONS

IN THE FAMILY

BUSINESS AND THE

SPECULATIONS

ABOUT WHO WILL

INHERIT THE

HIGHEST POSITION

DO NOT STOP

4 Niya Ilieva

The chance to participate in the management
of the iconic American jeweler Tiffany & Co.
catapulted Alexandre Arnault to the elite of the
luxury fashion industry. French billionaire Bernard
Arnault's 28-year-old son has been put under the
spotlight taking up a key position at the world's
most famous engagement ring company after
LVMH (Moét Hennessy Louis Vuitton) completed
its $ 16 billion takeover - the largest acquisition
in the luxury industry. Alexandre has been
appointed Executive Vice President of Products
and Communications and will help new CEO
Anthony Ledru run the company.

For the third of five children of LVMH
founder Bernard Arnault, this is a big leap in his
career. Until now, he managed another division
of the luxury conglomerate - Rimowa - a small
manufacturer of suitcases, acquired in 2017. At the
time the deal was concluded, Rimowa was valued
at 640 million euros.

Alexandre will now run an emblematic and
world-famous brand with annual revenue of about
$ 4.4 billion (even in the pandemic). This also

makes him a more serious contender for taking
over the luxury empire built by his 72-year-old
father.

Alexandre is the first son of Bernard Arnault's
second marriage to Canadian pianist Hxlrne
Mercier and is the heir to one of the world's
greatest fortunes. His father has a net worth of
nearly $ 114 billion through his stakes in LVMH
and Carrefour SA, making him the richest man in
Europe and the fourth richest man in the world,
according to the Bloomberg Billionaires Index. For
a short time in January, he even reached the third
place in the Forbes list of billionaires with a value
of 148 billion dollars, ahead of Bill Gates.

Alexandre Arnault's new position gives ground
for much speculation about who could become
the anointed heir of the family empire.

Currently, four of Bernard Arnault's five
children participate in one form or another in the
management of the company, which is the second
largest in Europe in terms of market value after
Nestle SA. Only the youngest son, Jean, is still a
student. Alexandre's younger brother, Frederic, 26,
runs the Tag Heuer watch brand.

The two children from Bernard Arnault's first



Mendelssohn

million times, yes”.

marriage have held key positions for years. The
daughter Delphine (who is 45 years old and is
the billionaire's eldest child) is the Executive Vice
President of Louis Vuitton. She is believed to be
her father's most likely successor to the LVMH
conglomerate. She graduated from the London
School of Economics and EDHEC Business School.

The eldest of four sons, Antoine (43, and the
second child from Bernard Arnault's first marriage),
runs the Berluti shoe company and oversees
LVMH's image, communications and environment.
Antoine is married to the beautiful supermodel
Natalia Vodyanova, they have two sons and live in
Paris with Vodyanova's three children from her first
marriage.

The third child in the family, an engineer by
education - a graduate of Ecole Telecom ParisTech
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Shortly before heading the most famous engagement ring company, Alexandre Arnault himself gave a
ring to his girlfriend Geraldine Guyot. And he shared the proposal on his Instagram account, posting a
photo of them with the text: “Engaged to my soulmate and best friend.” Guyot has her own business - she
is the founder of the accessories brand D’Estrée. She also shared the photo on her account and wrote “A

Geraldine founded D’Estrée in 2015 after graduating with a degree in arts from Central Saint Martins.
The brand offers hats, leather goods and jewelry, the United States being among her markets, where the
brand’s products are sold in luxury stores Nordstrom and Bergdorf Goodman. In 2020, she was included in
the Forbes list of “30 Under 30” (30 people under 30) in the retail and e-commerce sector. Geraldine and
Alexandre were dating for nearly a year and a half before announcing their engagement.

and Ecole Polytechnique, Alexandre began his
career in the United States - first at McKinsey &
Company and then at KKR. He joined LVMH and
Groupe Arnault, focusing on digital innovation and
improving his management skills at Fendi before
taking over Rimowa. At Tiffany & Co. the young
Arnault and the CEO Ledru will have quite a lot
of work to do, having in mind the damage to the
luxury industry caused by the pandemic.

However, the new appointment has already made
Alexandre a much more wellknown name. That
made him, along with his older brother Antoine, the
most recognizable member of the second generation
Arnault, having an active Instagram account, where
he posts a variety of information - from family photos
and images in a working environment, to meetings
with billionaires Jeff Bezos and Warren Buffett. ®
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Cousins

In addition to Bernard
Arnault's five children, two
of his relatives, his nieces
Stxphanie, 36, and her older
brother, Ludovic, are also
part of the management of
the fashion giant. They are
the children of the late sister
of billionaire Dominique
Watine Arnault, who has
been president of the jewelry
house Fred, owned by
LVMH, from its acquisition
in 1996 until her death in
2006.

Stwphanie has  been
managing Clos19  since
2018 - LVMH's e-commerce
platform  dedicated  to
champagne, wine and
spirits. Before working for
Moét Hennessy, she worked
in New York for Marc Jacobs
and then for Louis Vuitton.
She has a business degree
from INSEAD. She lives with
her husband in London.

Stxphanie’s older brother
Ludovic works for Christian
Dior and is married to
actress Isabelle Vitari.

< .
- \
Sy



I3 Instagram

MAPKATA -

ANeonapgo gea Bekuo
[Feonardol DeliVecchio

# Tamsna SIBaweBa

Hma komnanuu, yugmo ucmopug e kamo
npukaska. Luxottica nmecemreno e om mix.
M kak unave, wom neirnugm ocroBamen e-
onapgo gea Bekuo usmunala nsma om cupo-
numasuwemo go mgcmo 8 Ton 100 6 kaaca-
yuume Ha muauapgepume no cbema. Forbes u
Bloomberg usyucagbam cscmognuemo my Ha
Hag 22 Mapg. goaapa, koemo zo npaBu Bmo-
pugm no 6ozamcmBo umaiuanrey.

[Tebm

Aeonapgo gea Bekuo uma mpygno gem-
cmBo. Pogen na 22 mau 1935 2., uspacmBa 8
Muaato, Ho e usnpamen 8 cuponumaauwe Ha
cegemzoguwiHa Bbspacm, msi kamo 08goBs-
Aama My Matika He e 8 coemostHue ga usgbpka

EOHAPIIO
IOEA BEKUMO
U3PACTBA B

CUPOIIUTAAUIIE,

HO OCTPUAT MY

BU3HEC HIOX IO

IPEBPBIIA BbB

OAKTOP HOMEP

EIHO HA IIA3APA

HA O4YMAA B CBETA

nem geua. 3anouBa kamo uupak 8 mecmnua
¢pabpuka u ce 0byuaBa B8 uspabomBanemo Ha
uncmpymenmu u mMampuuu. C Hagekga ga
usnoasBa no-go6pe cBoume ymenus, kozamo
cmaBa Ha 25, ce npemecmBa 8 npoBunuus
Beayno, kosimo ce caaBu ¢ npousBogemBomo
Ha ouuaa. [Ipes 1961 2. ocnoBaBa Luxottica.
Komnanusima ce pasBuBa maka go6pe, ue npes
1971 2. npegcmaBs cBostma nbpBa koaekuust
ouuaa no Bpeme Ha MexkgyHapogHOmO U3A0-
skenue sa onmuka 8 Muaano MIDO. fBxo
uoBek cbc cunen 6usec Hlox, moi 6bp30
onosHaBa nasapa u omkpuBa Huwy, 8 koumo
ga ce NO3UUUOHUPA.

Kak

Aykcomuka 3asaca Ha BepmukaaHama un-
meepauus, kamo ce pasBuBam Bcuuku npoue-

- Imnepusma

cu om npoekmupasemo go npousBogcmBo-
mo, Moumaka u gucmpubyuusma. VImenso
masu cmpykmypa, usepageHa no Gaecmsiui
HauuH, gONpUHACA 32 ZPaHGUO3HUA ycnex Ha
Luxottica u nomoea Ha Ilea Bekuo ga usepagu
cBogma umnepus 3a ouuaa, kogmo mot u
gnec konmpoaupa. 3a Heeo kasBam, ue e eenui,
cbymsia ga cmate pakmop HoMep egHO Ha na-
3apa Ha ouuaa B cBema.

Ekcnansus

VIMenumusam umasuaHeu, HUMO € U3MUC-
AuA capHueBume ovuaa, HUmoO e npsk cps-
gamea Ha MHO20 om Mapkume, koumo ceza
npumeskaBa. TTo-ckopo moti BspBu no nbm,
CXOgeH € MO3U U Ha gpyeu CamoCh3gaau ce
npegnpuemauu kamo Hezo, koumo ca ycemuau,
ue kauenmpm e 20moB ga naamu noBeuve 3a ka-
yecmBenus npogykm u npecmuka Ha Gpanga.
[TepBo npeBsema umaauanckus nasap, kamo
Bakna cmpnka 8 moBa e npugobuBaremo npes
1974 2. na Scarrone, gucmpubymop Ha egpo ¢
HOy-xay 3a BpmpewHus nasap Ha ouuaa. [Tocae
npegnpuemMa HacmbhaeHue u3BpH pogHama
VImaaust. Baken xog 8 unmepnauuonasusauu-
ama e omkpuBasemo npes 1981 2. Ha gbwiepHo
gpykecmBo B Tepmanus, Bogew, nasap sa npo-
usBogemBo Ha ouusa. ITpogbakaBa ¢ npugo-
GuBanemo Ha Avant-Garde Optics Inc., egun
om Hall-coAeMume gucmpubymopu no moBa
Bpeme Ha amepukanckus nasap.
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Vimaauanckussm wmuauapgep Beue
nogeomBst cBoume HacaegHuuu 3a
ynpaBsenuemo nHa umnepusma. Haii-
maskusm cun - Aeonapgo Mapus gea
Bekuo, pacme 8 tiepapxusma na kom-
naHusama, a ocBen moBa uma u wupoka
MeguilHa NonyAsIpHOCM 3apagu GoxeM-
ckust cu skuBom. Pogen na 6 mau 1995
2., moul e B Gopga na Luxottica Group
S.p.A. om anpua 2019 2. OmeoBaps 3a
mwbpeoBust Ha gpedHo B Vimaaus, kamo
ppkoBogu npogakGume na mapkume
Salmoiraghi&Vigand u Sunglass Hut
8 usaama cmpana, kakmo u Bogewu-
me Maeasunu Ray-Ban, Persol u Oliver
Peoples. Tou e u npesugenm Ha ¢ponga-
uus Salmoiraghi&Vigano. ITpucpegqu-
ua6Ba ce kom Luxottica npes noemBpu

2017 2., nppBonayaano nHa no-Hucka
nosuuust. 3aBppwua e ynuBepcumema
Bokonu cbc cneuuaanocm Busnec uko-
nHomuka u menugskmpum.

Aeonapgo gea Bekuo uma oBuwo 6
geua om mpu Gpaka. Om nbpBus cu
6pak uma cun u gBe gpwepu - Kaay-
guo, Mapuca u ITaoaa. J[leme om Bmo-
pus Gpak e Aeonmapgo Mapus. Om
mpemama cu cbnpyea uma owe g8ama
cunoBe - Ayka u Kaemenme. ITpes 2010
2. ce kenu noBmopno 3a Bmopama cu
skena Hukoaema JI3amnuao, kosmo e
maiika na Aeonapgo Mapust.

Hati-eoaemusim cun - Kaayguo gea
Bekuo (koimo Beue e na 64 2.) - npu-
meskaBa u ynpaBagBa amepukanckama
komnanust 3a gpexu Brooks Brothers.




Luxottica Ha

Mogna ukona

B kpas na 80-me 2ogunu sanouBa eBoalouusima
B8 naeaacama kem ouusama - om uncmpymeHm 3a
kopueupane Ha 3speruemo go mogen akcecoap. Ae-
onapgo gea Bekuo Buskga nomenuuasa sa paboma
¢ Hal-goGpume MOgHU gu3aliHepu u nognucBa
AUUEH3UOHHO cnopasymenue ¢ Ilkopgrko Apmanu,
koemo npukalouBa npes 2003 2., no 10 eogunu
no-kbcao omnoBo e nogroBeno. Hpye Baken mo-
Menm 6 ucmopusima Ha komnanusma nacmsnBa
npes 1990 ., kozamo zpynama ce aucmBa na Hlo-
tiopkckama pongoBa 6opca, caeg kamo CAII ca
cmanaau Baken nasap sa nes. Ilpes cpwama zo-
guna Luxottica npugo6uBa Vogue Eyewear, npe-
Bbprana ce B8 cunonum Ha 6agcpk u cmua. CaegBa
cepust om cauBanust u npugo6buBanust ¢ nonyasip-

I3 Unsplashed

I3 Instagram

Mapust gea Bekuo
Mari{Del Vecchio

Hu Mapku. [Tocmenenno Luxottica ce npeBpsuwia 6
em6aeMa Ha cynepaykea, a pacmeksm HeusmenHO
ce 3acuaBa ¢ npugobuBanemo Ha gpyeu gucmpu-
Gymopu u Ha umenumu 6pangoBe, ¢ omkpuBane-
mo Ha HoBu gbwiepru gpykecmBa u cpBmecmuu
npegnpusmust Ha eoaemu uyskgecmpanHu nasapu.
ITpes 1997 2. nanpumep omBaps nbpBama cu da-
6puka 8 Kumai. [Tpes 2008 2. 3anouBa pasBumue-
MO Ha OHAAlH mbpzoBusma.

CauBane Ha paBuu

Basken cmpameeuuecku xog e npegnpuem 8
Hauasomo Ha 2017 2., kozamo Luxottica u ¢ppenc-
kama Essilor 06s8uxa cgeaka 3a ,cauBane na pab-
HU - Ha cmotnocm 46 Mapg. eBpo. [Tpes 2018
2. M4 gage HauaAOmMo Ha za06aneH euzanm B on-
muyHama u oQpmasMOACZUYHAMA UHGYCMPUSL.
Tasu cgeaka cBopsa Hati-conemust npousBogumea
Ha ouuaa u pamku Luxottica ¢ Bogewust cBemoBen
npousBogumen Ha aewiu - Essilor.

Qopmyrama

Yenexpm na Aeonapgo gea Bekuo ce gpasku na
¢akma, ue mou mBopge gobpe nosnaBa kakmo un-
gycmpusima, maka u Hazaacume Ha nompeGumeau-
me. C go6pe npemepena cmsnka npeBsema zosemu
nasapu, gokamo nocmenenHo cmate c8emoBHusim
augep 68 ouusama. Tot geticmBa cmeao u ¢ neveauB-
wa cmpameeust Ha cauBanust, npugobuBanust u Au-
UEH3HU cnopasyMenus yensaBa ga usepagu cBosima
umnepust. Pasbupa ce, ¢ unoBauuu, Ho u ¢ gobpe
npemepena cmbnka. B pesyamam na Bcuuko moBa
HampynBa cBoemo cBpbx6ozamemBo u ce Hapekga
cpeg Hall3samMo’kHUMe XOpa Ha NAaHemama.

[Tangemusma saceena aykcosnume cmoku u
moBa gaBa ompakenue Bbpxy npogakbume na
MapkoBu ouuaa. Ho 6escnopho 3a cBoume 85 zogu-
nu Hea Bekuo e cbymsia ,ga usuepae” no nHati-go6sp
nauus kapmume, gagenu My om cbgbama. @
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HE ObMYAM

gJa naawaM ganbuu, HO obuuam
ga Cns HOWEM.

HIKOIA HE MOJXE

ga HanpaBume egHa U cbua

epewka gBa nbmu, 3awomo

Bmopusm npm moBa He e
epewka... moBa e us6op.

HEHHOCTUTE

Ha >kuBoma ca nat-B8akau.

HIVKOIA HE CbM

obmucasia ga Bkaloua geuama
cu uau gopu Bxyuume cu 8
ynpaBaenuemo na Luxottica.
Teuama Bu Bunazu we ca Bawu
geua. Moskeme ga yBoanume
usnpAHUMeAeH gupekmop, HO He
U egHO Om geuama cu.

PABOTATA BMIHAT'U

Gewe npegu Beuuko. Ako
051X 3anouHaA ga npogaBam
na0goBe, WX ga CbM 3anaAcH
no naogoBeme.
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BRAND -

EONARDO

DEL VECcHIO

GREW UP IN
AN ORPHANAGE, BUT
HIS KEEN BUSINESS
ACUMEN MADE HIM
THE NUMBER ONE
FACTOR IN THE
GLOBAL EYEWEAR
MARKET

# Tatyana Yavasheva

Path

Leonardo Del Vecchio had a difficult childhood.
Born on May 22, 1935, he grew up in Milan, but was
sent to an orphanage at the age of seven because his
widowed mother was unable to support five children.
He started as an apprentice in a local factory and
learned how to make tools and dies. Hoping to
make better use of his skills, when he turned 25 he
moved to the province of Belluno, which is famous
for the production of eyewear. In 1961 he founded
Luxottica. The company developed so well that in
1971 it presented its first collection of eyewear at the
MIDO International Optics Exhibition in Milan.
Obviously a man with a strong business acumen,
he quickly got familiar with the market and found
niches in which to position himself.

How

Luxottica relies on vertical integration, developing all
processes from design to production, installation and
distribution. It was this brilliant structure that contributed
to Luxottica's spectacular success and helped Del Vecchio
build his eyewear empire, which he still controls today. He
is said to be a genius who has managed to become the
number one factor in the world of eyewear.

Expansion

The famous Italian neither invented sunglasses,

There are companies whose story 1s like a fairy tale.
Luxottica is undoubtedly one of them. There is no
other way to describe it, since its founder Leonardo Del
Vecchio has gone all the way from an orphanage to a
place in the Top 100 Iist of billionaires around the world.
Forbes and Bloomberg estimate his fortune at more than
$ 22 billion, making him the second richest Italian.

nor is he a direct creator of many of the brands
he now owns. He rather followed a path similar
to that of other self-created entrepreneurs like
him, who felt that the customer was willing to pay
more for the quality product and the prestige of
the brand. He first conquered the Italian market,
and an important step in that was the acquisition
of Scarrone in 1974, a wholesale distributor with
know-how on the domestic eyewear market. Then,
he went on a quest outside of his native Italy. An
important step in the internationalization was the
opening of a subsidiary in Germany in 1981, a
leading market for the production of eyewear. He
continued with the acquisition of Avant-Garde
Optics Inc., one of the largest distributors in the
US market at the time.

Fashion icon

In the late 80's began the evolution of the attitude
towards eyewear - from a vision correcting tool to
a fashion accessory. Leonardo Del Vecchio saw the
potential to work with the best fashion designers and
signed a licensing agreement with Giorgio Armani,
which ended in 2003, but was renewed 10 years
later. Another important moment in the company's
history came in 1990, when the group was listed on
the New York Stock Exchange after the United States
became an important market for it. In the same year,
Luxottica acquired Vogue Eyewear, which became
synonymous with glamour and style. Next came
a series of mergers and acquisitions with popular
brands. Gradually, Luxottica became a symbol of



super luxury, and growth invariably intensified
with the acquisition of other distributors and
well-known brands, with the opening of new
subsidiaries and joint ventures in large foreign
markets. In 1997, for example, the company
opened its first factory in China. In 2008 the
development of e-commerce began.

Merger of equals

An important strategic
move was made in early
2017, when Luxottica
and the French Essilor
announced a € 46 billion

to build his empire. Of course, with innovation,
but also with well-measured steps. As a result,
he has accumulated his super-wealth and ranks
among the richest people on the planet.

The pandemic affected luxury goods and
this affected sales of brand-name eyewear, too.
But undoubtedly in his 85 years Del Vecchio
has managed to “play” the hand fate has dealt
him in the best way possible.

“merger of equals” deal.
In 2018, it gave rise to a
global giant in the optical
and ophthalmologic
industries.  This  deal
joined the largest
manufacturer of eyewear
and frames Luxottica
with the world's leading
manufacturer of lenses -
Essilor.

Formula
Leonardo Del
Vecchio's  success  is

due to the fact that he
knows both the industry
and consumer attitudes
extremely well. With well-
measured steps, he has
conquered large markets
until gradually becoming
the global leader in
eyewear. He acted boldly
and having a profitable
strategy  of  mergers,
acquisitions and licensing |
agreements, he managed |

lilenmpaamatia Luxottica
Headquartersfof Luxottica
| ‘

41 Luxottica

Heritage

The Italian billionaire is already
preparing his successors to rule the empire.
The youngest son, Leonardo Maria Del
Vecchio, is climbing up the company's
hierarchy and is also quite popular in the
media due his bohemian life. Born on
May 6, 1995, he has been on the board of
Luxottica Group S.p.A. since April 2019. He
is responsible for the retail in Italy, managing
the sales of the brands Salmoiraghi & Vigano
and Sunglass Hut throughout the country,
as well as the leading stores Ray-Ban, Persol
and Oliver Peoples. He is also President of
the Salmoiraghi & Vigano Foundation. He
joined Luxottica in November 2017, initially
in a lower position. He graduated from
Bocconi University with a degree in Business
Economics and Management.

Leonardo Del Vecchio has a total of 6
children from three marriages. From his first
marriage he has a son and two daughters -
Claudio, Marisa and Paola. A child from
his second marriage is Leonardo Maria.
From his third wife he has two more sons
- Luca and Clemente. In 2010, he remarried
his second wife, Nicoletta Zampilo, who is
Leonardo Maria's mother.

The eldest son, Claudio Del Vecchio
(now 64), owns and runs the American
clothing company Brooks Brothers.

— —
I DON'T LIKE

paying taxes, but I like sleeping
at night.

YOU CAN NEVER

make the same mistake twice, because
the second time it’s not a mistake...
it’s a choice.

THE VALUES

of life are most important.

[ HAVE NEVER

considered involving my children

or even my grandchildren in the
management of Luxottica. Your kids

will always be your kids. You can
fire an executive, but not one of your

children.

Work always came before everything.
If I'd started selling fruit, I'd be

passionate about fruit.
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« TPEHL -

OBA HUIIA B

XOTEAUEPCTBOTO

IIPUMAMBA TOCTU
C NPENAOXEHMUE 3A
PEAAHOCT BE3 COVID-19

108

HoBa mengenuus 8 xomeauepcmBomo
ce npomuBonocmaBs Ha xaoca om usnbAHe-
HOmO Hu cbc cmpec ekegueBue. Mpbchusm
Bp3gyx, nomuckawuam mpaduk, 3abbpsa-
Husm Havud Ha kuBom u nangemusma om
COVID-19 npunyskgaBam 6Gusteca ga mucau
3a unoBamuBHu pewenus. MogepHume xome-
Au Gszam om zpagoBeme, Gemona u myxau-
me, 3amengiiku 2u ¢ naanuncku pationu u ma-
mepuaau, koumo He Guxa omkscHasu eocma
om kpacomama Ha sao6ukaasiuama 20 cpega.

IMpegcmaBeme cu komnuwne, HOo ¢ aykca
Ha 5-38esgen xomea, npocmpancmBo nog
HaeM, HO UsnbAHEHO ¢ ylom, xapakmepen 3a
ucmuncku gom, Gushec, Ho npegaaeaw, om-
kbcBane om cBema na napume, u XxapMoHus
¢ npupogama, cbwo kakmo u 6gecmBo om
3gpaBuama kpusa.

Aprk npumep 3a npuBauuawama Bce no-
Beue unmepec

HoBa Huwa B 6panwa

e kemnune ,,CuneBa“ ¢ ynpaBumea Hukoaat
IanauaoB. Tot pewaBa ga ce Bnycue 8 xome-

AuepcmBomo cbe cpnpyzama cu npes 2019 2.,
kamo u gBamama ca cueypnu 8 ycnexa Ha Ha-
uuHaHuemo cu: ,As He uckam ga gam Ha 2oc-
mume Hu go 6oaka nossamama nuwnocm.
ITpegnoyumam me ga 3aNOMHAM MACMOMO
¢ moBa, ue ca cnaau nog 3Besgume, ue ca ce
uskpnaau 8s8 Bupa, npezppwiatiku ce cuano
8 cmygenume Bogu. A monaunama 8 gywa-
ma uM ga 6bge naog Ha npekuBsnama emo-
uust“, npussaBa ynpaBumeasim na kemnunea.

Ngenmuuuupasemo Ha Hykgume Ha
Xopama u cb3gaBanemo Ha pewenue, koemo
moke ga nokpue mexnume nompeGHocmu, €

cueypen 3Hak 3a ycnex

cnopeg xopama Ha Gusteca. [THec npegum-
cmBomomo Ha 6usneca ¢ nasamku-6ason
e, ye ocueypsiBam sawuma, usnbansBaiku
Mepkume 3a couuaana gucmanuust u komy-
Hukauua ¢ Bpsmokno Hati-masko xopa. Ha
komnunza moke ga ce eaega kamo Ha aykcos-
Ho y6ekuwe, koemo ga caoku kpait na npu-
mecHeHussma okoao nangemusima, 3awWOMOo
eocmume ca ycaMomeHu.

OkasBa ce obaue, ue sagoBoasBanemo Ha
nompe6Hocm e camo nbpBama kpauka kem



zosemMume yenexu, koumo zonu noBomo no-
koaenue xomeauepu. Vigesma sa nasamku-
Ganon ce noaBaBa owe npes 2006 2., kamo
HelHUIM Ch3gamea - dpenckuam gusalinep
[Muep-Cmedan Hloma, npugaBa 1oB cmucsa
Ha AazepyBanemo Ha omkpumo. Tot cw3ga-
Ba cepus cmau, Hanogo6gBawu nasamku
Bu6 popmama Ha ueay, uszpageHu om Hail-
AOH, U MOYHO 3apagu moBa um gaBa umemo
Bubbletree. Koncmpykuusama um usoaupa om
BausHuemo Ha okoanama cpega, HO He Hapy-
waBa Bppskama uoBek-npupoga, a cnopeg
nsakou gopu npaBu netisaka owe no-kpacu8.
1 Bsnpeku moBa 8 Bracapust mexnoaoeustma
ce usnoasBa om 2 zogunu.

»CuneBa“ umnaemenmupa ¢penckomo
omkpumue, kamo 6bacapckusm kbemnune
3anouBa paboma masko npegu Hauasomo Ha
nangemusma, koemo nosBoasBa na npoekma
ga Habepe uHepuust npegu Mepkume cpeuwty
pasnpocmpanenuemo Ha COVID-19 ga yga-
pam cemetiHust Gushec. ,,OuakBaxme mHOZO
zoasiMa ateakupasocm, Ggxme 3aaokuau om
4 GanoHa ga eu yBeauuum Ha 6, HO naHge-
Musima npomeHu naanoBeme HU“, cnogeas
ITanauaoB.

ITpes aemnust ce3on, kozamo mepkume ca

pasxaabenu, maako kauenmu ce goBepsBam
Ha unoBamuBrume GusHecMenu, Ho Bakno-
mo e, ye Bcuuku nocemumeau cu mppzBam
HaucmuHa

Bneyamaenu om
npekuBsHomo

858 Bpauanckus Gaakan, kegemo ce namupa
kemnunepm.

Cpeg Hat-conemume npegumcmBa Ha
,CuneBa“ e macmomo. Om kbmnunea 3a-
nouBa naanuncka nemeka go Bogonaga
BopoB kampk, Bucok 63 mempa, a ako no-
cemumeaume He ce npumecHgBam ga no-
BopBam manko noBeue, moske ga uskavam u
Bpsx ITppweBuua, 3a ga Bugsm Beaukoaen-
na eaegka kem Vickspckomo geduae u Aaka-
muuwkume ckaau. ITewepama Aegenuka e
Cpeg cmome HauuoHaAHU mypucmuuecku
o6ekma 8 cmpanama u cpwo nonaga 8 pe-
euona. He e sagpakumeano zocmume ga ce
Bnyckam B nogo6uu npukalouenus no Bpe-
Me Ha nouuBkama cu, sawomo, 3a ga cmue-
Ham go kemnuHea, mpa6B8a ga MuHam no-
kpati nau-8ucokomo skgpeao na Baakanckus
noayocmpoB - Bpamuama.

,OuakBame cuaen unmepec npes aemuus
ceson®, cnogeas ynpaBumeasm Ha ,,CuneBa®,
noguepmaBatiku neo6xogumocmma Ha Xopa-
ma ga usas3am om gomoBeme cu, npeBbpHa-
au ce B oducu npes nocaegHama zogusa, u ga
ce gokocnam go xapmonusma, kosmo moske
ga um gage npupogama. Hati-eonemusm no-
Mownuk Ha ITanauaoB moBa ga ce cayuu ca

Hag nem MuauoHa 38e3gu

8 nebemo, HeBeposmuume 2aegku om ckaa-
Hu Benuu, BppxoBe, goaunu u Bspmonu.
[Teusaskbem e cnocoben ga BgpxnoBu xopama
Ha uskycmBomo ga cp3gaBam wegpoBpu, a
OCMaHaAume NPOCMO ga NONUAM Om Maeusi-
ma Ha 6bacapckama npupoga.

Bce noBeue mecma 8 Bobazapus saum-
cmBam ugesma 3a nasamku-6ason Ha ITloma.
VIma owe kakBo ga ce skeaae 8 nosuuuonu-
paHemo Ha mes3u kbMnuseu, 3awomo He ca
gocmampuHo nonyaspHu. Baknomo obaue
e, ue nokpuBam zoasmama Heobxogumocm
Ha XOpama om XapMoHus u kpall Ha MpbcHUS
Bs3gyx, nomuckawus mpapuk u 3aGppsanus
Hauun Ha kuBom. Hakpamko - aek cpewty
cmpeca. @
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NEW NICHE IN THE HOTEL INDUSTRY
ATTRACTS GUESTS WITH A PROPOSAL FOR

A REALITY FREE OF COVID-19

4 Eneya Georgieva

A new trend in the hotel industry opposes
the chaos of our stressful everyday life. The
dirty air, depressing traffic, fast-paced lifestyle
and the COVID-19 pandemic are forcing
businesses to think about innovative solutions.
Modern hotels are fleeing cities, concrete and
bricks, replacing them with mountainous areas
and materials that would not take the guest
away from the beauty of the surrounding
environment.

Imagine a campsite, but with the luxury of
a 5-star hotel, a rental space, but filled with the
coziness typical of a real home; a business, but
offering a break from the world of money and a
harmony with nature, as well as an escape from
the health crisis.

A clear example of the interest- gaining

new niche in the industry

is the "Sineva" campsite with manager Nikolay
Danailov. He decided to venture into hotel
business with his wife in 2019, and both are
confident in the success of their endeavor: “I
do not want to give our guests the painfully
familiar splendor. I prefer them to remember
the place by sleeping under the stars, by bathing
in a natural pool, hugging tightly in the cold
water. And the warmth in their souls to be the
fruit of the experienced emotion ", admits the
manager of the campsite.

Identifying people's needs and creating a
solution that can meet their needs is

a sure sign of success

according to business people. Today, the
advantage of the balloon tent business is that
they provide protection by implementing
measures  for  social  distance  and
communication with as few people as possible.
The campsite can be seen as a luxury haven to
put an end to the pandemic worries because
guests are given solitude.

However, it turns out that satisfying a need
is only the first step towards the great success

that drives the new generation of hoteliers.
The idea for balloon tents appeared in 2006,
as its creator - the French designer Pierre-
Stephane Dumas, gave a new meaning to
outdoor camping. He created a series of rooms
resembling igloo-shaped tents made of nylon,
which is why he named them Bubbletree.
Their construction isolates from the influence
of the environment, but does not break the
relationship between man and nature, and
according to some even makes the landscape
even more beautiful. Nevertheless, in Bulgaria
the technology has been used for 2 years.

"Sineva" implemented the French discovery,
with Bulgarian camping starting shortly before
the pandemic began, allowing the project to
gain momentum before measures against the
spread of COVID-19 hit the family business.
"We expected a lot of commitment, we had bet
from 4 balloons to increase them to 6, but the
pandemic changed our plans," said Danailov.

During the summer season, when measures
are relaxed, few customers trust innovative
businessmen, but the important thing is that all
visitors leave truly

impressed by the experience

in the Vratsa Balkans, where the campsite is
located.

Among the biggest advantages of "Sineva" is
the place. From the campsite begins a mountain
trail to the Borov Kamak waterfall, 63 meters
high, and if visitors do not bother to walk a
little more, you can climb Parshevitsa peak to
see a magnificent view of the Iskar gorge and
Lakatnishki rocks. Ledenika Cave is among the
hundred national tourist sites in the country
and also falls in the region. It is not necessary
for the guests to embark on such adventures
during their vacation, because in order to reach
the campsite, they have to pass by the highest
gorge on the Balkan Peninsula - "Vratsata".

"We expect strong interest during the
summer season," said the manager of "Sineva",
emphasizing the need for people to leave their
homes, which have become offices in the last
year, and to touch the harmony that nature can
give them. Danailov's biggest helper for this to
happen are the

over five million stars

in the sky, the amazing views of rock crowns,
peaks, valleys and whirlpools. The landscape is
able to inspire artists to create masterpieces, and
the rest just to soak up the magic of Bulgarian
nature.

More and more places in Bulgaria borrow
the idea of Dumas balloon tents. There is still
something to be desired in the positioning of
these campsites, because they are not popular
enough. The important thing, however, is that
they cover people's great need for harmony and
an end to the dirty air, depressing traffic and
the hectic lifestyle. In short - a cure for stress.
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MPO®. POBBPT
YEHKEC

j PROFESSOR
ROBERT
WENNEKES

OTATUTE CTABAT
BCE ITO-BOTATU
" HY>KIOATA OT
XOPA, KOUTO HOA CE
I'PVIKAT 3A TAX, CE
YBEAMYABA

Bb3MUTAHNLIN HA AKADEMWATA / GRADUATES OF THE ACADEMY

£ The International Butler Academy

puuap Ha neppekmuocmma

# Enes leopeueBa

[Tpuaekno Gsaa ska, zpauus 858 Beako
gBuwkenue, ycem kem gematiaume, nenagmu-
Hamu obnocku, npu6opu, cepBupanu ¢ no-
MOWMma Ha AUHUS, 32 ga Ce eapaHmupa npe-
uusHocm, nokpuBka 6e3 Humo egua zpiika u
obcaykBane no Beako Bpeme Ha gens. Taka
Guxme onucaau pabomama Ha ukoHomume
¢ zogunu onum B naaamume Ha kpaacku
ocobu. Tnec ne e nykuo ga npumekaBame
mumaa, 3a ga ce Bp3noasBame om npuBu-
Aeeugma ga umaMe cobemBen acucmenm 6
ynpaBaenuemo Ha gomakuncmBomo.

Vmuume xopa HaGalogaBam mengenuuu-
me u 653 ocHoBa Ha msx usepakgam GusHeca
cu. Hau-Beposmuo npod. Pobppm Venkec
cpwio e 3a6eassan gBuwkenuemo Ha kanuma-
Aa B cBemoBen MawaG u moBa My e nomoez-
HAAO Ha OCb3HAe, ue UMa HegoCmuz Ha 00-
caykBane 3a Hat-6ocamume. Tot camusam e
pabomua kamo ukonom u auuen acucmenm
noBeue om 16 zogunu, npegu ga cmase
koncyamanm Ha Hgkou om Hat-60zamume
cemeticmBa u komnanuu 8 cBema. Touno 3a-

womo e ycBoua

mbakocmume 6
npodecusima

GaazogapeHue Ha 2oguHu onum, pewaBa
ga eu npegage Ha xopa om Bcska Bb3pacm,
kamo nati-Maagusm my yuenuk e 6ua Ha 18
2., a Hat-Bp3pacmuusm - Ha 68 2.

The International Butler Academy 8 Hu-
gepaangus e nbpBama akagemus 3a ukonomu
u ce caaBu ¢ unoBamuBru Memogu, 20AIM
uHmepec om pasauunu mouku Ha cBema u
npekpacHomo uMeHue, npocmupawo ce Ha 7
500 k8. M. koemo o6umaBam obyuaBawume
ce.

Takcama e 14 500 eBpo u nokpuBa kypc
om 10 cegmuuu, npes koumo kangugam-
ukonomume mMunaBam npes pasauyHu usnu-
manug u ce yuam kak ga nokpuBam nopma-
muBu - 10 munymu 3a napekgane Ha Mmaca
u npuzomoBaeHust 3a ugaama mpanesapus,
7 MuHymu 3a Ge3ynpeuHo uUszaageHa pusa,
3 MuHymu 3a npeoGauvate u npugobuBaue
Ha HeoGxogumama Busus. 3a nocaegHOMO
Hat-go6pusm pesyamam B8 ucmopusma Ha

akagemusima e 1 Munyma u 23 cekyngu u ce
gbpku om skena.

Vecmunckomo o6cayskBane

ugBa om cppuemo, kasBa ocnoBameasm
Ha akagemusma npo¢d. Venkec. HezoBume
yYEHUUU CnogeAfm cmpacmma My Kkem
npodecusma u moBa ce Bukga 8 omuowe-
Huemo um keM gematiaume u 6aackaBume
uepemMOHUU no gunaomupare. Cbasume om
pagocm ca ecmecmBeH eaemenm, uyBemBo-
MO 3a UsMUHam gbAbe M U omBapswiu ce
wupoko Bpamu - cewo.

3a pasauka om noBeuemo yuuauwa, aka-
gemMusima pasnoaaza cbc cobcmBen umom
- umenuemo Huize Damiaan, koemo cbwio
uma ucmopust. OcnoBano e npes 1892 .
kamo manacmup u geticmBa go 2014 2., ko-
eamo Venkec 20 kynyBa. Caeg 2oguna, npe-
kapana 8 npouecu no pecmaBpauuu, Huize
Damiaan ceza e Hall-cOAIMOMO YacmHO
umenue B8 Xoaangug. Baknomo 3a obyua-
Bawume ce ukonomu e, ue umompm ce usz-
noasBa camo 3a mexHume npodecuoHarHu
nykgu. @



# Eneya Georgieva

Pressed white collar, grace in
every movement, attention to detail,
unsurpassed manners, utensils served
using a line to ensure precision, table
cover without a single crease and service
at any time of the day. This is how we
would describe the work of butlers with
years of experience in royal palaces.
Today, we do not need to have a title to
take advantage of the privilege of having
our own household management
assistant.

Smart people observe trends and
build their business based on them.
Most likely, Professor Robert Wennekes
also noticed the movement of capital
worldwide, and this helped him realize
that there is a lack of service for the
richest. He has worked as a housekeeper
and personal assistant himself for
more than 16 years before becoming
a consultant to some of the richest
families and companies in the world.

NMEHWETO HUIZE DAMIAAN / THE HUIZE DAMIAAN MANSION

Precisely because he has mastered

the subtleties of the
profession

thanks to years of experience, he
decided to pass them on to people of
all ages, with the youngest student at
the age of 18 and the oldest at the age
of 68.

The International Butler Academy in
the Netherlands is the first academy for
butlers and is famous for its innovative
methods, great interest from all over
the world and the beautiful 7,500
square meter mansion inhabited by the
students.

The fee is 14,500 euros and covers
a course of 10 weeks, during which the
candidate housekeepers go through
various tests and learn how to cover
standards - 10 minutes for ordering a
table and preparations for the entire
dining room, 7 minutes for a perfectly
ironed shirt, 3 minutes to change clothes
and acquire the necessary outlook. For

MOMEHTU
OT YYEBHMA

HE RICH

ARE

GETTING
RICHER AND
THE NEED FOR
PEOPLE TO TAKE
CARE OF THEM
IS INCREASING

MPOLIEC

MOMENTS FROM
THE LEARNING
PROCESS

LUXURY

A nght of Perfection

the latter, the best result in the history
of the academy is 1 minute and 23
seconds and it is held by a woman.

True service

comes from the heart, says the
academy's founder, Prof. Wennekes.
His students share his passion for the
profession, and this is evident in their
attention to detail and the glamorous
graduation ceremonies. Tears of joy are
a natural element, the feeling of having
come a long way, as well as the doors
widely opening.

Unlike most schools, the academy has
its own property - the Huize Damiaan
mansion, which also has a history. It
was founded in 1892 as a monastery and
operated until 2014, when Wennekes
bought it. After a year of restoration
processes, Huize Damiaan is now the
largest private estate in the Netherlands.
The important thing for trainee butlers
is that the property is used only for their
professional needs. ®
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« MHOYCTPMAALINTE -

Pogen 6 6egnocm,
3aMO2HAA C€ C MaAaHM U
HaxoguuBocm, HO 3apagu

npeBpamuHocmume

Ha cbgbama ymupa 6

HuUwema

HHObPU

BIOCT-MAMETHUKDBT HA IOBPU
I )KEAA3KOB B CAVIBEH

BUST MEMORIAL
OF DOBRI ZHELYAZKOV
IN SLIVEN

XEAA3KOB

awama Ha abpuunomo npousBogemBo

4 Tonu I'puzopoBa

IMpegnpuemauecmBomo moske u ga ce
yuu, HO Hal-yCheWHU ca OHe3u, koumo
umam 3arok6a sa moBa. Ho6pu XKeasskoB,
ocmanaa 8 ucmopuama c umemo Qa6puka-
gkusama, e nppBusm 6bazapcku ungycmpu-
aseu. ITpes 30-me cogunu Ha XIX Bek motu
cb3gaBa nppBomo mekecmuano npousBog-
cmBo na Baakanume.

IIpm

Io6pu KeasskoB e pogen npes 1800 2.
8 CauBen u kamo maapk ocmaBa 6e3 Gawa.
WspacmBa B8 Gegnocm, HO ce HayuaBa ga
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nuwe u ueme Ha zpbuku esuk. I[TepBo ce 3a-
HumaBa cbc caagkapemBo, caeg koemo npo-
usBekga u mbpeyBa ¢ abu u wask. Okoao
1825 2. Beue e c egna kpauka npeg cBoume
konkypenmu. ITaamoBeme my sanouBam
ga Ce MbpCAM U Cpeg OCMAaHAAUME 3aHa-
samuuu ce nopakga saBucm u 3r06a. IIpes
1830 2. saegHo ¢ MHO2O gpyeu cAauBeHuu ce
ycmanoBs6a 8 pyckus epag Kpum, kegemo
ce skenu 3a npeceanuua, cbwo om CauBen.
C noayuenama secmpa 3anouBa mbpeoBus,
kosmo zo omBekga B8 EkamepunocaaB
(OnenponempoBck). Tam nocewaBa mek-
cmuanu pabpuku, o6opygBanu ¢ Mogepru
MawuHu, 3agBukBanu ¢ Bogna cuaa. Ilpes

1833 2. ce npemecmBa chc cemeticmBomo
cu 8 mosu HOB ungycmpuasen ueHmbp. Pe-
waBa ga npenece npousBogcmBenus onum
8 Bpacapus u ga cp3gage mekcmuana un-
gycmpus. Bytino mevawume Bogu u uso-
Guauemo Ha Bpana B pationa my BgpxBam
yBepenocm, ue we ycnee. ITo oHoBa Bpeme
B CauBen Bcsika kpwa e maska mekemuana
pabomuaHuua.

Kak

Pycus 3aGpansBa ga ce usnacam kakBu-
mo u ga 6uao uHgycmpuasHu paspabomku.
Boazapunbpm ycnsaBa ga cneueau goBepu-
emo Ha pycku ungycmpuasuu u maka no-




ayuaBa gocmsn go npousBogcmBenume
uM nomeweHusi. Iaega BHumameano, a Be-
vyep npaBu nogpobnu ckuuu na Bugano-
mo. KynyBa nskou mawunu, paszao6s18a
2u u Haema pycku gppBogeaeu ga npaBu
yMaAeHU gbpBeHu MOgeAu, nogo6HU Ha
gemcku uepauku. TIpes 1834 2. mou Beue
uma geticmBawu cbopskenus, HO 3a ga
2u npenece, 2u ckpuBa 8 zoaemu uyBasu
¢ Bpana. ToBepenu pycku mppeoBuu eu
mpaHcnopmupam kamo maxHa cmoka
no mope go Bypeac, a nocae me cmuzam
u go CauBen. Taka Ho6pu JKeasskoB ce
npeBppwia B nuonep.. u Ha Gbazapckus
npomMuwaed wnuoHaxk.

[Tanc

3anouBa npousBogcmBo ¢ MmecmHu
pa6omuuuu u 3a gBe zogunu HampynBa
onum u go6pa nevarba. ToBa npegusBuk-
Ba saBucm cpeg konkypenmume my u me
omuacaim cayvas 8 Ilapuepag. ITaamo-
Beme na IMo6pu cuaHo saunmpueyBam
mypckama Baacm. Hauenao na gopkaBama
e Maxmyg II, koimo noaaea ycuaus ga pe-
dopmupa oepomnama Ocmancka umnepus.
ToBa e cosemusim wanc Ha cauBenckus 3a-
Hasmuus. B HamepeHusma My ga mMogep-
Husupa npousBogcmBomo nHa mekcmua
npeg cyamasa ce sacmbnBa kugs Cmedan
Bozopugu, pogom om Komea. Taka 6ba-
zapuHbm neveau HezoBomo 6aazoBoaenue
u Ha 16 ¢peBpyapu 1836 2. 6uBa usgagen
cyamanckus ¢epman, koumo ysakonsaBa
usepakganemo Ha nppBama 6bacapcka da-
6puka 3a npousBogcmBo na wask u cykno
B CauBen u ¢ moBa nocmaBs ocnoBume
Ha mekcmuanama ungycmpus 8 Typuus.
C mosu gokymenm (abpukagkusama ce
ocBobokgaBa om gawbuu u makcu go
*kuBom. Mekgy nHeeo u mypckomo npa-
BumeacmBo e ckalouen 3-coguwen gozo-
Bop 3a gocmaBka Ha naamoBe 3a 06aekao
Ha apMusima u agMuHucmpauusma. Typ-
uug ce sagbakaBa ga nocmpou ¢abpu-

ITamem

kama u ga Ha6aBu mawunume, a Jo6pu
ga kynyBa mamepuasume, ga naawa Ha
pabomHuuume u ga npogaBa Ha gbpika-
Bama uspabomenomo cykno. ITewarGama
u 3azy6ama e 3a HezoBa cmemka. Typuug
unBecmupa 6 HauunHanuemo Hag ¢Ba
MuauoHa zpowa, a Ho6pu - 80 xuasgu.
HozoBoppm He ymounsBa Bbnpoca 3a
cobcmBenocmma nHa ¢abpukama, Humo
kakBu we 6pgam B3aumoomHoweHusmMa
Ha CmpaHUume CAeg U3MUYaHEMO Ha gozo-
Bopenusa cpok. B kpag nHa 1836 2. Bcuuko e
eomoBo u nppBama mekcmuana pabpuka
8 umnepusma mpbnzBa.

O6pam

I8e 20gunu no-kbcuo Bucokama nop-
ma B3ema pewenue pabpukama ga ce pas-
wupu. Ha 1 loau 1839 2. obaue cyaman
Maxwmyg II ymupa u Ha Baacm ugBa A6gya
Megskug. 3a ynpaBumea na CauBen e na-
3HaueH Mycmada Kanu Geti. Tout sanouBa
paswupsBanemo Ha npousBogcmBenama
Gasa, HO cbbGapst MHOz0 kpwu. Xopama
npokaunam kakmo ¢abpukama, maka u
Hobpu. CrweBpemenno mekgy Hezo u
Mycmada Kanu 6ett Hazps-
Bam konpaukmu, koumo ce
sagbabouaBam. A koeamo
npes 1853 2. sanouBa Kpum-
ckama Bouna, Mycmada
Kanu 6eti cmaBa nauaanuk
Ha ¢abpukama. B egun
momenm Mmekgy gBamama
BbsnukBa ckangaa, Ho6pu
HKeasskoB e usxBppaen Ha
yAUuama, a nocmpoeHume
om Hezo czpagu 6uBam pas-
pywenu. Tou mpbeBa ga cu
mbpcu npaBama B8 Ilapu-
epag, Ho Bpemenama Beue
ca gpyeu. EquncmBenomo,
koemo nocmuea, e ga cma-
He 2aaBen maucmop 6 Ho-
Bonocmpoenama gppkaB-

Io6pu KeasskoB e Gua c Baywumeana ocanka, pyc, cbc cunu ouu u
¢ mycmauu. O6auuaa ce no eBponeiicku - nanmasonu, Gomywu, cunbo
cempe u skuaemka, 6s4a sika u Bpnska, a Ha peca My omgscno Bucsao
3aamuo ykpawenue ¢ koponka u cnaemenu nog nest no’kuua u cmanoBe.
JKuBeea nawupoko, Gua pagemea 3a npocBema u knuknuna. B goma cu
nHanpaBua uBemapnuk no mypcku o6paseu. ITopBu npenecpa om Lapu-
2pag B8 CauBen G6saama akauus, kunapuca, kecmenoBomo gopBo, caknbs-

vemo u kpacuBus uapcku nayn.

C ymenusima, H0808bBegenusima u pasmaxa cu npegusBukBaa saBucm
u HegoBoacmBo. B CauBen e 3ansma necen 3a JTo6pu kak mou cpbzpagua
¢abpuka, B3ea npenumanuemo Ha MHO3uHA U noayuua Go’kue nakasanue.
Depmanbm, ¢ koiimo ce paspewaBa uszpaskganemo na pabépukama 6
CauBen, e HanucaH Ha nepeaMeHMm, NOgNAAMEH CbC 3€A€H NAam, wupok e

63 cm u e gbabe 90 cm. CoxpansBa ce 8 Hauuonaanama 6uGauomeka ,,C8.

cB. Kupua u Memoguu®.

Ha cyknena ¢abpuka 68 Vismum. Bcuuko
moBa my cmpyBa MHoz0 cpegecmBa, a npu
yecmume 3uMHU npmyBanus ¢ kon go
apuepag kpakama my usmpssBam. [Tpes
1856 2. ce 3aBppwa B CauBen, cmazan om
mpygHocmume u npukoBan Ha Aeza0 om
mekspk peBmamusem. Ymupa npes 1865 e.
8 nbana nuwema. ITozpe6an e B8 gBopa na
ubpkBama ,,C8. Humumbp Coayncku®.

Kpasm

Caeg OcBobokgenuemo ¢pacpukama e
npueogena 3a kasapma. Ilpes 1904 2. uacm
om cepagume ce npegocmaBsm Ha mek-
CMUAHOMO y4uAUWE, a 20AIMOmO $pabpuu-
Ho 3gaHue e npeBsprHamo B8 samBop. Bcuu-
ku MawuHu u cbopbkenus ca ocmaBenu Ha
npousBoaa Ha cpgbama U HUWO OM MmIX
He e oueas1r0. 3amBopbm dynkuuonupa go
1960 2. ITHec cepagama e pecmaBpupana u e
apxumekmypen navemnuk Ha kyamypama.

CauBen mayu naMemma Ha mosu Be-
auk Gbacapun u om cpegama Ha 80-me
20guHU Ha MuHaAug Bek Ha mepeHa Ha Hs-
kozawnama ¢pabpuka e cpsgagen Mysetl na
mekcmuanama ungycmpus. @

@ nationallibrary.bg

(DEPMAHBT 3A OTKPUBAHE HA TEKCTUAHATA QABPUKA

THE DECREE FOR THE OPENING OF THE TEXTILE FACTORY
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+ INDUSTRIALISTS -

He was born in poverty, became wealthy due
to his talent and ingenuity, but because of
the vicissitudes of fate he died in poverty

OBRI
HELYAZKOV

The Father of Factory Production

£ Toni Grigorova

Entrepreneurship can be learned, but the
most successful ones are those who have
a natural talent for it. Dobri Zhelyazkov,
who remained in history with the byname
“The Factory Man”, was the first Bulgarian
industrialist. In the 1930s, he established

HOBPVIKEAASKOBATA
QABPUKA, PYICYHKA
OT QEAVIKC KAHMLL

DOBRI ZHELYAZKOV'S
FACTORY, DRAWING BY
FELIX KANITZ
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the first textile production in the Balkans.

Path

Dobri Zhelyazkov was born in 1800
in Sliven and he was still a child when he
lost his father. He grew up in poverty, but
learned to read and write in Greek. He was

first occupied in confectionery, then he
started producing and trading frieze and
baize. Around 1825, he was already one
step ahead of his competitors. His fabrics
started to be in high demand, and envy and
malice arose among the other craftsmen. In
1830, together with many other residents
of Sliven, he settled in the Russian city of
Crimea, where he married a woman who
had also emigrated from Sliven. He used the
dowry received to begin trading, which took
him to Ekaterinoslav (Dnepropetrovsk).
There he visited textile factories equipped
with modern machines powered by water. In
1833 he moved with his family to this new
industrial center. He decided to transfer the
production experience to Bulgaria and to
develop a textile industry. The lush waters
and the abundance of wool in his area gave
him confidence that he would succeed. At
that time in Sliven every house was a small
textile workshop.

How

Russia forbade the export of any industrial
developments. The Bulgarian managed to
gain the trust of Russian industrialists and




thus gained access to their production facilities.
He observed carefully, and in the evening made
detailed sketches of what he had seen. He bought
some machines, disassembled them and hired
a Russian carpenter to make miniature wooden
models similar to toys. By 1834, he already had
working developments, but in order to transport
them, he hid them in large sacks of wool.
Entrusted Russian merchants transported them
as their goods by sea to Bourgas, and then they
reached Sliven. Thus, Dobri Zhelyazkov became
a pioneer... of Bulgarian industrial espionage, too.

Opportunity

He started production with local workers
and in two years he gained experience and
made some good profit. This provoked envy
among his competitors and they took the case
to Constantinople. Dobri's fabrics grabbed the
attention of the Turkish authorities. The head
of state was Mahmoud II, who made efforts
to reform the vast Ottoman Empire. This was
a great opportunity for the craftsman from
Sliven. Prince Stefan Bogoridi, a native of Kotel,
advocated Zhelyazkov’s intentions to modernize
the textile production before the sultan. Thus,
the Bulgarian won his favor and on February 16,
1836 a sultan's decree was issued, which legalized
the construction of the first Bulgarian factory for
the production of baize and cloth in Sliven and
thus laid the foundations of the textile industry in
Turkey. With this document “The Factory Man”
was exempt from taxes and fees for life. A 3-year
deal was signed between him and the Turkish
government for the supply of clothing fabrics to
the army and administration. Turkey was obliged
to build the factory and procure the machines,
and Dobri was to buy the materials, pay the
workers and sell the cloth to the state. Profit and
loss were at his expense. Turkey invested more than
two million groshes in the venture, and Dobri - 80
thousand. The contract did not specify the matter
of ownership of the factory, nor what would be
the relationship between the parties after the
expiration of the agreed term. At the end of 1836,
everything was ready and the first textile factory in
the empire started running.

Turning point

Two years later, the High Gate decided to
expand the factory. However, on July 1, 1839,
Sultan Mahmud II died and Abdul Majid came to
power. Mustafa Kyani Bey was appointed governor
of Sliven. He started expanding the production
base, but demolished many houses. People
blamed both the factory and Dobri. At the same
time, conflicts were brewing between him and
Mustafa Kyani Bey, which were growing deeper.
And when the Crimean War broke out in 1853,
Mustafa Kyani Bey became head of the factory.
At one point, a fight broke out between the two,
Dobri Zhelyazkov was thrown on the street, and
the buildings he had built were destroyed. He set
out to claim his rights in Constantinople, but
times were different. The only thing he managed
to achieve was to become a master craftsman in

the newly built state-owned cloth factory in Izmit.
All this cost him a lot of money, and during the
frequent winter trips to Constantinople by horse
his legs were freezing. In 1856 he returned to
Sliven, crushed by difficulties and bedridden by
severe theumatism. He died in 1865 in absolute
poverty. He was buried in the yard of the “St.
Dimitar Solunski” church.

The end

After the Liberation, the factory was converted  «

into barracks. In 1904, some of the buildings were
given to the textile school, and the large factory
building was turned into a prison. All machines
and equipment were left to the whims of fate and
none of them survived. The prison functioned
until 1960. Today the building has been restored
and is an architectural monument of culture.
Sliven honors the memory of this great
Bulgarian and since the mid-80s of the last
century a Museum of the textile industry has been
established on the site of the former factory. ®

TEKCTUAHATA
DABPUKA

TEXTILE FACTORY

Memory

Dobri Zhelyazkov had an impressive stature, blond hair, blue eyes and a
mustache. He dressed according to the European trends - trousers, boots, a
blue setre and a vest, a white collar and a tie, and on his right side he hung

a gold ornament with a crown and scissors and looms woven under it. He

lived affluently and was a guardian of education and literature. At his
home he made a flower garden in a Turkish style. He was the first to bring
from Constantinople to Sliven the white acacia, the cypress, the chestnut
tree, the mastic flower and the beautiful royal peacock.

With his skills, innovations and scope, he provoked envy and dissatisfac-
tion. In Sliven a song was sung about Dobri and how he built a factory,
took away the livelihood of many and received God's punishment.
The decree, which allowed the construction of the factory in Sliven, was
written on a parchment, lined with green cloth, 63 cm wide and 90 cm
long. It is stored in the “St. St. Cyril and Methodius” National Library.

@& Wikipedia
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BPASHMST CBAT
HA XYIOXHUKA
I1ETHP JIMIMOB

# Tamsna S[8aweBa

3a men pucyBanemo e kamo
GescnupHa gemcka uepa. Kona-
etku 8 masu ,HuBa“, as poBa
HaBbmpe B cebe cu u pewaBam
Hat-mpygHus pebyc - cobcmBe-
Hug. ToBa kasBa xygokunukem
Iemsp HumoB. B nezoBama sku-
Bonuc BaacmBa cuaama na obpa-
3en cBam, kotimo Hocu Geaeza Ha
BeuHomo u HenpexogHOmMoO, Ha
comBopenuemo u kppeoBpama Ha
skuBoma. Toti pucyBa mucmuunu
Bugenus, koumo My ce s8s8am
HasBe U HaCbH.

[Tem

[Temsp TumoB e pogen 8 Ily-
Mmen. CaegBaa e 8 MockoBckua
yauBepcumem no uskycmBama.
HeeoBu mBop6u ca npumeska-
Hue Ha XygokecmBenu zasepuu
u vyacmuu koaekuuu 8 Tepmanus,
HopBezus, [anug, Qpanuus,
Snonus, CAIII. Hapeg cbc camoc-
mosmeanume cu usgBu, yuacmBa
8 MHOoe0 Hauuonaanu u Mekgy-
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HapogHu usaok6u. YemanoBua ce e 8 ceno @ Ha Macmo, kegemo Bpememo cskaw e cnps-
IpazoeBo, lymencko - sapagu Bppskama ¢ :  ao. Tam kyuemo Mapcu, komapakem Youo
npupogama u cnokoticmBuemo ga paomu  : u owe Hakoako gomawnu skuBommnu ca ne-

208 ,,eppmoomBog*.

Tepumopus

Macaenama  skuBonuc e
npegnoyumasama om Hezo
mexnuka. Viskywen e ga pu-
cyBa u Bbpxy ppuHa xapmus,
kostmo cam cu aee no cBos
mexnoaozust. I[IpaBu  cpwo
epaduku, maska naacmuka u
kepamuka. ITangemusma npe-
gusBuka cmaenauus B8 npo-
gakGama u Ha HeeoBume kap-
munu. Ho npk umaa wanca ga
noayyu nopbuka sa gbpBena
naacmuka sa Cason HAVIB
2021 8 Beaozpaguuk.

Cmua

Cmuabm Ha [Temsp [u-
MoB e pasnosnaBaem, HO mosu
HeeoB nouepk e cp3gaBan c
Bpememo, ¢ MHOZO mbpCeHU,
¢ onumu u epewku. Viskyc-
mBoBegu 20 onpegeasm kamo
HauBucm, HO moU npuema
cebe cu no-ckopo 3a cumBo-
Aucm - 3apagu usobuauemo
om cumBoau B8 Bcsika nezoBa
paGoma. @



Mystical

HE FIGURATIVE WORLD
OF THE ARTIST PETAR
Dimov

# Tatyana Yavasheva

play. Digging into this ,field“, I dig inside
myself and solve the most difficult puzzle - my
own. This is what the artist Petar Dimov says.
In his painting reigns the power of a figurative
world, which bears the mark of the eternal and
imperishable, of creation and the cycle of life.
He paints mystical visions that appear to him
in reality and in his dreams.

« GALLERY -

Path

Petar Dimov was born in Shumen. He
studied at the Moscow University of Arts.
His works are in the possession of art galleries
and private collections in Germany, Norway,
Denmark, France, Japan, USA. Along with his
solo performances, he participates in many
national and international exhibitions. He
settled in the village of Dragoevo, Shumen
region - because of the connection with nature
and the tranquility of working in a place where
time seems to have stopped. There, the dog
Marcy, the cat Chocho and several other pets
are his ,,lightning rod®.

Area

Oil painting is his preferred technique.
He is also tempted to paint on handmade
paper, which he creates himself using his own
technology. He also makes graphics, small
sculptures and ceramics. The pandemic caused
stagnation in the sale of his paintings as well.
But he had the chance to receive an order
for wooden plastic for Salon NAIVE 2021 in
Belogradchik.

Style

Petar Dimov's style is recognizable, but
this trademark of his was created over time,
with a lot of searching, with trial and error.
Art critics describe him as a naivist, but
he considers himself more of a symbolist -
because of the abundance of symbols in each
of his works. @
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KHUIM « BOOKS -

HoBu 3a2aaBusg om

,Onawkama®

om 3axapu Kapabawanel

HoBusm poman Ha 3axapu KapabawaueB
- ,Onawkama®“ - e yBaekameana, Ho u nponuk-
noBena npumua 3a nokBapama na Baacmma, 3a
xapakmepa Ha go6pomo u 3a0mo, 3a aAlo6oBma u
cBobogama. Tott cpuemaBa eaemenmu Ha gucmo-
nuuHama ¢anmacmuka, Alo6oBHus pomanc, usne-
neasBawama noaumuyecka camupa u gpamama Ha
abcypga, npeBppuwatiku ce 6escnopro 8 Hat-pas-
AuYHama u Hati-cveaa mBop6a Ha KapaBawaueB.
Poman, kotimo we npomenu guwanemo Bu u we
Bu nakapa ga ce samucaume. 3awomo nbmsam kbm
nokBapama Hatiuecmo e ocesiH ¢ goGpu Hamepe-
HUSL

LYoutiuume om Okaaxoma®

om Aeitbug Tpan

Hat-go6pama kuuea 3a 2017 2. cnopeg Wall
Street Journal, GQ, Time, Newsday, Entertainment
Weekly u Vogue, ,,Youtiuume om Okaaxoma u pak-
gasemo Ha OBP“ e egnoBpemento kpumunasen
closkem, yecmspn u skyprasucmuuecko pascaegBa-
He. Knueama, kosmo BgpxnoBu Mapmun Ckopce-
3e u npegcmou ga ce npeBopue B8 Ppuam ¢ yuac-
muemo Ha Aeonapgo gu Kanpuo u PoGepm ge
Hupo, paskasBa egua om nat-mpaBmamuunume,
obcrkganu u BpsgeticmBaau Bopxy amepukancko-
mo cp3Hanue ucmopuu om XX Bek - ybuticmBa-
ma Ha uHguaduume oceligsku 8 mexnus pesepBam
npes 20-me eogunu, koeamo nempoanusm Gym
cOabckBa mexHume uHmepecu ¢ mes3u Ha egpust
GusHec U OpzaHU3UPAHAMa NPeCMbBNHOCH.

, IpomuB usbopume”

om AabBug ban Peiiopyk

»IIpomuB usbopume: B sawuma na gemokpa-
uustma“ om JTaBug Ban Peu6pyk e guaznosa 3a cbe-
mosiHUemo Ha gemokpauusima no cBema u npusu8
32 UAOCMHO npeocMucAsHe Ha epekmume om no-
nyAusMa, HenpospauHocmma u mextokpauusma
Bbpxy ceBpemenrume obwecmBa.

ABmoppm Hu noBekga no cmpnkume Ha gba-
Gokomucaeno u npoBokamuBro uscaegBane, koe-
mo cMecBa ucmopus, kyamypa u noaumuka, sa ga
ouepmae HOB HayuH Ha Bpsnpuemane Ha gemokpa-
uusma.

New titles by Ciela

KAPADBAIIAIMEE

H paxAaHeTo Ha MbP

@dida

AABUA BAH PEMBPYK

X
N3bOPNTE

i

“The Tail

by Zabari Karabashliev

Zahari Karabashliev's new novel - "The Tail"
- is a fascinating but insightful parable about the
corruption of power, the nature of good and
evil, love and freedom. It combines elements of
dystopian fiction, love romance, scorching political
satire and the drama of the absurd, becoming
undoubtedly the most diverse and bold work of
Karabashliev. A novel that will alter your breathing
and make you think. Because the road to corruption
is often paved with good intentions.

“The Oklahoma Killers”

by David Gran

The best book of 2017, according to the Wall
Street Journal, GQ, Time, Newsday, Entertainment
Weekly and Vogue, The Oklahoma Killers and the
Birth of the FBI is a crime story, a western and a
journalistic investigation. The book, which inspired
Martin Scorsese and is set to become a film starring
Leonardo Di Caprio and Robert De Niro, tells
one of the most traumatic and discussed stories
of the twentieth century which have influenced
the American consciousness - the murders of the
Osage Indians in their reserve in the 1920s, when
the oil boom clashed their interests with those of
big businesses and organized crime.

“Against Elections”

by David van Reybrook

Against Elections: The Case for Democracy by
David van Reybrook is a diagnosis of the state of
democracy in the world and a call for a complete
rethinking of the effects of populism, lack of
transparency and technocracy on modern societies.

The author leads us on the steps of a profound
and provocative study that mixes history, culture
and politics to outline a new way of perceiving
democracy.
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